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Abstract RETRACTED

The objectives of this research were 1) to study the level of factors in terms of
technology acceptance, innovation, integrated marketing communications; brand image and
electric passenger car (EV) purchase decision; and 2) brand image as a variable linking
technology acceptance, innovation, integrated marketing communication and electric

passenger car purchase decision. electric vehicle (EV) using an integrated research method.
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It consists of quantitative research and qualitative research. The quantitative research has a
sample group, including general people who know personal electric vehicles. in Bangkok,
500 people using non-probabilistic random sampling (Non-probability Sampling) and using a
specific random method (Purposive Sampling) to analyze the data by structural equations.
for qualitative research Use in-depth interviews with key informants, namely The sample
group used in the study was staff at the electric vehicle center. In Bangkok, 5 persons, 1
camp each, comprising 1 BYD center, 1 MG center, 1 Tesla, 1 Nissan, and 1 Neta. Data were
analyzed by content analysis. The results of the research revealed that 1) technology
acceptance. Integrated marketing communication, innovation, brand image and overall

purchase decision were at high level.

Keywords: Factors, Purchasing Decisions, Electric Vehicles
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Group, 2022)
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APRRE! 2,210 263,693
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11,749 AU lnauwmazl a1unsanandbanansnadi 2
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ﬁm: Marketeer (2022).

M md 1 Snaussudlulszmalne Tnslanglungusasuduagsadnssiudiuyana
nlihifistuegiedeiiios Flidudamaiuinnssndanldvesuisnduansnsudaelmiunms
Anduuinnssufiansnsanevaussaudesnstunislindanuazornanliiiuiaun iy wagds
ddnuonuilelunditu Ae nisannsléndinuiivdesfmZeunszsaneengduusseniavaslan
\Hunmsvimanaiiuenmileainymiasimlsuda Sudunsviemdedunnden anuannglului
liregtduanngdu PM2.5 afuiiwsing 9 foonmnanledsvesniusn Suneuaussenufons

262



21581539NFAANTUINYINTTIANSUAIMUTAA I 9 atuii 2 nauniau - Favinau 2566
The Journal of Pacific Institute of Management Science Vol.9 No.2 (2023) May - August

* X%

vouuilaaiifinnudesnmslunisuslaanieltamesiiouintndany waztisanuannzselaniuly
e (Exclusive, 2022)

dufusosuiilsdinyaaalniin viesnsudlui BV Car ngluvszmalnedaquuilss
Andsuaziundmainvatewusussieiu ldinazilu Tesla BYD Neta MG w3ovzidulunguseeu
sa8usl Luxury A Benz BMW Volvo lagqaiauvessasudliiinazeginnutouiesniinisiss
wessud namlihmstundeuressasudlnihiunanuoweslnihiifsiemdsuanuenes
a1 uandsansosuduuuialuildndsuanniudemas saufanszuaunisduay
wagiinnamnlug nszurunisiaginliied sssusdvinudssiuasoliiAnaTufiveanun
(Economic Base, 2023) Fauansnaansneusininiias osousuousnsissiigs uss lﬁeﬁl’ﬂwméﬁﬂ’u
pevaLedsInE noufuiedeseudiviauieideaiou lisunuglasanslusosud uarluiFes
voenuUsEnSandsrudemds mresosuindsnuliilaiimnusududenisliiiiy e
Fudnsauunnei meoluanzaniu vdeaanfiogends Yaenanansduduszeziia 6-8 dalus A
annsadunldauselaludrfudeun vielunsdiidesnisuiauunuenaniud azfiuinisgunia
sosuginfeuluinisnugasing 4 wuu fast charge nelusyaziign 30-45 Wil Auvaniideidu
?\!ﬂL@iﬁ@i@ﬂﬁ”ﬁ?ﬁﬂizwg@ﬁﬂ%ﬁhEJIUﬂ’]iLajJﬂj’]ﬂu (rabbitcare, 2022)

Tumsthsnsudlatindurdmitemelulssimalnetiu ifswadsnsuiasiigasiu 1o
unitesla mnansihmanarsenislavaiielsisuinsilegueauusud Alienamnndndusig
fofuilnavienguitmangld fsuuonmiennuinnssugusudiifannguanuds dddydeun
“ZJ‘ENﬂ’]ﬁj’liﬂﬂumﬂlmﬂéﬁ@ﬂ@ﬁﬂﬁjmLﬁRlEJ - e FynTmaALUUYsaINTg laenIs
dgoansnsnanduaisdelunisinaingianianiengesoeninanduuszaunain1snaina
nMsdaasunIsnanm (Pattaravadee lamsupachok, 2018) Tagidunisuduenludiunisdaasy
MsmaneeniLloveslazysannslumsasiemnuliludsiovesuslaariunsinslawan
famseaulat uazoonlay Fazidiuldainlawanves BYD nudedumedidn viemulavuniti
(Carsome, 2023) msUszanduiugues Tesla sonsdunidadadausnanely Paragon hall #idu
fiinduan uazviliiAngenasanisluiuiertuiou 3000 #u (Mobileocta, 2022) nswslag
wifnausafiegnawes Neta V idhawimanalugisuaied 2565 ffininauassiuzih qua way
Taufisosnnsldiaiessud nsmaassdudmelugud nisvelaensavesgue MG fifin1sds
WwmneByvIungugnAnAlfiaoseuidumuihsnaudafsasudlniwe sy MG n1s

s

daa3uN1INaIAY0IN1e Volvo Musudnsiawlidmsugnafidesasus Volvo EV Car Tunis

Yy

prandn uagdulszAuuunnesly duvanifoidunagnsddnsenisveifuetnann Tneginudnd
mnudndusenismuanagns mszmnimungedunanisman Aenvavidengutmanediaz
f’w’nLsﬁwmﬁ]ué’uﬁnﬂlé‘luﬁwﬁqm (Gtauto, 2022)
Tunsvhnsrarauuuysannsfiuenmiionnuansilawan nsUszanduiug nse
Tngwiinau msdsaiunisnan uaznselaonss Asddgyiazyilingudmaneannsnand,
wazifledndanusudsasudliinuds azAndsuusudvosmues tudenisya mdnvainsaudn
dmdunmdnuaingiduin fedudesdhAnliuinisdeasnsnaiauuuysanns mzamanwal

263



21581539NFAANTUINYINTTIANSUAIMUTAA I 9 atuii 2 nauniau - Favinau 2566
The Journal of Pacific Institute of Management Science Vol.9 No.2 (2023) May - August

* X%

Hudewesimuad o1sual arwd msius duanuaziiininazfesnszminuaglanuddysenis
adrenmdnvalnsndudliiAed unislulevesngmd mungvesnuiealild (Tawan
Watcharachaikul, 2018) fissegnatiu efinfssasudlniinuu Minimal fazfnds Tesla ot
fla BYD vneuazsuslddndusasudlniniifisssivlnaldgean 480 Alawnssonsnda 1 ads vido
{odnde Volvo 9Aniend1u Luxury 7 umfeudvaussauzn1sdud wuuyuula iusy
(Autosprinn, 2023)
usnimileanmsaienwdnwalngdudiauds msvilvingudmunssensulumelulad

vesuinnssugusudtuln feidulandivhmerdusgiann imnsensseniumaluladasifnide
yanaldvnaasldanu auAnnseensuiiaduluinedian fauideves Komsing Wattanaphusit
and others (2023) #ifnw13eq Yafeiidwadonginssumsindulatesnsudlnihvesuslnely
waneulles nammamLAs a9 sfiguilarazeensumaluladfosnainnisoenuuunn
dogldaulnensa deadanudie fusslomistegegnautilugnszuiunisan Ainsied enns
dndulaliauy mameluladfiesnun thawla fega fnrmde lidudeu fuslnrezdndulasensy
weluladauthungnisindulatosasudliiiluian dedsaonadasifu Kannik Kerdphet (2020) 7
s wmesnisonsumalulaautlugnisdadulatesosudluih 16 fudauasdadiminedosd
n1seanuwuumaluladadelvy wazdsudrduiuslaadignisldaudte lddeelinuneiguly
msfnwdiionn Snameluladileanundesnemiufnmiugiagiumanauludsnatis Ads
anunsaldeusielalaglisdninm

Nndoanudingnan wuin nsiigudnlddnsaiieuinnssususudsuuuulniiesnin
Smireiiuenniionnazdumstisanuaninzud Sadunsnovaussionginssuvesfauluya
TailFegnsd insgteussvdamldevosaniufiasBafiuiadu Snseonuuuisosudld
7 guuuuiuade U'Jﬂﬁ’umau%’uuiﬂmamREw &ﬂwE@auumﬂ%’wé’mumL?ﬁm
duldudgaunanenisvinaiasasudlidiniglulssinalne uadsdidysonisla daunumng
msnaauaznseenfumeluladddeiduiFesimedmiviuszneunsvaisse mszyana
wane 9 ausadinndisenisldsasuddunufiunnniinsiudeuseludusasudliih vandumny
wiouvesandwnifainsounguifisanaonizounlng vienslulioadudiuunn Feilinng
anduladenldsasudlnindsnumadend wivyananud1sdmin wieaudsavsdiuduiu
Zosiidiosiaviin Feowauamaridmadeauaulalunisfine winnssuessnsudludh diunis
T¥nsdeansmismanauuuysanns mssensumaluladuosfuilan uazaménualnsdudn fidwa
son1sfnaulatesnsudliii Felddnrauitedes < Jadeiidsvinarensdnauladosnausids
dhuyaraszuulilinEy) sesussrnsluensarmaniues” tu Weduniafutoya finsiesina
gné uaziilermanFidedlaluiam Ufuusinagnseing 9 denisrevausmginssuveauilan
solunieluaunn

264



21581539NFAANTUINYINTTIANSUAIMUTAA I 9 atuii 2 nauniau - Favinau 2566
The Journal of Pacific Institute of Management Science Vol.9 No.2 (2023) May - August

* X%

IUILaIAVDINTIVY

Liflofnwsziuvestladoiishunissensumalulad Muuinnssu nsdoasmanismann
LUUU3ANNTS nmdnualnsAuduarnadadulatososustduyanassuulili (V)

2. nwidnuainsdudlugugiulsiidenlosmiseuiumalulad uinnssy nsfearsmig
MInaRLUUUFNTIWar Msadulatesnsudtiduyanaszuuliih (EV)
Wantun13ieg

n19338as i 39819980193 Fouvunaunatu(Mixed-Methods Research) 1 olvle g
n3@nwi A sanssnigalaswiadu 2 dau Ao 0153381890300 (Quantitative
Research) Lunsyjatiudeiiiataasdoasuialina nglduuuasunnidundesilolunmside
uarldiavannuuvasuaitofuduauuiguluuiunnisdaduladesnsudtdiuyanasuy
Tifn(EV) vosUsznshuwnnsavmuiuns MnsuUsrnanafead MG uaz AR AT
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