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Abstract

The objectives of this independent study were to Behavior to Purchase Fresh Coffee of
Consumers in Mae Chan district, Chiang Rai province. The samples of the study were 400
customers of the coffee shops. The questionnaire was used as the instrument to collect the
data. The data were statistically analyzed for percentage, mean, and standard deviation. The

hypothesis testing was conducted through Chi-square at the statistical significance level of 0.05.
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Regarding the study findings, the majority of the participants were females aged between
21 and 40 years, They consumed fresh coffee 2 - 3 times a week in the morning between 9.00 -
12.00 a.m. The most commonly consumed coffee was Cappuccino. The cost of the service was
26 - 50 baht. As for the service marketing mix factors was found that followed by physical

evidence factor is the most important factor,.

The results of hypothesis testing indicated that Personal factors and Marketing mix was
all 7 factors. It is related to the behavior of buying fresh coffee of consumers. Mae Chan district

Chiang Rai province statistically significant at the .05 level.

Keywords: Service Marketing Mix, Purchase Fresh Coffee
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