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Abstract

The research aims to 1) study the perception of value and decision to purchase
processed kratom products of consumers in Phra Nakhon Si Ayutthaya Province, 2) study the
perception of value that has a positive effect on the decision to purchase processed kratom
products of consumers in Phra Nakhon Si Ayutthaya Province. The sample group consisted of
385 consumers who had experienced using processed kratom products, both retail and
wholesale buyers. Statistics used in data analysis are frequency, percentage, mean, and
standard deviation. Besides, the hypothesis was tested using multiple regression analysis
statistics. The research results found that overall, consumers perceive the value of product
quality at the highest level. Overall, the perception of the issues of price value, knowledge,
and safety is at a high level. The level of decision-making to purchase processed kratom
products of consumers in Phra Nakhon Si Ayutthaya Province, overall, is at a high level. The
results of the hypothesis testing found that perception of the issues of value product quality
price knowledge and safety has a positive effect on the decision to purchase processed
kratom products of consumers in Phra Nakhon Si Ayutthaya Province. The results of this
research support entrepreneurs to use it to determine strategies for publicizing consumers '
knowledge about the benefits of processed kratom products and making the decision to buy

processed kratom products.

Keywords: Perceived Value; Decision to Purchase; Processed Kratom Products
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