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Abstract

This research aims to study marketing communications through Integrated
Marketing Communications (IMC) and to compare the personal factors that affect online
cosmetic product consumption among consumers in the northern region. Additionally,
it analyzes regression equations representing various opinions. It is observed that
traditional marketing, such as IMC, impacts the online purchase of cosmetic products
among consumers in the northern region. The sample group consisted of 400 online
cosmetic consumers from this area. Descriptive statistics, including percentages, means,
and standard deviations, were employed in the research. Inferential statistics were used
to compare individual factors and determine the decision to pursue higher education by
identifying T-test and F-test values, along with conducting linear regression analysis to
uncover relationships between factors.

The research findings indicate that the level of Integrated Marketing
Communications (IMC) significantly influences consumers' online cosmetic product
purchases in the northern region. The impact is moderate Sales promotion ranked the
highest followed by the use of salespeople, direct marketing, public relations, and
advertising, respectively. Consumer groups with different gender, age, occupation, and
education levels have varying effects on the purchase of cosmetic products online
among consumers in the northern region. These effects are significantly different at the
0.05 level.

The linear regression equation representing the impact of Integrated Marketing
Communications (IMC) on online cosmetic product purchases among consumers in the
northern region is as follows: Y = 0.196 (Advertising) + 0.207 (Sales promotion) + 0.195
(Public relations) + 0.197 (Use of sales staff) + 0.198 (Direct marketing).

Keywords: Affected marketing channels (IMC), Online cosmetic products, Northern region
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M1919 3 LAAKANNITONNBELTUAUTBINITAAIAYTNINIT (IMC) NilHasoNSTONER DN
iwsesdonesulatvewunaluniunnamie

Coefficients®

Unstandardized Standardized

Coefficients Coefficients

Model B Std. Error Beta t P-Value

1 (Constant) 0.022 0.016 1.426 155
mslaiwan (Xy) 0.196 0.003 0.308 75.094 .000**
MSALASUNNTUEY (X)) 0.207 0.003 0.307 68.183 .000**
NUTTVEURUS (X5) 0.195 0.004 0.248 53.481 .000**
Msldniinaung (Xo) 0.197 0.003 0306  64.080 .000**
NIAAIANIATI (Xs) 0.198 0.002 0.516  114.449 .000**

a. Dependent Variable: AMW511n15%
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o o

drunistdndnaueie (B = 0.197) srunislavan (B = 0.196) wazdunisUszyduius
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ooulatvesiuslaaluniuiinamile il

Y =0.196@1Un15 A ¥a1)+ 0.207(A1UANSAILESHAITYIY)+ 0.195(R 11N
UL &UNus)+ 0.197 (Mun1stanidnaiuene)+ 0.198(A1UNIIAAIANIIRATI)
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a v A PRy | & a o ¢ A °
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pauladvesusianluaiiufinawmile lnenmegluseauliunans lngsunilAnaiogean
lauA 1.arsduaiunisvig sesaanlaun 2.015MndnauYy 3.0159810119959 4.0113
Usegnduius waz5.nslawan auaau aenaseiunsAnyives suidng dienselnn (2560)
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