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Abstract

The purposes of this independent study are as follows: (1) to study consumer behaviors
affecting decision to buy bottled drinking water (2) to study marketing mix factors affecting
decision to buy bottled drinking water (3) to determine approaches to increase B2C sales
volume of bottled drinking water. A questionnaire was used for collecting data from 400
samples of consumers in Phra Nakhon Si Ayutthaya Province. Statistics used for analyzing the
data were frequency, percentage, mean, standard deviation, one-way ANOVA and LSD,
multiple regression analysis. Study results were as follows: (1) different consumer behaviors in
necessity for living, reason for buying, selected distribution channel, interesting volume of
bottled drinking water, buying frequency, buying characteristic relating to brand loyalty,
adaptation if price increased, opinion on product development affected decision to buy
bottled drinking water differently at 0.05 level of statistical significance (2) marketing mix
factors — process (beta = 0.30), physical evidence (beta = 0.24), people (beta = 0.20), product
(beta = 0.15) influenced decision to buy bottled drinking water at 0.05 level of statistical
significance and (3) approaches to increase B2C sales volume of bottled drinking water were
sales forecasting which would result in effective inventory management to have suitable stock

on hand, and store advertisements.
Keywords: consumer behavior, marketing mix, buying decision, bottled drinking water
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nwaRnssuguslaa Mean Sig.
Difference
AT T URD | SeAulIunas - sEAuLIn 0.21 0.00
NSNS seduan - sEduINATiae -0.30 0.00
Usedudndlu | mamnbedns - iafignninBiiedu -0.15 0.03
madente MsvFade - ViEnEaniieutndedie -0.24 0.04
sadn findy - anuazen 0.18 0.01
ANUFLDIN - iwmﬁgﬂﬂdw?jﬁa?ju -0.24 0.00
mwavenn - UiTniandiautdede -0.32 0.00
nsidenanudl | Sudilndty - Tsanundntiaulnddhu -0.28 0.00
a9ty $rudlndtin - sodsifunugtu -0.22 0.00
2ugnlndd - Sruazainde -0.45 0.00
Srudilnddou - Weassndud fawniales gilesunsiie -0.49 0.00
2rugnlndd - D -0.27 0.01
Tssnunanmslnadu - Suazninde 0.17 0.03
Tssnunantaulnddu - easswaudn fanvalad 0.21 0.01
Uosusiin
sodni ALty - Suaeainie -0.23 0.00
sodnPuAImty - VnsasemAudn Aaanidalag -0.26 0.00
#UosusiAn
shsassnandn faemialng gulosundifn - dunidi 0.22 0.04
Uinavethiy 350 1Uaddans - 500 Ladans 0.23 0.02
U399 350 Hadans - 600 Aaddns 0.29 0.01
500 {adans - 1500 Uadans -0.15 0.01
600 1adans - 1500 Naddng -0.21 0.00
audlunisde 1-2 adufeou - 3 - 4 AdAReu - 0.46 0.00
1-2 p%9/fou - 5 - 6 ASAROU -0.35 0.00
1-2 AdAfeu - AN 6 AR -0.52 0.00
3- 4 aSy/Afeu - 5 - 6 ASY/ARe 0.11 0.05
5- 6 AY/AfoU - 1NN 6 ASYREY -0.17 0.02
Snwauglunste | Febverruduuses - Feuuullauladiie deudusininy -0.23 0.00
daan
Fooy 2 - 3 B adufuluwdausiarwagenn - Jouuulal -0.23 0.00
aulaBivie Foudaurmnuazain
FostoluluUSnavingy - Fainiansei 0.22 0.00
FosolUlutSnawvingy - funhussuiuny 0.52 0.00
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nwaRnssuguslaa Mean Sig.
Difference
nsUfusudlell | Geiatesnsoni - Authussuuny 0.30 0.00
MsUTuTIA
29Ty
TN ARl ARSI oy, - AYILAYeIATBIUTIY 0.29 0.00
RG] e
nsluiMsdsienu - ANUEYEIRYRIUTIY 0.29 0.00
ANNATDIATVBIUTIYAY - JUANYDIvDINENS U9 -0.23 0.01
ANUALDIATBIUTIYIMU - N1FUTUTIANARSS -0.33 0.00

4. wansfinwdaduaiuuszaunenisnaiaiinasenisindulagetAnussavinanslumisng
1 3 wud Jaduanundndoet UAna viangIunNnIenIn kasnszuiun1s Inasensandulateimy

U353%70 1AgAUNTEUIUNSHIRANINTAR (beta = 0.30) MUAILAUNANFIUNNAEAN (beta =

v v o

0.24) AuyAAa (beta = 0.20) WagA1uNAnTMY (beta = 0.15) Auadu NseAutudAyN1aia

[V
v a v L4

0.05 1aNa15041A1 R? = 0.674 wandlmiiui1tdadediulssaunani1snalaviadniuaiunsansnsal

AuiuLUsvasnsinaulatiotnuussguansauiulaanduiosas 67.40

M19197 3 KANTIATIEVIANADRELUUNYYBIUITEAIUUSEANMINTIAANENadaN SinaUlaTe

ﬁﬁmmif\;mm

Uadndaudszaunig n1snduladerhAuussguan

N13M81A B Std. Error Beta t Sig.
NANA 0.11 0.04 0.15 2.67 0.01
311 - 0.04 - - 0.47

0.03 0.04 0.73

FOINNNITININUNY 0.04 0.05 0.04 0.74 0.46

NALETUNITRAA 0.00 0.05 0.00 0.02 0.99
UARa 0.14 0.04 0.20 3.30 0.00

Mé’ﬂgmmamamw 0.17 0.04 0.24 4.11 0.00
ATEUIUNIT 0.22 0.04 0.30 5.40 0.00
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