2158153915801 0UAINYINTINNITURUUT A U 10 aUUfl 3 AuL18Y - SUIAN 2567

The Journal of Pacific Institute of Management Science Vol.10 No.2 (2024) September-December, 2024

v ¢ ) =1 =

Adnwuznan Y NdnadanisanduladainsasdrenguiIEIvnEn vasuusuAaIng

1 s <

a1luz TududiuanvualugiUndgasidunes vaduilnaluluanjaunnamiuns

v

wazdIuuna
The Product Feature on purchasing decision to purchase Toward facial skincare
Products of Hada Labo at Big C Department, store in Bangkok

and Metropolitan Region

uneA oRIA* WagUsyiunssn Augassal
Naruedol Yodwong And Prapimpun Limsuwan
* PUTYNTTINANMTUNN, ANTUTINTTIND UWINYIRENYATAENT
Master of Business Administration Evening Program, Kasetsart University

Email: naruedol.yo@ku.th

Received July 25, 2024 Revise August 31, 2024 Accepted December 31, 2024

UNANED

'
& A

N7IdeaatilingUssasdeAnyiennuuenssiuvesladvdiuyananiinanenisindulaie

q

a o 1o a 1 s % Y A - s ¢
A3 89d1919NgUU TR I vesuusuAgtazalug lusruaudnvualng UndeiUesiduines veq

¥

AUStaAluURNFMNLIUAT wasUSuama WeAnwiseauaud) Ayvesnnanuvasnaniugiidnase

Y

a

nsdndulate nmsAnwilidunsidedsliinalduuvasvarunduivtayanquitegisuuulinsu
FUUUTEYVINT WU 400 AU Tuil 1 fanax e 30 weAIneu 2566 I5n1stunisgudegadanlyly
N153As1EYdeya Usenauniy adAlanssaun loun ARl Aseuas Anade wazAtdiules

Y

WIn531U wazadddseunu taun lasldaifinaaey Independent t-test ldafifinaaay One-Way
ANOVA wagdins1en Post hoc test lagismsiuSeuifigunyasuy Least Significant Difference (LSD)

LLﬁ%ﬂ']ﬁi\JLﬂ’i?%ﬁﬂ?iﬂﬂﬂﬁ]&wwﬂm

nsfnwInudn geeunuudeuaudiulnagidumands 0185ening 20-30 U dnsfnwseeiu

a

Useueuws s1elmagsatiau 20,001 - 30,000 U Usenaua1dnnunauuseneney Jenudlunisede

T o

dl o o a ¥ o gj U = lﬂgl dl o 1 o a b4 1 5
LATBNETIDINUITININUY 37UTU 1-2 ATI9DLADU FBLATDIAIBNNGUUITININUN 500 - 1,000 umeaAIN



2158153915801 0UAINYINTINNITURUUT A U 10 aUUfl 3 AuL18Y - SUIAN 2567

The Journal of Pacific Institute of Management Science Vol.10 No.2 (2024) September-December, 2024

IS o

lnedadedinunnaniune snglaadesaiiou a1 uuldulun1s¥esensNuANG1IY dInasanIs
andulageunnsinaiy sgraliteddgnisadansyau 0.05 drudadeamudnuasndniue aulselevd
AUNTTUNAUBANBULNIINIENIN FUDNTUA] kazsuTaldene/asndun dnadenisanauladestis

ad

IadAuneadansgau 0.05

>

o [

AEA: AndnwEHAnY, nsdndulage

Abstract

The objectives of this research were to study different demographic factors that affected
purchase decision for Hada Labo facial skincare of consumers at Big C Superstore in Bangkok
Metropolitan Region, and to study important features that influenced customer’s purchase
decision. The data for this quantitative research were collected by using questionnaire data from
an unknown sample of 400 people between 1 October and 30 November 2023. The obtained
data were analyzed using descriptive statistics such as frequency, percentage, mean, and standard
deviation, and the inferential statistics including F-Test, One- Way ANOVA, Multiple comparison,
Least Significant Difference (LSD), Multiple Regression Analysis.

The results of the study revealed that most of the respondents were female, aged
between 20-30 years old, graduated with bachelor's degree, received average income of 20,001 -
30,000 THB/month, worked as private company employees, purchased facial skincare products 1-
2 times/month, and purchasing facial skincare products between 500 - 1,000 THB per time for
facial skincare products. The differences in demographic factors such as gender, income,
occupation, and money spent on facial skincare products per time had significant impact on
purchase decision at a significance level of 0.05. Regarding product features in aspect of benefits,
physical evidence, emotional appeals, and company/brand reputation affected purchase decision

with statistical at a statistically significant level of 0.05.

Keywords: The product feature Affecting, Purchasing Decision
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