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Abstract

The study on factors influencing consumer behavior in utilizing golf courses in
Bangkok aims to: 1) Examine the behavior of consumers using golf courses in Bangkok, and 2)
Investigate the influence of marketing mix factors on consumer behavior in using golf courses
in Bangkok. This research is quantitative, with a sample consisting of 400 consumers who use
golf course services. The researcher used a simple random sampling method and employed
questionnaires as the data collection tool. The reliability coefficient of the questionnaire was
0.712. Descriptive statistics, such as percentage, mean, and standard deviation, were used to
analyze the data, along with inferential statistics, including One-Way ANOVA and Linear
Regression Analysis.

The results revealed that most of the respondents were male, aged between 21-30
years, with a bachelor's degree, and an income between 15,000 — 30,000 baht. Their overall
opinion regarding behavior in using golf course services was at a high level, as was their
overall opinion on the marketing mix of golf courses.

The hypothesis testing showed that: 1) Demographic characteristics of consumers
using golf courses in Bangkok, including gender, age, highest level of education, and income,
significantly affected their behavior in using golf courses at a 0.05 significance level. 2) The
marketing mix factors—service, price, and location—significantly influenced consumer
behavior in using golf courses in Bangkok at a 0.05 significance level. The factors could be
ranked from highest to lowest influence as price (Beta = .154), location (Beta = .114), and

service (Beta = .111).
Keywords : Marketing mix, Behavior, Demosgraphic characteristics
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