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Abstract

This Research Article to study of customers experiences management and perceived value
affecting users’ engagement of Happy Money Happy Market by RMUTT open Chat platform which
the objectives of this research were 1) to study opinions on customer experience management.
perceived value 2) to study the influence of customer experience management on application
user engagement. The sample was 400 people who used the service or who were members of
the Happy Money Happy Market by RMUTT open chat line application. The tool used was a
questionnaire. Statistics used were frequency, percentage, average. standard deviation and
multiple regression analysis. The results showed that the factors of customer experience
management that affect user engagement of the Happy Money Happy Market by RMUTT Open
Chat line application are price, marketing communication activities, relaxation and comfort. while
the customer experience management factors that affect the perceived value of users of the
Happy Money Happy Market by RMUTT Open Chat line application are marketing communication
activities, friendliness, warmth, sincerity, and relaxation and comfort. As for the perceived value
factors that affect the engagement of users of the Open Chat line application Happy Money Happy
Market by RMUTT, it was found that the price value factor affects the engagement of users of the
Happy Money Happy Market by RMUTT Open Chat line application at a statistical significance
level of 0.05. Consequently, the customers’ experience management and perceived value have

influenced users’ engagement of Happy Money Happy Market by RMUTT Open Chat Platform

Keywords: Customer Experience Management, Perceived Value, Users’ Engagement
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