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Abstract

This research aimed to (1) study the capacity of tourism entrepreneurs in Pathum Thani
Province to support the aging society, (2) analyze the key factors influencing their success in
developing products and services for elderly tourists, and (3) propose integrated strategic
guidelines to enhance their capabilities for sustainable aging-friendly tourism development.

A mixed-methods approach was employed. The quantitative sample consisted of 400
elderly tourists selected through purposive sampling. The qualitative data were collected from
30 key informants— local tourism entrepreneurs— selected via purposive and snowball
sampling. The research instruments included a questionnaire with a reliability coefficient of
0.90 and structured interviews with content validity (IOC) ranging from 0.91 to 0.95.
Quantitative data were analyzed using descriptive statistics (frequency, percentage, mean, and
standard deviation), while qualitative data were analyzed through inductive content analysis.

The findings revealed that the overall capacity of tourism entrepreneurs was at a
moderately high level (mean = 3.87). Strengths were observed in planning, organizational
management, and service delivery tailored to elderly needs. However, weaknesses remained
in budgeting, marketing communication, and sustainable use of digital technology. Key success
factors included entrepreneurs’ understanding of elderly behavior, positive service attitudes,
and the ability to create shared value with local communities.

The proposed strategic framework consists of three main components: (1) enhancing
management systems through the POSDCoRB model, (2) applying the 7Ps marketing mix
specifically tailored for elderly tourists, and (3) integrating the triple- bottom-line concept—
economic, social, and environmental sustainability. The developed strategies were found to
be highly feasible and appropriate (mean = 4.18, S.D. = 0.54).

This study provides practical and strategic implications for strengthening local tourism
entrepreneurs’ capacity to accommodate the aging population, while promoting sustainable

tourism development in Pathum Thani Province.

keyword: Strategic Development, Enhancing the Capacity of Tourism Entrepreneurs,

Sustainably Support the Aging Society
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POSDCORB, 7Ps wagAuiadu (Elkington, 1997) nuituuimadanagnsivanzani 3 suwdn
loiwn

L fUNTUIMIIANTS fimuia3osilensaunuLar sTUUARMLHALE UsSENaUNTS Wy

filo POSDCORB Wostuinsdiu
2. mumwmmawwsmju duaiunsdeansuuuiiiladie (Senior-Centric Communication)
Futes STz AL 19U LINE, Ingamou vidensldlndggeteiduduwuy
3. fhuanuidu Wenlosianssumieiiedfuiasugiagiusin 1wy mswitinvieaiiieagats
vhianssufurnadiu Geugagulng vievhewnslneguam
uansUsEEuINgdemgnui wamsiivantulienumngausazndululdlussduann
(x = 4.18, S.D. = 0.54) fmazwaumﬂﬂEJmWIumamlUgjmiweumuismw nIolAsInNIsunsegly

UIAR

A13199 2 wamsussiuanumnzausazanululyldvasnagnsiBaysannisluntswann
Ananmvasgusznaunis

AUNAYNSLAIYITUINTT duade ([1[])  TORVIRIY e msusi
119531u (S.D.)
1. AUAISUSUTINNTS 4.20 0.51 41N
2. ﬁmmimamawwmju 4.15 0.56 41N
3. guaudaiy 4.19 0.54 10
Aades 4.18 0.54 un

2Aius18Man13338 (Discussion)
mamiﬁﬂwm%”’qf:azﬁaﬂﬁﬁuﬁﬁﬂamwmaaﬁﬂszﬂaumiéfﬂumiviaqLﬁaﬂuﬁwﬁmﬂwumﬁ
firuwdenluse mwuﬂumiiaﬁ‘uuﬂwaammﬂamaama Tnslamzduaniuiine undaondios
fianwazmngay uagimuadiluinsdongutmne eg1lsinig guss naun13deasinBeyiy
1ielusunsesEUUUIMsinnsiBanagns waznmsuszgndlinagnénisnanaiamizngy 3
Indusadlasunsduatuluddasasng
nan153deluingussasadounsn wudn gusznaunisiigaudaluiunisiaunulaznisin
9ANTTIADRAGDIAULIARTBY Gulick & Urwick (1937) fisgyinnisuimsdanisiiussansninens
Usenoudeesdusenou POSDCORB agvauna Sslunsdlil fuszneunsanusnosnuuuiansaulif
aoandasiuanudosnisveanguigeieldd Wy nsdalusunsueaiiondaguain naslduinng
vipafu waznsdndumsilidudeu uifwianissenuna warnsUImImineInsmansiuegng

®
o
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Juszuu Inaanzed wdslunquissnaunissegesiilifiusyaunisalimunisdaviulssanamse
uHUgSalusEeTeN

a v ¥ [ a

FYADAAADINULUIAA 7Ps U89 Kotler & Keller (2016) Gﬁawudw

[ LY a 1Y L3

AUsgnaunsanansainNdAyiundadoe usn1s wasyaanslatusedunile uidananudla

o

luauN15AAI9 HaNIS
Tumsldnagnsmsdeansiimne fuggats Wy Yesmensnaianuuiinladne viesuuuumsliteya
Afaudaiay Whlede waeiiunsiujduiudideonsual n13vndRdiu Process wag Promotion
ffaaurhliuinsusdnaneuaiiate wazoralineulandanunanismesnguggiielaegng
W13

deonSpuiiisuiusuisoves ausing augsa (2565) Fednunluudunvesdminassuin
U3 Jadeaunsissuuaeunulag N satuayuannasgilnanemua1 i 5ol un1swlsuve s
fuszneunseadain Wuddfuluunuyusdfinuindussneunsiitiedetnevieanusiuile
fumiisnuiiesdiu 19y ssAnsUnasesdILTiosiu Miequiguamevy Sndidnenmganitlunisda
AanssuisnzanuazUaendudmiunguigsde

uanni HansAnuSTlRiudmuddyvesmsiuuan mudduwuuaudii (Triple
Bottom Line) 84 Elkington (1997) snlélusgdusiesiu deldun ffasugia (nsadraseld
vyudow), TRdsan (M3d1sunazadsunumyesyuy), uasdAduindon (N1soy3nEunas
553UYARAE TAILSTTL) UTENaUNITIaNNIsnai1snaAnIIn (Shared Value) 5e13955Aa vy
uaztinvieaiienld fuudlduieyldumnudedeuazanuasinfnfainngudmnelussozen
AonARBATULLIMIBS Porter & Kramer (2011) AiitfuinnaAmsgsiadeslinnainauamisdsny

anvie wumaidideiaunduldfumsssidiuisneauuandulflussduann asouls
Fudednenmvesdantaunusiilunsifuiiuiiduiuuresnisdaaiuguszgnounislunianis
visufenlfanansausuiuinguivnvesdanugeioldedsdsdu mafinisaduayuedisaiedsan
migauiAeItes 1wy nsdneusuimuninee nsliyuatvayussianedes waznisaing
LA3BYILAIUTINLDTEMINNIATINALAENIAST

%’atauauum%anaqwﬁ‘ (Strategic Recommendations)

NnanAefiuandliiuiednsanuazdodiinveduszneunisludmiauyusiiilunis
seefunisiingdenngse fideveiausuuinadsnagnsifiodsaiudnenmussiussnounisls
ansnsaimuldognediamnmuazdadu fail

nagnsi 1: naleRuai1ednenwdiunisuimsianisiagldnseu POSDCORB

Wioliguszneunisanunsadfiuianisesnadussvunasiivsyaniam asdaadulild
WuIRA POSDCORB (Gulick & Urwick, 1937) iutrdesiielunisudmsdnnig tnesfiumsludnuaey
soluil

Jovih gon1snaunugsia faseunguisosnsinesduszney msdnyaains wagn1suimis
Judsennu

JadsadeUidauuRnisliiusenaunsliniuiineen139eunulasinis n1sAnnune way
mssenuegndusyuy
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aluayuNITUIsTUL 31891UNaN15ALTEUY (Reporting Dashboard) dmsugsiavumén
HRIGEER
nagnsi 2: mawmuINsAaanizngudgeielaelduulfa 7ps
nsmevausenguigeivdududesiinisnanagninismaindianizianzas laglinsey 7ps
(Kotler & Keller, 2016) Tngtanngly 4 grusioluil
Product Walwan Ausin1svieailea iz fuggeeny 19y wininaidsguaim Aavy
Vioadu dumevieadieaiuny
Process USuugatumounisliuinsliifoudne idu seuuaeadiulnsdne/LINE
Fwthiimaeimdeluusasduneu
Promotion davideUszanduiusildnrwndiladneg dguuvuiduniwnsiin THfsnws
yueilvig) waseunssuTeseTingugeToitnislé 1wy LINE OA, Facebook, Iveaia
People Wmu1uAaINTIHTAUINSHasTinweAuInIng1dgeeny tnsanzlnauas
Emihitudnsmththy
nagnsii 3: Mmsa¥szuuNsvisaleasgnsdsBuiiiiagayueu (Sustainable and Shared
Value Tourism)
Tugaiidsaugeloidsenss maviosiioafeslsiiiosadrsmlslvissia uddes a¥raqmen
5711 (Shared Value) futuruiazAsndoudae Tasanunsosdunsladsd:
\Weuloshanssunisviouilentiu Smusssuiiesdu 1wy anSnasulng nsviovnsguatm ms
winuNulny
duieuguuuy “vieadieafulaflasy” 1wy wdnvieadionluiSeuanns Anlony Ugnsulsl vi3e
Hgfanssuluin
duesulifuszneunisly Sagiduiinsfudaanden asmanaiin wazdaaSunisiFiuniauuy
fafu 1wy iy Judnsenu
nagnsal 4: MsadaeTetieauilanuunynAluszRuTiashy
esanguszneunsnegesiniidedrindunsneinsuazanug Jamsfimsdaiaeietne
ANUTIUHBTENI:
fuszneums leuaniudsuninenns wu lnd wivug uiininaviag
MBSy WU oua, oun, gudguaimsiua eatiuayudeyauazseuguam
andumsdne leldouasiannguuuuuimsimane fungudmane
yuau ieanuidoulssssvihslinvieadisafudliuinsluiui
nagnsi 5: nsldimaluladaiuayunsdanisuaznisions
wingugaeorguisdiuenaldadamnalulad winsldmalulagiigligusenounisuinis
Jamsuazdoansisedreiiussdvnm Wu:
WawwaUndndunse LINE OA dvmiunanauiiningiiag
davisyuvaseaulatiuuie Tdnmuasdulng
14 Al Chatbot aeufmansinly siFelvideyanisifumaiilsidudou

952UU QR code WanAlinzguuumufianela
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3
[ 1

ilasesiumsiingdanugs s sunsounuIAnnI1sUIMIsEAns (POSDCORB), N1snatau3nng (7Ps)
nazuUIAnALS BuLUUANTR (Triple Bottom Line) §3donuitanamiouvesgisznaunisdd
Snwarlaivhiy Teslanzilowisudisufussneunisileglufiufimsugiavdndugusznaunisse
gogluyuyu
Frdudielinanisifeaunsoirluldisslesdldesnadugusssn fidevaiauedoiauonusly
seiuuloune UGTR wagnsistluewan fail
1. Jaidusuunideulaunguasn1sdnnis (Ewsuniieauniady / divuauleuis)

1.1 ieuairsfnenmuesgusznaunislussduiiosiuihunisousuiBssyuy msinigdn
B3avet viendngnswaunguszneunsvuimdniiiusinuefunisnaay Msuimsmineins
uaznnseenuuuUInsimnzauiunguigele Taeldnseu POSDCORB ulsesiietinduideufdh
faiimsinuiomlieglusuuuuiidlaieussasnndesiuanmaiwesusznaunssesesly
Faninunusil

1.2 ysanmsusziiu “msvieadisniiofgels” Whgumsmansdmiauazumuinmnly
syiugne msdRlrinsiauwuwuniiunsasuvasionfioaiiduiinstuggete Tneisds
padUsznaUAUMEn 1wu Mufivasndy fufmadudou seuvrudssesiudifesin saufnis
ovsudliusnsluiuilidlagaetersuifimenenm 3ala wasdean

1.3 anfuayuavisussloviuas sulszanudmiuguseneunsimaunumasesiudsay
ae¥y 1y nsdndanawuativayugsiadegunny mslansuslevdiunSuigsiadinisamu
Tunssiauuinsianizn viensaduayuliilss vulviazsuuudanunmuigussnounisildla
nauggegmnATiANEEuLAs ML URAYe Usad Ry (CSR)

2. forauauuBUR (@wmsudusznaunsiunisvisaiin)

2.1 Wamniinwzyaainsuazdnuimsivanzaniuggeds gusznounismsasmuluns
Wavinwrvesyaansnseiulidlaludnuazionzvesinvieniiongeds 1wy anudesnsiu
AUy anandladng msuinisitrasueldlanniu msdneusaluduinineinisuing
MSARANSUUTBUEL LayNITEERRgaN IAL N aNTUTY

2.2 senuuulszaumsalmsvieaiieafiingdla laldudidsld faeenglutiagtuuesm
nsvieadieafifiarumane fauamsesuniuasdeny fady AITOBNUUUUINIT LUU nswlunuye
yrn Madnmfansufals/aund mmaumuﬁmmmamu vioRanssuiiaiiennuidniaan
(meaningful engagement) dstheiaiuguameians 19 uardnigyaamegels

2.3 dwaluladunlduuudnladeuasseulandnguidmuneg weluladrsBurisdeo
fivlrusmsietu lddudou wu duledude LINE OA fiflawlng fdnhusdnauy stuunaundu
dalufAfldnwsssua suvaesuimsuuulifesameifoududou saufensindnaudiomie
Huanemuvsouswuuiluiing
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2.4 ahraedeteanuiufieluiiufidiowiuainuiunmisgsia usenaunisans
sunduiufioutadunineins wu salasans Ind drae vimsaunm videdeyatnvieiien st
Sailofumiipanuviosiu 1y Tsmeuna quiiaunggeds vie sun. aztivaiismnudeiouas
anAAED 9539

3. daiauauuzdmiunisIdeluauinan
3.1 Anwluinar s mileseninsfussneunisfunmadiugua LAz ywuTisiy Lie
W duuuims “msvieaiivanvuiienils” Aamnsaquaggeenglunsdianidu vieaansa
Tnsuuvesdsuiagunmneuayle
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y5UsIn19) Audsmialunianansmeuuy iile
yumMeiaeS et esesuginaiidsdy

3.3 AnwigUuuu “niseenuuudszaunisaliBsensunl” dwmsuggeds Wesneuidely
Uszinalnedilidesiinsfinuidedniisafunisesnuuuyszaunisaifiarsnansdnineluggseny
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