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Abstract

The objective of this research was to investigate the influence of service marketing mix

factors, service convenience, and brand trust on the repurchase decision of stationery and
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office supplies from OfficeMate stores among consumers in Bangkok and the metropolitan
area. This study employed a quantitative research approach. The sample consisted of 420
consumers who had purchased stationery from OfficeMate stores in the specified areas. The
sample was selected using purposive sampling. Data were collected through a structured
questionnaire and analyzed using Partial Least Squares Structural Equation Modeling (PLS-
SEM).

The results indicated that service marketing mix factors, service convenience, and
brand trust significantly affected the repurchase decision of stationery and office supplies from
OfficeMate stores at a statistical significance level ranging from 0.000 to 0.006. The predictive
power of the model accounted for 63.6% of the variance in repurchase decision. Among the
factors, brand trust had the strongest influence on repurchase decision, followed by service

convenience, while service marketing mix factors had the least impact.

Keywords: Service Marketing Mix Factors, Service Convenience, Brand Trust, Repurchase
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