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Abstract

This research aims to study the importance of brand equity, digital marketing and the
purchase decision of video streaming services, and to study the brand equity and Digital
marketing affecting purchase decision of video streaming in Guangzhou Guangdong. The
population were viewers who use or have used video streaming services in Guangzhou,

Guangdong. Infinite population, so the sample sampling were 385 people by systematic
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random sampling. The research instrument was a questionnaire, and the statistics included
frequency, percentage, mean, standard deviation and multiple regression analysis.

The research results found that the importance of brand equity is at a high level.
When considering each item, it is found that the highest average is perceived quality of the
brand. In terms of digital marketing, the overall level was at a high level. When considering
each item, it is found that the highest average is content marketing. In terms of purchase
decision, the overall level was at a high level. When considering each item, it is found that
the highest average is searching for information or asking friends and acquaintances before
deciding to use the service. The results of the research hypothesis testing found that brand
equity, brand loyalty, perceived quality of the product, brand association, and brand
awareness affecting the purchase decision with statistical significance at the 0.05 level In terms
of digital marketing, it was found that content marketing, website marketing, email marketing,
social media marketing, and website optimization for search affecting the purchase decision
with statistical significance at the 0.05 level. Explains the variability in the use of 96.40 percent

of the variance.
Keywords: brand equity, digital marketing, purchase decision, video streaming
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auAn (X3)
ANMUIULLINSIEUAT
X 0.232 0.041 0.244 5727  0.000* 0.121 8.235
a.

R =.957°, R* = 916, Adj R* = .915, S.E.est = .23104, F = 1039.604
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Y = 0.034 + 0.321(X2) + 0.290(X3) + 0.232(Xa) + 0.152(X1)
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Z =0.325(X2) + 0.301(X3) + 0.244(Xa) + 0.125(X1)
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Coefficients Coefficients ; o-value Statistics

B SE Beta Tolerance VIF
AAsil (Constant) 0.179  0.060 3.009 0.000
mMsmaarude 0.160  0.038 0.167 4.165  0.000* 0.115 8.664
depwoaulatl (X,)
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X2)
msaaneRwivled  0.216 0.042 0.222 5.150 0.000* 0.100 9.951
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R = 964% R? = .929, Adj R? = .928, S.E.cst = .21242, F = 998.075
*pdudAyneatansedu .05
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