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Abstract

This research aims to develop and investigate the consistency of the modelling of Factors
Influencing Consumer Purchase Decision for Tao Bin Vending Machine Products in the Bangkok
and Metropolitan Region with empirical data. It also studies path analysis of the modelling of
Factors Influencing Consumer Purchase Decision for Tao Bin Vending Machine Products in the
Bangkok and Metropolitan Region. The study employed a quantitative research method, using a
field survey conducted with a sample of 385 respondents. Data was analyzed using descriptive
statistics, and structural equation modeling (SEM) was performed to test research hypotheses.

The analysis revealed that, according to the model of Factors Influencing Consumer

Purchase Decision for Tao Bin Vending Machine Products in the Bangkok and Metropolitan Region

was consistent with the empirical data (p-value=0.053, (*=4.696, ¥ */df=2.348, GFI=0.994, CFI=0.990,
AGFI=0.940, RMSEA=0.078, SRMR=0.004). The modelling of factors influencing consumer purchase
decision for tao bin vending machine products include performance expectancy, social influence,
facilitating conditions and habit with consumers' Purchase Intention are Mediator variables.
Additionally, facilitating conditions and habit were found to have a direct influence on the

decision to purchase from Tao Bin vending machines.

Keywords: Performance Expectancy, Social Influence, Facilitating Conditions, Habit, Vending

Machines.
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