
nauw6nisw<nn'u '3 (114) ws=s7.aGmmTauniw~~~~.aiZ O r W  '3 

Strategies for the Enactment of the National 
Heath Draft Bill 

-a, d unna7ud~ums~7lsuawan~rinfgv)a4u~nua~una~n~"n7r 

wcnKu(i?~)wszs7~fl"yy7q~n7w~~nRdq7E Fmuuh~le~2mdua;1n7~ 
<mn7s6?dnaqwh6az6wnZfl TOWS Matrix s..u?q?un?s~~n~?z$ 



Abstract 

This paper presents the findings of a study on strategies 
for the enactment of the National Health draft Bill by applying the 
concept of strategic management and TOWS Matrix technique. It 
suggests four strategic options to enact the National Health drafi 
Bill: 1) pushing the National Health draft Bill through the 
parliament by collecting the signature of 50,000 people to 
support the Bill; 2) modifiing the draft of the Bill before pushing 
it through the parliament; 3) change the Bill to be a policy or 
master plan; and 4) social movement. The last option can be 
implemented along with other strategies. Lastly, the strengths and 
limitations of each strategy for implementation are discussed as 
well. 
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