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Abstract

This research article aimed 1) to examine perceived image affecting Thai tourists’
loyalty of three - star hotels at hatyai district in songkhla province and 2) to investigate the
perceived service quality affecting Thai tourists’ loyalty of three - star hotels at hatyai district
in songkhla province. The sample samplings was conducted from four hundred Thai tourists
using the services of three - star hotels at hatyai district in songkhla province. A questionnaire
was employed as the data collection instrument. The statistics for data analysis were
frequency, percentage, mean, standard deviation, and Multiple Regression Analysis. The
results indicated that the perceived image, location, security, and social responsibility
positively affecting on Thai tourists” loyalty of three - star hotels at the overall were
statistically significant at .05 level and the perceived service quality in objectiveness,
confidence, caring, and reaction positively affecting Thai tourists” loyalty of three - star hotels
at the overall were statistically significant at .05 level. Meanwhile, the reliability did not affect

Thai tourists’ loyalty to three - star hotels at the overall.
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