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Abstract

This study aims to: identify the factors influencing loyalty to staying in student welfare
dormitories at Rajamangala University of Technology Isan, Sakon Nakhon campus, and
examine the direct and indirect influences of these factors on students’ loyalty to remain
in the dormitories. The sample comprised 400 students currently studying and residing
in the university’s student welfare dormitories. Data were collected using structured
questionnaires and analyzed using descriptive statistics percentage, mean, and standard
deviation. To assess the relationships among latent and observed variables in a reflective
model, the study employed Partial Least Squares Structural Equation Modeling (PLS-SEM)
via ADANCO software. Model evaluation included assessment of both outer and inner model
criteria. The findings indicate that factors influencing loyalty include satisfaction, service
quality, and loyalty itself. Service quality and satisfaction were found to have a direct effect

on loyalty, while service quality also exerts an indirect effect on loyalty through satisfaction.
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Source: From the Analysis Conducted by the Researcher
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Table 1. Number of students residing in the dormitories of Rajamangala University of Technology

Isan, Sakon Nakhon Campus

Major Population Sample Size
Civil Engineering 139 46
Electrical Engineering 386 127
Mechanical Engineering 171 55
Industrial Engineering 54 17
Liberal Arts 24 10
Business Administration 295 100
Plant Science 33 10
Fisheries 19 6
Animal Science at 15
Food Science and Technology 2 2
Traditional Thai Medicine 38 12

Total 1,208 400

Source: Promotion and Registration Department as of July 9, 2021
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Table 2. Satistical values of the measurement model

Dijkstra-
Latent and Observable . yrstra Joreskog’s Cronbach’s
. Loading AVE Henseler’s rho
Variables rho (P)  Alpha()
®) c
Satisfaction (Satisfaction) 0.5221 0.7521 0.8105 0.7052
1. Drive (Stimulus) (Drive) 0.8955
2. Physical Needs 0.8637
(Physical Needs)
3. Acceptance Needs 0.9182
(Acceptance)
4. Expectation Needs 0.8807
(Expectation)
lity of Servi lity of

Quality of Service (Quality o 07917 0914 09382 09121
Service)
1. i i i

QL.Ja ity of Service (Quality of 0.8212
Service)
2. Customer Confidence 0.7228
(Confident) '
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Table 2. Satistical values of the measurement model (continue)

Dijkstra-
Latent and Observable . e r’a Joreskog’s Cronbach’s
. Loading AVE Henseler’s rho
Variables rho (D)  Alpha()
®,) c
3. Availability of Service Tools
0.5436
(Tools)
4. Responsiveness to Customer
0.7720
Needs (Needs)
Loyalty (Loyalty) 0.7428 0.8456 0.8962 0.8264
1. Belief and Trust (Belief) 0.7917
2. izati L R i
Organizational Reputation 0.9143
(Glory)
3. Purchase Decision (Repeat
0.8749

Purchase) (Purchase)
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Table 3. Discriminant Validity Table: Fornell-Larcker Criterion

Construct Satisfaction Quiality of Service Loyalty
Satisfaction 0.7221
Quality of Service 0.6293 0.7917
Loyalty 0.6420 0.7034 0.7428

a5t 3 Wunmstaraunsadsuun (Discriminant Validity) vedusiaslasaadng
(Faudsudy) anmssiuansivngan AVE MaduMLeN wayeanduiusyesiaudsuds Tagi
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Table 4. Discriminant Validity Table: Heterotrait-Monotrait Ratio of Correlations (HTMT)

Construct Satisfaction Quality of Service Loyalty

Satisfaction
Quality of Service 0.9184
Loyalty 0.9444 0.9269
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Figure 2. Model of Factors Influencing Loyalty to Stay in Student Welfare Dormitory

Rajamangala University of Technology Isan Sakon Nakhon Campus

Source: Analysis by the Researcher
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Table 5. Hypothesis Testing

Original  Mean Standard

Effect tvalue p-value Accept/Reject
Coefficient  value Error
Q Service -> Satisfie  0.7933  0.7943  0.0221 359476  0.0000 Accept
Q_Servic -> Loyalty 0.2433  0.2437 0.0424 57371  0.0000 Accept
Satisfie -> Loyalty 0.7033  0.7025 0.0404 17.3946  0.0000 Accept
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