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Abstract

This research aims to study the factor analysis of guidelines for developing processed
Mak Mao beverages in accordance with consumers’ points of view in Sakon Nakhon Province.
The samples were 455 consumers of processed products from Mak Mao in Sakon Nakhon
Province. The instrument used was a questionnaire and a component analysis was conducted.
The oblique rotation axis by varimax method and approximation by maximum like hood
method was applied. After that, a validation check of the model was performed. The results
of the confirmation component analysis showed the KMO of .912. The Bartlett’s Test of
Sphericity contained the statistical significance of .000 showing that the data were related
and could be used for component analysis. The results of the component analysis consisted
of 4 components: 1) marketing promotion by encouraging product testing, 2) the product
improved to be portable and convenient, 3) color and teste beautifully developed, and 4)
distribution channel needed to be increased. Moreover, and the confirmatory components
by analyzing structural equation models of the guideline for Mak Mao beverage processed
product development to consumers’ point of view in Sakon Nakhon province have shown

to be consistent with the empirical data and to have structural integrity.
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7 wandasiussunnmnnihiivansssdusanlidents (64) 0.392
sAUsENaUT 3 Adularsanid (COLO)

1 wanduauussuanmnnuiildduiiSusemu (A3) 0.799
2 wAnAusuUsFUNNINABnTUTSRAMTITITAGY e (AQ) 0.729
3 wandaueiwlsgunnmnnhilsavifainueses (A1) 0.694
4 wAndueiwUsgunnmnnehianenEsens (A2) 0.644
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A15199 5 M1519LENINTIASIETRIAUTENBY (5iD)

29AUSENDUN 4 BBINN93MUY (CHAN)

1 Sdendeadadagivlssuannvannuinidiuauisame (C3) 0.767
2 AnuazAINluMIITorAnduILUTFUIINmINET ST UUlnTgalife viTe 0.694

aoulatl (C4)
3 Swdmherdadunuussiannmnnuhilviianiianuazainiunisde (C1) 0.646

4 wandaueiwlsgunnminnhianuduAilelUTeuiguiuauAmMeInTgIuYes  0.400
HARSuITILATU (B1)

91nA15197 5 WU 91NMTIATIZTBIRUTENOUNAIN T ULNUSIETT Varimax L6l
4 psfUszNBY B3AUsENOUR 1 MIduaiunmInatn Uszneufefuus 9 f eaddseneudl 2 fu
wansToe Uszneusny dauus 7 @ esduUszneuil 3 Adulazsani Ussneuse dus 4 fauds
wazaskUsznaudl 4 Yoamading Ussnoude fauls 4 faus leynandedmdndady 0.30
Julunnea uazanesnedt 2 Arleinu (Eigen Value) Sidunndn 1.00 ynesduszney fbuds
agulid duvsndfthin@ne amnsadadnesduszneuiBedisanuavnanisiamnanSosi
wssUieSesdimnnuinuanudaiiuvesiuilnaludminanaussifiosnseiunisuussusaldinels
mMynsziesiuszneulgIderunuosdaslmilunsiannndn fusiuussuiesesdsmnni
Tnedadvdassuarsanivemdnsuiiedeiumnnuifedsddyfivenmientadovewdn ot
fiffuslnalsagiiousenunanaide

mMeTgilinaanslasiaisuunen SRR SusiuUsTURTe SR A
arwAniturasiuilnalutminanauasifiosnsedunisulssuaaliilve udninumidosiuluns
AnszidemasauRefumanuiismswesadosleifofignitann Welifudeya Tnefiansanain
Femnaidieshu (Composite reliability: CR) wnentias wansliisiuhesdussnautiu Ussnousnedormon
Vet fafifnuduiusneluiifdetu e CR Tiaasehnd 50023) warAaanilssnssanglu
(Convergent validity) TngNA1TAUNINAN (Average Variance Extraction: AVE) %aﬁwmmwmﬁmmn
flaimssnt 50 [23]

M1519% 6 HANTNAABUAINLLTIINTIVDILULAR

asAUsENOUT Foosdusznay CR AVE
1 N15EUETUNITAAN (PROM) 833 544
2 nAnAae1 (PROD) 870 503
3 ddunagsauf (COLO) 858 607
4 99N1991MU18(CHAN) 809 525

NPT 6 A1 CR Uag AVE ynAlAniundt 50 uansdalunallaniieansege uag
anunsatlUiesgiliaaaunisidalaseasiala

(woNMPMSWeuLNwWaO RIS sUingodusLNI 215a1sUNSBI0 LUKISNgnagnnGu
MU WAL GUS INAlUSOKSaaNauAS UA 36 aUUR 1 (UNSIAL - DUNAL 2566)

135



Q’%%’aﬁw‘hmsﬂ%’ﬂmmaLﬁ@lﬁaamﬂé’mﬁu%aﬂaL%Wﬁzfﬁﬂ‘é Tnamsuiiunisfiwes T
anuranapdeulunmsIafiauduiussuldmusuuzilugvdusulama (Modification indices)
yaslusunsy 7 Arla-auens azanasnmneeushuaangliauaainedeulunisinsiauduius
fuld uazordumuideussdndlunmsususuuuy Taediseldusufiumsdives auamd 2 3s

' ¥
Ya o =

a9 NNsUTU WeangideianduiiaudenndesiuteyalieUsydnyg dannsai 7

Y

M990 7 AdrllaunaunAuYedlinaan1slATE LI SR ING RS TIuU T FUAT 0 9AY
wnnuimuauRatiuresustaaludminanauasiiiesnseaunisudsguraliilveann

nsusuluLeg

futianunaunay Andile Lneuah N
X*-test 278.546

df 172

X%/df 1.619 X°/df<2, AR
CFI (Comparative Fit Index) 0.963 CFI1>0.95 WU
TLI (Adjusted Goodness of Fit Index) 0.955 AGFI>0.95 WU
RMSEA (Root Mean Square Error of Approximation) 0.038 RMSEA <0.05 WU
SRMR (Standardized Root Mean Square Residual) 0.040 SRMR<0.05 WU

A58 7 wazamdl 1 wudh Busaaunslassainsuuamiensiamnsdndusiv sy
iwdosmimInsinuANLAniutesiusladludminanauasifiesnsefumsuUssusaliinesiana
aonadoanaunduiudeyadsusyinddeionsanlsdain i (X)) = 278.506 Aesdmdasy (df) =172
Aau1azdu (p)= 0.00 Fafosdifedfynieadnisziv 0.05 Aded CFI =.963 fidunnnit 0.95
f1 TLI = 0. 955 fA1unnndn 0.95 Adiianueandeuiiusuns RMSEA=0. 038 fffeundn 0.05
wazAniiaeseumumndeiivilviduriinnsgiu SRMR=0. 040 Sersndt 0.05 annsUsuTaea
adsfl 2 ftesdunsusulimanusuuruzvestusunsy (Modification indices) lasfimsusudn
Covariance 11 g yilifndiAnuaennfesnauniuiuluma

mnneilunaaunislassaine gideddumsiinssilunadmelusunsudifagy 3
MIAATIZVANARARRDILALANNNANNEUYBIIAATIINTANIINAN X -test, Df, P-value, Comparative
Fit Index (CFI), Tucker-Lewis Index (TLI), Root Mean Square Error Of Approximation (RMSEA)
wagA1 Standardized Root Mean Square Residual (SRMR) N33l vlanagdedeaniunisusu
TunaaunslassasnsuumsmsiausdniasiussuedesiuvsnnuimuemuAndiuresuslan
Tudminanaunsifiesnsedunsudsgunaliilng suduuzihweslung fanwd 1
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