UNA2IUIEY

Jarsanudeaazalnundlalunisiunivisunealy

UseinAlngvaanguinvia g 19126198An 1A NSNS

szunvaslsnfnalasalalsun 2019
Risk Factors and Travel Intentions of Foreign Tourists
to Visit Thailand After the Covid-19 Pandemic

Patthareeya Lakpetch"

)
\///\ W81 nanuiws’

" angmadanmsnisvieaiion antududisiauuivnsmans njamw 10240
! Hospitality Administration, Graduate School of Tourism Management, Bangkok, 10240, Thailand
* Corresponding author: E-mail address: dr.patthareeya@yahoo.com

(Received: February 13, 2022; Revised: January 24, 2023; Accepted: February 8, 2023)

https://doi.org/10.55164/pactj.v36i2.257336



unAnge

mﬁﬁT&Jﬂ%u’ﬁﬁi’mqﬂﬁsmﬁl,ﬁaﬁﬂm 1) danguiinvionilsrynsemnAidunmanvieniien
Tudszmelnemusuuuunmssndudin wazdadoussiagauesuvamieaien uas 2) Yadoannuides
wazaudslalunsiumevieadieslulssmalnevenguinvesiisrnemsfnevinisuns
sravedlsainidolialaliun 2019 nansidvasulin dnvieafinrnidanAiidumaniden
Tudszinalnsannsodals 4 naulsun1) nguinmsviesivauvuiiuniuusivasaiuei 2) ngu
Fuveunsvieaiisuuungms 3) nquAnuauladnw1InTindmusssunisBeul uaz 4) ngusn
KagySedumUsraunisaiieaiion auddu Hadernudoazanuddlalumsiunaieniien
Tutsemdlnevesnguinrieaiisrymssninieniimsundssuavedsafindebhialalsn 2019
anus0agUlidn anuidlalunmsiumsareafieavesinrieafioluussmalnesnsduogiums
suienuidsslunsiiuns diruadtisafuanadedunisifiune seduniseensuanudssann
nMsvieuien wagnagnsnmsanaudssiiduiuusiiy Tnsusdaznguinvieadiesyniianfasd

LONANWAILANITAINU

AENARY: NSAUNIYIBTIET TNV lieIv16197R N1sunsseuinvedlsaiaieldalalsun 2019

Abstract

This research aimed to 1) categorize foreign tourists visiting Thailand into groups
based on their lifestyles and pull factors of tourist attractions and 2) examine risk factors and
travel intentions of tourists to visit Thailand after the COVID-19 Pandemic. The findings
concluded that the foreign tourists visiting Thailand could be classified into four groups:
1) nature and budget-oriented travelers 2) luxury travelers 3) cultural immersers, and 4)
idealized experience seekers. Concerning the risk factors and the travel intentions of tourists
to visit Thailand after the COVID-19 Pandemic, it can be concluded that their intentions
depended upon travel risk perceptions, opinions on travel risks, degrees of travel risk tolerance,
and risk reduction strategies which were considered to be a moderator variable. Also, each

group of foreign tourists was found to have its own identity.
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Figure 1. Conceptual Model
Source: Adapted from Chansawat, N. (1978); Sakolart, P. (2020); Loureiro (2014),
Luo et al. (2020); Peterson & Wilson (1983)
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Table 1 Factors of lifestyle and Pull Factors of Tourist attraction from Exploratory Factor
Analysis (EFA)

Lifestyles and Pull Factors of Component
Tourist Attractions 1 2 3 q 5 6 7 8
L1.2 I have little self 0.831 -0.021 -0.058 -0.006 -0.018 -0.066 -0.018 0.133
confidence in travelling.
L1.3 | have low social 0.760 -0.041 0.069 -0.019 -0.052 -0.032 0.056 0.083
interests when
travelling.

L2.4 To me, much of the 0.729 -0.086 -0.163 -0.073 -0.053 0.077 0.163 0.122
authenticity is derived
from stories and ideas
about the destination’s
local people, things
and phenomena.
L1.1 | like travelling in tours. 0.719 0.080 0.015 -0.006 0.052 -0.128 0.024 0.006

L2.3 | have nointerest in the 0.705 0.010 -0.031 -0.098 -0.113 0.091 0.111 0.261
destination’s local
people and culture
when | travel.

L3.1 | usually use travel 0.678 0.047 -0.211 0.004 0.053 0.054 0.294 -0.119
organizations to arrange
trip itineraries and
travel as program.
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Table 1 Factors of lifestyle and Pull Factors of Tourist attraction from Exploratory Factor
Analysis (EFA) (continued)

Lifestyles and Pull Factors of Component

Tourist Attractions 1 2 3 q 5 6 7 8

L3.2 When Itravel, | know  0.554 0.028 -0.096 -0.061 0.035 0.091 0.424 -0.076
quite well what to
expect and am not
usually for surprises.

S13  Interaction with other ~ 0.052 0.747 0.019 0.052 0.136 0.069 0.043 -0.088

tourists
S15  Sports activities -0.001 0.671 0.130 0.102 0.125 0.144 -0.016 0.109
S14  Nightlife -0.036 0.669 0.207 0.072 0.057 0.011 -0.015 0.197

S17  Prior visit to destination 0.007 0.576 0.101 0.341 0.170 0.230 -0.051 -0.107
S12  Presence of friends and -0.082 0.545 0.164 0.141 0.209 0.074 0.093 -0.294

family
S16 Tourist attractions 0.065 0.517 0.289 0.470 0.162 0.030 0.036 0.055
S23  Feasible price in terms  -0.063 0.121 0.779 0.156 0.198 0.121 -0.045 -0.006
of budget
S24  Most inexpensive -0.004 0.286 0.725 -0.011 0.088 0.072 -0.039 -0.046
destination
S21  Local cuisine -0.175 0.090 0.691 0.239 0.184 0.175 -0.047 0.036
S22 Local lifestyle -0.088 0.156 0.690 0.262 0.144 0.263 0.019 -0.019
S9  Cultural activities -0.067 0.223 0.160 0.793 0.169 0.179 -0.040 -0.117

S8  Historic sites or places -0.094 0.128 0.152 0.786 0.154 0.162 0.046 -0.162
S10  Interesting town or cities -0.047 0.177 0.171 0.744 0.107 0.188 -0.076 0.061

S1  Beaches -0.036 0.177 0.138 0.127 0.744 0.070 -0.064 0.060
S2  Climate -0.039 0.155 0.119 0.028 0.743 0.180 -0.037 0.105
S4  Landscape -0.064 0.128 0.268 0.307 0.658 0.150 -0.026 0.046

S11  Contact with nature -0.084 0.229 0.314 0.343 0.512 0.056 -0.095 -0.167

S19  Facilities for children 0.035 0.453 0.139 0.128 -0.097 0.605 -0.156 -0.065
and/or the elderly

S3  Cleanliness and hygiene 0.156 0.136 -0.056 0.040 0.495 0.561 0.036 -0.040

S5  Peace and quiet 0.048 0.100 0.190 0.082 0.439 0.503 0.071 -0.063
S18 Easy access 0.006 0.399 0.164 0.252 0.061 0.503 -0.179 0.141
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Table 1 Factors of lifestyle and Pull Factors of Tourist attraction from Exploratory Factor
Analysis (EFA) (continued)

Lifestyles and Pull Factors of Component

Tourist Attractions 1 2 3 4 5 6 7 8

3.3 When | travel, comfort -0.003 -0.052 0.013 -0.006 0.060 0.003 0.683 0.356
is very important.

L3.4 When | travel, | usually 0.304 -0.045 -0.114 0.026 -0.027 0.097 0.601 0.222
use infrastructure (e.g.,
hotels, tourist
attractions) developed
for tourists.

L1.4 | prefer a familiar 0.360 -0.086 0.122 -0.089 -0.084 -0.138 0.544 -0.131
tourism destination
with virtually no
element of adventure
or risk-taking.
L1.5 | prefer typical tourist sites.  0.272 0.223 -0.093 0.004 -0.172 -0.115 0.528 -0.124
L2.2 |have nointerestin clean 0.121 0.019 -0.013 -0.067 0.113 -0.066 -0.009 0.757
transport when | travel.

L2.1 | have little interestin ~ 0.230 0.025 -0.010 -0.076 -0.024 0.024 0.279 0.624
ecological matters
when [ travel.

MUGLNG): A1 KMO (Kaiser-Meyse-Olkin)=0.883; >0.50), Bartlett’s Test of Sphericity= 7739.600%
Toddaymneadai 0.05 (P=0.000) Wnzauiariinseedusznauiddisa

PNARTEEmsmaAliaANIangy (Cluster Analysis) WUU K-Means Clustering 15U
wuuNsALluTInLarUadeusaiagauesunaiow et ivingauduiu 4 naumeniu fanns1en 2

Table 2 Lifestyle and Pull Factors of Tourist Attraction Derived from Cluster Analysis

Cluster
1 2 3 4
Group 1: Personal Intrinsic Psychographics -0.468  -0.480  -0.397 1.235

Factor Analysis

Group 2: Social reference groups and recreation -0.488 0.465 -0.117  -0.134
Group 3: Value-based Concerns and Authenticity ~ 0.946 0.186  -0.184  -0.472

Group 4: Activities and Cultural Attractions -1.023 0.148 0.582 -0.325
Group 5: Nature-based Attributes of Tourist Attractions  0.471 -0.361 0.190 -0.059
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Table 2 Lifestyle and Pull Factors of Tourist Attraction Derived from Cluster Analysis (continued)

Cluster
Factor Analysis
1 2 3 4
Group 6: Convenience and Cleanliness-oriented -0.069 0.702 -0.522  -0.138
Group 7: Escape Boredom -0.039  -0.430 0.549 -0.142
Group 8 Environmental Impact-Oriented 0.083 0.102 -0.266 0.155

Remarks: Factor Score > 0.50 (Dominant Factors)
Factor Score between 0.25-0.49 (Minor Factors)
Factor Score < 0.25-0.49 (General Factors)

M watilsFnuanmsiangulumanuduendnvalionzynadnunsUssnnsmans
Yosusaynguiinvioisaynsiend wui dulngifutnvieaiivrnnussmealunivglsy orgsening
26-35 1 anunmlan uaziimsdnulussduamineds aunsaagilasdaaudsd

nguil 1 “nguinmsvisaiiiauuuiiuniuuinazainuduen”

tvieufsvnsmandnguinnsvesfisuuiuliuwiiazanuduan fdnvazitu
Ao liavlefanssuuasunasieailndeTausssy dmdnvarsedlaun lidunauilisudvinasn
naugdadinuuazAansIUTuNUINg TmnuddufudnuuysssumAuasunanieadlen waglal
Dunguiliiumsnudnuuzinfidenieluvesyana (psychographic) W WAAR AAde viruad
way erflen Inefidnuugmalszunsmanifiduendnualfe Wulinvieadieranusemeluniy
glsU 26-35 U 01glaniads 33.16 U aounmlan :eldredlnesaannnnit 48,000 USD uagiinis
Anwluseivuminede

nguil 2 “nguBuveunisvisaiiisauuungus”

thvioafieardnaninguiuveunmsieaiiswuungna Tnuasirufedureuniny
dgan MIUINMIATUNISIATANAYaR drudnuazsestiun llunsifumaieadivnadaiide
meluresyana e arden e way lidunguitaulansdrdsdsauuagAanssutiunuinis
Liflyaussasdifunmissiisniiondnuiianudiae viemsdudaudnioniioasssund fdnvue
maszrnsmansiiuendnuaife uinvieaiivrnnussmaluvivylsy 26-35 T englasiads
33.26 U anunnlan meldsneUlnesiutosndi 12,000 USD wasiinnsfnulusgivuminends

adda o

oA PP P Y,
ngud 3 “nguaulafinunInTInTausssunisiteus

o Y A v

Unvisaney s Anguaulafinyiadiniamusssunsteus Tdnvauznulaun wu

U
v

Maduneiififanssusasurawioniisndeiausssy nanudnusie Lidunuasanuienis
UINSMUUATUNATHAZANETe1R drudnvassadland Tiunsiumeaisadioanusdnuasin
fduneluvesyana Ténwauzmessvnsmanitiduendnualfe Wulnvieadivrnnuszimelu
viauglsy 26-35 U o1glaniade 33.16 U anunmlan selssedlnesiudiesnin 12,000 USD uag
dnsfnenlusegiuuninends
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nguil 4 “ngusnuagfeduruszaunisaiisuiien”

thvisafisvnsnemningusnaagfoduyszaunisaivieadion fdnvazisurenisiiu
maeainudnuurdnfidonigluvesyanalpsychographic) Wy mwala viruad wead @
floy ynannw uazm g daudnuvazsedtiun anuliduuiuuitazanudue lidufanssy
Lazuvama Lo Tansssy Tanvarnassrnsmanifiduendnuaifoiduinvioniienan
Useimaluvdglsy 26-35 U oglasiade 32.72 T anunnlan elddetlnesiutesndn 12,000
USD uagiimsfnwluszauumning sy

Fnguazasdniaided 2 dedearnudseuazanuadlalunisidumsisadenly
Uszimdlnsvangutinvieaiisaviaiemaniendnisunsssuiavadlsainideladalalsun 2019

'{‘]ﬁammLﬁaaLLasmmfﬁ?ﬂﬂumilﬁummENLﬁa’ﬂuﬂizLwﬁlmsmaaﬂa;uﬁﬂviauﬁmmn

FsmAnendamsuniszuavedlsaindie hialelsun 2019 Miwutuannsieseilunade
TusunsudiFaguvnaada WarpPLS version 3.0 léanini 2

TRP1

TRP2

TRP3

TRP4

TRPS

TRP6

TRP7

TRPS

08857 TIVI

¥ TIV2

TIV3
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“P<0.05 Iy

Figure 2 Risk and Travel Intention Factors to Thailand among Foreign Tourists
after the COVID-19 Pandemic

TuusavesdUsznevrestatunnudsasanudsdalunisiumsieniiolulssmelne
szjanﬂejuﬁ’ﬂvimLﬁsasu’mhdmﬁmwé’dﬂ'liLLWi'izmmmaﬂmamL%@lﬂ%’ﬁiﬂiim 2019 shadliandny
asaudamilou (Convergent Validity) iilosananainudedudslnsasns (Construct Reliability: pc)
¢339 0.800 14 0.894 Faunasaeunng 0.60 [18] SashnAauduwlsvesinube
Tuddaseadie Faduanadevesnisiuulsiiadals (Average Variance Extracted: pv) flunee
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Windu 0.335 wag 0.481 F9lir1unaeiuInnid 50 Ana wrnsziulinansanainaiutniade

(Factor Loading) 9gj5e%ing 0.515 fis 0.885 Gaflensiaust 0.30 Tuly (Anduysal) wnu [19] Usnas

A Y i 4 & a Yy = & i a v A oMYy a1 o i
NANAINUHULUTVD ﬂ']ﬂ'gqllLGUEJMULSZNIF]'N?'TNSUQL‘Uu@"lLaaEJsUaﬁﬂrﬁNuuﬂi%ﬂﬂﬂ‘l@lﬁ]gﬂﬂ']ﬁnﬂ'ﬂ 0.50

Weotduwuilliasanfaanuesiudslaseadne (Construct Reliability: pe) 9a1511ANIY 0.60

suiuAnmiindade (Factor Loading) Fsmasiiasaus 0.30 Fuly (Frduysed) [20] un Amnsed 3

Table 3 Convergent Validity Analysis

Variables R? pc pv
TRP  Travel Risk Perception 0.880 0.481
TRP1  TRP of Health 0.699* 0.489
TRP2  TRP of Political Instability and legal regulation 0.581* 0.338
TRP3  TRP of Terrorism 0.745* 0.555
TRP4  TRP of Strange Foods 0.619* 0.383
TRP5  TRP of Cultural Barriers 0.747  0.558
TRP6  TRP of Political & Religion Dogma 0.736* 0.542
TRP7  TRP of Crime risks 0.717* 0.514
TRP8  TRP of Satisfaction and service performance risk  0.685* 0.469
TRA  Travel Risk Attitudes 0.800 0.335
TRA1  TRA of Health 0.622* 0.387
TRA2  TRA of Political Instability and legal regulation 0.553* 0.306
TRA3  TRA of Terrorism 0.591* 0.349
TRA4  TRA of Strange Foods 0.515% 0.265
TRA5  TRA of Cultural Barriers 0.610* 0.372
TRA6  TRA of Political & Religion Dogma 0.541* 0.293
TRA7  TRA of Crime risks 0.659* 0.434
TRA8  TRA of Satisfaction and service performance risk  0.520* 0.270
DRT  Degree of Risk Tolerance 0.830 0.620
DRT1  DRT of Perceived Behavioral Control 0.735* 0.540
DRT2 DRT of Subjective norms 0.818* 0.669
DRT3  DRT of Anticipated Emotion 0.807* 0.651
RRS  Risk Reduction Strategies 0.842 0.640
RRS1  References from relatives and friends 0.735* 0.540
RRS2  Gathering any information 0.818* 0.669
RRS3  Consult with people who had previously visited  0.807* 0.651
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Table 3 Convergent Validity Analysis (continued)

Variables A R® pc pv
TIV Travel Intention to visit Thailand 0.894 0.737
TIV'1  Definitely visit Thailand 0.885* 0.783
TIV2  Certainly, recommend Thailand 0.873* 0.762
TIV3  Likely to be Thailand 0.816* 0.666

*P<0.05

yonanidainnuasadesiuun (Discriminant Validity) tiesaineunseesnnsines
witaz construct fiaunsausninldiamzBemwany livuuiuinsinves construct 5u fiansan
90 VAVE Tuanasdiiaulafiingendnen cross construct correlation yinarluanudifieddu uansi
Wnsindanunsagadniunlunn construct Fap151991 4

Table 4 Discriminant Validity Analysis

Cross construct correlation

Construct Pc Pv
TRP TRA DRT RRS IRT
TRP 0.880 0.481 0.693
TRA 0.800 0.335 0.515 0.578
DRT 0.830 0.620 0.497 0.511 0.788
RRS 0.842 0.640 0.215 0.167 0.445 0.800
TIV 0.894 0.737 0.397 0.310 0.474 0.446 0.858

Source: Hair et al. (2010)

wamsAny wuilnsudaznaduiinvieniisnraseni axilendnualamedald

1.1) naainvieadinsnnisviesdisamuuiiuuduwinasarudue azdunsderiauniiife
fuaudeslun1sifiumng Travel Risk Attitudes (DE=0.435%) (P<0.05)

1.2) nauiinvieaiflindureunisvieafisanuungns %%umwiaizﬁumi%’uiﬂ’a’mLﬁ'aq
(Travel Risk Perception) wazviauaRTiAgfuaudsslunisdunis (Travel Risk Attitudes)
(DE=0.317* uag 0.682* Mma19v) (P<0.05)

1.3) nuiinvieafistaulafinuidtinausssunadous wtunssievimunfiieatuany
oslunsiiiunns (Travel Risk Attitudes) (DE=0.583%) (P<0.05)

1.0) ndaivieadiensnranyfefumuszaunsaiioniie: axtunsstossiunstousueuides
(Degree of Risk Tolerance) (DE=-0.349%) (P<0.05)

TagransvadeudnvazauduiuiBa s duiudfameada 0.05 TuauiRgd
2 4@z 3 WUl wﬁumﬁuifnazizﬁuﬁﬂuﬂa&iammLﬁ'm (Travel Risk Perception and Travel Risk
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Attitudes) sinsiisvananisdensomnusslaiumanvieadisrluussmelne ( Travel Intention to
visit Thailand) Inernuseiunseenuainudes( Degree of Risk Tolerance) (IE=0.138* uaz 0.161*
AuEd) (P<0.05) Tnefinanisnaaeuauufigiud 4 wui sedunsseuiuauide (Degree of Risk
Tolerance) fiavEnamnssdenudslaiumsisadiosluussmedlng (Travel Intention to visit
Thailand) (DE=0.482%) (P<0.05) wagsansnageusudsiiuluauuigiui 5 aguléin Uduiug
izijﬂaqmémiammmLﬁﬂd( Risk Reduction Strategies) fusziunssansuAMILes (Degree
of Risk Tolerance) sdmaneruislalunsiiumwisadisrluussmele (Travel Intention to
visit Thailand) (ME=0.135%) (P<0.05) Tngagumnusalalunisifumseadieslulssmelne (Travel
Intention to visit Thailand) GhdﬁﬁuagjjﬁUixﬁUﬂﬁ%’Uiﬂ’JmLﬁm (Travel Risk Perception) yiFiuaR
Lﬁmﬁ’ummL?*iﬂﬂums@umq (Travel Risk Attitudes) LL@SiBf;ﬁJﬂ?iﬁ@ﬂ%Uﬂ?ﬂMLaﬂﬁ( Degree of
Risk Tolerance) uagnagnsnisanAlandes (Risk Reduction Strategies) fidudanysiiiy
(Moderator Variable)

Usvansnmilunswennsal wuh Tuwavestadornudssuaranudalunisimiumavieadien
Tutsswelnevasnguiinvieadisrmwnaninmendinmsunsssuavesisafnidoialelsun 2019 5
Uszansamlunmsnennselldmuareensuld Andudosas 56.1 Failaundosay 40 TulUld [20]
9157991 5

Table 5 The Path Coefficients among Variables in terms of Direct and Indirect Effects

faulswa  nswa Musing
C1 c2 C3 ca TRP  TRA  DRT R’
TRP DE 0.123 0.317* 0.107 0.068
IE - - - - 0.050
TE 0.123 0.317* 0.107  0.068
TRA DE 0.435% 0.682* 0.583* 0.481
IE - - - - 0.027
TE 0.435* 0.682* 0.583* 0.481
DRT DE -0.116 -0.163  -0.195 -0.349* 0.286* 0.333*
IE 0.180 0.318* 0225 0.180 - - 0.368
TE 0.064 0.154* 0.030 -0.169* 0.286* 0.333*
TV DE - - - - - - 0.482*
IE 0.031 0.074* 0.014 -0.082* 0.138* 0.161* -
TE 0.031 0.074* 0.014 -0.082* 0.138* 0.161* 0.482* 0561
ME (RRS) 0.135*
*P<0.05
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Table 6 Summary of Direct and Indirect Effects from the Hypothesis Testing

Hypothesis
Hypothesis Testing Direct/Indirect  Accepted/
Effects rejected

H1: Patterns of behavior among foreign tourists is positively
associated with the intention to travel in Thailand.

1.1) Tourists love authenticity and value-for-money travel. I[E=0.013 Rejected

1.2) Tourists love luxury tourism. IE=0.074* Accepted

1.3) Groups of tourists interested in studying lifestyle, IE=0.014 Rejected
culture, and learning.

1.4) A group of adventurous tourists searching for tourist ~ IE=-0.082* Accepted
experiences.

H2: The level of risk perception has a causal I[E=0.138* Accepted
relationship to the intention to travel in Thailand.

H3: Attitudes about travel risks is positively associated I[E=0.161* Accepted
with the intention to travel in Thailand.

Ha: The level of risk tolerance is positively related to DE=0.482* Accepted
the intention to travel in Thailand.

H5: Risk mitigation strategies are a moderator variable ME=0.135%* Accepted

between the influence of risk tolerance levels on travel
intentions in Thailand.
*P<0.05

n15AUTIUHE
PnremSeinuhivieufiti e afidumeniedlusamelneaansodeld 4 ngu
Tgun 1) “nutinvieaiieninnsvieaiisauuuiiunniuuitazauii” (nature and budget oriented
travelers) wuih UlUUNgAnsTREnvies s anguilifvinaomafadulaiunaieailsalnnss
wziimnuseulse fauafanudsdumsviesdlen fiduruiidemndnvioniiennguifuualt
aulalundndusinsvioadioaifaruuanin maviesileadaussaunisaiaiudt wagseduni
Hosge Tngliiuinnsdedulafumelenilennnguuuumsuinmsifunsgu suienasgiu
mslsusmsyaaIns warUwUUMSYiBaiTiduen 2) “nasiivieaifivriureunsvieaifivauuungn”
fmmwseulmmsiuiamnudsdunsvieadie (Travel Risk Perception) uasviruasnnndsduns
viouiien Aduruiidesandudnlyabusunuumavienivadesiuna (mass tourism) Mavieadien
Bagaia (Mice and events industry) M3vieaifieaiiion1sviniinssezen saiun1su3mauuuATUes
nsdsruteyaussnduiusansansyvildlngsusunusming gsiadiies (Travel agencies)
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UIENINN15YnNNEUa18M18 (destination management company (DMC) #A3siUs18u19fiy
wnsmMsitisensziunnudesiufunmsieniion 3) “nguiinviesieauladnuifdinfausss
nsiseus” srfinnugeuliseriauafinnudsdunsveniisn Tnsasdeonnsiumavieadieinu
naudsBetsdinuannsolunisdiduagaranindededuainsnsaudaonds uazdoya
UszmduiusludeudasUsznnianuuanesfunuuiussinnuasdymfvesinveuiien Tne
Uszaunsaivestinvesiiendiiumaniesiiedluusemelne ggndwiameIsnisuensde (Word
of mouth) titedssteUszaunse] (Share) iugemnanisdeansiesulatuazeanlal Wumsads
mssusluaniauas 4) “nauiinvieadisrsnuandedumdssaunsaiviesdlen” nquillifdvisnasie
mssdulaiumaieaiidlaense wsziinnusenlmse ruainnudsdunisviesiien Mdumuil
LﬁaamﬂﬁfﬂviaqLﬁmﬂfjmﬁﬁisﬁumwau%’ummLﬁaqqq ax“ﬁumwiaisﬁwa&mwau%’ummﬁmgﬂ
quwqaﬂﬁmiﬂﬁaqLﬁyawmxdauimgﬂnaumimmﬁeLLazmﬁLUﬁEJuﬁvimLﬁmwLuai TUSen 9
(Dritter) aulafanssuniswagyde Aanssuanuaulaniay Aanssy Juwn hiudl dnagliaudfty
fumstutteyatnans Auadenuenuiy uenani Jadundnuaztadis (Push and Pull

Y Y
'

N

factors) ilofmungUuuuussgdlavesinvisnfisinaznsdenanuiiviesiiorluumgs dnwvas
duyana wazmudsnsduyana wariadefgalumsvieaiienfidudnuusddmesganang
Uangnna {]ﬁamé’ﬂLﬁu{]ﬁﬂﬁﬁﬁuaeﬂjﬁuﬁaqﬂﬂamﬂwqﬁmiﬂuizé’umiaam%’ummﬁmmﬂﬁﬂwmz
medsnuuazUssrnsmaniiou 01y eld Msfinu e wavenTn saenuvanvaeefuUs
madsinefianunsadangumelivhdeveseudesns afleuduynna wazyadnam 22] lunmn
suhlutadndnfudagniruifntesiunsiinusmumsviesiiedludiuvesnuiuaznisdum
feya MInevauBIMTFRWeMNUAN NI WBIYARAIINUSEAUNSAINSYiD e FstinnauAnsn iy
Tutivieafioausiazyana [1] waz (3] Ufduiudseminanagninisanauidesiusesuniseensy
arudssidmarionnuidlalunmafumanvieaiiedluussmalne

fansait 6 namsnwthisanudsuazanudidaluniunaviesiieslulssmelne
vesnguinvisnfisrnmseninevdinisundsruinvedsaindolhialalsun 2019 Usngt 1) s
ns¥udarndes uay firuadfiieatuenudsdunsiunetieddninanadeuseauiile
Tunsiiumasvieadiedlulssmalveloernusssumssensunnuidies (E=0.138* ag 0.161* pdneiu
fiduduimzgpamnssumaviesiendugramnssuiianuseulmsoinganisaiin 4 deuns
Redestuenuideliuuasmudasndovesinvieaien Seivioadisrazfiansaneg1siiu fnnu
anunsalogeiloaiioystifiuaniunsaliounisdndulaiiuns sewmanasuaaasesde
tinviondien uenaniueudafiesifumaldsusvnaniadodiuyana WWud eawidn ensual
AVIUANTIY kazsyAuN1TTUTUSRIdereswiazynna waz wiaseyalinnuddyreudannly
nsvUIuNMsaSINsSuStesinvieadien [23] 2) sefunssensuaudesdiBvEnanensoniuile
WWunavieaerluuseimelne (DE=0.482%) Ingazifiuiusasnguildnuauzmsssvnseansidu
ndnualfnunninssuiiuandeiu aenedesiunmildefiAnwisatudnunemeUssansmand [24]
dnuarvnangAnssunsvieufiewasdnunydnideinruduiusieriruainimdnual mnugeuln
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somudswarUsvaunsaifidmaronisinaulaiunisiondis [25] Vimunfiudwmadonisuiu
fvpsnginssuluseiugs e inguszasd suuuunafiums Aldane soamantsiud Ussam
MU S1uunds yerafisandums waryarafiuugi ognsdideddey 0.05 [26] laefinisius
audssenavsliifiaviwasetinvioadiodlugamneumemaifnagnslunisananadeuaz sy
maduanduegned [27] fdumnifnvieadisrsunsumnesmsnsananuidsssshlinnudila
Tumafumafiadu (ME=0.135%)

Tnsastaruidlalumsiumaniendelulssmalneseuegfussdunssudaudes
wazviruaRAsIiuAuAsdunTAuNg sERUNsBenUAIAES waznagnsnsanA N EEe
\usuusiiu (Moderator Variable) Tnsusiaznguiinvieafisarisnsdasiiendnvalians
Tasdnwazdnfide ngAnssuvesinvieaiioangusine q fiszfunissuimnudssiunnsisiunas
Anwaulaunneneiy

venniitadeiddvswadennudilalumsiiunsnvenierlulssmdlne aonadasiu
yufgUasimemsvioniioafiviiadfidmatonsindulatevesiuilnn oendu aestadondn 1 fio
thumeuenuaziihiunelu ussnnunasludemestiiuiifsvinarensisaieesinviea ey
fazutseenifuasstladuuiuiidenasennuidnvesinvieafisrsuszdmariensindulaiiums
vieudien Tasutseanidudaduneluvesiitnvieaiionss liud nssuinudsdunisiduma
(Travel Risk Perception) [8] Wiauafiiefuaandsslunisiiunie (Travel Risk Attitudes) [10]
sziumsBenUAIABIINMSYiBLTien (Degree of Risk Tolerance) lnstladuneueniie nagms
msanauEes (Risk Reduction Strategies) [1]

nnmansAnylunavestafsanudsuazanudidalunsiunaviesiiedluysumelne
yosnguinviesfierrmieinevdinsunssruavesisafnidelalalsu 2019 fussAvsam
Tumswennsaildfuazsonsuld dadufosas 56.1 feléhlumaiiimniulssneuse nautnvioadie:
Y1997 sEAUNMSIUIANIALS ViruaRRAUAEsdumsFiuma sedunseeuiumIEs
waznagvsnsanaIdes dwmndatuanunsutunennsainuddalunafumanviesiiedly
Ussinalvgrosinvondieldinarsousuls Inssunusidaudiesay 40 SulUld (28]

forausuuriBeuloviesunagnsmsanszdunmssuimnuidsarairaussiingasunis
viosiigalunmsilulfiRiiosusduarduaiuliAansvieaiisiusemalngdmiuminanud
Aeadesieid

1. uuninmsaaaiunmsvioadieadmsunguiinviesileiaulansviesileanuuiiunniuu
LLaxmmﬁuﬁ’] (nature and Budget-oriented travelers) mimuauaquaﬂiimmiﬁiafﬁ’mmmLgﬁﬂ
a%ﬁami%’uifﬂﬁﬁauﬁmﬁﬁmm daasunsfinszeznanlunisingn (length of stay) Ussyduius
runguénsdafioaineUszaunisaifiiuazanuiilaudtnvieadlen wu nmsdauszniansideude
msvieadiealag bloggers LﬁaLNEJLLWi'mwé’ﬂwajﬁﬁLLazIﬁSﬁa;dasd'nmiﬁa%Nﬂ’gmLs?iaﬁul,l,riﬁfﬂviam.ﬁm

2. wmsdaaiumsvioaiisuiunmsiuiinngulinvieafieafidureumsvieaisuumngng
(Luxury travelers) fifianuseulieanuidssgs msaiuadsenudotiulunsifiunsiuuloun
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nsdaasulsrnduiusienisaiisuusudgamungyatonisnisviediiea(Brand Destination)
Triudaunss axdhemendnnmdnuainnudulneliudauss (Thainess) iielfiuanfsgatinvioadien
Tagthiauerududuazuinismanisviesilsrfiannsanevaussnnudiosnisvestinvie el
vaneguluy Tneifunisaiiesanuasindng msizeaslvsinguinvieadisadnenin (market
penetration) fhensenszfuAMIdessuINATNsAIaonfefuaueusly wagALaRNT
Tunpsmsmsmunilsa Tnsmsaaedetiessuunslianusmdeineniies nmsysannis
msvhaufioyssAnsnwlunsuimsiamsmaviondisrsswiemeisuaznmaonauluiuiivng q
yhuszina sadsnslrinnsuinisdeyaasisasduduusslomiuntnreaiies Wus

3. ulsvemsifingalundnsiusisunseafirausaaniuauumisnsdaaiy
Msvieniledita iensuausimLfessnvieaivanduiiaulansAnuiaTininusssumsEous
(Cultural Immersers) vleaiflennguiifiaudesnisians uasduuiieniuanudedld aula
winnssulazmNaIaTIA MevealsdsTiumi Mmavieadiervuun uaznmsveaflsufiefindeu
CRRERRTRTRI! mi‘vimLﬁmL%aqsumWLLazmwmm msvieieitinuns TaylddudaTausssuiodu
55519 Aanssuiimnuiseianniilesesiu vl msduaiumsBeuifendiufonssununs nMaGous
3990 werniafouisraunsaimamanensuuusaiiesUssmalne Wedlaausssufiunnss

4. wmemsaaussisgedmiutinvieungusnm g fefuvUssaunsaimsioaiien
(Idealized Experience Seekers) msWmueneidunia sULUUAINssuTianmnsavhaaanguiinvieaifien
fiflanudesnisianie (Niche Market) wagianngamneUaemansvesiierluumamios e
annsadfufanssumeivl Aanssudiiunmsnagde uaznsiiujduiusfusuvusieaiu ond
nslusinendesmfugumiluviosdiu msdudadssaumsaiitiaguy

dumiafelusmanadiveludy enavhnsnweenauumsmsiannyssmelne
Hugudnansmaiiumsvesgiininenidou (ASEAN Tourism Hub) aneaaldiugeuludususeis
fanunsavilitviouflraansaiiunmadouseludsussmaviogiiniadu q ldegsazmnaute
FamsunuaznIseINA Lagnsadenmdnualiidluiasnisaudasafediuansisuguney
nsdansmavieniisnifivsyavsamlunngmaunissuinvedsainideladalalun 2019
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