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Abstract

The main objective of this research is to study the current state of graphics and
packaging. To identify cultural symbols that lead to the designing of the graphic and packaging.
And assess the graphics and packaging of loincloth products from the Thai Song Dam Group.
This mixed research project uses over 108 samples. Research tools consist of an interview
script and a questionnaire. Data are analyzed for percentages, means, standard deviations,
and t-test values. The finding reveals that currently, there are various types of graphics and
packaging. Including looped bags from paper and fabric. The cultural symbols are found to
be in four dimensions. As for symbols, there are turtle-shell houses, Khao Hua Chin mountains,
and traditional costumes. As for the academic symbol, it is about weaving. As for aesthetic
symbols, it consists of weaving and embroidery ornament. In the part of economic values symbol.
Thus, using these symbols to design 9 types of graphics and packaging. Then, have the design
rated by the specialist. After that, Bring the three most point average products to discuss
with the group member. Brainstorming the comment, sum it up into a real prototype. Then,
having the product rated by a representative sample. First is marketing, and second is
communicational graphics and packaging. The rating result of both representative groups was
high satisfaction and no difference between both representative sample group. Due to
the traditional communication design of the graphics. Making it easily acknowledge and
understandable.
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Table 1 Finding of cultural symbols from the value and meaning of 4D cultural resources

Signs Real object Icon Index Symbol
VN OARY
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Economic value
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Sinh Lai Taengmo
(Watermelon-
Patterned Sinh)
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Table 2 Summary of cultural notation analysis from the value and meaning of 4D cultural resources

Analysis of Signs Symbol Meaning
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Figure 2 Graphic patterns on the packaging, according to the specialist

Table 3 Summary of graphical suitability analysis on packaging from the specialist

Graphic suitability level (n3)
Pattern 1.2 Pattern 2.1 Pattern 3.3
1. Graphic design factors X sD X sSD X SD
Font 1.1 The brand is clearly visible 366 058 333 0.58 266 058
1.2 Prominent font style and easy to 4.00 1.00 3.66 058 333 058
recognize it’s brand

Colors 1.3 The graphic colors communicate  3.66 0.58 3.66 058 3.66 0.58

Factors of evaluate

a group of Thai Song Dam
1.4 Fascinating color arrangement on 4.00 1.00 3.66 058 3.66 0.8
packaging

YLN Parichart Journal Thaksin University Designs of Graphic and Packaging of Hand-woven Fabrics to Promote Sales
Vol. 36 No. 3 (July - September 2023) of a Group of Woman Weaving Loincloths,Thai Song Dam, Ratchaburi




Table 3 Summary of graphical suitability analysis on packaging from the specialist (continue)
Graphic suitability level (n3)

Pattern 1.2 Pattern 2.1 Pattern 3.3

Factors of evaluate

1. Graphic design factors X sb X SD X SD
[Wustration 1.5 Illustration design communicates 4.33 0.58 3.66 0.58 3.33 0.58
its product
1.6 Illustration composition on the 4.00 1.00 4.00 1.00 3.66 0.58
packaging
1.7 Psychological of patterns and 433 058 433 058 4.00 0.00
aesthetic value
Mean 399 027 375 032 347 043

2. Sign Interpretation Factors
Sign 2.1 Meaningful appearance of packaging 4.00 1.00 4.00 1.00 4.00 0.00
2.2 Communication of cultural graphic 4.33 0.58 4.33 058 3.66 0.58
2.3 Mutual understanding graphic 433 058 366 0.58 3.66 0.58
Mean 422 019 399 034 377 200
Mean summary 4.06 0.26 3.82 0.33 3.62 0.21
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Figure 3 Graphic and packaging pattern, Front view and Back view
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Figure 4 Graphic and packaging prototype, Front view and Back view
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Table 4 Shown comparison result of consumer group satisfaction in graphic and packaging design
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A group of

women weaving  Tourist

Factor loincloths, group
df t p
Thai Song Dam  (n =80)
(n =28)
1. Graphic design factors b S.D X SD
1.1 Appealing packaging 4.21 077 42 054 41 0.07 094
1.2 Easy to read, Clearly visible front. 3.71 087 378 095 49 -0.35 0.36
1.3 Obvious pattern and illustration. 4.32 074 432 07 46 -0.01 098

1.4 Color scheme that communicate

3.96 0.7 408 081 51 -0.65 0.51
the group identity.
1.5 Appropriate size packaging for usage  4.07 0.8 361 056 41 241 0.02%
1.6 Portable and easily-stored 4.21 0.61 4 0838 56 1.17 0.24

Mean summary 4.08 0.22 3.99 0.26

2. Sale-promotion factors
2.1 Fully-shown marketing information 3.67 096 348 075 42 091 0.36
2.2 Create consumer impression 4.21 061 397 088 56 131 0.19

2.3 Helps augmenting the value of the
3.89 098 391 116 51 -0.08 0.93
product

2.4 Publicize to a group of women
4.35 06 477 0.17 33 -27 0.01*
weaving loincloths, Thai Song Dam
Mean summary 4.03 0.09 4.03 0.28

* Remark: N= 108, p< 0.05
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