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Abstract

This research was aimed at synthesizing the factors that influence entrepreneurial
intention by using a systematic review. The samples were research articles that were searched
in the Google Scholar database and published from 2014 to 2023. Selection criteria included
research related to entrepreneurial intention by considering keywords, abstracts, research
titles, and meeting the qualification requirements determined by the researcher. The research
methodology is a systematic review. The research tool consists of three parts: 1) a research
screening form, 2) a research quality evaluation form, and 3) a data extraction form. The data
was analyzed using descriptive statistics and content analysis. The researcher and an educational
expert evaluated the research articles. The results showed that the research was derived
from 800 articles, but there were five articles that have passed the final evaluation criteria.
The findings concluded that the factors that influenced entrepreneurial intentions were:
1) personal attitude, 2) discrepancies based on social norms, and 3) perceived behavioral
control. The above factors influenced the intention to be an entrepreneur for a population group.
All three factors are consistent with Ajzen’s Theory of Planned Behavior, which identifies

factors that affect a person’s entrepreneurial intentions.
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Figure 1. Theory of Planned Behavior Construction
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Table 1. #an15aUALIIUIVY (Research search result)

Database Search (n) %
Google scholar 800 100
Total 800 100
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Research studies searched (n=800)

»| Excluded because of repetition and irrelevance (n=700)

Research studies meet criteria (n=100)

Excluded because they do not study the entrepreneurial

¥

intention (n=90)

v

Research studies meet criteria (n=10)

Excluded by considering the titles (n=5)

¥

A

Research studies meet criteria to do literature review (n=>5)

Figure 2. Selecting studies procedures
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Table 2. ngusiegslunuideiiinanfne (Participants in the studied research)

Participants N %
Secondary school students 1,750 516
Undergraduate students 1,422 41.9
General people 219 6.5
Total 3,391 100.0
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Table 3 Jadefidwmanarusslalunsuszneunis (Factors Affecting Entrepreneurial Intention)

Title / Author (Year) Participants Findings

Entrepreneurial Intentions 206 undergraduate students Factors affecting El:
of Generation-Z: Compare from the faculty of social 1.Attitude towards entrepreneurship (EA)

of Sodial Sciences and Natural and natural sciences affects entrepreneurial intention (E).
Sciences Undergraduate 2. Social Entrepreneurial Norm (SEN)
Students at Bahcesehir was positively correlated with El.
University [18] 3. Entrepreneurial Behavioral Control

(EPBQ) efficacy significantly affects El.

Eyel & Durmaz (2019) ‘ o
4. Entrepreneurial flexibility (ER) affects El.

Pre-Entrepreneurs’ Perception 219 respondents: The study found that personal atti-
of the Technology Regime 104 are male (47.5%) 115 are tude and perceived behavior control
and Their Entrepreneurial female (52.5%) with age as significantly influence entrepreneurial
Intentions in Korean Service follows: 69 people (31.5%) intention, while subjective norms do
Sectors [19] aged 20-29 years; 72 people not affect willingness. Accessibility to

(32.9%) aged 30-39 years; 49 innovation affects personal attitude and
Ji & Goo (2021) people (22.4%) aged 40-49 conformity to norms, while assessment
years; 23 people (10.5%) aged of old innovations affects perceived
50-59 years; 6 people (2.7%) behavior control.

age over 60 years old
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Table 3 Yadefidmasiormusilalunisuszneunis (Factors Affecting Entrepreneurial Intention) (Cont.)

Title / Author (Year)

Participants

Findings

What Factors Affect the 416 business students from This research examined the entrepreneurial

Entrepreneurial Intention public and private universities intention by studying the following
to Start-Ups? The Role of in Pakistan

Entrepreneurial Skills,
Propensity to Take Risks,
and Innovativeness in

Open Business Models [20]

factors:

1) personal interest (self-interest)

2) family’s support

3) peer influence

The results showed that self-motivation,

family support or institutional support
Shahzad et al. (2021) and peer influence lead to entrepreneurial
skills, propensity to take risks, and
innovativeness. In addition, having
entrepreneurial skills, risk-taking and
innovation will lead to the intention

to become an entrepreneur.

Factors Influencing 800 potential entrepreneurs The results showed that both exploration

Entrepreneurial Intention: respondents from various activities and the activity for personal

Focusing on Individuals’ universities which include benefit affects entrepreneurial intention

Knowledge Exploration 55 locations both from (El) in 55 universities both in the

and Exploitation Activities downtown and from all metropolitan area and throughout the

[21]

Lee et al. (2022)

over the country in Korea

country in Korea while innovativeness,
self-efficacy, and internal locus control
lead to the knowledsge of exploration
and personal exploitation.

Promoting entrepreneurial
intentions from adolescence:
The influence of entre-
preneurial culture and
education [22]

Porfirio et al. (2023)

1750 Portuguese secondary

school students

The study suggests that entrepreneurship
role models influence young minds’
capacity to promote entrepreneurial
intentions. Female students tend to
follow female role models, while
male students follow male models.
Archetypes are crucial for promoting
entrepreneurial intentions, and family
role models are not. Attendance at
vocational and educational training
(VET) or school programs does not
affect entrepreneurial intentions.
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