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Abstract

The purpose of this academic article was to study the transformation of organizations
to survive under a dynamic society. This study used mass media organizations as a case study
of transformation in order to respond or adapt to changing environmental contexts, values,
and fluctuations in information technology. Here, two types of media were selected, namely
traditional media and new media. Concerning data analysis, the organizational theory was
applied with the two dimensions: organizational goals and an organizational structure which
could make the difference visible. The research findings revealed that mass media organizations,
both old and new media, needed to be transformed and adapted to survive under environmental
fluctuations with information technology elements and changing lifestyles. As a result, media
must be structured and operated in a more integrated manner, consisting of determining
content, content format, and production or presentation to support new social norms that
emphasize the principles of freedom and individuality which has no limitations of space and
time. These conditions and elements will lead mass media organizations to survive under the

current social context.
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osfmsluldviunanseufunurieidsuuaaveaiu Fsnsususlifuteniauisuuag
seudhazdunafrensairenisegsenliiuesdnsitedidunsiaiiduingussasdddylunis
fnwmauszlovivesesdnisreluldognadedu uasitoliifiunmsanlunisuiufuesosdnis
HRsuveriauesUuuuvesesdinsdemanaruiivasunadutiagtudy 3 Uy (Model) Tngld
msadteliAne i lalunmmumsUAsuadlFhetu foi
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Table 1 Model and contribution to the study of mass media organizations

Model Agenda setting  Characteristics ~ Transform & Reform Freedom
Model 1 Structural - Time Hierarchy ~ Receive more Freedom from
[Original - Power feedback from your Feedback
Model] audience what does

society or the audience
want to see?

Model 2 professional - contentthathas - Specific channel or ~ Freedom at the
[specific or specific program individual level
specialist characteristics - Responding to the
Model] changing needs of the
audience

Model 3 Mix - Without - Responding to the  Freedom at the
[Positivism boundaries in changing needs of the Liberal level and
Model] space and time audience at the individual

- Receive - mixed media level

messages anytime

you want

Remark: Author

910 3 JULUU (Model) fandn lefinnsansmfuuiummadeesluilagdy warlusunan
Adouneain UuUY (Model) 71 3 denadosiuinusssufifinnuvainvaisvessyweduiniian
veftoglugusdidsans uaedsuans Inefanududasslunsianaviedenldmonues insefuuy
vossinsluamssuil 21 deadiussdnsiiannsaneuauswiomudesnsvesdaenyarausazay
jsaulalutmnevesmu asty fdeuddienuidedn ssdmislusuianaziilugyadanyy
fomnntu wnidefiitiumimiuiaanyanaiunsuaumauiivanraesntuasusuama
aunsameulandnmdnuazvesdeiloainsnuiinels (Pressure) vosSuanslutiagiuld

dlefinnsanienaunsvesu (Contribution) fessdnisdeansanavunuin vhlvEiFeues
diunszuuatademyalmisgaaonnan sungudndnidenviemiuiualmififaumanvans
iy dunsaiufiassaslunisuaniAeu Inng uelssiudalovieyilyitun seenou
wandliFiutiapn (Problem & Statement) vwegnsiireunthilinsegluvigus Wdalusesnumnniy
waglisdudioga Modemism vide Post-Modernism matonfsenesesinisuasderiaeseadiu
finnsusuminnglduiunuazdeuluiiunnsieiu Tnslanizdeluga Post-Modernism Ainudn
L‘ﬂu&mﬁiﬂé’lﬂ%swuﬁaﬁwm Wowsdiednieuliisnszdnanodn awneg Tulananuduase
lilevgaia wagiilidesiosdinsudsuiiamazusuussegnasanan nglsifeglsiiannsanseud
naealUld tufle Post-Modernism Tutasnani 019a¢lall#fisusnauuy Post-Modernism Tugadinly

Aduld %Se Post-Modernism #isaad1slumaull 9193¢luly Post-Modemism #isaasisluauias

mswWagusUiianouagsaauavavAnsdometddonuwasa R - aN{UaE1ia (Wl 533
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W1zt N1sHes Timeframe UwiiugIuy Space and Time lunaridadudeululunsimug

sUkuvdeilu Post-Modernism Tuguuuuil
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