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Abstract

This research aimed to study the factors affecting the selection of financial products
by members of a savings cooperative who were preparing for retirement. It was quantitative
research using a convenience sampling method with a sample size of 400 members from
the savings cooperative. Data were collected through an online questionnaire and various
factors were analyzed using descriptive statistics (percentage, mean) and inferential statistics
(T-test and ANOVA test.) The results showed that personal factors, such as age, education
level, family status, and length of membership were significantly associated with the members'
perceptions and understandings of financial products (p < 0.05). Moreover, the factors related
to product perception and understanding, including information channels (through officers
and social media), product presentation methods, and retirement planning (career and
income), significantly influenced the selection of financial products offered by the cooperative
(p < 0.05). Therefore, the cooperative should select appropriate product presentation methods
for different member groups to ensure their understanding and access to all product types.
Additionally, the cooperative should offer suitable financial products to members who have
planned for their careers and income after retirement. This will enable the cooperative to
design financial products and strategies that effectively promote financial products to
members preparing for retirement.
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- Products

= Financial planning

Figure 1. Conceptual framework
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Table 1 Test hypothesis regarding personal factors between gender and the selection of financial

products of PSU Savings Cooperative.

Gander n  Mean  SD £ sig Comparison
Result

Selection to use financial Male 91 3.0675 .87371 -138 .890 No significant
product from PSU Female 309 3.0817 .85720 difference

Savings Cooperative.

Remark: Statistically significant level at 0.05.
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Table 3 Hypothesis testing on perception factors, understanding of financial products of the PSU

Savings Cooperative about to use the financial products of the PSU Savings Cooperative.

Financial products of

. . Comparison
the PSU Savings n Mean SD t Sig.
. Result
Cooperative.
Channels of perception  officer 174 32378 92150 3.277 .001* Officer >
other 226  2.9558 78968 other
social 124 3.2056 90230 1.990 .047* Social >
other 276 3.0213 .83554 other
Web 160 3.1046 94877 .479 632 No significant
other 240 3.0610 .79676 difference
line 312 3.0369 .85303 -1.826 .069 No significant
other 88 3.2259 87281 difference
Career preparation after
eerprep Prepare 288 3.9199 56646 2.547 .011%
retirement Prepare >
Not Not prepared
© 112 37868 55201 Prep
prepared
Financial preparation for
anciat prep Prepare 311 38781 .54817 1016 .310
retirement No significant
Not difference

3.8985 .62306
prepared

Remark: Statistically significant level at 0.05.

PNuaNTIATzanyeUadusunisiug Wlafenfundndusimenisiuiidnadenis
Wonlgusnsuandueinienisturesannsaloounsng u.o. (lnvada F-test ) wuin Jadeaudemng
n131195UkIuTN officer wag social medial Favidlugumawdousiluduordnudundon
YosaTInannsaloaunsng w.e. dnanenisidenldusnsnandueinisnsiuvesEnrnsaloaunsne

@

1.0, ogNNUyEAYNNadANTEAU 0.05
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