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Abstract

The objectives of this research were to study: 1) opinions on the level of promotion
policy from government of social values and perception of environmentally friendly products,
2) the influence of government promotion policies, social values, and awareness of
environmentally friendly products on consumer packaging choices in the digital era in
Nonthaburi Province. The sample consisted of 400 consumers in Nonthaburi by multistage
sampling, including stratified and convenience sampling. The instrument used is a questionnaire
with a reliability coefficient of 0.821. Mean, standard deviation, and multiple regression
analysis utilized for data analysis. Results found that opinions on the level of promotion
policy from government of social values and perception of environmentally friendly products
of customer in the digital era in Nonthaburi was at a high level in overall (X=4.05, SD=0.37).
The impact weights (Beta) of promotion policy from government (.357), perception of
knowledge and understanding the environmental problems (.352), social values in using
environmentally friendly products (.272), perception of behavior to environmentally friendly
products (.190), and perception of sentiment to the environmental problems (.076), respectively
affected on packaging selecting behavior of customer in the digital era in Nonthaburi with
statistically significant at the .05 level. This could explain the variation of dependent variables
with 73.3 percent and the remaining of 26.7 percent from other factors.

Keywords: Promotion policy from government, Social values, Perception of environmentally
friendly products, Packaging selecting behavior
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2. Feelings towards environmental issues

3. Behavior towards environmentally friendly
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Figure 1 Conceptual Framework
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Table 1 The opinions about government promotion policies for environmentally friendly products

Government promotion policy X SD Level Rank

1. The government promotes knowledge and understanding 4.18 0.82  High 1
among the entire public sector, private sector and related

agencies to achieve cooperation in management for

environmentally friendly products

2. The government has public relations campaign through 4.17 0.84  High 2
social media Helps provide information about environmentally

friendly products to the public, the private sector, and related

organizations and agencies

3. The government has tried to change citizens’ behavior 3.98 0.85 High 5
by creating motivation and participation from all sectors in

integrated plastic waste management.

4. The government has promoted the reuse of plastic waste 3.86 0.97  High 8
(Circular Economy) by research to develop innovative

technology for concrete waste management.

5. The government has enacted laws, rules and regulations 4.07 0.81  High 3
for citizens to manage plastic waste efficiently.

6. The government Legislate, rules and regulations for the 3.95 0.93 High 6
private sector or related agencies to manage plastic waste

efficiently.

7. The government promotes the private sector by giving 3.72 091 High 10
tax breaks, providing low interest loans, collection of fees for

environmentally friendly products/ friendly packaging.

8. The government supervises the private sector and related 3.87 0.93  High 7
agencies to monitor and evaluate plastic waste management

operations to ensure compliance with the law and does not

affect the environment

9. The government supports the budget system, including 3.98 0.89  High il
investment from the private sector, environmental funds

both domestically and international for management and

operations about plastic waste

10. The government encourages manufacturers to participate  3.81 092  High 9
in complete plastic waste management, from design, product

distribution, return, collection, reuse, recycling, and waste

treatment.

Total 405 037 High

Parichart Journal Environmental Policy, Social Values and the Awareness of Environmentally
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Table 2 The opinions about awareness of environmentally friendly products

Awareness of environmentally friendly products X SD Level Rank

1. Knowledge and understanding of environmental problems 3.93 0.43  High 3

2. Feelings about environmental problems 395 035 High 2
3. Behavior towards environmentally friendly products 399 035 High 1
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Table 3 The opinions about awareness of environmentally friendly products, feelings about
environmental problems

Awareness of environmentally friendly products,

SD  Level Rank
feelings about environmental problems v

1. Feeling concerned about the situation of impacts from
environmental problems around the world that are likely 4.01 085  High 2
to continue to increase in severity.

2. Feeling uncomfortable about increasing waste every

402 090  High 1
year especially plastic waste in Thailand s

3. Feeling worried about most product materials have an

_ ) 389 091  High a
impact on the environment.

4. Feeling concerned about the distribution of plastic
bags for products from the department store, retail stores, 3.88 0.83 High 5
wholesalers and convenience stores

5. It’s time for all Thai citizens to help reduce the amount )
, ) 395 088  High 3
of waste and reduce environmental pollution

Total 395 035 High

Table 4 The opinions about awareness of environmentally friendly products, behavior towards

environmentally friendly products

Awareness of environmentally friendly products, be-
X SD Level Rank
havior towards environmentally friendly products

1. If purchasing a product, consider whether the product  4.04  0.82  High 1
is environmentally friendly or not.
2. If purchasing a product, consider companies/organizations 396  0.87  High 5

that cares for the environment and socially responsible
3. Want to be a part of reducing pollution problems by 398 088  High 4

use environmentally friendly products
4. If you have the opportunity to express your opinion or 399  0.86  High 3

not support people who use not environmentally

friendly products

5. Will recommend and invite friends or acquaintance to 4.01  0.88  High 2

use environmentally friendly products

Total 399 035 High
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maaawmmmé’fa Table 5 way Table 6

Table 5 Analysis of multiple correlation coefficients: government promotion policies, social
values, and awareness of environmentally friendly products affecting consumer

packaging choices in the Digital Era in Nonthaburi Province

Model R R Square Adjusted R Square Std. Error of the Estimate
1 821 739 733 .35655

NP9 5 Wi ndulseAvisanduiusnan (R=.821) uagaduuseanslunisnensal
(Adjust R2 =0.733) Tngdauusuleutenisduasuainniasy Adlouniadeny uagnisasening

andarndulnsredanndendmanenginssunisidonlivssyinrivesiuslnalugafdviadems

wunys viuneladesay 73.3

Table 6 Environmental policy, social values and the awareness of environmentally friendly
products that influence consumer behavior in choosing packaging in the digital age in

Nonthaburi Province

Independent Variables B Beta t Sig. Tolerance VIF
(Constant) 1.245 8.214 .000%
Policy 364 357 9.085 .000% 400 4111
Values 281 272 12322 .000% 691 5.123
Aware_Know 361 352 7.576 .000* 389 4011
Aware_Feel 179 076 11.119 .000* 226 2.239
Aware Behav 192 190 8.262 .000* 308 3.330

* Significant at .05 level: Adjusted R*=0.733, F=79.70

RNINTT 6 HanIMadeUANLAgIU nuTh ulsuemsduaiuainnasy Adeumedeny
uaznsszvindnansusiiiulinsdedanadondmarenginssunsideniussyinsivesiuilna
TugaRdviadamiauuny3 egedifodfyfisedu 05 uaniliolineviadulssavdonnesaivos
fuusBassusiasiifiazinunadsaunimeinsel Taodsaddumuamimdnvessanssny (Beta)
Loun ulsurenisduaiuainniady (Policy) wiriu 357 msaseniing auanuinnudilasetaym
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dandou (Aware Know) wihifu 352 anflsamnadsaslunislindadneifidudnstuaunndey
(Values) Wiy 272 manszuiindiunginssusenandusinduiinsiudswnndes (Aware Behav)
Winfu 1190 wag mInszmiindunnuidndedymanaden (Aware Feel) Wiy 076 anuandiu
Fasuusdassimuaiinanuausaisndnalunisiuesudseu fo wgRnssunsidenld

usiivesiuslnalugafdviadainuunys lafesay 73.3 diunindednievar 26.7 unaindade
FUDY 9 WAPIRIAUNIT

aun1snensalluguazuuuinigu (Standardized Coefficients)
z = BZ, +BZ,+ . + BZ,
Behavior = .357(Policy) + .352(Aware_Know) + .272(Values) + .190(Aware_Behav)
+.076(Aware_Feel)

Adjust R = 733 %

NANSVAABUALLAFILNNTIE Ui AuusBass Seszneusie Wleviensdaaiunnanady
Aeunedsny warn1snTEntng AuAuIANLle MuauiEn uaziungnTsunswidym
dunndeudsrarongAnssunsidenitussyinsivesiuslanlugaiviadeiauumyd Faduluay
aunfguiealy ansauansis Figure 2

government promotion policy on the use of

environmentally friendly products (.357) \

social values in using environmentally friendly

behavior in choosing
environmentally friendly
products (.272) packaging

awareness of environmentally friendly products
1. understanding of environmental issues (.352)
2. feelings towards environmental issues (.076)
3. behavior towards environmentally friendly
products (.190)

Figure 2 summary of research hypothesis testing results
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