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Abstract

The study titled "Muslim-Friendly Wellness and Beauty Service for Hotels and Resort
Spas" forms part of the broader research project, "A Service Model of Muslim-Friendly Wellness
and Beauty for Luxury Tourists in Manama, Kingdom of Bahrain." This qualitative research
employed purposive sampling to select representatives from the Wyndham Grand Manama,
a hotel and resort spa recognized for its Muslim-friendly spa management practices, as well
as from award-winning hotels in Bangkok that received the World’s Best Spa Awards in 2022,
including Capella Bangkok, The St. Regis Bangkok, The Ritz-Carlton Bangkok, Four Seasons
Bangkok, and Paresa Resort Phuket, a globally acclaimed luxury hotel. Data were collected
through in-depth interviews using semi-structured interview guides and analyzed through
content analysis. The findings revealed that Muslim-friendly wellness and beauty service in
hotels and resort spas are managed across five key dimensions: 1) products, 2) services,

3) managements, 4) facilities, and 5) servicescape.
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Table 1 Top10 OIC and Non-OIC Islamic Tourism Destinations

GMTI  OIC-Countries Tourism  INDEX GMTI Non-OIC Countries INDEX
2015 Destination SCOR 2015 Tourism Destination SCOR
RANK E RANK E

1 Malaysia 83.8 9 Singapore 65.1

2 Turkiye 73.8 20  Thai 59.2

3 United Arab Emirates 72.1 25 United Kingdom 55

4 Saudi Arabia 71.3 30  South Africa 51.1

5 Qatar 68.2 31  France 48.2

6  Indonesia 67.5 32 Belgium 475

7  Oman 66.7 33 Hong Kong a7.5

8  Jordan 66.4 34 United States of America  47.3

10 Morocco 64.4 35 Spain 46.5

11 Brunei 64.3 36  Taiwan 46.2
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Table 2 Composition of the Global Muslim Travel Index (GMTI)

Element 1 The tourist attraction Criteria 1: Tourist visits

is sustainable, eco-friendly, Criteria 2: Family-friendly tourist’s attractions, Muslim tourists

family-friendly Criteria 3: Environment and safety

Element 2 Muslim-friendly Criteria 1: Halal food service that meets standards is
service and facilities to support available.

Muslim tourists. Criteria 2: There is a place for prayer.
Criteria3: Airline service and a variety of facilities

Criteria 4: The hotel offer a wide variety of accommodation.

Element 3 The tourist attraction Criteria 1: Awareness and access to the tourism market
is sustainable, eco-friendly, for Muslim, tourists.

family-friendly Criteria 2: Ease of communication
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Beauty & Wellness
characteristics

Servicescape

Figure 1 Characteristics of Muslim-friendly beauty and wellness: MFBW [4]
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Table 3 Characteristics of Muslim-friendly beauty and wellness: MFBW

Elements

Characteristics

Products

Services

Product must be provided

1. Must be Halal certified.

2. Produced in a sanitary environment.

3. Free from meat that has not been slaughtered according to
shariah principles.

4. Free of swine

5. Free of dead animals’ carcasses

6. Alcohol-free even through it is only activated for treatment.
Ingredients must be

1. Halal standard

2. Safe and harmless

3. Comes from a Halal certified production source. Storage,
transportation and use of the product must not cause
contamination from prohibited substances.

These services must not be provided.

1. tattoo services

. wigs (fake hair) and hair extension treatments

. hair coloring

. eyebrow, beard and body hair care

. women’s hairstyles that are like men’s

. shaving and balding of women’s heads

7. Elimination of gray hair

N U AW

8. Treatment that promotes conformity or sexual provocation and
the following services are prohibited in the premises:

9. nail polish (unless customers are on their manse)

10. offerings that encourage conformity or a sexually provocative
manner; and

11. the following services on premises: gambling, karaoke, snooker,
dancing, entertainment shows and other illegal and haram activities
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Table 3 Characteristics of Muslim-friendly beauty and wellness: MFBW (continue)

Elements

Characteristics

Services

Management

Facilities

Services that can be provided
1. Trim your nails (pedicure and manicure)
2. Cutting, trimming and hair styling
3. Use henna painting services
4. Use ice therapy for treatment.
5. Provide traditional or modern services on condition that this service is
not prohibited by the Quran, Hadith, ljma or Qiyas.
Must-have Services
. Complies with Shariah principles
. Male staff provide service to male customers.
. Female employees provide service to female customers.

1

2

3

4. Customer privacy guarantee

5. Make sure that the customer’s hijab is covered.

6. Provide separate changing rooms for men and women.

7. Pick up the hair and cut the nails of the menstruating customer.
1. Donate to charity according to the principles of Zakat.

2. Ensure that all transaction been conducted using the Islamic financial
institution’s network, such as: Shariah Bank

3. Committed to being managed and owned by Muslim individuals.
4. Establish a Shariah supervisory board within the existing structure of
the company.

5. Halal and safe products

6. Ensure Shariah financial management

7. Have knowledge about Shariah practice

8. Comply with Shariah principles.

business must provide:

1. Shariah compliant facilities

2. Waiting room for separate male and female customers.

3. Separate treatment rooms for men and women

4. Separate bathtubs for men and women

5. Prayer rooms and separate facilities for men and women, such as:
Wudhu facilities

6. Equipment free from haram things

7. water-friendly restrooms and

8. facilities convenient for reduce waste

The business may need to prepare for these treatments:

1. Mud bath

2. Bathe in Spices and herbs

3. Dental Spa
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Table 3 Characteristics of Muslim-friendly beauty and wellness: MFBW (continue)

Elements Characteristics

Facilities 4. individual treatment space/steam shower/sauna and
5. warm water pool used for treatment not bath.

Servicescape The establishment must ensure that:

1. Provide services that promote well-being.
. Use massage oil for wellness
. use aromatherapy with natural ingredients.
. use perfume during treatment.
. recite Quran verses; and

N O A WDN

. play soothing music (non-seductive).

The establishment must ensure that:

1. Rooms, toilets and beds do not face the Qibla direction of Mecca.

2. Treatments begin with Bismillah/Quranic verses.

3. Any pornographic elements and materials are removed.

4. The concept and interior décor are compatible with Islamic principles.
5. Decorations are not human or animal images.

6. Treatment rooms must have privacy.

7. No polytheistic decorations
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Figure 2 Conceptual of Muslim-friendly Tourism (MFT)
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Table 3 General observance of five pillars

Median Observation across the 39 countries

Declaration of faith in God (Allah) and the Prophet Muhammad 97%
Fasting during daytime in the month of Ramadhan 93%
Observing Zakat (Charitable giving) 77%
Performing salat (Five daily prayers) 63%
Pilerimage to Mecca (Haji) 9%
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