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Abstract

This research has the main objectives: 1) to analyze the strengths of homestays in
the tourism dimension by classifying them into different types of tourism to link them to
experiential tourism, and 2) to analyze the problems and obstacles of homestays by classifying
them into various issues. This research is a documentary research that examines homestays
in Thailand over the past 10 years from the TCl and Google Scholar databases, and uses
descriptive statistics, namely frequency and percentage, along with content analysis to
analyze the data. The research results show that 1) the strengths of homestays in tourism
dimension and their relationship with experiential tourism can be classified into 7 types: 1.1)
community tourism, 1.2) religious tourism, 1.3) festival tourism, 1.4) food tourism, 1.5) health
tourism, 1.6) agricultural tourism, and 1.7) nature tourism. 2) The problems and obstacles of
homestays in Thailand can be divided into 3 categories: 2.1) homestay management, 2.2)
personnel, and 2.3) homestay identity. The results of this research will be useful for relevant
agencies to develop and promote homestay tourism along with experiential tourism to

attract more tourists.
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Table 1 The number of studies regarding homestay in Thailand, classified by regions

Regions Number of studies
The Central (e.g. Ayutthaya, Samut Songkhram, Lopburi) 16 (39.0%)
The North (e.g. Ching Mai, Ching Rai, Lampang) 9 (21.9%)
The Northeastern (e.g. Nakhon Ratchasima, Udorn Thani, 8 (19.6%)
Maha Sarakham)
The South (e.g. Surat Thani, Phatthalung, Nakhon Si Thammarat) 3 (7.3%)
Multiple regions 3 (7.3%)
The East (e.g. Prachinburi, Rayong, Trat) 2 (4.9%)
Total 41 (100%)

m3737 1 nui manaaidugiinaifswunuidenidnifesulavandlulsumdlne
Tutis 10 U s Tdwaumniian fe Jovas 39 (16 304 910 41 1F09) 503881 A MAwile
($ovaz 21.9%) wazmanz Tusenidsavile (Souar 19.6%) muddu diuginidu q T wuemiade
Renfulevamdegwudnios fie iy $evay 10 1Wu aald uazaianzTusen

Table 2 The number of studies regarding homestay in Thailand, classified by research method

Research method Number of studies
Qualitative method 17 (41.4%)
Quantitative method 14 (34.2%)
Mixed methods 10 (24.4%)
Total 41 (100%)
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Table 3 The number of studies regarding homestay in Thailand, classified by topics

Topics Number of studies
Homestay administration & management, key success factor 13 (31.7%)
Satisfaction/expectation/perception 7(17.1%)
Marketing/tourist behavior/factors of selecting homestay 5(12.2%)
Participation/network creation 4.(9.7%)
Homestay identity/image 3 (7.3%)
Homestay standard 2 (4.9%)
Personnel development 2 (4.9%)
Service quality 2 (4.9%)
Others such as English skill, low-carbon, architecture 3 (7.3%)
Total 41 (100%)
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Table 4 The analysis of sustainable dimensions and homestay tourism

Sustainable  Number Samples of activities or experiences
dimensions of studies During staying with homestay
Economics 15 (36.6%) - Tourists come to stay at homestay by spending on

accommodation, food, and activities in the community.
- Tourists buy souvenirs and local products or join local
activities.
Society 6 (14.6%) - Tourists learn and try local food.
- Tourists learn about local culture through participation with
the community.
- Tourists practice making local food/local desserts.
Environment 2(4.9%) - Tourists participate in the community tree-planting activities
- Tourists use bicycles instead of cars while traveling within
the community
- Tourists hike to study nature
- Tourists reduce the use of plastic bags in the community
3 dimensions 6 (14.6%) - Tourists stay at homestay, paying for accommodation,
meals, and various activities in the community.
- Tourists learn about the local culture.
- Tourists use bicycles instead of cars for transportation
within the community.
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Table 5 The analysis of strengths of homestay in terms of tourism, classified by types of tourism

Strengths of . . . .
Number of . Examples of tourist activities or experiences while
homestay in

studies .
terms of tourism

staying at homestay

15 studies  1.Cultural tourism/ - Taking tourists to learn about local culture within
from 41 community-based  the community, such as weaving, mulberry
studies (37%) tourism cultivation for silk production, and basket weaving.

- Taking tourists to visit important places in the
community.

- Taking tourists to visit the local museum.

- Taking tourists to observe the production of OTOP
products or community souvenirs.

2.Religious tourism - Taking tourists to visit temples/offer prayers, make
merit, and meditation.
- Taking tourists to participate in religious activities
with the local community.

3.Festival tourism - Taking tourists to participate in local festivals and
traditions.
- Allowing tourists to dress according to local
festivals/traditions

4.Food tourism -Cooking Thai or local dishes for tourists to enjoy.
- Teaching tourists to cook local dishes using
community ingredients or Thai herbs.
- Teaching how to make Thai desserts or local
sweets.

5. Health tourism - Homestay owner offers traditional Thai massage or
Thai spa services, or takes tourists to receive
massages from community members.

- Taking tourists to visit or soak in hot springs within
the community.
- Using herbs for therapeutic treatment of diseases.

6. Argo-tourism - Taking tourists to visit gardens, farms, or experience
agricultural lifestyles, including fruit orchards.
- Teaching tourists to plant/harvest vegetables.

7. Nature tourism/ - Taking tourists to engage in nature-based activities
ecotourism such as boating, rafting, and rock climbing.
- Eco-tourism/conservation tourism such as hiking,
nature studies, and tree planting.
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Table 6 The analysis obstacles of homestay, classified by topics

Number of
. Obstacles Examples
studies

16 studies 1. Management - Many homestay lack operators and staff with

from 41 1.1 Lack of knowledge and experience in managing

studies (39%) knowledge or homestays.
experience in - Homestay do not seek to enhance their
managing homestay  knowledge or acquire additional knowledge about
(11 title, or 68%) homestays.

- Many homestay have closed down because the
staff lack understanding and experience in
managing homestays.

1.2 Weakness of - Many homestay lack the formation of groups,
homestay communities, or cooperatives to organize activities
cooperation/lack of  or manage tourism in the community.
community - Many homestay in some communities are
participation (9 title,  operated individually by different entrepreneurs,
or 56%) with no management in the form of a collective
group.
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Table 6 The analysis obstacles of homestay, classified by topics (continue)

Number of

. Obstacles Examples
studies
16 studies 1.3 Little marketing - Many homestay still do not market and promote
from 41 and public relation themselves sufficiently to attract tourists.

studies (39%) (7 title, or 43%)

1.4 Poor homestay
standard
(5 title, or 31%)

2. Personnel

2.1 Lack of staff
readiness training to
provide services

(5 title, or 31%)

2.2 Inefficient
English
communication

(4 title, or 25%)

- Many homestay still lack online marketing and
communication through modern channels.

- Entrepreneurs still place little importance on
marketing promotion.

- The lack of publicity within the province from
government agencies, some people in the
province still do not know about homestay in that
province.

- Many homestay have not yet been certified with
the Thai Homestay Standard.

- The services of many homestay still do not meet
standards and do not align with tourists'
expectations.

- Many homestay still have issues with cleanliness
and hygiene.

- Many homestay do not provide training or
development for their staff.

- Many homestay still do not understand the
principles of service and do not provide services
according to Thai homestay standards.

Many homestay and staff still cannot communicate
in English with tourists well enough, and they also
have problems responding in English when foreign
tourists send emails or Line messages to inquire.

3. Lack of homestay - Many communities lack their own local identity,

identity
(4 title, or 25%)

which may cause tourists to lose interest in
staying at homestays in the community. -
Tourists might view homestay in communities
lacking identity as uninteresting or unattractive.

Note: Research work 1. The topic may address several issues and obstacles.
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