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Abstract

This research aimed to: 1) explore strategies for developing marketing communication
for local handwoven textile community enterprises, 2) study the development of multimedia
for these enterprises, 3) evaluate the effectiveness of the multimedia, and 4) assess user
satisfaction toward the multimedia used for advertising and public relations. The study
employed a mixed-methods approach in the local handwoven textile community enterprise
area of Thong Pha Phum District, Kanchanaburi Province. Quantitative data were collected
from 200 participants, while qualitative data were gathered from 30 key informants selected
purposively. Data analysis involved descriptive statistics and content analysis. The results
revealed that the marketing communication development strategy can be implemented
through the 5Ps: product, price, place, promotion, and presentation. The strategy focused on
integrating both online and offline media, including short video storytelling, event organization,
product demonstrations by sales representatives at trade fairs, and internet-based direct
marketing. The multimedia was used to promote sales and communicate the identity of
handwoven products to target customers. The evaluation of multimedia effectiveness
yielded an average score of 4.55, indicating a very high level of effectiveness. Similarly,
overall user satisfaction scored an average of 4.55, also at a very high level. These findings
suggest that the developed multimedia effectively supports the marketing communication

of the community enterprise.
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Conceptual Framework in Research

’ National Development Goals According to the 20-Year National Strategy Framework

Framework and National Economic and Social Development Plan No. 13 (2023-2027)

Community Enterprises for Local Woven Fabric Products in Kanchanaburi Province

]

oMarketing Communication Concepts
9Concepts and Theories of Perception
Oulti-Platform Strategy Concepts (Multi-
Platform)

®Brand/ Product Placement in Television
Program

eConcepts Regarding the Multimedia

Production Process

{

v

Objectives
0 study the development strategies for marketing communication of local
weaving community enterprises in Kanchanaburi Province.
. 01 explore the development of multimedia tools for local weaving
community enterprises in Kanchanaburi Province.
© To evaluate the effectiveness and satisfaction of multimedia tools for
advertising and public relations of local weaving community enterprises in

Kanchanaburi Province across multiple platforms.

1 Problems of Local Weaving Community
i Enterprises

i (1] Community enterprises face declining

i sales as a result of the COVID-19 pandemic.
1 O Lack of compelling advertising and

i promotional media to encourage purchases.

I
® Insufficient marketing communication

channels to boost sales of local woven fakri

]
v

Output

(10 development strategy for marketing communication of local weaving

community enterprises in Kanchanaburi Province.

® Multimedia tools for local weaving community enterprises in Kanchanabua Prov
® Dissemination of multimedia tools for advertising and public relations of local
weaving community enterprises in Kanchanaburi Province.

O Evaluation of the effectiveness of multimedia tools for advertising and public
relations of local weaving community enterprises in Kanchanaburi Prance.

@ Assessment of satisfaction with multimedia tools for advertising and public

relations of local weaving community enterprises in Kanchanaburi Province.

v

(outcome) 0Community enterprises have suitable multimedia tools for advertising and public relations of local woven fabric
products in Kanchanaburi Province, enabling the enhancement and recognition of handwoven products in society. OLocal weaving
community enterprises in Kanchanaburi Province can generate higher income from the sale of their local woven fabric products.
®Government agencies, municipalities, and sub-district administrative organizations can utilize the research findings to further

develop local woven fabric products for other community enterprises.

Figure 1 Conceptual Framework of the Research
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Table 1: SWOT Analysis of Community Enterprises in Kanchanaburi Province

Strengths Weaknesses

S1: The uniqueness and wisdom of the W1: The production of local woven
local woven fabrics of community enterprises fabrics by community enterprises in
in Kanchanaburi Province stand out with distinctive  Kanchanaburi Province is primarily
characteristics and valuable traditional knowledge. handmade, resulting in limited output that
These have been passed down through generations, cannot meet market demand. This is because
reflecting the local culture, traditions, and way hand weaving takes a long time to complete
of life through unique patterns, colors, and each piece, depending on the availability
weaving techniques, such as ancient woven of free time from regular work.
fabrics, “Mor Hom” fabric, “Pateh” fabric, silk, W2: Many workers or local residents
and brocade fabric. involved in weaving have shifted to other

S2: Availability of natural materials. Most occupations, leading to a decline in the
of the local woven fabrics in Kanchanaburi use number of local weavers. Additionally,
natural fibers such as cotton, silk, hemp, and younger generations are less interested in
plant-based fibers from local sources like screw inheriting the weaving tradition.

pine, coconut trees, and sugar palm trees.
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Table 1: SWOT Analysis of Community Enterprises in Kanchanaburi Province (continue)

Strengths

Weaknesses

S3: Skilled craftsmanship. The local weavers
in the community enterprises of Kanchanaburi
Province are highly skilled in hand weaving,
producing intricate work. Their knowledge and
expertise have been passed down through
generations, inherited from their ancestors.

S4: Variety of local woven fabrics. The
community enterprises in Kanchanaburi offer a
wide range of woven fabrics, featuring diverse
patterns, colors, and weaving techniques. These
fabrics are suitable for various purposes, such
as tissue boxes, curtains, and window coverings.

S5: Market potential. Local woven fabrics
from Kanchanaburi Province possess high market
potential both domestically and internationally.
They are particularly popular among foreign
tourists and craft enthusiasts who appreciate

handmade products.

W3: The design of certain types
of local woven fabrics by community
enterprises in Kanchanaburi Province is
simple and lacks appeal to new target
customer groups.

W4a: Most local woven fabric
producers in Kanchanaburi lack knowledge
and skills in marketing and online sales,
which hinders their ability to effectively
access the market.

WS5: In terms of financial investment,
local woven fabric producers in community
enterprises of Kanchanaburi Province face
limited capital and a shortage of funds for

business development.

Opportunities

Threats

O1: The trend of local product popularity.
There is a growing interest in local products,
with consumers favoring handmade items, unique
goods, and environmentally friendly products.

02: Tourism promotion. Kanchanaburi, as
a secondary city and renowned tourist destination,
attracts visitors from around the world, including
many one-day trip tourists. This presents an
opportunity to sell local woven fabrics.

03: Online sales channels. Digital technology
enables local weaving producers in Kanchanaburi
Province’s community enterprises to reach
customers worldwide through online sales

platforms such as Shopee and Lazada.

T1: Substitute products. Factory-made
fabrics, which are cheaper, come in a variety
of designs, and are easily accessible, pose
a challenge to local woven fabrics.

T2: Imitation. The imitation of fabric
patterns, weaving techniques, and local
products negatively impacts the income
of the community.

T3: Environmentalissues. Environmental
problems, such as drought, affect the
cultivation of cotton, a primary raw material

for weaving.
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Table 1: SWOT Analysis of Community Enterprises in Kanchanaburi Province (continue)

Opportunities Threats

O4: Government support. Local entrepreneurs T4: Cultural changes. Shifts in cultural
receive continuous support from the government, practices, including changes in clothing
including community development programs, styles, are impacting societal preferences.
which help improve businesses, enhance skills,
and promote marketing opportunities for local
weaving enterprises to access new markets
regularly.

O5: Collaboration among local weaving
producers. Community enterprise groups can
collaborate to develop businesses, exchange

knowledge, and support one another.
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1.2 Aotridemdnmetiniesevendesiluriesiu
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2.2 a%fwmmﬁﬁﬂé’mﬁw?ia VR (virtual reality Ao Ansnihuasasilow) uay AR (augmented
reality Aomnuadaay) e lviienlaléduiaussennmanisveidenuumiousglumnnsaiass
2.3 dovuleduaiiie
2.4 aailemuazrauinlodmiuuriuiludeaifiesns q W wlldn duanwnsy
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yhmsUssdududssdvsam wieendu 1. duilemn 2. funsthieuededaiiiil feaiden
AR 2

Table 2 Evaluates the effectiveness of media for public relations and public relations

Items for evaluating the effectiveness of multimedia For comment

advertising and public relations for enterprises Local

. ) average S.D. meaning
weaving community

Content

1.1 Content in multimedia Not easy to understand or too difficult 4.54  0.96 High

1.2 There is new content. to learn 4.62 0.88 High

1.3 Customers understand multimedia content. 440 096 middle
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Table 2 Evaluates the effectiveness of media for public relations and public relations (continue)

Iltems for evaluating the effectiveness of multimedia For comment

advertising and public relations for enterprises Local

. . average S.D. meaning
weaving community

1.4 The content of the story is interesting. 462 093 High
1.5 Show complete information and details 449 097 middle
1.6 The content is clear, accurate, and reliable. 457 0.70 High
1.7 The information is up-to-date and interesting. 4.62  0.77 High

1.8 The story is arranged in steps and continuously. Easy to read
462  0.89 High
and understand

Total 456  0.79 High

2. Multimedia presentation
2.1 The images presented in multimedia are clear and easy to

440 090 middle
understand.
2.2 The quality of the sound effects is clear and easy to under-
tand 449 091 middle
stand.

2.3 The choice of font style, size, and color is clear and easy to
4.57 092 High

read.
2.4 Multimedia is interesting. 463 093 High
2.5 The use of illustrations is consistent with the content. 4.62  0.89 High
Total 454 091 High
Total average of 2 sides 4.55 0.85 High

M99 2 nguiegsdnlngussiiulssansnmnidededafiiifeiontslavanuag

UsspndutusdusuiamaagmuimoniuduiiussAniamn amey Seadewiiu 4.55 dudes
WLIATFILAY 0.85 aglusgdu funn definnsansiediu wui duidenn Seadewintu 4.56
dudsauumsguiniu 0.79 eglusedu fun sesasn funsiiauedeiadiiie fauade
Wiy 4.54 Taudsauuinnsgiu wiriu 0.91 suddy

Han153SenaiagUstasdded 4) nansinwmauiimelefifiiodesfadtiFeriionslavan
wazdsprnduiusdniviamiaguruivefuiuimianigauyiiudafunanrledy wanisfny
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Table 3 Evaluation of Satisfaction with Multimedia Tools for Advertising and Public Relations
of Local Weaving Community Enterprises in Kanchanaburi Province Across Multiple

Platforms.

List of assessments of satisfaction with multimedia comment

media for advertising and public relations for local meaning

- . . ercentage S.D.
weaving community enterprises. P E

1. Appropriateness of the format

1.1 The colors used are beautiful and easy on the eyes. 4.5q 0.96 High
1.2 The font style is easy to read and beautiful. 4.63 0.89 High
1.3 Overall, multimedia is appropriate and can be used
for further commercial advertising and public relations 4.40 0.88  middle
purposes.
1.4 The colors used are beautiful and easy on the eyes. 4.62 0.97 High
Total 4.55 0.93 High
2. Language
2.1 Use the correct language Suitable for the target group 4.56 0.97 High
2.2 The meaning is clearly conveyed and is appropriate
to the context ogf the conilent. ' o .49 093 middle
2.3 The language and images used are consistent. a.57 0.97 High
Total 4.54 0.96 High
3. Use side
3.1 The screen design is appropriate, easy to use, and the 057 079 High
proportions are appropriate and beautiful.
3.2 The size, colors, and letters are clear, beautiful, and High
easy to read, suitable for students. 463 017
3.3 The graphics are appropriate, clear and consistent with Hich
the confe:t. o 490 020 g
Total 4.58 0.82 High
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Table 3 Evaluation of Satisfaction with Multimedia Tools for Advertising and Public Relations
of Local Weaving Community Enterprises in Kanchanaburi Province Across Multiple

Platforms. (continue)

List of assessments of satisfaction with multimedia comment

media for advertising and public relations for local meaning

. . . percentage S.D.
weaving community enterprises.

4. Overall satisfaction

You are overall satisfied with the multimedia media for
advertising and public relations for the local weaving 650 0.92 High
community enterprise in Kanchanaburi province through . '

multiple platforms.

Total 4.55 0.91 High
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