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Abstract

This article aims to examine the significance of online businesses and the challenges
accountants face in the digital era, within the context of technological changes that have a
widespread impact on the economy and society. The focus is on analyzing issues related to
the development of digital technology, online business systems, digital accounting systems,
as well as the challenges regarding accountants' capabilities, changes in external factors, and
consumer behavior in the digital era. The study found that online businesses are evolving
rapidly and diversely, requiring accountants to develop technological skills, knowledge of financial
reporting standards, and the ability to analyze data effectively. Therefore, understanding the
challenges and adaptation strategies for accountants in the context of the digital age is
essential for enhancing the accounting profession's capacity to effectively and sustainably

respond to changes in the digital economy.
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Figure 1. The 4 Skills of Accountants in the Digital Era

Source: Researcher
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2. Robotic Process Automation (RPA): msldensa fidsunuunginssusnudiitosiu
g asdeRiamans wazinANTIAG iﬁv‘hmummgﬂLLUUﬁﬁmuﬂﬁm%’mmﬁﬁﬁwmumﬂ

3. Cloud Computing kaz SaaS (Software as a Service) : M3dAivuazIGIdayaR 1
Sumesiiln Hreandunuuasifivaudangulunisvinu Taedldaunsadfsdoyaangunsall 4
Alffianansadeusedumnesiin

4. Artificial Intelligence (Al): mﬂ%ﬂmmwizﬁuﬁlﬁaimeﬁ%’agamumimg fndula
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1. anwvhvmennngrnedandeslval msmunuaiiv MsaansUdesfeEeunszan
wazAmFsnsHAnfusiidulinsredsnndon JeaonadesiuuuiAngsiadadu (Sustainable
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(QR Code, e-Wallet) msdndsiifiuszavEnm uaznsAunsasdeyadILyananaAsgIL PDPA
(Personal Data Protection Act)

2. wwmnansuiusvesgsiaeaulal

- U InaAkazn13ue: 14 Al, Chatbot wa Big Data Analytics IiAsngyimgnssuguslam
iieiaueduiuazlusTuduognansege Lazve1e¥es19nI5YIELUY Omnichannel Marketing (nagws
yansmaniidonleuasnanunnyomnanisueuasnisieansvesssiadnmediuetidlisesse)
WU Website, Marketplace uag Social Media

- FEUUNNTTITERULAZUUAS: WeWn E-Payment (QR Code, Mobile Banking tiag Digital
Wallet ) ngunuuLazszuUAnmuauAfitiauusiuguaglyusda

- ladadnduavdnnareww: Winalulad AVML Tunisaianisalgenvieuagaiunudum
ARG LLUTEAVE LA aRFUY LN TS

- anudaeademsluues: THvaluladmudasnis Wi SSL Encryption, Syuuududa
mmwuam%umu 2FA LagaUIUNUNMUATY Cybersecurity Awareness

faiu sstevsulavidndusessuiiliaenadostunsuAsunasoanealuladuazain
Foensveatiuslnn lasmswaunuwasmosliviuass Wineluladiiteiindszavsamlunszuiuns
wazlvirudfyiuanudasadsvesdeya ieaieuidesiunasmudiiumegsavlussezen
sz avEnm

n1suuddusTuunElugaiddia

mMsvdussuszuunSlugaddva ssuunddududesuiudalimiutunmavasundames
sUuuugsie Taslewnzgsivesulatifulnesnesinds wielsinisdmiun@iussansnm Wssda
wandusaunndetu ssuunBgaRaviavie E-filing o nsvuunsiliinaluladidvalunisnsen
Foyauazduoyamemioeulatl thgsRwvdoyanafidonihnisnsenuazdenansmendansnseld
E-filing ttevilinszurunsiiulusgsiiuszansam aneududou uazasnnsanga [12]

nshgshessulatiiinsivAsundasednesind dwaliszuunddosususinuiels
annsodafiumliegnaiussaninmuandusss silusefulssmanassyiuaina Tasissuiu
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1. ANINEVBITEUUNEAIA

sstandvamdyiutermundunidudeunniu wu

- MaAsuulasngrnen® wu wszsuydA VAT for e-Service uag Digital Service
Tax (DST) AitfumsiiuniBainunasiosussulatiislunazsnsUsyng

« Mt Syarifuiuiuteoulad flsnsunaniof uaiashadenm wu gyues
vsedurlgiouwes

. nsifinunumveanalulaglunisnsavaeunt® wu E-Tax Invoice, E-Withholding Tax
WAENNTAAMINGINTTUNIU Al udg Blockchain

11”24 Parichart Journal Online Business and the Challenges for Accountants in the Digital Era
Vol. 38 No. 4 October - December 2025)
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- Idsguunddidnnselingd (E-Tax System): wu mseenluinfun@didnnseting (E-Invoice
& E-Receipt) wazn159nang oy fiT1euuudaa (E-Withholding Tax)

- U3msUnBuaznBedadusyuu: wendadduduazdaydssie 1lusunsutadaia
1w Flow Account, QuickBooks
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vodlneiudavhdumunasifidruaiulasinsgunmmenumsnmaiussrheUssane Sanpsgu
msTenunamsivesiedu sxiinadeiulimely 1 v ufiteufifvesnasgunsnen
MaNsiusEnIalsena (IFRS) [12]
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Figure 2. Financial Reporting Standards
Source: https://acpro-std.tfac.or.th/standard/1
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1. ANUTINMEMUNITTIENUNINITRUYeIgIAveaulall

- msfuinelauaralidne: seldenannnisuedudeeulal, usnisadasaunin,
Taiwan wseaunIwaaavia (Cryptocurrency, NFT)

- mstuiindunuuazaAsssuien: Wy Auwannesy, Asssulleunistssdueeulal
wagAIeUNIAIRATYIE

- ipsguiiiendes:

o

o TFRS 15: dwfunmsuiaelaaindyayraivindugnen

v 1Y

o TFRS 9: dm3UgInssuiiiigideniuisedianianisiusasdunsngaia

faa o 1

* ANURUAIUYRIEUNINGAIA: denaransussiliuyanuagn1sdnyineunisiuy

=] ' o =]

« MUURAMuNGMNIEA1E: WU NM1sEnAEnlavanuuLNanNeSUAIUTHNA Warn1s
Soviienansmaiinguineriivun
2. wwImnensususivesgsiveaulal
« UussuutnyTlisesiugsienavia: Wuensiunstndifianunsotufingsnssuan E-commerce
Way Payment Gateway laognguaiugn

« Wuesgudg@nnestes: U1 TFRS 15 uag TFRS 9 wldlimunzauivanuyaegsng
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