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Abstract

This study aims to 1) examine the needs of mass tourists regarding health tourism
in Thung Khru District, Bangkok; 2) develop a one-day health tourism route integrating
Augmented Reality (AR) technology alongside the development of youth local guides; and
3) synthesize a process for fostering health tourism awareness through area-based tourism
activities. A mixed-methods approach was employed. Quantitative data were collected from
100 Thai and international tourists using questionnaires, while qualitative data were obtained
through in-depth interviews with key stakeholders. This was complemented by a research
and development process to design prototype routes and activities. The findings indicate
that the area-based health tourism promotion framework comprises three key components:
1) community capital management and tourism potential development aligned with health
tourism; 2) the design of tourism experiences using AR technology through a route linking
17 local attractions, together with youth local guide development; and 3) a three-phase
awareness-building process consisting of awareness creation, value formation, and action-oriented
engagement. Evaluation results reveal that the developed activities effectively enhance
well-being awareness, promote responsible tourism practices, and strengthen the health-oriented

image of the community in a tangible manner.

Keywords: Health Tourism Promotion Approach, Tourism Community Awareness, Health Tourism,

Area - based Development, Thung Khru District, Bangkok
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Table 1. Levels of Mass Tourists’ Perceptions of Their Needs for Community-Based Health

Tourism in Thung Khru District, Bangkok

Level of Opinion

Criteria for Identifying Needs

Highest
High

Moderate
Low
Lowest
Mean
Interpretation
S.D

Topic 1: Before visiting the community

1.1 To what extent do you know Thung Khru 22.2 61.1 16.7 0.0 0.0 4.05 u1n 0.62
District Community, Bangkok?

1.2 To what extent do you know the community 20.4 51.9 24.1 3.7 0.0 3.89 u1n 0.76
tourist attractions inThung Khru District, Bangkok?

1.3 To what extent do you know the community 22.2 55.6 185 3.7 0.0 3.96 u1n 0.75
or community tourist attractions in Thung Khru

District, Bangkok through online public relations

channels such as Facebook Page, Instagram,

Website, YouTube or others?

1.4 To what extent do you know the community or 18.5 59.3 20.4 1.9 0.0 3.94 u1n 0.68
community tourist attractions in Thung Khru District,

Bangkok through people in the community,

community public relations channels, or responsible

agencies, such as announcement boards,

community radio, brochures, word of mouth

within the community, etc.?

1.5 To what extent do you have a desire to visit 31.5 55.6 11.1 1.9 0.0 4.16 u1n 0.69
the community in Thung Khru District, Bangkok?

1.6 To what extent do you know health tourism 40.7 50 9.3 0.0 0.0 4.31 u1n 0.63
attractions in the Thung Khru District community,
Bangkok?

1.7 To what extent do you expect health tourism 27.8 57.4 9.3 56 0.0 4.07 un 0.77
attractions in the Thung Khru District community,

Bangkok to provide health-promotion activities?

1.8 To what extent are you motivated by health 22.2 66.7 7.4 19 19 4.05 110 0.73
reasons to visit the Thung Khru District community,
Bangkok?
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Table 1. Levels of Mass Tourists’ Perceptions of Their Needs for Community-Based Health
Tourism in Thung Khru District, Bangkok (Continue)

Level of Opinion

Criteria for Identifying Needs

Highest
High

Moderate
Low
Lowest
Mean
Interpretation
S.D

Topic 2: During your visit to the community

2.1 To what extent do you like walking activities 46.3 46.3 7.4 0.0 0.0 4.38 u1n 0.62
to visit tourist attractions in the Thung Khru District

community, Bangkok?

2.2 To what extent do you like agricultural-based 50.0 33.3 9.3 5.6 1.9 4.24 y1n 0.97
activities in the Thung Khru District community,
Bangkok?

2.3 To what extent do you like health massage 48.1 352 13 3.7 0.0 4.28 u1n 0.83
activities in the Thung Khru District community,
Bangkok?

2.4 To what extent do you like boating, cycling, 57.4 22.2 16.7 3.7 0.0 4.33 u1n 0.88

and walking-running for exercise in the community

tourist attractions in Thung Khru District, Bangkok?

2.5 To what extent do you like healthy food in 42.6 44.4 11.1 1.9 0.0 4.27 11 0.73
the community tourist attractions in Thung Khru
District, Bangkok?

2.6 To what extent do you think the community 31.5 55.6 11.1 1.9 0.0 4.16 11 0.69
tourist attractions in Thung Khru District, Bangkok

have the potential and readiness to accommodate

both Thai and foreign tourists?

2.7 To what extent do you think tourism public 27.8 57.4 9.3 5.6 0.0 4.07 ¥ 0.77
relations services are provided for tourists visiting
the community in Thung Khru District, Bangkok?
2.8 To what extent are you satisfied with the 40.7 50.0 9.3 0.0 0.0 4.31 w10 0.63
prices of food and products, as well as tourist

services, in the community in Thung Khru District,
Bangkok?
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Table 1. Levels of Mass Tourists’ Perceptions of Their Needs for Community-Based Health
Tourism in Thung Khru District, Bangkok (Continue)

Level of Opinion

Criteria for Identifying Needs

Highest
High

Moderate
Low
Lowest
Mean
Interpretation
S.D

2.9 To what extent are you satisfied with the 22.2
atmosphere of the community tourist attractions
in Thung Khru District, Bangkok?

2.10 To what extent do the community tourist 24.1 51.9 20.4 3.7 0.0 3.96 w1 0.77
attractions in Thung Khru District, Bangkok comply

o\
o
\l
\,
N

1.9 1.9 4.05 un 0.73

with safety measures and New Normal tourism
practices?

Topic 3: After visiting the community

3.1 To what extent do you intend to revisit the 31.5 42.6 204 56 0.0 4 ¥ 0.86
community tourist attractions in Thung Khru
District, Bangkok?

3.2 To what extent do you want tourism publicity 44.4 42.6 11.1 1.9 0.0 4.30 u1n 0.74
to be provided to promote health tourism in the

community in Thung Khru District, Bangkok?

3.3 To what extent do you think the community 64.8 16.7 16.7 1.9 0.0 4.44 y1n 0.83
tourist attractions in Thung Khru District, Bangkok

are outstanding in terms of health tourism activities?

3.4 To what extent do you consider it important 57.4 14.8 24.1 3.7 0.0 4.26 110 0.95
to promote the community and community tourist

attractions in Thung Khru District, Bangkok as

health tourism destinations?

3.5 To what extent are you impressed by and wish 53.7 22.2 22.2 19 0.0 4.28 w1 0.87
to conserve or promote health tourism attractions

in the community in Thung Khru District, Bangkok?

3.6 To what extent are you environmentally aware 55.6 24.1 16.7 3.6 0.0 4.32 y1n 0.88
after visiting the community in Thung Khru District,
Bangkok?
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Figure 1. QR Code of a Health Tourism Route Map (One Day Trip)
in the Form of Augmented Reality (AR) Technology
Source: The authors (2023)
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Figure 2. Training Program for Junior Local Guides from Community-Based Educational Institutions
Source: The authors (2023)
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Figure 3. Awareness Building
Source: The authors (2023)
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Figure 4. Value Construction
Source: The authors (2023)
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Figure 5. Action Activation
Source: The authors (2023)
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