W

-
O PARICHART JOURNAL®

Research Articles

The Pathways to Community Tourism Entrepreneurial Intention of

Young Generations: A Causal Relationship Model of Community and

Psychological Factors

[ 1 & [~ U 1 P 1 1
LA NI 'e.:!ﬂ’)']&d@l\‘.l‘l'il Lﬂ%ﬁ“l‘ﬂizﬂﬂ‘ﬂﬂ'liﬂ adln ﬂ?‘lgNﬁ%ﬂﬂdﬂ%E%slﬁN:

TaJLﬂamwﬁ'&ﬁ%sﬂ%ammqwaaﬂ%ﬁ'ﬂﬁﬂ%qmmuazﬁﬂ%%m%ﬂ ¢

Witchuta Marchoo', Komon Chitnum?®, Patida Morasilp', Siripat Chotchuang', and Nuttaya Yuangyai®

e w1y’ Tnaa Iassa” diian Tasndaill’ §5an3 leGgae’ uazaigen aasley’

! Faculty of Liberal Arts and Management Sciences, Prince of Songkla University, Surat Thani, 84000, Thailand

? Graduate School of Tourism Management, National Institute of Development Administration, Bangkok, 10240, Thailand

® Faculty of Environmental Management, Prince of Songkla University, Songkla, 84000, Thailand

" anzfalmaaiuazingnmIaanT umAnaausIIAuATUNT g% 84000

2 AeNIIAMINIVaINLY FONUULUAANAULIATARAT ﬂ?x‘iLVlW&l%’]%ﬂS 10240

Citation:

Marchoo, W.; Chitnum, K;
Morasilp, P.; Chotchuang, S.;
Yuangyai, N. (2026).

The pathways to community
tourism entrepreneurial intention
of young generations: a causal
relationship model of community
and psychological factors.
Parichart J. 39(3), 97-113.
https://doi.org/10.55164/pactj.
v39i3.281289

Article history:

Received: June 3, 2025
Revised: October 27, 2025
Accepted: November 31, 2025

Publisher’s Note:
This article is published and
distributed under the terms of

the Thaksin University.

S AMEMNIIAMTFIUIAGON NAINLAUFIVANUATUNS FIVAN 84000

* Correspondence: komon.ch9@gmail.com

Abstract

Background and Objectives: Community-based tourism plays a vital role in promoting
local economic development and community sustainability. However, its long-term success
depends on the engagement of young entrepreneurs. This study aimed to (1) examine
the characteristics of young people residing in community-based tourism destinations in
Southern Thailand; (2) develop a model explaining the influence of community attachment,
entrepreneurial attitude, community participation, and perceived entrepreneurial capability
on young people's intentions to engage in community-based tourism entrepreneurship;
and (3) investigate the mediating roles of community participation and perceived
entrepreneurial capability in linking these factors to entrepreneurial intention in
community-based tourism.

Methods: A quantitative survey research design was employed. Data were collected
using a self-administered questionnaire as the research instrument. A convenience
sampling technique was used, resulting in a sample of 173 respondents.

Results: The findings revealed that young people who intended to engage in
community-based tourism businesses were predominantly female, single, held a bachelor’s
degree, were of working age, and had lived in their communities for more than ten years.
Furthermore, community-related factors, namely community attachment and community
participation, as well as entrepreneurial psychological factors, including entrepreneurial
attitude and perceived entrepreneurial capability, were significantly associated with
entrepreneurial intention. Both community factors and entrepreneurial psychological
factors exerted direct positive effects on entrepreneurial intention. In addition, the results
indicated that community participation and perceived entrepreneurial capability served
as mediating variables in the relationships between community attachment, entrepreneurial
attitude, and entrepreneurial intention.

Applications of this study: Key strategies for encouraging young people to engage in

community-based tourism entrepreneurship include strengthening entrepreneurial attitudes
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and capabilities, while simultaneously promoting community participation and fostering
a sense of community attachment. Such efforts may be achieved through the development
of entrepreneurial networks, collaboration among young people, the private sector, and
government agencies, and increased opportunities for youth participation in tourism- and
economy-related community activities.

Conclusions: Young people's intentions to engage in community-based tourism
entrepreneurship are influenced by both community-related factors and entrepreneurial
psychological factors. In particular, community attachment, community participation,
entrepreneurial attitude, and perceived entrepreneurial capability are critical determinants

that foster entrepreneurial intention in community-based tourism.

Keywords: Community Tourism Entrepreneurs; Entrepreneurial Intentions; Young Generation;
Structural Equation Modeling; Community-related and Psychological Factors
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wunluzuun [40] Ssyananfsuiinadvdafiesinizwamanudilagindadnonmwuesiui iugmdnzas
NINLNINBI0% LLa:ﬁLLmIﬁuﬁﬁ)ﬁL‘%uﬁﬁ]msﬁ@]auauaq@iamwﬁaqmimamwu [41-42]
AInWIUITBRTITMRaENNAgIWI:
A . e A ' ) a & e <& = '
Ho: mafauinluguruiudnfenszniauaddemudugilsznaunsuazanuasladudisznaumavas
T Tusasauiuln
A . o A ' o o & = W ' P
H10: Mafiduiluguswduddasszwinenugnnunugumwszanaadladugusznaunvannmsusu

madﬂm;‘ﬂmi

suiisulSns@nen (Methodology)

1. ﬂszmmLLa:mjm‘ﬁaﬂN

Uszmnsuesmsisuilae UAARBIEIENIN 20-44 T oh ﬂ‘ﬁ'lﬁuﬁaga w30 1AnTeninel) w.a. 2547-2524 fland
Tuaglu 14 a?'dm”@]mﬂlﬁﬁﬁl,mdwiauﬁmymummuﬂ’hv[ajﬁaam’i"] 6 1iau srzimaInaiioinaliauiulna
mmmﬂsmﬁummadLﬁmﬁ'umwanw”uﬁ'wgmu naliduii vieued uszanusansnlumudugisznaumavag
Lﬁﬂ’;"gu“nuvlei’aﬂ'wammlama mm@m@;mﬁamoﬁﬁmmﬁm G*Power version 3.1.9.7 §%3U F-test (Linear Multiple
Regression: Fixed Model, R? Deviation from Zero) m#u@ Effect Size () = 0.15 (Medium Effect), X = 0.05, Power
(1-B) = 0.80 uaz Predictors = 2 dauis Idumnadiagneiudn 68 au adnlsfinny owu%”yfrl,ﬁu"ﬁaga 173 A Tawu
AN RNANTDLRUELBEAD Aa8t9aENIaY 10 wiwaaﬁ‘hmu@”’;LLﬂsé‘mzﬁmﬂﬁq@Iﬂm@a PLS-SEM [52]

2. Lﬂ‘%aoﬁa’iﬁ'ﬂLLazﬂ’lsLﬁm'amawﬁaQa

m‘%laoﬁa’iﬁ'ﬂﬁslﬂuﬂﬁlﬁm’s1_muﬁagaﬁa wuusaunudsziuaniad (Self-Administered Questionnaire)
$1m2 5 Aa a9t (1) mavafusanlunslitaya (2) Teyatszmnimaad idudmulasdeunylvifanasy 3) Taids
Lﬁ'mﬁ'wgmu et ANUHNWUILTUTH ﬂs:qn@ﬂ%@”’a%ﬂ'ﬂmmmﬁﬁ'ﬂma\‘l [9, 16, 22, 24] MdlduTIALTNT® Uszgnd
Iddaiaannauisuves [22, 12] (4) ﬁﬁ]ﬁ?’ﬂ?}@f‘mmLﬁmﬁ'umnﬂu;jﬂi:naums laun nauaddanmadudiznaums
ﬂizﬂqﬂ@l‘l"ﬁ@”’;%’i’@mn\‘nu"iﬁ'ﬂma:l [33, 43-44,] LLazmﬁ'ug”mma’lmsnel,uﬂmﬂu;jﬂszﬂaums ﬂizqn@s‘l‘*ﬁmﬁ%{ﬂmﬂmu
20U [24, 43, 45-46] Uaz (5) GT’JLLﬂSﬂ’J’]&J@]%ELﬁ]Lﬂ%ﬁiﬂizﬂaUﬂ’ﬁ ﬂi:qn@ﬂﬁ@”’s%’fﬂmm’m’ﬁwaa [45, 47-49] fnnu
fiiaduds (Measures) luaandt 3-5 vinmsialuszausuasnna (Interval level of Measurement) lfia3asfiatauuy
Likert Scale 5 32l aneadsamulsmanuansnuliudaluansed 1

isasiiadsuldsunmsasasennnufissnss I smylaTdseansesrzniitadanunuiaguzasd (10C)
I@ﬂﬁﬂioqmg@ﬁluawmwnw*iviaaLﬁmLLazmmu‘%Wﬁgiﬁm‘hu'su 3 vitw nasanswldvinnsnaseuaNuTesiuas
\5a9iia (Pilot Test) ﬂ”fl_lnejm'hama‘ﬁ'ﬁé'ﬂwmﬂna’lﬁmaﬁ'uﬂszmml,ﬂmm o5 30 an lae S meianauyssinduaana
289AT8HLA (Cronbach's Alpha) wami’imiw:ﬁwuiwﬁ'sLLﬂmﬂ@”’aﬁ@hmmﬁaﬁugan’hmmsvi‘“ugu@‘iwﬁ 0.70 laud
ANUENWUIUTHTH (0.870) MIddIwTINALTUTH (0.931) viauaddanisidurilsznannis (0.954) anwasladu
Hi3znauns (0.958) uazmisuanumaninluniududisznaunis (0.965) wsasieIesdaisofanurindataios
WaFRIIMAAUTILIINTBYAI LLazmumﬁ'maw‘%amm’ﬁﬂum&wﬁmﬂﬂmxmwmm‘%ﬂﬁimmﬁﬁ'ﬂ NAINLRY
UWIIMIAINIUNTINENAD wanoiauluTises 199/2567 Sui 11 Fwian 2567 naiuTuTINdayaliiinds
LLuuaauvlaﬁT@Udaﬁoﬁuuuaaumuw%auﬁwL%tgmul,l,a:‘*ft,mvlﬂﬂ'o"gmué’oﬂuaau"laﬁm%a"zhmmzamﬂumsﬂauﬁm
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1a y*‘gu"ﬁu’l,umﬂlﬁw% 14 33W30 WM IN TN LU LRELIUTINNIN TRIA WA ITRINLADUNBIIU-NINYIAN 2567
§618H19LLULAZAIN (Convenience Sampling) KIWLULAOUNINAAKIATLAZNIZANY TTAINGRMNHLU-NINY AN
W.¢1. 2567 mﬂﬂm;ulmjﬁﬁqmauﬂ'ﬁ (1) a1 20-44 T (2) mﬁ'ﬂlu"gmuﬁﬂ”ﬂLé‘aﬂmvl,sjﬁfamdwe W@oaw uaz (3) duditn
wilassainsla azhavl,ﬁﬁmwmisjmﬁaﬂ"mLmuﬁal,atymwzﬁfaﬁwﬁ'@ 1% andlunnIidanalating (Selection Bias)
6‘1?:1Qﬁﬁ?’ﬂ‘lﬁﬁﬁ%msﬁaza@ﬁaﬁ‘hﬁ'@ﬁlﬂﬁmﬂﬁq@ﬁa miﬂszmm?idLLuuaaumﬂﬂﬂ'ﬁqmué’mwaauvlaﬁﬁl,ﬂumjmﬂw
WinwUszTInIes gaaiesunousathadu

3. myanzitoya

3.1 gfaLEInIIoN (Descriptive Statistics) letur drnudl Sawaz lﬁyﬁLﬂiwzﬁﬁaga&ﬂum:ﬁﬂﬂmamajm”aaﬂ"m
513:1Lﬂumiﬁﬂmmui’mqﬂizmﬁﬁ 1

3.2 &DiA8n989 (Inferential Statistics) linagounamMIAnEuazaNNGzIH (f@qﬂszmﬁﬁ 2 uae3) lagm ezt
L‘ﬁ'amaaumwué’uw”uﬂ%ammqﬁa oluiaasum3laIsasns (Structural Equation Modeling: SEM) sldnisiiamzviluias
sunslasaisuuuinaisesiangaLuasIn (Partial Least Square SEM) Lﬁaomﬂmmzauﬁ'm”@lqﬂizm@Tﬂwﬁﬁ'ﬂﬁlﬁu
myfmnganusinsEsznieauls 50] laslusunsuAldlunsisunsiitae SmartPLS 4.0 imaianzideya 2 TUAD
waneait

JuAauA 1 MFILATEHLLUSIa09M TS (Measurement Model): dnifiunnsiiaasiasauanusiniaiouas
anufissassvadiaiaiata TasUsfiuanneinninesdusznaunisuan (Outer Loadings) Anuifissasaiianian
(Convergent Validity) LLmﬂ’nuLﬁUdmdL“‘ﬁ{lﬁﬁLLuﬂ (Discriminant Validity)

duaoudi 2 Mmiensdanudaiuuesmssiuazanudaiuanusaansosneli: kamsitassinudn 6
Outer Loading 184@ILL3#ILNATInIaWaIaneaTafany CP4 uaz CA4 aanifiasanianinminasdusznaudnin
inowifitwua fenaaud 0.767 f9 0.954 %dgjﬂﬂd’lmm%ﬁﬁmu@ﬁ 0.70 [50] ugesl¥iFuindriaudazaadnnusunug
Aududsurififsdasatnafieme wananii Franuidesuuuuausaansesnslu (Intemal Consistency Reliability)
#13@91n" Cronbach's Alpha 61321319 0.864 £14 0.965 LLazd1 Composite Reliability (CR) 46132%319 0.901 14 0.971
ﬁ‘ﬁdgdﬂ'jwmmsﬁm&m‘ﬁﬁ 0.70 [51] ugasfisnnurdafiovaniafiotannuivinsafanauiansonandnads
anuudsdsuiianale (Average Variance Extracted: AVE) wuimmﬁuﬂiumﬁ@h AVE 3291319 0.645 19 0.850 9
qan’hl,nmsn{mgm‘i’wﬁ 0.50 [52] usaseudsudssnainsaatuisenuudsiriuraseadsaldannninenuudsuyiug

WAANNANNARALAADY AILEAIIUATTI97 1 (Table 1)

Table 1. Outer Loading, AVE & Composite Reliability

Composite
. Outer Cronbach’s L
Latent Variable Measure Items rho_A Reliability AVE
Loadings Alpha

(rho_C)

Community CA1: | am extremely satisfied with living in 0.801 0.864 0.869 0.901 0.645
Attachment this community.

CAZ2: | strongly feel at home in this 0.813

community.

CA3: | know well about what is going onin  0.789

my community.

CA5: | make a good relationship among 0.809

residents.

CAG: | feel a strong sense of belonging to 0.805

this community.
Community CP1: | participate in sustainable tourism- 0.863 0.871 0.881 0.912 0.722

Participation related activities.
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Table 1. Outer Loading, AVE & Composite Reliability (continue)

Composite
. Outer Cronbach’s o
Latent Variable Measure Items . rho_A Reliability AVE
Loadings Alpha

(rho_C)

CP2: | support research for the sustainability ~ 0.911

of this community.

CP3: | am involved in non-tourism related 0.771

activities in this community.

CP5: | start a project to support the 0.849

sustainability of this community.
Entrepreneurial ESE1: | believe that | have a high level of 0.810 0.917 0.920 0.936 0.709
Self-Efficacy entrepreneurial capability.

ESEZ2: | think creatively. 0.847

ESES3: | am able to manage my money 0.778

effectively.

ESE4: | have the nature of a leader. 0.847

ESES5: | am confident that | can create new  0.885

business ideas.

ESEG: | can see new market opportunities 0.880

for new products and services.
Entrepreneurial EA1: Being an entrepreneur implies more 0.767 0.874 0.886 0.908 0.665
Attitude advantages than disadvantages to me.

EA2: A career as an entrepreneur is 0.809

attractive for me.

EAS3: If | had the opportunity and resources,  0.787

| would like to start a firm.

EA4: Among various choices of career, | 0.870

would rather be an entrepreneur.

EAS5: Being an entrepreneur would entail 0.840

great satisfactions for me.
Entrepreneurial EI1: My professional goal is to become a 0.905 0.965 0.967 0.971 0.850
Intention CBT entrepreneur.

El2: | am ready to do anything to be a 0.912

CBT entrepreneur.

EI3: | will make every effort to start and 0.954
run my own firm in CBT.

El4: | am determined to create a firm in 0.945
CBT in the future.

EI5: | have a very seriously through of 0.908
starting a CBT firm.

EI6: | have the strong intention to start a 0.906
CBT business someday.

ANUALIATIUTUATUUAEAINATHTIT BN FRTUANNNIATLTITIUUN NANNTIATIZAA NN AT
Fornell-Larcker WU fnnNaad28d AVE 2a3uaazaidsuid (@ luiuwinugs) fehgonidanduwuszniiul i
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AUFULTAU Y 15U Community Attachment Si¢ih 0.803 e‘ﬁdﬁoﬂ’jwmwé'uw”uﬁswiw Community Attachment U389
usashamulsudsudazidanuuandsandaudsanagnitaian [52] wananit My3eTean Heterotrait-Monotrait
Ratio (HTMT) Fadwnosilumsysduanuiissasadsiuundidinanin woe HTMT sswisdaudsnanaaden
#2807 0.85 HNLTUANNRUNUTIZWING Entrepreneur Attitude nu Entrepreneurial Self Efficacy (0.788) Iz Entrepreneurial
Self Efficacy iU Entrepreneurial Intention (0.767) AidienInaifiasudsinasninaain 0.90 enanmain (53] wuein Jaayll
Ierneaudsudslumsanmnitfanufissasadsiuundsonsvle asusasluased 2 (Table 2) uaz a71971 3 (Table 3)

Table 2. Discriminant Validity using Fornell-Larcker’s criteria

Community Community Entrepreneur Entrepreneurial Entrepreneurial Self
Attachment Participation Attitude Intention Efficacy

0.803

0.644 0.850

0.293 0.480 0.816

0.487 0.625 0.691 0.922

0.395 0.533 0.720 0.725 0.842

Table 3. Discriminant Validity using HTMT criteria

Community Community Entrepreneur Entrepreneurial Entrepreneurial Self
Attachment Participation Attitude Intention Efficacy

0.729 -

0.320 0.532 -

0.526 0.673 0.741 -

0.431 0.589 0.788 0.767 -

N1IATIVFAUNIETINEUAT (Multicollinearity): NANNTALATIEHAN Variance Inflation Factor (VIF) SRR IR

a o ] . ] ' ' ' v o @ d
ﬂaiznﬂ@]’;ﬁﬂ’]@’]ﬂqq 3.0 5]1\‘1LLﬁ@N’J’]Vl&lﬁﬂtylW]ﬂ’]’)z‘i’mLﬁu@]‘i\‘lluLLUUﬁﬂaa\‘l [53] QOLLﬁﬂdlu@]’]‘iﬁdﬁ 4 (Table 4)

Table 4. Variance Inflation Factor (VIF) of the Variables

Relationship VIF
Community Attachment -> Community Participation 1.094
Community Attachment -> Entrepreneurial Self Efficacy 1.094
Community Participation -> Entrepreneurial Intention 1.397
Entrepreneur Attitude -> Community Participation 1.094
Entrepreneur Attitude -> Entrepreneurial Self Efficacy 1.094
Entrepreneurial Self Efficacy -> Entrepreneurial Intention 1.397

NanN1SAN®E (Research Results)
1. nan1sAnsna N2 llvasuasan Gen Y v"'imé’fﬂ‘luﬁuﬁLtﬁéaﬁamﬁmquﬁu‘l%mﬂwf
Namiﬁnmﬁ'ﬂwmwﬂﬂﬁﬁm@maaﬂayﬁaazmﬂu Gen Y lumald wuri shuwa ngudadduwlngduwends
So8a2 64.74 (31U 112 AK) TOIAINNABINATIY To8aS 33.53 (31U 58 Al) LLanLst:qLWﬂ TH8z 1.73 (I1%7% 3 A)
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naueatnssulwnilenyszning 40-44 U Sanaz 28.90 ($1w1u 50 Aw) 30989aNA8 811 25-29 T Tanaz 20.23 (T 35 Aw)
018 35-39 1 Jasaz 17.92 (1w 31 aw) a1y 30-34 T fawaz 16.76 (1w 29 aw) uazany 20-24 I auaz 16.19
(Fwan 28 au) druenaw Srulngjiuiamauwinns Jooaz 81.50 (F1wan 141 aw) 38988nA0 MawIBaau Janaz
14.45 (3197% 25 AK) AEWIATRS 0882 2.31 (I1UI% 4 AW) LLazleiszuqmam Souaz 1.73 (31172% 3 AK) GAIWNNTANEN
saulwgilinfinmszaudSygeiniafiouri Tauaz 71.68 (3win 124 au) 1a9a9nde gndndIynnes Sanas 15.03
(A% 26 AR) LLa:@‘iﬁﬂ'hﬂ‘%tgrym‘% Fa08z 13.29 (W% 23 A) MBFDIWMNENTT WUIEmulngsnunwlaa
Souaz 60.12 (I 104 AR) T8989ANAD LL@iumuLLazﬁgﬂ’i"aﬂaz 30.64 (31131 53 A) LL@iomuvl.&iﬁgﬂ LLazmh%”NLLa:ﬁgﬂ
Jouns 4.62 (FrIUNGUaT 8 AU) I@Ll"l,&iﬁ;j@auLLuuaaumwﬁﬁamumWﬁs;iﬁwvl&iﬁgn MuanTw wuin dulnajilsznay
ariwlumatenoungun1suinig fauas 30.06 (I1wIu 52 AK) 09a3ANAE NMATITNNT ToUaz 24.86 (1UIN 43 AL) dug
Souaz 14.45 (3174 25 AWAANBATNTTVLAZLITZNS S8az 12.14 (1% 21 AW) wnAnw/AINsnwwatu-uaitnw
Fauaz 10.40 (3142 18 Aw) n’man"ﬁumjuﬁqsﬁaﬁﬁﬂﬁﬂ To8az 5.78 (F147% 10 A) URZNIALONTUNINIARIANIITN LT
1599u Fowas 2.31 (Fwaw 4 au) sunelasiual saulraidneld 10,001-20,000 1 Tauaz 47.40 (31wIn 82 Aw)
38989aN#8 20,001-30,000 LNV 88T 18.50 ($1143% 32 A) F1MIN 10,000 LN Sauae 16.18 (§1WI% 28 AR) 30,001-40,000 LN
W&z 41,001-50,000 U Ta8as 6.94 (FIUNFNAE 12 Ar) 11NN91 50,000 LN Sasaz 3.47 (311w 6 aw) uazlaifine e
Fapaz 0.58 (31w 1 Aw) Munelansouas wuin dwlnadneld 20,001-40,000 U Sanaz 35.84(F Wi 62 AW)
789894108 40,001-60,000 U TaBRE 19.65 (31U 34 A) 31 20,000 LN To8az 16.18 (F17% 28 )

duenuduguruinuwiie d’mimy'szq’hmﬁ'ﬁagiuwmuﬁ'ﬂuﬁﬁmﬁ@ Touaz 60.69 (31U 105 AW) LAY
lailgthuifia Sasas 39.31 (311474 68 A) @T’lmwznmﬁmﬁbagiquu saulwnjorduagluzusuannndy 10 3 Sanas
71.68 (1124 124 Au) 30989anAa 7-10 T Fawaz 9.25 (1w 16 aw) 1-3 T uaz 4-6 1 Suas 7.51 (Sruaunguas 13 au)
waztaendn 1 3 sauaz 4.05 (31wan 7 aw) umsidwdwesiu wodn saulngldlaidwdweniw Seuss 56.65
(3% 98 Aw) LaztdwldN VeIt % 30882 43.35 (UK 75 AR) @Tmﬁ'mi’@ﬁagmﬁ'y WU d’aulﬂrgawﬁ'ﬂayﬂuﬁ'am”ﬂ
Tuinfisn Inoaauld Sauas 64.74 ($1man 112 au) sa9aanda Aufisuasiuaauld Souas 31.79 (31w 55 Au) uaz
Aufmouauld Jouas 3.47 (A% 6 Al)

2. HAMTILATILHLALAALATIEIY (Structural Model)

mﬁmswzﬂuL@mImdaﬁ’wLﬂumiﬁﬂmmui'@qﬂszmﬁﬁ 2-3 UBINNIIIY Lﬁaﬂ@aaummé'uﬁuﬁv‘ﬁamm@;
wRiNaNuNRRALTNTY euaddilznaunts nmafiduhaluguru mssuianusaninvaawesdiugilznay
M3 LLazﬂ'mmgﬂaLﬂmjﬂi:naumsmumauLLmﬁ@ (MWl 1) uazFNNAIUNIIITL HaN1IATzAlginaila Partial
Least Squares Structural Equation Modeling (PLS-SEM) lag/3% Bootstrapping ﬁmﬂ’m?qmmv’sati’mﬁgﬂ 5,000 A%s fiszay
wudAyn9aia 0.05 Inuazbuacil

2.1 ehdnisEanEmsvinung (R?) LazIWINDNENA ()

namIaTziluealassansluased 5 (Table 5) ugaoliiduin sudsdsszluluassuisnasuisan
wisdnuvesdudsanuldluszauiunans I@ﬂmwaﬂw‘”uﬁ'wgwnu (CA) uazviaundrilsznauns (EA) aaniniiu
nuaunsanuudsinweesinadduinluzumu (CP) ldsavas 50.8 (R? = 0.508) uazabunsanuudsUmiueainssug
ANUAINTNVBIAULBITUELTZNOUNT (ESE) l¢Sauas 55.6 (R? = 0.556) Iumm:ﬁmiﬁmm"aulquuuazmﬁuj
mwmmimawml,aq@i”’m;gﬂsznaum‘smmms’mﬁua%mmmuLLﬂsﬂmu"naamwmﬁhLﬂu;j:ﬂs:naum'i EN ldTouay
60.5 (R? = 0.605) @96 R? ﬂ%ﬂmﬁmagﬂilui:ﬁuﬂmﬂma [53]

NAMTAATIZRANUUIADBNDNG () wuim"'ﬂuﬂﬁgﬂimaumsﬁﬁ‘nfwa"um@%qj@iamﬁ'ujm’]umm‘smammaq
dugilsznaunns (7 = 0.901) anugnWunugusuiianinavinalngdemsiidmiwlugusu (? = 0.563) msuanu
mmmmammaaﬁmgﬂs:ﬂaumsﬁﬁw%wamm@lwq’@iamm@mmﬂugﬂs:ﬂaumﬁ ( = 0.541) Mafiduiuluguru
(2= 0.201) uazviFLARALLENaUMT (2 = 0.190) ﬁaw%wamm@ﬂmﬂmmam’m@fﬂﬁ)Lﬂupjﬂs:ﬂaumma:m‘sﬁﬁ’m‘im
Tuguruamuian suenuynvunugusuianinaswainuaz ldfitbidyneaifdanisiuianumuninvaianies
duIznaunT (2 = 0.083)
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Table 5. Structural Model Assessment

adIsaa R? 2AU t-value p-value f2

CP 0.508 1unand 12.321 0.000*** -

ESE 0.556 tunans 14.286 0.000*** -

El 0.605 1unand 15.734 0.000*** -
CA >CP - - - - 0.563***
EA > CP - - - - 0.190*
CA > ESE - - - - 0.083
EA > ESE - - - - 0.901***
CP > El - - - - 0.201*
ESE - El - - - - 0.541*

Remark *** p < 0.001; CA = ANUNNWWNUTUTY; CP = mﬁﬁdmiwlwgwnu; EA = viaundnilsznaums; ESE = myiug
mmmmmmamuma@i”mgﬂi:ﬂaumi; El = mwm‘"ﬂmﬂugﬂs:ﬂaumi; 2 = PUNQANIWS

2.2 HANINAFIUANNAZIHNTIVY

Namsmaauauuﬁgmlumﬁaﬁ' 6 (Table 6) ugasliiuin naidunaNuFIRLS uluaaiidbddyniada
I@ﬂmwuEnw”uﬁuqmuﬁﬁwﬁwamamn@iamiﬁmm'mlwgmu (f=0.550, t=10.555, p < 0.001) LAZNITLFANNEINIA
PeIawadenugLlsznauns (B = 0.201, t = 2.988, p < 0.01) ‘ﬁ'ﬂuﬂﬁgﬂi:ﬂaumiﬁﬁ'ﬂﬁwamamﬂ@iamsﬁmuiwiu
7w (=0.319, t = 5524, p < 0.001) LazNITLIANUENNNTAVBIAULDIT WAL TzNALNT (B = 0.662, t = 13.651, p < 0.001)
ﬂwsﬁdqui‘auluf*gu‘ﬁuﬁﬁﬂﬁwamamn@iamm@fﬂa ufilsznauns (B =0.333, t = 5.361, p < 0.001) LAzMIIVFANN
mmsnmamumu@i’mgﬂszﬂaumsﬁﬁﬂﬁwamumﬂ@iamwmfﬂfaL'flugi:ﬂi:naumi (B=0.547,t=8.452, p < 0.001) W&
aananEiUEyUFNNAZIN H1 D19 HE Y9nua

Table 6. Hypotheses Test Results

ANNAT I Path coefficients o tvalue  pvalue 95%ClI udawua
deviation
LLCI ULCI
H1: CA > CP 0.550 0.052 10.555 0.000*** 0.443 0.647 NI
H2: CA » ESE 0.201 0.067 2.988 0.003** 0.062 0.325 RER
H3: CP - El 0.333 0.062 5.361 0.000*** 0.216 0.459 NI
H4: EA > CP 0.319 0.058 5.524 0.000*** 0.205 0.433 BN
H5: EA > ESE 0.662 0.048 13.651 0.000*** 0.563 0.752 BN
H6: ESE - EI 0.547 0.065 8.452 0.000*** 0.416 0.668 RN

Remark *p<0.05, t>1.960, **p<0.01, t>2.576, ***p<0.001, t>3.291; CA = AMWKNWWNALTNTY; CP = nmsiausiulu
TUTW; EA = ﬂwﬂuﬂaQ/ﬂ’i:ﬂaUﬂTi; ESE = mﬁ'ujmmmmmmammaaﬁ’m%ﬂ’s:naumi; El = ﬂmm}”ﬂﬁ]lﬂwjﬂizﬂaums;
Cl = Confidence Interval; LLCI = Lower Limit of Cl; ULCI = Upper Limit of ClI

2.3 HANTIATERAM TSI

'S'mqﬂszmﬁﬁ 3 PBIN1TIIBAD ﬁmﬁiamﬁmﬁ:ﬁuwmwmaamsﬁa‘mi’suﬁ’uqmmazmﬁufﬂ’nwmmsnh
mududilsznauns Tugusiidudaudsasrnudonloafadvdng g ﬂ”ummmgﬂaLﬂu;&”ﬂixﬂaumiviaal,ﬁm**gmumaa
Gen Y Namy3taTzhluansnedl 7 (Table 7) ugasliininia MITuFaNuEaNInvasamasewElznaumauaauls
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FIRULIEIU (Partial Mediation) AadaWiiszninsriauadsiszn aUﬂ’]iﬂwUﬂ’l’m(ﬂ;iﬂﬁ]Lﬂul}gﬂizﬂai_]ﬂ’]i lapfdndnsna
N98a 0.362 (t = 6.397, p < 0.001) WazdlAN VAF il 0.774 wiasauas 77.4 ugavindaninadiwlngosiauad
;Eﬂi:ﬂaumiﬁﬁ@iamwmﬁihLf]u;jﬂ'ixﬂaumigﬂmmumﬁ'uim']aJmm’mmaa@mauﬁm@ﬂizﬂaums
msﬁd’ms”auiuqmmﬂmﬁLLﬂsaamumamummﬁ%’&lw”uﬁizijmm;dﬂw”uﬁuqmuﬁumm@%slaLﬂu
Hisznauns Tagfiendnsnanodan 0.183 (t = 5.024, p < 0.001) wazdlfin VAF Wiy 0.625 wiasawas 62.5 @9
Hunmsssruluszautunans
ﬂ”ﬂuﬂﬁpjﬂi:naumiﬁﬁﬂ%wamaﬁamiamﬁwmﬁ]Lflugdj”ﬂi:naumimumiﬁmuiaulu‘*qwu laafidnandna
M3dan 0.106 (t = 3.301, p < 0.001) wazdlen VAF 1l 0.226 wiatasay 22.6 Gadumssdsrinuluszaud
m’manw”un“’uqmuﬁﬁﬂ%wamaa”amiam’mmzﬂaLﬂmjﬂiznaumsmumﬁufm’mmmimjammaa@'ﬁu
Hilsznaums Taofiendnwanisdan 0.110 (t = 2.834, p < 0.01) uazdA1 VAF Wil 0.375 n3asawas 37.5 Gadums
goruluszaulunans
Namﬁmiﬂ:ﬁéﬁLL‘}Jid@muw%%uﬂﬁﬁfﬂﬁﬂﬂuzymmﬁﬁ (p < 0.01) %aaﬁfumuauuﬁgm H7 9 H10 lagmsudana
szaumaduaudsasruduldauinasivas Hair et al. (2017) 'ﬁliz‘j_ql’j’] VAF > 0.80 dumatdueaudssaminiuy
mlgmi (Full Mediation), 0.20 < VAF < 0.80 (Junatduaaulsssrwuuuunsdiw (Partial Mediation) Waz VAF < 0.20
laidueudsassn (No Mediation)

Table 7. Mediation Analysis

ANV N andwan1don  BNGWAIIN  tvalue  p-value  VAF uilaua
H7: EA > ESE > El 0.362 0.468 6.397 0.000*** 0.774  RIHIULIIRIN
H8: CA > ESE » El 0.110 0.293 2.834 0.005** 0.375  RIKIWUNEIN
H9: CA > CP > El 0.183 0.293 5.024 0.000*** 0.625  EIHIWUNIEIN
H10: EA> CP > El 0.106 0.468 3.301 0.001*** 0.226  RIHIULIIFIU

Remark ** p < 0.01, ** p < 0.001; CA = ANNHNNUALTNTY; CP = miﬁmm"miwgmu; EA = viruadnisznaumy;
ESE = mﬁujmmmmmmaa@lul,aaﬁ'm;jﬂi:naumi; El = mmm“’ﬂmﬂu@ﬂs:nauma; VAF = Variance Accounted
For (BnTwandaad/andwasid), Partial Mediation = &9WI%UNIEI
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Figure 1. Structural Equation Model of the Relationship between Community Attachment, Entrepreneurial Attitude,
Community Participation, Entrepreneurial Self-Efficacy, and Entrepreneurial Intention
Source: Authors
Remark 1 = Community Attachment, 2 = Entrepreneur Attitude, 3 = Community Participation, 4 = Entrepreneurial Self-Efficacy,

5 = Entrepreneurial Intention

a*gﬂuaxmsaﬁﬂswwa (Conclusion and Discussion)

a?ﬂwamsﬁnmﬁhwm:ﬁﬂﬂmaamjm"’aaai'mﬂujulmjﬁmﬁ'sanuﬁuﬁm@l@T wud dulnadwnends 59
L‘Wﬂmﬁaﬁuwmwlumﬂﬂupjﬂi:ﬂaumamn’fu 36, 54] sulny duauulviifony szwing 25-44 T S93magluzag
Urzminyivvhau dulngiuiiamauiuns szvouliifuisnnunmnuanemeanudeluiuiianmn Tayaanngu
@T’sazha%lﬁﬁwhmjulmiﬁmﬁ'ﬁagJJ'sl,m;mmiaaLﬁmei’ml%ty’ﬁmsﬁnmsm‘”vﬂ’%@@m%ﬁaLﬁﬁuwh Faduszauns
ﬁﬂmﬁ;gﬂs:nauﬂ'ﬁﬁﬁvlﬂ [55] LLa:msﬁsm”umsﬁnmgaawLfluﬁm‘i'ﬁﬁ%ﬁﬂ“’mﬂumsw”wmﬁ‘nsmwn']sl,ﬂ‘flu;gﬂs:nauﬂ'ﬁ
vieafimguru  augulvifienduluguurisadssmlngisonunnlae sseudednsasauluiagiudonlaed
fadauanni wazdandwnanaglunmaanaungunisuinma eﬁaaa@ﬂﬁaaﬁ'ﬂqsﬁamiviawﬁ'mqmu WaT NIAIITNT
dmiuneladiuds daulngidnald 10,001-20,000 vn uaasliiAwingudadwdulngingldagluszauiunas
Gﬁaa’mLﬂunq’uﬁﬁmmﬁaamslﬁmwUVL@TmumiLﬂuQﬂs:ﬂaums‘viadLﬁ'miguw ﬂa;m'hazi'mﬂujulmjﬁa'lﬁ'ﬁagﬂwgmu
ﬁauﬁmmulmgi:q'j’] mﬁ'magﬂwgmuﬁﬁuﬁwmﬁ@ wazendeagunwInnin 10 I melﬁl,ﬁuﬁammt;dﬂw”ml,a:ﬁﬂ
m\%ﬁﬁ@iaqmu 6’30Lﬂuﬁaﬁ'sé'm?g@iamiw”@ummsviauﬁmqmuamaﬂ'ﬁﬁu [24] @Tma‘i’mi’@ﬁagmﬁ'm WU daulng)
mﬁ'ﬁayjhﬁ'@%i’@luﬁuﬁénﬂmmﬂﬁ

'@JNamimaauamﬁgmﬁﬂﬁwamawﬁLLﬂiLﬁﬂ'sﬂ”ﬁJ’qmuwudw ATMUENAUILTNTY FIHAlAATIdanTIdl
mm"mﬁ'uqmu (H1) LLa:m'mm%sl,aLﬂug’”ﬂi:ﬂaums (H2) Tuumzifieanu miﬁmuimﬁuqmm&wa‘lwsjmwiamm
@i‘isl,mﬂuqm:ﬂaums (H3) giﬁLﬁudﬁwqﬁnisumiﬁehm’mﬁﬂujuslmiﬁwﬁ’uqmu Punsanuailafiazesnwam
qsﬁamammaaLﬁaaﬁuagumiwgﬁwwu [10, 24] Lﬁmnnmi*ﬁ'ﬂuéul%1iﬁ@mw;dnw”un”uqmuﬁ@maaagmﬁ'ﬁ
6?5\1aaﬂﬂﬁaaﬁ'uﬁagaﬁwud'lﬂq;\m”aamﬂmwu‘iﬁ'ﬁﬁaﬂﬁhagﬂuymummnndw 10 9 wazidleldnasaudninavasnisdaiu
n”u’qmuelug'mzﬁ@uﬂw”ﬁmw"m, aadlddn malauiwluguruddninaissssdiuluanusunuisznieriauad
@1’amnﬂu;\&fﬂs:ﬂaumseiammmzﬂaLﬂurﬂ”ﬂi:naumi (H9) uaz 3:%’hamm;&nw°'uﬁ'u§mmiamm@mmﬂuqmzﬂau
3 (H10) FiAwin msﬁdmﬁmﬁuqmuﬁmﬁﬁﬁ Lﬂuﬂavl,m%']ﬂ”mvﬁd']ma@wanimw aaﬂ’nmﬂﬂwﬁn”uqmuvlﬂgm'm
m%lalun’mﬂu@ﬂs:naunﬁ nafe qﬂﬂaﬁjﬁn;dnw”uﬁ'quﬁuu”ﬂ%uﬁﬁauﬁamwluﬂgmuaLi'mm:a a3a3u Fafansa



Parichart Journal, 39(3), 97-113 13 of 17

wisnidalamalswananldwaminee: ssieiaeng wazaTzntnialaman1IgInia ganalwiAnanueaalalunsidu
Qﬂizﬂaumﬂuﬁ'q@ [39] I@ﬂLa,wwzsl,uu%mlmwiamﬁmqmu ﬂm;uﬂm&isluﬂmgu“uﬁ;dﬂwwuﬁ'uqmu Az lfigusu
AUALMINAWITNTY [40]

a;ﬂwamimaauawﬁgmﬁﬂ%wamadﬂﬁlﬁ'ﬂﬁmimnﬁmﬁuLﬂuﬁjﬂ‘s:naumimi Wud viauaddanaiug
ﬂszﬂaumsddm‘[@Um@iamsﬁmuimiwqmmaaﬂmq'u’l,mj (H4) uaz mi%'ujm']wmmsnﬂmﬂugﬁsznaumwaa
ﬂuﬁ:‘lﬂ,%ﬂ (H5) luanzidonnn mﬁ'uimmmmm‘[umnﬂupjﬂixﬂaumﬁdaNNI@Uma@iaﬂmu@mmLﬂu;&”ﬂ's:ﬂaumi
ﬁaav?iaaqmmamug’u‘tmj (H6) Tafuduunifa NOHYWANITINAWUHY (Theory of Planned Behavior) [14] waz
aa@ﬂﬁaaﬂ”umﬁﬁ'ﬂuu?uwgsﬁaL‘ﬁaé’mu’hﬁﬂuﬂ&%amﬂﬁqﬂﬂaﬁeiam‘nﬂu@?ﬂ‘szﬂaums andudmanauliyaaa
28NNINTINVIAULY [26] T(ﬂﬂmwwmu‘guslmﬂﬁﬁﬂuﬂ&%omn@iamnﬂwﬂ’ﬁs:ﬂaum‘smaaﬂuéuelmﬁadaNaimmia
@iamiﬁmui’;uluﬁaﬂswﬁlﬁmﬁaaﬁmﬁﬁwmLﬂmgﬁa"qmu [12, 27, 29] Lmzﬂuéu‘l,mjﬁﬁmmﬁu%luﬁﬂﬂmw
awodindudisznaumsle a:ﬁmnu@%’[mgaﬁa:tﬂ@ﬁamﬂammm [30, 34, 36] wona Nt nansispagdlddn ns
%’ug”ﬂmmmmmiun’mﬁugﬁfﬂszﬂaumﬂﬂuéﬁLLﬂsdamuﬁﬁSwﬁwaLﬁmmaehulummé’ww”uﬁsmiww”amﬁsiams
\Dugizn aunﬁua:mﬂmfﬂaLflu;jﬂi:ﬂ auN I amﬁmqmu (H7) ua 'sxwmmmgﬂw”uﬁuqmmazmwmgﬂaLflu,
Qﬂi:ﬂaumiﬂ'aaL“?]lmqmmaaﬂmjuslmi (H8) I o3 fimnuanwu myuzmaidugiznaunidsnadaning
@lgﬂ,a}Lﬂugﬂszﬂaumsmaaﬂﬁjuﬁaaﬂ"mﬁfﬂﬁﬂm FnunIssdavasnauaddansiudisznauny [6] HAM5ITLASIHNY
A lumenauiu masuimadugusznaums iududsdsnudninaszniriauaddemadugisznaunmauazainy
mgasl,ﬂumnﬂu;‘i:ﬂi:ﬂaumsf'uamuju‘lmiﬁmﬁ'ﬂuqmuﬁadLﬁm namyIsailigoandasiui envaziitosnnani
ﬁ'ﬂﬁmuuﬂ"ﬁﬁfﬂﬁﬂmLﬂuﬂﬁjmﬁmm STi'aL‘flumjmuﬁz‘i’avl&iﬁﬂi:aumitﬁﬁwmulumm:ﬁﬂmq'm”mshﬂumu’?@ﬁ'ﬂfaﬂuﬂ
Q’mu@'u‘l,mjL%mm‘ﬁﬁmuﬁmﬁa Uszaunisaldiauaznsreuanarhlinszuaunisaasulauanesly dsasune
aﬁfua%uvlﬁﬁmmwﬁmﬂsjaﬁaalﬁ'umaammjﬁ@ (Cognitive Dissonance Theory) [56] Snﬂg\muﬁmﬁuayﬂuqmuﬁ
IamavlﬁwadLﬁuiamamadmimswU"L@Tﬁnﬂnﬁviaal,ﬁmvlﬁﬁamnmfﬁmjuﬁ’ﬂﬁﬂm rauaadanaidugisznaunsi
Lﬁw}fuﬁamm:ﬁa%’uj’h@mLaamazmminﬁﬁmﬂmgﬂizﬂafumivl,@i’ mezaulaﬁazl,ﬂu@ﬂizﬂaun'ﬁ

losayulunwsu :nu”?’«i’sﬁ%lﬁﬁmfﬂuu’%uﬂmiw"’@um;‘Tﬂs:ﬂaumwiadl,'ﬁ'mqmu laslawizmInamwngs
auiulna néngﬁmu"lﬁmmﬁﬂé‘uﬂ imﬂ%g?ﬁ'muwiﬂmﬁ TasiauanustBawluunslu 3 USun fe (1) MIaenanIw
@w%uﬁaﬁwmmaﬂw‘“u (Social Attachment) @Taﬂﬁmmﬁm”zyﬁ'umsﬁwmamwLLu@a”auﬁdaLﬁ%ﬂﬁﬂ%‘g’ﬂ%ﬂﬁ'}yq
fiswhwiufanTsnsesguu desdimsnawiaiatnagisznaunsy oaLfl prlugnzwlidununlunssiidszlomild
TUT NITGUANNIRNHNHUALTITY Lﬁadmﬂﬁﬁlﬁ'ﬂmm;dﬂw”uﬁ'uqmu LLazmsﬁehuimﬁ'u@muﬁ?dowamamnma
IﬂmmLLa:I(ﬂﬂéj”amiaammﬁ‘l&nﬂu@ﬂsznaunwsﬁauﬁm‘gmmamuiﬂmj (2) MINAWNNBEUIZANMURINITOVDY
disznaumsiulng nuddiaaulna njuaulan atl196013404 (Entrepreneurial Skill & Self-efficacy Development) uaz
(3) MaanuauwdiulonouszsulsznnmaInn1aig (Policy Support) Fsgoiumsanenluiuifunumlagass waz
msa‘wﬁaﬁ’uaaﬁmqmu padnTUnATasEIUasAL 1umsa§nquﬁﬁmww:ﬁauﬁmqwujﬂmj (Community Tourism
Incubator) LLa:ﬁﬂamww”@umsﬂ’ﬂizﬂaumﬁ;uslmiﬂ%ﬁﬂuﬁﬁ'ﬂgmszmazw,l,awé’ﬂagmn’m%'ﬂulunmm”m%LL@imsﬁﬂm
mguﬁ'yugmvl,ﬂwﬁdim”uq@uﬁm:n Lﬁam:ﬁuﬁﬂuﬂﬁua:‘ﬁa pliauiulndlurnrudunodnonmmudugisznauns au
auﬂmﬁumaﬁazﬁﬂﬂgjmuﬂu;jﬂs:ﬂaumwiauﬁmiwgwmia‘lﬂ

atnslsimunuisuitidesnnade (1) onaazsadaudshu e]u,émmﬁamnﬁﬁﬂmluﬂ%ﬁﬁa:dwmiammm%slfa
Lﬂug&fﬂifznaumsw’auﬁmqmumamujﬂm Fadudaisuaunslinuissluamaafazdnsdessanguindy (2) M3
Lﬁmmnm]’agamww:’[uv{uﬁmﬂlﬁ Fatnawisuasasiely msmmﬂmju@hazm"l,ﬂﬂ”'anﬂgﬁmﬂ LRZENANINNAREL
L‘Eam%wLﬁsummmzﬂaLﬂmj’ﬂszﬂaumiﬁaaLﬁmqwumaaﬂuiﬂmﬂIuLL@ia:Qﬁmﬂ wanIMNIHIIsoAsIsell
ganInfnsRENUnUIMuestasadszannsmanilunadudaudsinny (Moderating Factors) luaanuduwisszning
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