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Abstract

Background and Objectives: Chiang Mai Province possesses strong cultural capital in
textiles and fabric production. However, community-based textile and fabric products
have not yet been able to drive tourism effectively. This limitation is primarily attributed
to the lack of an integrated development framework that translates community identity
into tangible forms, the inability of lifestyle products to adequately respond to the needs
of contemporary consumers, and the lack of mechanisms for building textile production
networks that systematically link product development processes. Consequently, the
capacity of local communities to generate value-added and income from textile and
fabric products remains constrained. This research aimed to: 1) develop networks of
community enterprises producing handwoven textile products within tourism communities
in Chiang Mai Province; 2) develop prototype handwoven textile products to upgrade
community-based products; and 3) examine the acceptance of target consumer groups
toward the developed product prototypes.

Methods: The sample groups consisted of: 1) representatives from target communities
selected through purposive sampling, comprising three communities with ten participants
each (a total of thirty participants); 2) fifteen community representatives involved in
selecting product design drafts for prototype development; and 3) four hundred consumers
for market testing. Research instruments included focus group discussion records and
market testing questionnaires. Qualitative data were analyzed using content analysis, while
quantitative data were analyzed using basic descriptive statistics, including percentages, means,
and standard deviations.

Results: The study revealed that the development of community enterprise networks
through participatory workshops facilitated collective learning and knowledge exchange
across three key dimensions: learning and development, production, and marketing.
This process enhances experiential knowledge and specific handweaving techniques,
which can be applied to the context of each community and sustainably improve group
management. For the product prototypes, community-designed handwoven textiles were
tailored into contemporary forms using a storytelling approach to convey community
identity and collaborative relationships within the enterprise network. Market testing with
target consumers indicated that the prototypes are highly marketable across all aspects
of the marketing mix: product, price, promotion, and distribution channels. This reflects
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the potential for community textile products to be commercially scaled up, supporting tourism
and creating stable and sustainable income for communities in Chiang Mai Province.
Conclusions: Participatory development processes are an important mechanism for
bridging cultural capital, local knowledge, and production networks to create textile products
that effectively reflect community identity. The developed product prototypes received high
levels of acceptance from consumers in all aspects, reflecting their potential to upgrade
community products for commercial applications and to promote community-based tourism
through textile products.
Keywords: Community Handicraft Products, Development of Community Products, Community
Network Development, Community Textile Products, Community-based Tourism
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Figure 1. Guidelines for Developing a Network of Textile and Fabric Product Producers in Tourism Communities
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Figure 2. Organizing a participatory forum to gather the opinions of the target group
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Figure 3. The exchange of knowledge on natural dyeing practices
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Figure 4. Community-based participatory co-design of fabric patterns and product prototypes
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Figure 3. Draft Clothing Products
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Figure 5. Completed prototype
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ﬁm%’uwammau%’uwamﬁmw‘i’mad@ﬁ‘[nﬂ a’gﬂ"lﬁ@”amﬁdﬁ 1(Table 1)

Table 1. Results of acceptance of community textile products prototypes in terms of products

Level of acceptance =

Evaluation items X S.D. Level
5 4 3 2 1

Products

1. Quality and durability 160 160 80 0 0 4.20 0.75 high
(40.00) (40.00) (20.00) (0.00) (0.00)

2. The patterns are available in 198 142 58 2 0 4.34 0.74 high

a variety of styles, Beautiful (49.50) (35.50) (14.50) (0.50) (0.00)

and modern designs

3. There are many colors to 185 164 51 0 0 4.34 0.69 high

choose from. and has beautiful (46.25) (41.00) (12.75) (0.00) (0.00)

colors

4. It has a delicate weave 214 166 20 0 0 4.49 0.59 high
(63.50) (41.50) (5.00) (0.00) (0.00)

5. Packaging format It is 176 184 40 0 0 34.4 65.0 high

appropriate, beautiful, and (44.00) (46.00) (10.00) (0.00) (0.00)

interesting
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6. Various local uniqueness It 237 114 49 0 0 4.47 70.0 high
is beautiful/modern (59.25) (28.50) (12.25)  (0.00) (0.00)
7. Quality guarantee/return of 185 187 26 2 0 39.4 0.63 high
damaged products (46.25) (46.75) (6.50) (0.5) (0.00)

Total 4.40 0.66 high

dl 1 v oal v o e 1 v a Qs Cil a [ 1 dl Qs
ANANTN 1 WU ;duﬂnﬂ'l%mwmmymamuwamnmsm%Umwmumrmq@ dardudiade 4.40 lapifase
Aa o A A a A a A A o Ao a o o o A . v
ninIwaNTLIINNge Ae InInendszdia dA1azunnlade 4.49 LLazﬂ%ﬁ]EJ‘Y]Ed‘.UiIﬂﬂSL%ﬂ’IiEJauiuuaﬂﬂq®@]9®1u
NAAN WA AB ATNIWANANUNIG TAAZULLILARY 4.20 agﬂm:d’umﬂ a:ﬁau‘Lﬁﬁu’h@i’mmuuﬁﬁ@hmﬁmga UM
NI IRAWHIA AN I NnudmAAuNIRAuBIdA NN uANTaITu T ALUWIAAM TeaNULLHY
NITUIUNNTAFINIIN dawa1ﬁ;§u’%‘[mmmm%’ufqmm@”and’nvlﬁasi’mﬁ'@mu

Table 2. Results of acceptance of community textile products prototypes in terms of price

Level of acceptance =

Evaluation items X S.D. Level
5 4 3 2 1
Price
1. Setting the selling price 215 143 42 0 0 4.43 0.67 high
appropriate for the product (53.75) (35.75) (10.50) (0.00) (0.00)
2. The price is suitable for the 184 212 4 0 0 4.45 0.52 high
product received (46.00)  (53.00) (1.00) (0.00) (0.00)
3. Price negotiable 240 115 44 1 0 4.49 0.70 high
(60.00) (28.75) (11.00) (0.25) (0.00)
4. There are various payment 216 152 31 1 0 4.46 0.65 high
methods (54.00) (38.00) (7.75) (0.25) (0.00)
Total 4.46 0.62 high

NANTIA 2 Auilnaldnsseuitduuuunianiusidunalasmwauagluszauann Aoudueiady 4.46
1a mﬁaﬁ’ﬂﬁﬁﬁhﬂmuumﬁﬂmmaﬁumﬂﬁlqﬂ Ao Nandovasld Tannzunnady 4.49 namydeugadliiininms
fmuenendianusaansesnu)nilzian WONINNHNAY aaﬁﬂﬂ:LLuuLaﬁsuagluizﬁumnﬁqﬂ i ;@’%Im%’ufi'l
MNAWIAAUHIANULTUTTIN (Price Faimess) #aAARBINLIAMNN wazsasnmamasdn lwumadorrumadalams
TWinsdarasnauszmisalddasmtnzduiinainwans ﬂ'a’ﬁ’sya@]qﬂaﬁﬂlumsﬁ'@ﬁula%auanﬁummiﬁnLﬁwﬁa"l,@‘f
(Accessibility) Ta9naasmat donalinisdszadudunenifamelylwdunagrossinaue

Table 3. Results of acceptance of community textile products prototypes in terms of place

Level of acceptance -

Evaluation items X S.D. Level
5 4 3 2 1
Place
1. There are various places 189 167 44 0 0 4.36 0.67 high
(47.25) (41.75)  (11.00) (0.00) (0.00)
2. The point of sale is clean and 228 132 40 0 0 4.47 0.67 high
visually appealing (57.00) (33.00) (10.00) (0.00) (0.00)
3. The location is easily accessible 165 214 21 0 0 4.36 0.58 high
and conveniently situated for (41.25) (53.50) (5.25) (0.00) (0.00)
transportation
4. Products are consistently 137 198 65 0 0 4.18 0.69 high

available and ready for sale (34.25) (49.50) (16.25) (0.00) (0.00)
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5. The service process for 240 149 11 0 0 4.57 0.55  highest
purchasing and transactions is (60.00) (37.25) (2.75) (0.00) (0.00)
efficient and convenient

3 4.37 0.60 high

INA1N7 3 (Table 3) Huilnaldnsseuiuduuuuniadiusidutasminisiadminelasniwnveglu
szeuann aadudads 4.37 I@ﬂﬂﬁ]ﬁ'ﬂﬁﬁmﬂmuumﬁlﬂmmau%’umﬂ‘ﬁ'q@ fa anuazaInTa lunIuSnsiade
Fornt TAAzUWMAAY 4.50 swntadnfadmriniandwiunansagiaue ﬁmﬂmuumﬁiuﬁaﬂﬁz@ 4.18 UFAL
sunsadanzileiin madenlstosmssaiminadhiuAuAviosfisala BTN %a‘ﬁwLﬁuﬂaﬁwa:ﬂanl,l,a:aﬂﬁu“qu
mathiisnasrfuilng (Accessibility) mugjﬂ"'umsaanl,l,uuqﬂmalLLa:ni:mumﬂﬁu%msﬁLgaﬁaﬂs:aumsdms%a
(Service Efficiency) Lasn1798U&WDY (Responsiveness) dawaslﬁ;ju‘ﬂnﬂ%'ujﬁammmL‘%iaﬁa anudulaondn uas
AMUNTDNVINTAA UHLUYNIAFHNT (Touchpoints) ﬁnvl,ﬂzjmm”@ﬁu’lm%@mﬁm‘vmﬁmum

Table 4. Results of acceptance of community textile products prototypes in terms of promotion

sransUseL N ® J2AUNI3UaNIY (level of acceptance) =
L X S.D. Level
(Evaluation items) 5 4 3 2 1
Promotion
1) The products were advertised 212 184 4 0 0 4.52 0.52 highest
and promoted through various (53.00) (46.00) (1.00) (0.00) (0.00)
media channels to increase
public awareness
2) Product exhibitions at 162 234 4 0 0 4.40 0.51 high
various festivals (40.50)  (49.50) (1.00) (0.00) (0.00)
3) Offering discounts or free 215 185 0 0 0 4.54 0.50 highest
gifts (563.75)  (46.25) (0.00) (0.00) (0.00)
4) Sales staff are available to 178 214 8 0 0 4.43 0.53 high
provide consultation, guidance, (44.50) (53.50) (2.00) (0.00) (0.00)
and respond to inquiries
Total 4.45 0.51 high

N7 4 (Table 4) @%Imlﬁmmaw%’uﬁmmuwﬁmn"'mﬁéﬁumsdaLa%umi@]mﬂimsmwnmaglmzﬁumﬂ
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