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Abstract

The purposes of this study aims to compare the level of new product development (NPD) success
by characteristic of business, such as forms of business, number of employees and total fixed assets.
Sample was 146 firms of Thai food industry registered in The Federation of Thai Industries. The research
instrument was questionnaire with Alpha’s Cronbach Coefficient is equal to .92. Data was analyzed
by using a Statistical Package for Social Science (SPSS). Results revealed that the firm with differences
in total fixed assets had significant differences in new product development success at the statistically
significant level of .001. Moreover, differences in forms of business and number of employees

are not different in new product development success.

Keywords : New product development (NPD) success, Thai food industry, Characteristic of Business
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