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Abstract

The objective of this research was to analyze the elements of the
marketing innovations used in the operation of small and medium sized hotel
business enterprises in the west coast of Southern Thailand. The researcher
collected data from questionnaires administered to a group of 289 business
executives or entrepreneurs of small and medium-sized enterprises, who have
the authority to decide on the marketing of the business of the hotels in the
west coast of Southern Thailand (Phuket, Krabi, Phang Nga, Ranong, Trang and
Satun). The data were analyzed using such statistics as percentage, arithmetic
mean, standard deviation and exploratory factor analysis (EFA). The findings of
the study reveal four key element of the marketing innovations used in the
operation of the business: 1.service design and approach, 2.strategic marketing
goals and pricing, 3.distribution and marketing promotion, and 4.organizational
positioning and analysis and analysis of differences and application of technology,
all of which are capable of explaining the variance components of marketing
innovations used in the operation of the business for 66.690 percent.

Keywords : Marketing Innovations, Small and Medium Enterprises, Competitive
Advantage
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