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Abstract

An excellent of educational management is not only to obtain high
quality but also to optimal budget in term of Autonomy University. Data
obtained from 400 questionnaires were analyzed using SPSS and E-views program.
The survey focused on preference and demand the level of educational quality
of the Thaksin students was conducted and the results are showed student’s
preference on educational quality less than student’s demand on educational
quality. Hedonic price modeling is estimated educational quality refer from
tuition fees. Results show that academic program and curriculum management
is positive and statistically significant of willingness to pay for tuition fees. The
student, however, is not willingness to pay for academic service for social. Age
of student, a number study in university, level of graduate and a difference
campus is statistically significant for student’s tuition fees. The university should
be an appropriate management for sustainable growth in competitive education.

Keywords : Educational Quality, Hedonic Pricing Model, Thaksin University

40 ?15815U159m UNIINYIFYNNEU
Un 27 aluil 3 @UURAY) 2557



unun

nalnmenmsdudueiesdlefiddalunisuimsdanisinu lnsanzegnads
Tuteifinsusuiasuavinendevessgananudussmsiuguminedslumi
Y8353 maﬁmummﬂmwﬁﬁﬂmﬁﬁuLﬁamﬁﬁﬂm Ao Syesdnasseudssanalv
UANINYPULDYA LLavmﬂaauwmwmﬂmimuwamaammsﬂﬂmLﬂwaﬂ Y du
Aatiuauu gifugua LLaummwu@uIamsJLUwaﬂ Fau ielruvAinenduuims
Inn150g13AMNIN LLauiJUiuﬂVlﬁﬂ’ﬁN“UENLQU‘I/IVLmJ’I nsususzuunmsAnwiniele
wumuﬂszmmﬂ'Lﬁumamuwﬂumqaaﬂﬁﬁﬁm

mﬁﬂmsﬁﬂwﬂuizﬁuamﬁﬂmﬁ?uéfaﬂﬁmméﬁmfTUf;’JL’%‘EJu Lﬁaqmﬂﬁﬁau
aaiuamumwLﬂumLLa’N‘mwaﬂiﬂ,wuLLaummmmuwmﬁaLamsuu 1mw v1u
mmmmuﬂwummimu mseenduludeny faufu nsindulafnuidelusesu
qmmﬂwwzLﬂummwaummqmmmﬂmmLiaummmwzlmuL@Jamlﬁﬁ]mimm
%auﬁwﬁmaaaaﬂﬁ’umﬁﬁﬂwwvéfaamauauawiamméfaqmmqs’iﬁwiﬁmnﬁam
lamfavLﬂumﬁm‘wuwaﬂam'ﬁLLavﬂﬁvmumiﬁsm%Tﬂsmmummunu msammsmamm
msamammmummm%u mimLﬁs:uLLawauuauumswamaamsaummwami
Anwn Dudu

GRNVE LUwwaumaaaamﬂaaaﬂ‘ummi%’lummﬂmﬁQ’L‘%summmwviﬁ%’u
flifiruaunaszninagsuusnisuazgliuinisaavhedsuusnisalull Asiu aa1du
N1SANEIABINEIYINATINUINTFIU LETUAMNIN memLmeamiﬂummmmu
Llenanwal LwaLﬂuwmwmamwmsmm U UNTNOUALDIAINUABINITVDS
mﬁﬂmaammmq amaﬂiwmwaﬂmﬂmimwﬂumqumaﬂiwLuummmﬂﬁmaﬁum
uamwaﬂmmwmmﬂmwmu TuamAInederinda Fesznauluse 1) Anvidade
FifnasoramedouvesianumingdorinSa UUNAUNGNAIVIIY TEAUATT
Anw uazIngnn 2) ﬂiumummLmu’mwmLﬂmumﬂm'ﬁwmimumﬁﬁﬂmm
ﬂmmwmmﬂmaﬂu way 3) Ussdlumausslomiduiiuiiaylasuainnisdnnisenu
nsAnuTifiann ATy

2115815U75%90 | 43
UNINYI[YNNY UL



S:108uUdSN1SFnYn

nsUseLiiuelagly Hedonic pricing model gninunuszendldatnanineing
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pricing ﬁ]vluﬂﬁwﬂgiumiu'ﬂﬂsﬁ%maLwaﬂivLuumquwaiwlmumﬂLwaa
nziluuianInsgIuNsAn¥INATY wiagnsls Anuuuudiaes hedonic pricing lg
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Fomamiinnuidedeguazamnsoi lUliluns@nwlungusnegisaisls

42 |279815U1598 unndnenaevingu
Un 27 aluil 3 @UURAY) 2557



dasuuna:nisanusnawa

nquimegns 3 lu 4 Juwemds aunisfinwissiudsenvargaindamingswan
A a & v A4 v W = a & v

Wniign Anlufosar 29.80 sesawnARIwinuUATATITIUTIY Anluseuay 15.80
wazdudui 3 Aedandniingedadudosas 10 desnisAnulunmz@nwiamans
a < p 4 = (3 (7 & a [ L4
Anusaway 33.50 sesasunAoAMvIYvemaniiazderueans Anlusosay 17.5
o o a Aaa | A A s a a a Id 2/
a19uil 3 MlAndulng)denfennzATegAanLaUIINITINe Anduseeas 15.00
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TiuidaneniviinisusudsmdngasuaznisiseunisaouunaUselesiins
PTIINAUAMAINANTANYATARRE L3 lidnesidundngnsaenadeatiuniiy
ABINITVDIRITEU vianansilanuvainvate nangasiauvivadiy unine1ded
FodedunmsBeunsaou msdnnsBeumsaeuiiugSoudugudnans enansdiorlald
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Y =2174.29+694.72Age -1942.30Campus +3974.15Level G -1036.78Year S .......(2)
(3232.58) (78.12) (613.65) (1271.19) (227.58)
(0.67) (8.89) (-3.17) (3.13) (-4.56)
R?= 0.050, Adjusted R? = 0.027, F-test = 2.256
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