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Abstract

This objective research is to studies as following : 1. The personal factors
that affect the influence of marketing communications, advertising in retail
stores and the perceived consumption of foreign workers in retail stores
in Bangkok metropolitan area. 2. The communication factors that influence
of the consumption of foreign workers in retail stores in the Bangkok
Metropolitan Area. 3. The media in modern trade for foreign workers
consumer in the Bangkok Metropolitan Area. 4. The consumer awareness
of foreign workers in retail stores in Bangkok Metropolitan area. The result
is found that the influence of marketing communications towards the foreign
workers consumer perceptions in retail stores is on television, outdoor

advertisements followed by.

Keywords : Marketing Communications, Foreign Workers Consumer

Perceptions, Retailers
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