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ABSTRACT
This study examines the effective marketing strategies
model for gas station highway roadside rest area covering

all geographic areas in Thailand. The marketing strategies
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implementations of 5 dominated brands of gas station highway roadside rest
areas have been defined as the key success factors for respondence of travelers
needs. A structural equation modeling (SEM) was employed to specifically
profile pertinent marketing criterions: marketing strategy, purchase decision,
service satisfaction and overall experiential of markeling strategy. Results of
SEM characteristics’ model are clearly distinguishing each segmented market
implementation. The study shows that customers overall experiential effecting
marketing strategy had direct relationship with marketing strategy, purchase
decision, and service satisfaction at value 0.236, 0.318 and 0.575 accordingly
which presented the importance of factors affected the effective marketing

strategy for gas station highway roadside rest area.

Key Words:
Gas Station Highway Roadside Rest Area, Marketing Strategy, Purchase

Decision, Service Satisfaction
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wazunalugls Gundn Rest Area, Safety Rest Areas and Welcome Centers,
Safety Rest Areas and Waysides, Roadside Rest Area, Service Station, Rest
Stop, Service Area, Service Plaza, Service Center, Lay-bys (AASHTO. 1999)
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