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Abstract

This academic article aimed to study the importance of Trang as a maritime trading
community, a port city, and a center of the Royal Navy of the Kingdom of Siam from the
middle Ayutthaya to early Rattanakosin periods as shown in historical documentsy such as
contemporary map local documents, records of foreign travelers, and documents of the
Siamese royal court based on a historical methodology. According to the study’s findings,
the historical documents revealed the importance of Trang's geopolitical factor as a condition
that made "Trang" a trading community and a station for navigation on the western seaboard.
Later in the 21*- 23 Buddhist centuries, maritime trade expanded more and more, resulting
in "Trang" becoming the port city and the center of maritime trade on the western side of
the Kingdom of Siam. Meanwhile, Trang's status has changed from being just a city at the

end of a border checkpoint to becoming the center of the fleet of the Kingdom of Siam.

Keywords: Trang, Seaport, Peninsula, Maritime Trade Network, Royal Navy of the Kingdom of Siam
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Figure 1. Muang Thalang (Map 1)

Source : Royal Siamese Maps: War and Trade in Nineteenth Century Thailand.
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Figure 2. Muang Lakhon/Ko Mak/Thalang-Sai (Map 2)

Source : Royal Siamese Maps: War and Trade in Nineteenth Century Thailand.
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Figure 3. Muang Nakhon Si Thammarat (Map 16)

Source : Royal Siamese Maps: War and Trade in Nineteenth Century Thailand.
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Abstract

The research aimed to develop local resources development in communities which
are considered to be a grassroot economy leading to sustainable creative economic growth.
This is achieved through collaborative efforts among various organizations to enhance the
potential of innovative communities in Songkhla Province, both quantitatively and qualitatively
in participatory action research. The focus is on expanding the areas of community enterprise
groups that nurture stingless beekeeping. This initiative covers 30 groups across all 16 districts
of Songkhla Province. The goals are to increase the number of registered farmers engaged
in stingless beekeeping to no less than 1,000 individuals and to provide over 20,000 stingless
beekeeping boxes. Additionally, efforts are made to develop these community enterprise
groups to attain certification under the GAP, FDA and Halal certifications. This includes training
local innovators who will lead in adapting suitable technologies for further dissemination
among new agricultural groups in both Songkhla Province and the network of 7 southern

provinces, ensuring the sustainable learning and adoption of these practices.

Keywords: Community Development, Songkhla Stingless Bee, Local Innovator, Songkhla Province
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Source : Stingless Bee and Good Agricultural Practice Learning Center, Hatyai University
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Abstract

The objectives of this research paper were to: 1) study and analyze Bang Nang Lee
Sub-district's identity, 2) implement Bang Nang Lee’s identity in the brand design, and 3)
analyze the perceptions of Bang Nang Lee's brand products. A Mixed-method research was
utilized in the study. The samples included 306 tourists and 31 main informants on research.
The areas under study were purposefully chosen. The data collection tools included
observations, interviews, group discussions, assessment forms, and questionnaires. The
quantitative data were analyzed using descriptive statistics, including frequency and percentage.
The qualitative data were analyzed using content analysis. The results of the research
revealed as follows. 1) The local identity of Bang Nang Lee consisted of physical identities
that were physical characteristics, which was considered to be Bang Nang Lee's strength.
Also, the intangible identity involved community wisdom, beliefs, faith, social activities,
traditions, and culture that developed into local people’s attachment and mutual memory.
2) The transference of Bang Nang Lee sub-district identity to develop a brand that was applied
in brand design cave artistic elements symbols from both concrete and abstract forms
identity, which were color themes, shape groups, texture groups, and text groups. Then, they
were used to design a brand named "Nang Lee." These were evaluated and found that they
were appropriate and the appropriateness was rated at a high level. 3) The analyzed data

on the consumer perceptions towards the brand images was also found at a high level.

Keywords: Brand, local Identity, Image
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Figure 1 The study of tangible identity and intangible identity of Bang Nang Lee
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Table 1 Transcribed identity of tangible and intangible for the art elements
Element of arts Tangible Identity Intangible Identity
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Table 2 The results of Bang Nang Lee sub-district’s products brand design

Bang Nang Lee Sub-district’s products brand design
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Table 3 Evaluation results of Bang Nang Lee sub-district’s products brand design. (experts n=9)

Topic of Brand Design X S.D. Satisfaction Level
1. Memorability 4.26 0.69 Satisfied
2. Interpretation 4.33 0.66 Satisfied
3. Aesthetic Appeal 3.93 0.82 Satisfied
4. Transferability 3.76 0.81 Satisfied
5. Adaptability and Flexibility over Time 3.46 0.89 Neutral
6. Legal and Competitive Protectability 3.73 0.82 Satisfied
Total mean 3.91 0.33 Satisfied
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Figure 3 Consumables products of Bang Nang Lee sub-district’s brand
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Table 4 Evaluation result of brand image toward costumers’ acknowledgement. (n=306)

Topic of brand Image X S.D. Satisfaction Level
1. Brand Attributes 3.99 0.73 Satisfied
2. Brand Benefits 3.96 0.74 Satisfied
3. Brand Value 3.62 0.79 Satisfied
4. Brand User Personality 3.57 0.77 Satisfied
5. Brand Personality 3.46 0.77 Neutral
Total mean 3.71 0.76 Satisfied
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Abstract

This article proposes a revolutionary learning management designed to foster global
future skills by means of blending advanced educational concepts, future-oriented world
skills, and futuristic learning methods. This approach necessitates a transformation from
traditional learning management formats and methods to a new one, which emphasizes
learner-centered processes and encourages learners to develop their essential skills across
four key dimensions: 1) knowledge, 2) skills, 3) attributes, and 4) values. These dimensions
also take cognitive, social-emotional, and digital technology skills into account with a focus
on diverse learning activities. The transformation empowers scholars, education personnel,
and others involved to be able to intentionally design learning management formats and
methods that will keep pace with changes and foster necessary skills in an increasingly
volatile and complex world. It significantly contributes to the development of digital citizenship
as well. The appropriate transformation can enable learners to efficiently develop their

essential skills for the future workforce.
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Figure 1 Future Essential Skills Source: Kodsiri C., and Kruekamai W . (2024)
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Table 1 Signals of change, or trends that are emerging and occurring, poised to bring about

significant transformation in the future [21]

Event / Trend

Meaning

« Credit Bank for
Life-Long Learning

» Weakening Value
of Degrees

« Specialism Vs.
Multipotentiality

+ School as a Mega
Corporation

- Credit Bank for Life-Long Learning is a credit bank system in which
learners can accumulate from working, training, formal education,
non-formal education, informal education throughout an
individual’s life. Learners can transfer learning credits to extend
their education and employment. Enhancing the system to increase
the level of essential skills can contribute significantly to lifelong
leaming for Thai citizens. Today, Thai educational institutions are
increasingly incorporating it into their programs.

- The value of academic degrees, academic credentials, and
institutional reputations, is perceived to be weakening in terms of
employee recruitment for workplaces. Modem society will place
a higher value on workplace-relevant skills and proven abilities.
Learners can independently select any programs that align with
their interests, without concerns about societal expectations.

- The collection of big data and the implementation of smart
applications to gain a variety of knowledge are reducing the value
and role of experts in the future. Moreover, a person who has
expertise in various fields (multipotentiality) will become more in
demand than one who has expertise in a single field (specialism).

- Education industry is set to become one of the largest and fastest
growing economic sectors. Quality technology for educational
management has dramatically altered education by making it
more accessible and faster. Education technology companies

are poised to gain more influence and experience rapid growth in
the global education sector.
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Table 1 Signals of change, or trends that are emerging and occurring, poised to bring about

significant transformation in the future [21] (continued)

Event / Trend Meaning

+ Echo Chamber - The method of receiving information, which is screened
based on users’ interests and behaviors via algorithms on
social media and search engines, can lead to users primarily
being exposed to and repeatedly receiving information that
aligns with their interests, and being limited on a wider
range of knowledge. This echo chamber also causes them
to lack other kinds of relevant information and restrict their
learning perspectives.

 Teacher as a “Meddler - Teachers are facilitators of learning to encourage learners to

in the Middle” access a wider scope of learning. Learners can choose their
own topics of interest and learn them under the guidance of
teachers. As a “Meddler in the Middle”, teachers will have
time to facilitate self-directed learning with an increase in
dedicated hours from 4 in 2006 to 14 in 2030. This relationship
between teachers and learners will be a key factor to working
in such collaboration.

« Al-Based Teaching & - Artificial Intelligence (Al) can help to enhance teachers’
Tutoring performances, to analyze and plan for individual learners,
and to more identify and promote learing according to
their aptitudes and self-interests. Al can reduce the burden
on teachers and significantly improve their teaching effectiveness
and accuracy.

« The World as Our - Learning is no longer confined to a classroom or a limited area.
Classroom In this respect, widely - held perceptions in society are shifting
towards field trips where learners can gain hands-on experiences
in real-life situations, or online worlds. With the world as our
classroom, learners can learn from anywhere, directly from
their own experiences, rather than being limited to rote learning
and the constrains of educational institutions.

« Integration of - The effective utilization of communication technology for
Tele-education and education allows the integration of tele-education and virtual
Virtual Schools schools in which instructors and learners do not have to interact

in the same place, but collaborate effectively in a virtual
classroom environment. This offers greater adaptability and
flexibility with respect to location and scheduling.
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Table 1 Signals of change, or trends that are emerging and occurring, poised to bring about

significant transformation in the future [21] (continued)

Event / Trend

Meaning

* Edutainment

» Immersive Education
(AR/VR)

+ Just-in-Time Knowledge
and Learning

« Cognitive Enhancement

« Focus on Learning
How to Learn

- A learning model with enjoyable contents will make learning
more entertaining and leaners happier. Its learning practices
are enhanced through various forms of media, technology,
and methods that enable learners to better remember and
gain a better understanding of lessons. Learners will then
become more enthusiastic and engaged in learing than ever.

- The application of VR (virtual reality) and AR (augmented
reality) technologies has become prevalent in various fields
such as art, medical science, and education. These
immersive learning technologies are designed to enrich
users’ experiences, and make the acquisition of information
more entertaining and comprehensive.

- Just-in-time learning is an approach to individual or
organizational learning that promotes need-related training,
knowledge, and skills that are readily available when
needed by the learner. It allows learners to immediately
gain and apply these just-in-time knowledge and skills.

It expedites the learning process, enhance learning and
working efficiency, and alleviates problems when putting
learning into practice.

- Cognitive enhancement by organic or synthesized
compounds will potentially stimulate cognitive processes in
terms of learing capacity, memory retention, concentration,
intellectual prowess, logical reasoning, and creative thinking,
leading to improved leamning capability of a learner.

- Today, the amount of data, information, and knowledge are
increasing and will grow exponentially in the future within
global dimension of rapid change. This forces learners to be
proactive and focus on acquiring skills and methods related
to useful, necessary, and relevant information and knowledge.
The ability to learn, relearn, and unlearn is crucial in adapting
to new perspectives.
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Table 1 Signals of change, or trends that are emerging and occurring, poised to bring about

significant transformation in the future [21] (continued)

Event / Trend Meaning

Learning to be Human - Learning in self-development, soft skills, and social skills
will pave the way for cultivating essential human qualities
and discovering self-actualization. It enables learners to
understand themselves in terms of intelligence, skills, and
emotions, empowers them to confidently choose their own
path in life. Moreover, cultivating ethics and morality for
peaceful coexistence is crucial for all humans living in the
ever-changing world.
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Teaching strategies Learning activities

Computational Understanding R
thinking of diverse cultures ability in virtual Blended Learning
Problem Based Leaming: Out-of- environments
PBEL
the-box
. A . Understanding
Team Based Leamning: thinking Social intelligence Gamification Learning
TBL of new media

and
Learning by example

adaptability

Figure 2 Leaming Management Models for Future Work Skills Development
Source: Patisonthicharoen R., et al., (2020)
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Figure 3 Revolutionary Learning Management
Source: Kodsiri C., and Kruekamai W . (2024)
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Abstract

Undertaking Social Sciences and Humanities research that involves collecting data
on or from human participants involves an ethical review from the Institution Review Board.
Researchers’ knowledge and attitudes toward an ethical review process is a crucial component
in research ethics. The objective of this study was to investigate knowledge and attitudes
toward principles of research ethics and an ethical review process among Social Sciences
and Humanities researchers. This qualitative study was conducted, using semi-structured
interviews with 29 researchers in Social Sciences and Humanities who seek the ethical review
from the Institutional Review Board (IRB) of Institution for Population and Social Research at
Mahidol University Thailand during July 2020 — December 2021. Interview data was analysed
using thematic analysis. The results showed that participants placed importance on knowledge
on confidentiality, respect for person, benificence, justice, informed consent, accuracy in
research methodology and criteria for the IRB approval that increased the chances of getting
the approval. The participant’s attitudes appeared to focus toward good ethical practices
in research, proper ethical review process, and knowledge and expertise of the IRB committee.
The findings suggest a need for research ethics mechanisms for improving researcher capacity
with respect to knowledge and practices in research ethics and methodology. The IRB capacity
strengthening is also important to ensure that the appropriate ethical standards are upheld
and the researchers increase their knowledge and postitive attitudes toward obtaining an
IRB approval.

Keywords: Knowledge, Attitudes, Research Ethics, Social Sciences and Humanities Research,
Ethical Review Process
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Table 1. Number of study participants classified by academic discipline

o Number of invited Number of interviewed
Academic discipline

participants participants

Total (12 Organizations) a7 29
Social Sciences and Humanities-Social 39 2
Sciences (SHS) (9 Organizations)

Student 21 9

Faculty member 14 11

Supporting staff 4 3
Social Sciences and Humanities- 8 6
Humanities (SHH) (3 Organizations)

Student 3 1

Faculty member 5 5

Supporting staff - -
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Table 2. Knowledge and Attitudes of participants towards research ethical issues

Theme Main issue
Knowledge  Ethical principle - Respect for person (Confidentiality,
Informed consent
- Beneficence
- Justice
IRB review process - Application process
- Required documents
Research methodology - Format of research proposal
- Appropriateness of research
methodology
IRB committee - Criteria for the IRB approval
Attitudes Ethical practices in - Good practices in research
research - Research benefits

- Confidence in research

- Protecting human research participants
- Research timeframe

- Completeness of research information

IRB application process = Suitability of documents required for IRB
review in consideration
= Convenience and suitability of the
document submission process
= Quick coordination in submission process

IRB committee - knowledge and expertise of the IRB

committee

AN3vaNITY

€

o v o s

Undensinudinumansuazinuuyveransalnginnuiiaslianud Ayiurdnase
535UM$I98 Inelanzeg19BdluFawmananuasn n1ssneanaauvadidisanide lneiui

Toyaifoiildunaedoguivinviduedied liliyaradunsuldhdeyaiiiniselfudubuves
yanaln wazfesdiduneunafvinudeyafiosu fiuarannsnesuneliidiuidofnmudedhy
femmasnievesdoyals wu nsldswaunusyana lithdeyailifeadesninszi wiuldan
flideyaiiduindnussiuUiyanion iuszaumsaflumsvhaudsondn 10U waeiiuszaunsal

U

TunstulasaiNaieven1siusesesssuniside a1

“gy iy ndelaeealsir nile Jeyavesnazunlvis) im19zUntledliaseq sudesd
pudatuInszdvdeyaliidunruavlylvy luilenseiade-uana ognd ingizasiy
wivzuluiisosduninnd) Measgluinuivles auudmnuduwnlylu aadnesud e

ADWSLARONGYOUINIVgENEAUMENSIIR:UUGEAANS 215a1sUNSBI0 [EEE]
(OKANDSESSSUMSIVEUAUIIRA:NMSYONSSUSONDSESSSUMSIDEIUAU UA 37 aUUR 2 (Wueu - Dnueu 2567)




venAginieiUa udmaesiiudeyadilaieliiulatidoyaiiiulisalve wisususuuuaauay
MAvUWE? qauilAuilny usrnamsyiaudelns wuduluinisuntlesdndyiesdiug
524197UT98Y8957” (S-SHS8)

arwdidosaanuBusanlunisdisandse \udnussduiiinidoaniaiudseuaans
uazsuLywemansnanis IngiinsuideiiavisnazBuenlideyamunariasle Inglsifimsdedy
Foyadwiidugunm dormndes azdodldfumnudugeuteu Tsazamnsatufinviemounsls
sufansaifuteyaduidin AduduseddiuanuBusenangunasesse dsil dnidedaduerasd

o o

Frusngwemansiituszaumsallunisasiufiiudeyauudmanelasimsiduguednidovdnuas
e lalvideyadn

“Soavesdninauniiu privacy vesmies ludnufigen suiifunivmevesinise
315 eee concern gl udaisesvesnisilugnismeunslusuuyunieg Uhise
nouilipeuend1 paRsIaUsIRIUNS UGS LAS FURUN SIWeUsT s/l ogiats text
ot sSuivaeuiuy aglu social media flgos Funarisoeinausziinsy 5 udrox lsimld
vlail” (F-SHH5)

tniduaulngfsazviouniuiGomananuaisnsedithsuide fesufdfdeddis
Weseamnuanm srilsinudAnvesidm uarlisndrenududiui sndesns et
Wulhnwshusysemans fueedshifiussaunsallunsduinidendnuasbivedulasinstite
YOMITUIDATLTINM T Iind1371

“msvidaldliansile s idemsuasdonnaisgnm wie i i fanlsiaiuma e s
liildlraziiouls lavilvlyrganandndidovuinouniaiuves) dunlud deiluasesssu
luan3seundeuny Adedesaunsesnuianvesslidoyamidouiu” (S-SHH3)

AnuiBomanuselevinazline WiRnsunsie uasudnaugisssn Dudnusyiuiingde
Mnadudannmansuagduiyseaianina1nds Tnodidrsmisedansiandriaunisise
InglasuusglovinaglineliiAnauiieniou sunse uazlasuns@glidisuideegavinie
fady Unidedadivszaunisaflunisiduensdiudinumansiduszoznaiuinndt 10 3
vaneauldlitoyaiuandiiuinnislinelmAnsunneuasefsssusofdnsnideien iy dd

“59ed0sesureisulunBaTiesAaTusy key informant W30 IRMOULUUAOUD I
psaliuAnInTulssduasy . fuatusasaunies 3eeisny wisimsaleiimeanuuui
Fmsuivdeyauduivervesdamaniovsslenaneg igudeiootverasioudnanlissainge 5
Houiiananssny” (F-SHS21)

« .mpuisliudoys 151iingunaass nquaavsy dnsls intervention W1l udahsn
before Ay after.. WaineAniagingunIvguiioniiy a19azeeinay ogIndaausaunINg
usilshpedndamiay 9399 uy auwed IRB ..sulslvuy (Fnmeng Feenaunude usisilfio
iunguaavan dugdsssunawlna... Thdfeusslvsivesnmingiisufvaneuyvddeiy
e AR IAUALLYI TR " (F-SHS1)

eeZy Parichart Journal Knowledge and Attitudes of Social Sciences and Humanities Researchers
Vol. 37 No. 2 (April - June 2024) Toward Principles of Research Ethics and Ethics Review Application




£ o 4

Toyadunwaidedliifudinuivesinidelunszuaunisvesusesasesssuniside
Tagiinisemeiudsaumanivarsauianufifsrfutunounisvesusesasesssunisise
InefinsAinwseaiBoanisvesuseduivldegdaau wavuanspnnuiuin deyasiuianis
vomsiusestirnudnauuaziilaie “diadndansienisionars.. fesdedlduuursznaunisiuye
93g5550” (F-SHS19) Tagtamzd1inidedusvaunisallunisvenissusesunuds wdnla
nszuaunsididuegned wazanunsnesursliinddevinudunsiunszuiunisvesuseanas
siunsvemssusedlagndesiig

tnisesiudsaumans SilideyafennudidyueanisiiBesenansiidaslélunisue
fusasiilannzianzasiuunanuide wu meviniddelunguussansidhmanefiengiiniy 18 U Gades
finsBurenndunasesvsodguaiinsie

“Gevaeimiulasmnin dudesduges dululad consent [misdouanaanuidueon
wWrsluns3selneldsunisvennaruazigulae] vevanizin dussdeed consent vad
dunpsesmSenang Ao Auiiaunsassiaaulaunuinerssngy 18 U 14" (S-SHS8)

inifeiainudsaumansuaruyvemanstliiuianmstauiiuisnadeudaiaus

o o '

1A59M53BUazdUnaUNIN BT NAes Trudidyionislisunssusedatusssunside lay

o

[

inidesududesimunenarsteiauslasinisifeiidseasidondaiou asudin fausidudy
WAUNTEUILNTIE e Tngusrasinsiing s deuiside nduiosnauarlsifoya inuwimadai
fneon uaznsfuasasidninide ielddwmansenunieainsdunnelmAntuiudidndiaide wious
wmndlumauimsdanmamgnsaifasdetulussrishidunmidenuie fsuendmesinise
shudanuenanifagnangnssunstiesssunideveliuiluivazieadeiauslasinisiderou
sdniilasinsideddldiunsiuses i

“Susrvenuuvazis i Taiaueves gy Aeehbiisgnnsatusssieesidenls
Sumdoududasudunousranduasriganidendidrausdausund 1-3 isudoussinsany
dvdnmsuazinaraluusazeuiisns dufeeiliisifusaldogsdnnuunusn uassauluds
1575 IAUATOIENT YO INGUTIOE198 28 (S-SHSS)

AusBnussduiiniforsnudumaniuayinuaywemansifiuniioutuinmmudiy

fan13lasun133UTeeRTYsITN An NANINMYINITHANTUIYDIANENTTUNITITUSTTUNTINY
imMdevaneaulinsuiunasinisionsaniidaieu vsauefeustaunisalanmsdsiesunsiiansan
wiluefin uazFouianduurihussfoiausuus lunsuiu vueiitnideiliineiiussaunsainisue
mssusesnney ildlilideyaeazidealuteiauslasinisuazienansiiioadosiinsudou
AsInNATiRIsan uazauolurlifinssruinasiinsanliinideldvsude wudeafud
p19138fudsaumansdailasinsidefive funisiansanaiesssunsife saukuduiiuinm
Tassmsideveindne wnndr 10 Tasams Swamsfivsanildsulundusnignueliudla
waglasunisiusedlaglifinnsudly lalvideyad

“rilsiuuvuligidniulpsinsisedasnansiysuiusiyiiasdos concem 7 reviewer

ADWSLERONGYOOUNIVIANUEAUANAASIAUULLANEQS 21sasunSBIa [EEH]

(OKANDSESSSUMSIVEUAUIIRA:NMSYONSSUSONDSESSSUMSIDEIUAU UA 37 aUUR 2 (UW8U - 0NU8U 2567)




W3oAUTILY prove 1389677 proposal wiilmesnsiuviozlsisrvzifiuienld idumilousy lesson learn
(A39NYUs2aUNI50d1HI7)” (F-SHS21)

RAARYBILNIY

v
o v o s

Unideviainudrumansuasiuuyvemansaulvginnaiaenndesiuieiiuainud

Ayrean1siasesssunside Taewiud aggeliiniderinauildeldediegndas auselewd
Me3¥Ns Auasosuaziivingdidnsanide Fasanaudes viowglifisUsrasdiionaintu
TuaAdeld saeliddsfansivindansvesfidrsnideivenadagnuesiuily Fadudsdidy
Tunuideivihiuey Teednideitaauzsduin@nusudsaumans Afsvedusunisfiansan
Tassnsifoiduedusn wilimawdensa wasfnwmmaruiiferiuasssssunisitaoutid
fiAiua

“ fusmin (35 Auau musrdlmuieludansmidsssdilaioluinm usdaiuesini
wilunaon insrvasiusidessy fmsedliuing (unimmend 1 Iiismseninaseiduinny
wsezlvnbilasiinnugandneglurmaveusuariaeluls” (S-SHS14)

uenaniinideiamesudiaueaniuisey Susui e AufRnamsnaiesssy
n5iduazdasaienadeiulueuise sz lildsuanudeiuiannnaudmune
Felumsindulatiisiunside waznnnsansmannsithidedsumanulifionfiu

“wfloilAsy COA [Certificate of Approval- 1ona173uUsedaseassunIsIve] Arautns
gy liisiiulalunisieeddasuseslunis concern meumisI9zas paper Wufue937
dhuthusselomlogudn venvinmsiSeusasy vavililslinausiile Gaau secure its19zudarsums
publisher lun13as paper vouslulunssuaunisitarsauiovediun” (F-SHS21)

otnalsfinnn YniderediudiauaansuazdiunyvemansulsdunduLiusg
lpBuanInuinadn N1sasaNasesssun1sITeiinsnuidead Juglassananisinide
MENTEUIUNTRATUIEIALNY FHinAINEEIN

tndoiameiudinumansuisnuiiivszaunsaflunseusiaiesssunidetiosiianaii
P3usssunsiseenvinlieuiseuadeyaiiddey Tnoiiuin nsdauiseidesiinmsfuteya
fuindndudeslisumnuBusenainiunases winsvihanuiseunadeasdnduseniazlvideya
uliifeenslifunasemsu Welildsunsusenangunasesdsliausaiiudoyaniinls
danalviliiiunisiusesssusssumTidemnliiinsvesun1nandunases A38553un1533839019
tfuduguassaiiliiannsalsdeyaidefinsuinld wazdshidiuseunndnfunsieuideifeiu
AuazKuMIIUTIRIEsTINNAlATINNG Ateyatildantnidesulmidlasuniseusueiesssy
meideifismilinds uasiimusdnienansiflilunssuiunisvesusesessaumsiferoudrann
Tfaudiulussiudh

“9399 uaa lmsesiulaluiSos [n138uvesusesedesTsnnisive] usAniniudaeines
Usuugeeginsreiudl gap wanweghalunisve IR eesiivenlulunsavesiuaadetusniiiu

cEl) Parichart Journal Knowledge and Attitudes of Social Sciences and Humanities Researchers
Vol. 37 No. 2 (April - June 2024) Toward Principles of Research Ethics and Ethics Review Application




LGBT nlaunmyiuaseg msiisadasly consent 9Ingunasesiianennaslaidn comfortable
lumsyasnwniiuesls duervesiliinluldasrniiugamnauilauaniveiey ludiaueanyi
Failoosdniuiiimmsaerwenuudeuld Sufdownduind IrRe 1usBadulaliaomgwini
177 lus Thesis Gasiufaanany knowledge Tunmsauvein1v1398” (S-SHS13) luraisdiinide
FUIANFER SUNIALTENUNNSEUTNASUs TSI T Snu A manenSasseiies Wudeagiwnn
fumsilasamsidoassesliiunsiusesaiesssumsidelignieseufioginiunsiugsnide

“Widniwy [aiznssunIseiesssunIsive] UivRsuswuving eadvudly Aie
Fhmtusiuraash st Wivssiues sy udly assbmiiulidusosuiely ..a%09
duduenz Fllasanauanguauliiusany seudu usslond . ian1sdl 1RB (Tudesd
Y99NNI7398” (F-SHS1)

inidetsdudinumansuazuyvemansliianaanafonszuaunsveiusesaiesssu
115398 Tnglanizegedenssuiunssndenals waend15ven155usesuazlonalsilasy
11550509938555UM15398U87 WnIseunsdiuiuin arsmvumenalsildlunisiiansan
flanumanzay veseavideauazsuiuenarsigedd elvaarnssunisasesssumsisels
W1lawddy awnsafiansanlaegiegneies ddeyansudiu wuunesunsendeyaitnlade
TdansruINnTaeendIsinINEzAIn ﬁ%yjaﬁl,l,amuuﬁulsuﬁ AseUnEINISRasUNTITLa
G"faLﬁu"lﬁmﬂmﬂﬁ%uﬂammﬂﬂﬁaﬁﬁamuzL"ﬂumﬁmé finshivesofenduszeznavans?
fuvesiusssumsidsnudmanslasens uasfiunmildunisfailunguansansiisinanma
Q1) i

“sufiflunszuaumsntaoy §eivaudse nsiea udnisssydaeud wwdesaases
meludelns azdmsitersandalns lunisussguuasnsivne duvaeisilunisinauauls .
Asdoetumernaniiugl format wisuvuresuiidli sululdeindenisnsen msaiudniudoya
isauasnauls dufvhbiarisuavediluesanulaludeiiaaly” (F-SHs18)

Tn3vesudsaumansursausanstotaisatunsiiduenarsmedwaluenasuss
ailanansadnaenld sowmmasunuUaenfbvestonaise

“@971/930 word sfuiviamangege shuerluldae Slnasae SeUdivle Sudiiuee
lsiAmmmmsal usiiusaeas proposal 01506191l .. [12554] PDF Sunmsgruaie iuseulaeslsiie
Wi PDF umineseisisuasa 91979697 dusoasusing PDF” (F-SHH2)

yenwiloannanafinansruiunisinduendls Unisenasudiauansuazaiy
uywemansdulngiinnuiiuionszuiunsusraunussnininiTenasAnENIIUN1TI3E5 TN
339871 MIUTTEUUTIAG? ﬁﬂﬁmwdﬂmﬂmﬁf{’fﬂaQiu%umaulmmmsﬁmmw mindldiu
FiFsUsuus arldsusuuzth msedune wasnsUszanuauiin fanudeiiies anmunasulunslésu
n5§UsesatusTIunsidy Wudeaduiniseidanugduenansdiuuyvemaniiinedune
SURSUNR38555UNTITEIINAT 1wk samtadufivnwienudseliindnwwanelasenis
PsFrudiu el

ADWSLERONGYOOUNIVIANUEAUANAASIAUULLANEQS R aN{UaE i Wll 337
(OKANDSESSSUMSIVEUAUIIRA:NMSYONSSUSONDSESSSUMSIDEIUAU UA 37 aUUR 2 (UW8U - 0NU8U 2567)




“919715631lA5UUSNITNADIN [A0710U] USewInsuInaen sIa5e audendoy sTuidns
waondudas (Juusnisis .. dwilinisvesiviu Adsaudidyue dudasidelvudd
mwummauawaZm dufleends leug” (F-SHH2)

umasmamuamumamLLammmwsmamﬁﬁﬂénﬁwﬁzmmmﬁmaaanmnms%’mmma
arudmun vliin3suaunsoreununisyiauldegsfiussdniam nsdnlasinsiselesu
msveliudly Ssldsunanisiansaniisnga

“dulummsmuniinaenssumsdauniiias Ussanandoude §auhuludsmunsnlvis)
Fogsodndlolusizrnsls usnwedimunseanassusuiimmununviag” (S-SHS14)

duddnBnussmsiinideiadudsaumansuasdusysemaniiuidauddgunn
fio mmé’uazmwL%Iﬂ'nncujuaaﬂmsnﬁumm%ﬂsssmmﬁé’a TnednIsouansaudoiu
Tudsgaunisalvesnnznssunslunisiiansaniasiniside n1sviide wasduilnuandfmunzay
FrunsEadenuuga

“miﬁhmsnﬁim757’?4175m7mﬁn‘7mmsﬁsssuﬁ755714idfgmgﬁﬂwﬁuﬁijnsﬁﬂimumm”lu
A?awam7mdmmzmmi@mﬁmmw7 YNITINIUTIERIUNITUATISATIUSOEUAD VIUMI19Y
ez e 4ae nnmmnwmwmf/ma sl ueadeveuslapeaviizan” (S-SHH3)

agalsiniy Unidedudiaumansuisawiiudl deAaviuvasannssun1sufun
Auvauwnsesssunsiseluau Sedwansenudenslasunisiusesadesssumsitevedlasinis
wu nsdeuidedudniuysesy Adesinsinndinsaidedltiiuinisasidanions
AnAuAVBIYYETY sndhegeuiiuantnidefitanuzenansdlivszaunsallumeiideilusay
snadsene Massnsisenedfuinisendn Tnisesm wasiivinulasinsive sufusgatiosiay
3 TAsens Anserudussesnavansd

“TAnYIIITEE 09 9N TINYeITIEN IV P e shuilumnundeaiiey
unasudutszum wsfiesumiuiiuvesnssunisadieg 17 §2dn15ImInyiesaliuay
naeniiunrsiiudszam m?wn7mwmmwwwmuwﬁzfm/unaJ Souliudiesstunsasdn
ovlsidunisanminansuyvesy 1591lulduesdrtudunisniduseun usdoiudead
LONAITVANTINATUAIY 6'2?6?ﬁna’ﬁulﬂ?ﬁw%f/wamﬁyms IRB [AUzN351NIT93E5591NITIVE] ..
oroidunszinuliidrlavesnaiznssunis UINAINTIUNITE199E A9 SEIUT
lshAEra509A Ethic” (F-SHS2)

N198AUIIENA
nsfnwiiingusrasdiiiofinuanuiuszanaivesinidonaiudinumansuazayue
mansTidnenszUIuNITTe3 USRS Es TN TITonNAMNTsUNIT3EsTINN1T e lua dantiuide
Uszmnsuardeay ainendouiing Swanmsieseitiidiudedunuddy fe AwsiEomdn
ANILANTNUAZAINBUEENYDNE NS ATuALN SEUINNTTIRY A Agyiantsyaelvlasin1side
I5unsfusesaiesssunsise msieadfiaronsufianumdnaiesssunside wagawd
WAEAUEEINYUBIRAENTIUNITTS ST TUNTITE inuddysenssuiunisinnsanivinissuses

et} Parichart Journal Knowledge and Attitudes of Social Sciences and Humanities Researchers
Vol. 37 No. 2 (April - June 2024) Toward Principles of Research Ethics and Ethics Review Application




9385551 V0ILATINTITY
amsAnIliFuhinfemeinudeumaniuasaywemansliauddaifunsiianug
ARedosiuatessaumsidsiuau Tnslamzegieds matansnemududiusi liviiligidhsnide
Yandasn mieifnmnuldaviela Wedoadinsinendds Ssmmdlunsinnisussiiusananidsa
senslisusestsesssumsituesnann feduniddunasiddufinaenssunisasesssuniside
ToRasaunludunsdquasesuazUndesdnsveeitnsinids dsanunsentnuesinide
nemudsauaanssovuszifuaumsnluanuduay Wunddundnddyainlsznisves
mdna3esssunide fevhlienidemedsaumaniundede waruntosdviuazduasosfiiniou
3o [13] uenanid MsveruBuseslumsITemedsrmansangdndanide nslioyaifeatu
aandes Usslomd wasneazBunindomiAduinguimneiieliusenounssuumsvenuBugen
feidunuriddufinaznssunisasesssunsidelifinsanguiu [14]

ANNFEDINTTUIUNTIVE audasedevuiside Wudanddnsuidudnlvglinnuddy

U

Fsmsfianuifigndesazaelilassnsideldsunssusestiosssunsideld esnnlaseinside
fiflieasBeanssuiunsideiidanu gnies Tunnduneuresmside astaelfenenssunisesesssy
nsideiiveyansumulunIiasandt lasinTidessausanuaseiinIdewagA Nyl
Ifegafinunin aenndesiunsine [5) fiseyin Auznssunsaiessunsideinisiansan
Tudesufoui®ife wasinnulssiuiinnidefesusuufiioatulssiussdouisisvegusnads
Wy vy ide nseunwiAn iiresiess wasmsiinw [15] imuiniiideazgruelrudlusuiu
sulouidivy ludowmnseuuundn matmuauasdndennguiessuaslitoys dafutinioans
duuanusiusndeuitifoussdunounisiidelfinntu

wenani maTiMidesusnumaniuarayuemanslanaRnfen U TRmumanT3ess

1Y a a

ns3deazdelvnfunuidelaegigndes jdRnundnasesssun1sidelunuide Jedwma

'
v o v A

aonnnInuilanunnsgiuana wazilunisludadudrdgiidnanonisfiarsamnanuide

o

v
U U a

wiglildsumsafusilunsansinimsie [16] fdudnidenedsaumaniuazuyueaianids
AYSANEIMIANLIIIATOUARUNANATLSTTUNITINNNAU WU NM1SNTUNTOUTUALASSTTUNTITY
waznsAnwImianuienues Iewandelauelasinsidedmdulumundnnisiionsan
FUTDIVDIAENITUNTITUTITUNITIY
mamiﬁmam5@%1‘171%4@@@ammﬁﬂ%’a@iamm;’g'l,l,awmmL%msmﬁgmmﬂmsﬂismmsaﬁsmim
538 elinadonisfinnsanlinisivsesaiessaunisideiulaseinisidediiuszansam Tag
ANIZNTIUNTTA38553UNTId8Asdienwg uazUszaunisallunisvinide iieldanunse
Ujtanihildegaliuseansamm asanuanusjsmnslunmsiiivesnisiduanznssunis
W55 ATeiauysal TssdUszney Unmming wagnsTUIUMFNNUTB AN NTIINTIILETIY
M3 asdunalndrdglunmstieduasesdidnsnnidels uazraznssunsasesssunideeslasu
n15oUTIAUATEsTIUTITIWUAY [10] Fansdanznssunisaiesssunsideifdifnimg
arudrgylunuisennainvaisann fussaumsaiuasdnonmiifistuannsufoimiig

ADWSLARONGYOUINIVgENEAUMENSIIR:UUGEAANS R Y- aN{UaE i lu il 339
(OKANDSESSSUMSIVEUAUIIRA:NMSYONSSUSONDSESSSUMSIDEIUAU UA 37 aUUR 2 (Wueu - Dnueu 2567)




awvhliileluGessiosssunsifuednad aunsndenesmsiludyanarienmienusineg 1¢ [17]
Tnganznssumsaiesssumsidedaiuyananeusnviedosinsandeiauslasinmsideieguen
gauaAUdEIY MslTunmseusufimanzadlneany [18] w’%amammsdwLmﬁamﬂ@ﬁmmm
Meuen [19] oﬁ’qﬂy’uﬂzuzﬂﬁuﬂ1iﬁaﬁﬁumﬁ%’amnﬁ'uwvumméﬂﬁﬁuﬁuamummﬁmuﬁ%’aﬂﬂ@ﬁu
wazaiiaue TufimsuandsuGeuiserinennssunsassssuniteseanty ileasli
msfasulasisiTedullegnivssaninmuazgnies

nsfnmigdlitedunulmiifaniui msfiiniterannusludes ninnasinisfiansan
YOIAUENTINNTIIL5TINNTITY dawasionsiilassmsideazgnueliiudly idesantniduenaay
svyteyalinsudiuniedaiiusednsedtlunisiideliassuaquiisanesonisnasan
wazdemuiluunsunseiusesisssaunside mnfinszuiunslumaussanunuiidao s
waziduiing azvavaiienuusyivlanaranmuinavesinidslumstuauslasinis iisanad
Afronsvesusesasesssuls

nsfnwiiifednfinunsusens Usemausn msdnwilidumsinuiBananndeisng
dunwalidedn dndnauenaanizUspiduninuiuazanafiiddgaingidisanisewingdu
wilidlduandliiuieruduiusseninanuiuasunafvestinideiunisiasunssutesssunmside
Usgnsfiaes nsAnwiiiudeyasuinideifuresuseseiesssunisidewiniu villiteya
Ignuunesvesinidoiiissogiaden dufunisdnulusuianaisdnuidedinduduny
Fuimsnnmhsnuresinidertervnineds wasmhsnuiieidesiunsianndnesesssu
msadeluauluszduiszmadme Jsffunumddglunisadanalnatvayudnenmussinidy
FuasssTsumsldeiuiudg wasdsenisiiaw msfnwilideyanntinideiituvenissuses
Tugaaiteunsnges w.e. 2563 - $uanau w.a. 2564 Wi egslsinu iewaninalnaaeznssunis
3ussaunTIdEliTUsEAVS ety n1sfnuilusunanaisTinsideyanininiedi
msvensiusedutaneunhinlivszneude ileliusudiugasou gauds uazdesitsnisduiiunu
YosAnIrNIIIMITRULaZgNFDRNNBNTY uaraunsaisuakLaenIsUTuRnalnfleseungu
wazdlusednsam

AnRnssUUsENIA
YBVOUNTEANANITUITBUTETYINIUALEIRL ANINedeniina Angaunlivuatuvayu
Tunsviideluasall

References
[1] Phothisita, C. (2019). Sciences and arts of qualitative research (8" publishing).

[2] United States. National Commission for the Protection of Human Subjects of Biomedical, &
Behavioral Research. (1978). The Belmont report: ethical principles and guidelines for the
protection of human subjects of research (Vol. 2). Department of Health, Education, and
Welfare, National Commission for the Protection of Human Subjects of Biomedical and

Behavioral Research.

eZ10} Parichart Journal Knowledge and Attitudes of Social Sciences and Humanities Researchers
Vol. 37 No. 2 (April - June 2024) Toward Principles of Research Ethics and Ethics Review Application




[3] De Vries, R., DeBruin, D. A., & Goodgame, A. (2004). Ethics review of social, behavioral, and
economic research: where should we go from here? Ethics & Behavior, 14(4), 351-368.

[4] James, H., Sanders, |. & Ballengee-Morris, C. (2008). Troubling the IRB: Institutional Review Boards'
impact on art educators conducting social science research involving human subjects.
Studiies in Art Education, 94(4), 311-327.

[5] Lamchang, S., Chanprasir, C., Thaprom, A., & Srisuphan, W. (2014). Analysis of research
protocols submitted for ethical review to research ethics committee, Faculty of
Nursing, Chiang Mai University in 2014. Nursing Journal, 42, 82-93.

[6] Thaitae, D. (2020). A Study on knowledge and satisfaction toward participating on the
training on human research ethic in social sciences, Institute for Population and
Social Research, Mahidol University. Mahidol R2R e-Journal, 8(1), 104-116.

[7] Shiju, R., Thankachan, S., Akhil, A., Sharma, P., & Bennakhi, A. (2021). Knowledge and
attitude toward ethics committee and ethical research practice among researchers
of three sectors: An institutional study in Kuwait. https://doi.org/10.21203/
rs.3.rs-596066/v1

[8] El-Dessouky, H. F., Abdel-Aziz, A. M., lorahim, C., Moni, M., Abul Fad\, R., & Silverman, H. (2011).
Knowledge, awareness, and attitudes about research ethics among dental faculty in the
Middle East: A pilot study. International Journal of Dentistry, 2011, 694759.
https://doi.org/10.1155/2011/694759.

[9]1 Namkhan, S. (2018). Study on the ethical awareness of social sciences researchers and
determinant of attending a research ethics training. Academic Journal Bangkokthonburi
University, 7(1), 96-113.

[10] Mallela, K., Walia, R., Tm, CD., Das, M., Sepolia, S., & Sethi, P. (2015). Knowledge, attitudes
and practice about research ethics among dental faculty in the North India. Journal
of International Oral Health, 7, 52-56.

[11] Swetha M., Niveditha G., & R., D. (2017). Knowledge, attitude and practice of research
ethics among medical faculty in a teaching hospital. International Journal of Basic
& Clinical Pharmacology, 6(4), 913-918. https://doi.org/10.18203/2319-2003.
ijocp20171103

[12] Mahidol University (2017). Criteria for consideration and determination of subject groups
2017.Mahidol University.

[13] Nuansang, J. (2018). Ethics in human research and social science research. Journal of
Politics, Administration and Law, 10(2), 131-155.

[14] Ferreira, C. M., & Serpa, S. (2018). Informed consent in social sciences research: Ethical
challenges. Int'l J. Soc. Sci. Stud., 6, 13.

[15] Lamchang, S., Chanprasir, C., Thaprom, A., & Srisuphan, W. (2014). Analysis of research
protocols submitted for ethical review to research ethics committee, Faculty of

Nursing, Chiang Mai University in 2014. Nursing Journal, 42, 82-93.

AWSIA:RONGYDLINIVYENEAUFEOSIAILULEAEQS o1sasunsSBa [ELY
(OKANDSESSSUMSIVEUAUIIRA:NMSYONSSUSONDSESSSUMSIDEIUAU UA 37 aUUR 2 (UW8U - 0NU8U 2567)




342

[16] Gul, S., Parveen, Q., & Yousuf, M. I. (2018). Ethics of conducting research in social sciences
at the university level in Pakistan. Global Social Sciences Review, 3(4), 486-497.

[17] Noumanong, N. (2023). Strategy to drive the operation of Chiang Mai University research
ethics committee. Journal of Professional Routine to Research, 10, 45-54.

[18] Anderson, E. E. (2006). A qualitative study of non-affiliated, non-scientist institutional
review board members. Accountability in Research, 13(2), 135-155.

[19] Serpico, K., Rahimzadeh, V., Anderson, E. E., Gelinas, L., & Lynch, H. F. (2022). Institutional
review board use of outside experts: What do we know? Ethics & Human Research,
44(2), 26-32.

Parichart Journal Knowledge and Attitudes of Social Sciences and Humanities Researchers
Vol. 37 No. 2 (April - June 2024) Toward Principles of Research Ethics and Ethics Review Application




UNAIUIY

an : Avateaunangluntwinedagliu

/sot/ : A Polysemy in Contemporary Thai

v & a ¢ o 1%
ALY LDYUERN

Bhasrvarin lamsa-ard"”

! diinminagmansuazRaumans univenduidudnual uAsASSITNTIY 80161
' School of Education and Liberal Arts, Walailak University, Nakhonsithammarat, 80161, Thailand
* Corresponding author: E-mail address: bhasrvarin.i@gmail.com

(Received: January 1, 2024; Revised: March 22, 2024; Accepted: April 1, 2024)

https://doi.org/10.55164/pactj.v37i2.270010



v

%4 1
UNANYD
Aav Aao ¢ A = o 4 ”éaf ° )

Al ingUseasdiiiofingAdn “an” Fadudmanganumunegluniuninedagdu
ndayanwiluadoyaniuineuiaviiuasuazdedsny 3 Useian loun Facebook TikTok wa
Twitter %38 X 19gAA5189 3 Useiiu Lo fuitanasniing anuvang wasnainaiunsasnedn
NANSANWIFLNULAENTN VDI “a@n” aunsanwunlaglinsauyseloanaaausiuiunee
N199550AANS WU AL awazntng 2 Usenis lown 1) snurtarasinung: iinnfinsenanssugoy
A DUAIYEn has2) FILNUINSIAINSe  NUINAINSENILEYal VinntMdusivene
ANUMUNEVDIANIN “E@R” ANYIRUNITIATILNBITOANYI WUIIUIU 6 B5IOANYAL TILUNAUFILIALS
WALVt LALA 1) ALALNNAIPIUIL: MUIANSENDNTIUEDY 4 BI50aNWA] kAL 2) AuanasAinsen
S ARINSNEwl 2 a53aaneal WalRnN1sas1eAIAINeIN “a@n” innisuszaualaed “an”
&, ¢ 0o Yo | a =3 o °
Wuadausenau ynAeananitinn1sue1ennuuuneunndy Usenaume 1) nisussaualag

ﬂ’ﬁﬁﬂgﬂﬁﬂﬁ@i’mﬁumﬂizﬂauﬁ'u Lay 2) miﬂﬁxauﬁ’ﬂﬂ&Jmiﬁ’lgﬂﬁwmﬁﬁu

AdAey: an AvaneAuning nwinedagtu

Abstract

This research article aims to examine the use of the word /sot/, a polysemy in
contemporary Thai from the Thai National Corpus and 3 social media, namely Facebook,
TikTok, and Twitter or X. The article studied 3 issues: positions and functions, semantics, and
word formation dynamics. Analyzing the positions and functions of /sot/ in contemporary
Thai is based on sentence frames and semantic criteria. The results found 2 positions and
functions of /sot/: 1) the postposition of nouns: sub-intransitive verb word-class with the
content word function; and 2) the postposition of verbs: adverb word-class with modifier
function. The study of the semantics of /sot/ in contemporary Thai is based on componential
analysis. The results found 6 semantic feathers: 1) 4 semantic feathers’ postposition of nouns:
sub-intransitive verb; and 2) 2 semantic feathers’ postposition of verbs: adverb word.
Furthermore, the study found compound words from /sot/. The word formation dynamic
of /sot/ is driven by combining /sot/ with other elements, which extends the word’s meaning.
Compounding forms are divided into 1) compound words from different words and 2)

compound words from similar words.

Keywords: /sot/, Polysemy, Contemporary Thai
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Abstract

The objectives of this research were to collect the data pertaining to the history of
Indigo relevant to ancient Pattani city, to transfer the knowledge of cultivating Indigo plants
to community members of Panare District in Pattani Province, and to study the techniques
and methods of fabrics dyeing with natural Indigo that corresponded to creating jobs for the
members within the community. The result on the Indigofera cultivation experiment in 1 rai
of rice field in 110 days exhibited that indigo yields could be harvested for 760 kilograms
while the fermented Indigofera tinctoria to produce indigo texture gained 75 kilograms of
weight. Therefore, the fermentation of 10 kilograms indigo leaves with 40 liters of water and
500 grams of lime paste could produce 1 kilogram of wet indigo averagely. The result from
making the indigo paste pot experiment using local materials showed that the pH value to
measure alkaline water from four types of ashes were ranged from 10-12. The findings appear
that prototype products could be developed and utilized local fabric weaving, leading to

the creation of added value through the research process.

Keywords: Indigofera, Making indigo paste pot, Natural indigo dyed fabric
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Figure 1 Indigofera tinctoria Linn.
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Figure 2 Indigo paste
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Table 1 The Results of Indigo Paste Production

Recipe 1

Recipe 2

Experimental Recipe for the Initial Phase
of Indigo Paste Production

Component Ratio per Indigo Paste Pot
1. One Kilogram of Wet Indigo Paste

2. Ash from three Liters of Lye

3. 100 Grams of Lime

4. 300 Grams of Tamarind Sauce Boiled
with Three Liters of Water and then
Strained to Remove Debris

The paste takes 14 days before being ready
for dyeing

Dr. Wasana Phlaetita’s Recipe

Component Ratio per Indigo Paste Pot

1. One Kilogram of Wet Indigo Paste

2. Ash from three Liters of Lye

3. 100 Grams of Lime

4. 600 Grams of Tamarind Sauce Boiled
with Six Liters of Water and then Strained to
Remove Debris

The paste takes 24 hours before being ready for
dyeing
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Figure 3 Indigo paste pot
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Figure 4 Natural indigo-dyed batik cloth.
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Figure 5 Natural Indigo Tie-Dye.
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Figure 6 Woven cotton dyed with natural indigo.

ANTIUN 4 DINTTUASASETIANUAAULINNATINSSTUTIRTIUAUENERALUL Ineiinun
AU lUUNAMUITT NI 2 HAIUAIAIN

cyrA Parichart Journal MsWuylia:thenoanILEMSUANAS WAoo oKIJIonS 1
Vol. 37 No. 2 (April - June 2024) IWOWCULNWAOATUWIgoUAS I dordadamd




Figure 8 Creation of natural indigo Painting on Canvas.
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Figure 9 Model products
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Abstract

This study constitutes a research and development method (R&D) aiming at refining
marketing communication strategies through the product storytelling of communitique
products in Phayao Province. The research instruments comprised the interviews on marketing
communication preferences through the product storytelling related to community identity,
as well as focus group discussions to exchange information and insights regarding communitique
products and conveyed identity through storytelling. By using a specific purposive sampling
method, the sample group involved 20 community product entrepreneurs. Content analysis
for qualitative data was employed. The findings revealed that (1) the entrepreneurs aspired
to possess their own product brand, name their products through storytelling, and desire
contemporary publicity reaching diverse consumers; (2) critical components of the communitique
product storytelling in Phayao Province necessitated having a product brand, narrative
communication, product promotion, and preferred marketing communication channels; (3)
the prototype marketing communication strategy through the storytelling of communitique
products in Phayao Province comprised five steps: brainstorming to identify strengths,
weaknesses, opportunities, and threats; identifying coonmunication strategies for marketing;
integrating various crucial components of communitique products through storytelling; training
community entrepreneurs in product presentation channels; and evaluating and adjusting
the strategy outcomes. The prototype marketing communication prototype through storytelling
of communitique identity developed herein can be utilized to promote the communitique
products in Phayao Province, emphasizing product quality, distinctiveness, and the use of

various media to craft compelling narratives.
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Introduction

Community products in Thailand, termed “communitique,” merge traditional skills,
cultural heritage, and sustainable practices. These products are locally made and supported,
blending ancient techniques with modern creativity to embody the spirit of tight-knit
communities. They range from handwoven textiles and artisanal pottery to organic agricultural
goods, showcasing the diverse talents of rural villages and towns. These goods are not only
aesthetically appealing but also carry significant cultural value, preserving traditional methods
and narrating historical tales. Since 2001, the Thai government has supported these community
products through a comprehensive project that integrates with government agencies to
enhance the quality and marketing of these goods. This initiative aims to improve the living
standards of local craftspeople, making them economically independent and fostering
community pride and solidarity. The project adopts a “Local Links Global Reaches” strategy,
promoting these unique products domestically and internationally and expanding their
development and distribution channels. National and regional committees support this effort
by encouraging innovation, bolstering community resilience, and stimulating local knowledge
utilization (Community Development Department, 2019).

Community products in Thailand face several issues, such as being driven by external
forces rather than the community-centric approach seen in Japan's “One Village One Product”
(OVOP) model. The benefits of these projects tend to accrue mainly to more advanced
groups, leaving others behind. There is also a discrepancy between the market demand and
the supply of these products, suggesting a need for better alignment of policies. The 2015’s
evaluation by the Community Development Office in Chiang Mai, Lamphun, Lampang, and
Mae Hong Son revealed weaknesses in the market and network for community products,
including poor collaboration, insufficient funding, and inconsistent support from government
and private sectors. The report recommends research into marketing strategies like packaging,
product standards, and distribution channels, as well as exploring sustainable business
models to help community product entrepreneurs thrive in competitive environments.

Phayao province is a charming and culturally rich region situated in northern Thailand.
The province is well-known for its calm landscapes and charming environments, and one
of its most notable features is the breathtaking Phayao Lake. Surrounded by thick flora, the
lake offers a peaceful environment for both locals and visitors. Phayao is rich in history; its
ancient roots are exemplified by historical monuments like the temples from the Chiang
Saen dynasty. The province is also proud of its thriving local culture, which is demonstrated
by the numerous traditional celebrations and events that highlight the unique history of its

citizens. Travelers are invited to discover Phayao province’s distinct charm and feel the
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warmth of Thai hospitality, as it stands as a hidden gem with a blend of historical significance,
natural beauty, and cultural vibrancy.

Thailand’s development strategy involves each sub-district producing local products
to connect with both domestic and international markets, aiming to enhance quality and
standards. The Ministry of Interior prioritizes community products as key to developing a
sustainable local economy integral to the national economy. This initiative encourages
grassroots communities to standardize local resources into products and services that reflect
their unique identities. It promotes self-reliance and mutual assistance, addressing challenges
across all community levels from individuals to networks. The strategy supports occupational
groups in managing resources according to self-sufficiency principles, helping them evolve
into small and medium-sized enterprises (SMEs) and beyond.

The renowned communitique products of the province include crispy rice crackers,
crispy brown rice, black sesame oil, spicy chili pastes, and rose-scented balm, herbal cleaning
products, embroidered blankets, and herbal salted eggs. The highly renowned communitique
products include textiles and woven products from water hyacinth handicrafts products.
However, a survey conducted in the communities of Phayao province in 2020 found that
some local producers faced issues related to product quality, standards, and packaging that
did not meet market demands, resulting in a lack of consumer appeal. Veerapun Anunchaitawat
and Brinda Sunhachawee (2018) noted that the issues regarding the community products
included lack of marketing communication techniques, unable to access desired media for
communication, incapable to use various marketing communication tools, lack of visual
communication, fail to create messages that attract consumers. It is undeniable that more
than 40 percent of commmunity products still inept to reach international standards or compete
in the global markets. The root of the problems stems from the deficiency to present stories
that resonate and clearly reflect the value of the products and the brand storytelling
techniques which link between brand and consumers through products or services (College
of Management Mahidol University, 2019). Therefore, the researchers aim to explore and
enhance the potential of these entrepreneurs, proposing practical marketing communication
strategies, especially through storytelling techniques, to broaden the distribution channels

for a diverse range of products.

Research objectives
1. To investigate the role of brand storytelling in shaping the identity of community
products in Phayao province.
2.To identify and analyze the key storytelling elements that resonate with the

communitique products in Phayao province.
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3. To propose strategies to enhance marketing communication through storytelling

for communitique products in Phayao province.

Literature review

1. Marketing communication through the marketing mix lens

Marketing communications, as defined in academic literature, encompasses the
strategic use of various communication channels and tools to promote products, services,
or brands to target audiences. It involves the dissemination of persuasive messages aimed
atinfluencing consumer behavior and achieving marketing objectives. Kotler and Keller (2016)
defined marketing communications as the means by which firms attempt to inform, persuade,
and remind consumers - directly or indirectly - about the products and brands they sell. Fill
and Turnbull (2019) provided an in-depth exploration of marketing communications as a
strategic discipline, emphasizing its role in building relationships with consumers and creating
brand value. According to Kotler and Armstrong (2017), effective marketing communications
not only enhance brand recognition but also establish a coherent and attractive brand
identity. Storytelling in marketing has become more and more popular to interact and
establish a connection with customers. Businesses can improve brand memory, create a
distinctive identity, and increase consumer loyalty by including narrative into marketing
communications (Holt, 2003). The idea that narrative is a potent tool for marketers to forge
deep connections and sway consumer behavior is generally supported by academic research.

Marketing communication, which uses a variety of platforms and channels to
communicate brand messages to target audiences, is a dynamic and essential component
of corporate strategy. Advertising, public relations, sales promotion, events and experiences,
content marketing, personal selling refer to an integrated marketing communication. The
digital age has revolutionized marketing communications, emphasizing the importance of
internet platforms like social media, online video, digital advertising, email marketing, virtual
reality, and online forums for customer interaction (Laverie et al., 2020). Malinee Kumkrua
and Teerapun Chokeudomchai (2019) noted that integrated marketing communications have
been widely adopted across different industries, enhancing product identities and fostering
stronger communities. Marketing communication, alongside the marketing mix (product,
price, place, and promotion), forms a comprehensive marketing strategy. It acts as the link
that ties these elements together, effectively communicating the value proposition of
products or services, influencing consumer perceptions, and driving success across the
marketing mix. Essentially, marketing communication serves as the cohesive force that ensures

a unified and impactful approach to engaging target audiences.
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Product Strategy involves creating differentiation through symbolic and experiential
features (Ferrell and Hartline, 2005) influenced by characteristics like complexity, innovation,
quality, and brand name, ultimately impacting consumer perceptions and choices. Differentiating
products from competitors is crucial for driving sales and attracting attention (Kotler and
Armstrong, 2017). Price Strategy is essential for revenue generation and market positioning,
with pricing decisions aligning with perceived customer value (Hinterhuber, 2008). Promotion
Strategy, including publicity, sales promotions, personal selling, and advertising, plays a vital
role in conveying a product’s message and brand to consumers influencing their perceptions
and purchasing behavior (Armstrong et al., 2015). Place Strategy focuses on efficiently
reaching target customers through distribution channels, logistics, and physical product
distribution, emphasizing the importance of distribution channels and intermediaries in
creating value and effectively reaching customers (Kotler and Armstrong, 2017).

2. Brand storytelling

Storytelling has emerged as a powerful tool in marketing and communication,
capable of shaping consumer perceptions and enhancing brand engagement. Academics
recognize its role in establishing emotional connections and resonating with audiences.
Research by Heath, DelVecchio, and McCarthy (2011) highlights the persuasive impact of
well-crafted stories in capturing attention and improving message retention. Additionally,
Berger and Milkman (2012) discuss the viral nature of narratives and their effectiveness in
being shared and remembered. Atkin, Hunt, and Lin (2018) emphasize how storytelling
humanizes businesses, fostering relatability and building consumer trust and loyalty. Utilizing
storytelling in marketing communications allows companies to define their brand identity,
connecting with the values and goals of their audience. By forging emotional bonds through
storytelling, businesses can create a sense of shared identity and values, enhancing brand
memorability and relevance. Overall, storytelling serves as a powerful tool to communicate
a business’s personality, leaving a lasting impression on consumers and nurturing brand
loyalty through genuine relationships.

Brand storytelling efficiently communicates a brand’s values (Herskovitz and Crystal,
2010) engaging both consumers and stakeholders, which can lead to improved financial and
recruitment outcomes. Belova’s (2021) study demonstrated how storytelling, with its ability
to evoke emotions and enhance memorability, is emerging as a prominent trend and
advertising tactic in marketing. Choi (2024) categorized storytelling marketing into three types:
the brand’s history, consumer experiences, and fictional brand stories. Leveraging the brand’s
history or consumer experiences fosters relatability and draws audiences into the brand
narrative. Crafting fictional brand stories, even if not directly tied to the brand’s true history,

also contributes significantly to storytelling marketing.
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3. Communitique products

In Thailand, communitique products, stemming from the term “community products”
and emphasizing uniqueness, showcase the rich local craftsmanship and cultural heritage
of various communities. Marketed under initiatives like “One Tambon One Product”, these
items include intricately woven textiles, handmade crafts, specialty foods, and traditional
herbal products. These initiatives not only preserve local customs but also create economic
opportunities in rural areas. Emphasizing community products aligns with Thailand’s
commitment to sustainable development by empowering local entrepreneurs and promoting
cultural pride. Additionally, these products boost tourism by allowing visitors to bring home
a piece of Thailand’s culture while supporting the communities they visit economically. The
concept of promoting commmunity products is organized into quadrants to categorize products
for development, establish integrated product profiles, enhance publicity, and build product
value for wider acceptance, aiming at income generation and community strengthening.
Products are divided into four groups based on quality and quantity of production. Group
A: Internationally outstanding products with high standards and large quantities, targeting
the international market. Group B: High-quality, high-priced products produced in small
quantities, focusing on creating and adding value for specific customer groups. Group C:
Products developed for competitive markets, characterized by low quality, low price, but
large production quantities, emphasizing efficiency and competitiveness. Group D: Products
adapting to supply chain production, with low quality, low price, and small production
quantities. The focus is on adjusting to production cycles, preserving traditional skills, and
expanding career options.

4. Communitique Products and Marketing Communication

The concept of communitique products in Thailand reflects a celebration of local
craftsmanship and cultural heritage, often showcased through initiatives like “One Tambon
One Product”. Emphasizing community products aligns with Thailand’s commitment to
sustainable development, empowering local entrepreneurs and promoting cultural pride.
Additionally, these products play a crucial role in tourism promotion, allowing visitors to
take home a piece of Thailand’s unique culture while supporting local economies. Isari Pairoa
(2021) emphasized the importance of clear and concise advertising content that focuses on
product information, benefits, and production sources to build trust and confidence in
consumers’ purchasing decisions. Utilizing online media and distribution channels, especially
social media, is crucial for effective sales promotion, with marketing strategies adapted to
reach diverse global audiences. In storytelling marketing, content should facilitate easy brand

association and recognition, with narratives structured to enhance clarity and comprehension.
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Consumers establish a mutual relationship with the brand by relating brand stories to their
own experiences, fostering engagement. Narrative forms, such as novels, facilitate psychological
immersion, enhancing consumer connection with the brand (Choi, 2024).

Storytelling marketing for community products fosters deeper emotional connections
with consumers compared to traditional advertising methods. By conveying the symbolic
value of these products through stories, storytelling marketing captures consumers’ interest,
evokes emotions, and leaves a lasting impact (Ha and Song, 2020). Consumers develop
favorable attitudes toward community products and build strong relationships with the brand
(Choi, 2024). Additionally, storytelling marketing triggers viral marketing, where consumers
voluntarily share commercial messages. Due to their engaging nature, consumers actively
seek out storytelling messages from brands and share them through social media, amplifying
word-of-mouth promotion. This suggests that actively engaged messages can be more

impactful than passively encountered traditional advertisements.

Research Methodology
1. Target group

This is qualitative research, the researchers examined data from the primary source
of in-depth interviews, focus group discussions, and observation. The key informants consist
of top community product entrepreneurs in the Phayao province. The selection is based on
three criteria, including 1) entrepreneurs at the Quadrant B level, 2) entrepreneurs in the
form of community enterprises or sole proprietors, and 3) entrepreneurs who are interested
in participating in this research project. The sample group comprises 20 entrepreneurs,
including those with product ratings ranging from 1 to 5 stars and those without any stars.
The researchers have categorized the entrepreneurs into five groups based on the criteria
of the top communitique product types: 1) food, 2) beverages (no sample group in this

category), 3) fabrics and clothing, 4) tools, decorations, and 5) non-food herbal products.
2. Data collection tools

This is a research and development initiative aimed at enhancing marketing
communication strategies through storytelling for community products in Phayao province.
The researchers have divided the implementation process into four phases. The first phase
involves surveying and interviewing 20 entrepreneurs to identify trends in marketing
communication through storytelling related to the identity of communitique products. In
the second phase, the knowledge gathered from the first phase is developed into a prototype
that can be practically implemented. This includes engaging the community in group
discussions with 20 entrepreneurs to exchange information and opinions about communitique

products. The third phase focuses on implementing the prototype created in phase two,
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which involves marketing communication through storytelling about the identity of community
products. This phase also includes learning about communication through storytelling. The
fourth phase involves monitoring, measuring, and evaluating the outcomes, with ongoing
adjustments to the prototype to align with the current situation. The details about data
collection tools are as follows:

2.1 In-depth interviews

Focus on the overview of marketing communications, storytelling of identity for
communitique products, cultural sensitivity, community engagement, challenges, and solutions
for promoting the communitique products. The interview questions start with probing an
overview of research topic and the specific focus on marketing communication through
storytelling of identity. Followed by the storytelling strategies employed in the marketing
communication of communiqué products in Phayao province. The researchers also explore
how the current storytelling strategies align with or enhance the identity of the products
and the province.

2.2 Focus group discussions

Conducting focus group discussions (FGDs) for this research serves multiple purposes.
Firstly, it allows for an in-depth exploration of individuals” perceptions of Phayao province’s
communitique products, including their thoughts, feelings, and associations with the products
and the conveyed identity through storytelling. Secondly, FGDs help identify the essential
storytelling elements that resonate with the target audience, aiding in refining marketing
communication strategies. Thirdly, participants can offer feedback on current marketing
efforts, assisting in gauging effectiveness and identifying areas for improvement. Given Phayao
province’s likely unique cultural aspects, FGDs provide a platform to discuss and analyze
the cultural relevance of storytelling in marketing, ensuring alignment with the local context.
Additionally, FGDs promote community involvement and empowerment, allowing community
members to contribute actively to marketing strategy development. Lastly, FGDs aid in
understanding the preferred communication channels of the target audience, essential for
effectively disseminating storytelling content. Therefore, employing focus group discussions
in this research context, a nuanced understanding of the intersection between marketing
communication, storytelling, and the identity of Phayao province’s communique products
can be achieved, offering actionable insights for enhancing brand resonance and community
engagement.

2.3 Data analysis

For qualitative data, content analysis is utilized, where the characteristics of qualitative

data such as text, dialogue, storytelling, occurrences, symbols, images, photographs, emotions,
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facial expressions, gaze, tone of voice are examined. The researchers emphasize the
interpretation of the meaning derived from categorizing these characteristics. Following this,
meaning is sought by applying academic principles related to the issues, community potential,
societal factors, and the readiness of the populace to generate income from resources and
local knowledge within the community. Linear interpretation is employed when phenomena
are clear, whereas if phenomena are unclear or data is extensive, interpretive principles such
as academic principles, customs, culture, values, beliefs, etc., are applied and interpreted
more subtly (spiral interpretation). The procedural aspects of data analysis include
1) transcribe data obtained from interviews and focus group discussions, 2) analyze the
significance and content of the data, 3) establish axial codes along with definitions or meanings
of the codes, 4) read the data and assign axial codes to the substantive content appearing
in step 2, 5) design a thematic index, categorizing topics into main and sub-groups in detail,
6) divide main topics into boxes to manually organize data, 7) subdivide main topics into
sub-topics from the main topics identified in step 6, and 8) write the results of data analysis
by interpreting the meaning of the grouped topics through narrative description, along with
presenting phenomena in the form of images, diagrams, objects, and quotations as

supplementary data for the narrative description.

Results

The unveiling of research results for the study titled “Marketing communication
through brand storytelling of the communique products in Phayao Province” marks a significant
juncture in an exploration of the intricate dynamics between marketing communication
strategies and the unique identity of community-based products in Phayao. Through an
in-depth investigation, this research has navigated the realm of brand storytelling, aiming to
unravel its role in shaping the identity of communique products within the cultural and
socio-economic context of Phayao province. As we lift the veil on the research results, the
narrative unfolds, revealing insights, patterns, and implications that illuminate the effectiveness
of brand storytelling in conveying the distinctiveness of local products. These findings not
only contribute to the academic discourse surrounding marketing communication but also
hold practical implications for businesses, community stakeholders, and marketers seeking
to enhance the visibility and resonance of communique products in the vibrant landscape
of Phayao province. The researchers will present the study results in three parts according

to the objectives as follows:
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To investigate the role of brand storytelling in shaping the identity of community
products in Phayao province.

Based on the criteria of the top communitique product types: food, fabrics and
clothing, tools, decorations, and non-food herbal products. In the food group, the products
cater to both the public and local community members, offering affordability and accessibility
in local community stores, village markets, and international markets. Star ratings reveal that
the first two products lack ratings, while the third has earned a one-star rating. Despite this,
product branding within the group generally lacks a meaningful connection to the community
or product context, except for the “Roasted Salted Peanuts from Huay Sing Lagoon,” which
uniquely incorporates environmental and community-specific elements in its brand storytelling.
Promotional strategies predominantly rely on word of mouth, while the chili sauce group
collaborates with Facebook for promotion.

The fabric and clothing group, the target audience expands to both the public and
foreigners. These products are distributed through various channels, including their own
stores, event booth sales, and wholesale both locally and internationally. Most products in
this group establish their own brand identity, often incorporating the founder’s name or
fabric patterns as logos. Brand storytelling frequently revolves around narrating production
history tied to local wisdom. Promotion relies heavily on word of mouth, supplemented by
brochures, leaflets, Facebook, and a newly formed group that is yet to establish promotional
channels.

In the household and decorative items group, the target audience remains diverse,
including the public and foreigners. Products are distributed within the community, local
shops, and through wholesale. Most products in this category establish their own brand
identity, incorporating group names, village names, or unique symbols. Brand storytelling
often intertwines with the production history to create compelling narratives about the
product’s uniqueness and its connection to local traditions. Promotional strategies prioritize
word of mouth, supplemented by brochures, leaflets, Facebook, and a newly formed group
that is yet to establish promotional channels.

In the non-food herbal group, the target audience comprises the public, with the
product earning a 4-star rating and being sold at home or through various locations. The
product establishes its own brand identity, emphasizing brand storytelling that highlights its
composition of 100% coconut oil from the local community. Promotion relies primarily on
word of mouth, with only one promotional channel currently established.

The need for marketing communication through product storytelling in Phayao

province, focusing on four product categories. First, product branding: most communitique
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products, especially in the food group, predominantly feature their own brand, often using
group names, founder names, or community names as product logos. The simplicity of these
logos, often depicting individuals or product names, results in a lack of meaningful connection
with the products or communities. Some products lack their own branding due to a lack of
knowledge on how to create compelling logos, diminishing their overall appeal.

Secondly, storytelling communication: while several brands in various categories
have interesting stories related to their product history, only a few effectively incorporate
these narratives into their brand. Brands in the fabric and clothing group, such as those
emphasizing unique weaving techniques or using local materials, excel in integrating compelling
stories into their products. However, many other product categories struggle to extract and
communicate these stories effectively, leading to a missed opportunity to differentiate their
brands and attract consumer interest.

Third, public relations channels: the communication channels, especially for food
and clothing products, heavily rely on traditional methods such as word of mouth within
the community. The use of community radio and some print media is observed, while a
limited number of products use Facebook for publicity. There is a need for a more diversified
approach to public relations, incorporating social media platforms, creating engaging content,
and exploring radio and print media for wider reach and impact.

Finally, communication channel preferences: respondents express a desire to
maintain existing communication channels while incorporating new ones. There is a strong
interest in utilizing social media platforms like Facebook and developing applications for
showcasing products during events or exhibitions. Training and guidance from external
organizations are sought to enhance knowledge and expertise in utilizing various communication
channels effectively.

In conclusion, there is a significant opportunity for communitique products
entrepreneurs in Phayao province to enhance their marketing communication by improving
product branding, effectively incorporating storytelling into their brand identity, diversifying
communication channels, and leveraging social media and technology for wider outreach.
Additionally, external support and training can play a crucial role in empowering local
entrepreneurs with the necessary skills to navigate modern communication platforms.

To identify and analyze the key storytelling elements that resonate with the
communitique products in Phayao province.

Storytelling is a powerful communication tool that engages and captivates audiences.
Several key elements contribute to effective and successful storytelling in this study, including

narrative, characters, theme, style, and symbols. An exploration of the role of brand storytelling
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in shaping the identity of communitique products reveals insights into various product
categories, including food, fabrics and clothing, household and decorative items, and non-food
herbal products. First, food group: the study finds that product branding within this group
generally lacks a meaningful connection to the community or product context, except for
the roasted salted peanuts product that incorporates environmental and community-specific
elements in its brand storytelling. Promotional strategies predominantly rely on word of mouth.

Products in fabric and clothing group category often establish their own brand
identity, incorporating founder names or fabric patterns as logos. Brand storytelling frequently
revolves around narrating production history tied to local wisdom. Promotion relies heavily
on word of mouth, supplemented by brochures, leaflets, Facebook, and a newly formed
group that is yet to establish promotional channels. Most products in household and
decorative category establish their own brand identity, incorporating group names, village
names, or unique symbols. Brand storytelling often intertwines with the production history
to create compelling narratives about the product’s uniqueness and its connection to local
traditions. Promotional strategies prioritize word of mouth, supplemented by various channels
such as pamphlets and brochures. The product in the non-food herbal category establishes
its own brand identity, emphasizing brand storytelling that highlights its composition of 100%
coconut oil from the local community. Promotion relies primarily on word of mouth, with
only one promotional channel currently established.

The overall findings indicate that there is a need for improvement in marketing
communication through product storytelling in Phayao province, particularly focusing on
four aspects: product branding, storytelling communication, public relations channels, and
communication channel preferences. There is an opportunity for entrepreneurs to enhance
marketing communication by improving product branding, effectively incorporating storytelling
into brand identity, diversifying communication channels, and leveraging social media and
technology for wider outreach. External support and training are highlighted as crucial factors
in empowering local entrepreneurs with the necessary skills to navigate modern
communication platforms.

To propose strategies to enhance marketing communication through storytelling
for communitique products in Phayao province.

From the data synthesis, the researchers analyzed the suitable marketing communication
strategies for communitique products in Phayao province, employing a fundamental marketing
framework, the 4Ps, as follows: Products in the sample group in Phayao exhibit clear
characteristics and well-defined target consumer groups. However, there is room for

improvement in product branding, with a focus on making product logos interesting,
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memorable, and reflective of the product's meaning. Development opportunities lie in
modernizing product formats to elevate products and expand the target audience while
maintaining quality standards. Price strategies are crucial for attracting customer interest
and competing effectively. Communitique products in Phayao demonstrate appropriate
pricing, matching the product types within their categories. However, enhancing product
development and creating compelling stories can justify higher pricing, adding value to the
products. Place strategy, products are predominantly distributed within local communities,
occasionally exported, and showcased at events. A proposed strategy involves creating
centralized product distribution centers in communities and expanding distribution channels
through online platforms like Facebook to reach a wider audience. Finally, promotion
strategy is primarily conducted through word of mouth, with limited use of other media. To
increase product awareness, a multi-faceted approach is recommended, incorporating online
platforms like Facebook, LINE, Instagram, TikTok and any other various applications available
up to date. Training sessions are suggested to empower entrepreneurs in utilizing online
media for effective marketing and promotion.

The local entrepreneurs should focus on omnichannel strategies which offer several
benefits in today’s retail markets. Omnichannel strategies offer several benefits such as
enhanced customer experiences across various channels both online and offline. It enables
brands to engage with customers at different stages of their journey, from awareness to
post-purchase support. Omnichannel allows customers to shop anytime through their
preferred channels. In today’s competitive market, offering an omnichannel experience can
set a brand apart from its competitors. Providing a seamless, consistent experience across
channels can attract and retain customers, ultimately driving revenue growth.

Moreover, the creation of storytelling is emphasized. While all communitique products
have interesting histories, there is a lack of emphasis on incorporating these narratives into
marketing strategies. Highlighting these stories in various forms, such as short videos, online
publications, or other digital media, can create emotional connections and enhance brand
recall. In conclusion, the researchers propose a marketing communication strategy model
for the communitique product group in Phayao, emphasizing product development, attractive
pricing, diversified distribution channels, and multi-platform promotion, with a strong focus
on storytelling to establish a unique brand identity and emotional connection with consumers.
Additionally, continuous training is suggested to equip local entrepreneurs with the skills

needed for effective online marketing.
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Figure 1. Prototype model for improving marketing communication through storytelling.

The development model for improving marketing communication for communitique
products in Phayao province through storytelling can be summarized as follows:

1. Explore and analyze brand storytelling to understand the features of the
communique products, target consumer groups, current marketing methods, and opportunities
for improvement, from the brainstorming with the participants and academics using SWOT
analysis.

2. Identifying effective communication strategies for marketing necessitates a
comprehensive approach and utilizing a fundamental marketing framework of the 4Ps can
guide the selection of appropriate tactics to enhance marketing messaging. To effectively
choose communication strategies for marketing highlight product’s key features and benefits
to appeal target market, align price with product’s perceived value. While selecting distribution
channels and locations that meet the audience’s needs and combining various promotional
methods to convey the brand’s message. This integrated approach ensures that marketing
communication resonates well with the audience.

3. Integration of storytelling of the communitique products successfully achieved
by the key elements of coherent story, characters, theme, style, and symbols. Effective
storytelling for communitique products hinges on using key elements that create a unified
and compelling narrative. A cohesive plot engages the audience, while authentic characters
build a relatable connection. The narrative’s theme resonates with the audience’s values,
and a unique style ensures a memorable storytelling experience. Strategic use of symbols
deepens the narrative’s meaning, enhancing audience understanding of the products and
strengthening the brand’s identity.

4. Ongoing training for the use of social media platforms, modern communication
channels, and promotional plan. Training in social media platforms such as Facebook,
Instagram, LINE, TikTok becomes crucial for crafting impactful digital marketing tools. Training

in modern communication channels enhances customer interactions and brand messaging.
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Furthermore, ongoing training in developing a promotional plan allows entrepreneurs to
refine their skills in creating and executing effective campaigns. This includes understanding
market trends, analyzing consumer behavior, and leveraging various promotional tools to
maximize the impact of marketing communication efforts.

5. Evaluation and adjustment are integral processes in refining marketing communication
strategies to ensure their effectiveness. Analyzing audience responses helps assess the
effectiveness of marketing messages with the target demographic. By monitoring engagement
rates, click-throughs, and social media interactions, marketers can gauge communication
impact. Evaluating brand perception reveals how well the messaging aligns with the intended
brand image and helps adjust strategies to maintain a positive reputation. Additionally,
analyzing platform performance assists in identifying which channels generate the most
engagement, aiding in resource optimization. Regular evaluations and strategy adjustments
ensure a responsive and adaptive marketing approach that aligns with the changing needs

and preferences of the target market.

Conclusion and Discussion

1. Marketing strategy: the promotion of communitique products in Phayao province
requires a comprehensive plan encompassing product, price, place, and promotion to
effectively reach the target audience and impact product sales. A study reveals that businesses
face challenges in distribution channels (place), necessitating knowledge development to
expand distribution through online social networks for broader and convenient customer
reach. Similarly, marketing promotion issues are addressed by emphasizing product quality,
distinctiveness, and utilizing various media to create compelling stories for a more effective
and widespread market presence. Consistent with the work of Narin, Sukiam, and Theerasorn
(2021), which states that products made from community-sourced raw materials must be
developed to add value to the products, the price should be reasonable and worthwhile.
Distribution channels should include both online and offline services. Emphasis should be
placed on selling through social media to reach a broader range of customers.

2. Marketing communication through storytelling: the study emphasizes the
significance of storytelling as a powerful communication tool for engaging audiences effectively.
Key elements contributing to successful storytelling include narrative, characters, theme,
style, and symbols. However, Group 1’s promotional strategies primarily rely on word of
mouth rather than focusing on elements that contribute to a story’s unique identity, such
as theme. To enhance brand identity and emotional connections with consumers, the study
suggests developing narratives highlighting product history, unique attributes, and cultural

significance (Kumphum and Plianroong, 2021). This approach aims to make products distinctive
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and memorable, especially for local or niche items. Local entrepreneurs are encouraged to
study cultural narratives and traditions to foster emotional connections with consumers and
create brand memories (Holt, 2003). To support successful marketing communication, training
and knowledge dissemination on storytelling, product development, and new media usage
are essential, as many local entrepreneurs lack expertise in these areas. Additionally, the
study aligns with Putwatthana and Rukumnuaykit’s (2021), suggesting that storytelling should
be integrated into branding and packaging strategies to add value to local products, particularly
in secondary tourist provinces. Constant adaptation and differentiation by entrepreneurs are
crucial to ensure effective communication strategies that resonate with the target audience
amidst evolving technology and product variety.

Marketing communication channels: beyond using a variety of marketing
communication tools and selecting media suitable for the target audience, there is a focus
on utilizing public relations tools through online media for marketing promotion. To ensure
the success of communitique product, it is crucial to actively promote or provide knowledge
in creating brand narratives, product development, and using new media for product publicity.
This is particularly important as local entrepreneurs currently lack expertise in these areas,
as observed in a study on marketing communication through storytelling for the fabric group
in Chiang Mai province (Wira-pan Ananchai-twat and Brinda San-chawee, 2018). The study
suggests that besides training on content creation, there should be an emphasis on using
public relations tools through online media. In developing marketing communication strategies
to elevate the unique identity of community products and create value in Phayao province,
the researchers have proposed training guidelines focusing on three key areas: crafting product
storytelling content, product development, and utilizing online media to enhance
communication channels. These three topics further elevate the status of Phayao province’s
top-notch products.

Nevertheless, the development of marketing communication strategies may require
constant adjustment and learning due to technological changes and the increasing diversity
of products, providing consumers with more options. Therefore, entrepreneurs need to
adapt, create product strengths, define clear target groups, and blend various marketing
communication methods for the most effective communication. In line with Malinee Kumkrua
and Teerapun Chokeudomchai (2019), online marketing communication strategy significantly
influences the purchasing behavior of OTOP products through social media platforms among
consumers in Kanchanaburi province. Therefore, to increase product sales, there must be a
continuous development of online marketing communication strategies to meet consumer

demands. Parichart Yanoi (2019) affirmed that the establishment of brand identity and
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marketing commmunication plays a crucial role in promoting tourism in Nan province. Various
tools, including advertising, public relations, promotions, direct marketing, and event marketing,
were employed in the tourism marketing communication process. The implementation of
integrated marketing communication strategies was instrumental in disseminating the brand

identity effectively to attract tourists.

Contribution from this research

This research significantly contributes to advancing communitique products in Phayao
province by providing a deep understanding of the challenges faced by local businesses. A
key contribution is the identification of distribution channel challenges, emphasizing the
need for knowledge development and expanding online distribution through social networks.
This modern approach aims to reach a wider customer base conveniently. Additionally, the
research offers valuable insights into addressing marketing promotion issues by focusing on
product quality, distinctiveness, and storytelling through various media channels. The study
advocates for a holistic marketing communication strategy, including booth exhibitions,
government campaigns, and online media, which aligns practically and culturally with each
sub-district’s product promotion.

Furthermore, the study emphasizes the importance of strategic branding, product
development, and continuous innovation to maintain competitiveness in the market. It
highlights storytelling as a powerful tool for strengthening brand identity and emotional
connections with consumers, recommending training and knowledge dissemination among
local entrepreneurs. Incorporating public relations tools through online media adds
sophistication to the proposed strategies, reflecting the evolving landscape of marketing
communication. Lastly, the research underscores the necessity for entrepreneurs to adapt
and differentiate constantly in response to technological advancements and product diversity,

offering practical guidance for navigating Phayao province’s communitique product promotion.

Recommendations for future research

This study serves as a mere suggestion for developing marketing communication
strategies for the communitique product group in Phayao province. It has not yet delved
into implementing and assessing the effectiveness and efficiency of the proposed marketing
communication methods. Therefore, in future studies, there should be a comprehensive
scope that includes the practical application and evaluation of the suggested communication
strategies to determine their effectiveness and impact. Furthermore, there may be additional

studies on developing storytelling skills for community product entrepreneurs to identify

23 Parichart Journal Marketing Communication Through Brand Storyteling of
Vol 37 No. 2 (April - June 2024) The Communitique Products in Phayao Province




selling points and product differentiators through training activities and leveraging product

highlights for ongoing marketing communication efforts.
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Abstract

This research article aimed to analyze the functions of backchannels used by Korean
learners of Thai. The objective was to address questions regarding the function of backchannels
in Thai conversations and whether these backchannels facilitate communication in the target
language. The study, conducted by collecting data from conversations in the “Cullen
HateBerry” channel, analyzed and presented the data according to qualitative research
methods. The result of the study revealed that Korean learners used backchannels in two
ways: through reconstruction and based on the target language. The reconstructed backchannels
encompassed both non-lexical and lexical forms, conveying agreement, expressions of
gratitude, emphasis, insistence, and queries. The study suggests that non-lexical backchannels
tend to be inconsistent with the target language because they operate at a pragmatic
functional level, which is a culture-specific code and cannot convey the semantic meaning.
In contrast to lexical backchannels, which convey content meaning, non-lexical forms exhibit
semantic meaning clearly. Consequently, non-lexical backchannels, when transferred from
the mother tongue, tend to be less consistent with the pragmatic understanding of the target

language.
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2.3 Snwste dydnul wagmsirdsiililumsiieszideya fiduavdnsaeatoyainiel
nsaunulndusnusnwilng wiewlddnusee dydnual uazn1sdnads dseasdensioluid
1) dnwiee
A. Buee Aalau
3. NUN8He 999
. MUee uaY
3. Mg {35mnnI 50l

o

2) dyanwal

Symbol Description

! The use of high-pitched tones in utterances often conveying
emotional or attitudinal expression

The lengthening of syllables indicating emphasis beyond normal
pronunciation

(number) The measurement of silent intervals during conversation, calculated
in seconds
(utterance) Nonverbal communication by gestures, enhancing meaning through

specific movements

Continuous speech within a single turn of the speaker

Z Immediate responses to the interlocutor's turn without pauses
[

Interruptions during turn-taking while the interlocutor is speaking

[ ] Overlapping turns in conversation reflecting simultaneous contributions
from multiple speakers

NUNIUITIUNITU

Winsuloumsawmnluwsiay Tansssunduwnudifiana fldnmwegldGeuimds-Sundn
(turn-taking) vi3engunausinimusiidielamann uandielamsitsraunn Bimudeuiiingusad
el nsaunusu mndeadudils nunasiilaildsmusliiilsdaleuvdendnmineuwindy
uagitssndudesdedyyraliiwnsusidausuivoguareuyelifnanasde nsdedyayrai
TunanwemansiSendy “desfmeuaussinn” (backchannel) [13] deafmevaussnalufiosd
& q viensuanmihmaiidsdygnaususensiudafwelumgnsaideans wu wansenuauly
wanseudnle waman1siuie nUsrndsefneuauesEing viiomndilwmeuaueaialiminzay
msaunungeuiilawn [14]

Hlve1adesiadas W huh-huh Lﬁadné’mmwmdmuﬁwé’aéﬂaﬁaagj [15] foumnauauDs
funenlug)dudosdu q wul see, right, and really [16] UianSailsorauansdviiviins (facial
expressions) [17] thawmansursauausdt desmnevauosyaiuisvandssnmaidusdmdn
(avoiding turn) [18] wiayiausssuAwIazdszsuudosaA1nouauaINAkAneaiy Li [19]

Iifeeganaaein1w Fu-dsngu) Nadudiidenlussuudsumnauausgnn MINaunRuLyn
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mwdy azdenlddnny “shi ma” ouansnildlafideiifyaiidmn wimnaunntuiiou
1AW Azldonld “uhm” uaz “okays” Wnu
mAfesssmaBuiuindesdnouaussnaaduayulinsaunnyiuasdussna
TnefimihivdnAensituiesuazdsdgiuindunsuteyanniua ns@nvinauuuIaunul
Answiauedesdnouaussinnll 2 sUuuuRefesmnouauesediduduien uazdose
povausmAiumIleens MAdurUsEmATILILINN B UM T BINIANNNTAN A
uaztlademedsauiidenasonisidenltdosfnouaussyn
Lee [20] asradoudosneuaussalunguiliniunsingurndu inwd guu uazlne
NAUAI9g19dAIAINAINITANNAIWIBINEITEAY B2-C1 (IELTS 6.0-7.5) A13AN®INUI
naumeehdlitosmmevaussiyely 3 wihil 1iud wansnsiiusies (agreement) (yeah, uh)
uansiinslum3 (rapport) (oh, that’s interesting) wazLanIN5ildus I (participation) (that sounds
like a great idea) MaAnwBAUTE I AMS USRI meuauD ARy 4
(minimal expressions) ms1zfasnsnandssaufisnainmefauufdhmans Usnduiaonedos
ﬁ'umwmmmmnmmﬁdma@iamimamﬁasJﬁ’mauauaq;’Mm Beltran-Palanques [21] Wu71
fnnsSangurnauiiiauamsansa ey B1 Wieedmevaussyeiiosniingu B2
ilesnngyasedu Bl SauimbemenrnsduiaudjiRmanslaunn
Uademedemsilaaianzing ong wazdsubunsaunmngdmasiontsifendosfmeuausdgie
N13ANW1veY Kraaz and Bernaisch [22] dunadegAinauauasyavoinausldniwidingy
Tuansvenandns Uwulvgiuazlosuaudvile (Great Britain) 3dsn uazduie nausiegdldfiosd
novaussialuitoauninFesdindnnniign Wy mmh, ahh, okay, right Tulssimeedsn
uazBuewuiesnouaussfn Uy AUIE WU accha, haan uenINAIMETUSLUUT NG
(collectivism) azdsnasianiudlunislidesmnovausiyauds unumymanaddmalvigye
mewmqﬁmdw 26 U ldiegrmauausnauinnii Q’wumL‘WﬁmﬁnLﬁmﬁ]'mé’muayzymiﬁé'ﬁm
feneansiiuies n1studu wien1siunsudeyaunnninduds lulssmansi Aytac-Demircivi
[23] wuihumaunsEIsRsaURT AL iouan famendaslitesdneuausynuinningye
e Terhdunadogyamavdaduuliblifesfnouaussiyauaninrmidnimmniign wu
Uzginam ('m sorry) Sevindim (I'm happy) shsfusheweilddosmmeuaussynativayu
AvusiaLiasvaIuUnAUNL WU Evet (Yes), Devam et (Next) uonainil ngufigeorgdeniddosd
nevauosyafiiunisesseinniian uasfesmmovaussnguigduultilunnlunduiauausuun
Nuldswlneauenansfinwiaenndesiuii fdesrneuauasnaatuayulinisdman
Y9affes1UTU Hasanam and Panpothong [5] Ssziidiossmeuaussiyafiiatuviunanensaumn
sEninAguastiniSey TaglimnuddyiufuusBeaniunmmedsng LLﬁ’j'}ﬂgaQELuamumwﬁ
witondidnidey winsidendutividiui suuuuwasmwihiidosmmeuaussavasnguasingeu
Taisinariu Tneuanantindiddey fie wananisiiude atuayudaunu waskanIn1ssus n1sAnwIves
Wutthichamnong [24] nuhmsnamendugiuuumilmesdessmouaussinaiivnngosnsasiiae
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Tumsdunval iERndmewiodsdyaariidsauladniterdne dummAdoves Ochaphan (25]
luensnandeuiusnguilunsduniuel mnsnandeuiivihfinanseusnileuazatiuayy
Hovsmosanuiou uenanil amsAnuwimulssiuiuandninasisuundossmeuaue iy
Tneiauein fesdmeuaussyaanansayihminfideudnnguanuneuls nsnandoudundesie
neglvgitaliug luussiuiiniliviuge (Gudesing luvagiinsdnuieunthedunei des
novaupsnnlifolundnds wazdilesilldfoin1sestananaingne

NaN15338

HamsITenuiuanwilneynmilifesdmeuaussiinalu 2 JUwuu suuuuusnidums
a¥islol simihlunisaunuiuensisonawudmaneg wazsuuvuiiaesdusuuuuiieady
awarwidmng wan1sifeaniausianizdesdmeuaussdyelugUuutusnvintuy dose
nevauaswafignaddlmivangiasuiosssuassudmi vimihiluanansiiuios uansnisveuns
LAAINTSEN WARINTSBLSY UATLARINITATY

1. wihilugasnnsiiuies

fnanulnernmdaiisdosfnouaussiyad iy 1 deod Wisuansnisuiiuiies
fudeelundnnouvthvesiyn nansinwmudesd “8o” siwrhiuaninsiiusios usngidu
foudfen Tanwazdudesdmevaussyalulioese

#n1unnsald 1

891 A.:  WIT1IN 9

892 4. 99
893 a..  Winkilyunse T5ue1ms UNvensa L5 weslruasy
894 5. v

895 A 81 YBUAMATU [12]

fuelundndl 891 namdosduenian “Aatnn 7 aniugiidlundadl 892 mouaue
Fuasiedesd “de” iiouanimsiuiesigilsindmuiu fevdmevausinalunded 892
lailsidunsBendn usifilsdsdnyanalifelundai 891 fuiindiladiuios uazeuaalvigyenase
Fnadsnandesdifsiiuiuemnslundni 893 nirluuunawilne desd “do” adlfiflogna
afadetindoyainntuld mnfinnsannunisliasduiunanlng manevausseiosd
“§o awdemuinildundadl 892 SuifsenuiAniintues fyandeuntiniuudy uasfond
vosfwalundnii 891 ndulunszdutoyainiu filFuanidessnovaues odsdnyaalidye
Sufingilsiidoyadinanuasiniuld udnsdifegns dyrlundail 891 lildnseiudoyaiimostils
deavenidnarudinindiduiaturindy warluuiunnouwnth duelundadl 891 Rliweutsiiy
Foyaitfeatuauiinfvewiligaunu (it wndeu Fedudosmnouaussfyaiadudios
nswtuties aziuddyadilamsnovaussdesmussiilatuiy duwalilundnil 893 fyadns
AspskdAnsauEly ManeuaussatswesaTuanmsiutesnngdnads luaniumsaii 2
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aaun1salid 2

4l p:  Bu o NeRuy Sl

42 9. 98

43 @ ©IAAR

449  w5reNindudause

a5a: g vela 1z undeneasu
46 9.  vauUANATY

o a

47 A adaaesu eenluinizaiuasy

48 5. Ay [12]

Tugaunsalil 2 udndi 41 HnAnaINegAUaNIE" “grnARuz Ul mﬂﬁ?ur;:{ﬁﬂumﬁmﬁ
42 pRUaAURBYAYDIEIAIN “ O #’?ﬁﬁamwmmﬂlﬂﬁtﬂu%@gaLmﬁpjmmLLaxﬁﬁqLﬂmLﬂaLfJuﬁ’mﬁu
fovrlundndl a1 Fadudeyalvl (New information) Aissyfsanmnisaifiiatu o veiy
LLasi{ﬁQmé’wL%ﬂﬂ’jﬂ;jﬁﬂuwé'mﬁ 42 WutesiunuBdesanmenne Q’wm%amadNé’mLLazﬂénéﬁﬂﬂ%ﬁdw
“grnein” Tundail 43

2. wihilugnan1svaunm
Fnnulnevnvaainsdesmmnevaussiyndiuiu 3 dosd leuaninisveunm

Nan1sAnwInudes “81” “8o” “do” desAnouaussynfiuanINITYBUANYTINGT A
sumwuansanuveuan danvuziludesdnevauesiyaluglivesausingiiuiugudni
Torrdnnndeganivilnevinmaarlivansdosdveuaaludnvuzdondnisr ndelyl
namvauAmAs 1 witsfesdidosdnovausdugtioseniudu

aaun1salil 3

68 a.: nfinUnlaifiweaylifides

69 2.: g hies 1o

70 A.: fh¥04 1IN Aa1ALN

71 9. 91 veuAMATY

72 A.: TouAMATY 81 Suilfo Z

735 Qﬂﬁﬁ%

74 f.: 81:: YOUANATU [12]

Tuanumseil 3 wéndl 71 uaz 74 gyanwilnevinudnouaussgynfefosd “61
vounuaiy” iWudesmmeuaussguionseiiusng ufuguin dosmmeuausstiyn “61 veuanaiy”
Tundadl 71 i fiuansnisveunayaiinaniduvudils \umsnanBusaiigitedmdminwilne
fodiihiedundail 69 dwlundnil 73 desfnauaussiymitmiifiuansnisveunumnmy
figuanilinounaiin “aniry” dwsumslidosdinovauasinn “61” Tuuiunatwlne
wliislefwndwioteyalmifiurnuiviemesuioundile wazgiledilimsudeyadandrmnnou

Y '

vaanfudeyalni fileazldiosd “617 wie “go” edadyindngilatlateyalvaituued
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nsmevauesfesrvasaLileveuauiiedosd “61 veuan” sliusngluuiunnisldves
Wwesnw uenani fwaniwilnemanvddeiuuliulidessaouaussinn 61 + Four
uamaamnveuan” luuunitiyanaduiniihiiuu vielimnutiewie dshedidluanumsali 4

anun1salil 4

361 5. emlug

3629 19 9

363 A 97 YAUANASY

364 9. lown H1aweiu (lunile)

365 A UzUNY Nuweay 9 [12]

Tuanunsaifl 4 wdnd 361 gyananifesd “wenmiluy” Fedsuonaaungnsiainaznsevi
vnaegnaunugilslusunan (hwthitmiemelsiuinig fildunded 363 uansdesdneuauss
“81 vouRuATY” ey uihsilsnanaeg uazveunngaazymiiiutseedli
wiilen deud “en” Lillsvhmihiiwansnisiuiuaziilatoyalvsimunisliveaiiveaniv wifi
Tonndavasdynaziududoyalvi (vendnagvherlsligile) wilildmludeyaliludnuazaes
Ausuiodeiuie suiitssfuavenifievinasyuiesnaligite wozdnaaadinianseyiy
wzduanudeinisvesdils Taedulng Lﬁ'aﬁﬂﬁui’i’]@mLLamLﬁ]muwﬂﬁﬂmmﬁﬂﬂw’fmmi
s lneinuansdesrivenaiiui@nuidy nseidndsznaialauinndt wu 17 18
vidoodlitosmnovaussnaiiiunsnufusu Wy uvse yaasels

3. wihfiuansnsen

£

HNAN19INEY1NIMEaT 19008 AN UANRIANATIUIU 3 foufmifionaninisen
NaNSANWINUDRYAT “81” “81” “91” migﬂLﬁumm&gﬂ%aaéﬂﬂﬁ%Lﬁw'%av‘hiﬁ%a;&a’lumﬁmfﬁawﬁﬂ
Qﬂ%“ff@ﬂﬁﬂ‘ﬁu 5@aﬁma‘uauaqQwvmﬁmmmisjgmmﬂg 2 anuway é’ﬂwmzLLSﬂLﬂugﬂLaaaaﬁﬂﬁmg
swiudssrneuanasuazdesdnfulundanounty dovdrneunnasdndudniniwisinge
fdoauvuglndifdvsiuniwlng dnvugiiaenduglionseiiusngsiufugudniugias
fordunafefosinovaussninansnisiralidninliinnde grldviudoutunisnounnas

aaun1salfi 5

25 5.: gpgdunsiaiun

26 a1 WA At 1de (0.1) auu 9 wihene

27 5. 80: auuwsituan 7

28 A.: ATU

29 5.: 40 UM

30 A.: 81 lalAASU 40 UM

31 5.: lowa U Une

32 p.: Towpasy do: Andalandvesng wnush 61 Arveadidalaasy

33 5.: i 50 v [12]

Tuanunsaifl 5 wdedl 29 FyelviteuaEeslasans “40 uwm” warlundnd 30 ffiladonld
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doomauauasdyn “617 Fawdunisederrudeuntilundavesia 40 vIn” wndang
Famumslimimianusnguilonsunnaswne uidesmmeuaussiya “61” axlfidlogyalddaie
foyalmifiiunnuiuiosasueuntit waedildlmmuteyadindrandou ddduuiuniidetona
Rerdueilagans winnuhaulaferiladslidesdmeunnas “Towansu” saude Foviilviszeu
yoamsenlsidma uazliibusssuriluuiumeaniwilve wudertuanumsaid 6 fildddosd
PEUAUBI ALK U N1 TAEN1INBUANAS

@ un158i 6

21 . A%y 81 vouauaty Suan Tl Aadides (0.1) Fosdusaln Unfinsu Tewausey

5 gonluud izl oehall dedmassiuu Ll fdhauen hadnuds velnueu 18e (0.1)

Fouseq lulld Fasaitluunsu Z

22 5. e

23 A 87 tum right lalAn3y YeuRuATy So: unTildnudaty atainiu lany3nsy

salnun@dn o

24 5. : Juiiteuenuzey

25 p.: Usen 5

26 3.: 8119 [12]

Tuaaunsaifl 6 wdadl 22 fwadsliiits “ Bty uasiildundnil 23 seuaussiefond
“81 turn right (turn left) TowaAsy” 5@aﬁwmauauawﬁwjmﬁﬁimﬂa%ﬁa “sUlopen + HByALAY
Tundnnounth + doodmeunnas” mnfiarsannsdenrumuindosmmeuausagyeaimiing
Viudeuiu 2 Ysenns Teud viwihiliudh wasvhuthiineunnas nanaie “turn right (tum left)”
drdendlundndl 22 @ “lowansu” vihmiineunnasinagyniuddmesiua danali
mihflvesdesmmevauasinalusiegaiszdunsiiiilidanu uazmndanngliosss “1”
faisdBningilatdsuansaudrlasedeyalmiiiusdmesyalundnd 22 fe

vaudun i lvesninmiidendaiedosfmevaussiaitusingsamiugdwiues
Turdanounth ifunsdrdenaiiiisinisuieslidanuiu fidewuisuiossefiusnguihgudn
Ufesuanadonssagndliad dullvgruinisnndedindesnsesnidenssagndlunduildnim
Ingyrnng

g unTaii 7

843 .. §1: WauauthAnd Z

844 a.: 19 9

845 9.: aa1MUN

846 A.: JUA7

847 5.: mauiiinez aulalldrs

848 4.: §1:: waulallel

849 5. sz eunnuines Guaulils [12]

Tuanunseifl 7 wéndl 848 ffilsneuaussdosmvaatinalundn 847 she “81 waulalls”
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gouenil shuihiidimsufiasdesianssy (audlild) fesdnovaussyrluiegnssznaude
suipeauargUiiUGiEsNREarouih WedRsdedynnadigniuiingilaiuitnsufesduudn
Fnaddliivnnauisdslundem 849 (e dnunn) axidiuindesdn “81 Tundnfl 848 lallddsdnyanani
Filsesmsazdmdndionndyn uazdosd “duinle” Alifedundndaiosnnlilslidoyalmsl
Huiitssnsdiorulundadl 847 wiviu uenainil Fidenuinguieeseiiumngsamfugudng
Ufieuanadenssagnimannifi 4 ivsngluviunedeiu uasiansthiineuauednunsifeniy
fausngluaniunsniil 8

anunnsalil 8

256 4.: 90 filauuindldlnuaiy

257 5. fipennuyt wlvilaeasu

258 5.: 180 (0.1) neuiidsegiinutnemuaias drianssuoiuthineay Ll

259 p.: 81 llel [12]

wihdesdnouaussiymlundad 259 “61 llls” Unngluidunuazuanmihiadeiu
uindunanadenssugndlusUioooossiu luaamunisald 7 Wudenssugnigasziu (@3 usly
anunsaifl 8 Wuidsnsaugndinty @) Bdedulsguiiisnndediindesnseenides
sagndlunguglinivilnesinmd dedsliduineiunisoenidenssagndluaivilng
fodinildmanonisdermumnsuazmudussamnluuiunnwilnedowngiesss “617
Tunwlneasliuanadoaissyfannuduiin uasdlimuminedllfiudosmmneuaussiyn vasi
sUoooe “01” Tundndl 259 Mdsdyanauingileiuiuazidlatoyalmionnd dyndduanunisali
8 wonrdemulaigiladnladedrirlufenssueruiliidng

4. wihiuansnstudy
fuanwlngrainmdaisdesinevaussfynsiuiy 1 foud1 euaninstudy
ansAnwInUiend “8e” feudmeuausinafiuansnsBuduiidnuasidusuiesssungsiuiu
doeuananstudu liun “ld” “a39” duanwlneaninivdazdududeiivaimiedoyaln
Tuwdaneunih fosmmeuaussiuansnisBuduunnsiaindesmnevauasfiuaninisifuos
ilesnmsBusuazifisseiunnugniesieanuziidusidriteyalundnieunth drumsiiuries
Filsazdsdyyradmuldlafinnuiudiseenly wislidesnisazuanstoyalmiiionds uazd
wulingianesioenaiien 4 wanisinwmuiosnouauesyainans msBuiumaednunsdil

anun1salil 9

30 fuilonedlu

4. Mo

5a.: 91

69 93 MU

7R A

8. MuIbnw
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90 ¥ feeavuiiu

10 9.: 992 939 9

11 A Asrpouil !

12 9.: 18 [12]

Tuanunsalf 9 FilsevaussdosivaatfymsogUiense “8o” sfufesfBudu 931 97

a

imihiguduinanmeimadulunudesdvesinniia flinwinevrunvialitesfneuauss

d
“99” Imalﬂlﬁﬁaé’zyigmdmuﬁﬁﬂﬂmﬁw?aﬁﬂmaaﬂal,m%ulﬁ sl “a3e 97 Tusuunising
Foaruuanaanndveantvniiesnin “ase 97 Tusumisiedoanuindudiuesnsen
wazdeaimnIomdnlusuvisinumt uinsld “So 954 9 7 vesanmalildvimihfivenensen
vauzisrfufldldlidyyaufimsinidoyainn imihifesduduaiugndesdesives
fnelundnountiihiu visluaeunsaid 10 fyaamwilnemanmaddidosmBusumiugnies
wSeufunisnanendessilundaneunth

an1unsalii 10

676 A..AnTusTTuilveun iy idungnnud

677 4.:90:: 1 lwadlny [Wenuad

678 A.:UATILIAILAT

679 9.:00:: 1 WA

680 A.:uvis 80% w1 Tuiidonlsusniludesind udmisiludamiselnaainludles

681 9.:90: 19 [12]

Tundndi 677 HilsmauanaynmenisasdyyinBuduaiugndes “de 1y \edelv
fuasudidiliidsdudunnugndeaisituanumssisuniiduintu (vafmselunge)

v °

lassaevasioamneuaueuiumegUoess mMuseteuAdudunugnies uazgUusyleadniy

o =

Pliidpan1sAmeu desAImaUaud “08” Tuusunillilsdsduuundunusiunisaindansenisin

[ Ag}

v '

foyairin ilesananmermaitiintu (Mungamn) LildHudeyaiigitesusintou widudeyall
fifagwauagdilasusndontu wuieatundnd 679 filldfesdnovaussiysiiuaninistudiu “8e
Touvaudr” mslidnvardhivangluuiunnvivedesindosdlundail 678 fyanands
anmAsuudamendodn wWasunanwdsniduanmuts (ded wionuvesiuluamany)
foyaduiifudoyalmiisuildidsinsosann widefwadwetoyalmilugaite dildlundad
679 ndulidosr “do” snfuingillazuiinmsudsuwaanmiunieud:

donunnsalii 11

264 .: laindq 9 Lidulsesu

265 f.: e \Bu = g (0.1) guanile

266 . azls Fuaoslon ndwn

267 9.0 939 9

268 a.: gt lanwinglylvg Z

269 a.: Unfinlaiinla [12]
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Tuanunsaifl 11 wénfl 267 gilsneuaussifynsediosd “a3 4 7 Wunsnevaussios
Tundadl 266 Tnslawzdrudingnfisaruidnnds (ndan) filsdududeiiaassiiduiusiv
usAnndludnuaaesnmsnaman GFnndeio iidandiluviunailve vngldnwilnesesnis
novauaswaiiofududoriaats dlinwlneasudnidssnsnandlasanizludi “ase
yrhmsivesynmuilnesnsanindulnngmsname waesnnngfesfneuaussin “a3e 4 7
nanauiudesfuaninstusiuBnvanednuay Wy “do 10 q 93¢ luanunsaifl 12

anun1salil 12

885 f.: pOUTMA ey

886 1.: Tuiinanu1nass 9

887 6. Aol 80% Wik

888 4.: 991 19 9 939

889 f.: fuudazaensndanosudraglddednay [12)

Tuaenumsniil 12 filmaunanudossineuaussfyaiidsdyanasamsiiuiomasnsiudy
Tundinil 888 fourn “8o 14 1 9397 nevaussdondlundnil 887 Fdliideyaifentuanmusadodn
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wazBuiudafinasafeaivanmideinlunaiieriu mslidesfmouaussdnaludnvarilbiuang
Tungulinulng

5. ndiriuansnisany
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Annn1wingyinmdaiiedesAnouausuadiuin 2 degAn IieuanIn1TIy

d

Han1sAnwINUdaed1 “617 “81” desrinauaussinaiiuanin1saulianvuziduguiesse
Usngsuiulsglendiay mm%ﬂqﬁﬂﬁﬂg'ﬁ'mﬁ’uﬁaﬂﬁmaumﬂaa sUUstloafauidudaunils
vesfosrmeuaussyalildfiamunauiefomnisdnou uaggilaflailidosnisasuaniuy
Widuddamdn iigsunsudseloadanudursdedygradifitiidiniudnitoyadiine
einaeanin

aunsaii 13

367 5. Waduueluenz

368 4. §71:: Unglusmsensu

369 A.: 9o Unglug g1

370 4.: 81 mewd 4 flas

371 . AEULALN

372 9.: 1672 Bn 1 Halus 20 wnil

373 A.: 91 [12]

Tuanumsaiil 13 filsmovausstossweyalundndl 367 semsishniundu “&1 neuil 4
Alue” UnuvvesiosmmeuausnBusuesUieessiarmusisgUystloamaa ulfingilsoy s

Parichart Journal The Backchannel Functions in Conversations among Korean Learners of
Vol. 37 No. 2 (April - June 2024) Thai as a Foreign Language




Ussleadauiiduiusiudonduesinelundnil 367 uavquiloudiumsadundnauyin (naneldugidman)
wogitelundadl 370 lulddoenislignalundndl 367 meudaomdundunilesangitelald
Fesnaduifdimdn uiFesnsiesdsdyyrninsunnuteyanniuadenailunsdadund
wiuigillinduinfinsandesdmeuaussesiiies sufuiaafiaunsaddaduld Bn 1
alus 20 wi) wdngrududdsduduindoslundad 370 [Wunisneuauesyeidy
wazvndannaznudninguaninlnevinmdldsuiosse “617 sivsngliluuiunawine
Lﬁmmﬂﬁasﬁwé’fﬂﬂénﬂﬁﬂgl%lﬁa;ﬁmLﬁmmmifﬁmﬁummvhﬁu

anunsalil 14

90 . 10duil

v
°

91 9.: 99: U W1

A

°

92 a.: laiA 811 LINQUMTD

93 2. Walnuasu Z

94 5.: U

95 9. 1:: lawAATy

96 a.: flazlsniu Z

97 3.: flemanuds afl vt ey [12)

Tuaniunisaldl 14 wdndl 92 dilsnovaussdyadiodosdn “Town 61 evingumse”
\Wumsmevaussdoslundni 91 sUuuvvesdisfnauausnUsEnaUsEgURYiLARINNIANGS
sUieese uarUsgleadiniu wiidilweuausdesivasuynmeusyluamay uiuseloadiniy
tuvhmihiidsdyyraidieiunsuaudesnisvesiyalundad 91 jUUsleanulu “on
opnguimse” lifldeulaiifesnisnameundu esnndilslailéFesnsiuddendn uazandiui
Tundadl 93 Lilsfnsmeudnnumesadail 92 osngyaviumnanuaniuzda-Unvesiueimns
Fefudsfuduindeslundndl 92 \Suiesfosmmevaussnafiuaninisniy Tasfinsnudy
LildsmanisAneu

fodaunndnuszmsieynnulnesninvalddosdnovaussiynieauming lundadi
92 gfilamauaussdyanlgiasAInaunnad “laln” AualenegA1 “81” uaneA1uLila
vuziiuilivsslonmouiiifomsmmeutuie dnvuzmstiuilivnngluiunnwive
Hidmwilngazneuaussyafonseuananien q vsiiunenalddesdmeuaussiyniiuand
nsanassafumssamanuitlidanisdmey uiazlsiusngdosdneuauss “61” fuansnisiug
e lateyaly

aAUT8NaANTINY
HANSANYINUMENAN ey maaansalitesmneuauasnUssinnsuAnsila

aonndosfunsitimnesniian dosfmeuaussyalunduilfio “lewn” “l” “lai” “lafly” “I6”

“a5amse” “liveumse” “Wnlaluy” wanisAnwlussdudaivayuanufgiuresnisfine

hGfiuooﬁoar‘hoouauoovjvydumsaunuwuaozmmmé 215a1sUNSBI0
ABMuInaidumuncnous:nF UR 37 alUft 2 (Lweu - Dnweu 2567)




reunthiguiuufessneuaues el dusudnidy 4 Sdnuuzana annsoulanuuarontii
nMefauufiReman stunw-Tausssuld lnsanzii “Tawn” “ly” “li” “gndies” “a3e” [22, 26]
lumansadny desdmevauasinludnvuzliessenduliadenndosiuniwidimung
amuliidenndassnginseenidenssugnduasuihilunsiudjiimans fidededodune
2Uszms Ussmsusnaetodindesnginamiann InslamzEenssagnd lunwilnensivasuseeiu
Fonssagnddaase mMsderuming suriinviinvalifinginasizeadonssagnd Wy o
g0 doddnBesnginueissugnddsdmaligldnwilnemnndesnidssdesdmeuaussinn
AaaedeY Uszmsfiaes dosdneuaussyeiidusuiessaiiudennadluseiuiauufifnans
Husviaanng Iausssu Sshiaunsauvamnuduneildlaenss snafuiesnouaus siidugudwi
Hovsnguiiuansanumneiossamanitaau Sadelounnnvuduldlndifesiunsitme
mMsfnudisinunflausaenndesiuinminuaynsdernuvesfesneuaues fynlusUionss
WANANSAUML TUETTU ULATEINANTENUADNTAUNUITENIIAIUETTU (intercultural conversation)
13, 27) winseiidluinnssandoariu Yedomedens wu eng [22, 28-30] e [29] wazaaiatiaus) [30]
Fadusuusiidsrasionsidenliuazimudosfnouaussiinase
nsltdesnevaussyniiliaenadesiunvitmunendulailidamaligldnrwlne
Punminauaudemsiurmmedoudiornyunivauauiiforniuasnsdounwiine
Tusduilndifsstu dufudosmmevaussfyalasianizsuiossiadunalnfigléniuilne
yrinmdnesty viedslinseviinidmthiilumsaul fiRmansfinarnindeuainiivesni
p1ananlandadeduandnivenisiaulifaans (pragmatic competence) dnasianissu
e adeuTesmslitosmnouaussyalunduilinuilney i maranuay §afl Anchalee
Wannaruk [31] taued andinfozmeTaud fiRmanssesumiuualidssaligSouderldnmnyn
AanRvInauilagianizanuineiuliiamanslunwidmng
Fuanwilnevinmindnuazidonldfesdmeuausina “de” uas “61” edrsaiiae
fovdnevauasnguilivsingfluviunnwilne esndesd “do” “61” grildmeuauoiiyn
Tusanednuaiy Wy wansn1niuies wARINTIVOUAL LAAINITEN WARINTITBLEY LazLARINTIT
fdfayFoseinamslignamminevnmandulildddygaamsiniteuaii viedledeya
lmiiflolifendn “8o” “do” wnitudwosnwwnilne wemsdnilulssiuifaauontiives
fosmiananulelilneymsnsAsiiaanauyes Hasanam and Panpothong [5] Tikdueinguiuues
fovdnavauasyn “8o” fnthiwansnadlauasinosnuiniy
nslitegAmeuaLaEnYaNVEITANEIN YNNI TENININISIEEUST NMTeTEning
nsBeuslidnvaesinusUszmsseninanvithmneuaznewl vasifertuildnvasane
fensnsaduuneenaniuld [32] msld “8o” “617 Unngludesmmevaussyaluniviniva
lngusnglusy O an) fu OF (8] wifdineedieumuneannansefu ‘uhuh’ ‘yeah’ ‘okay’
waziivthiuansnudiiusenseatvayudile [1] wiilleusingluviunawilnendunananii
mannuanedaldnarilumeudu Tandnldhnssuaumsainsfesdnovaussyniinulunisinuni

ZiPAl Parichart Journal The Backchannel Functions in Conversations among Korean Leamers of
Vol. 37 No. 2 (April - June 2024) Thai as a Foreign Language




Lﬁﬁﬂuﬁdadﬁ;:ﬂ%mwﬂmasszmuaﬁwé’nﬁwmmmi‘i,umt-mﬂmmy (ugl) waziinnisanalouain
e ulluSanieanaseme (language transfer) wnfiansananIsaneg wuinnisaneloud
iassopuilifunsielowdau (nterference) illosanemuluntwuvesdlimuilnesiunma
ldgonadaatunwntvune Swildnisaunuldidusssund wazdoanunuienainniou
ANIVBINTE [33]

Reference

[1] Young, R. F., & Lee J. (2004). Identifying units in interaction: Reactive tokens in Korean and
English conversations. Journal of Sociolinguistics, 8(3), 380-407.

[2] Nurjaleka, L. (2023). Backchannels responses as conversational strategies in the interaction
of Indonesian speakers in interview setting. Journal of Research and Innovation in
Language, 5(2), 99-114.

[3] Sbranna, S., Wehrle, S., & Grice, M. (2023). The use of backchannels and other very short
utterances by Italian learners of German. [Peper Presentation]. The position of the
speaker in interaction: Attitudes, intentions, and emotions in verbal communication.
ltaly.

[4] Hasanam, N. (2016). Backchannels adopted by equal status in Thai conversation [Master’s
Thesis, Chulalongkorn University].

[5] Hasanam, N., & Panpothong, N. (2022). Backchannels in Thai and the effects of status: A
case study of conversation between teachers and students from the Mister O corpus.
Manutsayasat Wichakan, 29(1), 189-217.

[6] Intachakra, S. (2007). Fundamental concepts of pragmatics. Thammasat University Press.

[71 Hyun, Y. (2016). An interlanguage pragmatic study on the disagreement strategies of Korean
students who speak Thai as a second language in Thai argumentative conversation.
Journal of language and Linguistics, 34(2), 1-19.

[8] Ngoenthum, N. (2014). An error analysis of Thai sentences made by Korean learners
[Master’s Thesis, Srinakharinwirot University].

[9] Chitprasong, C., & Klinnamhom, R. (2021). Thai Language Usage Errors of Korean Masters
of Ceremonies in Travel Documentary Television Shows. Academic Journal of
Humanities and Social Sciences Burapha University, 29(2), 24-48.

[10] Sangsoda, E. (2023). Thai food presentation on Korean guide channel: Pragmatic transfer
of Korean presenter who uses Thai as second language. [Paper Presentation].
Commemorative International Conference for the 65Th Anniversary of the Diplomatic

Relations Between Korea and Thailand. Korea.

KINMUOOMBFNADUALOIWWAIUMSEUNUNUODE 1IN S 215a1suUNSBI0
ABMuInadumucwUs:nFA UA 37 auur 2 (IUKBU - DOLEU 2567)




[11] Kanchina, Y. (2023). An analysis and comparison of the request strategies used by native
speakers of Thai and Korean speakers of Thai. Journal of Studies in the Field of
Humanities, 30(1), 141-169.

[12] HateBerry, C. (2023). Cullen HateBerry playlists. [Video]. YouTube. https://www.
youtube.com/@cullen_hateberry/playlists

[13] Yngve, V. (1970). On getting a word in edgewise. [Paper Presentation]. Papers from the
sixth regional meeting of the Chicago Linguistic Society. Chicago.

[14] Ike, S. (2010). Backchannel: A feature of Japanese English. [Paper Presentation]. JALT
2009 Conference Proceedings. Japan.

[15] Yule, G. (1998). Pragmatics. Oxford University Press.

[16] May, J. L. (2000). Historical dialogue analysis. Pragmatics and beyond new series. Journal
of Pragmatics, 32(10), 1539-1550.

[17] Wales, K. (2001). A Dictionary of Stylistics (2™ ed.). Pearson Education Limited.

[18] Duncan, S. J. R. (1974). On the structure of speaker-auditor interaction during speaking
turns. Language in Society, 3(2), 161-180.

[19] Li, H. Z. (2006). Backchannel responses as misleading feedback in intercultural discourse.
Intercultural communication research, 35(2), 99-116.

[20] Lee, K. (2020). Backchannels as a cooperative strategy in ELF communications. Korean
Journal of English Language and Linguistics, 20, 257-281.

[21] Beltran-Palanques, V. (2023). Exploring learners’ backchannel production in complaint
sequences across proficiency levels. International Journal of Instruction, 16(2), 1-14.

[22] Kraaz, M., & Bernaisch, T. (2020). Backchannels and the pragmatics of South Asian
Englishes.World Englishes, 41(2), pp. 224-243.

[23] AYTAG-DEMIRGIVI, K. (2021). Backchannels in spoken Turkish [Doctoral Dissertation, Middle
East Technical University].

[24] Wutthichamnong, W. (2015). Other-repetition in Thai conversation [Master’s Thesis,
Chulalongkorn University].

[25] Ochaphan, S. (2022). Simultaneous speech in Thai conversation: A case study of Hone
Krasae Telavision Program. Journal Thai language and literature, 39(1), 92-137.

[26] Cutrone, P. (2014). A cross-cultural examination of the backchannel behavior of Japanese
and Americans: Considerations for Japanese EFL learners. Intercultural Pragmatics,
11(1), 83-120.

[27] Engwall, O., Cumbal, R., & Majlesi, A. R. (2023). Socio-cultural perception of robot

backchannels. Frontiers in Robotics and Al, 10, 1-19.

Parichart Journal The Backchannel Functions in Conversations among Korean Learners of
Vol 37 No. 2 (April - June 2024) Thai as a Foreign Language




[28] Yamashita, Y. (2017). Response behaviors in conversational speech among Japanese-
and English-speaking parents and their toddlers. [Paper Presentation]. Advances in
speech-language pathology. Brazil.

[29] Ueno, J. (2008). Gender differences in Japanese conversation. Union College.

[30] Bodur, K., Nikolaus, M., Prévot, L., & Fourtassi, A. (2022). Backchannel behavior in
child-caregiver video call. Cognitive Science Society, 44, 3072-3079.

[31] Wannaruk, A. (2008). Pragmatic transfer in Thai EFL refusals. Regional Language Centre
Journal, 39(3), 318-337.

[32] Kraft, B., & Geluykens, R. (2007). Defining cross-cultural and interlanguage pragmatics.
LINCOM GmbH.

[33] Gass, S. M., & Selinker, L. (2008). Second language acquisition: An introductory course
(3 ed.). Routledge.

KUNMuotoBrCOUALOLWAIUMSAUNLNYODY DIN G 215a1suUNSBI0
ABMuInadumucwlsnA UA 37 auur 2 (IUKBU - DOLEU 2567)




UNAIUIEY

AnuduiussEinaussgslanisuenuaznslunazauasly
lun1saneanvasntnauuienenlunsamwaniuas
Uszelne: doyadsdnannuiundnsnisanaaniigs

The Relationship between Extrinsic and

Intrinsic Motivation and Turnover Intentions in

Pharmaceutical Companies in Bangkok, Thailand:

Insights from a High Turnover Rate Context

' A ndivemansuaznsUyd umine1dusssumans ngamne 10200
' Thammasat Business School, Thammasat University, Bangkok, 10200, Thailand
*Corresponding author: E-mail address: teerasak@tbs.tu.ac.th

(Received: December 20, 2023; Revised: May 11, 2024; Accepted: May 21, 2024)

https://doi.org/10.55164/pactj.v37i2.269665



uNAnga

Tugramsunsszuiavedhialain-19 dasnsareeniagiadsluvismeilulszmealne
anilugramnssudug fufunuitediiingusradifeAnmanuduiusseminetadogdauay
anusdlalunmameanvamtinnuvesuismelungammamuas Mnsansieseideyaiinus
nfIogad L 231 fegs Inensiiesnzsinisonnsswyam nudrdladeglasis 7 Usznns W
AMABULMLYNINSRU M53USRsnsatuayuanesdng anussiuresmiinnu madulavesrmeuuny
anuimviilueinnisnu anudilunsidousumisny uazmsiauiauasan v In
ﬁwamzwuL%qauasi’mﬁﬂ’aﬁ’lﬁ’zgﬁiammﬁy’ﬂamaaﬂéum;:il,mumiuﬂqqm‘wumuﬂs Tagnsiaule
vosmmeuunuEBvisnadernuiilalunismeenuesmusnniian musdemneuwLIN9Eu
ajsiuveesdng mausimsatiuayuainesdns msmeNAINS NN N AmEluns
doushumia wagenufnintiluendn mudidu uiTeidadiduativayunguinisimusauies
Tsmstuduiussgslaranisuenuazniglufinadeaudslalunisasenvominnu waniside
fusglevidmiuusdmelunsann Tun1sandnsnnisaIeenveunue) wazandununIsinng
n¥wensuyud n13iveadielumsinnsanmsfinutiadedu 9 Wiy Wy Taussuesdns
wazAuERUSed PN sTIaNTinaY

AdnAny: wssgdlannnieuen uwsspshinnngly anunslalunsaneen Ustnen ngufnsivunnues

Abstract

During the COVID-19 pandemic, the average turnover rate in pharmaceutical companies
in Thailand has been consistently higher than that in other industries. Therefore, this research
aimed to study the relationship between motivational factors and turnover intentions in
pharmaceutical companies in Bangkok. Data collected from 231 samples were analyzed by
using multiple regression analysis. The results showed that all seven motivational factors,
namely financial compensation, perception of organizational support, organizational
commitment, remuneration growth, career goal progress, promotion speed, and professional
ability development, had a significantly negative effect on the turnover intention of medical
representatives in Bangkok. Particularly, remuneration growth was the most influential predictor
of medical representatives' turnover intention, followed by financial compensation, organizational
commitment, perception of organizational support, professional ability development,
promotion speed, and career goal progress. This research, hence, contributes to self-determination
theory (SDT) by confiring that both extrinsic and intrinsic motivations lead to employee
turnover intention. The research findings can be useful for pharmaceutical companies in
Bangkok in reducing medical representatives' turnover rate, and in turn human resource
management costs. Further study on additional factors, such as organizational culture and

social relationships among employees, should be considered.

Keywords: Extrinsic Motivation, Intrinsic Motivation, Turnover Intention, Pharmaceutical

Companies, Self-Determination Theory
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Introduction

According to the Thai pharmaceutical industry outlook for 2020-2022, Krungsri Bank
reported that the domestic demand for pharmaceuticals grew at an average rate of 4.5 - 5.0%
even during the COVID-19 period [1]. The reasons for this growth include the increasing
number of non-communicable diseases, which typically affect the elderly, and the benefits
of universal health coverage. In order to maintain and increase market share, many
pharmaceutical companies in Thailand have developed unique marketing strategies, especially
those targeting doctors that are responsible for medical prescriptions. Directly advertising
medicine to patients is not legally allowed according to pre- and post-marketing regulations
for medicine in Thailand. In order to conduct marketing and pharmaceutical promotions with
doctors, pharmaceutical companies primarily use medical representatives (MRs), which
account for 35.5% of total marketing spending. This underscores the critical role that MRs
play in driving the pharmaceutical market. MRs act as a bridge between pharmaceutical
companies and healthcare professionals, and are responsible for promoting and selling
products to meet set targets.

Despite the relatively higsh compensation offered to MRs, the turnover rate remains
high. According to the average turnover rate of pharmaceutical companies in the Pharmaceutical
Research and Manufacturers Association (PReMA), the turnover rate has been consistently
higher than in other industries since 2010. Even during the COVID-19 period in 2020, the
projected turnover rate was approximately 16.1%, closely resembling the 17.5% rate in 2019 [1].
Consequently, companies bear the burden of costs related to employment and re-employment,
including recruitment expenses, training costs, and orientation. Additionally, organizations
lose valuable resources, along with individual employee-customer relationships, to their
competitors [2]. Furthermore, the resignation of an employee may cost a company approximately
six to nine months' salary. For example, the resignation of a digital marketer costs a company
approximately 300,000 to 450,000 baht. A similar case study in the US suggests that the
turnover cost in American companies in 2018 approached $600 billion, and was projected
to increase to $680 billion by 2020 [3].

In order to mitigate the impact of a company's turnover rate, it is crucial to understand
the factors influencing turnover intentions of MRs. Previous studies have examined various
factors related to turnover intention. For instance, Satardien et al. [4] explored the relationships
among perceived organizational support, organizational commitment, and turnover intention
among employees in the aviation industry; and Ohunakin et al. [5] investigated the perception
of frontline employees regarding career growth opportunities and their impact on turnover

intention in the hospitality industry. Ohunakin et al. identified an inverse relationship between
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career growth opportunities and employees' turnover intention. In order to retain talented
employees and to reduce the costs associated with hiring new ones, companies should
focus on clear career progression, promotion speed, professional skill development, and
compensation growth.

Several studies, such as those of Vizano et al. [6] and Hom and Griffeth [7], have
found that compensation is a significant motivator for employees across all levels. Competitive
compensation significantly contributes to employee satisfaction [8]. Employees often compare
their compensation and benefits with those offered by other organizations. If they find better
compensation and benefits elsewhere, they may leave their current position. Adequate
compensation not only motivates employees but also leads to improved performance,
positive job satisfaction, and ultimately reduces turnover intention.

However, the studies mentioned above cover only a few factors and lack a
comprehensive, holistic view. This paper, hence, aims to address this gap by employing the
concepts of extrinsic and intrinsic motivation and self-determination theory (SDT) in order
to comprehensively study all of the motivating factors related to turnover intention within
a single research study.

The paper is structured as follows: it begins with a discussion of the concepts of
extrinsic and intrinsic motivation and SDT. Next, it presents the research framework and
hypotheses. The paper proceeds to describe the research methods and findings, followed

by a discussion of the research implications, limitations, and directions for future research.

Literature Review

Extrinsic and Intrinsic Motivation

Extrinsic and intrinsic motivation are recognized as critical drivers of behavior, as per
self-determination theory (SDT) [9]. Intrinsic motivation involves engaging in an activity for
its inherent satisfaction rather than for some external reward or outcome [10]. Intrinsically
motivated individuals are moved to act because they find an activity fun or challenging,
rather than because of external pressures or rewards. Researchers have explored task
characteristics that make an activity interesting, creating an internal pull to perform the task.
The original authors of SDT [11] focused on psychological needs, namely, the innate needs
for autonomy, competence, and relatedness.

SDT posits that intrinsic motivation arises when individuals perceive control over
their activities (autonomy), feel competent in performing them (self-efficacy), and experience
a sense of belonging or relatedness while engaged in them (connection) [10; 11]. This study

focuses on intrinsic motivational factors as follows. First, organizational commitment (OC) is
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defined as the level of employee commitment to one’s current organization. It comprises
three components: affective commitment, continuance commitment, and normative
commitment [12; 13]. Affective commitment is the feeling of attachment to the organization,
or in other words, employees continue working in the organization because of their emotional
connection to it. Continuance commitment is the awareness of the consequences of leaving
the company, which keeps employees with the company out of necessity [12]. Normative
commitment is the sense of duty to continue working in the organization, as employees
believe that it is the right thing to do. Second, career goal progress (CGP) is defined as an
individual's intention to improve their current employment situation [14]. Third, professional
ability development (PAD) refers to the potential of the current position to offer opportunities
for training and the development of new skills [14].

On the other hand, extrinsic motivation involves engaging in an activity because it
leads to a separate outcome [15]. SDT suggests that when individuals are externally regulated,
they perceive their behavior as being directly controlled by others, often through contingent
rewards [16]. Extrinsic motivation is sometimes referred to as "controlled motivation" because
individuals are expected to act in line with what is rewarded by a controlling party [10; 11; 17].
This study, therefore, focuses on the following factors.

First, financial compensation (Fl) is defined as the money paid for the work that
employees do for the company. According to equity theory, people usually compare their
compensation and other rewards with those of others [18]. If they receive fair compensation,
they are satisfied and continue working for the company. If not, they might seek employment
elsewhere.

Second, remuneration growth (RG) typically refers to the potential increase in the
overall compensation or payment given to employees, workers, or individuals in exchange
for their services or work. Remuneration growth can be measured and tracked over time to
analyze the trends in how salaries, wages, benefits, and other forms of compensation change
within an organization or across a specific industry or economy [19].

Third, the perception of organizational support (POS) cover the relationship between
an organization and its employees' perception regarding the extent to which the organization
cares about their well-being, such as whether complaints from employees are taken seriously [20].
Eisenberger et al. [20] found that employees tend to perform at high levels and feel loyal
to the organization if they perceive support from the company.

Lastly, promotion speed (PS) refers to the rate at which an employee progresses
through the hierarchical levels of an organization, typically in terms of job titles, responsibilities,

and compensation [14]. It measures how quickly an employee advances to higher positions
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or ranks within the company's organizational structure. In the context of career development,
promotion speed reflects the pace at which an individual is promoted from one job role to
another, often indicating their performance, skills, and potential recognized by the organization.
A faster promotion speed suggests that an employee is achieving career milestones and
gaining increased responsibilities and opportunities for advancement within a relatively short
period. Employees typically gauge an organization's promotion policies based on their
achievement of expected working positions.

The Relationship Between Extrinsic and Intrinsic Motivation and Turnover Intention

Several studies have found that competitive compensation significantly contributes
to employee satisfaction [8]. As indicated earlier, employees often compare their compensation
and additional benefits with those offered by other organizations. If they find better
compensation and benefits in a new company, they are likely to leave their current position.
Vizano et al. [6] suggested that financial compensation has an inverse effect on turnover
intention. Similarly, Hom and Griffeth [7] found that financial compensation is a crucial factor

affecting an employee's intention to leave. Consequently, we propose the following hypothesis:

H1: Satisfactory financial compensation has a negative relationship with employees' turnover
intention.

Eisenberger et al. [21] discovered a strong relationship between the perception of
organizational support and turnover intention; that is, the more support employees perceive
from the organization, the less likely they are to consider leaving the company. Similarly,
several research studies have reported a negative relationship between organizational support
and turnover intention [22]; if employees feel well taken care of and supported, they are
less likely to contemplate leaving the company. Consequently, we propose the following
hypothesis:

H2: Satisfactory organizational support has a negative relationship with employees' turnover
intention.

According to Brashear et al. [23], who studied salespeople, there is an inverse
relationship between organizational commitment and turnover intentions. In a similar vein,
Guzeller and Celiker [24] conducted a meta-analysis of 13 scientific papers and found a
moderate negative relationship between organizational commitment and employees' turnover
intention in the tourism and hospitality industry. Employees are more likely to remain
committed to the organization if they perceive support from their company. This commitment,
in turn, helps to reduce employees' turnover intentions [25]. Consequently, we propose the

following hypothesis:
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H3: Organizational commitment has a negative relationship with employees' turnover intention.
Karavardar [26] stated that career growth opportunities are vital for retaining employees
within a company—when employees see a clear path for career development, they are
more motivated to pursue their desired career goals and are less likely to have turnover
intentions. Similarly, Nouri and Parker [27] found a negative relationship between turnover
intention and career growth opportunities. Remuneration growth can enhance employees’
performance and reduce their turnover intentions [28]. Additionally, an article by Omonijo
et al. [29] found a relationship between remuneration and employee turnover rate among
administrative personnel in a private institution. Consequently, we propose the following
hypothesis:
Hd: Satisfactory remuneration growth has a negative relationship with employees' turnover
intention.

According to Mapelu and Jumah [30], who studied the hospitality industry, career
progress can make employees feel more committed to their organization, reducing their
desire to leave. Furthermore, a speedy promotion process makes employees feel valued
by their organization, which leads to a reduction in turnover intention [31]. Consequently,
we propose the following hypotheses:

H5: Satisfactory career goal progress has a negative relationship with employees' turnover
intention.
H6: Satisfactory promotion speed has a negative relationship with employees' turnover intention.

Professional ability development is crucial for high-performance employees [32],
and the presence of a professional ability development plan can lead to employee satisfaction
and reduced turnover intention [33]. Consequently, we propose the following hypothesis:
H7: Professional ability development has a negative relationship with employees' turnover
intention.

The research framework and hypotheses are presented below.
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Figure 1 Research Framework

Research Methods

The population in this study consists of medical representatives in multinational
pharmaceutical companies in Bangkok, who are members of PReMA. The sample size for
this study, calculated using the G*Power method, is 153. A multi-stage sampling technique
was employed as follows: (1) stratified random sampling of the 36 PReMA -member
pharmaceutical companies based on their nationality (American pharmaceutical companies,
European pharmaceutical companies, and Asian pharmaceutical companies); (2) four samples
were selected from each pharmaceutical company's nationality using simple random sampling;
(3) a simple random sampling of medical representatives was conducted until the sample
size reached 153.

Collecting a total of 231 samples, demographic information, including resignation
experiences, gender, age, marital status, number of children in the family, work experience,
education level, and average monthly salary, is presented in the following table. Among the
medical representatives surveyed, the majority that reported resignation experiences from
pharmaceutical companies (72.3%) were between the ages of 25 and 30 (51.5%), were

predominantly female (82.7%), single with no children (75.8%), had 3-5 years of work

AWALWUSS:K3WUSOROloMEUDNIa:MElLIa:WGLTRlUNNSaEaNUaoWInoU R - R N{UaEia (Wil 423
UsBnelunsoinwuKUAS UsinAlng: JoyaBoanonnusunansimsanaoniigo UA 37 alUA 2 (Ueu - Dnueu 2567)




experience (44.2%), held a bachelor's degree (77.5%), and earned a monthly salary between
60,001 and 80,000 baht (41.1%).

The research tool utilized in this study was a questionnaire developed based on
the literature review and relevant studies. It consists of three parts: (Part 1) demographic
questions about Bangkok medical representatives (gender, age, marital status, work experience,
education level, and average monthly salary, including incentives); (Part 2) questions related
to financial compensation, collected using a five-point Likert scale; the scores ranged from
5 (very satisfied) to 1 (very dissatisfied); (Part 3) questions regarding the perception of
organizational support, organizational commitment, remuneration growth, career goal progress,
professional ability development, promotion speed, and turnover intentions, also collected
using a five-point Likert scale; the scores ranged from 5 (Strongly Agree) to 1 (Strongly
Disagree). The questionnaire survey was conducted from October to November 2021.

The index of item-objective congruence (IoC), developed by Rovinelli and Hambleton
[34], was used to assess content validity. The questionnaire draft was reviewed by two experts
from the academic research field and one expert from the pharmaceutical industry. These
experts provided scores ranging from -1 to +1 based on the clarity of the questions. Questions
scoring lower than 0.6 were revised based on the experts’ feedback, while those scoring 0.6
or higher were retained.

The Kaiser-Meyer-Olkin (KMO) value was 0.944, indicating significant overlap and
strong partial correlation among the variables. Bartlett's test of sphericity also yielded a
significant result, indicating that the correlation matrix is not an identity matrix. Thus, the
factor analysis was deemed reliable. Principal component analysis was used, and the results
are presented. Cronbach's alpha, which should be 0.70 or higher for questionnaire reliability
[35, 36], exceeded 0.70 for all of the items in this research, confirming the questionnaire's

reliability.

Research Findings and Discussion

Assumptions related to multiple regression analysis were examined. First, the
normality distribution of variables was assessed by examining skewness and kurtosis. The
results indicate that the variables met the normality criteria, as skewness was lower than 2,
and kurtosis did not exceed 5 [37]. Second, linearity was verified by analyzing the residuals
for each independent variable, showing no nonlinear patterns, ensuring the overall equation's
linearity. There was no evidence of significant outliers according to the Cook's distance test,
which yielded values between 0 and 0.145, all less than 1. The correlation matrix of the

exogenous latent constructs was assessed (see Appendix 1). Statistically, a correlation
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coefficient of 0.90 and above indicates the presence of multicollinearity between exogenous
latent constructs [35; 38]. Additionally, multicollinearity was assessed by checking the variance
inflation factors (VIFs) and tolerances in order to ensure low correlation between the
independent variables. All VIF values were less than 10, and tolerances were above 0.1
indicating that multicollinearity was not an issue in this study. The results of the regression

analysis are presented below.

Table 1 The results of the multiple regression analysis

Unstandardized Standardized

Variables Coefficients Coefficients t Sig.

B Std. Error Beta
(Constant) 7.036 266 26.497 .000
Financial compensation -.265 .052 -.254%* -5.088 .000

Perception of

o -.140 .041 -.146% -3.417 .001

organizational support
Organizational commitment -.231 .049 -.239%* -4.674 .000
Remuneration growth -.382 .057 -.392%* -6.689 .000
Career goal progress -.0.95 .043 -.081*% -2.215 .028
Promotion speed -.101 .035 -.088** -2.861 .005
Profes| .

rofessional ability 136036 133 3825 000
development

a. Dependent variable: Employees’ turnover intention
R’= 0.872, Adjusted R’= 0.868, *p < 0.05, **p < 0.01

According to Table 1, the results of the multiple regression analysis show that seven
independent variables (i.e., financial compensation, perception of organizational support,
organizational commitment, remuneration growth, career goal progress, promotion speed,
and professional ability development) affect the turnover intention of medical representatives
in multinational pharmaceutical companies in Bangkok. Furthermore, all of these variables
have a negative relationship with the turnover intention of medical representatives. The
results indicate that satisfaction with financial compensation negatively affects the turnover
intention of medical representatives (p-value < 0.05, B = -0.254). Thus, H1 is supported. A
study in Indonesia [6] also found that satisfaction with financial compensation could predict
employees' turnover intention. When employees are satisfied with their compensation, the
turnover rate decreases.

Next, the results show that satisfaction with organizational support negatively affects

the turnover intention of medical representatives (p-value < 0.05, B = -0.146). Thus, H2 is
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supported. This is in line with a study of Jitchanok [39], who found that satisfaction with
organizational support impacts the turnover intention of Generation Y. When employees
feel supported and are well taken care of, the turnover rate tends to decrease.

Moreover, the results demonstrate that satisfaction with organizational commitment
negatively affects the turnover intention of medical representatives (p-value < 0.05, 3 = -0.239).
Thus, H3 is supported. Wannarak [40] also found that lower commitment is associated with
a higher turnover rate.

The results reveal that satisfaction with remuneration growth negatively affects the
turnover intention of medical representatives (p-value < 0.05, B = -0.392). Thus, H4 is
supported. Heathfield [28] also found that satisfaction with remuneration growth can reduce
employees' turnover intention.

The results demonstrate that satisfaction with career goal progress negatively affects
the turnover intention of medical representatives (p-value < 0.05, B = -0.081). Thus, H5 is
supported. This is in line with a study of Karavardar [26], who found that satisfying career
growth reduces employees' intention to leave.

The results show that satisfaction with promotion speed negatively affects the
turnover intention of medical representatives (p-value < 0.05, B = -0.088). Thus, H6 is
supported. Laddawan [41] also indicated that promoting career advancement for employees
could retain employees in companies and reduce the turnover rate.

The results reveal that professional ability development negatively affects the
turnover intention of medical representatives (p-value < 0.05, B = -0.133). Thus, H7 is
supported. This is in line with a study by Weng and McElroy [42], who found that employees
are satisfied if their current position allows them to continuously improve their skills and

knowledge. When they are satisfied, their intention to leave the companies decreases.

Conclusion, Implications, Limitations, and Recommmendations for Future Research

The research findings show the relatively high R-squared value (0.872) in the MRA
model confirming the significant effects of all seven factors, namely, remunerational growth,
organizational commitment, financial compensation, perceived organizational support,
professional ability development, promotion speed, and career goal progress, on the turnover
intention of MRs in multinational pharmaceutical companies in Bangkok. This research, hence,
contributes to SDT by confirming that both extrinsic and intrinsic motivations lead to employee
turnover intention. Intrinsic motivation involves engaging in tasks for one’s inherent satisfaction
and drives employees to work because they find tasks fun or challenging [10], perceive
control over their tasks, feel competent in performing them, and experience a sense of

belonging or relatedness while engaged in them [10; 11]. By perceiving commmitment, employees
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have the feeling of attachment to the organization and work in the organization because of
their emotional connection to it and believe that it is the right thing to do [12; 13], as suggested
earlier. They are also aware of the consequences of leaving the company, career goal progress,
and professional ability development [14].

Moreover, SDT suggests that employees perceive their behavior as being directly
controlled by others, through contingent rewards [16], financial compensation [18], remuneration
growth [19], perception of organizational support [20], and promotion speed [14]. According
to equity theory, in order to feel satisfied, workers typically compare their pay and other
benefits to those of their peers [18]. If they receive fair compensation, they are satisfied and
continue working for the company. They also expect a potential increase in salaries, wages,
benefits, and other forms of compensation [19], as well as organizational support representing
how much company management cares about their well-being and seriously deals with their
complaints [20]. Furthermore, employees aim to be promoted to higher positions or ranks
within a relatively short period of time and expect a company's promotion policies to be
based on their achievements [14]. Consequently, employees tend to feel loyal to a company
if they perceive these motivational factors.

According to the MRA model, the most influential factors are remunerational growth,
followed by organizational commitment, financial compensation, perceived organizational
support, professional ability development, promotion speed, and career goal progress. These
findings can allow companies to prioritize and develop strategies based on the importance
of these factors to retain their employees and to reduce the impact of a company's turnover
rate as follows.

First, a company should prioritize satisfying career growth opportunities for medical
representatives, including remuneration growth, career goal progress, promotion speed, and
professional ability development. These factors are strong predictors of medical representatives'
turnover intention. Furthermore, they should pay attention to career growth policies in order
to attract and retain talented medical representatives that aim for career advancement.

Second, company management should ensure that medical representatives are
satisfied with their compensation. They often compare their compensation with peers and
other workers. Therefore, companies should ensure that their pay rates are competitive or
superior to those of other companies.

Third, a company should emphasize the importance of satisfying organizational
support for medical representatives; they value support from their companies, hence company
management should actively seek feedback from them. When employees receive recognition

and support, their turnover intentions tend to decrease.
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Finally, a company should focus on enhancing medical representatives' commitment
to the company. Making the company attractive to new hires and instilling a sense of pride
in being part of the organization would be respectively noted. Satisfied medical representatives
are more likely to recommend a company to others as a great place to work.

Although this research contributes to SDT, it focused only on medical representatives
in Bangkok, so the results may not apply to those outside the city. Future studies could
expand the scope to include medical representatives from other regions in order to better
understand turnover the intentions and motivational factors affecting them. In-depth interviews
in future research may help to gain deeper insights not captured by online surveys. As the
independent variables are correlated, future research may also investigate causal relationships
among them. Furthermore, future research should explore other factors, such as organizational
culture and social relationships among employees, that may affect turnover intention, beyond
the seven factors examined in this study. Lastly, a researcher may consider conducting
experimental research to obtain metric data, as this study relied on perceptual measures

for turnover intention and other independent factors.
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Abstract

This research aimed to analyze key sustainability executive competencies. This research
was a qualitative study that used a case study approach. Data was collected through in-depth
interviews by using the interview guide with executives working on corporate sustainability
from 12 organizations listed on the Stock Exchange of Thailand (SET). Data analysis was content
analysis. The results showed that the key sustainability executive competencies consisted of
three areas. 1) Concerning knowledge, this included the concept of sustainability, laws and
standards related to sustainability, and organizational business throughout the value chain.
2) Regarding skills, they comprised strategy, project management, innovation, coordination
and teamwork, data management, communication, and lifelong learing. 3) Pertaining to
attributes, these included a passion for sustainability issues, understanding and empathy for
others, and patience. These findings may help to create an executive key competency model
for business organizational sustainability in the Thai context, with businesses and related
organizations applying these results to develop key executive competencies for corporate
sustainability to increase success and create value for both organizations, including Thai and

world societies.
Keywords: Competency, Sustainability Executive, Listed Companies on the Stock Exchange

of Thailand
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Table 1 Details of the Key Informants

No. Position Type of Business Location
Industry Category
01 Sustainability Manager Resource Energy and Bangkok
Utilities
02 Head of Sustainability Development Financial Banking Bangkok
Business
03 Manager of Engineering Logistics and Service Transportation Bangkok
Sustainability and Logistics
04 Deputy Managing Director of Corporate  Real Estate and Real Estate
Governance, Organizational Planning, Risk Construction Development
Management and Sustainability
Development
05 Head of Legal and Sustainability Agriculture and Food and Bangkok
Food Industry  Beverage
06 Chief Executive Officer Industrial Glue Products Bangkok
Products
07 Vice President of Sustainability Service Tourism and ~ Bangkok
Development and Corporate Leisure
Communications
08 Human Development and Sustainability ~ Consumer Personal Bangkok
Manager Products Products and
Pharmaceuticals
09 Senior Assistant Managing Director Resource Energy and Bangkok
Investor Relations and Corporate Utilities
Sustainability
10 Managing Director Agriculture and  Agricultural Chon Buri
Food Industry ~ Business
11 Assistant Chief Executive Officer of Agriculture and  Food and Bangkok
Strategy Sustainability and Innovation Food Industry ~ Beverage
12 Manager of Sustainability and Quality, Resource Energy and Bangkok
Safety, Health and Environment Utilities
Management
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Figure 1. The Model of Key Sustainability Executive Competencies
Source: Developed by Author
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Table 2 The synthesis of research results

Key Informants
01 02 03 04 05 06 07 08 09 10 11 12

Key Competencies

Knowledge
- Concept of sustainability v v v v v Vv Vv Vv VvV Vv Vv V
- Laws and standards related v v v v v v

to sustainability
- Organizational business v/ v v v v vV v v VvV vV V

throughout the value chain
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Table 2 The synthesis of research results (Continue)

Key Informants
01 02 03 04 05 06 07 08 09 10 11 12

Key Competencies

Skills
- Strategy v v v v v v v v v v v
- Project management v v v v v v
- Innovation v v v v v v v
- Coordination and teamwork v v/ v v v v v v v
- Data management v v v v v v v v
- Communication v v v v v v vV v vV
- Lifelong learning v v v v v v v v v
Attributes
- Passion for sustainability v v v v v v v v
issues
-Understanding and empathy v v Vv v v v v v v
for others
- Patience v v v v v v
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Abstract

This article aimed to study writing techniques in magical realism literary works of
the S.E.A. Write Award Finalists, during 1996 — 2021. Seven novels and thirty short stories
were studied. The study found techniques of merging rational facts with magical surreal
factors in literary elements of plot, characterization, and setting as the following. 1) Concerning
plot, this included a mission leading to finding magical objects; characters encountering with
magical phenomena, without clues or causes, accepted by people as normal public happenings;
and telling of magical narratives, unproven and indistinct between reality and magic. 2)
Regarding characterization, the realistic characters were presented as ordinary people in the
society, and interacting with magical realistic characters, who were humans; animals; plants;
things; or spirits in the real world with special characteristics or abilities. 3) Pertaining to
setting, it was based on real locations added with magical events linking to historical period.
Readers would assume the realistic magical events in historical timeline, uncertain whether
the events happened or not. Besides, some magic was created on ancient beliefs, and this merged

the realistic and the magical undividedly.
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Abstract

This qualitative research aimed to (1) examine general information of Klon Lan in
Trang Province and (2) to analyze its content and literary sense in Trang Province. In-depth
interview and focus group were utilized for data collection. Analytical description was used
for data analysis. Subjects were those taking part in Klon Lan in Trang Province. Researchers
used a snowball or chain sampling to gain research subjects. Research results showed that
Klon Lan was a folk poem with no written history has been recorded. In the past, it was used
to sing in inauspicious events at night by sitting round on the ground and singing poems. At
present, however, it could be sung both in auspicious and inauspicious events. The purpose
and content of singing depended on the event and/or chance. The poet needed to have
the ability to use language well with tactfulness and nice voice. As for its social values, Klon
Lan had the content that reflected way of life, belief, culture, tradition, and values of the
local people. In the literary sense, the results revealed that Klon Lan is the poem with rhyme
and rhythm like Klon Paet. The use of language in poems included both southern and
standard Thai words depending on contents and chances. Repetitions of words, rhetorics
and idioms were used in singing Klon Lan to achieve poetic flavor. Moreover, this poem used

high and low tones, long and short voices, leading to the beautiful melody.

Keywords: Klon Lan, Folk Poem, Klon Paet, Literary Term
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Abstract

This study aimed to (1) explore factors influencing franchise purchase intention and
(2) develop a model of franchise purchase intention among those interested in becoming
entrepreneurs. Data were obtained from 307 attendees of the Thailand Franchise and Business
Opportunity at the Bangkok International Exhibition and Convention Centre. The binary
logistic regression technique was used to analyze the data. The findings revealed that the
following four variables, namely franchise knowledge, credibility, franchise experience, and
brand commitment, could explain and predict franchise purchase intention at 0.05 statistical
significance. The accuracy of the model in correctly predicting was 84.3. The findings of this
investigation can be leveraged by franchise owners to develop and implement business

plans according to the expectations of their customers.

Keywords: Franchise, Purchase Intention, Credibility, Commitment, Binary Logistic Regression
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Independent Variable Dependent Variable
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Support (X5): H3 - Price (Xg): H8

»| Purchase Intention (Y)

- Credibility (X,): H4 - Place (X,): H9

Experience (X5): H5 - Promotion (X,0): H10

Figure 1 Research Framework
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2. wamslaTesianiade dudosvunnsgurestafonisidadeuntsulyd

Table 1 Results of Prospective Entrepreneurs' Franchise Purchase Intentions Based on Study Criteria

Variables X SD Interpretation

Brand 4.46 .56 Highly agree
Support 4.55 74 Most agree
Credibility 4.49 .59 Highly agree
Experience 4.25 .66 Highly agree
Brand Commitment 4.26 .66 Highly agree
Product 4.51 .56 Most agree
Price 4.36 .66 Highly agree
Place 4.44 .64 Highly agree
Promotion 4.42 .58 Highly agree

Total 4.42 .63 Highly agree

97N Table 1 wuh Yafeitfieuddaenudiladounsulvdvosimiladudusznouns
WU maswsziumsAnuseedesumsatuayuusulyd eglussiuiiusienniian feede
Tnesmwiiu Ao 4.55 sesasunduiladesunansue sruanuidede srunsiaudi sudesmi
NNSPMUNEY AUALETINITAAIA AUTIAN AUANNNTURERTIAUAKAzA LU TTaUN SalL sl
finade 4.51, 4.49, 4.46, 4.4, 4.42, 4.36, 4.26, 4.25 ARSI

3. wamﬁlﬁmzﬁmmé’mﬂ’uﬁ‘mm‘fja{]’aﬁdmaﬁammﬁgﬂﬁ]ﬁaLLWﬁuI%ﬁéuaaﬁausLmﬂu
AUszneuns menmsiasizinisannssladafinmd laeds Enter fauniseianisalniuiinaziiy
Tunsislateunsuled annsfiansandana g

Table 2 Overview of the Model Fit Test, Model Summary, and Classification Accuracy Percentages.

Test Measure Value

Omnibus Test of Model Coefficients Significance level 0.008
Model Summary -2 Log likelihood 199.363
Cox & Snell Pseudo R Square 0.168

Nagelkerke Pseudo R Square 0.277

Hosmer and Lemeshow Test Chi-square 3.202
df 8

Significance level 0.921

Percentage Correct® Predicted 84.3

a. The cut value is .500
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910 Table 2 wud1 fauusieia 10 fuustuaunisnmsliasziinatenundlade
wsulvdvasiauladuiusznounis egedlideddyn1ead lneainnnsvageus Model Chi-square
aunsmsiseitildannsanaesladafinyifieddyymaadalaediin Omnibus Test (Sig) 7 .008
waRTILUUIERIEANUAINEZEN (Goodness of Fist) N1SVAGBUANMALIZANTBILULAANUERRTDS
Hosmer and Lemeshow 11 Sig. > 0.05 wansinlunadianumnzanlunisesuienissinduladen
aulaasulugsiaunsuled Asedutodfny 0.05 uazd Nagelkerke Pseudo R Wi 0.277 uansi
Fudsdasrlusauvuaunsassungleniamudsiadeusuled Tadesar 27.7 wazuwuudiaes

fananasavineranunslageunsulydvenguiiedns lagndesesay 84.3

Table 3 Results of the Hypothesis Testing. Using Binary Logistic Regression to Analyze Factors

Affecting Prospective Entrepreneurs' Franchise Purchase Intentions

Variables B S.E. Wald df Sig. Exp(B)
Constant 19.61 22421.2 0 1 1.00 .093
Knowledge 0.64** 0.27 5.55 1 0.02 1.90
Brand -0.87 0.50 3.04 1 0.08 0.42
Support -0.36 0.55 0.42 1 0.52 0.70
Credibility 1.15% 0.53 4.62 1 0.03 3.15
Experience 0.86™* 0.43 4.03 1 0.05 0.43
Commitment 0.76** 0.35 4.84 1 0.03 2.15
Product 0.14 0.54 0.07 1 0.80 1.15
Price -0.30 0.45 0.44 1 0.51 0.75
Place 0.09 0.43 0.04 1 0.84 1.09
Promotion 0.33 0.52 0.40 1 0.53 1.39

Note : ** Statistical significance at the 0.05 level
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MnranTieseildannisaaneslaiafiny aunsaaiauuuinaesmssdatounuld

vosgauladuiusznaunis ladsil

Y =19.61 + 0.64(X1) + 1.15(X4) + 0.86(X5) + 0.76(X6)
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vosUszneuns Tuwawmeauiauasiivalan wid ssfaunsulydduanuduiusaudyayinig
ngvneseviausulvdveiuasusulydd uinmmndatedygiiesedufereadiauidsays
puUTzURorLdLWaITonad STl dusm T Nyadzayo, Matanda, and Ewing [73] erate
msdansanuduiusseniusulvd@uaznsduiesivszdninadmasiennudsavesgsia
wisuled Tnsusulvdvesmsiiarsunlansursuledundfifianuynitusensidud 1iedain
wisulyddfianugniusiensdudnaglimnusudolunmssnuuesgiuwisuled wisulvdwes
AITYINNIUL N TN egsTa wWu nsatuayuwisuled nsuustudeya nsudludetaugs
Dudu ieiaduaianazsnuamnuduiusidauinvemsaud maamﬂaaaﬂwqwamimmm
Badanius (Relationship Marketing Theory) nanafie Aanssumamsmaiasinuniiegnisadng
Wanuaznssnwinsuaniasuanuduiudiivszauanuduie axflanugniukazanudels
Hutladeidenles [24) fuslaaideinuismanunsadsieunanfnumivitinanmaadaygyaziiunli
Flagilenugnivudnuonsual [74] dewasiewgfinssunisde [75] uagnisedn (76]

5. fadudunmauilaidsnadensvinearuiiladeunsuledvesauladudusznauns
Jefasaunigiudl 2 asandeslvlufiamaientu Cho [36] M3andiamaudlsllafiavsnaddny
somusalalunsteurisulyd usiliaonadeatu Pusporini et al. [55] asaudniinadsuansenuaile
Tunmsdevesfauladuunsulydd annsnefunelnenguinisdsdygia Aomssuiuazdeidos
YowTAuA M nauduimiinseunauituiinenumudunsdedyanafnunnuazen iy
vosurlsulvdues [34] Weduslaaiiuszaumsaianndadieneg Wy nseenuuuusaias saui
wandusivesurisulvdemsuaziaiesin aliviminisuinisvesiuuisulvduazesduszneud
Fudadlddu wu nsnnusad nsTiusnig msussmevesmsinau Wusu TneUszaunisalananse
Antulsusiuslaaliuanseuaulavielimuduiusauiunsaud (77 wigusTnafitanmusdn

v

’1‘14!‘U’Jf‘l‘Vﬁ?J‘USSﬁ‘Uﬂ’]ﬁmmiﬁﬁU?’ﬂﬂﬂQUUﬂﬂﬁﬂﬂﬂUﬂGlGl’eJGli’]ﬁ‘LlﬂW (Attitude Toward the Brand)

' v

firouinedBuiitisnsefunasnitlugnginssumsidatovesiaulotoavisunsulydls [52)
v

UBLAUDLLUS

Paauauuzlunisinansideluly

1. wan1539eil Wunumsdmiumhenuiinetosnundnduatvayugsiounsuludli
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dulavislutssmeauazsassma fo nislinnudarudiladetumsissiausulsduasdate
fiflasoaudslatounsulvdvesiiaulounidwesysie SMEs fidesnistamugshagunsuled
femnuddnesUszaunisalzsiefisniuiume suinaiadefeuasiinnunniiusonsdud
Tunguiuilnneewsioilles maenau nsweunslinnuiifedtugadu/ansesvesgsiausuled
s ledvaeanu

2. ludruvestimsnanauazunsulvdees anuvihmeiiddaigadenisitilangingsy
futouvesidlon aruifulnegdduresusulyduagfumuddadovosauladuumsulydd
Hundn iflesannisislatevesfailaduunlsulyd@assvendsdud/uinisvosuidnnsm
ALAATLarANUEBINTTeIY TANaMTISEE uwisulvdsedas 1) Ieudddenisadng
auUszaunisal esdaufuasvinuzaunnndnifuiainsnsufuinuilinasgudeaiuuasd
spuumeenasdnuiluidailatousulyd 2) afummnidetiedensndudrunszuaums
FomInsRaNALUUYSANMSLaLAANTIUA UM IIANAYNEENT WU M3 UszmnTeTagsiauisuled
Inegondun (Thailand Franchise Award) 91nnsusianngsian1si nsgnsasndivd ielrlssumata
fusosrmnuidunnsguszsuanna Wudu Jaasdunsdsdyananunwesisuled aisenuiils
Turgaladailuganuiidvinasonsidatouazmadaiulatogshunlsdluiign 3) adaam
niusionsduAEuYszaunsaliuuInlumsuImsanuduiuslussezensenitunsulydves
wazunsuledd unsuled@ifanunniusonsidudgoudaudslafiazufuaaunanim
iasgrumsidiunu Sahuganufimelasasanugnifuresgniuasyaainsiensdudi auin
auennudumiiesnsauitu uay 9) g IS Enudugasu/gadesvessRausulyd
s arwdduAud/vinsungiauladeunsulydessdesuilngluundadeyauntaula
Hugusznounsuisulvdifieysznounsdindla

forausuuzdmiuniduadsioly

1. m3ifendsd iunsinviemedadafounsulvdfuniBenrmammuanauislsduuni
waglomanegania o guéivssanisuarnisUssguumnsangamm TunsAnwiaduisluaisens
Ussrnsuaznduinegndasmafudeyaandaulatounsulydluaniufidnmuiivarnuaieminiu

2. Wan153y euin a9dud ssuvatvayuwisuled dudssaunnisnain lawn
WAmfuel T Fomnenssmheuardaadunisnanlidmatenisviugeuddlateuisulyd
Sty §ideiaueh meiuadulely msfistadeduitruei oy vietiafodueugnitutons aud
Fuas$An (Affective Brand Commitment) ifutlfodunansdoutilugnisidate ieliiaosd
ArudidostadeiidemadenginssunisidatousulydvesiaulaléasBondamunndeiu

3. tnidefieladnwiAsaiuiuuisuled erafisdadesnudnuagmalszvnseans
waw/v3e Ussamvesgsiausulvdfidmaromsinaulavesfauladuiussnoumslumsidenduoly
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Abstract

This study investigated the syntactic structure of noun clauses, which were made
up of their form, meaning and use. The study sought the correlation between noun clauses
and three linguistic variants, such as the overt complementizer that, the semantic denotations
of non-subjectivity and the preferences of noun clause. The data under study included 20
applied linguistics research articles taken from System and Journal of Studies in the English
Language. There were 123 noun clauses available in this study. The data were analyzed by
using the SPSS 29 with the inferential statistic tool called Pearson Correlation. The results
clearly showed that there was a statistically significant relationship between noun clauses
and the overt complementizer that, both in System and Journal of Studies in the English
Language where their p-values were reported at .000 and .025, respectively. In addition, a
statistically significant relationship between noun clauses and expressions of non-subjectivity
was shown in System where the p-value was reported at .033. However, this significant
relationship was not found in Journal of Studies in the English Language. The results of this
study were explained by the principle of formality and pragmatic discourse of given and new
information. It is expected that the results in this study will be useful for learners of English
as a Foreign Language (EFL) in terms of applying the structure of noun clauses in applied

linguistics research articles correctly and appropriately.

Keywords: Applied Linguistics Research Articles, Noun Clauses, Pearson Correlation

Introduction

Noun clause complement is syntactically classified as a CP structure in English
generative grammar [1]. The structure is generally used for reporting information. In order to
form the noun clause complements in English, there are various linguistic elements which
the users are required to know. Consider the sentence below in order to understand the
linguistic features of noun clauses.

(1) Chomsky addressed that language is systemic.

Syntactically, it is acceptable for the CP complementizer that to be either overt or
covert [1]. Omitting the complementizer that in the structure of noun clauses does not affect
grammaticality of the sentence as in Chomsky addressed language is systemic. However,
different variants are preferred to be used in different genres, or different types of texts.

From the syntactic variants of the overt CP complementizer that, the semantic
denotations of noun clauses in English are examined via two aspects which are the matrix
verbs in the main clauses such as addressed and the semantic denotations of noun clauses

[2-3]. The first aspect is the semantic denotation of the matrix verbs. They are divided into
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different semantic classifications, such as communication verbs and cognitive verbs.
Communicative verbs are verbs of reporting as exemplified by address, indicate, report,
point out and say. In addition, cognitive verbs referring to the verbs of perception, thinking
and emotional expressions include feel, know, believe and think. In addition, the second
aspect of semantic denotations of noun clauses is subjectivity, which refers to the writers’
assessment or attitudes toward certain entities. The information in the noun clauses as in
(1) which is language is systemic has the semantic denotation of non-subjectivity, sometimes
known as factuality. This study investigates whether the structure of noun clauses in applied
linguistics research articles is used for either subjectivity or factuality.

Pragmatic aspects in this study refer to the specific context that noun clauses are
likely to be used in more frequently than others in applied linguistics research articles. The
specific context in this study refers to different research sections, such as introduction,
literature review, methodology, the results of the study, discussion and conclusion. The
linguistic expressions of syntax, semantics and pragmatics in the above sections allow us to
see that there are different factors to think about before applying the structure of noun
clauses in written texts. These factors are inseparable and tied together into a noun clause
to communicate certain meaning and the writers’ intentions. For example, some verbs in
the matrix clauses prefer to be used with the complementizer that. However, other verbs
in the matrix clause prefer to be used with the zero variant of the complementizer that,
such as / think and | believe. These examples are used formulaically or technically, known
as collocation. Therefore, this study seeks the correlation of how different linguistic features
are combined into noun clauses in applied linguistics research articles.

A number of related previous studies focused on the use of noun clauses in English.
The structure of noun clauses in English bedtime stories was studied with 162 sentences of
noun causes [4]. The majority of the verbs in the matrix clauses are cognitive verbs such as
believe and think. Specifically, these verbs are preferred to be used with the covert
complementizer that. This could be because the degree of formality in English bedtime
stories is lower, so spelling out the complementizer that is not important in this genre. It
seems that the complementizer that was preferred in formal genre, such as medical text
and researcher article. On the other hand, the omitting of complementizer that was preferred
in informal text. While previous studied focused on informal text such as novels and bedtime
stories, this study filled the gap by examining at a formal register, such as applied linguistics
research articles,

The semantic denotations of noun clauses were studied in medical texts and they
were frequently used for evaluations or presenting personal subjectivity [5]. Technically,

these are called evaluative that- clauses, such as (2).
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(2) Recent work indicates that common genetic variants associated with
inflammation may also increase the risk for developing AD. [5]

Example (2) shows that the that- clause complement is overt and the whole clause
is used to evaluate a previous study via a possible degree of epistemic modality may. The
overt complementizer that is always spelt out in medical texts. Based upon the study
conducted by Kim and Crosthwaite (2019), the complementizer that seems to have a relationship
with the higher degree of formality in texts.

Varieties of texts, such as EFL writing, novels, and magazines were used to investigate
the use of noun clauses with different linguistic variants. This study contributes to the field
of noun clauses by selecting the materials of applied linguistics research articles for several
reasons, to contribute to the field of ESP. Research papers on academic writing in ESP focusing
on applied English linguistics have been increasingly popular over the last decade [6]. Writing
applied linguistic research articles requires the writers to follow the norms of writing, sentence
structures and vocabulary in order to communicate effectively and appropriately. The second
reason is that learning noun clauses as a whole, where form, meaning and use are learned
simultaneously could help support the writing of EFL learners. In prescriptive grammar, most
grammar books focus on form, while the meaning and usage of noun clauses are not
adequately explained [7]. This leads to learners’ problems when it comes to actual use as
they do not know when and why one variant is used over the other in specific contexts.
The third reason is that it provides a contribution to younger or junior researchers who would
like to try to publish their research papers in SCOPUS and Tier 1 databases, where Tier 1 is
the first national ranking of publications in Thailand. This study provides some examples as
empirical evidence for them to use as their own guideline of structure and writing. This

information leads to the following objectives and research questions.

Objectives of the Study

1. To investigate the relationships between the overt complementizer that and
noun clause complements in applied linguistics research articles

2. To investigate the relationships between the noun clause complements and the
semantic denotations of non-subjectivity in applied linguistics research articles

3. To investigate the relationships between the noun clause complements with their

preferences in the section of introduction in applied linguistics research articles

Research Questions
1. 1s there any statistically significant relationship between the overt complementizer

that and noun clause complements in applied linguistics research articles?
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2. Is there any statistically significant relationship between the CP noun clause
complements and the semantic denotations of non-subjectivity in applied linguistics research
articles?

3. Is there any statistically significant relationship between the CP noun clause

complements with the section of introduction in applied linguistics research articles?

Hypothesis of the Study

1. There is a statistically significant relationship between the overt complementizer
that and noun clauses complements in applied linguistics research articles.

2. There is a statistically significant relationship between the noun clause complements
and the semantic denotations of non-subjectivity in applied linguistics research articles.

3. There is a statistically significant relationship between the noun clause complements

with the section of introduction in applied linguistics research articles.

Methodology
Conceptual Framework
Dependent Variables and Independent Variables
This section shows the dependent variables and independent variables in the current
research study.

Independent Variables Dependent Variables
Noun Clauses in Applied Linguistics ¢ Syntactic Structures
Research Articles (SCOPUS Q1) O Overt that

A 4

Noun Clauses in Applied Linguistics O Covert that

® Semantic Denotations
O Subjectivity

Research Articles (Tier 1)

O Non-subjectivity
® Pragmatic Aspects
O Introduction

O Non-Introduction

Figure 1 Dependent Variables and Independent Variables of Noun Clauses in
Applied Linguistics Research Articles

Figure 1 shows the independent variables and dependent variables in the current
study. This study seeks the correlation between noun clauses and different linguistic variables,

such as the overt complementizer that, non-factuality and the productivity of noun clauses
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in introductions. The section of introductions in this study also includes literature reviews
as most published research papers include these two sections together due to limited space

or the format of writing.

Research Tool-Coding Scheme

This research study was made up of two research questions. This section illustrated

how each research question was answered.

Table 1 Research Questions, Research Design and Instruments

Research Questions Research Designs Instruments
1. Is there any statistically significant relationship Quantitative Tool-Coding
between the overt complementizer that and approach Scheme
noun clause complements in applied linguistics SPSS 29
research articles?
2. Is there any statistically significant relationship Quantitative Tool-Coding
between the CP noun clause complements and approach Scheme
the semantic denotations of non-subjectivity in SPSS 29
applied linguistics research articles?
3. Is there any statistically significant relationship Quantitative Tool-Coding
between the CP noun clause complements with approach Scheme
the section of introduction in applied linguistics SPSS 29

research articles?

Data Collection

This study is quantitative research which is based on non-probability sampling
method. The data in this study is applied linguistics research articles. The data collection
totally consists of 20 research articles where 10 applied linguistics research journals came
from System and 10 applied linguistic research articles came from Journal of Studies in the
English Language. These journals were selected based on purposive sampling methods.
They are up-to-dated research journal in the field of applied linguistics. Various topics of
applied linguistics research were included in this study, such as teaching approaches, teaching
and technologies, assessment and evaluation, and language use of ESL and EFL learners in
order to study how languages were used. So, when novice researcher would like to study
applied linguistics in the field of language teachings, they had examples to follow how to write.

System is a SCOPUS Q1 international journal of the United Kingdom (UK), whereas
Journal of Studlies in the English Language is a national journal in Thailand, which is ranked
in Tier 1.

The research articles gathered to be studied were published between 2020 and

2023, which are the most up-to-date publications at the time of the study. The data collection
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was gathered by the sentence level where all linguistic features of noun clauses could be
investigated. The data was collected on January, 2024. The data collection in this study is
illustrated below.

The findings hence suggest that [OVERT THAT] the JEP offers a novel and fruitful
platform for nurturing self-reflection, building metacognition and self-awareness,
[NON-SUBJECTIVITY OR FACUALITY] allowing for self-discovery and peer discoveries, as
well as establishing effective student collaboration. [EXTRACTED FROM THE RESULTS] [6]

The excerpt above represents a sentence of data collection in this study where
there are linguistic variants to study. At the level of syntactic structure, the complementizer
that is overt. The semantic denotation is factual. The context of this extracted token is the
section of results. It was collected as a concordance line in Microsoft Excel for the next step
of the data analysis via the coding into SPSS program version 29.

Once the process of collecting the data has been completed, the data analysis of
linguistics in this study follows [1,2,8]. The data analysis in this study was divided into three
linguistic layers, which are syntactically, semantically and pragmatically. The data analysis
of syntactic structure of noun clauses follows Radford’s (2016) generative grammiar, referring
to the systematic use of language. The variants of syntactic structures in noun clauses are
divided into zero complementizer that and the spelling out of the complementizer that.

The codes of syntactic variants of complementizer that were shown as follows:

Code Name CP Complementizer that
Code 1 Noun clauses with overt complementizer that
Example They speculated that increased listening and planning time

contribute to ease in conceptualization and delivery. [9]

Code 2 Noun clauses with covert complementizer that

Example The researchers hope the results of the study will be useful for EFL learners.

In terms of semantic denotations, the principles of analysis are subjectivity. According
to Nuyts (2001), subjectivity refers to the writers’ attitudes, opinions and evaluation toward
certain entities. This study examines whether the researchers in applied linguistics research
articles express factuality or subjectivity via the structures of noun clauses where the codes
of analysis were given as follows:

Code Name Non-Subjectivity

Code 1 Noun clauses with the semantic denotations of factuality

Code 2 Noun clauses with the semantic denotations of subjectivity

The pragmatic aspects refer to specific context of language use [6]. The use of noun

clauses in specific context of applied linguistic research articles includes introduction-literature
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reviews, research methodology, the results of the study, discussion and conclusion. The use

of noun clauses in different sections are provided different codes as follows:

Code Name Introduction
Code 1 The use of noun clauses in introduction
Code 2 The use of noun clauses in non-introduction

Data Analysis

In order to seek the correlations between noun clauses and the variables above,
the inferential statistical data SPSS version 29 with Pearson Correlations were applied for
the data analysis in this study. Once all information was completely coded into the SPSS29
program, the researcher clicked analyze, and then clicked correlate. Finally, the researcher
clicked bivariate to select variables. The data coded was analyzed by SPSS program. This

method leads to the results of the study.

The Results of the Study

The results of this study are divided into three sections. There are the overt
complementizer that, the semantic denotations of (non)-subjectivity in noun clauses and
the use of noun clauses in different sections in applied linguistics research articles between

SCOPUS Q1 and Tier 1.

The Overt Complementizer that in Applied Linguistics Articles

Syntactic structures of noun clauses are divided into two linguistics variants. The
first one is the overt complementizer that. The second one is the covert complementizer
that. As a total of 65 noun clauses in this study, 63 tokens were found to be used with the
complementizer that. On the other hand, only two tokens were found to be used with the
omitted complementizer that. The inferential statistical data of overt complementizer that
between System and Journal of Studies in the English Language are compared in Table 2
and Table 3.

Table 2 Pearson Correlation between Noun Clauses and the Overt Complementizer that in System

Pearson Correlation

Noun Clauses  Overt Complementizer that

Noun Clauses Pearson Correlation 1 999
Sig. (2-tailed) .000*.
N 65 65

Statistically Significant at *P < 0.05
Statistically Significant at **P < 0.01
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According to Table 2, there is a statistically significant relationship between the use
of noun clauses and the overt complementizer that in System. The p-value between the
two variables was reported at .000. It means that a correlation was significantly found between
noun clauses and overt complementizer that in System.

Table 3 Pearson Correlation between Noun Clauses and the Overt Complementizer that in

Journal of Studies in the English Language

Pearson Correlation

Noun Clauses Overt Complementizer that

Noun Clauses

Pearson Correlation 1 .854
Sig. (2-tailed) .025*
N 58 58

Statistically Significant at *P < 0.05

According to Table 3, there is a statistically significant relationship between the use
of noun clauses and the overt complementizer that in Journal of Studies in the English
Language. The p-value between the two variables is reported at .025. It means that a
correlation is significantly found between noun clauses and the overt complementizer that
in Journal of Studies in the English Language. Examples of the two variants in applied

linguistics research articles are given as in (3).
(3)
(a) They speculated that increased listening and planning time contribute to ease
in conceptualization and delivery. [9]
(b) These findings show that the orchestration across digital spaces depended
critically on the learners’ agency and creativity to make strategic connections in
alienment with personal interest and need. [5]
(c) The results of the study indicated that learners rated task 3 to be the most
difficult task while task 2 was more difficult than task 1. [10]

Examples (3) show that the use of noun clauses is colligated with the overt
complementizer that. The overt complementizer that is colligated with the communication
verb speculated. On the other hand, the overt complementizer that is collicated with the
presentation verb show. Therefore, there is no difference in the variant of overt complementizer

that between System and Journal of Studlies in the English Language.

Semantic Denotations
Semantic Denotations of (Non)-Subjectivity
Subjectivity refers to personal attitudes, opinions or evaluation towards someone or

something. Noun clauses used with the semantic denotations of factuality are given in Table 4.
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Table 4 Pearson Correlation between Noun Clauses and Non-Subjectivity in System

Pearson Correlation

Noun Clauses Non-Subjectivity
Noun Clauses  pagrson Correlation 1 792
Sig. (2-tailed) .033*
N 65 65

Statistically Significant at *P < 0.05

Table 4 reveals the statistically significant relationship between noun clauses and
non-subjectivity through the inferential statistic tool of Pearson Correlation. The p-value is
reported at .033. This means that there is a correlation between noun clauses and
non-subjectivity in System. Although the majority of noun clauses in applied linguistics
research articles are used with the semantic denotations of non-subjectivity, only two
examples were found with the semantic denotations of subjectivity in this study. These are
viewed as distinctive authentic examples to look at.

(4)

(a) In designing the survey to conceal the covert research focus of PMs, we expected
that few raters would comment on PMs explicitly, failing to notice them or not knowing
how to refer to them if they did. [7]

(b) Some twenty years after Dornyei (2005) first proposed that motivation for

language learning could be conceptualized as a self-system, the purpose of this article

is to critically evaluate this key contention. [11]

The noun clause in example (4a) shows that the writer notes his own epistemic
evaluation towards the rater’s comment via the linguistic expression of the epistemic marker
would or medium degree of epistemic modality. In example (4b), the use of that- clause
complement is semantically interpreted as factuality. The researchers report the result of

their study concerning the positive relationship between speech and motivational intensity.

Table 5 Pearson Correlation between Noun Clauses and Non-Subjectivity in Journal of

Studiies in the English Language

Pearson Correlation

Noun Clauses Non-Subjectivity
Noun Clause  pearson Correlation 1 597
Sig. (2-tailed) .000
N 58 58
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Table 5 presents the statistically significant relationship between noun clauses and
non-subjectivity through the inferential statistic tool of Pearson Correlation. The p-value was
reported at .597. This means that there is no statistically significant relationship between
noun clauses and non-subjectivity in Journal of Studies in the English Language. Some
examples of subjectivity in noun clauses in Journal of Studies in the English Language are
presented as follows:

(5)

However, the author suggests that study of language use in the moves of online

advertisements could integrate in creating teaching materials in order to make

them more practical. [12]

In example (5), the researchers show their opinions that it is possible for the teachers
to combine the use of advertisement in move analysis with their teaching materials. To sum
up this section, a significant relationship between noun clauses and factuality was found in

System, but not found in Journal of Studlies in the English Language.

Correlation between Noun Clauses and the Section of Introduction
Pragmatic aspects of noun clauses in this study refers to specific context in applied
linguistics research articles that noun clauses are used. The specific context in research
articles refers to the sections of introduction and non-introduction (i.e., methodology, the
results of the study, discussion and conclusion) The inferential statistical data of noun clauses

and introduction section in applied linguistics research articles are reported in Table 6.

Table 6 Pearson Correlation between Noun Clauses and the Section of Introduction in System

Pearson Correlation

Introduction Noun Clauses
Introduction  Pearson Correlation 1 842"
Sig. (2-tailed) .000
N 65 65

Table 6 presents that there is no statistically significant relationship between noun
clauses and the section of introduction where the p-value was reported at .842. Nonetheless,
when the use of noun clauses in introduction was calculated via descriptive statistical data
or percentage. It seems fair to claim that the use of noun clauses in applied linguistics

research is productive in the section of introduction such as (6).
(6) Yet, research has shown that depending on the context PMs have a wide
variety of discursive functions. [9]

The noun clause is mostly used in the introduction section to link the given information

of previous research studies to the new information in the present study.
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Table 7 Pearson Correlation between Noun Clauses and the Section of Introduction in Journal
of Studiies in the English Language

Pearson Correlation

Noun Clauses Introduction
Noun Clause  pearson Correlation 1 853"
Sig. (2-tailed) .000
N 58 58

Table 7 presents that there is no statistically significant relationship between noun
clauses and the section of introduction in Journal of Studiies in the English Language. The p-value
was reported at .853. Having provided the results of this study, the discussion is given in the
following section.

Discussion
Principle of Formality

The different variants of the complementizer that are explained by the principle
of formality. Level of Formality in language use depends on the genre of texts (Zareva, 2009).
Higher levels of formality were usually found in academic genres. This complies with the
use of noun clauses in this study where the use of the complementizer that is always used

with the noun clauses in applied linguistic research articles.
()
(a) The data revealed that students acquired higher pragmatic awareness and had
positive views regarding explicit training on email literacy. [5]
(b) The participants unanimously agreed that they had never deeply reflected on
their current or future lives or considered the role of English in their personal
and professional domains. [5]

Regarding the meaning of verbs in matrix clauses, the complementize that is always overt.
The spelling out of the complementizer that in applied linguistics research articles implies the
formality of this genre. The formality is also relevant to the target readers as the readers of research
papers are scholars, professors and graduate students. The results of this study are compared
with Wongkittiporn (2021) who studied noun clauses in children’s bedtime stories, where the level
of formality is lower than applied linguistics research articles. It was found that approximately
80 percent of the complementizer that is covert in English bedtime stories as in (8).

(8) “I thought | was in love with a monkey.” [14]

Example (8) shows the covert that. Moreover, example (8) is used inside quotation
marks referring to spoken register. Therefore, this is evidence to support the lower level of
formality of noun clauses in English bedtime stories. The principle of formality as explained

above is also linked with the stylistics in writing. The authors of different genres have their
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own stylistics in writing [15]. For example, the writing styles of news reporters is likely to be
short and direct to the point as news readers normally skim for keywords. However, the
researchers write with details, examples and elaboration. Moreover, the researchers need to
be careful with their expressions and make their articles formal to increase the validity and

reliability of their articles.

Pragmatic Discourse of Given and New Information

Noun clauses are productively used in the section of introduction. This could be
explained by the pragmatic discourse of given and new information referring to providing
the old information before giving the new information concerning the current study (Birner,
2006). Noun clauses are used to report factual information as given information that comes
from previous research studies. The information is given in terms of what was found by
previous studies as a summary of information before the new information in the study will
be given. The researchers use information from previous studies to inform what was found
or shown. Therefore, the given information which comes from previous studies is mostly

written in the structure of noun clauses.
9)
Studies by Papi and his colleagues have shown that both ideal and ought selves
could contribute to motivation, emotions, learning behavior, and achievement,
but in qualitatively different manners. [16]
(b) They speculated that increased listening and planning time contribute to
ease in conceptualization and delivery. [9]

The statement in noun clauses as in (9) is the information about the contribution
of ideal and ought from a previous study and this is interpreted as old information used to link
with the investigation in the current study. Moreover, the noun clauses are used for providing

the contribution of the study.

Conclusion

This current study forms the specific definition of noun clauses in applied linguistics research
articles. The results of this study contribute to the definitions of noun clauses in English for
Specific Purposes (ESP) as follows:

Noun clause in applied linguistics research articles is defined as a formal structure
for reporting factual information. This factuality is the results from previous studies, statistical
data, and examples that are used as a back up information in the current study. They are
old information to link with the new information, new hypothesis and variables that are used
for investigation in new studies. Even though the structure can be used in every section, such

as methodology and the findings of the study, it is productively used in the section of
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introduction. The complementizer that must be overt or spelt out as in “the data revealed
that students acquired higher pragmatic awareness and had positive views regarding explicit
training on email literacy [5]”. The use of noun clauses in this study is similar to the medical
texts, which required the high level of formality and it complied with the theory of end
weight principle where the elaboration of information was placed at the final position of the
sentence [5].

This definition of noun clauses in ESP leads to certain implications in the current
study. ESP teachers who teach academic writing for research, writing research proposals and
independent study could apply this specific definition to teach English language learners
how to use noun clauses in research writing. This is because the structure of noun clauses
in research writing is different from those noun clauses in other genres of writing. Therefore,
form, meaning and use could be studied at the same time. English language teachers could
apply the results of this study as their pedagogical applications in order to teach their students
who enroll to study the subject of academic research writing and especially those who help
their graduate students to proofread their academic writing. Generally, most graduate students
learn the subject called research methodology either qualitative research and quantitative
research. However, not every university provide a causes of research wiring in English. the
students seem to become struggle when they need to start writing a research paper in English
on their own. This current research paper helps student to improve the quality of language
use when it comes to their own research writing in English.

However, the results of this current study are only applicable to the noun clauses
in applied linguistic research articles. Applying the results of this study to other text varieties may
not be applicable to the optimal level. For future research studies, it is recommended that
a study of other syntactic structures in applied linguistics research articles could contribute

something new to the field of ESP.
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administration, management, and accounting of researchers, academicians, or students of

Thaksin University, and other organizations.

Publication Conditions
1. The work described has not been published previously.
2. Those wishing to submit a manuscript must complete Parichart Journal online
registration, except for some special articles approved by the editorial team.
3. The manuscript must be typed in Thai or English with both Thai and English abstracts.
4. Content and ideas published in this journal must be the author’s only; the Editor
does not necessarily agree.

5. The reviewers must review the manuscript.

Types of Published Articles
1. Research Articles
2. Academic Articles
3. Book Review

4. Review Article

Journal Conditions
1. The manuscript must be typed on white Ad-size paper, single side, page number,
and TH Sarabun New Font size 14 with not more than 15 pages length,

including figures and tables.

2. Margins
Top margin 1.00”
Bottom margin 1.00”
Left margin 1.50”
Right margin 1.00”

3. Manuscript Online Submission

o1saisunssa
UA 37 alUA 2 (Ueu - Dnueu 2567)




The corresponding author must submit the manuscript online via Thai Journals
Online (ThaiJO) at https://www.tci-thaijo.org/index.php/parichartjournal
4. Researchers, academicians, or students who would like to submit the article (s) are
required to pay 4,000 baht/115 US per article after the acceptance of the
article(s) is notified. The payment must be made through the following bank
account.
Siam Commercial Bank
Account name:  PARCJ
Account number: 0-2032823816-5
Branch name: Phatthalung
After completing the payment, the membership applicant must attach the file of payment

slip online at https://www.tci-thaijo.org/index.php/parichartjournal or contact the journal

coordinators at the following address: Research and Innovation Institute, Thaksin University,
Phatthalung Campus 222 Moo. 2, Bann Prao Sub-District, Papayom District, Phatthalung,
93210 Thailand, Tel. 0 7460 9600 ext. 7242 or 08 1540 7304, or Email address: parichartjournal@tsu.ac.th
5. Article cancellation or dismissal has conditions as follows:
Article cancellation is made before article publication.
Article dismissal is made during or after article publication.
The cancellation or dismissal can be preceded by downloading the form at

https://www.tci-thaijo.org/index.php/parichartjournal; however, if the article has already

been sent to the reviewers, the corresponding author must be responsible for the

reviewing fees.

Manuscript Guidelines
The article must consist of:
1. Title
Title must be in Thai and English, center of the page. The first alphabets of
all words of the title must be capitalized with bold 20 font size.
2. Authors
Identify all authors with 14 font size, center of the page with logarithm. Position,
academic title, and affiliation in the footnote on the first page: Department,
Faculty and University stated in the same page, both Thai and English.
3. Abstract

Abstract must be in Thai and English, not more than 250 words, with 14 font size.
4. Keywords
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Keywords both in Thai and English related to the article, not more than 5 words,
below the abstract.
It must be typed with 14 font size, left-margin. Proper nouns (the first alphabet
of each word) must be capitalized.
5. Main Body consists of:
1) Introduction:
2) Objective
3) Methodology
4) Results
5) Discussion
*4) and 5) can probably be merged
6) Conclusions
7) Acknowledgement (if any)
8) References that must be APA 7 Edition and in English only

References
The reference lists must be numeric referencing in English only.
Numeric referencing is as follows:
1. Put the number in the bracket [ ] at the end of message or author’s name such as [1].
2. Put the continuous number started from 1. Any repeated list uses the same numbers.
3. All in-text citation must be in the reference lists based on the identified number in the
bracket [ ].
4. Multi-citations for the same message:
4.1 In case of not more than 2 lists, put the numbers of reference lists in
numerical order using comma such as [1, 5].
4.2 In case of more than 2 lists and those are continuous lists, use hyphen
(-) such as [1-3], [1-5].
4.3 In case of more than 2 lists and those are continuous and discontinuous
lists, put comma (,) and hyphen (-) such as [1, 4-5].
Example
1. getting the financial support from ... [1]...
2. Strong Security Measures for Sustainable Peace on the Korean Peninsula [2]
Reference lists must be arranged and written in APA 7™ Edition.

If it is from Thai version, please put (in Thai) at the end of the list.
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References

1. Book Last name, first initial of name. Second initial if given. (year). Title of
book. Publisher.
Example Kongsakon, R., & Pojam, N. (2008). Family violence. Srinakharinwirot

University Press.

* If there is no date, use ‘n.d.” (for ‘no date’)

** If there are more than one authors, use ampersand (&) before the last one (as shown above).

2. Research Last name, first initial. Second initial if given. (year). Title of article. Title of
Articles Journal, volume (issue). Page range. URL or doi number (if applicable)
Example Suwannopphrat, K. & Chinokul, S. (2015). Applying CLIL to English language

teaching in Thailand: Issues and challenges. Latin American
Journal of Content and Language Integrated Learning, 8(2), 237-254.
DOI:10.5294/1aclil.2015.8.2.8

3. Proceeding

Last name, first initial. Second initial if given. (year). Title of article.

Articles [Poster Presentation/Paper Presentation]. Conference Name.
Location. URL or doi (if applicable)
Example Kongthong, L. K. (2020). New dimension of educational management in

Thailand: A case study of southern part of Thailand. [Paper
Presentation]. 3™ International Conference on Education. Nakhon
Sri Thammarat.

4. Book Chapter

Last name, first initial. Second initial if given. (year). Title of the chapter.
In Editor(s). Title of the book. (pp. xx-xx). Publisher.

Example

Chantaraopakorn, A. (2007). The chakhe solo concert. In W. Aksornkaew
(Ed.). Music talk. (pp.4-7). Chong Charoen Printing House.

5. Articles in the

Last name, first initial. Second initial if given. (year, month, date). Title of

Newspaper article. Title of the newspaper or publication. URL (if applicable)

Example Chuensintu, T. (2009, January 6). Travel in the footsteps of the Buddha to
bring good luck for the New Year. Matichon.

6. Thesis Last name, first initial. Second initial if given. (year). Title of the thesis or
dissertation. [Doctoral dissertation/Master’s thesis, Name of
University]. Source. URL (if applicable)

Example Promrak, T. (2007). Women and domestic violence: Divorce as the solution.
[Unpublished Master’s Thesis, Thammasart University].

7. List of Last name, first initial. Second initial if given. (year, month, date). Personal

Interviewes communication [Communication typel].

Example Srisajjang, S. & Chankhonghom, J. (2016, March 13). Personal interview

[Personal interview].
8. E-book Last name, first initial. Second initial if given. (year). Title of book. URL
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Remark:
If the author(s) cite any information from any sources from another language, translate the
information into English except the proper noun(s) that must be transliterated and end the

list with [in original language].

Example
Chitniratna, N. (2013). Socio-Cultural change through diversity of life history and experience of

congested community leaders. Parichart Journal, 26(1), 30 - 73.
https://s005.tci-thaijo.org/index.php/parichartjournal/article/view/42942/35529. (In Thai)

Information from the Internet

Use the general forma of citation following by website; for example, the
author borrows the ideas from a book on the website, so the reference list consists of the
name of author, year of publication, book title, and publication place. Another information
should be added: searching date and URL - Retrieved + date + from URL

Abbreviation and Signs

Abbreviation comes up with its full version in the first time, and only abbreviation
later. Please avoid using abbreviation in the title and abstract. It is not recommended to
use the abbreviation that is used less than four times in the article. The author(s) must
provide definition or description of any signs used in the article when appearing in the first

time.

Figure

Figure is at the center of the page, following by description below the figure in 14
font size. It must be clear monochrome (black and white color). If necessary, it can be colored.
The word “figure” is bold, and the description is normal and set in the center of the page.

Lined figure must be in clear black.
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Violence of Spouse and Strict Nurture

Violent/Non-violent
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Figure 1 Odds Ratio of Violent Behaviors of Spouse and Strict Nurture

Table

Table must be bold and at the left side of the column, and the description is above the
table, with 14 font size.
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Example

Table 1 Relationship between Backeround of Violence and Violent Behaviors of Spouse

Violence of Spouse

Background of Violence  Non-violent Violent  Total Chi-square p-value

(947) (589)  (1,536)
Used to be violently punished
in the childhood 11.974 0.003
never 68.2 31.8 281
seldom 60.5 395 384
always 57.5 425 335
Use to see parents’ fight in the
childhood 9.280 0.009
never 68.8 312 39.8
seldom 61.0 390 398
always 58.6 414 204
Used to have violent behaviors
in the childhood 34.923 0.000
never 69.3 30.7 384
seldom 60.1 399 44.9
always 48.2 518 167
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