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Abstract

This research aims to study the production process of audio description services for
the drama series ‘DRAMA FOR ALL’ on the Thai PBS TV station. The study employed qualitative
research method. The researcher conducted in-depth interviews with the drama production
team and the product development team, involving a total of 11 informants. Results
underlined that the ‘DRAMA FOR ALL’ series is an innovative drama production that focuses
to ensure equal access and utilization for all groups of people. Creative production and
script writing methods have been adapted to facilitate access to media for the visually
impaired, through three processes. Firstly, pre-production stage begins with involving all
relevant parties in the drama production, consisted of the production team, director,
scriptwriter, and actors. They must have basic knowledge and understanding of the nature
of media reception by disabled people. This stage involves studying the possibility of
production requirements and surveying needs and viewing behaviors of visually impaired
audiences. This leads to a process of producing audio descriptions that differ from those
used in past television programs. Secondly, production stage covers controlling the production
process to align with the objectives which focusing on creating understanding and enjoyment
for the audience in watching the drama. Thirdly, post-production stage considers the accuracy
and balance of various sounds in the drama which consisted of speech, narration, music,
and sound effects, before proceeding to public relations, distribution, and evaluation.
Television media producers are able to apply knowledge from this research as guidelines
for the production of audio description in television dramas or other types.

Keywords: Production process, Audio description service, Drama, DRAMA FOR ALL

vist: Parichart Journal The process of producing audio description for television dramas
Vol. 38 No. 2 (April - June 2025) A case study of the drama series DRAMA FOR ALL
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Figure 1 DRAMA FOR ALL Project
Source: https://mgronline.com/drama/detail/9640000076512
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Drama Series ‘DRAMA FOR ALL’
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Data Analysis from Production Part

...................................................................................................................

The Production Processes of Audio Description

(1) Pre-Production

The 1% drama - Journey of Memories

The 3 drama - 100 Million View Likay
The 4" drama - 5G People Crime

1
A 4

(2) Production

I
\ 4

(3) Post-Production

il The 2" drama - Super Man, The best of ordinary people

The Production Guidelines of Audio Description for Television Dramas

Figure 2 Conceptual framework
Source: Designed by Phanthakan Thanon, 2567
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The process of producing audio description for drama series DRAMA FOR ALL

’HT Pre-Production @

* Workshop on Drama Production Preparation
+ Selection of Drama Production Team

s Script Development

+ Drama Production Planning

HE Production @

s Filming, Editing, and Creating Drama Master
s Script Analysis

» Creating Audio Description Script

* Accuracy Verification

* Audio Narration Recording Process

6‘5 Post-Production @

« Audio Editing and Mixing Process
« Accuracy Verification

+ Public Relations

+ Performance Evaluation

Figure 3 The process of producing audio description for drama series DRAMA FOR ALL
Source: Designed by Phanthakan Thanon, 2567
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Abstract

The study titled "Muslim-Friendly Wellness and Beauty Service for Hotels and Resort
Spas" forms part of the broader research project, "A Service Model of Muslim-Friendly Wellness
and Beauty for Luxury Tourists in Manama, Kingdom of Bahrain." This qualitative research
employed purposive sampling to select representatives from the Wyndham Grand Manama,
a hotel and resort spa recognized for its Muslim-friendly spa management practices, as well
as from award-winning hotels in Bangkok that received the World’s Best Spa Awards in 2022,
including Capella Bangkok, The St. Regis Bangkok, The Ritz-Carlton Bangkok, Four Seasons
Bangkok, and Paresa Resort Phuket, a globally acclaimed luxury hotel. Data were collected
through in-depth interviews using semi-structured interview guides and analyzed through
content analysis. The findings revealed that Muslim-friendly wellness and beauty service in
hotels and resort spas are managed across five key dimensions: 1) products, 2) services,

3) managements, 4) facilities, and 5) servicescape.

Keywords: Hotels and Resort Spas, Wellness and Beauty Services, Muslim-friendly Tourism
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Table 1 Top10 OIC and Non-OIC Islamic Tourism Destinations

GMTI  OIC-Countries Tourism  INDEX GMTI Non-OIC Countries INDEX
2015 Destination SCOR 2015 Tourism Destination SCOR
RANK E RANK E

1 Malaysia 83.8 9 Singapore 65.1

2 Turkiye 73.8 20  Thai 59.2

3 United Arab Emirates 72.1 25 United Kingdom 55

4 Saudi Arabia 71.3 30  South Africa 51.1

5 Qatar 68.2 31  France 48.2

6  Indonesia 67.5 32 Belgium 475

7  Oman 66.7 33 Hong Kong a7.5

8  Jordan 66.4 34 United States of America  47.3

10 Morocco 64.4 35 Spain 46.5

11 Brunei 64.3 36  Taiwan 46.2

e 1 MsdndusiugeanusmeaduuasUssmeillvyaduiidumdsisaiioaems
Tagld 3 osduszneundnuazl 9 vdnunausinsUssidiu Inefinguusemeyadudn 1 Tu 10 Ussine
fifugamnevamemaesmvieaiidiiiuinsiuyadslaedoyaanased 2 ssddszneuvesdvil
madumevleaileavesiyaduitilan (2] Tnefieasdon il

Table 2 Composition of the Global Muslim Travel Index (GMTI)

Element 1 The tourist attraction Criteria 1: Tourist visits

is sustainable, eco-friendly, Criteria 2: Family-friendly tourist’s attractions, Muslim tourists

family-friendly Criteria 3: Environment and safety

Element 2 Muslim-friendly Criteria 1: Halal food service that meets standards is
service and facilities to support available.

Muslim tourists. Criteria 2: There is a place for prayer.
Criteria3: Airline service and a variety of facilities

Criteria 4: The hotel offer a wide variety of accommodation.

Element 3 The tourist attraction Criteria 1: Awareness and access to the tourism market
is sustainable, eco-friendly, for Muslim, tourists.

family-friendly Criteria 2: Ease of communication
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Figure 1 Characteristics of Muslim-friendly beauty and wellness: MFBW [4]
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MaeN597 3 AaudnvaslanznsUINsguanwazauiludinsiugadu (MFBW) [5)

Table 3 Characteristics of Muslim-friendly beauty and wellness: MFBW

Elements

Characteristics

Products

Services

Product must be provided

1. Must be Halal certified.

2. Produced in a sanitary environment.

3. Free from meat that has not been slaughtered according to
shariah principles.

4. Free of swine

5. Free of dead animals’ carcasses

6. Alcohol-free even through it is only activated for treatment.
Ingredients must be

1. Halal standard

2. Safe and harmless

3. Comes from a Halal certified production source. Storage,
transportation and use of the product must not cause
contamination from prohibited substances.

These services must not be provided.

1. tattoo services

. wigs (fake hair) and hair extension treatments

. hair coloring

. eyebrow, beard and body hair care

. women’s hairstyles that are like men’s

. shaving and balding of women’s heads

7. Elimination of gray hair

N U AW

8. Treatment that promotes conformity or sexual provocation and
the following services are prohibited in the premises:

9. nail polish (unless customers are on their manse)

10. offerings that encourage conformity or a sexually provocative
manner; and

11. the following services on premises: gambling, karaoke, snooker,
dancing, entertainment shows and other illegal and haram activities
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Table 3 Characteristics of Muslim-friendly beauty and wellness: MFBW (continue)

Elements

Characteristics

Services

Management

Facilities

Services that can be provided
1. Trim your nails (pedicure and manicure)
2. Cutting, trimming and hair styling
3. Use henna painting services
4. Use ice therapy for treatment.
5. Provide traditional or modern services on condition that this service is
not prohibited by the Quran, Hadith, ljma or Qiyas.
Must-have Services
. Complies with Shariah principles
. Male staff provide service to male customers.
. Female employees provide service to female customers.

1

2

3

4. Customer privacy guarantee

5. Make sure that the customer’s hijab is covered.

6. Provide separate changing rooms for men and women.

7. Pick up the hair and cut the nails of the menstruating customer.
1. Donate to charity according to the principles of Zakat.

2. Ensure that all transaction been conducted using the Islamic financial
institution’s network, such as: Shariah Bank

3. Committed to being managed and owned by Muslim individuals.
4. Establish a Shariah supervisory board within the existing structure of
the company.

5. Halal and safe products

6. Ensure Shariah financial management

7. Have knowledge about Shariah practice

8. Comply with Shariah principles.

business must provide:

1. Shariah compliant facilities

2. Waiting room for separate male and female customers.

3. Separate treatment rooms for men and women

4. Separate bathtubs for men and women

5. Prayer rooms and separate facilities for men and women, such as:
Wudhu facilities

6. Equipment free from haram things

7. water-friendly restrooms and

8. facilities convenient for reduce waste

The business may need to prepare for these treatments:

1. Mud bath

2. Bathe in Spices and herbs

3. Dental Spa
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Table 3 Characteristics of Muslim-friendly beauty and wellness: MFBW (continue)

Elements Characteristics

Facilities 4. individual treatment space/steam shower/sauna and
5. warm water pool used for treatment not bath.

Servicescape The establishment must ensure that:

1. Provide services that promote well-being.
. Use massage oil for wellness
. use aromatherapy with natural ingredients.
. use perfume during treatment.
. recite Quran verses; and

N O A WDN

. play soothing music (non-seductive).

The establishment must ensure that:

1. Rooms, toilets and beds do not face the Qibla direction of Mecca.

2. Treatments begin with Bismillah/Quranic verses.

3. Any pornographic elements and materials are removed.

4. The concept and interior décor are compatible with Islamic principles.
5. Decorations are not human or animal images.

6. Treatment rooms must have privacy.

7. No polytheistic decorations
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Figure 2 Conceptual of Muslim-friendly Tourism (MFT)
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Table 3 General observance of five pillars

Median Observation across the 39 countries

Declaration of faith in God (Allah) and the Prophet Muhammad 97%
Fasting during daytime in the month of Ramadhan 9334
Observing Zakat (Charitable giving) TT%
Performing salat (Five daily prayers) 632
Pilgrimage to Mecca (Haji) 9%
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Abstract

This study uses a historical methodology to investigate the relationships between
Muay Thai and the resistance against Kickboxing in Thai society in 1972. Results show that
Muay Thai is strongly tided with History and important identities about National and Monarchy,
and been a popular sport in Thai society for a long time. By then, Muay Thai is become a
national sport with a prominent position. When a Japanese boxing businessman introduced
kickboxing into Thai society in 1972, by explaining that a martial art that was older than Muay
Thai, and had a fighting effectiveness better than Muay Thai. It caused dissatisfaction among
many people in Thai society. Moreover, this dissatisfaction revealed when Japan had influence
over the Thai economy and sports.Many groups of people in Thai society viewed kickboxing
as another threat from Japan, leading these people to resort to various forms of violence,
including Muay Thai. It is an important identity of Thai society, as a tool to resist the Japanese
who get involved in kickboxing that reflecting the integration of nationalist ideas with Muay

Thai to resist the domination of external power.

Keywords: Muay Thai, Kickboxing, Anti-Japanese Sentiment
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Figure 1. 300 students marched to protest Noguchi’s boxing gym
Source: Thairath (1972, October 18), 1.
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Abstract

This research has the main objectives: 1) to analyze the strengths of homestays in
the tourism dimension by classifying them into different types of tourism to link them to
experiential tourism, and 2) to analyze the problems and obstacles of homestays by classifying
them into various issues. This research is a documentary research that examines homestays
in Thailand over the past 10 years from the TCl and Google Scholar databases, and uses
descriptive statistics, namely frequency and percentage, along with content analysis to
analyze the data. The research results show that 1) the strengths of homestays in tourism
dimension and their relationship with experiential tourism can be classified into 7 types: 1.1)
community tourism, 1.2) religious tourism, 1.3) festival tourism, 1.4) food tourism, 1.5) health
tourism, 1.6) agricultural tourism, and 1.7) nature tourism. 2) The problems and obstacles of
homestays in Thailand can be divided into 3 categories: 2.1) homestay management, 2.2)
personnel, and 2.3) homestay identity. The results of this research will be useful for relevant
agencies to develop and promote homestay tourism along with experiential tourism to

attract more tourists.

Keywords: Homestay, Homestay Tourism, Strengths, Problems and Obstacles of Homestay
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Table 1 The number of studies regarding homestay in Thailand, classified by regions

Regions Number of studies
The Central (e.g. Ayutthaya, Samut Songkhram, Lopburi) 16 (39.0%)
The North (e.g. Ching Mai, Ching Rai, Lampang) 9 (21.9%)
The Northeastern (e.g. Nakhon Ratchasima, Udorn Thani, 8 (19.6%)
Maha Sarakham)
The South (e.g. Surat Thani, Phatthalung, Nakhon Si Thammarat) 3 (7.3%)
Multiple regions 3 (7.3%)
The East (e.g. Prachinburi, Rayong, Trat) 2 (4.9%)
Total 41 (100%)
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Table 2 The number of studies regarding homestay in Thailand, classified by research method

Research method Number of studies
Qualitative method 17 (41.4%)
Quantitative method 14 (34.2%)
Mixed methods 10 (24.4%)
Total 41 (100%)
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Table 3 The number of studies regarding homestay in Thailand, classified by topics

Topics Number of studies
Homestay administration & management, key success factor 13 (31.7%)
Satisfaction/expectation/perception 7(17.1%)
Marketing/tourist behavior/factors of selecting homestay 5(12.2%)
Participation/network creation 4.(9.7%)
Homestay identity/image 3 (7.3%)
Homestay standard 2 (4.9%)
Personnel development 2 (4.9%)
Service quality 2 (4.9%)
Others such as English skill, low-carbon, architecture 3 (7.3%)
Total 41 (100%)
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Table 4 The analysis of sustainable dimensions and homestay tourism

Sustainable  Number Samples of activities or experiences
dimensions of studies During staying with homestay
Economics 15 (36.6%) - Tourists come to stay at homestay by spending on

accommodation, food, and activities in the community.
- Tourists buy souvenirs and local products or join local
activities.
Society 6 (14.6%) - Tourists learn and try local food.
- Tourists learn about local culture through participation with
the community.
- Tourists practice making local food/local desserts.
Environment 2(4.9%) - Tourists participate in the community tree-planting activities
- Tourists use bicycles instead of cars while traveling within
the community
- Tourists hike to study nature
- Tourists reduce the use of plastic bags in the community
3 dimensions 6 (14.6%) - Tourists stay at homestay, paying for accommodation,
meals, and various activities in the community.
- Tourists learn about the local culture.
- Tourists use bicycles instead of cars for transportation
within the community.
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Table 5 The analysis of strengths of homestay in terms of tourism, classified by types of tourism

Strengths of . . . .
Number of . Examples of tourist activities or experiences while
homestay in

studies .
terms of tourism

staying at homestay

15 studies  1.Cultural tourism/ - Taking tourists to learn about local culture within
from 41 community-based  the community, such as weaving, mulberry
studies (37%) tourism cultivation for silk production, and basket weaving.

- Taking tourists to visit important places in the
community.

- Taking tourists to visit the local museum.

- Taking tourists to observe the production of OTOP
products or community souvenirs.

2.Religious tourism - Taking tourists to visit temples/offer prayers, make
merit, and meditation.
- Taking tourists to participate in religious activities
with the local community.

3.Festival tourism - Taking tourists to participate in local festivals and
traditions.
- Allowing tourists to dress according to local
festivals/traditions

4.Food tourism -Cooking Thai or local dishes for tourists to enjoy.
- Teaching tourists to cook local dishes using
community ingredients or Thai herbs.
- Teaching how to make Thai desserts or local
sweets.

5. Health tourism - Homestay owner offers traditional Thai massage or
Thai spa services, or takes tourists to receive
massages from community members.

- Taking tourists to visit or soak in hot springs within
the community.
- Using herbs for therapeutic treatment of diseases.

6. Argo-tourism - Taking tourists to visit gardens, farms, or experience
agricultural lifestyles, including fruit orchards.
- Teaching tourists to plant/harvest vegetables.

7. Nature tourism/ - Taking tourists to engage in nature-based activities
ecotourism such as boating, rafting, and rock climbing.
- Eco-tourism/conservation tourism such as hiking,
nature studies, and tree planting.
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Table 6 The analysis obstacles of homestay, classified by topics

Number of
. Obstacles Examples
studies

16 studies 1. Management - Many homestay lack operators and staff with

from 41 1.1 Lack of knowledge and experience in managing

studies (39%) knowledge or homestays.
experience in - Homestay do not seek to enhance their
managing homestay  knowledge or acquire additional knowledge about
(11 title, or 68%) homestays.

- Many homestay have closed down because the
staff lack understanding and experience in
managing homestays.

1.2 Weakness of - Many homestay lack the formation of groups,
homestay communities, or cooperatives to organize activities
cooperation/lack of  or manage tourism in the community.
community - Many homestay in some communities are
participation (9 title,  operated individually by different entrepreneurs,
or 56%) with no management in the form of a collective
group.
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Table 6 The analysis obstacles of homestay, classified by topics (continue)

Number of

. Obstacles Examples
studies
16 studies 1.3 Little marketing - Many homestay still do not market and promote
from 41 and public relation themselves sufficiently to attract tourists.

studies (39%) (7 title, or 43%)

1.4 Poor homestay
standard
(5 title, or 31%)

2. Personnel

2.1 Lack of staff
readiness training to
provide services

(5 title, or 31%)

2.2 Inefficient
English
communication

(4 title, or 25%)

- Many homestay still lack online marketing and
communication through modern channels.

- Entrepreneurs still place little importance on
marketing promotion.

- The lack of publicity within the province from
government agencies, some people in the
province still do not know about homestay in that
province.

- Many homestay have not yet been certified with
the Thai Homestay Standard.

- The services of many homestay still do not meet
standards and do not align with tourists'
expectations.

- Many homestay still have issues with cleanliness
and hygiene.

- Many homestay do not provide training or
development for their staff.

- Many homestay still do not understand the
principles of service and do not provide services
according to Thai homestay standards.

Many homestay and staff still cannot communicate
in English with tourists well enough, and they also
have problems responding in English when foreign
tourists send emails or Line messages to inquire.

3. Lack of homestay - Many communities lack their own local identity,

identity
(4 title, or 25%)

which may cause tourists to lose interest in
staying at homestays in the community. -
Tourists might view homestay in communities
lacking identity as uninteresting or unattractive.

Note: Research work 1. The topic may address several issues and obstacles.
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Abstract

This qualitative evaluation research aimed to evaluate the relevance and appropriateness
of contexts, inputs, processes, and products of the "Project of Phuket city’s physical activity
model in promoting wellness area”. This project was implemented in three areas: 1) Patong
Beach, 2) Phuket Old Town, and 3) Space on a university campus. Data were collected
through focus group discussions, in-depth interviews, and brainstorming sessions with 29 key
informants, including 10 staff and project managers, 10 local people, and 9 tourists. Content
and narrative analysis were employed. The evaluation found that the design of public spaces
and activities was consistent with the different local contexts of social capital, culture, and
resources. Regarding the input aspect, it was noted that the architects with expertise
responsible for designing the spaces were external to the community, while some project
staff were locals. The project was implemented according to the readiness of local networks,
including local administrative organizations, community networks, and educational institutions.
In the process aspect, various tools and techniques were used, including a city lab, a walking
tool linking routes to cultural capital, and public space designing integrated local beliefs.
Project outputs demonstrated the achievement of the set indicators. Activities of physical
activity promotion were expanded by linking to the local people and tourists. The promotion
of public spaces to increase physical activity is a consistent and appropriate strategy for
developing Phuket into a healthy city.

Keywords: Evaluation Research, Physical Activity, Phuket, City Model
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Table 1 Evaluation results according to the CIPP Model (Context, Input, Process, and Product)

Area
Components A B C

1. Context

Internal context

- Working teams understood the purpose of the project v vV

External context

- Natural resources capital v ox oV

- Cultural capital (architecture, food, clothing) X

- Facilities for enhancing physical activity X X v
2. Input

Staff

- Architects were from outside the area J Y

- Joint action with community networks X Vv X

- Joint action with the local administrative organization v oox

- Joint action with the educational institution X X v

Budget

- Operating budget was used to survey social capital and local cooperation
- Operating budget was used to design the prototype area

- Operating budget is sufficient and is being utilized as planned

< X < X
<< L <<
<< L <

- Materials and equipment used align with the concept of being useful,

economical, and easy to maintain

- Materials and equipment were responsive to the local users in the long-term  x v v

Time

- Timeline is sufficient for completing the planned activities v v X

Technology

- Communication techniques and relationship building with local com- X Vv oV
munities and networks

- Communication techniques to foster connections with architectural X X X

teams or local experts
- Utilizing a website platform for developing the physical activity promotion x  x X

projects
Management
- Collaboration with the local government organization v X X
- Collaboration with the local community X v
- Collaboration with the educational institution X X v
ms3vuUs:0uwalnsomsifiadooauiuy 21sa1sUNs¥I0
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Table 1 Evaluation results according to the CIPP Model (Context, Input, Process, and Product) (continue)

Area
Components A B C
3. Process
- Review of design patterns in other domestic and international settings J v
- Survey the current situation, behavior and spatial needs v v Y
- In-depth interviews VAN
- Community discussions J vV
- Development of cooperation with the local administrative organization v x X
- Data collection and analysis to identify the key challenges of communities v vV
- Design the healthy spaces for enhancing physical activity J vV
- Using the City Lab tool v X X
- Using the walking tool X VX
- Linking social capital to walking activity X 4 X
- Engaging child leaders from the Children's Council as a core team X Vv ox
- Identifying common ground in the area of "beliefs" X X oy
- Meetings between local stakeholders v v
4. Product
- Design outcomes v v v
- Activities outcomes v v v
- Development of model for promoting physical activity in Phuket v v Y
- Establishment of a social network and mechanism to drive for promoting v v Vv

physical activity

n1saAUTIEHE
HansaiumsvedlasinsgiindiowiuuulunsduauiuiigunnziiediuAianssumanie

Dulumudmneiidmunl’ Inefinadnsddey fie nsiiaiiuiigunme wasianssuiieiiunisiianssy

'
a

vmmmmﬂimwul,l,asﬁﬂvimLﬁaﬂwﬁwqﬁumw FeenunsoeAunenansUsziiunu Uiun Yade
thidh nssurums wasnadnd e

msUszdiumuuTunagluusznigwen wud auzvihouneutinnudilaingussasdlasinis
wazdfiunululuiiemafentu wandidudenudaauesingUssaruasaudioimsvedasinis
‘umzﬁmiaaﬂqumiﬁﬁaﬂiiumamslﬁL%auiwqumaé’aﬂﬂmlﬁiazﬁuﬁﬁﬁmmimmLeiuﬁl,mnsmﬁu
HaumManenssssurA yumneansss fadugniuvesuruuazinveadio: aausuiie
ATy guwy wazanSunisinu raonaulssrvuLarinvieaiiesluiui aonedestunagns
TumsifiuRanssuvnanieveswnieuiiures Tuso [14] FdldeSunein nsuiumginssuauendsuli

Tiinee1anTEdunsElaa01den sy OUTIALsEnIN wnmnd guimsvsedimuauleuiesiunis

Parichart Journal Evaluation Research on the Project of
Vol. 38 No. 2 (April - June 2025) Phuket City’s Physical Activity Model in Promoting Wellness Area




quagun I iy shunagnsiivanuans nagnsuiisfididy Aensdudduiuiigunioe
Tnsassanmuandoufidosioquain iteliussauiilusufefasannsaifanssumane
ety Wiluaniutonds Beu vineu iy vieusinssiimaiAnssumsenaw Tasnisasemie
Ufvanmuindenmsfiansandenlosiuseninanisnsunuveisifiosiaz niaaisisugy
Fedududosdinu uazvharudlaliaenndesiuidnsdniudin Yamusssu dunummineins
uluiimsveneivededutagtuuagluouan [15]

nsUssdiudutiadotdn wuth feyaanng sulsza et mAlulal suuuimsdanig
feuuansnafulumuusiasiud fanazihoulassnmssududesdimuasfingnweesiiug
inlilyimnzanfuivasuulamansugia deu o1 aonudniidugeenuuunisuivanimnndes
madueiluituil ilelhAneuseidemoimasuiumstummuluszezem vissulszanaluns
fufiunissverenn Ssmadunisuimsinnissusuesdnsnasesdinriesiuluiui uazuie
mMsUImsianissiuduguey wagviensuimsdanssmivanriunmsdnufinsdundunum
vty walladfsudulunsdniunsdadudeddavesaagiau wifidulendlunis
WanuazaiinsGeuisuiuieliinnnundesiveddasns dsluluirmaferiuiunagns
MITINEASETIA WU NIIURUTIAY (Cooperative Planning) ¥83 Popp et al. [16] #4l4ade
UNT1INANUTINTBVRIYARS JUUTHUIN UaETZUUUITMNTIANITOIANT

nsUssdiudunssuIums Ui nevuIunseenuuUiuiiguamsilefisRanssumane
FaeAsmsiivannvane Wumnuadlavestssmiluiiufivasdnvendier (171 09 nisliiedesile
Temnasiiios vide City Lab msnumudnuasvssnseenuuuluituiau q sielutsund uagsessna
msfumaTamTesiiu “anuide” saufansWiedestionsiu uasniseenuuuiansalneidesles
yumetaussauiunaiu mefwnudnananuinluiuiiduiiuh Oudu Sadumamstan
fuiifiaonadostunisfinuves Hoviand et al. (18] duAenssumeniefivsulimnzauy
anualaduninensiiddiiaunsoduaiusnsnuaivesnuodiuounsedu fumnu uogin
madelanaznisiidansiumaedean wagviiliiinurlunissanisiuauasenditu wazdaasy
MsiUAsulUasTIndidedu vaizil Zhang et al. [8] wui1 MsUduannwadon wu nsUfuuss
auams1sy MafingUnsaleonidsnieg msliaumsisnzvuiaidn (Pocket park) nMsusu
anmwndendmsumsiiuarnstiudnseu sudmsidfiuanmouuasmsdndsgemneUanema
fudamaldeuindensiifanssunianiy WwdeItu Nie et al. [19] Gswuinisdagiviadly
winendodmarenuiuogfirvesindnwigui

adwsvosmsiidunlasnmsgindesfuuuufnssumsnmeiiieduatuiuiigunne
ansnsaluganudifavedlasamsmuingussasduasidmnedidivun uazldfumiusiuiionnngy
w1y Ussrvu wazlinvieudlen iansveteRanssudenlss enii Anssunsiuiidenleaiu
yumsdsan ibudu Foilndunalilunisiuedeuiivsdfmudduresnissiiufansudonis
fieuswnnalrluiiuil aeandesiunisdinuues Kristi et al. [20] Smuhmsiidu o ssou
Tunsnaususazddunissusd anuAndsufidundoulnsyusudaaiuanuddndudives

ms3vuUs:0uwalnsomsifiadooauiuy osdisussa [EEY
TuMSEoIESLWURGINMDWOIWLADNSSUNDME Un 38 aUUN 2 (IWBBU - DOUNPU 2568)




338

wagawiuiiaveu Sanseilsiyaraiidausailufanssumenienmuntu wudeatunsinyves
Abby et al. [21] Fanuimstamsnmesasndnyuvilufansaudsjailuimaiiunstifonssmsnie
wazUulssanmwindenlndifes daelivssmvuodendedisnunn uarduaiunuidniludives
sogunmuarAandendinnudAnensiudsuulameingsuiidedu

Tavagy msduaiuiiufiguansidiedivianssuneniefiauaenadosuazimnzay
fazannsoiauifesniinlidudosiuuvuifanmundendidesonisifansaumanigld
satimsdudumsvedtasinsdidufonianetesoiios %qmim"%ﬁumiﬂ%y’qﬁﬂuwSuﬁuam
Tiufsnsdhgnisfudesauany dufemnuduilensedunseias FsdaSududusilus Gals
qun RSy [22]

Jalausuue

JalduauuzaIniun1siigluaunnn

1. pasfimsanwifisdudiesseuiinsise Bt ieuandiifiuiesiussnauiived
Meaha wagiinanuuiuglunseduienanalula

2. msimsenwmansznu (mpact) lusvezenanmsadiulasimsiwanseuduan
wagideau ot deyauldlunismau USuugs wasiaunlassnislidtusioly

dalsuauusiauiRns

A3y osdnsUnAsRdLTEaiy MAtinInnTg MaszanTy uasmAUTENdIANAsTing
fimulAnnalnmuimiloszinedu ensduindeusioaiinlgidesguanizeaddu

Jorauaitsulouney

seAnsUNASeIEILesiY AvstnanisoenwuURufia s1sarLarAanssuLieLiiy
miﬁﬁﬁ]ﬂiﬁm’mﬂ?ﬂL‘ﬁlﬁéLLNuﬂ’wu’]ﬁmau delmAnnsendunisegsaiio wagndndugialug
mmLf]mﬁmzjmmwﬁﬁamwLL’mé’auﬁL?jyaﬁiamiﬁﬁﬁmﬁiwwma

References

[1] Chaiwongsa, J., Roopsawang, I,.& Aree-Ue, S. (2023).The Associations between Technology
Acceptance, Social Networks, Risk of Falls, and Physical Activity among Older
People withMusculoskeletal Conditions during the COVID-19 Pandemic.The Journal
of Thailand Nursing and Midwifery Council, 38(1), 37-51. (In Thai)

[2] Topothai, T., Topothai, C., Tangcharoensathien, V., Waleewong, O., & Putthasri, W.
(2022).The Assessment of Physical Activity Programs Implementation in the Thai
Urban-Setting against the Global Action Plan on Physical Activity Strategic
Actions._Journal of Health Systems Research, 16(1), 69-84. (In Thai)

[3] WHO. (2020).WHO guidelines on physical activity and sedentary behaviour:at a glance.
https://www.who.int/publications-detail-redirect/9789240014886.

Parichart Journal Evaluation Research on the Project of
Vol. 38 No. 2 (April - June 2025) Phuket City’s Physical Activity Model in Promoting Wellness Area




[4] Ding, D., Lawson, K.D., Kolbe-Alexander, T.L., Finkelstein, E.A., Katzmarzyk, P.T., van
Mechelen, W., & Pratt, M. (2016).The economic burden of physical inactivity:a global
analysis of major non-communicable diseases.The Lancet, 388(10051), 1311-1324.
https://doi.org/10.1016/s0140-6736(16)30383-x

[5] Tuangratananon, T., Topothai, T., Topothai, C., & Tangcharoensathien, V. (2022). Thailand
Environmental and Policy Level Physical Activity Interventions: A Critical Review.
Journal of Health Systems Research, 16(3), 319-343. (In Thai)

[6] Whitsel, L.P., Ajenikoko, F., Chase, P.J., Johnson, J., McSwain, B., Phelps, M., Radcliffe, R., &
Faghy, M.A. (2023). Public policy for healthy living:How COVID-19 has changed the
landscape. Progress in Cardiovascular Diseases, 76, 49-56. https://doi.org/10.1016/
j.pcad.2023.01.002

[7] Topothai, T., Khamput, T., Kamonrungsan, J., Sakolnakorn, P.P.N., & Asawutmangkul, U.
(2019). Lessons Learnt from Developing the 2018-2030 National Physical Activity
Plan in Thailand. Journal of Health Systems Research, 13(1), 442-456. (In Thai)

[8] Zhang, Y., Koene, M., Reijneveld, S.A., Tuinstra, J., Broekhuis, M., van der Spek, S., &
Wagenaar, C. (2022). The impact of interventions in the built environment on
physical activity levels:a systematic umbrella review.International Journal of
Behavioral Nutrition and Physical Activity, 19(1). https://doi.org/10.1186/512966-
022-01399-6

[9] Barradas, S., Lucumi, D., Guzman-Tordecilla, D.N., Young, J., & Pinzon, D. (2022). Built
environment interventions and physical activity levels:A systematic review.Biomédica,
42(Sp.1), 79-88. https://doi.org/10.7705/biomedica.6113

[10] Topothai, T., Topothai, C., Suphanchaimat, R., Tangcharoensathien, V., & Putthasri, W.
(2022). The Relationship between Physical Activity of Active Transport and
Characteristics among Residents in Regional Thailand Journal of Health Systems
Research, 16(1), 85-97. (In Thai)

[11] Laprattanathong, P., Suksai, P., Sungkawadee, P., & Sawangmek, T. (2022). Factors Affecting
on Physical Activity Management of Students at Rajamangala University of Technology.
Journal of Education and Innovation, 24(3), 244-253. (In Thai)

[12] Kunnatee. P., &Boonkert, N. (2017). Health Promotion Program Evaluation Approach.Journal
of The Royal Thai Army Nurses, 18(3), 26-34.(In Thai)

[13] Somsong, S. (2022). Curriculum Evaluation Models in The 21*Century Stemmed from
The CIPP ModelJournal of Education Burapha University, 33(1), 1-14. (In Thai)

[14] Tuso, P. (2015). Strategies to Increase Physical Activity.The Permanente Journal, 19(4),
84-88. https://doi.org/10.7812/tpp/14-242

ms3vuUs:0uwalnsomsifiadooauiuy osdisunssa [EEE)
TuMSEoIESLWURGINMDWOIWLADNSSUNDME Un 38 aUUN 2 (IWBBU - DOUNPU 2568)




340

[15] Zhong, J., Liu, W., Niu, B., Lin, X., & Deng, Y. (2022). Role of Built Environments on Physical
Activity and Health Promotion:A Review and Policy Insights.Frontiers in Public
Health, 10. https://doi.org/10.3389/fpubh.2022.950348

[16] Popp, J., Grune, E., Carl, J.,, Semrau, J., & Pfeifer, K. (2021). Co-creating physical activity
interventions:A mixed methods evaluation approach. Health Research Policy and
Systems, 19(1), 37. https://doi.org/10.1186/512961-021-00699-w

[17] Ramii, R., Carlson, E., Kottorp, A., Shleev, S., Awad, E., & Ramgard, M. (2020). Development
and evaluation of a physical activity intervention informed by participatory research-a
feasibility study.BMC Public Health, 20(1). https://doi.org/10.1186/512889-020-8202-2

[18] Hovland, J.F., Langeland, E., Ness, O., & Skogvang, B.O. (2023). Experiences with physical
activity, health and well-being among young adults with serious mental illness.
International Journal of Qualitative Studies on Health and Well-Being,
18(1).https://doi.org/10.1080/17482631.2023.2221911

[19] Nie, X., Wang, Y., Zhang, C., Zhao, Y., & Kirkwood, N. (2024).The varied restorative values
of campus landscapes to students’well-being:evidence from a Chinese University.
BMC Public Health, 24(1). https://doi.org/10.1186/s12889-024-17952-w

[20] King, KM, Della, L.J., Eckler, S.T., & Mullis, L. (2021). Promoting Physical Activity through
Health Communications Campaigns. ACSM’s Health & Fitness Journal, 25(4), 45.
https://doi.ore/10.1249/FIT.0000000000000678

[21] King, A.C., Campero, M.|., Garcia, D., Blanco-Velazquez, I., Banchoff, A,, Fierros, F., Escobar,
M., Cortes, A.L., Sheats, J.L., Hua, J., Chazaro, A., Done, M., Espinosa, P.R., Vuong,
D., & Ahn, D.K. (2021). Testing the effectiveness of community-engaged citizen
science to promote physical activity, foster healthier neighborhood environments,
and advance health equity in vulnerable communities:The Steps for Change
randomized controlled trial design andmethods.Contemporary Clinical Trials, 108,
106526. https://doi.org/10.1016/j.cct.2021.106526

[22] Kapoor, G., Chauhan, P., Singh, G., Malhotra, N., & Chahal, A. (2022). Physical Activity for
Health and Fitness:Past, Present and Future. Journal of Lifestyle Medicine, 12(1),
9-14. https://doi.org/10.15280/jlm.2022.12.1.9

Parichart Journal Evaluation Research on the Project of
Vol. 38 No. 2 (April - June 2025) Phuket City’s Physical Activity Model in Promoting Wellness Area




UNAINIFY

msﬁ@umﬁnwmsGaug’fuazm%wmmLﬁnﬂmmau: ASANEI

Audnisiauliduine yalldnszanen Jamdadesival
The Development of Learning and Career Skills of Marginal
Children: A Case Study of Rai Som Wittaya Learning Center,

the Mirror Foundation in Chiang Mai Province

\wasEun oe’ 1fesn axll’ wazanieng weun Wyagu”

Naetchanok Chuthong', Arteeyah Sani', and Sakiroh Yaena Benharoon"

Lginimamans aaginginsieans winiverduaswaiuaiuns daani 94000

1Departmen’t of Communication Arts, Faculty of Communication Sciences, Prince of Songkla University, Pattani,
94000, Thailand

* Corresponding author: E-mail address: sakiroh.y@psu.ac.th
(Received: May 20, 2024; Revised: December 12, 2024; Accepted: December 30, 2024)

https://doi.org/10.55164/pactj.v38i2.273256



UNANED

mu"?é’aLf?N@mmwﬁﬁi’mqﬂismﬁﬁaﬁﬂmﬂismumﬁmmiﬁﬂmuaﬂiguﬂumiﬁmm
Minwen1siseuiuarenInveninmeveuresrudnsSeulsduinel yaidnszann drinaurhs
Jwrindedlwl udeyalgliiBnsdunauuuiidnsuwasnsdunval@dndidoyavan 2 nqu
fio WmthideBmsuasiiminfeheufiaing audmsBoulsdive s 3 auuasdinneey
fifuinBoussduiuvsraufinuti 6 UsednBnmsfine 2566 Suau 22 au TaveAy 25 Ay
Ingldignsfndoniuuiaizas kan153denudn audmsBeulsdineimuinuenisBeuiuas
omvsafinueveuiunszUILMsGuiuuuysannsiugGoududidy maGouslasends
Uszaunsaings uazmsasioufoRessmuanuaula e liGoumunsaainsosdamiinenues
SuarihlugmaiauninuznsiGouiveadnuevevetseies Insamevinwedinuazendn
fansnsahluldldasaarSeuinaendin smensdesengnisuszneverdwlusunan aaudnw
uenszuudnIudoseenuuulariamdngnsfitieiaiuai1sinvsvefSoununmaulauay
wanzay WielyinsdnnisFeunsaeuiiuseavanm uardaaiuatuayuussonauisnsFeusli
\inUselevilasan

AEAey: Tinvrn1sBeuiiazondn Winueveu gudnisseulsduine) yailinszanan Jedln

Abstract

This qualitative research aimed to investigate the non-formal education management
process for developing learning and career skills among marginal children at Rai Som Wittaya
Learning Center, the Mirror Foundation in Chiang Mai Province. Data were collected through
participant observation and in-depth interview with two groups of informants, using a
semi-structured interview approach. They were three administrative and operation staffs
at the Rai Som Wittaya Learning Center, and 22 marginal children who were students in
prathom suksa 6 (primary education) in the academic year 2023, a total of 25 informants,
using a purposive sampling method. The research findings indicated that the Rai Som
Wittaya Learning Center developed learning and career skills among marginal children
through a child-centered approach, experiential learning, and learning by doing based on
interests. Teaching techniques empowered learners to construct knowledge independently,
fostering the continuous development of learning skills for marginal children, particularly
in areas related to life and career skills. These can be applied in practice, learned throughout
life, and extended to future careers. Non-formal educational institutions must design and
develop curricula that effectively enhance learners’ skills in alignment with their interests.
This approach promotes efficient teaching management while fostering an engaging learning

atmosphere that maximizes benefits for all learners.

Keywords: Learning and Career Skills, Marginal Children, Rai Som Wittaya Learning Center, Mirror
Foundation, Chiang Mai
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Figure 1 Conceptual framework
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Table 1 Marginal children’s demographic backgrounds

Number Gender Age Started from
1 Female 17 Prathom 5-6
2 Female 17 Prathom 5-6
3 Female 17 Kindergarten-Prathom 6
4 Male 16 Kindergarten-Prathom 6
5 Male 16 Prathom 3-6
6 Male 16 Prathom 2-6
7 Male 16 Prathom 1-6
8 Male 16 Prathom 2-6
9 Male 15 Prathom 2-6
10 Male 15 Prathom 3-6
11 Male 15 Prathom 1-6
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Table 1 Marginal children’s demographic backgrounds (continue)

Number Gender Age Started from
12 Female 14 Prathom 2-6
13 Female 14 Kindergarten-Prathom 6
14 Female 14 Prathom 1-6
15 Female 14 Prathom 2-6
16 Male 14 Kindergarten-Prathom 6
17 Male 14 Kindergarten-Prathom 6
18 Female 13 Prathom 1-6
19 Male 13 Kindergarten-Prathom 6
20 Male 13 Kindergarten-Prathom 6
21 Male 13 Prathom 1-6
22 Female 12 Prathom 1-6
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wumslinaiiniuanshiivsdismesmindssmesngueg q fusnglusunuansatusenty
FassnosvomaeLsy Feanaru ssdnsRaLenYL Sex Workers wazatludsnu lHur 1) yuos
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uazdsan 5) suneaBsauil Sex Workers fidevtngnuiguasdany 6) ypmeadsuiniinuludsnuise
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Sguazdany 9) ypimeadaudniidesavuiie Sex Workers waz 10) yumoadauiidesnatuiise Sex
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AEARY: VinTiuazn1suanaving ounatu 2MNIINEISITNEN WY Sex Workers

Abstract

This research was to analyzed Stance-taking in mass media representations of sex
worker (SW) in Thai public discourse. Data was collected from news articles about SWs
published in online daily newspaper websites from 2017 to 2023, a period of 7 years, totaling
7 websites. Results indicated three types of stance classification: 1) epistemic; 2) attitudinal;
and 3) stylistic. Each used different linguistic strategies to present stances of diverse groups,
including government agencies, the mass media, non-governmental organizations (NGOs),
SWs, and citizens as perspectives from: a) government agencies with a positive view of SWs;
b) government agencies with a negative view of SWs; c) NGOs with a positive view of SWs;

d) NGOs with a negative view of government agencies and society; e) SWs with a negative

view of government and society; f) citizens with a positive view of SWs; ¢) citizens with a
negative view of SWs; h) citizens with a negative view of government agencies and society; i)

mass media with a positive view of SWs; and j) mass media with a negative view of SWs.

Keywords: Stance-taking, Mass Media, Thai Public Discourse, Sex Workers
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Abstract

This research aims to analyze consumer behavior, marketing mix factors, and propose
marketing strategies for pre-packaged durian sold in modern retail stores through a
mixed-methods approach. The sample consisted of 385 consumers who purchased durian
from modern retailers, selected through simple random sampling. Data were collected using
both online and offline questionnaires, with an instrument reliability coefficient of 0.85.
Quantitative data were analyzed using descriptive and inferential statistics. The results showed
that consumers purchased durian primarily for convenience, sought product information via
Facebook, preferred the Monthong cultivar, consumed durian within households, and spent
over 1,000 baht per purchase. The most influential marketing mix factors on purchasing
decisions were, in descending order: price, distribution channels, marketing promotion, and
product quality. Consumers reported high satisfaction and strong repurchase intentions. In
the qualitative part, in-depth interviews were conducted with three durian vendors and
analyzed using content analysis. The strategic suggestions included selecting high-quality,
flavorful durians, improving packaging, developing brand identity, and expanding distribution
channels—especially through online platforms. Most vendors agreed with the proposed

strategies, emphasizing the need to tailor implementation to specific contexts.

Keywords: Consumer behavior analysis, Marketing mix factors, Peeled durian, Modern retail stores
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Table 1 Display the average values and interpretation of the marketing mix factors influencing

consumers’ purchasing decisions for peeled durian in department stores.

Marketing Mix Factors Average Importance on Decision Making Rank
Price 4.40 Most Importance 1
Distribution Channels a.27 Most Importance 2
Marketing Promotion 4.26 Most Importance 3
Product 4.18 Importance 4

Source: Research Findings
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Table 2 Test Results for Differences in Average Influence Levels on Decision Making for

Marketing Mix Components, Classified by Expense on Peeled Durian per Purchase

Expense on Peeled Durian
per Purchase

Marketing Mix Less than More than
Factors 1000 THB 1000 THB TSt Pvale
(n=213) (n=172)
Mean Mean
Product Factors 4.2 4.2 0.56 0.61 No difference
Price a4 a4 0.62 0.56 No difference
Distribution Channels 4.2 43 1.18 0.30 No difference
Marketing Promotion 4.2 4.3 1.20 0.28 No difference

Marketing Mix Sub-factors with Significant Statistical Differences

Distribution Channels
Easily accessible near

4.16 4.35 2152 0.032* Difference
home/work
Marketing Promotion
Free gifts with purchase 3.86 4.08 2225 0.027* Difference
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General Behandoral Data of Cansumers Whe Have Purchased Peeled Durian from Modern retail Stores
Based on the 6W1H Framework for Consumes Behaviar Analysis
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Figure 2 General Behavioral Data of Consumers Who Have Purchased Peeled Durian from
Modern retail Stores Based on the 6W1H Framework for Consumer Behavior Analysis

Source: Research Findings
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General Behavioral Data of Consumers Who Have Purchased Peeled Durian from Modern retall Stores
Based on the 6W1H Framework for Consumer Behavior Analysis (see Figure 2)
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General Behavioral Data of Consumers Who Have Purchased Peeled Durlan from Modern retall Stores
Based on the 6W1H Framework for Consumer Behawvior Analysls (see Figure 2)
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Source: Research Findings
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Abstract

The objectives of this research were to study; 1) the level of content marketing
perceptions in deciding to buy health supplements online for the elderly, 2) the level of
the decision making path to buy health supplements online for the elderly in the digital
age, and 3) the relationship between content marketing perception and the decision making
path to buy health supplements online for the elderly in Nonthaburi province. The sample
consisted of 385 elderly in Nonthaburi province who had purchased herbal dietary supplements
online. Sample was recruited using stratified random sampling and purposive sampling.
Statistics for data analysis were frequency, percentage, mean, and standard deviation, and
the Pearson’s correlation coefficient. The results found that the level of content marketing
perceptions overall was at high (X=4.14, SD=0.53). When considering each aspect in descending
order, there were problem-solving content, giving advice or knowledge content, inspirational
content, giving idea content, and creating emotional or entertainment content, respectively.
The level of the decision path overall found that the opinions of elderlies were high (X=4.24,
SD=0.63). When considering each aspect by descending order, there were post-purchase,
pre-purchase, and in-process purchases, respectively. The content marketing perception was
related to the decision path such as pre-purchase (r=.438) in-process purchase (r=.411) and
post-purchase (r=.552) to health supplements online for the elderly in Nonthaburi province
at a statistical significance of .01.

Keywords: Content marketing awareness, Decision making path, Health supplements, Digital

age Elderly
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The conceptual framework for research

Content Marketing Awareness Purchase Decision Path
1) Inspiration Digital Elderly Consurmer
2) Idea giving 1) Before Purchase
3) Problem-solving 2) During Purchase

1) Advice or knowledee 3) After Purchase

5) Emnotional, entertainment

Figure 1 The Conceptual framework of the research.
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Table 1 Content marketing awareness is related to the decision path to purchase health

supplement products Online before purchase for the elderly in Nonthaburi province

Content marketing Decision path before purchase

r Sig (2 tailed) Relationship level Direction
Inspiration 604%* 0.000 Moderate Positive (+)
Idea giving .387 0.150 No relationship -
Problem-solving 482%* 0.000 Moderate Positive (+)
Advice or knowledge 220%% 0.002 Low Positive (+)
Emotion or entertainment .328%* 0.000 Low Positive (+)
Overall 438%* 0.000 Moderate Positive (+)

** Statistically significant at the .01 level
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Table 2 Content marketing awareness is related to the decision path to buy health supplement

products Online during purchase for the elderly in Nonthaburi province

Decision path during purchase

Content marketing

r Sig(2 tailed)  Relationship level  Direction
Inspiration 336%* 0.000 Low Positive (+)
Idea giving .188 0.190 No relationship -
Problem-solving A401%* 0.000 Low Positive (+)
Advice or knowledge 619%* 0.000 High Positive (+)
Emotion or entertainment ~ .327** 0.000 Low Positive (+)
Overall A11%* 0.000 Moderate Positive (+)

** Statistically significant at the .01 level
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Table 3 Content marketing awareness is related to the decision path to purchase health

supplement products Online after purchase for the elderly in Nonthaburi province

Decision path after purchase

Content marketing

r Sig (2 tailed) Relationship level Direction
Inspiration .488** 0.000 Moderate Positive (+)
Idea giving 263%* 0.000 Low Positive (+)
Problem-solving 760%* 0.000 High Positive (+)
Advice or knowledge 544%* 0.000 Moderate Positive (+)
Emotion or entertainment .103** 0.000 Very low Positive (+)
Overall 552%* 0.000 Moderate Positive (+)

** Statistically significant at the .01 level
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Abstract

The objectives of this research were to study: 1) opinions on the level of promotion
policy from government of social values and perception of environmentally friendly products,
2) the influence of government promotion policies, social values, and awareness of
environmentally friendly products on consumer packaging choices in the digital era in
Nonthaburi Province. The sample consisted of 400 consumers in Nonthaburi by multistage
sampling, including stratified and convenience sampling. The instrument used is a questionnaire
with a reliability coefficient of 0.821. Mean, standard deviation, and multiple regression
analysis utilized for data analysis. Results found that opinions on the level of promotion
policy from government of social values and perception of environmentally friendly products
of customer in the digital era in Nonthaburi was at a high level in overall (X=4.05, SD=0.37).
The impact weights (Beta) of promotion policy from government (.357), perception of
knowledge and understanding the environmental problems (.352), social values in using
environmentally friendly products (.272), perception of behavior to environmentally friendly
products (.190), and perception of sentiment to the environmental problems (.076), respectively
affected on packaging selecting behavior of customer in the digital era in Nonthaburi with
statistically significant at the .05 level. This could explain the variation of dependent variables
with 73.3 percent and the remaining of 26.7 percent from other factors.

Keywords: Promotion policy from government, Social values, Perception of environmentally
friendly products, Packaging selecting behavior
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2. Feelings towards environmental issues

3. Behavior towards environmentally friendly
products

Figure 1 Conceptual Framework
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Table 1 The opinions about government promotion policies for environmentally friendly products

Government promotion policy X SD Level Rank

1. The government promotes knowledge and understanding 4.18 0.82  High 1
among the entire public sector, private sector and related

agencies to achieve cooperation in management for

environmentally friendly products

2. The government has public relations campaign through 4.17 0.84  High 2
social media Helps provide information about environmentally

friendly products to the public, the private sector, and related

organizations and agencies

3. The government has tried to change citizens’ behavior 3.98 0.85 High 5
by creating motivation and participation from all sectors in

integrated plastic waste management.

4. The government has promoted the reuse of plastic waste 3.86 0.97  High 8
(Circular Economy) by research to develop innovative

technology for concrete waste management.

5. The government has enacted laws, rules and regulations 4.07 0.81  High 3
for citizens to manage plastic waste efficiently.

6. The government Legislate, rules and regulations for the 3.95 0.93 High 6
private sector or related agencies to manage plastic waste

efficiently.

7. The government promotes the private sector by giving 3.72 091 High 10
tax breaks, providing low interest loans, collection of fees for

environmentally friendly products/ friendly packaging.

8. The government supervises the private sector and related 3.87 0.93  High 7
agencies to monitor and evaluate plastic waste management

operations to ensure compliance with the law and does not

affect the environment

9. The government supports the budget system, including 3.98 0.89  High il
investment from the private sector, environmental funds

both domestically and international for management and

operations about plastic waste

10. The government encourages manufacturers to participate  3.81 092  High 9
in complete plastic waste management, from design, product

distribution, return, collection, reuse, recycling, and waste

treatment.

Total 405 037 High
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Wanese Table 2

Table 2 The opinions about awareness of environmentally friendly products

Awareness of environmentally friendly products X SD Level Rank

1. Knowledge and understanding of environmental problems 3.93 0.43  High 3

2. Feelings about environmental problems 395 035 High 2
3. Behavior towards environmentally friendly products 399 035 High 1
Total 396 0.22 High
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UazLduALAAIAs Table 3
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Table 3 The opinions about awareness of environmentally friendly products, feelings about
environmental problems

Awareness of environmentally friendly products,

SD  Level Rank
feelings about environmental problems v

1. Feeling concerned about the situation of impacts from
environmental problems around the world that are likely 4.01 085  High 2
to continue to increase in severity.

2. Feeling uncomfortable about increasing waste every

402 090  High 1
year especially plastic waste in Thailand s

3. Feeling worried about most product materials have an

_ ) 389 091  High a
impact on the environment.

4. Feeling concerned about the distribution of plastic
bags for products from the department store, retail stores, 3.88 0.83 High 5
wholesalers and convenience stores

5. It’s time for all Thai citizens to help reduce the amount )
, ) 395 088  High 3
of waste and reduce environmental pollution

Total 395 035 High

Table 4 The opinions about awareness of environmentally friendly products, behavior towards

environmentally friendly products

Awareness of environmentally friendly products,
X SD  Level Rank
behavior towards environmentally friendly products

1. If purchasing a product, consider whether the product ~ 4.04  0.82  High 1
is environmentally friendly or not.
2. If purchasing a product, consider companies/organizations 396  0.87  High 5

that cares for the environment and socially responsible
3. Want to be a part of reducing pollution problems by 398 088 High 4

use environmentally friendly products
4. If you have the opportunity to express your opinionor 399 086  High 3

not support people who use not environmentally

friendly products
5. Will recommend and invite friends or acquaintance to  4.01  0.88  High 2

use environmentally friendly products

Total 399 035 High
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Table 5 Analysis of multiple correlation coefficients: government promotion policies, social
values, and awareness of environmentally friendly products affecting consumer

packaging choices in the Digital Era in Nonthaburi Province

Model R R Square Adjusted R Square Std. Error of the Estimate
1 821 739 733 .35655

NP9 5 Wi ndulseAvisanduiusnan (R=.821) uagaduuseanslunisnensal
(Adjust R2 =0.733) Tngdauusuleutenisduasuainniasy Adlouniadeny uagnisasening

andarndulnsredanndendmanenginssunisidonlivssyinrivesiuslnalugafdviadems

wunys viuneladesay 73.3

Table 6 Environmental policy, social values and the awareness of environmentally friendly
products that influence consumer behavior in choosing packaging in the digital age in

Nonthaburi Province

Independent Variables B Beta t Sig. Tolerance VIF
(Constant) 1.245 8.214 .000%
Policy 364 357 9.085 .000% 400 4111
Values 281 272 12322 .000% 691 5.123
Aware_Know 361 352 7.576 .000* 389 4011
Aware_Feel 179 076 11.119 .000* 226 2.239
Aware Behav 192 190 8.262 .000* 308 3.330

* Significant at .05 level: Adjusted R*=0.733, F=79.70
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Winfu 1190 wag mInszmiindunnuidndedymanaden (Aware Feel) Wiy 076 anuandiu
Fasuusdassimuaiinanuausaisndnalunisiuesudseu fo wgRnssunsidenld

usiivesiuslnalugafdviadainuunys lafesay 73.3 diunindednievar 26.7 unaindade
FUDY 9 WAPIRIAUNIT

aun1snensalluguazuuuinigu (Standardized Coefficients)
z = B2, +B,Z,+ o+ BL,
Behavior = .357(Policy) + .352(Aware_Know) + .272(Values) + .190(Aware_Behav)
+.076(Aware_Feel)

Adjust R = 733 %
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govemment pramotion policy on the use of

environmentally fiendly products (357) \

social values in using environmentally friendly

behavior in choosing
enviranmentally friendly
praducts (272) packaging

awareness of environmentally friendly products
1, understanding of environmental issues (352)
2. feelings towards environmental issues (076)
3, behaviar towards environmentally friendly
products (190)

Figure 2 summary of research hypothesis testing results
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Abstract

The study of community identity in Phayao Province focuses on investigating and analyzing the
identities in Ban Tham, Dok Khamtai District, and Sri Thoi, Mae Chai District, Phayao Province. Field data
were collected through in-depth interviews, focus group discussions, and SWOT analysis with a purposively
selected sample of 40 participants. Then, the data was analyzed under the framework of identity concepts
and semiotic theory. Findings reveal that the Sri Thoi community’s primary identity revolves around the
"lychee," which is significant in daily life and cultural rituals such as Blessing Ceremonies, Life Extension Rites
(Seup Chata), and Lychee Ordination Ceremonies. These rituals underline the cultural and agricultural
importance of lychee cultivation as an integral part of the community's way of life. In contrast, Ban Tham
community’s defining identity is represented by the "Rock Crab," an ancient freshwater species with historical
value and ecological significance as an indicator of the local ecosystem's health. The comparative analysis
demonstrated that the Ban Tham community's identity is deeply rooted in history and religious rituals. In
contrast, the Sri Thoi community’s identity is closely tied to agriculture and community activities. Results
emphasized the critical role of geographical context in shaping and expressing distinct community identities.
Considering the semiotic theory framework, key signifiers reflected these differences: the rock crab symbolized
Ban Tham as an "animal" representing its heritage. In contrast, the lychee symbolizes Sri Thoi as a "plant”
representative of its agricultural lifestyle and cultural practices, capturing the essence of each community's
unique identity.

Keywords: Semiotics, Community Identity, Commmunity Way, Phayao Province
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Figure 1 Map of ancient ruins and essential temples in Ban Tham Subdistrict, Dok Khamtai

District, Phayao Province.

Figure 2 Rock crabs are found in Ban Tham Subdistrict, Dok Khamtai District, Phayao Province. .
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Figure 3 Map of the Sri Thoi community, Sri Thoi Subdistrict, Mae Chai District, Phayao Province
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Abstract

This research aims to: 1) study the local wisdom of handicraft weaving using water
hyacinth to create an identity for community products and enhance commercial value, 2)
manage knowledge of local wisdom in handicraft weaving using water hyacinth to create an
identity for community products and increase commercial value, and 3) transmit the
knowledge of local wisdom in handicraft weaving using water hyacinth to create an identity
for community products and enhance commercial value. Researchers employed a
mixed-method approach combining qualitative and quantitative research methods. Data is
collected from weaving groups to develop and disseminate knowledge to the community.
A satisfaction survey is conducted on the activities of knowledge transfer, analyzed using
basic statistical values. research Findings revealed several aspects. The two groups involved
in water hyacinth weaving possess different wisdom in their craftsmanship due to varying
contexts, skills, patterns, and details of the woven products. Data that was previously scattered
across areas has been gathered and organized for product design development that meets
consumer needs before being shared with the community. Results from conducting knowledge
transfer activities indicated participants’ high satisfaction level with three specific activities
recorded at an average score of 4.54. Weaving communities can utilize these techniques as
a foundation for developing new product designs, creating distinctive features for water
hyacinth woven products. Furthermore, those who received this transferred knowledge can
continue sharing it with other group members and communities.

Keywords: Water hyacinth wicker handicraft, local wisdom, Community product identity
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Knowledge in Creative Product Design from Water Hyacinth Weaving Crafts

basketry process Water Hyacinth Weaving Crafts

Figure 1 Process of Creative Product Design from Water Hyacinth Weaving Handicrafts.
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Knowledge on Paper Production from Residual Water Hyacinth Fibers

Drying water hyacinth fiber paper in the sun. Water hyacinth fiber paper

Figure 2 Production Process of Paper from Residual Water Hyacinth Fibers.
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Knowledge in Product Design and Decoration from Hyacinth Fiber Paper

Water hyacinth paper for making  Lamps made from water hyacinth fiber paper

scrapbooks packaging

Figure 3 Process of Designing and Decorating Products from Water Hyacinth Fiber Paper
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Figure 4 The Community technology transfer
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Abstract

This research was to examine the creative model of organizing activities and tourism
routes to experience traditionally multicultural cuisine in the historic city of Ayutthaya, to
develop a structural equation model of organizing activities and tourism routes, and €) to
develop publicity materials regarding the creative model and tourism routes. This research
utilized-a mixed-methods approach which conducted into 3 phrases: 1) Qualitative research
with in-depth interview and focus group discussion for the sampling group of 21 main
interviewees who were chosen using purposive sampling method for analysis and extraction
of components; 2) Quantitative research with survey technique for the sampling group of
500 participants; and 3) Participatory Action Research through seminar meeting with the
sampling group of 21 participants. Statistical Package for-the Social Sciences (SPSS) version
26 and Analysis of Moment Structures (AMOS) employed for survey and statistical analysis.
Findings were as follows: 1) The creative model of organizing activities and tourism routes
had 4 major components; 2) The analysis of the structural equation modelling met the
criteria and it was consistent with the empirical data (CMIN-P = 0.370, CMIN/DF = 1.036, GFl
= 0.970, and RMSEA = 0.009); 3) The publicity materials displayed the multicultural identity
and recommendations for tourism based on religions because the historic city of Ayutthaya,
namely, Phra Nakhon Si Ayutthaya at the present is rich in multicultural identity with Christian,
Buddhist and Islamic cultures and the publicity materials could promote tourism and
multiculturism through learning activities.

Keywords: Structural Equation Model; Organizing Activities, Tourism Routes; Multicultural

Cuisine; Historic City of Ayutthaya
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Figure 1 A structural equation model of The Development of a Model for Activities and Trails
for Multicultural Traditional Food Tourism in the Ancient Capital Ayutthaya in Standardized
Estimate mode before model improvement

Source : Author
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Chi-square = 6055450 df = 3076, p=.000
CMINIDF =1.969, GF| = 758, RMSEA = .044
Figure 2 A structural equation model of The Development of a Model for Activities and Trails
for Multicultural Traditional Food Tourism in the Ancient Capital Ayutthaya in Standardized
Estimate mode before model improvement

Source : Author
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Chi-sguare = 135,762 df = 131, p=.370
CMIN/DF =1.036, GFI = .970, RMSEA = .009

Figure 3 A structural equation model of The Development of a Model for Activities and Trails
for Multicultural Traditional Food Tourism in the Ancient Capital Ayutthaya in Standardized
Estimate mode after model improvement

Source : Author
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Table 1 Statistical values from the structural equation model analysis after improving the model

Variables Fstimate R’  Variance CR. P
Standard Unstandard
Marketing Mix 0.22
Value Experience 0.83 0.57 0.69 0.03 7.193 o
Supply Chain Management 0.51 0.36 0.99 0.00 3614
Value Experience 0.69 0.03
Supply Chain Management 0.53 0.54 0.99 0.00 3508
Supply Chain Management 0.99 0.00
Tourism Supply Chain 0.90 1.51 0.81 0.06 7.764  **x
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29RUsENaUMUNMTIANITalgaUnIU (Supply Chain Management) fidmimiin (Standardized
Regression Weight) iy 0.95 (0.51+ 0.44) §w191n

ZyFA Parichart Journal The Creative Model of Organizing Activities and Tourism Routes to Experience
Vol. 38 No. 2 (April - June 2025) Traditionally Multicultural Cuisine in the Historic City of Ayutthaya




1) BnEnannenseseninesdusenauiunagnsnIsnaln (Marketing Mix) dasioasdusznau
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Figure 4 A multicultural tourist route in the ancient city of Ayutthaya, Christianity

Source : Author
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Figure 5 Exhibitions to disseminate information

Source : Author
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Abstract

This research article aims to study the representation of animals in Jack London's
novel The Call of the Wild, first published in 1903, using the framework of animal studies,
myth, and semiotics as tools for analysis. The main issues are divided into two parts. These
include 1) the myth of the relationship between humans and animals as pets. It is found
that the character "Buck," who is a dog in the story, is given a role that resembles a human,
reflecting virtues and love. And the loyalty that animals have towards humans leads to
questions about the rights, equality, and welfare of animals in human society, even within
the cultural context created by humans. 2) The myth of the relationship between humans
and animals as wild animals indicates that Buck is not merely a pet that has transformed
into a wild animal but also demonstrates the ability to form relationships with others, learn
socially, and exhibit leadership among animals, reflecting a fully restored natural power. The
important discovery indicates that Buck's transition from a pet to a wild animal is a liberation
back to his original state, which, although primitive, is imbued with grace and survival

intelligence.

Keywords: Urbanization, Wilderness, Mythologies, The Call of the Wild, Jack London
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“His father, Elmo, a huge St. Bernard, had been the Judge’s inseparable companion,
and Buck bid fair to follow in the way of his father. He was not so large,-he weighed
only one hundred and forty pounds,-for his mother, Shep, had been a Scotch shepherd
dog. Nevertheless, one hundred and forty pounds, to which was added the dignity that

comes of good living and respect, enabled him to carry himself in right royal fashion.” [3]
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And over this great demesne Buck ruled. Here he was born, and here he had lived
the four years of his life. It was true, there were other dogs. There could not but be
other dogs on so vast a place, but they did not count. They came and went, resided in
the populous kennels, or lived obscurely in the recesses of the house after the fashion
of Toots. [3]
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But Buck was neither house-dog nor kennel-dog. The whole realm was his. He
plunged into the swimming tank or went hunting with the Judge’s sons; he escorted
Mollie and Alice, the Judge’s daughters, on long twilight or early morning rambles; on
wintry nights he lay at the Judge’s feet before the roaring library fire; he carried the
Judge’s grandsons on his back, or rolled them in the grass, and guarded their footsteps
through wild adventures down to the fountain in the stable yard, and even beyond,
where the paddocks were, and the berry patches. Among the terriers he stalked
imperiously, and Toots and Ysabel he utterly ignored, for he was king,—king over all

creeping, crawling, flying things of Judge Miller’s place, humans included. [3]
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Level of utility (and level of sensory perception)

Buck As a pet/urban animal

Level of Mythologies

Buck is a part of the pet and urban animal culture. Protector, Caretaker

Figure 1 Mythologies in the dimension of cultural commmunication
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The Judge was at a meeting of the Raisin Growers’ Association, and the boys were
busy organizing an athletic club, on the memorable night of Manuel’s treachery. No one
saw him and Buck go off through the orchard on what Buck imagined was merely a stroll. And
with the exception of a solitary man, no one saw them arrive at the little flag station known

as College Park. This man talked with Manuel, and money chinked between them. [3]
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Buck had accepted the rope with quiet dignity. To be sure, it was an unwonted
performance: but he had learned to trust in men he knew, and to give them credit for

a wisdom that outreached his own. [3]

Unganiuidenegnnagiileu q wiveududunsnszyiliung wituiSeuinaglingda
wyedNiugdn waglinnulindamneiluenueielnaindweeveuwsunfidiiues (4]

szitulsnmunlingAnssuvesuyudfingzvidedn ieuilefiazliunouuanuiiie
\enynABRaLed “Buck had accepted the rope with quiet dignity.” [3] (ﬁ’mau%’m%aﬂasmmﬂqﬁ
eu 9) (9] mnusngnssuvesta lilunmsaziioufaanuil “dnae” duavamiiledouingfnssu
vonud funiAldseliiuidyreymueududaifdunngiuluide wassunihilmii

CLPA Parichart Journal From “Urbanization” to “Wilderness”: Mythologies of the Relationship between
Vol. 38 No. 2 (April - June 2025) Humans and Animals in the Novel the Call of the Wild by Jack London




audnvadilildieulostunuAuidounionnunie fe “dignity” Wioadrafinsnmuaznnsiiidle
Wela mwanunsn lumsinduldindlesityainioniteu vie anuainau anuildrnanuau
uaﬂmﬂﬁﬁawé’wﬁimaﬁadw%ﬂuauasﬂuﬂ'ﬁnmaamﬁu’dﬁuﬁaammmﬁasJa'au fednwanalngsinie
wazaunARfldsuuIagy vdmntunginssuanududnfthvessadaiauiu andaun
fldusserehanududaieitedfuluivesda dmeanwnadeuiiviiouvesrsadin
VUEUN198INTA

The dominant primordial beast was strong in Buck, and under the fierce conditions
of trail life it grew and grew. Yet it was a secret growth. His new-born cunning gave him

poise and control. [3]
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The blood-longing became stronger than ever before. He was a killer, a thing that
preyed, living on the things that lived, unaided, alone, by virtue of his own strength and
prowess, surviving triumphantly in a hostile environment where only the strong survived.
Because of all this he became possessed of a great pride in himself, which communicated
itself like a contagion to his physical being. It advertised itself in all his movements, was
apparent in the play of every muscle, spoke plainly as speech in the way he carried

himself, and made his glorious furry coat if anything more glorious. [3]
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Level of utility (and level of sensory perception)

Buck As a wild animal

Level of Mythologies

Buck in Wilderness Brutality, Savagery

Figure 2 Mythologies in the dimension of cultural communication.
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His cunning was wolf cunning, and wild cunning; his intelligence, shepherd intelligence

and St. Bernard intelligence; and all this, plus an experience gained in the fiercest of

schools, made him as formidable a creature as any that roamed the wild. A carnivorous

animal, living on a straight meat diet, he was in full flower, at the high tide of his life,

overspilling with vigor and virility. [3]
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fraiinssusanuidssdauduiusifauiunissensu RPA nansideiannsoldiduuuini
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AEATY: NITUIUNTINOWINEUASALUR n1sseusumalulad 1udad

Abstract

The effective implementation of Robotic Process Automation (RPA) can only be
achieved when accounting professionals fully accept the technology into their practices.
However, research on the adoption of this technology remains limited. This study aims to
investigate the factors influencing the acceptance of RPA in accounting. Data were collected
from 139 accountants working in a large organization in Thailand using an online questionnaire.
The hypotheses were tested using multiple regression analysis. The findings revealed that
all five independent variables—perceived usefulness, perceived ease of use, social influence,
facilitating condition, and perceived risk—significantly influenced the acceptance of RPA.
Among these, perceived usefulness had the strongest positive influence, followed by perceived
ease of use, social influence, and facilitating conditions, respectively. In contrast, perceived
risk exhibited a negative relationship with RPA acceptance. The findings of this study can
serve as a guideline for fostering the acceptance of RPA to enhance the efficiency of accounting
practices. Future research should explore additional factors influencing RPA adoption, which

would contribute to the advancement of research in the field of technology acceptance.

Keywords: Robotic Process Automation, Technology Acceptance, Accounting Task
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tindny@ildnu RPA lulsemalvetiy idosndilifideyafivmeoivranunsnssysuauvdeUssana
nsuuiindadglieu rReA 1§ Sntadumsennilazssyinosdnslainsld RPA The dedufide
JdlfUszaunsaiienluodwindydidenuisnumaulugaamnssumdsnuvunalvguvands
Fetuduldindingi RPA Whanlflunuda@unduuvadunsdidsindaydgidau rrA

{Aformunmuniegeelusunss G*Power version dldduauiiegaiaay 138 Au
ﬁ]ﬁﬂﬁ?ui‘fﬁ%ﬂ’ﬁﬁjuﬁil@ﬁhdLLUU%‘LAQﬁ (Stratified Sampling) MwstneuaaluaneutyTnisiu
Fafuldrumelulad RPA Taedufl 1 duidenlumsnuiilio RPA dsnsduitogauuuiazas
(Purposive Sampling) Imaﬁmﬁmmﬂ@mauﬁaﬁaﬁ(l) aenuisnanfedlifonuiiiesteiutad
MU (2) ansnusinandedinisly RPA sgsasiiaue ?jaejaﬂéf 5 gnsaulann nutydaunisitu
(Managerial Accounting) muﬂ'zy,%éfuvgu iﬂﬂiﬁLLasqﬂuﬁ(Costing Revenue & Account Receivables
Accounting) n”luﬁig%i’mmi%mamﬁwﬁ(Purchasing & Account Payable Accounting) n’luﬁ'iy%mﬁ
(Tax Accounting) Uag1UgINTTUIUIIBEY (Banking) Fudt 2 ajuLﬁaﬂwﬁfﬂmu‘LuLLﬁiaxawmuﬁ% 5
A18URINEN WL TAUAINANNEEAIN (Convenience Sampling) AuldduIwieE1e 139 AU

MNSEOUSUNS:UDUMSIINOUKUELGSO U TUMUTRYB 21sa1sUNs¥I0
UA 38 aUUA 2 (Wueu - DOUNBU 2568)




v Y

nausegstindiitvssaunsallunistioumaliulad RPA Tusutiy@suou 139 au
dnilvigduind@mands Govas 86.33) Tnsvasengiinoumanuuniign fie 87g 30-39 U (Govay
55.39) flszaznanhaudydnmsiuiidnlvgogiuti 19 U Gevas 59.71) Uszanueimilaves
nausheeasimsfinmsziuUTayann Gevay 52.52) duiwdednuUszanarimilaussiuUiages
(Sovaz 46.76) Wednivedundnauseiugides Gevaz 66.19) wariiszovnaninusmiumalulad
RPA 1N 2 Tauld (Gowar 58.99) luduvesdadudnunsnuiinounuuaouniunniiga fe
Sa@emsteuasdvg (Gesar 32.37) sesaanidedyfunsiiu (Govay 29.50) wazdnyTaumu
srelduasgnuil ($owag 25.90)

Ya v &

ARdeiusIvTndeyadisuuuaauaueeulal (Online Questionnaires) fisrusmstte
wnanaAdeiiiendes [17-19] Fwunasivssdiunruiismsadaiemesuiinnudenndes
(Index of item Objective Congruence: I0C) mﬂﬁﬁiaww 10 v Tnewuvasunuuuau 2 du
leun dudl 1 auAsdudeyarluvesimeunuuasua leun wa o7y sefun1sine seduves
fuwmis 1gmsThanu dunuiiuinvey uasmaudnnsesigreutuuasunuiinutiydnsuintey
Aeadestumalulad RPA wioli fiusvaunsalvinudu RPA Wusvesnaiile wazdmd 2 a1
arudniuAgfutadnisseusumalulad RPA Turudiad neldunnsTnvesdidsv (Likert Scale)
Tnemzuuudiliie 5 (Whuseeesds) 4 (Fudie) 3 (e 2 (Widiude) 1 (iiugeognede) il
Adainudeyaluiiafouunsiau-nuaniug 2567

nteya 139 feg1e HITenaaauaIuAUATITIlATIasie (Construct Validity)
vastladonissonsumalulad RPA Tunudydis 5 Jadesemsimsziosdustnou (Factor Analysis)
Taefiansanen Kaiser-Meyer-Olkin (KMO) = 0.909 wazen Bartlett’s test Muansrndliifiuinfauds
Tugpdeyafirnuifedostuograiidoddymaadn a s 0.05 uenaniimsinsziesduszney
van (Principal Component Analysis: PCA) Tnensfimsanamiminesdussneu (Factor Loadings)
fentmiinesdusenovvesiuUsynilulasainafertuidisening 0.629-0919 deaglutaei
mnzauTshluadesiussnoundniielilunsinssisely Snvsihunasinageunniidete
(reliability) frennsiarsanadulseavsueanivesaseuuin (Cronbach's alpha coefficient) il
J¥UIN 0.764-0.923 fdelnsiasizvinisanaeenyian (Multiple Regression Analysis) nagau

AULRFIUNTITETTUA

d3Uuazafusenan1sidY

HIdemsiaaeuAmaUnAvestoya (Outliers) N13MT19a8UNNINTEANEFINNUNG (Normal
Distribution) LagN1SATIEOUANUENNUSIETIINRILUS (Multicollinearity) Tnafinsmuuasgau
tudyneaddii 0.05 feuliAsgrinsannegnyans (Multiple Regression Analysis) Fanuilid
ARnUNRvestoya uazdeyausariuusiiAinnund (Skewness) lsiifiu = 2 uagerndules (Kurtosis)
laitAu + 5 Fefiodnogluinausinisnszanesmann [47] wonNETINMIRTIANAATATAATEY
Bugayl (Tolerance) fA1NNAT1 0.1 wagen Variance Inflation Factor (VIF) Sianlsiiiu 10 vanefiafus
56531;&17‘?1z:w’lL%"aqmiﬁmmé’uﬁuﬁ‘ﬁ'mm [47, 48] SnshinsmeaeuALduTLSSEIN LS
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AIUN1TNANTANAIEIA Pearson's Correlation Coefficients () lﬂWUﬁQLLUiﬁimﬁﬁm r 11N 0.71
wanalinudemidesnnuduiusseninatu

Rdelin1slinTgvinisanneenygm (Multiple Regression Analysis) laeniauusdass 5 6
I6un ms3usieustlond mesuifnnuiglunsiionu Svswaandeen Revlvmsswismnuazain
warmssuimudssvasouanudiudnuauuigi 5 defindly uenaint {ifeldRansan
YIIUUIAIUANAINKANTIATIENAUUUTUTIUN UG (ANOVA) T8MINAManyEuedgney
wuuaeunulak e 918 SeAUN1ANW SregaThaulninmsRu seAudmurtanu sseznainu
saunumalulag RPA LLazﬁﬂwmzmuLLazéf’aLLUsﬁﬁnw’ﬂm&Jﬁmumzé’uﬁaﬁwﬁqgmmﬁa *0.10, **
0.05 wuiszeznavhauTuiunAlulad RPA wardnvaznudmaseduUsiidne Sahiauusi
2 fasnanusmeglunisiasginanneenya e

9Nead 1 wuinduusdasy Toud mssuRausslend nssustsanudglunsldaou
vBnaandseuuaznisiuinnudss aunsaedutemssonsunsidaumalulad RPA ldegad]
TedFyn1eadid 0.05 dudeulun1ssneanuasmnansaeiuienissenfunmsinumalulad
RPA I¢oensiitfoddymaadan 0.10 Tnsanusaussuassasenanle il

Uadeinunmssuitiadselevil (Perceived Usefulness) ianuduiiusi@isuinseniseeusu
M9l RPA Tusudayd (Beta = 0.265, p-value = 0.004) ﬁaaau%’uamagmﬁ 1 nvadou

Uadeniidvinagangaluussadafenfnunnudrinsnndnanuianinisldnalulad RPA gl

Yy v
= o 1

Unydluesdsiudussdnsnmgeuiudmalilinissousumsldnumaluladiingn aenades
AUNUIIBNEIULN [36]

Table 1 Multiple Regress Analysis®

Factor Unstandardized Standardized
Coefficients Std. Error Coefficients
B Beta
(Constant 0.980** 0409
Independent variables:
Perceived Usefulness (H1) 0.258** 0.087 0.265%*
Perceived Ease of Use (H2) 0.199** 0.090 0.199%*
Social Influence (H3) 0.190** 0.078 0.192**
Facilitating Condition (H4) 0.175* 0.100 0.178*
Perceived Risk (H5) -0.100** 0.050 -0.132**
Control variables:
Duration of Working with RPA -0.208 0.071 -0.179
Functional Areas of Accounting 0.118 0.074 0.098

*Dependent variable: User Acceptance of Robotic Process Automation (RPA) in Accounting
R*= 0.578, Adjusted R*= 0.556, **p-value < 0.05, *p-value < 0.10
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Taduaunisiuitennudiglunislde (Perceived Ease of Use) imnuduiusiauinsie
nsseniumslden RPA lusutyd (Beta = 0.199, p-value = 0.028) TageuiuauuAs U 2 et
msfitindaydsdnimsldan rea lurudydduligienauiuluuasannsafousldiedmal
fmseeusumslidou RPA Fesantsinuiildenndasiu Welch, R. et al and Qu, B. et al [37-38]
ﬁwuﬁwmﬁuimmdﬂaiuﬂWi’l%aﬂuﬁﬂﬁﬁw%waaﬂwaﬁﬁﬂﬁﬁzﬂmEJLa‘wwL?jaLwﬂiuiaﬁﬁuL%uLwﬂiuiaﬁimﬂ
fagumalulag RPA

Uadasnusvsnwaaindsru (Social Influence) danuduiusidsuinsdoniseensunisldau
RPA Tuamudayd (Beta = 0.192, pvalue = 0.017) FaweniuauuAgiuil 3 fuansindvsnavesyn
nMaAsuudanmsddvauas mandnduandihesdnsuieduims sauiaiavinadiaan il
winaumelulad RPA dhanldlussdnsiudamaliinseonsunsidan [54-55] Tneiamzlu
anmewndoniituunuiifuiatunsdunstfnumeluladlniluesdng Snivdvswannyana
soutndluesdng wu Weuswnuddidnddyseniseensumeluladlml winifiousinaunanss
ausansuuarldinaluladlva Avednviundnauissldnesouiumaluladiinarilviinasseeusy
wazliiiugsaenndesnunguiaoduie

Hadusutoulunserusauazain (Facilitating Condition) fauduiusidsuan
semsgonsun1sldau RPA lusmudyd (Beta = 0.178, p-value = 0.080) Sawausuaunfigiuil 4 G
neariTluuiumesnudydi msfndhauiudldldfunmsativalasesdnsliivinens
fisndusiensldimalulad RPA Tususneg Sfuddalunsdsadulidnauinnseensunisldou
walulad RPA Tuau [19, 37, 55]

Jadsumssuimnudes (Perceived Risk) fimnudiiusiBsausiomsseniunislinu
RPA Tuiutiey (Beta = -0.132, p-value = 0.0049) %mau%’uam&gmﬁ 5 ﬁﬂﬁyﬁfmmﬁummﬁqu
findadsuilalunsimelulad RPA wliluau wu anunduazmnuinaieafuunummig
faeuludetinmsldnumelulad RPA udsenuinaludeRanaiafionafaldnnistdnumalilad
RPA azdsnalilinmssiesun1seansumalulaging 1y lunmsadin vinantdnauidndy nsgeusu
rRPA ladrieliAnaudedag Avveonsuuarineluladsnaiiatu [34]

UselenfitldFuanmsise

HaN1FITeNUd fudsBaseliun msuitiaselevd mssuifennudglunsldom Bvna
Mndenn Feulvniserneanuagminuazassuimnuides Ussneufusiuusaiunu 2 fldun
srgznanuNiumaAlulag RPA Lagdnyazauainsaasuienissausunisldaumalulad RPA
§%esaz 57.8 Fudumstuduin nsAnunPedenisvensu RPA tusududeddinnndt 1 uwafn
uazngufiileasuny ﬁaﬁé’%%&lﬂ"yimmﬁmqwﬁmwam%’mwﬂiﬂaﬁ VWO NG ANTTUA LA V6]
antuden wasnguingAnssumsiadulaiiossuisumngnisalifnan Jeduiduuseloniluns
soganadnuiluavifesunssensumelulad Gaanunsathluussgndldfussdnsifidnvay
adeiuld wansitefinandieyiliesdnsdilauuamanisadaniseeusu RPA WleUsyansam
nsvhemiluanenudad Sntsdmuintedousasdedeiuiidvsnadenisueusu RPA uansnaifusieil

Parichart Journal User Acceptance of Robotic Process Automation (RPA) in Accounting
Vol. 38 No. 2 (April - June 2025)
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Abstract

This study was to analyze factors affecting the efficiency of advance cash loan
management, compare best practices from other universities, and propose an improved
management framework for Prince of Songkhla University, Phuket Campus. A quantitative
research approach and document analysis were employed, utilizing secondary data from
monthly financial reports, the Express accounting system, and loan transaction records from
the financial and asset management unit for the fiscal years 2021-2023. Findings indicated
that key challenges affecting the efficiency of loan management include inadequate budget
planning, ineffective debt monitoring, complex repayment processes, and technological
limitations. The majority of overdue debts 92.47% were less than 30 days old, while debts
exceeding 60 days accounted for only 0.95%. However, this long-term debt remains a financial
risk requiring preventive measures. Additionally, urgent advance cash loans comprised 21.29%
of total loans, with the Andaman International Health Center reporting the highest proportion
49.30%. To address these challenges, this study proposes the AUDITS Model as a structured
framework encompassing budget planning, personnel training, systematic debt monitoring,
enhanced financial reporting, technology integration, and streamlined approval processes.
Implementing these strategies can enhance debt tracking accuracy, reduce overdue debts,

and strengthen the university’s financial sustainability in the long run.

Keywords: Advance Cash Loan, Overdue Debt, Debt Monitoring, AUDITS Model, Higher Education

Institutions
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Table 1 Identified Issues in the Advance Payment Process

Universities/Research

Articles

Issues

Proposed Solutions

Mahasarakham University

(3]

Chiang Mai University [4]
Nakhon Pathom Rajabhat
University [10]

King Mongkut’s University
of Technology North
Bangkok [11]
Suansunandha Rajabhat

University [12]

Khon Kaen University [13]

Tanaka [14]

Lack of understanding among
personnel regarding regulations
on advance payments.
Inefficient debt tracking
system, resulting in high
overdue balances.

Lengthy and complex debt

collection processes.

Lack of a notification system
for repayment deadlines and
ineffective debt collection
procedures.

Limitations in advance
payment policies and personnel’s
lack of understanding of relevant

regulations.

Inefficiency in the advance
payment process, leading to
overdue debts due to personnel’s
lack of knowledge and
understanding of disbursement
procedures.

Universities in Japan have high
error rates in financial operations
due to a lack of ongoing training

in financial management.

Develop a manual and
conduct training on the
advance payment process.
Develop an automated
notification system via email
and SMS.

Implement the Grow
Account program to streamline
workflow processes.
Enhance the notification
system through email and

phone alerts.

Improve practices for efficient
advance payment procedures
and create an advance

payment process manual.

Revise practices to increase
direct payments to creditors
instead of using advance
payments, reducing overdue
debts and streamlining
processes.

Conduct continuous training
focusing on new technologies
and relevant regulations.
Foster a culture emphasizing
effective financial management

to reduce delayed refunds.
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Table 1 Identified Issues in the Advance Payment Process (continue)

Universities/Research
Articles

Issues

Proposed Solutions

Anderson et al. [15]

Smith & Lewis [16]

Johnson & Smith [17]

10 Leading Global Universities’
rigid policies result in lower
efficiency in financial

management.

Universities Using Digital
Systems have difficulties in
tracking repayments and
ensuring compliance with
financial regulations.

Top U.S. Universities, delayed

approval and monitoring

processes for advance

Develop flexible policies
adaptable to situations, enforce
clear penalties for delayed
repayments, and provide
rewards for adherence to
financial discipline.

Implement modern technology
like automated tracking systems
and digital databases for real-time
monitoring. Provide training on
financial regulations.

Use integrated digital systems to

streamline approval and tracking

processes. Establish clear policies

payments. and enhance communication

with borrowers.
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Table 2 Displays the number of debtors with overdue advance payments in the main

departments (fiscal years 2021-2023)

Advance Cash  Overdue debt

Faculty Loan (Baht) (Baht) Percent

Phuket Campus Office 41,772,322.02 11,135,702.33 26.66
Faculty of Technology and Environment 45,698,181.27 1,645,368.06 3.60
Faculty of Hospitality and Tourism 52,331,965.28 9,270,952.64 17.72
Faculty of International Studies 8,950,439.65 2,233,113.90 24.95
College of Computing 11,622,368.29 2,266,967.42 19.51
Andaman International Health Center 2,373,609.83 466,137.44 19.64

Total 162,748,886.34 27,018,241.79 16.60

Table 3 Displays the number of debtors with overdue advance payments in departments
under the Office of Phuket Campus (fiscal years 2021-2023)

Advance Cash

Overdue debt

Department Loan (Baht) Baht) Percent

International Affairs Centre 5,275,440.39 582,643.32 11.04
Finance and Assets Office 27,900.00 - 0.00
Physical Plant Services Office 3,432,550.83 1,260,360.71 36.72
Registrar’s Office 579,795.28 6,343.28 1.09
Information Technology Office - - 0.00
Policy, Strategy, and Planning Division 166,814.00 54,949.00 32.94
Academic Services, Research, and Public ~ 18,284,464.43 5,346,519.68 29.24
Relations Office
Asset Management Office 1,862,056.29 640,986.25 34.42
Administration and Human Resource 5,099,726.30 823,473.28 16.15
Office
Student Affairs and Alumni Relations 5,501,223.34 2,369,285.81 43.07
Office
Supply and Purchasing Office 77,871.16 21,141.00 27.15
Academic Support Office 1,464,480 30,000.00 2.05

Total 41,772,322.02 11,135,702.33 26.66
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Table 4 Displays the number of debtors for urgent advance payments in main departments

(fiscal years 2021-2023)

Advance Cash

Urgent loan

Faculty Percent
Loan (Baht) (Baht)
Phuket Campus Office 41,772,322.02 9,983,969.67 23.90
Faculty of Technology and Environment 45,698,181.27 1,819,559.94 3.98
Faculty of Hospitality and Tourism 52,331,965.28 6,715,200.30 12.83
Faculty of International Studies 8,950,439.65 1,751,569.00 19.57
College of Computing 11,622,368.29 1,148,546.42 9.88
Andaman International Health Center 2,373,609.83 1,544,050.53 65.05
Total 162,748,886.34  22,962,895.86 14.11

Fnquszasdil 2: ieAnwnaziUSeuiisunumanisuimsiansiiudunesesinevas
sortugaudnumislulssmauazinesUszsng Tasdinmeiuuiufoaitssansnmuazuuims
NMSUIMININSIRY

NaNsANYINUT1 Rudimasessiiseiudaadulsuifudidy Tnodeyadmsed 5
Wyt 722 atu videRmidutesar 21.29 vesseniuButiovn lag AudguanuIIRSUAETY
Humhonuiitidadimiudussiugsgaisiesas 49.30 uandviiufsanudndulunisusulss
WS TR szt s A nmanntu WieaseusidulunisveduBuanidy

wenanil Foyaseninelauuszann 2564-2566 Fawn3i 6 wui wienethszandlug
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Table 5 Displays the number of urgent advance payment debtors (cases) in main departments
(fiscal years 2021-2023)

Advance Cash urgent loan

Faculty Percent
Loan (Editions) (Editions)
Phuket Campus Office 864 261 30.21
Faculty of Technology and Environment 468 98 20.94
Faculty of Hospitality and Tourism 994 154 15.49
Faculty of International Studies 522 92 17.62
College of Computing 473 82 17.34
Andaman International Health Center 71 35 49.30
Total 3,392 722 21.29
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Abstract

This research aimed to 1) explore the potential of the area along the Kok River for tourism
development, 2) examine residents’ attitudes toward tourism development, and 3) propose
strategies for tourism development in Chiang Rai Municipality, specifically from the Asian
Highway 2 (AH2) bridge to the Chiang Rai Road 5023 bridge. The findings indicated that 1)
the accessibility potential of the Kok River area for tourism development was rated high (X = 2.98,
SD = 0.50). In contrast, the potential for facilities (X = 2.33, SD = 0.45) and attractions (X = 2.26,
SD = 0.43) was rated moderate. 2) Residents’ attitudes toward tourism development in the
Kok River area were assessed as moderate across all dimensions, including area (X = 1.67,
SD = 0.21), management (X = 2.19, SD = 0.32), activities and processes (X = 2.13, SD = 0.30),
and participation (X = 1.92, SD = 0.27). 3) Recommendations for the development of the
Kok Riverbank area for tourism included four key projects: 1) the development of a jogging
path, 2) the establishment of a small boat docking area, 3) the creation of a public park,
and 4) the construction of retail and service areas. The findings of this study serve as a
guideline for relevant agencies in planning and developing the riverside areas along the Kok

River into a sustainable and high-potential tourist destination in the future.

Keywords: Development, Kok River Riverside Area, Tourism
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Figure 1 The area of conducting research studies
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Figure 2 Potential Tourist Attraction
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Area
Natural attractions which have unique local
identities, including culture and historical

attractions related to the ecosystem.

Management System
Responsible travel will have no adverse
effects on the environment and the society.

Sustainably-managed tourism covers the

preservation of resources etc.

Activities and Processes Participation

A leaning process is necessary in this kind Involvement of the local community, i.e.

of tourism. It is done by leaning about the people's participation in planning, working,

environment and the ecosystem of tourist checking, utilizing, and preserving tourism

attractions in order to gain knowledge etc. resources.

Figure 3 Elements of Ecotourism
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Table 1 The mean score of the potential of tourism development for Kok River riverside

areas, as measured by potential tourist attraction (3A)

Potential Tourist Attraction ) SD Level
Attraction 2.26 0.43 moderate
Accessibility 2.98 0.50 high
Amenities 2.33 0.45 moderate
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AUAINTTULATATTUIUMT (X = 2.13, SD= 0.30) wazdun1siansiu (X = 1.92, SD= 0.27
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Table 2 The mean score of the local resident’s attitude to ward of tourism development

for Kok River riverside areas, as measured by elements of ecotourism (4 aspects)

Elements of Ecotourism ) SD Level
Area 1.67 0.21 moderate
Management System 2.19 0.32 moderate
Activities and Processes 2.13 0.30 moderate
Participation 1.92 0.27 moderate
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Figure 7 Project for the Development of the Kok River Riverside Area, Point 1.
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Figure 8 Project for the Development of the Kok River Riverside Area, Point 2.
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Figure 9 Project for the Development of the Kok River Riverside Area, Point 3.
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Figure 10 Project for the Development of the Kok River Riverside Area, Point 4
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Figure 11 Summary of the development of the Kok River Riverside Area for Water Tourism
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Abstract

This research examines the beliefs and meanings reflected through the use of Bai-Si
by the people of the Isan region along the Mekong River. Qualitative research methods were
employed, including in-depth interviews, participant observation, and literature review. Content
analysis and interpretation were conducted based on the structural-functionalism theory, local
wisdom concepts, cultural reproduction concepts, and cultural dynamism concepts. The findings
reveal that the beliefs about Bai-Si integrate traditional beliefs about the Naga with Buddhism,
with Bai-Si serving as a medium connecting humans with supernatural powers. The creation of
Bai Sri reflects the wisdom and craftsmanship of local artisans, fostering community participation
and strengthening relationships. The beliefs and roles of Bai-Si have a dynamic nature that
adapts to socio-cultural contexts and are transmitted through the process of socialization. Bai-Si
holds significance as a cultural symbol with dynamics linked to beliefs, rituals, artisanal wisdom,
and way of life. Beyond being a socio-cultural capital, it also reflects the wisdom in maintaining
local identity amidst change. The findings highlight the importance of promoting and preserving
this wisdom heritage through participatory processes and raising awareness of the value of local
culture among the younger generation to ensure the enduring value and adaptability of the

Bai-Si culture in Isan.

Keywords: Bai Sri, beliefs, Mekong River Basin
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Abstract

This study is a documentary research is based on the text of Khun Chang Khun
Phaen, Wachirayan Library Edition. The objectives were: 1) to study the characteristics of
beliefs found in the story, and 2) to study the behaviors of characters that reflect those
beliefs. The results show that the beliefs appearing in the story can be divided into three
types. The first type is religious beliefs, such as merit and karma, making merit to remove
misfortune, life after death, reincarnation, and taking vows. These beliefs reflect the influence
of Buddhism on important decisions, such as birth and death. The second type is beliefs in
magic and the supernatural, including ghosts and spirits, magic and spells, sacred rituals,
talismans, holy beings, fortune telling, magical herbs, and sacred tattoos. These beliefs are
used by characters to gain supernatural power, such as in battles. The third type is beliefs
related to daily life, such as omens, dreams, choosing auspicious times, spiritual strength,
and lucky colors for each day, which are used to adapt to social life and to build morale.
The characters express their beliefs through actions, speech, and decision-making. Beliefs
are a factor that influences behavior, for example, Khun Phaen uses magic in battle, and
Wanthong makes merit to reduce her bad karma. These behaviors reflect inner feelings of

faith, fear, and hope shaped by belief systems.

Keywords: Beliefs, Khun Chang Khun Phaen, Character Behavior
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Main Concepts of Beliefs in Thai Literature
Characteristics of Beliefs / Expressions of Characters

Expressiofps of Characters Toward Beliefs
Behavior: ctions that reflect beliefs
Speech: The use of language that shows
respect or acceptance of beliefs

Decisions: Choices or decisions that
demonstrate adherence to beliefs

Types of Belidfs
Religious Beliefs: The relationsfip between

characters and religion

Beliefs in Witchcraft and the Supernatural: The
use of witchcraft in the characters' way of life
Beliefs about Ways of Life: The beliefs regarding

Linking Beliefs to Characters' Behavior
Positive Outcomds: Achieving goals or succeeding in desired endgpvors
Negative Outconfles: Facing obstacles and hardships as a result offacting on beliefs

Langulge Use
Respect and Acceptance of Beliefs: Langffage that reflects reverence for the sacred

and devotion
Social and Cultural Values: Language andfexpressions that convey societal values

Outcomes of Expresgons Based on Beliefs
Assessing the Impact: Evaluatinl how beliefs influence the lives
and destinies of the characters

Figure 1 Conceptual framework
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Abstract

This research aimed to study the concepts and development models for fishing
villages into cultural tourism destinations, using the case study of Ine fishing village, Japan.
This study was conducted as qualitative research employing in-depth interviews, with a
sample group consisting of fishermen, residents in Ine and scholars with relevant studies, total
15 samples. The research findings indicated that the fishing village applies the concept of
“Kankou Machizukuri” for its development. This concept refers to urban development for tourism
through public participation by focusing on resources in the area. Importantly, the Kankou Machizukuri
concept has no well-defined mechanism and process; development processes depend on the
objectives and context of the specific area. Regarding the development model of Ine fishing
village, it was found that various stakeholders are involved in the development as follows:
(1) The central government developed a conservation mechanism called DENKEN, which is a
framework emphasizing collaboration among all sectors. In this mechanism, the central
government provided budget and technical assistance for the preservation of old buildings.
(2) The local government established the Ine Town Council and developed financial mechanisms
to support small businesses. (3) The local community recognizes the cultural resources value
inthe area and proposed the conservation of Funaya houses through the DENKEN mechanism,
as well as the establishment of a city conservation committee to drive conservation and
development at the community level. (4) Civil society supports the development of the Ine

fishing village under the essential support from fishermen’s cooperative

Keywords: Kankou Machizukuri, DENKEN, Funaya, Cultural resource, Cultural tourism

Introduction

The COVID-19 pandemic has had extensive effects across all sectors globally,
particularly within the tourism industry. In 2020, Thailand experienced a significant decline
in tourist arrivals, with international visitors reducing to 6.7 million, representing an 83.2%
decrease. Concurrently, revenue from international tourists fell to 0.441 trillion baht, marking
a 76.2% reduction [1]. The Gross Domestic Product (GDP) of the tourism sector was 6.78%,
down from 18.21% in the previous year [2]. Beyond its economic repercussions, the pandemic
also had notable social consequences, including a rise in unemployment due to the economic
contraction induced by COVID-19. Many workers who had migrated to Bangkok for employment
were compelled to return to their rural hometowns to engage in agricultural activities.
Consequently, creating opportunities for employment in sectors outside of agriculture is

crucial to mitigating the adverse effects of the pandemic on both the economy and society.
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The development of tourism through the utilization of cultural resource in local
communities is a key strategy for revitalizing local economies. This approach emphasizes
leveraging the cultural resources inherent in communities to create meaningful and memorable
experiences for tourists. Such development not only generates increased income for local
populations but also fosters the preservation of local cultures and traditions. Furthermore,
this approach is in alignment with the National Strategy 2018-2037, specifically in relation to
the national strategy on competitiveness enhancement and the 13" National Economic and
Social Development Plan (2023-2027), which identifies Thailand as a destination focused on
quality and sustainability [3]. Additionally, it aligns with the National Tourism Development
Plan (2023-2027), particularly Strategy 4, which advocates for the promotion of sustainable
tourism, and Strategy 4.2, which focuses on the conservation and enhancement of cultural
assets and Thai identities through contemporary adaptations [4].

The development of tourism through the strategic use of cultural resource in local
communities offers a sustainable means of improving the quality of life for residents, fostering
employment opportunities, and generating income. This approach is congruent with the
nation’s development objectives. Upon examining areas with significant potential, fishing
villages are identified as key locations for tourism development based on the community’s
cultural resources. Thailand’s coastal regions, including the Gulf of Thailand and the Andaman
Sea, are endowed with abundant natural resources and distinctive cultural assets. The
integration of cultural resource into tourism development in fishing villages and coastal
communities can enhance Thailand’s tourism potential and its ability to attract international
visitors. Additionally, this approach provides the younger generation within these communities
with the opportunity to create employment and generate income through the sustainable
development of tourism.

Based on the backeround and significance of the study outlined above, the study
of best practices is a process of examining and analyzing successful practices in various fields
to serve as a model for the development of tourism. This approach emphasizes the
identification of critical success factors within specific case studies, as well as the exploration
of strategies that can be adapted to different contexts. In the context of tourism development
through cultural capital in Thailand, the tourism approach used in Ine fishing village, Japan
serves as a best practice model.

The objective of this study is to investigate the concept of community participation
in the development of fishing villages as cultural tourism destinations and to examine the
development model of fishing villages as cultural tourism destinations. The case study focuses
on Ine fishing village in Kyoto prefecture, Japan, with the goal of adapting the findings to suit
the context of Thailand.
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Objectives

1. To study the concept of community participation in the development of a fishing
village as a cultural tourism destination: A case study of Ine fishing village, Kyoto prefecture,
Japan.

2. To examine the development model of a fishing village as a cultural tourism

destination: A case study of Ine fishing village, Kyoto prefecture, Japan.

Scope of research

Scope of content: The study of commmunity participation concepts and development
models for fishing villages as cultural tourism destinations, using the case study of Ine fishing
village, Kyoto prefecture, Japan.

Scope of population and sample: This research includes a population and sample
consisting of fishermen and residents living in Ine fishing village, Kyoto prefecture, Japan, as
well as scholars with research related to Ine fishing village, totaling 15 samples (with repeated
responses). The sample selection was conducted using purposive sampling.

Scope of area: This research selected Ine fishing village as a case study due to its
location in Kyoto prefecture, Japan. Kyoto, once the ancient capital of Japan, has a rich
cultural heritage, and Ine fishing village has successfully preserved its cultural assets sustainably.
This has contributed to the success of its cultural tourism. In addition, in 2008, Ine fishing
village became a member of the Most Beautiful Villages of the World Association, an
organization established in Gordes, France, with the aim of creating a network of beautiful
villages globally. The association includes five member countries: France, Belgium, Italy,
Japan, and Spain [5]. Furthermore, in 2005, Ine was designated as an Important Preservation
District for Groups of Traditional Buildings [6].

The significant cultural asset of Ine fishing village is the Funaya (Boat houses). The
distinctive characteristic of the Funaya is that the ground floor of the building functions as
a boat storage area, as fishing is the primary livelihood for most residents of the village.
Furthermore, Ine fishing village has incorporated the concept of Machizukuri in its development

to transform the village into a cultural tourism destination [7].
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Figure 1 Funaya house

Literature review

1) Kankou Machizukuri (0" C D &F5 D<K W) is a term comprising two Japanese
words: “Kankou,” which refers to tourism, and “Machizukuri,” which denotes urban development
[8]. Additionally, Watanabe [9] further elaborates that “Machizukuri” can be broken down
into two components: “Machi,” meaning city, and “Zukuri,” meaning creation. However, the
processes, mechanisms, or tools associated with the development framework of Machizukuri
remain not fully specified. According to Satoh [10], Machizukuri entails urban development
that is sensitive to and respectful of the social context, with an emphasis on the city’s
foundations, traditions, culture, as well as its social and economic activities. During the 1960s,
urban planning predominantly followed a top-down approach, referred to as “Toshikeikaku”.
In contrast, Machizukuri embodies a more participatory, bottom-up approach to urban
development. Since the 1970s, there has been an increasing incorporation of Machizukuri
principles in municipal-level urban planning, leading to greater citizen involvement in the
planning process [11]. In summary, “Kankou Machizukuri” is composed of three Japanese
terms: (1) “Kanko” (DA C D), meaning tourism, (2) “Machi” (£7%5), meaning city, and (3)
“Zukuri” (D < 1)), meaning creation or development. The concept refers to urban development

for tourism through public participation by focusing on resources in the area.

q [ D
\ — J
a N
Kankou Machizukuri: urban development for tourism through public participation by focusing on
resources in the area.
\ V.

Figure 2 Kankou Machizukuri
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2) Denken (Dentou-teki-Kenzoubutsu-gun-Hozon-Chik: LN EEEE
{RIFHIX) refers to the designation of preservation districts for traditional architectural
groups and structures of historical and cultural significance. This mechanism was officially
established in 1975 by the Cultural Affairs Bureau of the Ministry of Education. The “DENKEN”
process involves a collaborative effort between the public, local authorities, and the central
government in the preservation of architectural ensembles. It begins with the local community
recognizing the cultural significance of the buildings within their area. Subsequently, the
community, in collaboration with scholars, assesses the value of these buildings with support
from the Cultural Affairs Bureau, and together they formulate strategies for preservation.
These strategies may include the enactment of ordinances, the development of preservation
plans, and the implementation of related conservation and development projects. The
designation of preservation districts for traditional and valuable architectural structures
(DENKEN) is classified into eight settlement typologies: (1) samurai residences, (2) temple and
shrine complexes, (3) merchant districts, (4) nightlife districts, (5) inns, (6) port cities, (7)
villages, and (8) industrial cities [6]. The Ine fishing village has participated in the establishment
of a preservation district for traditional architectural groups, with a designated area covering
432 historically significant buildings. Following the designation, property owners receive
government support, covering 80% of the costs associated with the maintenance of the

Funaya houses [12].

Methodology

This study is structured into two main components: (1) Documentary Study, which
involves the examination and synthesis of relevant documents. This section reviews literature
that addresses key concepts and models of public participation in urban development for
tourism in Japan, as well as case studies that illustrate the participatory processes in Japan’s
urban development for tourism purposes, and (2) Field Study, which employs interviews as
the primary data collection method. The field study focuses on gathering data from interviews
with fishermen and residents of the Ine fishing village in Kyoto prefecture, Japan, along with
scholars whose research pertains to the Ine fishing village. A total of 15 participants were
interviewed (data saturation). In the data collection process, a Japanese language expert was
consulted to review and verify the information, ensuring that the interview data were
represented with precision and thoroughness.

The key informants for this study were selected using purposive sampling and include
fishermen and residents of the Ine fishing village, as well as scholars with relevant research
on the village. This qualitative research utilized in-depth interviews as the primary data
collection method. A total of 15 participants were interviewed, and their responses were

analyzed for thematic repetition.
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Table 1 Samples used in the study

Samples Samples sizes Sampling technique Sampling Criteria
Residents and 9 Purposive sampling The residents and fishermen
Fisherman in Ine living in the Ine fishing village
Entrepreneurs / 4 Purposive sampling  Entrepreneurs/ Shops and
Shops and Homestay Homestay owners in the Ine
owners fishing village
The academic 2 Purposive sampling  Scholars with research related

to the Ine fishing village

Total 15

The informants

1. Mukai Brewery [a)H5EIE @k
2. Shop in the Ine fishing village
3. Prof. Dr. Nobuo Mishima
(The Academic)

Figure 3 The sample in this research

The research adopts a qualitative approach. For the first objective, which focuses
on examining the concepts of public participation in the development of a fishing village as
a cultural tourism destination, a literature review was utilized as the primary tool for deriving
key insights. For the second objective, which aims to explore the development model of
the fishing village as a cultural tourism destination, in-depth interviews were conducted, with
interview form serving as the primary data collection instrument.

Data collection for this study was conducted through interviews to gather information
in alignment with the research objectives, with fieldwork carried out in the Ine fishing village,
Kyoto prefecture, Japan, to collect the relevant data. The individual interviews continued
until data saturation was achieved, at which point the interviews were concluded as responses
began to repeat.

Data analysis in this study was performed using coding analysis on the interview
data. The process involved three stages: (1) open coding to identify initial categories, (2) axial
coding to examine relationships between the identified codes, and (3) selective coding to

integrate the data into coherent groups [13].
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Results

Objective 1: To study the concept of community participation in the development
of a fishing village as a cultural tourism destination: A case study of Ine fishing village, Kyoto
prefecture, Japan. A review of the literature reveals that the concept of Machizukuri has
been applied in the development of the Ine fishing village, as well as in various other regions
across Japan. The details of the case study are as follows:

The Ine fishing village in Kyoto prefecture manages the Funaya houses through a
community-based participatory approach, which serves as the primary strategy for preserving
cultural resource and promoting tourism development. The concept of Machizukuri has been
implemented in the village [7] through the establishment of the Community and Town
Preservation Board, which is responsible for overseeing tourism management in the area [12].
Furthermore, the governance model in Ine is centered around a local council, which plays
a central role in the administration of the town, focusing on the protection and restoration
of the area, while also opposing projects that could negatively impact the environment. The
council is also tasked with preserving cultural heritage and tradition, such as organizing the
annual Ine Festival, held every August by the local community [7].

Yokohama City, located in Kanagawa prefecture, adopted the Machizukuri concept
in its urban development strategy. In 1990, urban development management incorporated
public participation as a central mechanism in city planning. A notable example of successful
urban development under the Machizukuri approach is the Takashima Central Park Project,
initiated in 2008. This project involved the development of a public park through a process
of soliciting public feedback, which enabled the resolution of urban challenges and effectively
addressed the needs of the local commmunity, contributing to the project’s significant success [11].

Okayama prefecture, in 1980, initiated an urban development plan aimed at
mitigating traffic congestion around Nishigawa Canal Park by promoting pedestrian movement
and the use of public transportation. In August 1986, a group of architects known as “Team
25” was formed to enhance the park’s appeal and encourage pedestrian activity through
the establishment of the Nishigawa Machizukuri Charter. This charter outlined three key
principles for community development: (1) both sides of the park should be developed as
pedestrian pathways, (2) the park area should be managed to facilitate group gatherings,
relaxation, and recreational activities, and (3) the buildings along the park should integrate
harmoniously with the surrounding environment to enhance the urban landscape. This
charter became the foundation for Team 25’s work and provided an opportunity for city
residents to voice their opinions to guide the development of Nishigawa Park [14].

Kobe, in 1955, was severely affected by the Great Hanshin Awaji Earthquake. The
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city’s post-earthquake recovery process incorporated the Machizukuri concept, encouraging
community members to collectively assess, share information, and collaborate in the urban
recovery planning. In certain areas, local governments-initiated commmunity group formations,
while in others, such as Rokko, residents began organizing themselves to facilitate the city’s
recovery. Community members and stakeholders held meetings to discuss details regarding
the recovery plan and to inform the groups about the earthquake’s damages and available
options for rebuilding the affected areas. The recovery efforts focused on rebuilding homes
for the victims, disaster prevention, environmental conservation, and the construction of
roads, open spaces, and public parks. The emergence of recovery groups attracted significant
attention from local residents, leading to increased participation in the development process.
Prior to the earthquake, the community had minimal involvement in or awareness of the
development efforts. The formation of recovery groups indicated that, in urgent situations
where government support may be limited, local communities have the ability to assist
themselves [15].

Kyoto prefecture established the Kyoto Center for Community Collaboration, with
the Kyoto City Municipality playing a central role in promoting cooperation between the
public, private sectors, and local government organizations. The goal of this center is to
preserve and create a unique landscape of Kyoto through the conservation of traditional
wooden houses known as Kyo-machiya, as well as the development of quality housing with
a good environment. The Kyoto Center for Community Collaboration has applied the
Machizukuri concept by establishing the Machiya Machizukuri Fund to raise funds for the
conservation of Kyo-machiya houses [16].

Uchiko, located on Shikoku Island, has set its sights on developing a new model of
tourism based on the community’s inherent resources. The city boasts traditional buildings
with distinctive architecture, known as Uchikorashii, which embodies the local culture and
architectural heritage. The city has implemented the Machizukuri concept through collaboration
between local government authorities and the community. Public involvement is facilitated
through temporary task forces, which are formed to accomplish specific objectives and are
disbanded once those goals are met. In Uchiko, such task forces have been established to
enhance tourism development across multiple dimensions. For example, a group of local
farmers has come together to promote and sell community products, while also organizing
activities to inform visitors about the city. Additionally, certain groups have worked together
to develop accommodations for tourists, with the local government providing support for
the preservation of traditional buildings and infrastructure, such as public restrooms, open

spaces, and parking facilities [7].
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Harie community, located in Asahi town, Takashima city, Shiga prefecture, has
implemented the Kankou Machizukuri concept as part of its efforts to revitalize the community,
focusing on the traditional water usage culture along the “Kabata” riverbanks. A
community-managed water administration group was established to oversee and manage
local water resources, while also disseminating the Kabata water usage culture through various
media platforms. This initiative has contributed to raising awareness of the Kabata tradition
beyond the community, resulting in an increasing number of tourists visiting to learn about
this cultural heritage [17].

From the literature review, it was found that Machizukuri does not have a defined
mechanism, procedure, or process. The advancement of urban development through Machizukuri
mechanisms is contingent upon the development objectives and the contextual factors of the
specific area. Examples of urban development mechanisms under the Machizukuri concept
include the formation of community groups, public-private sector collaboration, the establishment

of committees, the creation of charters, and the establishment of funding mechanisms.

w9 & B @

Community Public-Private Committee Charters Fund
gathering Partnership establishment establishment

Figure 4 Examples of mechanisms for driving urban development based on Machizukuri

concept

Objective 2: To study the development model of a fishing village as a cultural tourism
destination: A case study of Ine fishing village, Kyoto prefecture, Japan. This study involved
interviews with fishermen, residents of Ine fishing village, and scholars with research relevant
to the village, comprising a total of 15 respondents. The interviews addressed four key
questions. The following are sample opinions from the respondents and the coding process,

as detailed below.
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Table 2 Opinions of the samples and open coding analysis

Open coding

Samples’ opinions Analysis

Coding

Question 1: What are the development methods/processes for developing Ine as a

tourist destination?

1. “..The development of Ine  « Awareness of the value of cultural
fishing village as a tourist resources among local people is a
destination occurred because  driving factor that motivates

the local community efforts to conserve and promote
recognized the value of the

Funaya houses. They

the development of cultural

resources.
proposed the conservation of  « The central government has

the Funaya buildings as an developed the “DENKEN”
architectural heritage by conservation mechanism, which

collaborating with the enhances the ability to access

Fishermen’s Cooperative
through the DENKEN system.
The community gathered
information about the Funaya
houses and received

funding and technical assistance
for local cultural resource preser-
vation. The DENKEN mechanism is
a collaboration between local
communities and Japan’s

academic assistance from Department of Cultural Affairs,

conservation experts and
relevant scholars, who

starting with the process of

surveying cultural resources in the
provided guidance on

preserving the Funaya houses
and developing them as a

area and continuing through to the
declaration of preservation zones

tourism destination...” structures and buildings.

Source: The academiC e The conservation of the cultural
resource in the Ine fishing village
integrates collaboration from all
sectors, including the civil society

sector.

for valuable traditional architectural

* Awareness of the
cultural resource value
among community
members

* DENKEN

* Budget

* Technical assistance
for conservation

* Public participation
in conservation
between the central
government and
local authorities

* Integration of
collaboration across
all sectors

* Cooperation from
civil society

e Fishermen’s
Cooperative

2. “..Ine fishing village has
the Ine Town Council to and clear management structure in
the form of a council, which is
supported by law (Article 93 of the
Constitution of Japan). The

legally-supported city council

oversee the city’s administration,
including tourism. The Ine
Town Council is a mechanism
for the development of the
fishing village that has been
officially approved by law...”
Source: Residents in Ine

efforts will be tangible and will
receive support from the central
government.

The Ine fishing village has a concrete

mechanism confims that development

¢ Ine City Council

* Council mechanisms
underpinned by
legal frameworks

* Governance structure
at the local
government level
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Table 2 Opinions of the samples and open coding analysis (continue)

Open coding

Samples’ opinions

Analysis

Coding

3. “..The Community and
Town Preservation Board was
established, consisting of local
residents, Funaya house owners,
merchants, and representatives
from tourism organizations,
to support the sustainable
development of the fishing
village at the local level...”
Source: The academic

In addition to the council-based
management structure, the Ine
fishing village community has
also developed tourism through
a community-level committee
mechanism. This approach aligns
with the concept of Participatory
Development, emphasizing the
active involvement of local
residents in decision-making and
development processes.

® Community-level
committee mechanisms

® Participation through
community-level
committee mechanisms

® Community members as
key components of the
committee

4.“..Ine town provides
financial support for local
entrepreneurs to ensure that
the community has
occupations, income, and
the capacity to support
tourism activities...”

Source: Entrepreneurs in Ine

The Ine town supports local en-
trepreneurs in securing liveli-
hoods, generating income, and
reducing poverty through the
“Ine Town Support Grant Project”
This initiative provides financial
support of 100,000 yen per
month for a period of 24 months
to small business owners. Such
funding will contribute to the
sustainability of the Ine fishing
village’s tourism supply chain.

* Local entrepreneurs
* Financial support for
local entrepreneurs
* Support for tourism

activities

5.“..The majority of the
residents in Ine fishing village
contribute to the
development of the village
by being good hosts and are
willing to assist tourists...”
Source: Residents in Ine

* Being a good host demonstrates
the quality of service in the
context of tourism. Being a good
host helps creating a positive
experience for tourists, which
influences their perceptions
and the spread of information
through word-of-mouth.

* The willingness to assist tourists
reflects social behaviors that
demonstrate a positive relationship
between locals and tourists,
which is essential for the
sustainable tourism
development.

* Being a good host

¢ Tourist service

* Willingness to assist
tourists

¢ Creating positive
experiences for tourists

A Study of the Best Practice for Developing Fishing Villages into Cultural Tourism
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Table 2 Opinions of the samples and open coding analysis (continue)

Open coding

Samples’ opinions

Analysis

Coding

Question 2: Ine has a development model through “Machizukuri” mechanisms. Do you
agree? (Please specify stakeholders and roles or guidelines for development
of each stakeholder)

6.“...The Japanese government « The central government plays a ® The Japanese government

functions as the central
agency, supporting both the
conservation mechanism
and the allocation of funds
to local organizations. It
collaborates with the
community to study the
context of the village, plan
conservation strategies, and
jointly develop the area,
with a focus on development
grounded in the community’s
environmental and cultural
resources...”

Source: Residents in Ine

key role in developing conservation
mechanisms, reflecting its function
as a supporter and motivator
for local communities to recognize
the importance of preserving
cultural resources.

* The central sovernment of Japan
acts as a supporting agency,
strengthening local communities
by creating mechanisms that
provide assistance in the
preservation of cultural resource
through funding and technical
assistance. These mechanisms
emphasize community
cooperation rather than
adopting a top-down approach.

plays a role in supporting
conservation mechanisms

* Allocation of budget for
conservation by the
central government

* Collaboration with the
community in conservation
efforts

* Development based on
the community’s
environmental and
cultural resources

7. “..The community is
aware of the value of
conserving cultural assets
and has a strong social
network, which has
contributed to the
successful development of
the Funaya houses as a
significant cultural asset in
the community’s tourism
industry...”

Source: Residents in Ine

* The community is aware of and
values the preservation of cultural
resource, reflecting a process of
awareness-building and education
about cultural resource. This is
a key factor in enabling the
community to sustainably preserve
its cultural resource.

* A strong social network within
the community aligns with the
theory of social cohesion and
cooperation, which is crucial for
achieving success in conservation
and development efforts.

* Community members
are aware of the value
of preserving cultural
resource

* A strong social network
in the community
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Table 2 Opinions of the samples and open coding analysis (continue)

Open coding

Samples’ opinions

Analysis

Coding

Question 3: What are success factors for the development of Ine to be a tourist

destination?

8. “...The key factors
contributing to the successful
development of the Ine fishing
village are the strategic
utilization of cultural capital
and distinctive natural
resources, both of which
serve as sources of pride for
the community and play a
significant role in the
advancement of tourism...”
Source: Residents in Ine

A sense of pride in the
community’s cultural

resources is essential for cultivating
sense of belonging and pride
among members, thereby
promoting their engagement in
the protection and enhancement
of these resources. Furthermore,
this pride contributes to
promoting sustainable
development.

¢ Pride in cultural
resource
* Sense of belonging

9. “.. The people in the Ine
fishing village are aware of
the importance of conserving
natural resources and cul-
tural capital, and are willing
to collaborate with relevant
agencies in the development
of the area. This process be-
gins with conservation and
progresses towards tourism
development, utilizing the
DENKEN mechanism of the
government...”

Source: Residents in Ine

The people of Ine fishing
village are willing to collaborate
with relevant agencies in
development, demonstrating
community participation in the
development process, which is
a key principle for sustainable
development.

* Public awareness
regarding the
preservation of cultural
heritage

* Readiness to collaborate
with relevant
organizations in the
area’s development
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Table 2 Opinions of the samples and open coding analysis (continue)

Open coding

Samples’ opinions Analysis

Coding

Question 4: What are the community participation models of Ine fishing village

development?

10. “..The Community and e The city committee, composed

Town Preservation Board, of local representatives, serves
which is composed of local 55 an important management
representatives, serves as mechanism for conservation and
one of the mechanisms for  gevelopment. This committee
fostering public participa- facilitates effective development
tion in gathering opinions and preservation that aligns

for the development of the  ith the community’s needs, as
Ine fishing village. Meetings it includes community members.
of the board are held to The establishment of this
brainstorm ideas on local committee reflects collaborative
development plans, activities  goverance, fostering coordination
to be organized in each year,  petween community members.
tourism promotion, and * The meetings of the Community
other related matters...” and Town Preservation Board
Source: Residents in Ine 4 prainstorm ideas for the local
development plan reflect a
planning process and collective
decision-making based on
gathering input from various
local stakeholders.

* The Community and
Town Preservation Board

e Community-level
committees

* Local representatives are
part of the committee

* The public participation
process

* Brainstorming sessions

* The gathering of
opinions

11. “..The local community The participation of local residents
participates in activities to  in various activities, such as
develop and preserve the  planting flowers, organizing
Ine fishing village, such as  Children’s Day events, and city
planting flowers in front of  clean-up efforts, reflects public
their houses to welcome  involvement in the conservation
tourists, organizing community and development of the city.
children’s day events and  This participation is a key aspect
inviting tourists to join, and of sustainable tourism
conducting clean-up activities development.
to support tourism, among
others...”

Source: Residents in Ine

* Engagement in activities
for the development
and preservation of the
city
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Table 2 Opinions of the samples and open coding analysis (continue)

Open coding
Coding
Samples’ opinions Analysis

12. “..Participation in * The committee mechanism  ® Committee mechanism
monitoring and evaluating serves as a clear management ¢ Council mechanism

local development is structure for the conservation ¢ Monitoring and evaluation
primarily conducted and development of cultural  of development through -
through representatives resource, including the committee mechanism

who attend meetings of monitoring and evaluation of ¢ Representative

the Community and Town development progress. Management System
) * Local development monitoring
Preservation Board and the =~

is primarily conducted through
Ine Town Council...” . -
representatives who participate
in committee, reflecting a

system of representative

Source: Residents in Ine

governance. These
representatives are responsible
for relaying community
feedback and suggestions to
the decision-making process,
as well as overseeing
progress and evaluation at
the local level.

Based on the perspectives of fishermen, residents of the Ine fishing village, and
scholars with research relevant to the village, the study has determined the codes, as
illustrated in Table 2. The coded data was then subjected to axial coding to explore the
relationships between the codes, using the roles of stakeholders in the development of the
Ine fishing village as a framework for integrating the data. The outcomes of this integration,
presented through selective coding, are summarized in Table 3. The integrated findings were
subsequently synthesized into a development model for transforming the fishing village into
a cultural tourism destination, with the case study focusing on the Ine fishing village in Kyoto

prefecture, Japan, as depicted in Figure 5.
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Table 3 Coding analysis of interview data

Coding

Axial Coding

Selective Coding

1. Ine City Council/ Council mechanisms
underpinned by legal frameworks/ Governance

structure at the local government level

Local government

Ine City Council
(supported by law)

2. Local entrepreneurs/ Financial support

Local government

Funding for local

for local entrepreneurs/ Support for entrepreneurs
tourism activities
3. Budget/ Allocation of budget for Central government  Budsgeting

conservation by the central government

4. Technical assistance for conservation

Central government

Technical assistance

5. DENKEN/ Public participation in conservation
between the central government and local
authorities/ Integration of collaboration
across all sectors/ The Japanese government
plays a role in supporting conservation
mechanisms

Central government

DENKEN

6. Awareness of the cultural resource value
among community members/ Collaboration
with the community in conservation efforts/
Development based on the community’s
environmental and cultural resources/
Community members are aware of the
value of preserving cultural resource/ A
strong social network in the community/

Pride in cultural resource/ Public awareness

regarding the preservation of cultural heritage/
Readiness to collaborate with relevant
organizations in the area’s development/
Engagement in activities for the development
and preservation of the city

Community

The awareness of
community
members regarding
the cultural

resource

7. Being a good host/ Tourist service/
Willingness to assist tourists/ Creating
positive experiences for tourists/ Sense of
belonging

Community

The sense of
belonging of cultural

resource
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Table 3 Coding analysis of interview data (continue)

Coding Axial Coding Selective Coding
8. Community-level committee mechanisms/ Community City-level committee/
Participation through community-level The Community and
committee mechanisms/ Community members the Town Preservation
as key components of the committee/ The Board

Community and Town Preservation Board/
Community-level committees/ Local
representatives are part of the committee/ The
public participation process/ Brainstorming
sessions/ The gathering of opinions/ Committee
mechanism/ Monitoring and Evaluation of
development through Committee mechanism/

Representative Management System

9. Cooperation from civil society/ Fishermen’s  Civil society Support by civil society

Cooperative

Discussion

Findings from research objective 1: A review of the literature indicates that Japan
adopts the concept of “Kankou Machizukuri” as a framework for urban development aimed
at transforming cities into tourism destinations. “Kankou Machizukuri” refers to urban
development for tourism through public participation by focusing on resources in the area.
This concept aligns with the definitions and frameworks proposed by Horita [8], Watanabe
[9], and Satoh [10]. Furthermore, Machizukuri does not prescribe a fixed mechanism, procedure,
or process, as it is shaped by the objectives of development and the specific context of the
area. This perspective is consistent with Watanabe’s [9] assertion that the mechanisms,
processes, or tools used for urban development under the Machizukuri concept are not
rigid or predefined. Illustrative mechanisms driving urban development under the Machizukuri
framework include community gathering, collaboration between public and private sectors,
the establishment of committees, charters, and funds.

Findings from research objective 2: Based on interviews conducted with a sample
group of 15 participants, including fishermen, residents of the Ine fishing village, and scholars
with expertise in research related to the village, the development mechanisms of the Ine

fishing village can be summarized as follows:
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Kankou Machizukuri
(MDA TS EBEDILY)

Local government Central government
| “Ine Town Council” " * “ne Town support grant project” I D E N KE N 1E
= * Establishing under Article 93 of I Providing a support fund of Preserved District E
|the Constitution " = 100,000 Yen per month for up I ® Providing support for budgeting
. * Consisting of 9 members, setting | | to 24 months to subsidize local . ® Providing technical assistance
I meeting 4 times a year by ordinance = . pusinesses within Ine |

_l_l_l_l_.ILl_l_l_l_l

Community
“The Community and the Town Preservation Board”

® Starting with awareness and sense of belonging to resources in the community
¢ Consisting of locals, houses’” owners, merchant groups, etc.
® Proving long-term to manage fishing villages at the local level

Civil society
“Fishermen’s Cooperative”
The Fishermen’s Cooperative is a civil society organization that
participates in the conservation and development of Ine fishing village

Figure 5 Development model of fishing village as cultural tourism destination: A case

study of Ine fishing village

The central government has established a mechanism for defining conservation
zones for valuable architectural groups and traditional structures, known as “DENKEN.” This
mechanism highlights the collaboration between the central government, local authorities,
and the community in the collective effort to preserve historical buildings. The central
government provides financial resource and technical assistance for the conservation of
these valuable architectural resource, in line with the procedure for registering preservation
areas for significant architectural structures, as noted by Tachakitkachorn [6]. However, in
the context of Thailand, it is apparent that the country lacks a well-defined mechanism for
the conservation and development of cultural heritage for tourism that emphasizes the
active involvement of relevant stakeholders. Cultural resource management in Thailand
primarily involves financial support channeled through local agencies, without academic
assistance for conservation efforts. Consequently, the development of tourism based on
cultural resource has not achieved its full potential.

The local government plays an active role in the development of Ine fishing village
as a tourist destination through the Ine Town Council, established in accordance with Japanese
law (Article 93 of the Constitution of Japan). Additionally, a financial mechanism has been
put in place to support local entrepreneurs within the community, enabling them to operate

businesses that contribute to tourism. This initiative is facilitated through the “Ine Town
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Support Grant Project,” which aims to provide community members with access to funding
to revitalize the tourism industry and stimulate the local economy. The program offers
financial support of up to 100,000 yen per month for a maximum period of 24 months.

The local community is aware of the cultural resource value of the area, including
the Funaya houses. Upon recognizing their significance, appreciating their value, and feeling
a sense of belonging over the cultural resources, the community proposed the conservation
of the Funaya houses through the DENKEN mechanism designed by the central government.
In addition, the establishment of the Community and the Town Preservation Board was
initiated, comprising local community members, house owners, merchants, and representatives
from tourism organizations, to drive the conservation of cultural resources and the development
of tourism at the community level. This is consistent with the study on the transformation
of Funaya houses under the DENKEN management system in the preservation area of Ine
Town, Japan, by Duangputtan and Mishima [12].

The civil society supports the development of the Ine fishing village, with the

Fishermen’s cooperative playing a key role in the development of the village.

Recommendation

The development of fishing villages as cultural tourism destinations should emphasize
the involvement of all relevant stakeholders. Based on the case study of the Ine fishing
village in Kyoto prefecture, Japan, the following recommendations can be proposed for the
development of fishing villages into cultural tourism destinations:

The central government should provide financial support and technical assistance
for the conservation of cultural resource and the development of tourism. This will facilitate
the preservation of cultural resource’s uniqueness, identity, authenticity, and value, grounded
in sound academic conservation principles. Such support will contribute to the sustainable
development of tourism and it will also sustainably meet the needs of cultural tourists.

Local governments should advocate for the establishment of local legislation that
supports the creation of local councils or committees, serving as effective mechanisms for
advancing cultural resource conservation and tourism development. Furthermore, it is
essential to promote decentralization, enabling local authorities to independently manage
their budgets, thereby enhancing autonomy in governance and resource allocation.

The community should prioritize raising awareness regarding the value of cultural
resource in the area. This includes fostering a sense belonging over both the area and its
cultural resource, which will contribute to the sustainable management of tourism. Additionally,

it is essential to support the establishment of city-level committees tasked with advancing
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the preservation of cultural resource and the development of tourism at the local level.
Civil society should support communities in the conservation and management of
cultural resource, as well as in the development of tourism, in order to ensure sustainable

tourism development.

_ Participation of All Sectors in Developing Fishing Villages as Tourist Attractions

Local government Central government

Il—-—-—-—-—.—._—-—-—-—.1 R e T e |
£ N [ @ [
e A TR D
! Promote the enactment of local laws | | : o d - L] l 4 . I PVO;]/Io!Ingl |
to support the establishment of city « = rzml(i € leceln ratlia {?n I . Budgetmg l. tgc n'Caf |

I councils or committees creating 11 a:o ria(r)\\;v OC; ‘au - | for preserving I aSS'Sta”C§ or
- concrete mechanisms for urban . ) ge their budgets | ] cultural 1 preserving |
| independently resources , _cultural resources

development as a tourist destination | l— o

Community
¢ Support community awareness to accelerate a sense of
o belonging of cultural resources
¢ Promote the establishment of local committees’
mechanisms to drive conservation and development
¢ Promote public participation to all involved dimensions

Civil society
Promote collaboration with civil society in the conservation
— and management of cultural resources for sustainable tourism

Cultural tourism destination

Figure 6 Development Model of Fishing Village into Cultural Tourism Destination
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Table 1 Relationship between Backeround of Violence and Violent Behaviors of Spouse

Violence of Spouse

Background of Violence  Non-violent Violent  Total Chi-square p-value
(947) (589)  (1,536)
Used to be violently punished
in the childhood 11.974 0.003
never 68.2 31.8 281
seldom 60.5 395 384
always 575 425 335
Use to see parents’ fight in the
chitdhood 9.280 0.009
never 68.8 312  39.8
seldom 61.0 390 398
always 586 414 204
Used to have violent behaviors
in the childhood 34.923 0.000
never 69.3 30.7 384
seldom 60.1 399 449
always 48.2 518 167
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