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Abstract

This study aimed to (1) analyze the current state of technology and innovation
transfer management, (2) formulate strategic approaches to drive technology and innovation
dissemination to communities for enhancing local production capacity and economic development
in Chiang Rai Province, and (3) evaluate the appropriateness of the proposed strategies. A
mixed-method research design was employed. The sample consisted of 87 service recipients
from the Technology Clinic Project, selected from the 2022 Clinic Monitoring Online (CMO)
database, and 15 key informants who were directly involved in the implementation of technology
and innovation transfer initiatives, totaling 102 participants. Data collection tools included
questionnaires, focus group discussions, and expert evaluation forms. The findings revealed
that the overall management of technology and innovation transfer in Chiang Rai was rated
at a high level (X = 3.84), emphasizing the strategic role of technology and innovation in advancing
community-level economic and social development. Six strategic directions were developed:
(1) development and management of knowledge packages for technology and innovation
transfer, (2) enhancement of product and service production capabilities, (3) establishment
of a centralized database for technologies, innovations, and experts, (4) formation of expert
clusters to support knowledge dissemination, (5) promotion of multi-sectoral resource mobilization
and investment, and (6) creation of pilot models for community-based technology transfer.
Expert evaluation by five assessors indicated a high level of appropriateness, feasibility, and
usefulness (X = 4.21), suggesting the potential for policy application to strengthen production
capacity and promote sustainable local economic growth.

Keywords: Development Strategies; Innovation Transfer; Production Capacity; Community Economy
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Figure 1. The role of a change agent according to the concept of Roger [8]
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Abstract

This study aims to examine the conceptual metaphors of the basic color terms “red,
yellow, and blue” in Chinese idioms. A mixed-methods approach combining qualitative and
quantitative research was employed, with data collected from {JiFE R 7328) (2008) [1]
and (B K4 ) (Latest Revised Edition) (2017) [2], identifying a total of 122 idioms. The
study found that the conceptual metaphors of “41” (red) fall into four categories: 1) [£L
represents a living being] 2) [4L represents an object] 3) [4L represents human emotions]
4) [4I represents a clothing] for “#” (yellow), five metaphorical categories were identified:
1) [Frepresents humans or animals] 2) [¥represents an object] 3) [#represents a wealth]
4) [Wirepresents a time] 5) [# represents a clothing] for “#” (blue), two metaphorical categories
emerged: 1) [ represents a shabbiness] 2) [# represents an old generation]. The research
indicates that language users incorporate additional words with color terms to extend their
meanings, shaped by historical, cultural, and contextual factors. The findings illustrate the
conceptual frameworks and cognitive systems of Chinese speakers through color-related
metaphors in idioms. The researcher recommends further exploration of conceptual metaphors
for other color terms, along with a detailed analysis of metaphorical mappings, to more
precisely and comprehensively reflect the cognitive systems of language users.

Keywords: Color Term, Conceptual Metaphor, Chinese Idiom
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Figure 2 A diagram illustrating the conceptual metaphor where [£ represents an object]
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Abstract

This research aimed to (1) create a casual model of religious tourism factors influencing
destination loyalty; (2) test the mediating role of religious tourism, tourist attraction image,
and religious motivation in relation to destination loyalty; and (3) investigate tourist experience
as a moderating variable between tourist attraction image and religious motivation. The
quantitative research was conducted using a questionnaire as the instrument, with a multi-stage
sampling method employed. The sample group was 480 Thai visitors, and data were analyzed
using the SmartPLS method. The research results showed that (1) tourist attraction image
was an important external causal variable influencing both religious motivation and religious
tourism in relation to destination loyalty; (2) religious tourism served as a connecting factor
that linked the influence of tourist attraction image and religious motivation to destination
loyalty through indirect effects; (3) religious tourism functioned as a partial mediating variable
between both tourist attraction image and religious motivation and destination loyalty; and
(4) tourist experience did not serve as a moderating variable between tourist attraction image

and religious motivation and had no effect on destination loyalty.

Keywords: Destination Image, Religious Motivation, Religious Tourism, Tourist Experience,

Destination Loyalty
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Model) [4, 5, 11] LazlnaINITIALUUII8 Inner 38 Structural Model [19-22]
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nsafauuuiassvestiadedeavnueansvieaiivaBemaundifidviwasonminives
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Table 1. Descriptive statistic, Normality assessment, and Validity of variables

Latent
. — . . Cronbach's
(reflective) X  S.D. kurtosis Skewness Loadings R-sq loh P_A P _c AVE
alpha
variable P
PV 0.951  0.9530.9560.510

PVl 4.1830.871 0.654  -0.934 0.672 0.452
PVv2 4.029 0979 -0.114  -0.754 0912 0.832
PV3 4.033 0978 -0.100 -0.763 0.908 0.824
Pvd 3781 0977 0.296  -0.694 0.771  0.594
PV5 4.004 0.957 -0.191  -0.680 0.883 0.780
eWOM 0.863 0.8630.9070.709
eWOM1 4.029 0.979 -0.114  -0.754 0.834  0.696
eWOM2 3.952 0.970 0.178  -0.727 0.820 0.672
eWOM3 3.779 1.005 -0.028  -0.609 0.879 0.773
eWOM4 3.781 0.977 0.296  -0.694 0.833  0.694
TA 0.859  0.830 0.88 0.594
TAl 4.181 0.870 0.656  -0.931 0.730  0.533
TA2 4.202 0.749 0.197  -0.707 0.811 0.658
TA3 4324 0.744 -0.018 -0.817 0.794  0.630
TA4 4213 0.844 -0.130 -0.815 0.781  0.610
TA5 3.858 0.940 0.134  -0.604 0.735 0.540
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Table 1. Descriptive statistic, Normality assessment, and Validity of variables (Continued)

Latent
. _ . . Cronbach's
(reflective) X  S.D. kurtosisSkewnessLoadings R-sq lbh P_A P _c AVE
alpha
variable P
SF 0.880  0.889 0.909 0.627

SF1 3.860 0.959 0.113 -0.627 0.746 0.557
SF2 3929 0.863 0.642 -0.643 0.706 0.498
SF3 3754 0945 0.111 -0516 0.790 0.624
SF4 4.031 0.897 0.445 -0.790 0.843 0.711
SF5 3956 0.885 -0.395 -0475 0.845 0.714
SF6 3.828 0.918 -0.221 -0.501 0.811 0.658
RM 0.884  0.890 0.909 0.590
RM1 3.808 0949 0.348 -0.665 0.708 0.501
RM2 3913 1.124 0.023 -0.878 0.718 0.516
RM3 3.904 1.068 0.108 -0.827  0.727 0.529
RM4 3.821 1.009 -0.247 -0.526  0.791 0.626
RM5 3.933 0.894 0.282 -0.623  0.828 0.686
RM6 3.731 0999 -0.525 -0.397  0.803 0.645
RM7 3.915 0877 -0.49 -0.371 0.794 0.630
RT 0.859  0.863 0.891 0.508
RT1 3971 0877 -0.250 -0537 0.769 0.591
RT2 4.033 0978 -0.100 -0.763 0505 0.255
RT3 3.956 0.885 -0.395 -0.475 0.747 0.558
RT4 3.752 0991 0.089 -0.608 0.737 0.543
RT5 4.010 0.936 0.703 -0.922 0.742 0.551
RT6 4.000 0.868 0.719 -0.766  0.731 0.534
RT7 3.850 0.882 -0.262 -0.416 0.720 0.518
RT8 3.742 0.979 -0.595 -0.346 0.718 0.516
TE 0.870  0.877 0.906 0.659
TE1 3925 1.001 054 -0.861 0.852 0.726
TE2 3.875 0962 0.440 -0.775 0.847 0.717
TE3 4.017 0.863 1.040 -0.889 0.791 0.626
TE4 3.815 1.017 0.798 -0.981 0.843 0.711
TE5 3.954 0967 0.193 -0.726  0.718 0.516

1002 Parichart Journal The mediating role of religious tourism in linking the image of tourist
Vol. 38 No. 4 October - December 2025) destinations and religious motivation towards destination...




Table 1. Descriptive statistic, Normality assessment, and Validity of variables (Continued)

Latent

. — . . Cronbach's
(reflective) X  S.D. kurtosisSkewnessLoadings R-sq aloha P_A P_c AVE
variable P
DL 0.895  0.897 0.917 0.614

DL1 3.833 0.962 0984 -0.885 0.740 0.548
DL2 3996 0.878 0.828 -0.807 0.742 0.551
DL3 3.721 1.011 0.071 -0.584 0.820 0.672
DL4 3.712 1.002 -0.003 -0.557 0.826 0.682
DL5 3.810 0915 -0.634 -0.238 0.765 0.585
DL6 3.913 0947 0.420 -0.770 0.784 0.615
DL7 3.985 0.865 0.274 -0.670  0.803 0.645

ne1599 1 nean1siiasest uandliifiudn deyaainduusdunaldiommuniinig
LanuaaUnd 1esainArmmLl (Skewness) uazadalas (kurtosis) fiAdlng 0 Fefinnsanain
.83 Schumacker and Lomax (2004) [23] Wiulddisaesaniialaiiu + 1.00 uay +1.50
muadu uansindeyaiinurmnlfiduteyafimnzailunmsiieneiadinsuaming msUszidiu
Tuwamsinuuuazsieu (Reflective) axfimsnagoumnuifivsuaza nssvoaniasiioin tnasins
VgeUANUTIBaw LU Ao Cronbach’s O AAnaiies Useneu (Composite Reliability)
uaztutinesdUsznaunieuen (Outer Loading) dauns mageuaumssaziiunsUssidiuaa
asadelaseadie (Construct Validity) u 2 Shweue flo pnumssdaniiowvesaiodiotn (Convergent
Validity) uazanunsadesiuunveaadasioln (Discriminant Validity) Inefiseaziden danm 2
IMNNAMNTIATIEAAIERRVDUUVTIAINTIA dmsuaunsadegdn (Convergent validity) ¥0s
fudsudsiasananAedsvesanundsusuiiainle (AVE) wudmndauysuslsdingandn 050 [12]
Feduiseaguldin Fudsdunaldvnivesiudsudsdanunsdunsiaduusudeesiiuosld
wazilofiansanauderiu (Reliability) yosfuUsurslnefiansanainardulssansueanives
ATEULIA (Q) Audesiudeadusyney (Composite reliability) W3 uay NUIMNAILUTIAIAY
Foshutmuagandn 0.7 Seaguld Fuvsdunaldilitausazduusinnudiniusiotunelugs
wazilnnumnzalunisesuieiudsulivesiuedléd uazaniminvesiuusdanldusaze
fiFntimiin (Loading) genn 0.7 uag 913131 0.70 Iéusisedlaising1 0.50 way é AVE diadlaisingy
0.50 [9] Faudsdunnldionun 48 A faust 0.505 wes RTS auflsgaan WAy 0.912 1o PV2
Fadifeng 9 vedldduuusiaanisianie Outer Model yrlassadrsdiaundetioldauis
wUanald
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Figure 2. Outer Loadings
PNANANITIATIZANaUsTIIUNTImUN (Discriminant validity) Sewiefmuusun Avis
Heterotrait - Monotrait Ratio of Correlations : HTMT [20] #aN1353tA512WAUSINGAINI19 A
T amduiiusszninednUsyniafiussfiusieds HTMT Seduiuslaiiu 0.80 Asiudsasy
1971 fuUsurdinnnuasafisduunsoiu dauanslunsen 2

Table 2. Discriminant validity: HTMT

Variables DI DL PV RM RT SF TA TE eWOM
DI
DL 0.640
PV 0.718 0.567
RM 0.703 0.820 0.610
1010Z) Parichart Journal The mediating role of religious tourism in linking the image of tourist
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Table 2. Discriminant validity: HTMT(Continued)

Variables DI DL PV RM RT SF TA TE eWOM
RT 0.603 0.867 0.839 0.874
SF 0.652 0.641 0.773 0.717 0.749
TA 0.762 0.588 0.860 0.688 0.843 0.854
TE 0.814 0.845 0.713 0.792 0.895 0.768 0.780
eWOM 0.878 0592 0.60 0.602 0.811 0.712 0.777 0.796

Table 3. Discriminant validity: Fronell-Larcker criterion

Variables DI DL PV RM RT SF TA TE eWOM
DI 0.893
DL 0.595 0.783
PV 0.842 0.507 0.938
RM 0.652 0.738 0.545 0.824
RT 0.713 0.772 0.712 0.768 0.842
SF 0.792 0576 0691 0642 0.820 0.868
TA 0.771 0513 0737 0600 0.707 0.736 0.871
TE 0.731 0.756 0.613 0.705 0.772 0.673 0.665 0.812

eWOM 0.714 0522 0806 0532 0.681 0.627 0.661 0.667 0.925

NANTT 3 MnranTieTviiieUszdiunssiwun (Discriminant validity) 357314
FuUsuels Aa33ves Fronell - Larcker [24] iefiansauninasi Fronell - Larcker wuin ansduius
sEMI9LUTUEl (Cross - latent variables) firngslalgandnanluuuimus sy (Ansnfidesues AVE
VBIRILUTUEL) ﬁnﬁ"'uﬁqaqﬂ"lﬁdﬂ AuUsiedinunsadisduunsaniy

Table 4. Goodness -of-fit (GOF) results

Variables AVE R-sq
DL 0.614
PV 0.510 0.880
RM 0.590 0.424
RT 0.508 0.839
SF 0.627 0.752
TA 0.594 0.757
eWOM 0.709 0.798
unuINAUNaNYEPMISTRIREdBoFMENABoL o MWANUN YD _ NsasuISBIa
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Table 4. Goodness -of-fit (GOF) results(Continued)

Variables AVE R-sq

Mean value 0.593 0.636
Multiply of Mean value 0.377
GoF =V AVEzR? 0.614

Remark : Low (0.10), medium (0.25) and high (0.36)

Nansedt 4 nradnslunsesansliiiug wuudiaesnisidenfinunauniuas
(high model fit) [25] @1 A1 GOF d@1uinan 0.36

NINAHUANNAFIUNTSIAY (Hypothesis of Research)
nMsnageUaNIRFINEMTUNTUSEiuMKUURelATIas19iieTs PLS-SEM a8ldn1s nageu
MMsHTYEIA YN NADATRINITITNEIAI8NTEUIUNTT Bootstrapping Ineduusedndilseauiudfey

s
2L

0.05 fid p < 0.05 @ t-Statistics TAINATMTBIWNAU 1.96 wansdrAnduyseansidunisaivayu
auuAgu 111398 TnganufgIun1sIeRINIgeN 5

Table 5. Results of path analysis and hypothesis testing

Hypothesis Path B STDEV  t-test P-values f-sq Supported
H, DI -> RM 0.652  0.027  24.116 0.000 0.740 Yes
H, DI -> RT 0.478  0.031 15316 0.000 0.819 Yes
H, DI -> DL -0.227  0.049 4.601 0.000 0.047 Yes
H, RM -> DL 0.193  0.057 3.407 0.001 0.033 Yes
H, RM -> RT 0.530  0.029  18.256 0.000 1.010 Yes
H, DIXRT->DL 0.771  0.018 41.755 0.000 1.470 Yes
H, RM x RT -> DL 0.780 0.017  45.448 0.000 1.559 Yes
H, TExDI->DL 0.021  0.035 0.608 0.543 0.001 No
H, TExRM->DL 0.037  0.041 0.905 0.366 0.003 No

Remark : p-value < .001 f2 : Low (0.02), medium (0.15) and high (0.35) [24]
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SvBnadsdvnadsuindemuusasildiianuinfvesgamneuatovng uansin Bafaudsanmgdl
AngavilsfBailiAnansnudeindefuusgenuiuly uenaniidlefiansan f-sq iasiouds
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anwalvesanuiiviesiien (0N (3) wsegslaniamau (RM) lasuransenuringRnamanvalues

A - v A Yo |
anmuiivieaiies (D) (4) mudinfvesganunevalenis (OL) l@sunansenuvunnaisaInnisves
Wiend@armaw (RT) (5) AnudnfvesgavuneUatenis (OL) WWSUkanssnuawinnaaanamansel
YasaauAvioaiie (DI) (6) Anusinfvesganineuaienie (OL) lasuransenurnnna19aa1nusegdla
NANEUY (RM)

Table 6. Direct, Indirect, and Total effect

RM RT DL
DE IE TE DE IE TE DE IE TE
DI 0.652*** - 0.652%** 0.478*** (0.346™** (0.834*** -0.277*** (0.515%** (.288***
RM - - - 0.530%** - 0.530%** 0.194*** (0.250***  0.444***
RT - - - - - - 0.8727%% - 0.4727%%%
R-sq 0.425 0.840 0.695

Remark : DE = Direct effect, IE = Indirect effect, TE = Total effect

*** p-value < .001

o a I3 a | a £ v o o 1w A

210915797 6 NNFIATIEH Inner Model NasauaduUseansidunig WunanaA1nanadfe
NANTENUNIIATITIUDIAINANTENUN D BULALHANTTNUTIN ABAINANTZNUNIATILALNI19D DY
wansdlaUsznvEnSnanmulsavndmadasLUsnuvsed kUl wudi (1) uus DL (Auding
maqumaﬂmww)lﬁ%’uﬁw%waimmm (Total effect : TE) Qqqmmn&f’nlﬂi RT (M50 09eLT9/@UN)
& X " w | a a Y a a ) o ¢
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Abstract

This research aims to 1) develop guidelines for creating manuals on accounting and
financial reporting for temples in Thailand, considering limitations in equipment and personnel
with accounting expertise, 2) propose policy recommendations to the National Office of
Buddhism regarding the establishment of a financial accounting system for temples in Thailand
and 3) explore the feasibility of utilizing information technology for managing temple financial
data and propose actionable approaches for responsible agencies to consider in decision-making.
The study employed questionnaires and interviews to collect data from a total of 534 sample
sites. Descriptive statistics, including mean, percentage, and standard deviation, were used
for data analysis. The findings reveal that financial accounting practices vary across temples.
Therefore, the development of accounting and financial reporting guidelines should be
closely aligned with establishing an administrative structure within temples, setting operational
procedures to ensure internal controls, conducting regular audits, and promoting transparent
information disclosure. Currently, temple financial audits are primarily conducted internally
by monks or temple personnel. One mechanism to enhance public oversight could be
through public disclosure of temple accounting information—such as posting announcements
on notice boards within the temple or broadcasting via loudspeakers—allowing broader
public access to the financial information.

Keywords: Financial Accounting, Accounting for Buddhist Temples, Buddhist Temples’ Financial
Management
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Table 1. Sample size was measured by the research sector

Population Sample
Region Number of Number of
Temples Percentage Temples Percentage

Northeast 17,661 45.18 219 41.01
Central 6,896 17.64 98 18.35
North 9,012 23.05 133 24.91
South 3,503 8.96 57 10.67
Bangkok and its vicinity 2,021 5.17 27 5.06

Total 39,093 100.0 534 100.0

Source: National Office of Buddhism. (2017). List of temples nationwide for Annual Report 2017 by the Department
of Religious Places and Temple Registration Control. Buddhist Places Division National Office of Buddhism. Information
as of March 29, 2017. Retrieved from the website. http://www.buddhiststudies-nrru.net/?page _id=3926
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Figure 1. An Example of the Classification of Temple Incomes by Donation Types
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Figure 2. An Example of the Classification of Temples' Expenses by Donation Purposes

{0700] Parichart Journal Financial Accounting of Buddhist Temples in Thailand
Vol. 38 No. 4 October - December 2025)




=

msfmualasadenedtsesin dedunseulumsdaidaduendszuamsedne uagly
Tassafunedemsimuansevisiuvesszamaildsieing q e elunsauaueailiae
Tmnzanfugrugmansiuvesin Wunsaneuidsweansliisfigaiuly Jestunslise
Tudeiilddnduvieliaenndesiuingusrasdnionsmsvemmsmadnuuiiviann Jsenaidunis
fuiunsidansysnide uardmwasonundenlanivsiifide Tauaswrsaauils

wenINIY ANENIINNTIAAISENMIMUUAKIN U TRIUNMsAEunsTuRan1sng 9 veein
otnaduszuuiasiavhifuenasmednuaidnvaitedaiulidildlueuan e 1) ssuumsdavh
uazdnfuenansudngruieaiunssuuarinetuvesin wu luiedesuiu lueylimunting lonans
vdngumssuRuanMslngsuuina Tuddgysutu duiu 2) ssdeulfuRlumsifiunguagiuuina
nMalagiuuine 3) sudevdfURlunisdnidrealdaness 4 angluin Wudu 4) sedouufon
Tunsdafivayaday@Rudnswians msthnuazaeuldu way 5) sedeuljiflunsdmnutuan
neluin Jusiu

INNANTTATI WU muiummmaqumﬂ’rwimif\mmﬁuimmﬂmumimmi finguy
nssslady 19 au FuanrnssunsUssneulufenssasiuazesna saeannsduniuel nuh
Sovaz 47.90 ldimunauanifvesaarnssunsifioystlovivesnstiemdonanisuesin 1wy il
awsluBesnsiumstind dnnguane Wusdy volunsadansvonutomde g Aloudi
mwiluSesnunoains Prewdedanisvesialuniseuguguanuieaidliundalugiugivinm
voad101aRe uaviad Aldwuldtunn Infidun el uifeldunujoRiidusleviiferiamde
Aansvesinle

5. mInuANn1eluvasin

nan5d1929 avieliiiiui Tasegnadslilldimunuunufoafasieuisnisaunuanslu
29330 FrvE ey miﬁmum%umauLLaﬁ%Uﬁﬁ’aﬁm%’Um‘st.%mj%’w’%mﬂ dndlvgduindaeeed
laflgimunnseunailumsingiuuinalistisdnau Govas 41.30) sesasniduindogaiimua
szoznatlumsdagiuuineedietanu (Gosas 28.10) Yamegnailifiuuuuuiuoumemiluns
Uagsuuianauaziuduiuty (fegag 18.50) mudwiu satauhi¥adedaiildldoonionans
JundngrunsiuRunsesuiduseldnnnisilagsuuiae Anduiosas 48

mstvuaszdevujuRtunmsandunulufanissii g aeluia azdunisasenalnlunis
muauneluresin iunisaalemadedunginssuiilifisUszasd uasiiiunalnlunisasioaey
meludald wufiRuasmsdudumsiiagiioufiinismununeluvesin oraudadususag 4 léiun

1) mssdiunuietunsidndemeldvesia e1i Weeenluadaiuiud aclydsesu
wazdraaviilutade fuineiavluieiaiuduynetuesddivaimii hduanuazdailinn
SWIASTUR NsTenuEenRuAsndeUsedn Ty aTivaeuLaniuanauvislulisiusoniuanty
Uy@yniu asnaeuienasynatuidimstuiindyd nmsmussienansiiieaiunsiutiu

2) M3UIMIINNSALEanY 1 ﬁmim’mLaﬂm'ﬁaqﬁ&mﬁﬁhadauﬁiwﬁunﬂﬂg’a oY
nnafadudasniumlddedidudulim fuieeiienasnmsiedunnatiulidmi swy

Urygmsisuvovdaluus:inslneg _ . osdisunssa flerd
Un 38 auun 4 (Qa1AU - SUDAU 2568)




HRukazdiiguamlunsIeE

3) mafituguanindau 019 amedeunindauildulunsdouduningnnads Wado
Fmienindaulaoonainnzifeudosszyanngnisdming fnsameidoudunindiiiu
Famsunsnduazedmidunindugnoenainiuegnedniay uaznsinasunsnddufiamaifousu
w%fwsi?{uﬁﬁa&jﬁqasmaﬁmam fmunsefeulunmsimindauvesialuld uagdvunaniuiiiu
Snemsndduvesinliianulasnsis

wonTINtu Nan1dTIn WU dadlueiTafhegnadiudeliddnnssmsmauuieii
fiunumlumsdaasuativayunsimunalnlunismivauaigludn o 1) fMvuakuuiiarisng 9
Titalunisdnuszlen (Sovaz 79.10) 2) vensudeulnindioufuR (Gevas 69.50) 3) inusnymilsde
ddresfinuin fosaz (66.30) 4) Furhnvilsdedya way/Miontsdedfaliin Sevas (61.20)
5) frewmdaiuinlunsiuduafifestumauanti (Gesar 87) uay 6) dadmhilddusawily
NsURURAINNYNIENTNT Seeag (89.40)

6. M3ldmalulagansauwmea

mslmaluladansaunefienisuimsnisdu Tnensuassmnsldiaunssuunisusan
Siannsedind (e-Donation) [7] Lﬁ@iﬁim%’m’bgaﬂﬁ%’w’%mﬂLLasé’mwmmazmﬂiﬁLLdQ’U%mﬂ
Tnglaifosimdng unisusarauuanssensuassning el vimesuduianadsldiuans
dmSuaandeunld 2 wh Wousnaruszuudl Tnembeuusaaiiannseduuiaariuszuy
e-Donation laA anufnw) mauianiuveynm1aul 15ame1ua 89dnsassanea 3ndoya
84 Yufl 25 unsAn 2561 [8] UssumuagdnuiuremisnuLazesdnsfildsyuuuianedidnnseding
(e-Donation) fi$1uau 76,000 uria Fsfinguitliszuuuinadidnnsedindunniign fio mauaniy
Faluiid mnedis 3a fduau 33,596 §n (Fensaii 2)

Table 2. Types and number of agencies and organizations using electronic donation systems

(e-Donation)

No. Type of Donation Unit Number (Places)
1 Place of Worship 33,596
2 Educational Institution 35,222
3 Infirmary 7,298
4 Foundation and Charity Organization 377
Total 76,493

Source: The Revenue Department. Information as of January 25, 2021, from additional details obtained

through the interview.
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Abstract

This study is applied research employing a mixed-methods approach. The objectives
are: (1) to examine community identity and analyze the economic feasibility of promoting
tourism in the Not Sin Group; (2) to design products that support tourism promotion in the
Not Sin Group; (3) to develop public relations media using marketing strategies to enhance
tourism promotion in the Not Sin Group; and (4) to propose guidelines for upgrading and
developing sugar palm products for community-based tourism management in Bo Tru
Subdistrict, Ranot District, Songkhla Province. A sample group comprising handicraft collectives,
governmental agencies, entrepreneurs, community members, and tourists. Questionnaires
measuring opinions and satisfaction levels were employed as the primary research instruments.
The findings revealed that the most prominent community identity stems from the architectural
features of local temples, including Wat Sih Yang, Wat Phra Chedi Ngam, Wat Pradu, and Wat
Pho (Kae). The application of these cultural identities to product design, in alignment with
the capacities of local handicraft groups, resulted in the development of prototype products
such as palm-leaf hanging mobiles, palm-leaf peacock photo frames, palm fruit ice cream,
and crispy palm fruit jelly. Tourism promotion was strengthened by linking these products
to the community’s identity through motion-graphic media and poster materials. The guidelines
for enhancing and developing palm-based products to support community-based tourism
management include: (1) setting goals for one-day creative tourism, (2) promoting stakeholder
understanding, (3) integrating internal and external community activities, and (4) ensuring
continuity in tourism implementation.

Keywords: Identity, Tourism, Community Products, Public Relations Media, Marketing Strategy
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Table 1. Community Identities in Bor tru Subdistrict and Connecting Areas

Types of Identities Physical Characteristics Conceptual Features

1. Arts and Culture

1.1) Architecture

1.1.1) Wat Si Yang The Buddhist temple is It is believed that Luang Pu
o Sy

square in shape with a high  Thuat came to stay and
base and has only one study the Dhammapada of

: entrance. The door and the Ten Lives when he was a
window frames are decorated  novice monk, and it was a
with stucco patterns in the place where he practiced
shape of an arch. The Dhamma. Even when he left
pediment has stucco Wat Si Yang, he would return
patterns of Hibiscus mutabilis to practice Dhamma for several
L. and is decorated with days at a time, depending
blue, yellow, green, and on the opportunity.

clear glass.

1.1.2) Wat Pra Chedi Ngam There is the Phramahathat The second pagoda houses

l gL pagoda made of coral bricks, the remains of the former

decorated with a golden abbot, whom the villagers
Buddha statue on top. There call “Pho Than Chao Wat.”
are 8 pagodas built around He was an expert in spells
- it, all painted white. There are  and masgic, protecting both
smaller pagodas decorated the temple and the community.
with clear, green, yellow,and He is highly revered and
blue glass. often worshipped by the
villagers who come to make
offerings to him, so he
frequently sees villagers
fulfilling their vows at the

temple.
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Table 1. Community Identities in Bor tru Subdistrict and Connecting Areas (continue)

Types of Identities

Physical Characteristics

Conceptual Features

1.1.3) Wat Pradu

1.1.4) Wat Poe (Khrae)

1.2) Sculpture
1.2.1) Metteyya Wat Chedi
Ngam

407} Parichart Journal

Vol. 38 No. 4 October - December 2025)

In the past, there was a
high-roofed chapel with a front
and rear porch and a gable
roof. At present, a new chapel
has been built, which is a typical
modern building built by
local craftsmen. There is a
wall surrounding the building.
In the gaps in the wall, there
are colorful stucco giants
surrounding the chapel.

Thep Nimit pagoda is a small
building, the oldest in the
temple, called Chedi Thepnimit.
There are stairs leading up to
the top of the chedi. The
archway is decorated with
green and blue artificial glass.
There is a wall surrounding it.
On the wall are stucco
sculptures of great Naga.

The Bodhisattva was built
alongside the Buddha statue
according to beliefs, which
was entirely made of coral
stone. During the second
restoration, the craftsmen
found a repaired face inside,
which was a woman's face
with red lips, in the style of
the Srivijaya period, so they
decided to keep the original
appearance.

In the past, there were two
beautiful giant statues in
front of the church door,
which were a unique feature
that was different from other
temples in the area. According
to ancient beliefs, giants or
“Porter” were believed to
be able to protect the
temple from danger and
ghosts.

Villagers believe in the
sacredness of the principal
Buddha image in the Dharma
Hall. They pray for prosperity
in their careers and trade.
There is a story that there is
a waterway in the temple
that connects to the great

Naga cave.

The purpose of creating the
Bodhisattva Metteyya is to
prepare to welcome the
world of “Phra Sri Ariya” or
Metteyya who will become
the next Buddha.
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Table 1. Community Identities in Bor tru Subdistrict and Connecting Areas (continue)

Types of Identities

Physical Characteristics

Conceptual Features

2. Local Wisdom
2.1) Handicraft

3.Community Ways of Life
3.1) Harphakhunthatu
Tradition

MseNs:aUIaWILNIWaONTUra [aua

Palm leaf handicrafts by the
Not Sin Group of the disabled
in Bor Tru Subdistrict, who
have learned to make
peacocks from palm leaves
to be framed to decorate
their homes. The work is
made from palm leaves cut
and shaped into the shape
of an Indian peacock with a
beautiful crest and long tail.

Sugar palm trees are planted
in the way of farmers, that is,
along the ridges of rice fields
and in open areas. Products
from sugar palm trees
include fresh palm fruits,
fresh palm sugar, palm cider
vinegar, and processed
into glasses, palmyra palm
sugar, palm cakes, etc.

It is a tradition held to
worship the Buddha of the
people of the Sathing Phra
Peninsula. Wat Phra Chedi
Ngam is an ancient temple
built during the Srivijaya

y period. They organize a

ceremony to wrap the chedi
in cloth to worship the
Buddha on Makha Bucha Day
every year.

WodolaSumsnioviNeoysuUons Snos:ua Sokdadvuan

Manufacturers use the belief
that peacocks bring prosperi-
ty to those who receive
them, so they use auspicious
woods with the same
meaning, such as palm and
jackfruit trees, to make up
different parts of the
peacock. They often use a
gold frame to promote the

meaning of “prosperity.”

“Tal” comes from the word
“Ta-la” in Pali, a symbol of
cutting off defilements. It is
an auspicious tree that
brings good fortune. The
fruit of the palm tree can be
used in food offerings to the
gods to increase wealth.

Buddhists believe that
making merit and paying
homage by offering cloth to
the Phra Borommathat
Chedi by

wrapping it around the Phra
Borommathat Chedi is
considered to be like the
Buddha, which is a form of
close worship with the
Buddha.
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Table 1. Community Identities in Bor tru Subdistrict and Connecting Areas

Types of Identities Physical Characteristics Conceptual Features

3.2) Store There are shops selling The small palm tree huts

goods on both sides of the are miniature versions of the
road, mostly souvenirs such  old houses made of palm

as food made from palm wood and roofed with palm

sugar and seafood. Most of  leaves. This creates a unique
1- the shops are small wooden  identity for the shops in the

" huts with benches and community and has remained
shelves for arranging goods,  with the villagers’ way of life
and the roofs are thatched for a long time.

with palm leaves.
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Table 4 Vector of Wat Si Yang
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Figure 1. Motion Graphic for Vector

Source: Created by the authors

(0t Parichart Journal Promotion and Development of Palm Tree Products to Promote Tourism
Vol. 38 No. 4 October - December 2025) in Bor Tru Community, Ranod District, Songkhla Province



2. nAnAsidmIuduas N Sviadlen 1unsitannaEnsiusiiBanagms (Strategic Prod-
uct Development) lagaNF1991NNTRAUINER T U9 FULUULAY \hunseenwuuiifidnuazanie
vosyuvuLaznguinnnssiielfAnmindaumsyan fnmsAnviuunfandnfusivisseiniily
Viosmana FAN1TsEuUNSHAIINGAS wagmsvihlinndelafisnagns wavdselovilunsds
\eunnsld Strategic Product Development Litelldnanfnusivionuussiugiiannsndesiunis
aondsunuuniensdaulasanyuvudun nstanAnfaslumsiioededidoulostueadves
Sausrruuaznguitnonssuluiiuil Ussneudendnsurivediuasndnsusiomns S 4 sems
¥ 1) JunseugUungsfiinunisoenuuudavoussnsesungs nnaestugudeuifis 3 77 e
vnguuuuiindefunseunalauslsie Weulssruudunswesdnuiisudoseluanvesinuszg 2)
loansumalaun KuNIMAaesEns 91W3U 3 gas uasfnwianufianelalusavfanngudiesn
Ialemnsuiifisamalnunuaznauiduendnual Weulsadessnvesnsvensanweviuinin vie
vanaetas Sanszieddnu 3) ungdluma Miaunanlasasesungdumaifinvengslvundad
Snesdusznavlmilnsianidossnsssuiluguey wu mavihthmalaus nsdszas Duiundmes
aayMIANUAKhEmAmensyand WeulssiunthtunsgluaniivssiudensuadosdvesTadind
a) wdoamuluma finseenuuuaeaeidenlssendnuaimamefiunngluinuasFeadma e

YBIIAING (wA)

Figure 2. Products of Not Sin Handicraft Group

Source: Created by the authors
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Figure 3. Bor Tru Subdistrict Tourism Map

Source: Created by the authors
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Source: Created by the authors
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Figure 5. Poster Introducing Tourism Activities of the Not Sin Group

Source: Created by the authors

Figure 6. Animated Media Products Linking 4 Tourist Attractions

Source: Created by the authors
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Figure 7. Posters Recommending Wat Phra Chedi Ngam, Wat Pradu,
Wat Pho (Kae) and Wat Si Yang

Source: Created by the authors
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Abstract

The objective of this research was to study the causal factors that influence Thai
consumers' purchase intention of upcycled fashion products. An online questionnaire was
used to collect data from 410 Thai consumers through purposive sampling of individuals
who knew about upcycled fashion products and lived in Thailand. To analyze the data,
statistical techniques such as frequency, percentage, mean, standard deviation, and structural
equation modeling were employed. The results of the study revealed that green awareness,
attitudes, and subjective norms significantly influenced the intention to purchase upcycled
fashion products at the .05 significance level. Purchase intention and promotion significantly
influenced purchasing behavior at the .05 significance level, whereas perceived behavioral
control had no effect on either purchase intention or purchasing behavior. To foster purchasing
behavior, companies should first build purchase intention by promoting green awareness,
cultivating positive consumer attitudes, and leveraging reference groups to encourage greater
adoption of upcycled fashion products. Additionally, companies should implement promotional
strategies such as warranties, advertising, public relations, and sales promotions to further

motivate consumers’ purchasing decisions.

Keywords: Influencing Factors, Intention to Purchase, Upcycled Fashion Product
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Table 1 Causal Factors Influencing Purchase Intention and Behavior of Upcycled Fashion

Products and Corresponding Survey Items

The Factors of Upcycled Fashion Products

References

Attitudes: AT

1.

AT1: Familiar with the concept of upcycling in
fashion products.

AT2: Understand that upcycled fashion products
have the same quality as newly manufactured
products.

AT3: Perceive that upcycled fashion products are
safe and reliable.

Hasbullah et al. [21]; Singhal, Tripathy
& Jena [32]; Yazdanpanah &
Forouzani [17]; Wang, et al. [16];
Promotosh & Sajedul, [19]

Subjective Norms: SN

4.

SN1: Colleagues and close acquaintances are
interested in purchasing or using upcycled fashion
products.

SN2: Influential figures in work or study (e.g., supenvisors,
teachers) support the use of upcycled fashion
products.

SN3: Influencers, celebrities, or thought leaders
whom | follow or admire use upcycled fashion
products.

SN4: If friends or close acquaintances use upcycled
fashion products, | will be more confident in using
them.

Hasbullah et al. [21]; Echegaray &
Hansstein [22]; Ham et al. [23];
Jiménez-Parra et al. [24]; Wang et
al. [16]; Promotosh & Sajedul [19]

Perceived Behavioral Control: PBC

8.

10.

PBC1: If | want to use upcycled fashion products,
| know where to purchase them.

PBC2: | have control over the decision to use or
not use upcycled fashion products.

PBC3: When I want to use upcycled fashion products,
| can purchase them without any difficulties.

Hasbullah et al. [21]; Yadav and Pathak
[25]; Son et al. [26]; Promotosh &
Sajedul [19]

Promotion: PM

11.

PM1: Advertisements and publicity for upcycled
fashion products are important in my purchasing
decisions.

Dangelico & Vocalelli [29]; Abbey et
al. [33]; Jiménez-Parra et al. [24]

10572 Parichart Journal

Vol. 38 No. 4 October - December 2025)

Influencing Factors Affecting the Purchasing Intention and Behavior towards

Upcyded Fashion Products of Thai Consumers



Table 1 Causal Factors Influencing Purchase Intention and Behavior of Upcycled Fashion

Products and Corresponding Survey ltems (continue)

The Factors of Upcycled Fashion Products References

12. PM2: Promotional campaigns such as discounts,
free gifts, and reward exchanges influence my
purchasing decisions.

13. PM3: Product warranties and service guarantees

for upcycled fashion products are important in

my purchasing decisions.

Green Awareness: GA

14. GAl: | use upcycled fashion products because | Szilagyietal.[18]; Wangetal. [16]; Jena
am concerned about environmental issues. & Sarmah [34]; Suki [30]; Chan [31]
15. GA2: | use upcycled fashion products because |
believe they help reduce environmental problems.
16. GA3: | believe using upcycled fashion products

contributes positively to the environment.

17.  GA4: Upcycled fashion products provide significant
environmental benefits.

Intention to Purchase: IP

18. IP1: lintend to use upcycled fashion products in  Singhal et al. [32]; Wang & Hazen
the near future. [36]; Jiménez-Parra et al. [24]

19. IP2:1plan to purchase upcycled fashion products
as my next fashion item.

20. IP3: 1 will encourage my relatives and friends to
buy upcycled fashion products.

21. PB1: | feel satisfied with the upcycled fashion Singhal & Tripathy [35]; Wang &
products | have purchased and will continue to Hazen [36]; Wang et al. [16]
buy them.

22. PB2: 1 will increase my frequency of purchasing
upcycled fashion products.

23. PB3: | will explore and purchase other types of
upcycled fashion products.
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Figure 1. Conceptual Framework
Source: Author (2024)
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flghuninseidade

2) msanatadelagliisn1sainesausznauluuitiunan (Principle Component
Analysis: PCA) uazmuLAuLUUaIn (Orthogonal Rotation) $e38 Varimax Litelwléfesuszney
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Table 2 Factor Loading, AVE, CR

Construct Factor Loading AVE CR

Attitudes (AT) 631, .782, .676 0.502 0.773
Subjective Norms (SN) 742, .754, .798, .586 0.508 0.815
Perceived Behavioral 569, .769, .635 0.460 0.771
Control (PBC)

Promotion (PM) 701, 773, 567 0.495 0.787
Green Awareness (GA) 748, .737, .733, .723 0.546 0.859
Intention Purchase (IP) .667,.729, .701 0.500 0.803
Purchase Behavior (PB) .714,.793,.731 0.571 0.856
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Table 3. Structural Equation Model Analysis

Estimate S.E. C.R. P
P < GA .410 .061 6.689 .000
P <--- AT 212 .088 2.423 .015
P <--- SN .148 .065 2.293 .022
P <-—-- PBC 71 123 1.391 164
PB <—- IP 123 .063 11.416 .000
PB <--—- PBC .098 .073 1.337 .181
PB <—-—- PM 152 .063 2.397 .017
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S723%%%,

Chi-Square = 564.241; df = 213; Relative Chi-Square = 2.649 < 5;
p-value = .000<0.05; CFl = .953 > .94; TLI = .944 > .94;
RMSEA = .063 < .07 (with CFl > .94);

SRMR = .043 < .08 (with CFI > .94)

***Statistical significance at the .01 level **Statistical significance at the .05 level
Figure 2. Structural Equation Model Analysis
Source: Author (2024)

Table 4. Analysis of Overall, Direct, and Indirect Impacts

Structural Total effects Direct effects Indirect effects
PB
GA 0.296 *** 0 0.296 ***
PM 0.152 ** 0.152 ** 0
AT 0.154 ** 0 0.154 **
PBC 0.222 ns 0.098 ns 0.124 ns
SN 0.107 ** 0 0.107 **
IP 0.723 *** 0.723 *** 0
IP
GA 0.410 *** 0.410 *** 0
PM 0 0 0
AT 0.212 ** 0.212 ** 0
PBC 0.171 ns 0.171 ns 0
SN 0.148 ** 0.148 ** 0
***Statistical significance at the .01 level, **Statistical significance at the .05 level, ns=not
significant
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Abstract

This research study aims to examine the levels of motivational factors, the
self-development needs of personnel at the Northern Agriculture and Forestry College, and
the influencing of motivational factors on their self-development needs. A quantitative
research methodology was employed, with a population comprising all 63 personnel
affiliated with the Northern Agriculture and Forestry College. A questionnaire using a rating
scale, and data were analyzed using percentage, mean, and standard deviation, and motivational
factors were examined using multiple linear regression analysis. The findings revealed that
the overall level of motivational factors for self-development was high (u = 4.00), while the
overall level of self-development needs was also high (u = 4.00). Furthermore, five predictor
variables were identified as having a significant influence on the self-development needs of
personnel: achievement, wok itself, responsibilities, advancement, and salary and benefits.
These factors collectively accounted for 52.80% of the variance in self-development needs
among personnel at the Northern Agriculture and Forestry College in the Lao People's Dem-

ocratic Republic.

Keywords: Motivating Factors, Self-Development, Northem Agriculture and Forestry College, Lao PDR.
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Introduction

Human resource development is a critical factor contributing to national progress,
particularly in developing countries such as the Lao People's Democratic Republic (Lao PDR),
where significant constraints remain in enhancing the capabilities of personnel in the public
and education sectors [1]. Key challenges include limited budgets for training, further
education, and staff development; management systems that do not sufficiently support
continuous professional growth; and the absence of systematic strategies to foster motivation
and enthusiasm for self-directed learning and development. Although the Lao government
has implemented civil service reform policies and emphasized capacity building, in practice,
the development of personnel - especially in regional educational institutions - remains
uneven. Many staff members lack access to adequate training opportunities and are unable
to keep pace with the evolving demands of economic, technological, and environmental
change. Furthermore, constraints related to motivation, such as unclear pathways for career
advancement and insufficient welfare provisions, continue to undermine sustained efforts in
self-development [2].

Given the aforementioned reasons, self-development among personnel is regarded
as a crucial mechanism for enhancing work performance and driving organizations toward
the successful achievement of their goals. Self-development not only contributes to improved
work outcomes but also serves as a process that enhances skills, expertise, and attitudes
across all organizational levels [3], aligning them with the institution’s long-term vision
and strategic direction. This is particularly significant in the context of the Lao People's
Democratic Republic, which is undergoing civil service and educational reform. Human resource
development has therefore emerged as a key strategic priority for the state. According to
human resource development theory [4], the process of self-development can be categorized
into three main forms: (1) training, which focuses on acquiring skills for immediate application
in current job functions; (2) further education, which prepares personnel to take on future roles
and responsibilities; and (3) self-directed learing, which emphasizes personal motivation and
the pursuit of new knowledge independently. These approaches are highly relevant to the
needs of educational institutions in Laos, especially regional institutions such as the Northern
Agriculture and Forestry College, which plays a critical role in producing skilled professionals
in the fields of agriculture and forestry. Despite its significance, the college continues to face
persistent challenges in systematically developing its personnel.

Simultaneously, motivation and individual needs are critical factors influencing
self-development in the context of professional performance, particularly within the Lao

People's Democratic Republic, a country currently undergoing administrative and educational
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reforms aimed at improving both structural and qualitative dimensions. The capacity of
institutions to achieve sustainable success increasingly depends on their ability to foster
continuous self-development among personnel through mechanisms that align with individual
motivations and personal growth aspirations. Self-development serves not only as a pathway
for enhancing professional competencies and expertise, but also as a catalyst that encourages
employees to realize their full potential in achieving organizational goals. As explained by
Ariyasal [5], Motivation and personal needs are inherently interconnected; when personnel
possess clear development goals and are adequately supported, they are more likely to
pursue self-improvement with commitment and purpose. This concept aligns with the
Two-Factor Theory proposed by Herzberg et al. [6], which distinguishes between motivators
and hygiene factors. Key motivators such as achievement and recognition are particularly
influential in prompting individuals to engage in self-development. When employees succeed
in their tasks and receive recognition for their contributions, they tend to experience job
satisfaction and are more inclined to continue improving themselves [7]. Additionally, the
nature of one’s job can stimulate learning and adaptation, as complex or dynamic roles
often demand continuous skill acquisition [8]. Furthermore, responsibility and opportunities
for career advancement serve as powerful motivators, encouraging personnel to acquire new
skills and pursue professional growth [9]. Moreover, access to developmental and learning
opportunities is a direct motivational factor that significantly enhances one’s desire for
self-improvement. When institutions provide avenues for training, further education, or skills
enhancement, individuals are more likely to engage actively in learning. This, in turn, contributes
to greater job performance and career progression, both of which are vital to institutional
success and national development [10].

The Northern Agriculture and Forestry College (NAFC) plays a vital role in producing
human resources in the fields of agriculture and forestry to support national development
in the Lao People's Democratic Republic. To fulfill this role effectively [11], it is essential to
promote a culture of comprehensive self-development among its personnel. This includes
facilitating access to training programs, higher education opportunities, and self-directed
learning. When staff members are provided with appropriate learning opportunities and
resources, their motivation to perform effectively is significantly enhanced, which in turn
contributes to the overall quality and performance of the institution. Conversely, insufficient
support for self-development may adversely affect the quality of teaching and the institution’s
ability to advance the agricultural and forestry sectors both of which constitute critical foundations
of the national economy. Therefore, it is imperative to investigate the factors influencing

personnel’s self-development needs within the specific context of Laos [12]. Such findings
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will serve as valuable input for evidence-based policymaking and targeted human resource
management strategies, contributing to more effective and sustainable institutional development
in the long term.

In light of these issues, this study aims to explore the motivational factors influencing
the self-development needs of personnel at the Northern Agriculture and Forestry College
(NAFQ) in the Lao People’s Democratic Republic. The study is guided by two primary
objectives: (1) to examine the levels of motivational factors and self-development needs
among NAFC personnel, and (2) to analyze which motivational factors significantly influence
their self-development needs. The findings from this study are expected to provide critical
insights for shaping human resource development strategies that are aligned with both
the organizational and national contexts. Furthermore, the results can inform the design of
systematic and sustainable personnel development policies, thereby enhancing the long-term

capacity and effectiveness of educational institutions in Laos.

Objectives
1) To examine the levels of motivational factors and self-development needs among
NAFC personnel.

2) To identify factors influencing their self-development needs.

Research Hypothesis

The motivational factors influencing the self-development of personnel at the
Northern Agriculture and Forestry College (NAFC) include achievement, recognition, work
[tself, responsibility, advancement, salary and benefits. These factors have a significant

influence on the self-development needs of NAFC personnel.

Methodology

This research is a quantitative Research Method. The research has been approved
by the Human Research Ethics Committee of Maejo University, with the certification letter
COA No. HS019/67. The research procedure is as follows:

Population determination, the population for this study consists of 63 personnel
affiliated with the Northern Agriculture and Forestry College. All individuals in this population
are government officials serving as instructors, with some also holding administrative positions
within various faculties and offices. The institution comprises the following faculties and
administrative offices: the Faculty of Crop Production, Faculty of Animal Science, Faculty of

Fisheries, Faculty of Forestry, Faculty of Agricultural Business, and the Office of Academic
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Administration and Development [13]. The data collection was conducted from August 2024
to September 2024.

Instruments used in research, the instrument used in collecting data for this research
study was a questionnaire on motivational factors that influence the need for self-development
of personnel of the Northern Agriculture and Forestry College, Lao People's Democratic
Republic, 1 copy, which the researcher created by studying concepts, theories, and related
research both domestically and internationally related to the variables to be studied. The
questions were closed-ended questions, divided into 3 parts: Part 1, the questionnaire on
the bio-social characteristics of personnel at the Northern Agriculture and Forestry College
is a questionnaire created by the researcher to survey the basic information of the
respondents. It is in the form of a checklist with a total of 6 questions, including gender, age,
marital status, education level, work experience, and the organization to which they belons.
Part 2, questionnaire on motivational factors for self-development of personnel of Northern
Agriculture and Forestry College. The questionnaire is in the form of a Likert Scale with a
rating scale method (Rating Scale Method) with 5 levels and 30 questions. It is divided into
each area, achievement, recognition, work lItself, responsibility, advancement, salary and
benefits, and part 3 is a questionnaire on the needs of self-development of personnel of
the Northern Agriculture and Forestry College. The questionnaire is a Likert Scale with a
5-level rating scale, with 15 questions, divided into 3 areas: training, continue education, and
self-directed learning. The researcher used the criteria for dividing the scores in Part 2 and
Part 3 according to Best's [14] model, dividing the criteria for interpreting the average scores
into 3 levels: high, moderate, and low.

Instrument Quality Assessment, the researcher assessed the quality of the questionnaire
by examining its content validity. The questionnaire items were developed based on a review
of the relevant literature and were then evaluated by three experts to determine their
consistency with the research objectives. All items showed an Index of Congruence (I0C)
greater than 0.66.Reliability was assessed by conducting a try-out with 30 participants, and
the internal consistency of the instrument was analyzed using Cronbach's Alpha Coefficient
[15]. The reliability coefficients for all variables ranged from 0.80 to 0.91.

Data analysis: Data analysis in this study used SPSS version 29 to analyze statistical
values as follows:

1) Descriptive statistics were used to analyze the socio-demographic characteristics,
as well as the levels of motivational factors and self-development needs. The analysis included

frequency distribution, percentage, min, max, mean, and standard deviation.
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2) Analysis using inferential statistics to analyze motivational factors that influence
the need for self-development of personnel of the Northern Agriculture and Forestry College

by using the Multiple Linear Regression Analysis method with the Enter technique.

Results

Biosocial Characteristics of Personnel of Northern Agricultural and Forestry College

The majority of the respondents were male, 38 people or 60.32 percent. The majority
were between 30 and 39 years old, 30 people or 47.6 percent. They were married, 54 people
or 85.7 percent. The majority had a bachelor's degree, 34 people or 54 percent, and had
work experience, mostly between 11 and 20 years, 37 people or 58.7 percent. The majority
of the units they belonged to were in the Office of Academic Administration and Development,
17 people or 27 percent.

The Levels of Motivational Factors and Self-Development Needs of the Personnel
at the Northern Agricultural and Forestry College

Levels of Motivational Factors for Self-Development
The levels of motivational factors for self-development of personnel at the Northern Agriculture
and Forestry College, Lao People's Democratic Republic, consist of achievement, recognition,

work itself, responsibility, advancement, salary and benefits. The analysis results are as follows:

Table 1. Displaying the Analysis Results of the Levels of Motivational Factors in Self-Development

Motivation Factors Min Max ] 0} Motivation Level

1. Achievement 2.40 4.80 4.10 0.48 High

2. Recognition 2.40 5.00 4.09 0.59 High

3. work Itself 2.60 5.00 4.04 0.54 High

4. Responsibility 2.60 5.00 4.26 0.50 High

5. Advancement 2.40 5.00 3.94 0.53 High

6. Salary and benefits 2.40 5.00 3.56 0.66 Moderate
Total 280 497 4.00 0.41 high

From Table 1, The findings indicate that the overall level of motivational factors
among the respondents is high (1L = 4.00, 0 = 0.41), with a minimum and maximum value of
2.80 and 4.97, respectively. When analyzed by specific factors, it was found that the highest
motivational factor was responsibility (1L = 4.26, 0 = 0.50), followed by achievement (U = 4.10,
0 = 0.48) and recognition (W = 4.09, ¢ = 0.59). The factor with a moderate level was salary
and benefits (WL = 3.56, G = 0.66)
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Level of Self-Development Needs
The level of self-development needs of the personnel at the Northern Agriculture
and Forestry College, Lao People’s Democratic Republic, consists of three aspects: training,

Continue education, and self-directed learning. The analysis results are as follows:

Table 2. Displaying the Analysis Results of the Level of Self-Development Needs

Self-development The level of self-development
Min  Max 28

required required
1. Training 260 500 460 0.46 High
2. Continue education 200 500 437 0.58 High
3. Self-directed learning  2.00 5.00 422 055 High
Total 220 5.00 4.40 0.43 High

From Table 2, The findings indicate that the personnel have a high overall level of
self-development needs across all three aspects (L = 4.40, 0 = 0.43). When analyzed by
individual aspects, it was found that the highest level of self-development needs was in
training (1L = 4.60, 0 = 0.46), followed by Continue education (u = 4.37, 6 = 0.58), and lastly,
self-directed learning (U = 4.22, 0 = 0.55).

Motivational Factors Influencing the Self-Development Needs of Personnel at
the Northern Agricultural and Forestry College

In this analysis of motivational factors that influence the need for self-development
of personnel of Northern Agriculture and Forestry College, Lao People's Democratic Republic,

the researcher used Enter Multiple Regression Analysis. The results of the analysis are as follows:

Table 3. Displaying the Analysis Results of the Motivational Factors Influencing the Need for

Self-Development of Personnel at the Northern Agricultural and Forestry College

The requirements of

Motivation Factors self-development t p
B SE B
Constant values 2.244 0.402 5.580 0.000%**
1. Achievement 312 118 .349 2.655 0.010%*
2. Recognition -.024 .100 -.033 -.242 0.810*
3. work Itself 241 115 .306 2.095 0.041
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Table 3. Displaying the Analysis Results of the Motivational Factors Influencing the Need for

Self-Development of Personnel at the Northern Agricultural and Forestry College

(continue)
The requirements of
Motivation Factors self-development t p
B SE R
4. Responsibility .288 .100 336 2871 0.006**
5. Advancement -443 .097 -546 -4.553 0.000%**
6. Salary and benefits 146 .070 224 2.070 0.043*

R = 0.727, R*= 0.528, Adjusted R Square = 0.477, F = 10.370, Sig = 0.000
*P < 0.05, % P < 0.01, ** P < 0.001

From Table 3, it was found that the five independent variables, achievement, work
[tself, responsibility, advancement, and salary and benefits, collectively predicted the
self-development needs of personnel at the Northern Agriculture and Forestry College,
Lao People's Democratic Republic, with statistical significance at the 0.001 level. These
variables accounted for 52.80% (R2 = 0.528). of the variance in self-development needs
of the personnel.

From the analysis results, the forecasting equation can be displayed as follows:

Raw score formula

Y = 2.244 + 312(XAch) - .024(XRec) + .241(XWI) + .288(XRes) - .443(XAd) + .146(XSB)

Standard score formula

Zy = .349(XAch) - .033(XRec) + .306(XWI) + .336(XRes) - .546(XAd) + .224(XSB)

Discussion
The researcher has categorized the conclusion and discussion of the study into the
following key aspects:
The Level of Motivational Factors and Self-Development Needs of Personnel at
the Northern Agriculture and Forestry College.
Level of Motivational Factors for Self-Development
The study found that the personnel at the Northern Agriculture and Forestry College
exhibit a high level of motivation for self-development. This is because they recognize
self-development as essential for enhancing work efficiency and keeping up with technological
advancements and evolving work practices. These motivational factors drive personnel to

continuously develop themselves to achieve the organization's objectives. Understanding
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these motivations is crucial for fostering appropriate work behaviors. The discussion can be
elaborated as follows:

1. Achievement, personnel at the Northern Agriculture and Forestry College exhibit
a high level of motivation for self-development concerning work achievement. They are
committed to improving themselves and striving for success in their work, demonstrating
clear goals in their professional endeavors. This is particularly significant within the context
of an institution focused on agricultural and forestry development, aligning with national
policies. The strong motivation for self-improvement in their work reflects their desire to
contribute to the advancement of the organization. Such motivation enhances work efficiency
and drives the institution toward future success. These findings align with the study by Kunchot
[16], which found that the overall motivation of personnel in Hat Yai Municipality, Songkhla
Province, was high, particularly in the aspect of work achievement.

2. Recognition, personnel at the Northern Agriculture and Forestry College exhibit a
high level of motivation for self-development in terms of recognition and respect. This strong
motivation reflects their desire to be acknowledged by colleagues, supervisors, and the
organization as competent individuals. Such recognition not only enhances their self-confidence
but also increases their drive to perform well, leading to higher-quality work and contributing
to the overall success of the organization. Additionally, this motivation encourages personnel
to continuously improve their skills and capabilities in their professional roles. Therefore,
fostering an environment where personnel receive recognition from the organization and
society can effectively enhance their motivation to work, strengthening the institution and
ensuring long-term success. These findings align with the study by Praprathittham [17], which
examined factors influencing work performance among personnel at the Office of the President,
Kasetsart University, and found that recognition was a highly significant motivational factor.

3. Work Itself, personnel at the Northern Agriculture and Forestry College place great
importance on the nature of their work. Their high level of concern regarding job characteristics
reflects their desire to engage in tasks that align with their skills and expertise. Additionally,
they seek work that is creative, challenging, and conducive to continuous self-development.
When personnel are assigned roles that match their competencies, they can fully utilize their
skills, knowledge, and experience, ultimately increasing their motivation to work. This
aliscnment between job roles and individual capabilities enhances work efficiency and
contributes to the overall development of the organization, as well as the agricultural and
forestry sectors of the country. These findings are consistent with the study by Kanjanakas
et al. [18], which examined motivational factors influencing work efficiency among personnel

at the Non-Kok Subdistrict Administrative Organization, Kaset Sombun District, Chaiyaphum
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Province, and found that job characteristics were a highly significant motivational factor.

4. Responsibility, personnel at the Northern Agriculture and Forestry College exhibit
a high level of motivation for self-development in terms of responsibility in their work. This strong
motivation reflects their awareness of their roles and duties, as well as their commitment
to performing assigned tasks effectively. A key factor contributing to this motivation is the
autonomy given to personnel in planning and determining their course of action. This
independence enables them to fully utilize their potential, fostering enthusiasm and
engagement in their work. As a result, the Northern Agriculture and Forestry College can
operate efficiently and achieve its organizational goals with stability. These findings align with
the study by Jinapan [19], which examined the motivation of teachers influencing school
effectiveness under the Secondary Educational Service Area Office 18. The study found that
responsibility was a significant factor influencing teachers' motivation in performing their
duties, with an overall high level of impact.

5. Advancement, personnel at the Northern Agriculture and Forestry College exhibit a
high level of motivation for self-development in terms of career advancement. This strong
motivation reflects their desire for professional growth and opportunities for progression in
their careers. Supporting personnel with career advancement opportunities, such as scholarships,
training programs, and participation in international knowledge exchange initiatives, not only
equips them with the necessary skills and knowledge for higher positions but also contributes
to the sustainable development of human resources within the institution. These efforts
enable the Northern Agriculture and Forestry College to efficiently achieve its organizational
and national goals. This finding aligns with the study by Thavisin et al. [20], which found that
motivation related to career advancement significantly influenced job performance among
personnel in the Treasury Division of Lampang Municipality, with an overall high level of impact.

6. Salary and Benefits, personnel at the Northern Agriculture and Forestry College
exhibit a moderate level of motivation for self-development concerning salary and benefits.
Although the study indicates that motivation in this aspect is at a moderate level, it reflects
that personnel still value fair compensation and appropriate benefits. These include salary,
wages, relevant welfare benefits, and a fair salary increment system. This finding aligns with
the study by Thongmomram & Pinaysap [21], which found that salary-related motivation had
a moderate impact on job performance among personnel in local administrative organizations
in Khian Sa District, Surat Thani Province. This trend suggests a similar pattern across various
organizations, particularly those that do not offer exceptionally high salaries but maintain a

well-structured benefits system to retain and motivate employees.
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Level of Self-Development Needs

The research findings on the level of self-development needs among personnel at
the Northern Agriculture and Forestry College indicate that personnel have a high level of
desire for self-development. This reflects the significant value placed by personnel on
personal development, as it is a process that helps individuals grow and improve in all
aspects of life. Self-development enhances one's potential to learn new skills, adapt to
changes, and face challenges in life. Additionally, it boosts self-confidence and creates a sense
of achievement, enabling individuals to move forward in alignment with their own and the
organization's goals.

1. Training, personnel at the Northern Agriculture and Forestry College have a high
level of self-development needs in the area of training. This reflects their awareness of the
importance of developing the knowledge, skills, and attitudes necessary for effective work
performance. It also prepares them to adapt to the constant advancements in science,
technology, and the ever-changing environment. As the institution focuses on agricultural
and forestry education and research, personnel need continuous training in areas directly
related to their work. The research findings align with the study by Mungkung & Butdam [22],
which explored the factors influencing self-development in personnel at the Prime Minister's
Office, finding that the need for self-development through training is significant and reflects
a trend across many organizations.

2. Continue Education, personnel at the Northern Agriculture and Forestry College
have a high level of self-development needs in the area of further education. This reflects
their commitment to continuously developing their knowledge, abilities, and skills. Especially
when personnel are part of a stable sovernment organization with clear career advancement
paths, further education becomes a crucial factor that enables personnel to grow in their
careers and increase opportunities for promotion. This is consistent with the research
conducted by Salalong & Wirathummo [23], which studied the needs and expectations of
self-development among teachers in the Trang Provincial Secondary Education Area Office.
The findings indicated that teachers have a high level of desire for further education, as it
prepares them for future work and creates opportunities for career advancement. This
demonstrates that further education not only enhances knowledge but also serves as a key
to career development and work stability.

3. Self-directed learning, personnel at the Northern Agriculture and Forestry College
have a high level of self-development needs in the area of self-learning. This is because the
institution focuses on agriculture and forestry, and personnel must have the ability to learn

independently to keep up with technological advancements in their respective fields. Additionally,
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self-learning allows personnel to continuously develop themselves without waiting for formal
training or further education. This aligns with the research conducted by Boonladee &
Jumpaluang [24], which studied the factors influencing self-development among teachers in
the Prachuap Khiri Khan Primary Education Area Office 2. The findings of that study are consistent
with this one, showing that the need for self-learning is at a high level.

Motivating Factors Influencing the Self-Development Needs of Personnel at the
Northern Agriculture and Forestry College

The analysis of the Motivational factors influencing the self-development needs of
personnel at the Northern Agriculture and Forestry College, Lao People's Democratic Republic,
found that five predictive variables: achievement, work Itself, responsibility, advancement, and
salary and benefits. collectively predict the self-development needs of personnel with
statistical significance at the 0.001 level. However, the variable related to recognition and
respect did not show a statistically significant difference. These five variables have a predictive
power of 52.80% (R? = 0.528).

1. The motivational factor related to achievement significantly influences the
self-development needs of personnel at the Northern Agriculture and Forestry College, with
statistical significance at 0.01 level. This finding suggests that achievement serves as a crucial
driving force that encourages personnel to seek further self-development. When individuals
are motivated to achieve success in their work, they naturally develop a stronger desire to
enhance their skills and competencies to perform their duties more efficiently. This, in turn,
enables the college to achieve its goals with higher quality, contributing to the overall
effectiveness of human resource development within the institution. This result is consistent
with the study by Cheadowngphuy et al. [25], which examined motivational factors affecting
the work performance of personnel in the Maha Sarakham Provincial Administrative
Organization. The findings revealed that achievement could significantly explain the variance
in employees' self-development needs at the 0.01 significance level.

2. The motivational factor related to work Itself significantly influences the
self-development needs of personnel at the Northern Agriculture and Forestry College, with
statistical significance at the 0.05 level. This can be explained by the fact that when personnel
are assigned tasks that align with their knowledge, skills, and abilities especially tasks that are
challenging and stimulate creative thinking they become more motivated to work effectively.
Designing jobs that are both challenging and aligned with employees' potential fosters
motivation for continuous learning and adaptation to emerging trends in their respective fields.
This finding is consistent with the study by Chompatum [26], which examined motivational

factors influencing the self-development needs of employees at Test Tech Co., Ltd. The
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research found that work Itsel significantly explained the variance in employees'
self-development needs at the 0.05 significance level.

3. The motivational factor related to responsibility significantly influences the
self-development needs of personnel at the Northern Agriculture and Forestry College, with
statistical significance at the 0.01 level. This finding highlights that responsibility is a crucial
factor driving personnel to continuously develop themselves, take greater accountability for
their assigned tasks, and enhance their work efficiency. Moreover, when personnel have the
autonomy to plan their tasks, choose their work methods, and make important decisions,
they are more likely to seek self-development opportunities to align their skills with their
responsibilities. This continuous development also enables them to effectively transfer their
knowledge to students and local farmers. Therefore, personnel at the college must enhance
their capabilities to meet expectations and fulfill their roles more effectively. This finding is
consistent with the study by Charoenain & Chaidirek [27], which examined strategies to
promote self-development among administrative staff in the courts under the jurisdiction of
the Office of the Judiciary, Region 7. The research found that responsibility significantly
explained the variance in self-development needs among court administrative staff at the
0.01 significance level.

4. The motivational factor related to advancement has a statistically significant
negative influence on the self-development needs of personnel at the Northern Agriculture
and Forestry College at the 0.001 level. This finding suggests that when personnel achieve
promotions or reach their career goals, they may perceive further self-development as
unnecessary. In government institutions such as the Northern Agriculture and Forestry College,
career promotion is often a primary goal, as it is closely linked to job security and financial
stability. However, once individuals attain a satisfactory position, their motivation for
self-development may decline. This could result from a lack of incentives in the performance
evaluation system, the absence of external pressure from the organization, or the perception
that opportunities for further advancement are limited. This finding aligns with the research
by Thitipong & Phasunon [28], which explains that after receiving promotions or achieving
career goals, some personnel may no longer see the need for additional self-development.
They may feel satisfied with their current position, leading to decreased motivation to engage
in activities aimed at further self-improvement.

5. The motivational factor related to salary and benefits has a statistically significant
influence on the self-development needs of personnel at the Northern Agriculture and
Forestry College at the 0.05 level. This finding indicates that appropriate compensation and

good benefits play a crucial role in encouraging continuous self-development among personnel.
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Salary and benefits are fundamental factors that impact employee morale and job satisfaction.
When personnel receive adequate compensation and benefits that support their quality of
life, they are more likely to be motivated to enhance their knowledge and skills to perform
their duties more effectively. Additionally, self-development serves as a key pathway for
personnel to improve their job performance and increase their chances of receiving higher
compensation in the future. This result aligns with the study conducted by Konkaew [29],
which examined the motivational factors influencing the self-development needs of academic
support personnel at the Faculty of Medicine, Chiang Mai University. The study found that
salary and benefits significantly influenced the self-development needs of personnel at the
0.05 statistical significance level.

6. The motivational factor related to recognition was not a statistically significant
predictor of the self-development needs of personnel at the Northern Agriculture and
Forestry College. This finding suggests that receiving praise, acknowledgment, and trust from
colleagues and management is not a primary driver for personnel to feel the need for further
self-development. One possible explanation is that personnel at the Northern Agriculture
and Forestry College already receive sufficient recognition due to the organizational culture,
which values their roles and competencies. The management consistently assigns them
important tasks, fostering an environment of implicit trust and acknowledgment. As a result,
the need for self-development does not stem from a desire for external recognition but
rather from other motivational factors. This result is consistent with the study conducted by
Thapasang [30], which examined the motivation for job performance among teachers and
staff at Benjamarachutit School, Ratchaburi. The study found that the motivational factor

related to recognition was not a statistically significant predictor of self-development needs.
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The new insights derived from the research

The Lao PDR has continuously implemented its National Socio-Economic Development
Plans, which have become the country’s primary tools for driving progress and serve as
strategic mechanisms for national development. At the same time, national advancement
fundamentally relies on the capacity building of its people. This research provides valuable
insights into motivation and self-development within the specific context of the mentioned
college. The findings can assist administrators in understanding the needs and motivational
factors that inform policy and program development in alignment with the national strategic
plan, which prioritizes human resource development. The study identifies key factors
influencing the need for self-development and offers in-depth information on strategies and
practices that organizations in Lao PDR, particularly specialized educational institutions, can
adopt to enhance personnel development. Moreover, it contributes new knowledge by
analyzing the relationship between psychological factors and organizational performance,
which can be applied in similar institutional settings. The new knowledge and outcomes of
this research have the potential to generate positive changes at both the organizational and

societal levels.

Suggestions

1. Recommendations for Practical Application

The following factors are considered influential to personnel’s self-development
needs: 1) Encouraging and supporting achievement in work, including monitoring success and
recognizing accomplishments, which can increase motivation among personnel. 2) Designing
job roles that align with individual capabilities, ensuring that tasks correspond to each
employee’s skills and aptitudes. 3) Promoting responsibility and autonomy in the workplace,
while providing opportunities for leadership in various tasks. 4) Reviewing and refining promaotion
policies to ensure they are consistent, continuous, and clearly defined. 5) Improving the
salary and welfare systems to be appropriate and fair, including offering benefits that support
learning and professional development.

2. Suggestions for Future Research

1) Investigate deeper underlying factors influencing self-development, as the factor
of "career advancement showed a negative impact on self-development needs. Further study
is recommended to explore internal factors such as position saturation or uninspiring
performance evaluation systems and how they affect motivation.

2) Compare personnel groups by position level or age range to examine differences

between administrators, teaching staff, and other age groups in order to identify appropriate,

targeted development strategies for each group.
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3) Expand the scope of the study to other colleges or departments within the
Ministry of Agriculture and Forestry to test the consistency of motivational factors in different
contexts and analyze variations resulting from geographical or organizational structure
differences.

4) Apply a mixed-methods research approach, as certain variables may not be
statistically significant in quantitative analysis but remain contextually important. Incorporating

interviews or focus group discussions is recommended to gain deeper qualitative insights.
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Abstract

This study examines the disclosure of greenhouse gas (GHG) reduction information
and its impact on the firm value of Thai listed companies. This research focuses on promoting
global environmental sustainability, particularly in economically developing regions. The
researchers collected data from 113 on the Thai listed companies. The data were obtained
specifically from companies that disclosed information on GHG emission reduction in the
SETSMART database during the 2023 fiscal year. The data collection focused on disclosures
related to GHG reduction, ESG score rankings, and corporate GHG reduction management
plans, all of which may impact firm value, as measured by Tobin’s Q. The researchers
employed multiple regression analysis. The study found that a high level of GHG disclosure
positively influences ESG scores, which, in turn, enhances firm value. This research is beneficial
for listed companies as it demonstrates that responsibility in reducing GHG emissions for
environmental preservation can contribute to increased firm value. Additionally, the
implementation of a GHG management plan helps support the disclosure of such information,

contributing to the company's sustainability.

Keywords: Greenhouse Gas Reduction Disclosure, Firm Value, Thai Listed Companies
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Introduction

The escalating concern regarding climate change and its related hazards has led to
increased attention on Greenhouse Gas (GHG) emissions and their mitigation across diverse
global enterprises [1]. As nations and organizations commit to reducing their carbon footprints,
the focus on how these efforts impact business performance has intensified. In Thailand,
where the economy is significantly driven by industrial and corporate sectors, the role of
listed companies in contributing to GHG reduction is critical [2].

According to data from 2022, global carbon dioxide emissions reached 38.5 gigatons
(GtCO2), and when all GHG are included, total emissions amounted to 53.8 gigatons of COy
equivalent (GtCOze). The primary GHGs include carbon dioxide (CO2), methane (CH4), and
nitrous oxide (N20) [3].The relationship between environmental responsibility and firm value
has become a pivotal area of study, particularly in the context of emerging markets like
Thailand [4]. Given the urgency of environmental challenges, firms that prioritize sustainability
may also benefit from government incentives and support, further solidifying their competitive
advantage [5].

The significance of this issue stems from the simultaneous demands confronting
Thai listed companies: the obligation to comply with international environmental norms and
the imperative to maintain or enhance firm value [6]. As global regulations tighten and
consumer expectations shift, firms are compelled to adopt greener practices. However, the
economic implications of such transitions are complex [7]. Some studies indicate that GHG
reduction may lead to cost savings, improved brand recognition, and long-term financial
benefits, while others caution against potential increases in operational costs and competitive
drawbacks, particularly in the short term [8].

Review of the existing literature reveals mixed findings. Several studies have
documented positive correlations between environmental sustainability and firm value,
particularly in developed economies where regulatory frameworks and market incentives
are well established [9]. However, research focusing on developing countries, including
Thailand, is relatively sparse [10]. The unique economic, regulatory, and market dynamics in
Thailand necessitate a closer examination of how GHG reduction efforts specifically affect
firm value in this context [11].

The objective of this research is to examine the impact of GHG reduction efforts on
firm value, using various financial and sustainability indicators. Data were collected exclusively
from companies listed on the Thai listed companies that publicly disclose GHG reduction
information, with the dataset focusing on 2023 performance. The researchers earnestly

anticipate that this study will serve as a significant contribution to the prioritization of
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environmental stewardship and enhance corporate value, thereby fostering confidence in

adherence to GHG reduction policies, particularly among listed companies in Thailand.

Objectives
1. To study the impact of GHG reduction disclosure on the ESG rating of Thai listed

companies

2. To examine the impact of GHG reduction disclosure on the firm value of Thai
listed companies

3. To investigate the impact of ESG rating on firm value of Thai listed companies

4. To analyze the impact of corporate GHG management plans on the GHG reduction
disclosure of Thai listed companies

5.To assess the impact of GHG emissions verification on the GHG reduction disclosure

of Thai listed companies

Literature Review

This section of the literature review presents the theoretical perspectives related to
sustainability theory, GHG reduction in Thailand, ESG scores, firm value, verification of GHG
emissions, and corporate GHG management plans.

1. Sustainability Theory

The sustainability theory proposed by the World Commission on Environment and
Development (1987) underscores the necessity of harmonizing economic, environmental,
and social dimensions to achieve long-term corporate prosperity and societal well-being
within this framework [12]. GHG reduction is a critical aspect of a firm's environmental
responsibility and is integral to achieving sustainability. Thai listed companies that incorporate
sustainability into their business strategies are likely to experience several benefits, such as cost
savings from energy efficiency, reduced regulatory risks, and enhanced brand reputation [13].

2. Greenhouse Gas Reduction Disclosure

GHG reduction disclosure in Thailand has become an increasingly significant
environmental issue, driven by rapid industrialization, energy production, and urbanization.
Several studies have explored strategies for GHG reduction, focusing on energy efficiency,
renewable energy adoption, and policy-driven initiatives aligned with international commitments
such as the Paris Agreement [14]. The country has pledged to reduce GHG emissions by
20-25% by 2030 under its Nationally Determined Contributions (NDCs). Research conducted
by the Thailand Greenhouse Gas Management Organization (TGO) has examined policy

frameworks to achieve this objective, identifying essential strategies such as carbon pricing,
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emissions trading systems, and the expansion of renewable energy sources, particularly solar
and wind power [15]. Evidence indicates that Thailand's energy sector is the predominant
source of GHG emissions, with disclosure practices reflecting this trend. Governmental programs
such as the Alternative Energy Development Plan (AEDP) have been instrumental in addressing
these emissions. Agriculture also plays a notable role in GHG output, particularly methane
emissions from rice cultivation. Scholars have recommended sustainable farming practices,
including precision agriculture, to help mitigate these impacts [16]. Numerous studies highlight
the significant influence of Thailand’s policies on the development and implementation of
GHG reduction measures. The Climate Change Master Plan (2015-2050) sets out a strategic
framework emphasizing long-term planning and aligcnment with international sustainability
goals [17]. Energy efficiency and renewable energy remain central components of Thailand’s
initiatives. While the country’s efforts to curb GHG emissions have gained momentum,
substantial challenges persist. Addressing these gaps will be essential for Thai listed companies
to meet their GHG reduction targets and align with global climate commitments.

3. ESG Rating

The SET aggregates ratings derived from the assessment of the ESG performance of
publicly listed companies. This tool allows investors to evaluate the ESG performance of
individual companies. Additionally, the SET has created the SET and ESG Index, which is
consistent with the objectives of prominent Raters and Index Providers worldwide who
evaluate and select exceptional ESG stocks, as well as develop ESG indices to serve as
information for investors' decision-making. This index reflects the movement of stock prices
of listed companies that have been evaluated by the SET ESG Ratings, with sizes and liquidity
that adhere to the specified criteria [18].

Incorporating sustainability into corporate plans is essential for organizations aiming
to enhance their Environmental, Social, and Governance (ESG) scores. GHG reduction is
acknowledged as a crucial environmental indicator among the elements influencing ESG.
The decrease of GHG corresponds with international climate initiatives, enabling enterprises
to alleviate climate concerns and appeal to investors that emphasize sustainability. Clarkson
et al. [19] found that GHG reduction impacts ESG scores differently across industries. In the
energy and industrial sectors, which are significant sources of emissions, GHG reduction
initiatives tend to have a more pronounced impact on ESG performance compared to
lower-emission sectors such as finance. Friede et al. [20] found that businesses frequently
implement GHG reduction techniques frequently see improvements in their firm value over
the long term, especially in markets where investors place a high value on ESG considerations.

These sustainability efforts tend to result in higher ESG scores, which in turn boost investor
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confidence and enhance company valuation. This study hypothesizes that:

H1: Positive Relationship between GHG Reduction Disclosure and ESG rating of Thai
listed Companies

4. Firm Value

Tobin's Q has become a widely used metric for assessing firm value, particularly in
corporate finance, economics, and strategic management research. This ratio, which compares
a firm's market value to the replacement cost of its assets, serves as a proxy for evaluating
corporate performance, investor attractiveness, and overall market efficiency [21]. A multitude
of studies have examined its correlation with business performance, corporate governance,
environmental policies, and innovation, each providing diverse viewpoints and insights into
how Tobin’s Q encapsulates value [22]. Numerous seminal studies have explored the rela-
tionship between corporate values and Tobin’s Q.

The revelation of GHG mitigation techniques has emerged as a pivotal concern in
environmental sustainability and corporate finance. Researchers are increasingly examining
the correlation between corporate environmental disclosures, especially regarding GHG re-
duction, and market performance, as indicated by Tobin's Q, a recognized metric for firm
value that offers insights into market perceptions of a firm's GHG reduction efficacy relative
to its underlying assets. Empirical analysis reveals that enterprises providing comprehensive
GHG emission reduction strategies typically have a higher Tobin’s Q than those with minimal
or no disclosures. Their findings indicate that transparency in environmental measures can
enhance investor confidence, resulting in an increased market valuation [19]. Matsumura et
al. [23] found that illustrated how companies revealing comprehensive GHG emission reduction
programs generally exhibit a higher Tobin’s Q in comparison to those with minimal or no
disclosures. Their findings indicate that transparency in environmental measures can enhance
investor confidence, resulting in an increased market valuation. Qiu et al. [9] found that the
correlation between organizations’ environmental performance, namely their GHG reduction
initiatives, and their financial outcomes. Their research indicated that companies with strong
sustainability activities generally attain greater company values, mainly due to enhanced risk
management, reputation, and resource efficiency. Tobin's Q has shown sensitivity to high-quality
GHG disclosures, especially in industries with significant environmental exposure. This study
hypothesizes that:

HZ: Positive Relationship between GHG Reduction Disclosure and Firm Value of Thai
listed Companies

ESG ratings have garnered heightened attention in recent years as investors, regulators,

and stakeholders include non-financial elements into their decision-making processes [24].
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Numerous academic research has concentrated on the affirmative correlation between ESG
performance and firm value, investigating if the incorporation of ESG variables might enhance
long-term business success and shareholder value [25]. A multitude of studies offer actual
data corroborating the favorable correlation between ESG scores and firm value. Eccles et
al. [26] found that companies exhibiting robust ESG rating performance generally surpass
their peers with deficient ESG records in terms of stock price and operational efficiency.
Fatemi et al. [27] found that companies with robust ESG policies exhibit superior financial
success, improved risk management, and an elevated reputation. They contend that ESG
performance mitigates financial risks and enhances investor trust and investigations into
business financial performance throughout several areas. Whelan et al. [28] found that the
beneficial impacts of ESG score are particularly significant in industries like technology and
consumer goods, where stakeholder participation and environmental issues are critical. This
study hypothesizes that:

H3: Positive Relationship between ESG rating and Firm Value of Thai listed Companies

5. Corporate Greenhouse Gas Management Plan

The corporate GHG management plan denotes a thorough strategy that organizations
implement to track, regulate, and diminish their emissions. These plans typically include
measures aimed at improving energy efficiency, transitioning to renewable energy sources,
adopting cleaner production methods, and participating in carbon offset programs [29]. For
Thai companies, particularly those listed on the SET, GHG management has become a key
consideration not only for achieving environmental sustainability but also for maintaining
competitive advantage, complying with increasing regulatory requirements, and meeting
investor expectations [30]. In recent years, numerous Thai enterprises have initiated the
implementation of GHG management methods in response to governmental rules and
worldwide market exigencies. The TGO has played a pivotal role in facilitating support and
certification for corporate emissions reduction initiatives. The implementation of GHG
management strategies is inconsistent across industries, with larger corporations and those
in energy-intensive sectors seeing more advancement than smaller businesses or those in
low-emission sectors [14].

The relationship between corporate GHG management plans and GHG reduction
disclosure reveals that companies that actively manage their emissions are more likely to
disclose their reduction strategies and performance. Phongphitak & Laohavichien [31] found
a positive association between the quality of GHG management plans and the extent of GHG
disclosure among publicly listed companies in Thailand. Their findings indicate that companies

with extensive GHG reduction initiatives are more likely to disclose their emissions transparently,

Parichart Journal Disclosure of Greenhouse Gas Reduction Information and Its Impact on the
Vol. 38 No. 4 (October - December 2025) Firm Value of Thai Listed Companies




motivated by the necessity to comply with legal mandates and market expectations.
Wongrattanachai & Narapinit [32] found that Thai companies are under mounting pressure
from regulators and investors to reveal their GHG reduction initiatives. The SET has implemented
sustainability reporting requirements to promote corporate transparency on environmental
impact. Narapinit & Kittichai [33] found that GHG disclosure improves firm reputation by
demonstrating strong environmental stewardship to shareholders and the public. This study
hypothesizes that

H4: Positive Relationship between Corporate GHG Management Plan and GHG
Reduction of Thai listed Companies

6. Verification of Greenhouse Gas Emissions

The verification of GHG emissions has become essential for Thai listed companies
as Thailand progresses towards its obligations under the Paris Agreement and its national
carbon reduction objectives, the verification of GHG emissions by publicly listed corporations
has become increasingly significant. Entities like the TGO are crucial in advancing and enabling
verification processes, as well as in the formulation of certification programs and carbon
credit initiatives [14]. Nonetheless, obstacles persist regarding the extensive implementation
of GHG verification. Smaller publicly traded corporations may encounter difficulties with the
expenses and intricacies of verification procedures. Moreover, discrepancies in GHG reporting
standards might hinder verification processes, resulting in inconsistent openness and accountability
across various industries. Notwithstanding these hurdles, the increasing significance of
environmental sustainability in business operations has established GHG emission verification
as a crucial element in fostering corporate responsibility and furthering Thailand's sustainability
strategy [32].

There is a relationship between GHG emission verification and GHG reduction disclosure.
Phongphitak & Laohavichien [31] found that verified emissions data enhances stakeholder
trust by ensuring accuracy, which in turn promotes more transparent GHG reduction reporting.
The TGO supports this by offering certification and verification programs to encourage
third-party audits for Thai listed companies. Narapinit & Kittichai [33] found that verified
emissions data enhances investor confidence, as investors tend to trust companies with
independently validated GHG reduction reports. This trust often contributes to higher firm
value among firms that excel in sustainability reporting. Supachalasai & De Silva [34] found
that Thai companies with validated GHG emissions often provide more detailed and verifiable
reduction reports, effectively communicating their efforts to monitor and reduce emissions,
enhancing their reputation and attracting environmentally conscious investors. This study

hypothesizes that
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H5: Positive Relationship between Verification of GHG Emissions and GHG Reduction
of Thai listed Companies

Corporate Greenhouse Gas
p H4 + H1 + —
Management Plan \
Greenhouse Gas
—>| ESG Rating Firm Value
Reduction Disclosure
Verification of /
Greenhouse Gas H5 +
H3 +
Figure 1 Research Framework
Methodology

This section outlines the research methodology, including the sample selection, data
collection process, variables used in the study, and the estimation model employed to analyze
the relationships under investigation.

1. Sample

The sample for this study was selected in accordance with the conceptual framework
designed to evaluate GHG reduction disclosure among Thai listed companies. The researcher
focused on firms that publicly disclose GHG reduction data sourced from the SETSMART
database for the year 2023. A total of 113 companies across seven sectors were included in
the sample, excluding the financial and provident fund group due to the distinct nature of
their operations compared to other industries.

2. Data Collection and Variables

All variables used in the data collection process were obtained from secondary
sources, including corporate annual reports for the 2023 reporting year and the SET Security
Market Analysis and Reporting Tool (SETSMART) database. Further details are provided in
Table 1.

The independent variable pertains to the total reduced GHG metric, measured in
kilograms of carbon dioxide equivalent (GHGR). The mediating variable is the ESG rating (ESG)
obtained from the Stock Exchange of Thailand. The dependent variable, firm value (FV), is
measured using Tobin’s Q. The antecedent variables include companies with a corporate
GHG management plan (MGP) and those with verification of GHG emissions (VER). The control
variables are firm size (FS), firm age (FA), leverage (Lev), and audit type (AT).
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Table 1 Variable Measurement

Variables Notation Measurement

GHG reduction disclosed GHGR  The natural logarithm reduced GHG (KG)

ESG rating ESG  ESG rating score form stock exchange of Thailand

Firm value Fv Tobin's Q ratio

Corporate GHG MGP  as 1= companies have GHG management plan
management plan as 0 = companies do not have GHG management plan
Verification of GHG VER  as 1= companies have verification of GHG emissions as
emissions 0 = companies do not have verification of GHG emissions
Firm size FS The natural logarithm of total asset

Firm age FA Age of the company

Leverage LEV  Total debt to total asset ratio

Audit type AT as 1= Big 4 audit type, as 0 = otherwise auditor type

Based on the characteristics of the variables, the antecedent variables include the
corporate GHG management plan (MGP) and verification of GHG emissions (VER), while the
control variable is defined as the audit type (AT). The researchers chose to employ these
variables as dummy variables to test the hypothesis, as using dummy variables allows data
to be coded with values of 0 (indicating absence) and 1 (indicating presence). This approach
makes the statistical model more flexible and capable of processing data that cannot be
represented by continuous quantitative variables, as supported by the findings of Hossain [35].

3. Model and Methodology of Estimation

To assess the validity of the five hypotheses outlined earlier and examine the
relationships among GHG reduction disclosure (GHGR), ESG rating (ESG), firm value (FV), the
presence of a GHG management plan (MGP), and GHG emission verification (VER), the following

ordinary least squares (OLS) regression model was developed using cross-sectional data:

ESG = al + B1GHGR + 32 FS + B3FA +fdLev + B5AT + € (Model A: First Hypothesis)

FV = 02 + B6GHGR + [37 FS + [38FA +[39Lev + [310AT + € (Model B: Second Hypothesis)

FV = a3 + BL1ESG + P12 FS + B13FA +BldLev + B15AT + € (Model C: Third
Hypothesis)

GHGR = ad+B16MGP+B17FS + P18FA + B19Lev + B20AT + € (Model D: Fourth
Hypothesis)

GHGR = a5 +B21VER + P22 FS + B23FA +B2dLev + P25AT + € (Model E: Fifth Hypothesis)
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Results

This section presents an overview of the research findings, including descriptive
statistics, the Pearson correlation matrix, and the results of the OLS regression analysis.

1. Descriptive Statistics

Table 2 presents a descriptive analysis of all variables utilized in this study, employing
mean, standard deviation, frequency, and percentage. For example, the average logarithm
of reduced GHG emissions is 4.3353 (SD = 1.6387), the average ESG score is 2.407 (SD = 1.4978),
and the average firm value, measured by Tobin’s Q ratio, is 1.4164 (SD = 0.9591). Firm size,
measured as the logarithm of total assets, has a mean value of 19.47 (SD = 11.369), while
leverage, defined as the ratio of total debt to total asset, has an average of 0.4333 (SD = 0.1938).
The dummy variable for the GHG management plan indicates that 54 companies (47.78%)
have implemented such a plan, while 59 companies (52.22%) have not. Verification of GHG
emissions indicates that 61 enterprises possess verification (53.98 percent), while 52 companies
lack verification (46.02 percent). In terms of audit firm type, 84 companies (74.34%) are audited
by Big 4 firms, while 29 companies (25.66%) are audited by non-Big 4 firms.

Table 2 Descriptive Statistics
Pannel A : Descriptive Statistics : Log_ GHGR, ESG, FV, Log_FS, FA

Variables N Mean SD Median Max Min
Log GHGR 113 4.3353 1.6387 42242  7.6203 0.1367
ESG 113 2.407 1.4978 2 5 1
FV 113 1.4164 0.9591 1.0485  5.6620 -1.0317
Log FS 113 4.0434 0.7309 3.9047  5.9556 2.4424
FA 113 19.47 11.369 18 a6 a4
Lev 113 0.4331 0.1938 0.4467  0.8759 0.0023

Pannel B : Dummy Variable : MGP,VER,AT

Variables N Percent

Variable: MGP

GHG management plan 54 47.78

Not GHG management plan 59 52.22

Total 113 100

Variable: VER

Verification of GHG emissions 61 53.98
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Table 2 Descriptive Statistics (continued)

Pannel B : Dummy Variable : MGP,VER,AT

Variables N Percent
Not verification of GHG emissions 52 46.02
Total 113 100
Variable: AT
Big 4 audit type 84 74.34
Otherwise audit type 29 25.26
Total 113 100

2. Pearson Correlation Matrix

Prior to executing a multiple regression analysis, the assumption on the absence of
multicollinearity among the variables included in the analysis was initially assessed. Table 3
presents the correlation matrix used to assess multicollinearity among the nine variables
included in the study: independence variable, mediator variable, dependence variable,
antecedence variable and control variable.

The correlation between any two variables should not exceed 0.700 to avoid
multicollinearity concerns. In this study, no multicollinearity issues were detected, as the
highest Pearson correlation coefficient was 0.535, well below the threshold. Thus, it can be
concluded that no serious multicollinearity issues were present among the variables, in
accordance with the findings of Hair et al. [36]. The Pearson correlation matrix revealed that
GHG reduction disclosure (Log_GHGR) is significantly associated with firm value (FV) and the
GHG management plan (MGP), supporting Hypotheses H2 and H4. Additionally, ESG rating
was found to be correlated with firm value (FV), consistent with Hypothesis H3. These findings
align with the results of the multiple regression analysis presented in Table 4.

Prior to the execution of the multiple regression analysis, an examination of the
normal distribution of the data was conducted, revealing that certain variables conformed
to a normal distribution while others did not, as evidenced by the slight discrepancies between
the mean and median values is provided in Table 2. Consequently, the researcher undertook
a modification of the data employing the logarithmic transformation, in accordance with the
principles established by Kong et al,[37]. This study therefore used the Robust Standard
Errors technique to alleviate the non-normal distribution of the data by dealing with the
Heteroskedasticity problem in the model used to test the hypothesis to make the study

results reliable before testing the hypothesis according to the concept of Francis et al.,[38].
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Table 3. Pearson Correlation Matrix

Variable Log GHGR ESG Fv MGP  VER Log FS FA LEV AT

Log GHGR 1
ESG 0.174 1

FV 0.194"  0.204° 1

MGP 0.285  0.380° 0.071 1

VER 0.190 0466 0.064 0315 1

Log FS 0.268" 0535 0.004 0.412° 0.397" 1

FA 0.042 0115 -0.147 -0.015 0.230° 0.369" 1

LEV 0.172  0.093 -0.159 0.084 0.005 0.392" 0.022 1
AT 0.057  0.201° 0.026 0.197 0.027 0347 -0.017 0.055 1

*Correlation is significant at the 0.05 level

**Correlation is significant at the 0.01 level

3. OLS Regression Result

Table 4 delineates the findings of the OLS regression analysis of GHG reduction
disclosure (GHGR), which signifies a substantial correlation with firm value (FV), thereby
corroborating hypothesis H2 (3=0.124, a = 5% level). Secondly, ESG rating (ESG) demonstrates
a noteworthy association with firm value (FV), thereby endorsing hypothesis H3 (3=0.149, o = 5%
level). Lastly, the corporate GHG reduction management plan (MGP) indicates a significant
relationship with GHG reduction disclosure (GHGR), thus supporting hypothesis H4 (3=0.712,
o = 5% level).

Conversely, the GHG reduction disclosure (GHGR) does not exhibit a significant
correlation with ESG rating (ESG), as the results do not substantiate hypothesis H1 (3=0.034).
Furthermore, the verification of GHG emissions (VER) does not show a statistically significant
correlation with GHG reduction disclosure (GHGR), as the results do not support Hypothesis
H5 (B = 0.388).Furthermore, Table 4 shows that the models explain approximately 2.181 to
9.890 percent of the variance in the data (F-Test). The adjusted R? values range from
approximately 0.050 to 0.284. Although these values indicate that the models explain only
a moderate proportion of the variance, this is not considered a limitation for hypothesis
testing. The regression results remain meaningful, as the coefficients are statistically significant
in explaining the variation in the dependent variable based on the independent variables.
Therefore, this is not considered a limitation in model development for hypothesis testing,

as supported by the findings of Moksony & Heged [39]. Additionally, the Variance Inflation
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Factor (VIF) values for all variables used in this study were below the commonly accepted
threshold of 10, indicating no serious multicollinearity issues. This aligns with the guidelines

proposed by Hair et al. [36]. The highest VIF value was observed in Hypothesis H3, at 2.261.

Table 4. Result Multiple Regression

Relation Hypo Coefficient Std. T-Value F-  Adjust Maxi Results
thesis B) Error  (sig)  vale R mum
VIF

Log GHGR->ESG H1 0.034 0076 0444 9890 0284 1736 Not Supported
Log GHGR->FV H2 0.124 0056 2225 2569 0065 1.736 Supported
ESG>FV H3 0.149 0071 2099 2452 0061 2261 Supported
MGP-> Log GHGR H4 0.712 0.33¢ 2130 2881 0077 2006 Supported

VER-> Log GHGR ~ H5 0.388 0338 1149 2181 0050 1961 Not Supported
*Significant at the 0.05 level

Discussion and Conclusion

1. Discussion

The OLS regression results presented in Table 4 indicate that the initial hypothesis
(H1) was not supported, as GHG reduction disclosure was found to be statistically insignificant
in its effect on ESG rating. This finding aligns with existing studies suggesting that ESG ratings
may, at times, underemphasize environmental factors such as carbon emissions, placing
greater emphasis on broader sustainability frameworks or corporate governance structures.
The empirical data indicates that this aligns with the research outcomes reported by Arian
& Sands [40], Wen et al. [41], and Barros et al. [42]. Furthermore, the second hypothesis (H2)
was found to be statistically significant at the 0.05 level, indicating that GHG reduction disclosure
has a positive influence on firm value. This finding aligns with the increasing body of evidence
indicating a correlation between environmental responsibility and improved financial
performance. Companies that adopt transparent sustainability strategies, particularly with
regard to GHG emission reductions, tend to be perceived more favorably by investors and
stakeholders, which may contribute to an increase in firm value. The empirical data suggests
that this finding is consistent with the research outcomes of Qiu et al. [9], Matsumura et al.
[23], and Zhang et al. [43]. Moreover, the third hypothesis (H3) was found to be statistically
significant at the 0.05 level, demonstrating a positive relationship between ESG ratings and
firm value. This supports the notion that higher ESG ratings are associated with increased firm

value, highlighting the growing importance of sustainability in shaping corporate strategy and
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investment decisions. This favorable correlation indicates that companies with superior ESG
performance are perceived more positively by investors, who acknowledge the long-term
value and diminished risks linked to sustainable practices. The empirical data indicates
alignment with the research outcomes of Friede et al. [20], Eccles et al. [26], Fatemi et al. [27],
and Whelan et al. [28]. Additionally, the fourth hypothesis (H4) was found to be statistically
significant at the 0.05 level, indicating a positive relationship between the implementation
of a corporate GHG management plan and both the quality and extent of GHG reduction
disclosure. The findings indicate that organizations with organized GHG management strategies
are more inclined to participate in public reporting, thereby advancing the overarching
objectives of environmental accountability and corporate sustainability. The empirical data
indicate that this finding is consistent with the research outcomes of Phongphitak &
Laohavichien [31], Narapinit & Kittichai [33], and Supachalasai & De Silva [34]. Finally, the last
hypothesis (H5), which posited a relationship between GHG emission verification and GHG
reduction disclosure, was not found to be statistically significant. The results indicate that
GHG emission verification does not have as strong an effect on GHG disclosure practices as
hypothesized. This discrepancy may arise from sectoral disparities, discrepancies in regulatory
frameworks, or divergent stakeholder expectations across industries. The empirical data
support this observation, aligning with the findings of Chaichaloempreecha et al. [44] and
Huboyo et al. [45].

2. Conclusion and Suggestion

This study examines the impact of GHG reduction disclosure on the firm value of
Thai listed companies. The results demonstrate a positive correlation between GHG reduction
disclosures and corporate value. Firms that openly disclose their GHG reduction initiatives
are generally assigned better market valuations, indicating that investors are progressively
emphasizing environmental sustainability in their investment decisions. The findings of the
study align with the principles of sustainability theory, which posit that environmental
accountability is a critical component in achieving long-term sustainable outcomes.
Implementing energy efficiency measures emerges as a beneficial strategy for cost reduction,
thereby enhancing the likelihood of business success in generating firm value for the enterprise.

The research findings indicate that GHG reduction disclosure has a positive effect
on firm value. A higher ESG score contributes to increased firm value by reflecting strong
environmental, social, and governance practices. Furthermore, corporate GHG management
plans, supported by board-level commitment, play a key role in enhancing GHG reduction
disclosure among Thai listed companies. This highlights the importance of organizational leadership

exemplifying effective management principles, particularly in promoting environmental and
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social responsibility. Correspondingly, sustainability theory suggests that such initiatives
demonstrate to investors, customers, and regulators that the firm is proactive in addressing
environmental concerns and aligned with global sustainability trends.

There are several limitations in this study that should be addressed. First, the research
focuses exclusively on Thai listed companies, which may limit the generalizability of the
findings to other geographic regions or regulatory environments. Second, the study focuses
solely on GHG reduction as a dimension of sustainability and does not account for how
other environmental or social factors might also influence firm value. These constraints
should be considered when interpreting the results.

Future studies could extend the current analysis by including firms from a broader
range of emerging economies, thereby allowing for cross-country comparisons and a deeper
understanding of regional differences in GHG disclosure practices. Moreover, subsequent
research might investigate the cumulative impact of comprehensive ESG disclosures on corporate
value, rather than concentrating exclusively on GHG reduction disclosure. Longitudinal studies
examining the long-term financial benefits of environmental transparency would provide valuable

insights into how sustainability reporting influences corporate performance over time.
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Abstract

The objectives of this research were to: 1) investigate the ingredients used in the
local cuisine of Koh Samui, 2) analyze the components of local food tourism in Koh Samui,
and 3) identify strategies for promoting food tourism in the Koh Samui area. The research
was conducted using a mixed-methods approach, which included qualitative research through
in-depth interviews with local residents who had lived in Koh Samui for at least 30 years.
The data were analyzed using thematic analysis, and triangulation was employed to verify
the validity of the data. The results revealed that Koh Samui’s local cuisine is diverse and
reflects the island’s culture, lifestyle, and traditional wisdom. The primary ingredients used
in these dishes are mainly sourced from the island’s natural resources, such as seafood and
native vegetables. The unique flavors of the local cuisine highlight Koh Samui’s rich cultural
heritage. Moreover, food tourism serves as a key strategy to stimulate the local economy
and enhance “Soft Power” by adding value to the grassroots economy. This study suggests
several approaches to raising awareness of local cuisine through creative marketing, the
development of food tourism routes, and the integration of digital technology in promotional
efforts. These strategies aim to position Koh Samui as a sustainable and competitive destination

for food tourism on a global scale.

Keywords: Local Food, Gastronomy Tourism, Koh-Samui, Building Awareness
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1) waldiudiu: gatda (nedauds), aene (wgazne), 1i9un (Wesanu), 81t (Fulzsm),

2) fnftuthu; GuAg, Yeng, A, Wusy, sefu, ueu, mialdl
3) ayulwsuazedonna: i (viu), AU3 (Wan), wanlnesey, nelad, uznge
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3) nauary: A, Ui, Y
4) Yamidin: vilnnseaes, ninnae
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Table 1 Classification of local raw materials of Koh-Samui according to sources

Sources Local raw materials

plant-sourced mungmung (bilimbi), law-kor (papaya), mhemng phraw (young coconut
raw materials husk), yuak kluay thuean (banana stalk), lum-teng (midin/ pucuk midin,
noh-tua (large-headed bean sprout), look-riang (nitta tree), khee-min
(tumaric), look-toh-boa (leucaena), look-toh (stink bean), dee-ple (chili,
look-kuea (eggplant), leb krut (polyscias), prik-thai-on (green peppercorn),
ta-krai (lemon glass), ma-kroot kaffir lime), hua bon (root elephant ear),
o-dibb (taro stalk), bon (elephant ear), da-lha (torch ginger), gloy (wild
yam), hua-tue (krateu), yod mueang (cashew apple), look-ching(figs), yanad
(pine apple), care (agasta ), cha-plu (wildbetal leafbush), look kham ttumaric),

noh-mai (bamboo shoot), mung-bao (sour mango)

animal-sourced  moo- thuean wild boan), kai-baan (domestic fowl), kra-rok (squirrel),

raw materials mud-sung (civet), khan-khaw (bat), lan (varanus salvator)

water-sourced hoi-jor (shipworm), sa,rai,kho (seaweed), hoi-grom (round shellfish),

raw materials khi-men (sea urchin eggs), way (octopus), pla-bok (mullet, pla-nha,dum
(osteochilus enneaporos), pra-pram (african pompano),pra-tong (sailfish),
pra-jong-mong (small stingray), pra-seard (talang queenfish), pra-gam-bang
(bumpnose trevally), pra-noan-jun (small scale mud carp), kung-chae-beuy
(banana prawn), poo-ma (blue crab), poo-hin (mountain crab), muek-kra-dong
(cuttlefish), muek-kreaw (splendid squid), pla-khee-nea (sea catfishes)

HaITenuIngUszasAdet 2 WieRnwesdiuszneuvesnsisaiisnBensvissiuimzaye

NAIINMTIATEsTeYAREIR BsdUszne UM STt aBsesiivsuandangingsunis
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imraeiiy nud ewnsiidnvieadisradladensulssmmusnniigaunzaniderlusuneinzaye Ao
ownsUszamingu (dwsn) egslsfinn funuglideyefanuiiuiisenndestuluFesossani
913 flenafimsusuiasulunuamnuweuvesiuilan flvdeya 2 i linanlilunsduntval
Felulufiemadeniuin
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LUNINsALEsINSeuigBsens uwisiasanldifusiedu fdl suniseannuas
U dunus, aunsimuindadoe, imunisaiieussaunisal, wazaunislasunisativayuann
madguarmaentu fayannnisduntuaiiauwiu v 3 ngu wuh Tusasduduissduanudidy
Tuizﬁwmﬁqmﬂé’m Wil mnfinnsananazuuuAadslagSesdduanunlutes axiulain
PUNISAANALATUTEVIAUNUS, wazaunIsassUsEaunisal ﬁmmﬂﬁqm faundumuniswaun
HARSY WagmuNsatuauuAINAIASTLazeNYY AR (Table 2)

Table 2 The overview of approaches to promote culinary tourism

Approaches to promote culinary tourism X SD. Level of importance
1. Marketing and public relations 469 029 Most
2. Product development 465 032 Most
3. Experience creation 469 033 Most
4. Support from the public and private sectors 461 043 Most
Total 466 034 Most

winfinrsaniaifvesnisduaiunisvendiendaeins sunisnatauasyssmdunus
wu:i’lmﬂﬂﬂuwmmﬁﬁaq?{umuism%aaﬁlﬁaLflu%%'maﬁlﬁﬂxLLuumnﬂmammuaaummmﬂﬁqm
fmnAelsnaduaiunisvefisnisematisgunuuresnisdamanias g egslsfinn v 2
suuuvlushumspanauazUssnduiunuindanuddyunniian (Table 3)

Table 3 The overview of approaches to promote culinary tourism about marketing and public relations.

Approaches to promote culinary tourism X S.D. Level of importance

Marketing and public relations

1. Organizing food festivals is a great way to

] ) 478 0.18 Most
promote culinary tourism.
2. Promoting local food through social media is
4.80 0.55 Most
an effective method.
Total 4.79 0.32 Most

IANANSANEN 3 dnudnedy mmz%’alé’iwi’m%a;gau,azifm‘mmuﬂ’uﬁLﬁ'm%’aaﬁ’u
i’mqﬁuﬁmﬁmmgayaﬁﬁmmL‘?;Jul,aﬂé’ﬂmﬁ (Figure 1)w%am'fuLLmuﬁmwimLﬁm@qmmﬁmzagsJ
(Figure 2) Lot lUmeuns aianssuiifentuewnaostumeaysWuddnrieadoiteonineuay
Y1IRNIVIR ImEJﬁmiﬁw&m”?%’alﬁi%UiUIsmﬂﬁuammaiﬂLa'%mmiviamﬁmimwmuéwmalm“am
Felunnufinisvieadioandsemis Yszneulusae mauawumwaumvaw INFINN5A59T IR
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Figure 1 Brochure Topic: The charm of Samui local ingredients that create identity

Source: Created by the authors

Figure 2. Format and content in the e-book on local culinary tourism in Koh-Samui

Source: Created by the authors
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Abstract

This article aims to examine the significance of online businesses and the challenges
accountants face in the digital era, within the context of technological changes that have a
widespread impact on the economy and society. The focus is on analyzing issues related to
the development of digital technology, online business systems, digital accounting systems,
as well as the challenges regarding accountants' capabilities, changes in external factors, and
consumer behavior in the digital era. The study found that online businesses are evolving
rapidly and diversely, requiring accountants to develop technological skills, knowledge of financial
reporting standards, and the ability to analyze data effectively. Therefore, understanding the
challenges and adaptation strategies for accountants in the context of the digital age is
essential for enhancing the accounting profession's capacity to effectively and sustainably

respond to changes in the digital economy.

Keywords: Online Business, Challenges, Accountants, Digital Era
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Figure 1. The 4 Skills of Accountants in the Digital Era

Source: Researcher
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Source: https://acpro-std.tfac.or.th/standard/1
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Abstract

Malai Baan Dontri is a renowned Thai cast gong manufacturing establishment, widely
recognized for its craftsmanship and quality in Thai musical traditions. The production of cast
gongs at Malai Baan Dontri focuses on preserving traditional craftsmanship while continuously
improving metal casting techniques to achieve high-quality sound resonance and clarity. The
use of high-quality brass and tin alloys in precise proportions ensures the durability and
acoustic excellence of the gongs. The meticulous selection of materials and accurate metal
casting are essential factors in creating durable and resonant gongs. Moreover, the continuous
development of the production process enables Malai Baan Dontri to effectively meet the
demands of musicians both domestically and internationally. This article presents the
history and development of Malai Ban Dontri as a key bearer of traditional Thai cast gong
craftsmanship. It explores the production process that reflects both indigenous knowledge
and modern adaptations, and analyzes the social and cultural significance of Malai Ban

Dontri within the context of contemporary Thai society.

Keywords: Cast Gong, Malai Baan Dontri, Local Craftsmanship, Gong Production
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Figure 1. Mrs. Malai Wijittho

Source: Tanarach Anukul
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Figure 2. Mr. Paiboon Jeeraprapan (Chang Tao), Master Craftsman and Head of Gong
Casting at Malai Ban Dontri

Source: Tanarach Anukul
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Figure 3. Brass Material Used in the Casting Process of Gongs at Malai Ban Dontri

Source: Tanarach Anukul
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Figure 4. Preparing Clay and Ash Mixture for Mold Making

Source: Tanarach Anukul
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Figure 5. Shaping the Gong Mold with Precise Measurements

Source: Tanarach Anukul
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Figure 6. The Formation of the Central Core Using a Clay and Ash Mixture, Similar to the
Base Mold Preparation

Source: Tanarach Anukul
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Figure 7. Forming the Gong Knob Using Clay Mixture to Create the Central Protrusion,
Ensuring Precision in Size and Height

Source: Tanarach Anukul
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Figure 8. Drying the Completed Mold in a Well-Ventilated Area

Source: Tanarach Anukul
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Figure 9. Polishing and Lathe Processing to Smooth the Gong Surface, Enhancing Acoustic
Quality and Aesthetic Appeal

Source: Tanarach Anukul
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Figure 10. Polishing and Lathe Processing of the Gong Surface after Mold Removal to
Achieve Smoothness and Shine

Source: Tanarach Anukul
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Figure 11. Applying Lead and Wax Mixture onto the Gong Knob for Sound Tuning
and Resonance Adjustment

Source: Tanarach Anukul
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Figure 12. Fine-Tuning the Gong Sound to Achieve the Desired Pitch and Resonance
Using a Tuner and Traditional Listening Techniques

Source: Tanarach Anukul
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Table 1 Frequency Spectrum of Malai Ban Dontri’s Large Gong Circle

Gong Number Sound Symbol Frequency (Hz)
1 Low Mi Mij 280.7
2 Low Fa Fay 309.9
3 Low Sol Solj 342.2
4 Low La Lay 377.8
5 Low Ti Ti 417.2
6 Do Do 460.6
7 Re Re 508.5
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Table 1 Frequency Spectrum of Malai Ban Dontri’s Large Gong Circle (continue)

Gong Number Sound Symbol Frequency (Hz)
8 M M 561.9
9 Fa Fa 619.9
10 Sol Sol 684.4
11 La La 755.7
12 Ti Ti 834.4
13 High Do DM 921.2
14 High Re Rel 1017.1
15 High Mi mil 1123
16 High Fa Fal 1239.9

Remark : The frequency values presented in this table are measured from the Malai Ban

Dontri’s large gong circle using a high-precision tuner.
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Abstract

This research aims to investigate development approaches for transforming Kelang
Nakhon Municipality in Lampang Province, Thailand, into an age-friendly city where older
adults can live happily throughout their lives, in alicnment with the World Health Organization
(WHO) guidelines. This study employed mixed-methods research design. Quantitative data
were collected from 400 older adults through a questionnaire survey, while qualitative data
were obtained from focus group discussions (FGDs) and in-depth interviews (IDIs) with 30 key
stakeholders involved in elderly development. Findings reveal that the municipality possesses
substantial potential for developing into an age-friendly city, particularly in the areas of
equity and environmental accessibility. However, deficiencies remain in economic security
and transportation. Three key development strategies are proposed: (1) enhancing the
environment and housing to ensure suitability and safety for older adults; (2) fostering
intergenerational relationships, promoting social value, and strengthening economic security
for the elderly within the community; and (3) developing information services and healthcare
capacity to support self-care and community-based assistance. Implementation of the city
development plan will involve four main processes: (1) data-driven operations; (2) grassroots
management; (3) multi-sectoral network collaboration; and (4) sustainable management.

Keyword: Aging in Place, Development of Age-Friendly Cities, Quality of Life of Older Adults,
Kelang Nakhon Municipality
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Figure 1. The Level of Development Needed to Transform Khelang Nakhon Municipality
into an Age-friendly City

Source: Created by the authors
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Abstract

This research aimed to 1) create and develop prototypes of cultural textile products
as souvenirs and home decorations to enhance their commercial value, and 2) transfer
product design technology and innovation to the elderly group in terms of forms, colors,
patterns, materials, and production processes. A mixed-methods approach was employed,
consisting of documentary research, data collection, interviews, focus group discussions, and
questionnaires. The sample included 50 participants comprising group leaders, entrepreneurs,
local residents, and tourists of the Nong Khruea Bun village woven fabric community enterprise
in Phachi District, Phra Nakhon Si Ayutthaya Province. The results revealed that the identity
of local textiles, namely pha khao ma (traditional Thai plaid cloth), includes checkered and
flowing-water motif. Thirteen product prototypes were developed, including bags, cushion
covers, hats, necklaces, and keychains. The overall satisfaction with the new products was
at a high level (X = 4.27, S.D.= 0.42). Moreover, the satisfaction with knowledge, technology,
and innovation transfer among 20 participants was also high (X = 4.32, S.D.= 0.59). These findings
indicate that cultural textile product development integrated with technology and innovation
transfer can promote commercial value and community economic development while

empowering the elderly group with new skills.

Keywords: Product Design, Culturally Inspired Textile, Pha Khao Ma, Technology Transfer, The Elderly
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Development of Culturally Inspired Textile Products to Promote Careers and
Enhance the income of the Elderly Group
- Fieldwork : - Surveys Documentary Research : Design Principles : —
i - Interviews Study of Relevant Literature, - Principles of Local Product Design ‘
- Questionnaires Textbooks, and Research Work - Design of Souvenirs and Decorative ltems
" - Materials and Production Processes
Innovation Data Analysis and Conclusion 1 - Forms, Colors and Patterns
Development ! 3 ..,
and Concept Formulation Concepts and Theory :
Application e bemee- - Community collaboration concepts -
1) Forms, ‘ Eveluntion - Product processing concepts
eolersmnd Creation and Production of of the T m
PattaiHis Product Prototypes New —
- Identity theory
2) Materials “ Model
and Production Compilation of the Final
Processes Research Report
Intellectual Property
Registration
Technology and Innovation Transfer, Utilization, and Academic Publication
Figure 1. Research Conceptual Framework
Source: Created by the Author
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Figure 2. Survey and Focus Group

Source: Created by the Author
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Figure 4. Shoulder Bag Prototype
Source: Created by the Author
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Figure 5. Shoulder Bag Prototype
Source: Created by the Author
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Figure 6. IPad Case Prototype
Source: Created by the Author
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Figure 7. Cap Prototype
Source: Created by the Author
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Figure 8. Necklace Prototype
Source: Created by the Author
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Figure 9. Cushion Prototype
Source: Created by the Author
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Figure 10. Tissue Box Prototype
Source: Created by the Author
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Figure 11. Phone Bag/Cloth Bag Prototype
Source: Created by the Author
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Figure 12. Flower Keychain Prototype

Source: Created by the Author
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Figure 13. Cloth Bag for Glasses Prototype

Source: Created by the Author
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Figure 14. Technology and Innovation Transfer

Source: Created by the Author

3. Myvsziiuanuianeladesluuulndvesndnduanuazauiianelanisdnianssuy
fignaneInn3 waluladuazuinnssuneiuNseaNwUNEnsue

Table 1 Satisfaction of Evaluation with New Product Designs

Satisfaction of Evaluation with N =50
New Product Designs X S.D. Meaning Level

1. Function : Usage
1.1 The product structure is strong and durable. 4.34 0.48 High 1
1.2 The product is compact and easy to handle. 412 0.33 High 4
1.3 The product is simple and easy to use. 4.06 0.51 High 5
1.4 The product proportions are suitable for practical use. ~ 4.28 0.45 High 2
1.5 The product is feasible for actual production and use. 424 0.43 High 3

Total 4.20 0.44 High
2. Creativity and Aesthetics : Color, Pattern
2.1 The design is creative and contemporary. 422 0.42 High 4
2.2 The color scheme is attractive and eye-catching. 436 0.48 High
2.3 The layout and placement of patterns are appropriate 4.42 0.50 High 1
and visually appealing.
2.4 The design reflects local identity and is memorable. 428 0.45 High 3

Total 432 0.46 High
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Table 1 Satisfaction of Evaluation with New Product Designs (continue)

Satisfaction of Evaluation with N = 50

New Product Designs X S.D. Meaning Level

3. Material Appropriateness

3.1 Used are appropriate, aesthetically pleasing, and functional. 4.38 0.49 High 2
3.2 Overall, it effectively promotes occupations and enhances 4.48 0.50 High 1
the income of the elderly group.

Total 443 0.49 High
4. Production Process
4.1 The production tools and equipment are complete and 4.14 0.35 High 2
easy to use. 410 030  High 3

4.2 The production process is simple and not complicated.
4.3 The Overall product design and development effectively

promote occupations and improve the income of the elderly 420 0.40 High 1
group.
Total 4.14 0.35 High
Sub Total 4.27 0.42  High

NP7 1 NguFIeg1s $1uu 50 AU WU ranisUsiiumiselaseguuuulyl
YoawAnAusiEmeNITTaLsTII (F19128) InmsysanmsuianssusugULuy #du aanane Jan
wagnsEUIUMINARTeia MY <sunguverumihthunuesaioysy suavuenila sunead
Jarianszunsaieyse lnen1msiu danuianeladesuuuulvsiveswdnsdueia danuianelegly
Seeuann fieade 4.27 (X = 4.27, SD. = 0.42) wazs1ete fanuiianels d1udi 3 Ae “Jan” Ay
fiawelaogjszsiuann fawade 4.43 (X = 4.43, SD. = 0.49) uawte 3.2 MdTanmdnuas Tanselunswan
Hamnean denndesiuanfifluiuiideléd (Table 1)

17/ Parichart Journal Development of Culturally Inspired Textile Products to Promote Careers and
Vol. 38 No. 4 October - December 2025) Enhance the Income of the Elderly Group, in the Ban Nong Khruea Bun..




Table 2 Satisfaction with the Organization of Activities to Knowledge Transfer, Technology

and Innovation in Product Design

Satisfaction with the Organization of Activities

N =20

to Knowledge Transfer X

S.D. Meaning Level

1. Instructor Preparedness

1.1 The instructor was well-prepared. 4.55 0.58 The most 1

1.2 The instructor effectively transferred technology and 453 0.59 High 2

innovation.

1.3 The instructor explained the content clearly and to the 4.45 0.53 High 3

point.

1.4 The instructor used appropriate and easy-to-understand 4.45 0.53 High 3

language.

1.5 The instructor provided guidance and answered 441 0.54 High 5

questions effectively.

1.6 The training materials were suitable and relevant. 4.20 0.68 High 6
Total 4.43 0.57 High

2. Place / Time / Food

2.1 The training venue was clean and appropriate. 4.24 0.66 High 3

2.2 The audiovisual equipment was adequate and functional.  4.16 0.64 High 4

2.3 The training duration was appropriate. 4.54 0.49 The most 1

2.4 The food provided was suitable. 4.39 0.66 High 2
Total 4.31 0.60 High

3. Participant Learning : Knowledge

3.1 Knowledge before the training. 4.04 0.76 High

3.2 Knowledge after the training. 4.45 0.53 High

3.3 Ability to correctly select appropriate training materials 4.41 0.54 High

and tools.

3.4 Ability to explain the training details. 4.24 0.66 High

3.5 Ability to synthesize ideas for systematic work 4.40 0.56 High

development.

3.6 Overall satisfaction with the training program. 4.58 0.55 The most 1

Total 4.35

0.60 High
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Table 2 Satisfaction with the Organization of Activities to Knowledge Transfer, Technology

and Innovation in Product Design (continue)

Satisfaction with the Organization of Activities N =20

to Knowledge Transfer X S.D. Meaning Level

4. Application

4.1 Ability to apply the acquired knowledge in practice. 424 0.66  High 1
4.2 Able to disseminate and transfer the acquired Knowledge 4.18 0.65  High 3
to others or the community.

4.3 Able to provide consultation or guidance to colleagues. 4.20 0.68  High 2
4.4 Confident and capable of applying the acquired knowledge. 4.20 0.68  High 2

Total 4.20 0.66 High
Sub Total 4.32 0.59 High
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SD. = 0.57) uazd 1.1 vasdnumasiuduazamumiouvesinensiemiuiuas faggunsaisina «
wazanIanaulangAufeIN1TURIYN YL MULWIAANTSTd LT vesnuneluyLyy A
waiﬁ]ﬁszﬁumﬂﬁqﬂ fiAade 4.55 (X = 4.55, S.D. = 0.58) (Table 2.)
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Abstract

This study aimed to investigate the relationship between ethical behavior and
performance outcomes among village committee members in Rattaphum District, Songkhla
Province. A quantitative research methodology was employed. The sample comprised 265
village committee members selected through stratified random sampling. A structured
questionnaire was utilized as the primary data collection instrument. Descriptive statistical
methods, including percentage, mean, and standard deviation, were employed together with
Pearson’s correlation coefficient and simple linear regression analysis to examine the association
and predictive power of the variables under investigation.The findings revealed that the
correlation coefficient between ethical behavior and performance outcomes was positively
significant at the .05 level. Ethical behavior was found to have a statistically significant effect
on performance outcomes at the .05 level. Specifically, ethical behavior was able to predict
42% of the variance in performance outcomes. These results suggest that an increase in
ethical behavior among village committee members leads to improved performance outcomes.
Therefore, the Department of Provincial Administration is encouraged to organize recognition
programs to honor committee members who demonstrate strong ethical conduct as a means

of fostering positive motivation and promoting sustained ethical behavior.

Keywords: Ethical Behavior, Performance, Village Committee

(i:Y4 Parichart Journal Ethical Behavior and Performance of Vilage Committee,
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Table 1 Demographic Information of the Sample of Village Committee, Rattaphum District,

Songkhla Province

Demographic Information Percentage
Sex:
Male 63.02
Female 36.98
Generation:
Generation Baby Boomers (Born between 1946-1964 [B.E. 2489-2507]) 7.55
Generation X (Born between 1965-1979 [B.E. 2508-2522])
Generation Y (Born between 1980-1997 [B.E. 2523-2540]) 52.45
Generation Z (Born in 1998 or later [B.E. 2541 onwards]) 33.58
Level of education: 6.42

Below upper secondary / vocational certificate

Upper secondary / vocational certificate 24.15
Diploma or higher vocational certificate 35.10
Bachelor’s degree 20.75

20.00
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Table 2 Pearson’s Correlation of Ethical Behavior and Performance of Village Committee,

Rattaphum District, Songkhla Province

Variables Ethical Behavior Performance
Ethical Behavior 1 0.762*
Performance - 1

Remark : * at the .05 significance level
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Table 3 Ethical Behavior Affects Performance of Village Committee, Rattaphum District,

Songkhla Province

Variables Unstandardized Coefficients Standardized Coefficients t p
B Std.Error Beta
Constant 1.040 .168 6.207 .000*
Ethical Behavior 749 .039 762 19.058 .000*

R2 = .580, R’adj = .578, Sig = .000

Remark : * at the .05 significance level
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Abstract

This study examines the relationship between organizational characteristics and tax
planning, as well as the relationship between tax planning and the performance of listed
companies on the Stock Exchange of Thailand. The population consists of listed firms across
seven industrial sectors, excluding financial businesses, trusts, funds, companies under
rehabilitation, and those listed on the MAI. A sample of 270 firms was selected, and secondary
data were obtained from annual reports for the year 2021.Descriptive analysis reveals that
the average ETR is 15.10, TAX/ASSET is 0.27, and TAX/CFO is 0.01. Multiple regression results
indicate that the resource, agriculture and food, and industrial product sectors exhibit a
negative relationship with the ETR, while the resources and services sectors show a negative
relationship with TAX/CFO. Firm size is negatively associated with TAX/ASSET. Moreover, ETR
demonstrates a negative relationship with firm performance, whereas TAX/ASSET shows a
positive relationship. The findings suggest that effective tax planning can enhance corporate
performance. Regulatory authorities can apply these results to design targeted tax incentives
for specific industries, while firms can use them to develop tax planning strategies aligned

with their organizational goals.

Keywords: Organizational Characteristics, Tax Planning, Firm Performance
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Hhuedasiiolunsuimsmls (Earnings Management) Lﬁ@lﬁmsqLﬁmmsﬁwuwamauLmudauﬁ’mm
fuims wu Tuause s Tussiuimsiingnivdiaunarlsysss1d Guhlimsussvdnneianiu
lilsasanssuatuaniiuviosslussozenn sunsevisorsaiunudesdidferusosuuniuainnns
gnasiaaeulagnsuasiminslueuinn

3.2 nnuiiildnulaides (Stakeholder Theory) Ing Freeman [32] Lauad104Ansazanse
ogogedafulifesainsauganazmevaussaudessvesiidiulsideynnaulsiamzudiiiony
Tunmsmaunundnguiiivesihmsdiszadlilddesnisansunuusiduauiuiaveudedsa
(Social Responsibility) tasainaSaeninensisgluliianussna fadulsslowdseri
duldiFennine fedunsmasunifernadaratauddasnsatuliduldidondusug nudid
dnlfedliiuimeinauladumdfonsadaugassriensmeuauesioruiresnisansiuy
funsuanseuiuiinveusedeny wasdidulidongudug esnuanuduiusfiauazaiis
mudadulvunednsluszezem

3.3 ¥ AUTaUsIIU (Legitimacy Theory) Ine Suchman [33] deteensiifonnas
fudany uazdonihdonnadlvidisalae B iveusongune Insmsnausundazegmelsingsuideu
wdninas wagdsmsiinguineiivun Fsienisazdesufimuedrsgniuiiodundnuseiuiy
osdnsanunsnsiwegroluludean uaraieeudoiiiliuminasmuhiuilfamuiuasligyme
BnvadsldunanauunuTINnIsaIuiIe MsnusuBBesnuliargnngvane forafitesius
AIUYEUSIIU (Legitimacy Gap) ¢ tiesnndnsennueanivesdinu Tnedseuaanisliuiem
fiflilsgesessremEmdusssuitesuiaundszine mwmauhmum‘wmEﬂquwgumlﬁmLm
msanduyulisiigausdunsdadladanagnsidesinsansswimaUsslosinenisiussesdu
fusumuszszeilerafistunnnsgydoanulindasssarnuveusssuandsay dediauddy
oM NdsTuv0I0IAng

4. nFRULWIARIUNSANY

mu’s%ul,ﬂuﬂﬁ’swmﬂimm (Quantitative Research) FYANUANTDULUIANNITIVY

¥

Tneiiseazidunsall
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Organizational Tax Planning Firm Performance
Characteristics

- Firm’s size - ETR - ROE
- Industry Type
- Age > - TAX/ASSET - ROA
- Type of Audit Firm
- TAX/CFO - EPS

- Ownership

Figure 1. Conceptual Framework

Source: Created by the authors

I ad a o
ITEUYUIBTNITIY

1. Uszng As Ussmaamzleulunaiavdnnindurislssmelng 7 nquamamnssu lasu
NAUEINANITRU NAF NeImnu U%@’mﬁagiwdwﬁuvjmiﬁwLﬁumu uazuIEnieglungu MAIflesan
Fnuwazmsiiiuanuuansisanuislaeyily fdwau 501 U [34] nquseenedildlunisinu
dun U3niifiseusveznayTauanTui 31 funau inanssuiunuduiilssuu 380 U3

2. indesilefllumaifudeya iWunsemwimsdaiananmsmummnssunssuluein
Taodinsiasudsianisned 1 (Table 1)

Table 1 Measurement method for variables

Variables Measurement method Previous
researches

Organizational Characteristics

- Firm’s size Natural logarithm of total assets [25]
- Industry Type Dummy variable of industrial groups (0,1) [34]
- Age Age of the firms from the date of listing [25]
- Type of Audit Firm  Dummy variable (0,1) 1= Bigd (KPMG, Deloitte, PWC and EY) [26]

0= Non - Big 4
- Ownership Proportion of the top 3 shareholders to the total number [30]

of shares registered and fully paid

Tax Planning

-ETR Corporate Income Tax / Profit Before Corporate Income Tax [30]
- TAX/ASSET Corporate Income Tax / Total Assets [30]
- TAX/CFO Corporate Income Tax / Cash Flow from Operating Activities [30]
AWALWUSSKIWATUANUIUEODANS MSIWIWUMD lazwanscuau NsarsuSIa jPly
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Table 1 Measurement method for variables (continue)

Previous
Variables Measurement method
researches
Firm Performance
- ROE Net Profit / Equity (7]
- ROA Net Profit / Total Assets (7]
- EPS Net Profit / number of common shares (7]

3. mafusurtoya M53seiliteyaniogd (Secondary Data) Fdlédeuanangu
JeyavawaevanninduisUssmelne Tnaiumusmanmenulssdit (Wuu 56-1) Ussd it we. 2564
4. mylwsziteya afaildlunside udanideiiununadoyaiouiesudia
Foyaudinseyt Tagldadfidmssaun fio Auede Jovas uarnaauaNNAgIUFIENTIATIEY
ANEANBELTINY (Multiple Regression) naumINensaised
4.1 ANUANTUSIENINIANEN YL IANTAUNITINALAE
ETR = BO+B1Size+P2IndustryType+B3Age+Ba4Type of Audit
Firm+B50wnership+€&
TAX/ASSET = B0+B1Size+P2IndustryType+B3Age+B4Type of Audit
Firm+B50wnership+€&
TAX/CFO = BO0+P1Size+B2IndustryType+B3Age+B4Type of Audit
Firm+B50wnership+€&
4.2 ANUANRUSIENINNTINUN BaHAN SA TN

ROE = BO-B1ETR-B2TAX/ASSET-B3TAX/CFO+E
ROA = BO-B1ETR-B2TAX/ASSET-B3TAX/CFO+E
EPS = BO-B1ETR-B2TAX/ASSET-B3TAX/CFO+E

dyUna
nnmafiusmndeyaveanguiiegisdiuiu 380 U3t usilosnniideyadifieninund
(Outliers) 913w 110 US¥n yhlvdideyansnded msumslasenduim 270 USEn NaaNN1s
Ansgvideyaidudsil
1. foyarialy nud visanlvaiAunindsan 8,000 Suumiuly Gesar 40.00) aglu
nauuINIg (Feeag 21.50) enemsaniuny 11 - 25 U Gesay 34.80) ldusnsdninauaeudaydlu
nay Big 4 (Gogar 67.40) wardndumsnszandvesiteruselg 3 dduwsn Sevay 40.00 - 59.99
(owaw 45.40) uonNENUIIALRREYEs ETR 11U 15.10 TAX/ASSET winffu 0.27 TAX/CFO

WINAU 0.01
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2. MINAFDUANNAFIUAIENTIATIREALANDEITINY (Multiple Regression) FsliiiAsnes
Multicollinearity Problem saen1sitasizsanduiiug (Correlation Analysis) WuANANEURUSUD
FuUsHUsEIINg 0.006 - 0.590 FedlAnAuduriusiionndn 0.80 asrvaeUMIIINUIIYBTRYAMY
Histogram Waw Scatter Plot wu31 YeyaiinisuanuasvedlndiAgawuuund wazvhnsvagdeudouly
auduusveshuUsdaselngldreneiveseundsusiu (VIF) Sdndaus 1.062-1.757 asn
5 wazAAuAAMABUBUEEY (Tolerance) Trdaust 0.569 - 0.941 Fafielaisinin 0.2 Sefudu
IghnsfnuniflaiiAn Multicollinearity Problem [41] Swnaeuauufig uieds Enter fanaadi 2
(Table 2)

Table 2. The relationship between organizational characteristics and tax planning

ETR TAX/ASSET TAX/CFO  Collinearity statistics
Variables
t Sig. t Sig. t Sig. Tolerance VIF

Constant (a) 6.886  .000 -6.637 .000 -1.316 .189
Firm’s size -1.950  .052 -3.290 .001** -1.716  .087 677 1477
Industry Type
1) Agriculture and food -2.578 .010* .648 517 -376 .707 622 1.609
industry
2) Consumer goods -231 817 575 566 -560 576 .740 1.352
3) Industrial product ~ -2.266 .024* -1.007 .315 369 .712 569 1.757
4) Resource -4.102 .000** -1.782  .076 -3.437 .001** 660  1.516
5) Service -1.923 056 .151 .880 -2.275 .024* 588  1.701
6) Technology -316 753 -270 788 -1.236 .218 732 1.365
Age -565 573 132 895 237 813 856  1.169
Type of audit firm 1.245 214 1919 056 210 .834 709 1411
Ownership -1.355 177 -975 330 -.647 518 941 1.062

R=10.324 R=0312 R=0.332

R* = 0.105 R*=0.097 R*=0.111
Adj. R* = 0.071 Adj.R*=0.059 Adj. R* = 0.073
F = 3.045 F=2522 F=2970

Sig < 0.001b  Sig < 0.007b  Sig < 0.002b

*P<.01,*P<.05

INANT199 2 (Table 2) WU YWINBIANS Ussavanaminssungumalulad usn1s duen
gulaauslaa o1gmsaniiueu Yssinndinsuasuln® dadiunisnseandvesytionu lufiaanw
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UG ETR Uazgnavnssunguinunsiazanamnsstamis walulad niwens usnis aumm
geanvnssy aumgulaauilng enenisanliueu Ussanduinnuasutn® wazdndiunisnsyandm
vosievu lifianuduiusiu TAX/ASSET $30f4 111A09ANT UssinngnanvnIsungununsuas
gnaEnIsNeNT walulad Aurngnamnsy Fumeaulnauilam 91gnisaniuau Ussiamdnineu
aeulny? uavdndiumsnszyndvesiiieviu lifianuduiusiu TAX/CFO sglshimunantsfinyinudi
NAUNTNEINT NFUNYATUATERAMNTINDMIST Wangudumanavnsuilnuduiusidsauiv ETR
(wennseillitenay 7.10) uazrunesrnslinuduiugidsauiu TAX/ASSET (wernsaildfesay 5.90) 53wt
Usenyemanvinssunguningns waeuins danuduiudideauiu TAX/CFO (nensalldsesas 7.30)

3. MINPFBUANLFUNUTTENINMTINRUAERUNaN1IALTLNYeIUS ¥nannziDauly
manAnanTsNEWitUsTnalne niA1zei Multiple Regression ¢e/33 Enter sasnsnadl 3 (Table 3)

Table 3. The relationship between tax planning and performance

ROE ROA EPS Collinearity statistics
Variables
t Sig. t Sig. t Sig. Tolerance VIF

Constant (@)  24.156  .000 29.859  .000 9.208 .000
ETR -12.501 .000** -13.937 .000** -5.256  .000** 704 1421
TAX/ASSET 16.655 .000%* 21.806 .000** 5904  .000** 592 1.688
TAX/CFO 015 988 -254 800 -479 633 .608 1.646

R=0.779 R = 0.847 R=0.412

R*= 0.607 R*=0.717 R* = 0.170

Adj. R*=0.603  Adj. R°=0.713 Adj. R* = 0.159

F=123.787 F = 202.376 F=16.333

Sig < 0.000° Sig < 0.000° Sig < 0.000”

*»*P<.01,*P<.05

NANST 3 (Table 3) wud1 TAX/CFO laifiaadusiusfunanisedusy s ROE, ROA
uay EPS uinan1sAnwmudn ETR druduiudifsauiunanissidunuis 3 §1u egeifoddy
YeaBAnsEEU 0.01 WonaNTifnudn TAX/ASSET SnuduiudiBeunnfunanisddiuey w 3 du
WitlszsunsesuteALLUsUTILYE ROA anansnesungliasan (Fevay 71.10) sedasu1fe ROE
($euay 60.30) way EPS (5oway 17.0)

N158AUIENA
namsAnuldunnnsiengiansoasUuareiusenanisinwmaingusyasd dall
1. ANUATUSIENINAMAN YUEDIANTAUNITINUALANY NaNISANYINUT YUIABIANS
Uszinmananvnssunguwmalulad usnis ausgulaauilaa engnsaniiua Ussimdrdinauasy
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Uyl dndumsnszaninvestfiioiu liflmnuduiusiu ETR nafiléfuaenadaariu (25, 27-28, 30, 35]
e UsELANERANVINSTUNGUINENTLAZENAMNTINEMS nalulad niwens UIN1s Aurgnannnssy
duangulnauilnm engnisaiuau Ussinndrinauaeulngd wardadiunisnszandivesyiieu
Taifiaudaniudiu TAX/ASSET nafllsiaenadeatu (27, 36-38] suufisvunnesdng Ussinngmanvingsu
NAUNEATUAZRNAINNTINEIMT WiAlulad Fudgeaivnssy udgulnauilan 91gnisaiivaiu
Ussndtinauaeudayd uazdndiunsnszandvesiiionu lifimnudimiusiu TAX/CFO wailld
Suaenndeartu [30, 36] Fsonaiflesnainesdngsineg UftRnungrnewasulsunenSiedendai
Foil msnaunuldlauandieiy wdndadiunisnsgandivesdfeuazdwmanenisdndula
Lwiﬂ’mwLLNum@mf\]gﬂﬁmumhaﬂa%’a?ﬁuﬂ i Ulgu1809ANT vﬁaﬂ’]’ﬁﬂ?ﬂm@ﬁmmmmauaﬂ
wiUssandinnugeuadlilddmalaenswonisnunund ewwmilsuienisneunund
gnagnimualagAmNTINNSSeR U sINNNT egtlsiinunants@inymud Ussvgaamnssy
NAUVISNEINT LNUATLAYERAIVNTIUDMNS wazduAIgnaIvnssy dauduiusideauiu ETR uans
Tiduindlunduanamnssusnariisnnaiuiaiehningudu fwemasiounsliansusslon
NNAY pEaIUTEAVEAN W NAamUITELAEITRIL MSRIRTMIANESANST Tnsamenguinuns
LATgAEMNIINDMS WagninensiiugnanmnssugnsmanivesusemadainldFunsatuayu
Frunn@ aonndestu [35] waruinesdnsdiauduiusiBsausu TAX/ASSET aenndasiu [30] tail
madeananfanmsunelvgilasasednsitudounariivuliuivgldsunsnsaaeunaynns
ifuguannifanlide feassnns faseaeutiad viethamu mnfanisrusuniSinamain
p1AANANIENUA LAY Tteides nwdnual wasaranidedle wagnsiinanisiianlienianis
wnagazvieuisilsnnmsduiunuiinniedenaidumlifansuunelvgfnsnunundides
ninfamsvnadnudnafilddaudaiu (22, 26) uaﬂmﬂﬁﬂixqumammim&jw%’wmﬂs waznau
Uin1siinnuduiusilivauiu TAX/CFO uansbiiiuinnssuaiuanainnisaiidunulunuimsessau
e lnsgnamnssumsnensidunguidnelduasmlsge Jausagelalunislénagndma
mieannseiiuiods sufgnamnssuuinmsiflassaemldaneiidanguidive sy
MBUANANgAAMNTTUDY

2. ANUENITUSIEMININ3MNUN B URANIALEUI WU TAX/CFO hifianuduniug
fukanssuiuaniiain ROE, ROA uax EPS iilanailosnmemausunifioiiunszuaiuan
avsonmeiiiunuonrllldtsiuugmamsduiun faitadedug enafinansenuannn wu
nsdnn1snelueddng Use@vsnmnisudn nsuimssunu nslddunindlunisadselduazils
viiomsAsundadassainanensiu Wusu smfensnsuwun S TAX/CFO analslldazyiou
famstanism@vamunvesesing wansinuitldsuaanndosiu (6, 91 usdnudaru (7] oghdlsfio
HanTsANLNUI ETR SenuduifusiBeauifu ROE, ROA uas EPS namfaifioussnd ETR g3 U3t
FostenBlusziuiigs dmalinamsdiiunuanas Samnansnsaannszn 8l Uisndlsnniu
whostrsznFluduauiigeiu visnisenaldnagnslumsanniszndsufnislifvsuslond
namSiloan ETR mamiﬁﬂmﬁmmaaafﬁmalﬁm"’gwqwﬁ;:iﬁdauléﬁﬁ& [32] AuTEeinsdnass
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yinenssEiensemElriuaznsaiwaneuwliEReTiu MU SNz atIsaig
aunaszriamaUstlovivesifievuiunnusuiinveusedsau safamsdudumsnausunSiduly
mungrnessaenndesiunguiaureustsu Seeliuisninmarniidete wagamueustu
dedsnuananuidssinudeideauaznsgnasiaaey nansAnwiiild Sudenndosiu [7] usdnuds
funansAnw1ves Thanjunpone & Dechsiri [8] waw Tackie et al, [10] fiwuin ETR finanudusius
WUINAUNANITANLLIUIIY W6 Aroonrat et al,, [7] Sribunruang & Sutthi [9] wag Laewprapa et al,,
(13 lainuanudiiugsswing ETR fusanisdiiiueu uendininansdnusmut TAX/ASSET
Tanuduwusideuiniu ROE, ROA wag EPS ynusemil TAX/ASSET e U IMnseAns
megnsfivszdvsnm aunsandununSilisidunaslivswennsiflmAnysslomigagn dualy
wanmsediunuvesiamsity waflldaenndostunauifum 31 lasmsiansnszmdetneseuney
warilUszansnn sstigandymanudaudsseninsfuimsuagiion wmszhusmsannsoasiewa
nouwnilvidiioviulalagliaziiangane nan1sAnwiaenadesiu [6-7] uidaudeiu Sribunruang
& Sutthi [9] uaz Thanjunpong [11] 7inu3n TAX/ASSET Sanuduiudideuiniu ROE
3. ToauBluY
3.1 ToauauuglunisumanIdeluly

1) F1Aninis wadldsunnnsnwdatuayunguiduu Senanfelyman

inudsszminagffevunaruivns feenadsrasiomsdndulalumsnausumiiielinanisduiunu

Y 9
=2 ava

At wasnguididnliids FamuinsnuwunSdmadenansiiivauiaunsaaissslov
Tifugfidulfdeioun uazdaduayunguiianuvousss TaensmusunSilusdlaazdel
ansndnwAIeUsTIILarauiTesure sl dsuas densl ARty
2) fUNMTUIING

(1) mamsfinymuinuinesdnsdiauduiusidsauiu TAX/ASSET drduosdng
yunlngimsnszninimsnasunfinniiuluenadesiedeideuaznsnsivaey wazasuiy
NagNENNNElYaNAaTENINNTaNNNTENTBLAZ NI NBIAIINYOUSTINNNEIAN NTUATININTAIS
PONLULINAIMSMElReMlsianmuumnmessrinauSenuwelaguasian wu msnumuansusslod
ysmsrlvgluniuly Wetlestuniadenddiiuauens uenaniihamuannsadoyai
Dudaamsiansanulovisndvesudving mseuinesdisfiunan1seniiuny uafd
AALAENINNNINTIIAB U BUATUTINAFUFUANATEUSTTI BeenvdanasioyaruIshiluszeren

(2) HANSANYINUIUTZANGAEMNTTUNGUENEMNTTUNTNGINT INUATUAY

a v P

QNANNTTUD WS Uazduanannssy JANuduiusEauAy ETR Sauianguenavnssunsnens
warusMssianuduiusiu TAX/CFO laensuassminsmsiiansanivunansuselovimnanidamne
gnawnss warlidutoyalunsmausufenumofnssunsmeusunSlunguanannssumand
uiwaenannindgasdeasuaulussladiund menisivusliuientameteyanidlu

Fe9ulsEant Weadanudeiuwntnawu uagliinAuaunaseninnsauasunIsamuiu
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nstesfunsgadeseldnd dmsuiinamuannsnhlulifinsanaudswunslunisamu
Tugnanmnssuinanil
(3) wan1sAnw Ui ETR fnnuduiusiBsaufiunanissuduany wn ETR o
(MaunuBge) desalrimanisdiusugs fafuguimsananssiwadlulilumsesnuuunagns
nsmauumMSiofiusamasiiunuaradseruiaeldliifevu uenanddnamuannsold
TunsUssifiuaruannsalunmsadsmaneuunuLaznan i iunu uonanimutn TAX/ASSET
fanuduius@uiniunanisaiiueny waasiussnausaaiamamnlsnnnislidunindedied
Uszdnznm fuimsusenannsalfiluwumdunisiuanagnsnisamuuiasnslinsussles
@ ifloadsaugaszrininsdeaSimnzauiunsifiumansiiduau lnganzeg1sbenns
14 ROA WuidTaiflefamunanssnuvesulovisnSeusyansnmlumsliauninduasnarils
vosuF flosanidusat Tafifinansenugean
3.2 Tauauurdmiunsiduluowian

1) slitiadudun 7l Wy audnuazvssnaznssins msffuguaiants vienIw
anansolunsvinsils s saufemslisd innsneusun1@8u wu Book-Tax Difference (BTD)
y3a Cash Effective Tax Rate (CETR) iilellduamsfinuniidnauinniy

2) mafiumiuussu Tassaiafunu mnudsmnansiu uazmsmiuguaians
dieosunenalneanuduiusseninmsmauunSuagianisdidunlddaaunniy

3) 3ﬁ]’aﬁwuiﬂﬂﬁaa%’wqmmuﬂﬁiuﬁmaﬁiaﬂ’mﬁaﬂﬂa&mﬁ’ﬂﬁ’muwum@ Ui
msnyTouiisuddnserinagramnssu iednwindediddaseaine wy dnwargsia nszua
Ruan ¥310IN1TANETNINAIATY dNasengAnTTUNITIURUNTaEls

4) nssusmdeyatonzl wa. 2564 eslianansaazvioufinisAsundasly
srpveTeransEnUTINNUABuLamAssgie adselumsiiudoya wu iiudeya 5 U wie
10 ¥ wazms s nsinzsinudutusisn1sdu wu Panel Data Analysis W38 SEM

AnAnTIuUIENA
YDUDUAMANLUINTTING Wnivesewelulagsvusnanside talrinsatuayunuide
Julszanatuselausednd wea. 2565
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Abstract

This research article aims to create a learning ecosystem through the development
of the Pak Phun Local Fisheries Manual using a qualitative research methodology. The process
involved document research, observations, interviews with local fisheries leaders and
community sages, focus group discussions, and brainstorming workshops. The designated
learning sites included the Pak Phun local fishing community, Pak Phun Canal, mangrove
resource areas (Amazon Tunnel), the Pak Phun estuary, the Pak Phun Local Fisheries Resource
Conservation Group office, and the Fisherman’s Happiness Market. Findings reveal that
knowledge management through the creation of the Pak Phun Local Fisheries Learning
Manual plays a crucial role in building a learning ecosystem and serves as an essential tool
for establishing a community learning space. This space enables local fishers to share their
knowledge and experiences. The manual highlights key aspects such as Pak Phun’s marine
resources, the history of its fishing community, local identity, commmunity organizations, and
conservation activities. Furthermore, the manual development process nurtured the emergence
of 45 local fisheries learning managers - leaders and members of the conservation group -
who collaboratively proposed strategies to strengthen community organizations. Their efforts
aim to sustain ongoing conservation initiatives, reinforce local identity, and enhance marine

resource management.

Keywords: Local Fisheries Manual, Learning Ecosystem, Knowledge Management, Pak Phun

Local Fisheries
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Figure 1. Brainstorming for Developing the Pak Phun Local Fisheries Learning Manual

Source: Created by the authors
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Figure 2. Learning Manual on Pak Phun Local Fisheries

Source: Created by the authors
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Figure 3. Summary of the Process and Guidelines for Creating a Learning Ecosystem in the
Pak Phun Local Fishing Community

Source: Created by the authors
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Abstract

The purposes of the research were to 1) investigate and analyze the problems of
natural resources management of the community in Mae Usu sub-district, 2) investigate the
patterns and factors affecting the community participating in natural resources management,
and 3) explore the approaches and patterns of natural resources management appropriately
for sustainable development in the community. This research seemed to be qualitative research.
Data collection used in the research consisted of secondary source and field data. The informants
contained 60 people, and the researcher focused on the methodological triangulation for
collecting data. For analyzing data, descriptive writing was used in the research. The findings
of the research indicated that: 1) the main problems in natural resource management of
Mae Usu sub-district comprised forest encroachment for agriculture, illegal logging, ineffective
water resources management, inappropriate land uses affecting, degradation of resources.
Moreover, government policies such as reserved forest demarcation and development projects
may lead to rights restrictions of the villagers for resource utilization. However, 2) the community
played important roles in resources management that gathered together to conserve the
forests and develop water resources, to use local wisdom and cooperate with public sector
and non-governmental organization. The factors affecting participation consisted of the
economic status of the community, support from external agencies, and government policies.
3) The appropriate approaches to sustainable natural resources management should emphasize
community participation, land management in a balanced way, natural resource conservation
and economic development that should be eco-friendly based on the community-based
management or collaboration with the government, community and private sector.

Keywords: Community Participation, Natural Resources Management, Mae Usu Sub-district
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Table 1 The Problems of Natural Resources Management of the Community in Mae Usu

Sub-district
The Impacts on the
Problems Conditions of the Problems Community and Natural
Resources
1. The utilization and Forests in Mae Usu Sub-district Deforestation and biodiversity

conservation of forest were continuously encroached for  continuously increase, and
resources agriculture or farming and forest resources are indeed
constructing a dwelling. The needs  declining. Some forest
for wood for household uses and  areas lead to the conflict
sale increase pressure on the between the villagers and
forests. The government policy for  government officials that
designating a national reserved have an effect on forest
forest overlapping the arable areas restoration.
of villagers leads to the confusion
and conflict.
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Table 1 The Problems of Natural Resources Management of the Community in Mae Usu

Sub-district (continue)

The Impacts on the

Problems Conditions of the Problems Community and Natural
Resources
2. Water resources Water management for agriculture It causes water scarcity in
management and consumption is unsystematic, some seasons. Water is
and unpredictable weather and insufficient for consumption

climate changes cause water levels and agriculture that affects
that are decreasing. Water quality is health and quality of life of
destroyed by agrochemicals the villagers.

and municipal solid waste.

3. Land use and soil Monoculture farming and the use  Soil degradation affects
degradation of chemicals in the areas that have sustainable agriculture in
a slope affect soil degradation and the long term and causes
soil erosion continuously. a reduced vyield. Moreover,
the community has to face

economic risks and food

security.
4. The impact of The mega-projects such as road The way of life of the
development and a construction projects and tourism  community changes.
government policy. projects lead to the declaration of Some villagers face a
protected areas and affect the significant loss of farmland,
rights of villagers for resource and the environment is

utilization. Economic changes lead  changed. Some careers
to resource dependence. change to do other career
activities affecting natural

resources.
5. Factors affecting Community problems such as the  Unsustainable resources
natural resources lack of resources management management, villagers’ less
management. knowledge, cooperation, and participation, and social

participation, and external factors  and economic changes that
such as laws and policies that don’t affect the way of life and
benefit to the way of life of the community sustainability.
community, resources utilization for

commercial benefits and social and

economic changes.

(PEd Parichart Journal Community Participation in Sustainable Natural Resource Management:
Vol. 38 No. 4 October - December 2025) A Case Study of Mae Usu Sub-district, Tha Song Yang District, Tak Province




asannigmnisdanisnineinssysumdvesurulusivauies uandliiudadym
védn q MAstuluiud vesunsimdnernsals 1t 7 wazransznuINUleueniasy Jaym
wianfaerteudsaruimelunsamuddureminensssauni Inefisandondel

1. nslduaznnseynEninensinls lushvawiog Ulignyngnuitethlulivinsinuns
uazai1eiiogordeetseiilos anwsosmsldiifielfluaiiFounasdimieairsusanaduseti
ulsnnevesssiitmuaathanuunesiudeuuiuiiAure st silfAnanuduauney
Fodouds dwmalituiitranasuasinmudpudsswihussmeuiudmingsy anmsdunivel
“ynnsnzidaiiuinsadtuhaaunielu sould i unnsas fdemeansnzugn
usuauAvgnluneuuds” (aumwmwm%mu 20 QuANTIUS 2568)

2. nsdanIsuineansih mimmiammsmLwamimwmuauaﬂimluLﬂuivw Usgnau
fuganafinsunuasnmsUAsuuasanwafienna viliunasinanas aunimhdsgnihansann
asinfenainensiarvesdnyumy dmaliAnnnzananaaumiiluunggnia wasthiimaels)
deanedmiumuiesmsiiuguresssyvu wunisluumaununngu “dhlusiieanasynt vili
ynTasI8es U 1h 9 nuaIun TS (Funwalvnathy, 14 Suney 2568)

3. msldfinunazanudenlnsuvasiu AufinunslugusugnldesradududeiBinuns
Bafeuaznisfianmaniiogieoiion itelildnanangdluszerdu uiinanssnusofuasioty
ogednlau ugeydemnugauanysaiuaziinnsimaevemihiu vilnandnanaasiiuni
Hosronnutunsinuonsvesmuy mnmsaumnngiiuiiipmuaziiouiias freusuiFesnis
yunumsuuudBuliturtu uwivansaudinaiinensiuisnnsnandnssozduini e
ynthuesfiseniuindndudesiomasiaiifiolildnandn wihnaziindudenlnsuamnd luyy
uowaudmihilsy Jymaudesanwiilinsinnsentu waysidudosdiunsmsitugidy
naflefnvanugauaysaivesiui

4. wansznuNMTHAILauleuevassy n1sneasidlassn SR vLa e W auy
wazmsUssmaiuioyins dealidvivesynnduilunisivinensgninie 3adauasionssums
isvgRavesuAsuuadluagnatnu ueiadeugydeiuiviniudu vilifesusuasuedn
viomAansalvifiueddmansenuseninensossumA Sanduiiiuruasioud “wevsouy
situitveus isdesdneiiiu unesisliiaslummssln wendiiuieauendiunyes
gurulunsuiudisiensianvessguaranuddulumsmmedneiifinuesmsdanisninens
oeadady

5. Uaduiidawaransiansnineanssssued nsdanmsnineinssrsumivesyuvly
fuauigglildidulusgnasuiueansly esontaymmelugusy 1wy senwiBonisinnig
NINYINTUATUINANUTITDTENINENNTN dwalinunenenluniseusnuuaslinineinsogng

Saudsluifawastadiud uenaini Yadeneuen Wu nrunsuazuleuisusUssmsitldaenndos

v a

fUIaTInvesyuu NBufiuauimelunmsuimsdaniamsneins firguvuasieudisnnunensy

MsJaousoLYEYUBLIUNSSANISNSWENSSSSUEAHEU ) ] 215a1suUNSBIO [PEY
NStUANU dhualgd Sinomidoveo Yokdaan Un 38 adun 4 (@aAu - SUdDAU 2568)




fagainnusiion “siiainisarnsaudesinyanuuasnsauayuainsy” luvasidming
sgiliiudsdednfovonove “ulsvrgunesugilinouaussioniiudonisesymy il
nrsammineInslideidos” aavhelunsaunuinguiulssrvuiluiaueteRadiufiubut
“mindinmseusuuassusiliiirle wainwiinsouiiesiisusaulunisguansneinsess wiule”
Pnunazoumand wansliifiuiinisidiudmvesniavszrulunisianig
yinensssaunAlilituogfissanuidavenyana uidaiaiututaforenelusas meuontumy
fifesednrsilenarmsatiuayuainuaeiheiioliiinnisdanisiidsdu
2. UszifumsAnugunuuuazdadeiidawadonisidiusinvesguaulunisinnig
NINGINTTIIUYIR NUILANUMAINYIATY S?Tua‘g'ﬁ’UU'%wsuaﬂﬁuﬁLLaz{]ﬂ%’stmﬁauﬁLﬁaﬁaa
2.1 Msflausinveagurulun1sIansminenssssua nMsddmsuvesyuyuluns
%’mmaw%’w‘c’mﬁﬁssmwammﬁaa%mamquwﬁLLazLLuaﬁmﬁﬁwﬁ@ﬁqﬁ
2.1.1 hwnAnnsddiusinvesusyaiwu (Public Participation Theory) Msddausasdun
srvaumsfivsgmvutndunumlunisnauwy dadule wazdudunislunisuinmsianis
NINYINTTTTUUA izﬁ”usuaamiﬁa'aui"gmawiwwuﬁ?ﬂuﬁuﬁLL@Jqq ansawdaleilu 4 szau
ldun nmssudtoya, mslidusnwn, msswdindula, nsduiudnlunisuimsdanis Ysanugy
WUUNSHAIUTIYRNrLluN1TINNTNTNeNTETIUYIR mﬂmiﬁﬂwﬂuﬁuﬁwudwmuﬁgﬂLLUU

v
v A

A50@NTNIUNITIANITNINGINTETIUTIR AIT

Table 2 The Patterns or Styles of Community Participation and the Levels of Participation

The Patterns or Styles of The Levels of L
Participation Styles

Community Participation Participation
Grouping together for Partnership in The community protect the forests and
resource conservation management water together, determine the community
rules and utilize the resources sustainably.
Water resources Shared decision- The community participates in planning,
development and water making building a weir and water storage system,
management and determine the method of water

sharing.

Local Wisdom utilization ~ Consulting / Shared  The community uses the traditional
for resources decision-making knowledge for agroecology, and
management determine the prohibition for forest

resources utilization.
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Table 2 The Patterns or Styles of Community Participation and the Levels of Participation (continue)

The Patterns or Styles of The Levels of L
Participation Styles

Community Participation Participation

The cooperation between Awareness / The community receives data and
the government sector Consulting knowledge from the government

and NGOs sector and external organizations, and

applies data and knowledge to the
activities for resources

management of the community.
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Abstract

The objective of this article is to examine the rise of the reading public in History of
Modern Thai Education Management in the Period of King Rama V and King Rama VI. The
findings revealed that education policy of the state has had a significant role for fostering a
reading culture since King Rama V's reign. Currently, the government has recognized the
value of literacy in the formation of contemporary citizens, as well as the construction of
modern state through creating modern contents for people’s reading. However, since the
context of Thai society has changed and interacted with the global setting, the contents and
objectives of reading have occurred diversely, particularly reading that challenges the ruler's
control. Reading is thus regulated by the state. It determines what should and should not
be read, and educational materials can be monitored. In addition to rejecting traditional Thai
literary culture, the state also values elite-written literature and books as representations of

a civilized state.

Keywords: Civilized state, Modern citizen, Modernization, Reading public, Thai literary culture
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Table 1 The table shows the number of literate and illiterate people in 1911

Monthon Number of Male Female
population  Literate lliterate Literate Illiterate
Bangkok 931,171 - - - -

Ayutthaya 548,165 117,139 152,817 9647 268,562

Chanthaburi 136,463 33,559 36,296 3,019 63,589
Chumphon 166,402 45774 37,166 5,842 77,620

Nakhon Chai Si 287,631 45,798 95,962 5,827 140,044
Nakhon Ratchasima 502,218 85,634 162,973 916 252,695
Nakhon Sawan 287,668 49,340 93,380 1,116 143,832
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Table 1 The table shows the number of literate and illiterate people in 1911 (continue)

Monthon Number of Male Female
population  Literate lliterate Literate IUiterate
Nakhon Si 474,266 102,256 136,289 10,312 229,409
Pattani 276,695 14,795 122,792 1,782 137,323
Prachin Buri 325,271 68,613 94,092 19,136 143,430
Phitsanulok 249,856 48,516 73,261 1,610 126,469
Payap 1,223,761 10,548 595,952 386 616,875
Phetchabun 74,007 9,414 27,296 198 37,169
Phuket 230,037 31,108 94,019 5,225 99,685
Ratchaburi 426,825 76,513 134,509 22,339 193,464
Esarn 1,455,497 77,060 615,155 1,109 762,165
Udon 666,405 17,897 309,325 292 338,891
Total 7,335,237 633,972 2,781,284 88,756 3,631,225
Percent 100 11.36 37.90 1.20 49.50

Origin: (Warunee Osatharam, 1981)
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Abstract

The changes in the digital era have led to rapid technological evolution, causing all
sectors to adapt to such changes. In particular, the business sector must adapt to these
changes in order to survive and remain competitive by utilizing information systems that can
systematically and efficiently manage business data, provide easy access, and generate reports
that present information in a clear format. This enables executives to make timely decisions,
helping to drive and develop business operations for success in the digital era. The successful
use of information systems must take into account the information system usage cycle, which
has 3 steps: (1) system adoption, which is the decision to use the system in the organization;
(2) system implementation, which is the decision to use the information system by personnel
in the organization, which is an important step to make the use of information systems
successful; and (3) system assimilation, which is the use of information systems to cover all
processes of the organization's operations until they become routine activities in the
operation process. If the organization implements the information system according to the
above steps, it will benefit from increased efficiency and effectiveness, higher productivity,
improved service quality, enhanced competitive options, new business opportunities, and

better customer attraction.

Keywords: Information Systems, Tool for Business Success, Digital Era

S:uUAsauInd : 1ndovJatwononudEon1vssslugnaa _ ‘ o - {11 p (Wl 1267
Un 38 auun 4 (Qa1AU - SUDAU 2568)




unin

nssdugshaluanmadondtviaiiu iumslideyafiornaulamesiawasuims
Jamsmeluesdng masmiedesdioniestieiineulandmadidumududsindudmivyngsia
Fshtedenandoainsansulandmsiidunuuesssialdedisi Inslamzmsudmsianistoya
vosesns Inesjonteftorldteyauazeuifiadoyarifinlvitugsia fedusdeihiunifesdany
ansnsalunsudin daiu Uszanana wavassnemluguuuusg q ls iiasfussnuilieatiuayy
nszvumsTiunuvienenuiieatduayunisiadulanisgsia ﬁwm&ﬁﬁjﬁwm 9 Faviuanlit
auddyiunsasmulussuuasauma Wedeamslinisdidunuvesgsiaiaaundesiauay
Hulegsiivsyavinm egnlsfinugsiamsidenaniuivssuumsaumaiganiunszuiuns
fufiuauei iernudidamsssianazainlomanisnisutsdu [1] feanuimihveanalulad
fAdvia vilissuuansaumagnihunlfidusendnlunisusulssussansamnisaidununigsia
wazaddlonialumsudstuliituasdng (2] luanmindenfiimanAsuudasly fanufnandves
waluladansauma waznsdoans mathszuvansaumanlilunsuimsianisdeyaiitelsingg
sflunufinUssansnmuazyssdninadadutmunegegevainsidenseuuansaume (3]

spuumsaumadnafunumadeannlugaidva idluseduyana esdng deem warssia
iosnnssuuansaumaaansadaiu Ussinana naenaviieneideyaldnseiuaiuseans se
Bilrwarsduwesiivszavsamiiiviy andlddelunisufdinu aanslimswennsilasui
wazannaNsAiung PagliosdnsUssvdaduuuasnaniniu ssuvasaumadagliyaans
Tuesdnsiinfetoyaiivosnisldosumnduazdens Addelinsinaulainnugnios wazdae
hAnnsnausuiisany ssuvasaumanusadeyarongluesdng neuenasding uasundetoya
s q MAeesAuMsAiuay eligdansuazyaainsvesesdnslasudeyaiigndes 1ullagdu
wazviunat Wlumsandulailedeliesdnsidrfgnalmildieuasfiulonialunisveenaia
HIUYDINI9A1 9 sruuasaumaditiedaekavinuemansallueuandneie 9aelunsinauau
V0IHINNTT Mvuaiianig uaswssundeusuileduanunsalldegramvingan Srueanuaaniy
MsnseRiFadnifiorumuudliiy dnvas wasmnuduiuludeyaiazidulsslovdsonisindule
w09 UITT Wushdaeddglunshndundndos usnns wavtumeunsviendluel o Miduuinnssy
helviosinsegsonuaraiislenianiagsnalugadava

agelsiny winszuvansaumeaglasuaudousganiiewnuailginnesdnses
Uszauamdifatunmsamulussuuansaume esnndaltymanudumaiannisamulu
spuu Sefimssryadfenudumaranmsamulussuuansaunald 10 Usens sudsy (4] fail
1) sutszinaliiiiee 2) naneuunulidulunudivine 3) gnélifisnelassuu 4) Tassnisseuy
asaumaduian 5) WoanFuduszuuuu 6) sulssanaiuiinnanisalld 7) mslivssaradsslov
auimemisliinnniedmils 8) ssuuansaumaAaiymimgavzin 9) winaulifianelaszuy
ansauwe way 10) fuimshifnelasruvansauna fidunsamulussuvasaunalilidnoy
anTnevesnNudIFaNNagsAe mnazUstaumudISInnegsia Asdhfmdndnussmsuiauenan

(Pl Parichart Journal Information Systems: A Tool for Business Success in the Digital Era
Vol. 38 No. 4 October - December 2025)




msamulussuvasaumens fie sdnsavieglsiieliiAnnslinussuvasaunaegiadiy
AnennuasiinUsylevigean dadiedufdnanfinsihluganudismsgsialugafdviatuies lne

LY

unANlazENaReINUTEUVATAUMNANNGSAY FeaglinudAyiuieasnisidaussuy

o

ansaumeanegsnalundn

LLU?ﬁﬂLﬁﬂ?ﬁUizUUﬁqiﬁutﬂﬂ

szuUansaume (Information Systems) snefis szuuiisIuTndeya Usvananadeya
Ainsesiteya uazmaunstoyatiiegaustasdians Tnegauszasduesszuvasaumagnimualy
Hunslideyaigndesdmivyanaiifeides lunaidosnis lutsinaimnzan uazluguuuud
P3INSANLABINTS esanszuvasaumaiiyauszasdiiiodomdoyaiitusslovy (5] Fadoules
29AUTENBU 5 fu Tl Environment, Organization, Management, Technology Wag Design 4
Al 1

Environment

Design ‘

Organization

Technology Management

Figure 1 Linking the 5 Components of an Information System

Source: Created by the Author

mMiauvesssuuasaumAlusimosssia Sududesfiosduszneuiivannmans Tngead
Usznauwaniudosinuiuduesaussuy ileatamadwivessia WWun dudvieuins nagns
ynegsia Tiimneitoyatugaiienoseanioaimauimsiinevaussnufesnisvesgnin
wazgfidnuieatostuesdnld lnsssuuansaumaiidruysznausig q Adesloty fetaunduan
wielulad (Technology) Tiléi¥unseenuuu (Design) liiflanuaenpdasiulassadsnmssiiunuves
996N (Organization) Haelanunsafdedeansiunguiliaumarengslsognasings iisdsyavinm
5SS (Management) meldanminandesl (Environment) fifianailsiuiiusugs tnediidmane
iileneuausinagnduniniAng

aglsfinunsinuressruumsaumane TiulngnsiunsEUILIRLS T UIMANSal
ynagstia Fauannsiudeyatngszuu (nput) Tnegld (Usen) axthiindeyarnugunsaliudeyain
Wy wnd Aduedn Wusu Welifeyaiingssuvasiinisuszananateya (Process) ndsnuszana

s:uuansauIne : inSovoionanudSonogsAslugnadna _ . 01sasuNSBIa PE)
Un 38 auun 4 (Qa1AU - SUDAU 2568)




ateyaiseusasud Ngyinisdseandeya (Output) HuNsUsERIana WioNBendy asaumne
(Information) rwgUnsaldten Wy vanm wsefinn W laesvuvansaumaaziigiudeya
(Database) dmsudaiudeya FanszuiunsinauresssuuasaumALARIAIN NG 2

Database

Process Output

User

Figure 2. Information System Process

Source: Created by the Author

sruvansaumeTuTndeyaiinertoniiendneenunluaisaume wandgliypains
fhesne q wedsslevilunisdndulanigsia Yielryeainslussdnsdndulaldiednsgniedusses
a o = a a < A ) YR ¢ a a v ¢
wariivue Fadunaddessia Wuinseninuazseusuitesinsladansaumangndes auysal
war3Indy genanduglaiuieulunisudety dulussuvansaunaianunsondnansaunaignsie
ASUBIU TuIan waznsstuAuseansitlunisinaula Jadudsiianudndusegnadsanisns
wenaniseAuintveanalulag Al (Artificial Intelligence) vsenisanindyyusshivg vinlv
sruudmnuRaInundu NeluEewensiaiu Ussaiana uarinseideyaidedn davzdaeli
aadnsuawiulenanegsiaannsiisyuuivngyaain 8nvisuuiAniieaiu Data-Driven Decision
. = g vy a a ¢ & o a P ¢
Making Fauunszuiumsldteyastauaznisimmenidugilunisdaaula ununsldussaunisel
RO TN ILNEI0E19LAEY FEfinALLIUGT anAuEss uazassalaTouTunsu sty
Ingnsasgitoyaddnuazdayaisealnd wu msuiunagnsnisnananianisusmsanendudn
Y < o a L. . = & vy a Y]
Ippgaminidinavuaugl uazwwifn Predictive Analytics Falunislideyaluefnuazagiuumn
ARV UgNITILa NS U UNAR WD IANTANUNTOMSHURIANT WU NSAINNITA
ANUABINITAANN NTUSINTAULEL WAENITIEUNSNENTIeagatiuse @S amunnTu NMsuay
LLmﬁmma'ﬂﬁiuiwumﬁaumﬂmqqﬁﬁaﬁdaaiﬁanﬁmmmsaLﬂuﬂszﬁw%mwmﬁﬁuﬁumu USun
| a Py v v Y Aaa o Ay a
sonsdsuulawmainlanvy waraisanuldiuieulunsudsiulugafdviaidoyauazimalulad
[ LY o o
WuialadAgy

Parichart Journal Information Systems: A Tool for Business Success in the Digital Era
Vol. 38 No. 4 October - December 2025)




I3
99AUILNBUVBITSUUATAUNA
sEuvEsaumAliesrUsENaunEAUNITa iU 6 BeRUsEnav (7] Al
3 3 & 4 oA < v v Y &

1. 313au33 (Hardware) fie dufiaunsnsesiviardusasld ludmusenaumemenm
YasszuuApuiune; dadudiuusynevddglunisvinauvesreniomes lneensauasasiving
Sufoya Usvananadoya uavuanwmadeya wu 90w wd Aduede (Uudu Jagdu endauwasliiieaus
ATOUARLUARDLTIMBIVIIY wigtervnsounquiitgUnsaldidnyselind wu wesTuennia vesali

Y <

#ibu Sagndanmsonillafld lneflszuuasaumaogidoma sriawasifulasadiefiugumenisam
Fedwmariaruidilunisuszanana aduayussuunansuas loT Hreanainsuanlugnamngsy
ogslsfimueninuaiiesnisnmsamugs uagiinnudssannslandnmalaiues

2. eWdWI3 (Software) Aoduiiliannsadusodls ulusunsuvieynddsiidansls
poufiumesvhay gnidisuiudelsunsufiniesronfinmesuaraunsaiutamduasfusld e
MuANEsaas ievhaumuidwesld vensdusidumileuyamdsiuenaoufinnesinassos
egls vhidlelns warviednsls Tneverlduisanunsautsooniu 2 Ussuavndn 9 laun (1) gendung
330U (System Software) lugewdasitugyhmihiiniuaunishauressniauniuazdusnans
sErinesauasivgensuasussand loun ssuuUfufinig (Operating System) i@u Windows,
macOS, Linux (2) wawawisuszand (Application Software) Hugernduasiinauntuiielddmu
NUIRNIEAUATLANNABINTTYBILY WU TUsINTU Microsoft Word Tusunss Adobe Photoshop
Jusu dwmsusendinifesdnsgsialinnudouegninieuns TduAssuuuimmineinsesdns
(Enterprise Resource Planning: ERP) Ssthsuiuussuszaniammmvihausiussuusalui@ 9ae
Ainnwideyagnaileifinsenue egrdlsinugsialimsussdimdiiavessendnafiferiuns
SinnszuutasadsdsorariiliAnawdd uasmsfiomeenduainiuluenarhlissianyn
winmnszuuduimm ffugshadestunlunisiulledumemsaifindnde

3. doya/grudeya (Data/Database) Toyaioiduiiaduthiiiddriiaslussuvansaumne
Foyamunsnduldieinay ddnvs sunm vieTile Tnetoyadniluylussuvansaumaasidy
fauuarisnes lunsimiuteyavesssuvansaumeanyligudoyadsdssuudanisgutoya
(Database Management System: DBMS) '1‘7iLfJuSIJaWGﬁLn%é‘hﬂmaiwdwﬂ%ﬁuﬁa;ﬂa %7elun139n
Fuuagsuradoyasgaisnteu sildinadiu au ufly waenadrddeyaidudosie venand
szuudamspruteyaanmnsadmuadvisvesfldudazauls vilviAnauiiulelusnuanuuasade
vosdeya gudeyatislinisianisteyaduluegrsnuiuistiodududdyvesssuvansaumnely
gatiagtiu nmsdenligrudeyaiivmnzan aenndsafutiunuasanusisimsuesesdns agvinlfesdns
Tfsslevinndoyaldegradui nmsdudugsialutiegiuteyadunsnensndndmiunisdndule
yragsia afinsld Big Data daemensalaudesnisaudnldutudiduy fudugshadedldlaliliiae
Yerlanamiefudoyamzdoyaianaraiisndnioseravinlinisdndulanarnindounasds
HansMuTULegsiald uananifemseuindnnudssuanudaontovastoyadas

S:uUAsauInd : 1ndovJatwononudEon1vssslugnaa _ ‘ - Ve Y p (Wil 1271
Un 38 auun 4 (Qa1AU - SUDAU 2568)




4. 13918 (Network) fe Tasstnevietnsnuiideslesnoufinmesuargunsaiing
dheneu TaeinguszsasdifiovhliAnmsudsdutoya ansauma wienstisnsawssmiuld szuu
asauwalutiausn Wuszuuivhnududassanssuudu Jbildnadenlondueiotis ulu
gaRavialseteTunu Ay liRnsiunusmiulasamzeg B dumesidn (Intemet)
Fudushduindeundnegnamdsiindnduliinistissuvansaumeafnysslovigegn Wouloseinuws
gewdLas uazgldarnyilanls Juiugruddyreaneluladifalivasmelulad wotiede
atfuayumsvihailfesdnsgsfeszeglnauasvenenaneeulatlivilan wazddoifislenana
ssnaliiuanisnandnae

5. yaans (People) Ao asAusznauddgivaslinslinussuuasaumnalszauaiy
#1539 Tnevhlussdnsdautsyrainseonidu 3 Ussiam 1dud (1) flélu Wuyaranguilissuy
ANAUMATUNTYINNIUTDIALLES %ﬂﬂﬁ]ﬁ;ﬁ’uﬁﬁwunﬂﬂuluaﬂﬁﬂﬁﬁuLan Tinezduaunisidu msue
U3Ns gIn3 gnénduitud Hudu aunduilasiinnudegylumumemuies uterafiruiiiu
aoufwaslaiinniin (2) fidemny Wuyaranguiitieudnasumelaneuimeseniauaiuie
gorldnasluseiunil ﬁmﬁf’]ﬁﬂamhamﬁa;ﬂ%aasuﬁ{]@mﬁmﬁu wu irdesdndes szuvasaumne
laivhaumnaund WJudu uae (3) fuimns wieyaanslusumsiiBendn CIO (Chief Information
Officer) Fadusumtsgsganissnumsuimsnuasaumndluesdng fvthiifuaiiens uleune
wazunuusuasaumalidulunudmnelagsanniian egrlsfnussdnsesatuayuls
yransunseiuivinuesumaluladasaummnsieninnuidvinuegeaansafiunandalidy
osnsld shivnesdnsmianaaugiBevydumelulafasaumaoravilfssuulignldaud
fingn

6. N5zUIY (Procedure) Ao WuAInssuiiinnuduiusiy Tnefidnuaznisnsevii
soLdoauazFesdidu nssuaumainuasilinsuiinmsuastuseunshauimun Weliusg
madhmneiitmun uenani nsrviunuansauanuwltivennudidaviogUassaluns
Fdueld downnszuunuiivssneudistunouiitiouazarainagilmiAnmsseniussuy
osfldanldinniu dufumnesdnsdinszurumuiifussdeuitmauiildnnsguarantofianan
Tumavhonh 4 1 washe s oRmangssdeuldnetu esdsinuesinsmminidemsdsuas
ﬂizmumuﬁasm%”’ﬂLWiwmf\]LN%zyﬁumwiaéhumﬂwﬁﬂmu

agnslsfimumnesdnsinisdanisesduseneuresssuuasaunAegvaunadzYIeligsna
Wiadamuaninsolumsutsiumagsiold luvasioiumnesdnsaziasesduszneulnosdusznou
siloralugarudsdlunssiiunuldiduiu Velgsiefivssauarudifaingnissuinan
g1samsnn 3-5 U siauwinweninauegisioides uadlissurinseidoyauuuualg

Useanvasssuuansaumna
nzUILNIAUILUEINalugARITE R SUNITANUAYEINTYU LA SAUNA TIATOUARY
ynilenduauvesssia aduayunsujifnumeluesnsuazaguenssdns lngdissuuasaune

Parichart Journal Information Systems: A Tool for Business Success in the Digital Era
Vol. 38 No. 4 October - December 2025)




panuaeUszanligsiadentiifielimnyaniunisufifon luiitveiiauessuvasaune
Uszanang 9 Asuunlaglfinasisziuresesing Sudsoondu 3 Ussan dail (8]

1. izUUﬁﬂiﬁuLMﬂmuwﬁﬂﬁmu (Functional Information System) Jussuvansaune
fiseasunisvhauvasuaundng 9 lueddng Fesuunaunnuiuiinvounuvtihfiiuvesesing wu
whfugunsdaniswasn1sdadula (Management Information System/Decision Support
System) Mﬁ”lﬁwuﬁmmiﬂ%miw%'wEﬂﬂiiﬁg‘@&j (Human Resource Information System) Wi
NuFUNSRERLAZAENY (Production and Operations Information System) tiflsusunns
13U (Financial Information System) Mﬁﬂﬁmuﬁmmiﬁ'w% (Accounting Information System) wag
wihnugunsnana (Marketing Information Systern) gy uenanniidedinmsldszuvansaume
fawde fuanhiifiewiuusunnunatsunun ludimeanisUszananagsnssy (Transaction
Processing) Stawtwatuayulufumsiansausedivia 41 q fu lupntu

2. SUUANSEUWAIENARA (Enterprise Information System) iussuuansaunefidon
Tosszuusing 1 vesmihsaulivhausutussuumsaunaiania uenandssdinslissuutssend
Fasjathilufimauimaminensesdng ieatuayunuiumsuimsiansiiuninensiae
v0s03Ans Tngltuuudraodmilusnuresiamesvesiamie Meeeszuvmsaumaiilismiily
Fawia LA sruunsinnisgnAduiug (Customer Relationship Management) s¥UUUIYNS
n$WeIN83ANT (Enterprise Resource Planning) S¥uUUaNsAUNANITIANTTAINF (Knowledge
Management Information System) S¥UUESAUNADTIRTELN19G57A (Business Intelligence) uay
sTuUasaumAsaasuzd 9 Wudu

3. SYUUSNTEUINATENIN909ANT (Interorganizational Systems) Ao szuuaTALWAT
deslossewiosdnadaud 2 wiviuly TnedinqusvasdivdnieiudssavsamlunsUszanana
s3nTIw Wy nsdsde Toyadonituiu uasteyamstiedisedu uenaniidulatunisatiuayu
Aunssuilintuszwieesdng lasiamzlunsvhgenssu msfteans uazenusiutle ssuuansaume
spwrhiesdnsfiimeuaussousinafumessia 2 du dun (1) arudesnisandunu wioustudiy
UsgAnsnmuazauiuneilunssuiunsmisgsia uas (2) mnudesnsidieudesyuuasaumea
Tumsuanudsudeyatuiusiingnsgsia Wieadsuselomilumsddugsiasauiu

29asNsdausEuUaNTaUwmA
psdnsfiagiszuvasaummnlinudodinignwalasseuneuiiielifnystlonigegn
Tuszeren Famguiilidusumdunnissuurliigeimguinisseuiumalulad (Technology
Acceptance Model: TAM) [9] ilunseunundaiilfeiunenisseniuuasldaumaluladue sy e
Femonndesiunsfinuveaduis Ade uazan ndnwiay (1] AnviFesguuuumnuduiudisanive
Hadeifiavinadodiuuvnisnanlugramnssunisndnlulszimalng Inglinguiniseeniu
wialulad mansfinwinudt dauudainmseainvedgnamnssunmsnastulssmelnegldsusnsnasin
n1sldauszu o130 wasnsldnussuudesilasuvenaanniseensumalulad Useneuriu

S:uUAsauInd : 1ndovJatwononudEon1vssslugnaa _ ‘ o Y- (Ve Y: p (Wl 1273
Un 38 auun 4 (Qa1AU - SUDAU 2568)




§udT Mde [10] AinudnsinuszuvasauwmaliUssauanudSaidnvaznsiinuduiesi
frnuduiudi 3 Tupou Fediaduanduneuusnite MsuensusTu Tuneuiiaedie msldnussuy
wazdusouiiaufio niswaunaundusEUY Tt Wl ikadwsAinfianansténusruuarsaumna
TngsreaziBonvenasmsldnussuvasaumeiisd
1. System Adoption o amﬁmaau%’ﬂmzwL'ﬁaﬁmWi%aﬁuawﬂﬁﬁ’ﬁmuLLawquiﬂﬁim

#9 9 T0389NS TetHadNSTRY T mahssuunidihdsid s iesnsmsinsanlunssuauns
gouTuTEUUAITAUMA 1AgaIANTAITILHUNTIdLasnTeuRuudmTunsamuluseuy
ansaunA Wy Sunudmuiindeszuu Sunudmiumsdaousumsldoussuulituyaans Gunu
dmsumsuImssanmsnisiUdsuntas WJudu sassauniseisunnundeuvesesrnslunisideu
FTUVAITAULNA ﬁga’ﬁﬂWiaa:u%"uszwmiaumﬂs‘]’aﬁ‘ummﬁﬁzﬂumiﬁmqaqﬁﬂﬂﬂéLﬂmma [11]
Imﬂﬁ{]ﬁaﬁﬁwanﬁamwau%’mswmiaumﬁag 3 Usgns laun [10]

1.1 Acceptance Wumsuansliiiiunesinsiiunuddguayiinsseusulunisldeu
SYUUATEULNA

1.2 Intention to use Wunisuandiiuianisiaunulunisidaussuvansaumealy
nszvIunsaLiunungluesing

1.3 Usage Junsuanalsiiiutafimmismsidaussuvansaumalunseuiunsaiiuau
fifuuresyaainsluasdng

Acceptance

System

Adoption

Intention

to use

Figure 3. Components of System Adoption

Source: Created by the Author

2. System Implementation #ie Msfnaulavesyaansiumslinuszuu edieduduneu
Mwihlugidmnegantunislinussuy Tngasinsdesdaslesssuuasaunanavaaiiismeiy
welvinsvhgsnssuviantaansasnidunsekusEuu@ey wenant mnewdnsiimauGeuula

72/ Parichart Journal Information Systems: A Tool for Business Success in the Digital Era
Vol. 38 No. 4 October - December 2025)




NILUIUNNINAGIAT SEUUASAUMARDIANINSATETUNSABULaw a1 1wy mIuFuasy
doyanFonssuruniadielimnyaniumiufesnisvesesdng uenindieniniiu esdnsnsatiuayu
Tynannslasunsiineusumsldauiivnzaulaeiinsussifiuansiineususanan wielilad
yrannsldunisiineusuiinevaussiunislinussuuasaumeld nmsiszuvansaumesnldlng
n3deslsssruvansaumaimuaddhsfueiiduddylunsfuseansnmwnisufdinuues
09Ans [12, 13] nedl 4 Jadefiuansdsnmhszuuasaunamnldoisiaiou loun [11]

2.1 Integration tHumssmszuvamsaumanisgnaiitlunssuaunsujifauves
safnsbidussuuifeniiu

2.2 Configuration WunsdamseivihlszuuansaumelussinsouaussnssuIuns
nagsialaegaumzay

2.3 Adaptation 1Huntsuanslidiufisauaninsavesesinslunisusuiufiesufietu
401uN150INNegINA

2.4 User Training {unisuandliiiudanisnsununmsiineusuegsvianzadliunypains
lusadng

Integration

User

Configuration

Training

Adaptation

Figure 4. Components of System Implementation

Source: Created by the Author

3. System Assimilation fie N13lusEUUANSAUWATLYNNTEUIUNIAEILIUTBIBIANT
unaneufanssuvidulsyan WseEeniinisuaunaundussuvasauma welugianisuay

naunduszuvansauna guimsaemdndulintdnnuihssuvansaunalldluyniunouvesgina

v
] '

lunnunun Fanswaunaundutazisasuaiimiuaiunsalunisuiaturedadfnsuagnoiiin

S:uUAsauInd : 1ndovJatwononudEon1vssslugnaa _ ‘ ol Y- {Ua i o (Wl 1275
Un 38 auun 4 (Qa1AU - SUDAU 2568)




UssAvSamnssiiiueu [14, 15] Tnefitadendnfiuansdaniswaunaundussuvasaune 3 Ussns
Tawn [11]

3.1 Volume WJunsagviouisseaunsideu lneiinsldseuvansaumalunssuiuns
U TRnuanynmihenunieglusiang

3.2 Diversity \Jumsldnuszuvasaumelunszuiunsdniiununsounguynnunun
melussAng

3.3 Depth (Jumsldszuvansaunaauinanuduiuuazsudinssuvansaunadu
dawﬁwamﬂmﬂﬂuaqﬁm

System

Assimilation

Figure 5. Components of System Assimilation

Source: Created by the Author
a5y

9

aa o

msfifiugsialugaRdviaesdnsmsiuianasnia L‘wai‘uuaﬂumiméauuﬂaﬂugmmu
A9 9 genedndudessus \lornnsiasunlasvesuiundng g ludue U uNnsuTe
(Competitive Context) USungnA1 (Customer Context) kaguunuIem (Company Context) Han
senuveamaluladfdvariliuiuneng 4 waddsuauuuiilinedunrou dewalishades
WasuuUadlyiviu iteatilenianisgsia gsfadesdianuannsalunisusui aemnudaneu as
amudidunsgsialagnsimeluladunliifoatreuinnssumgsiadadutiadeivisaien
ansalusvezen msmLuuﬁiﬂﬂuaﬂmwaumwmwau Luaqmnmmmmmamqsamiwm
welulad nsuteduiiiinanndy LLaqummsmaqaﬂmmmmmlmmsuu Fefueshnsdosdinng
NauHuMIILIuueguTeUAsULaziuTzUY InTgssianusrauaudiSalaildinanluausin
PnMswTeununfeusuiieatesounauteesdns dadasendetlitevianeusynssaniiu wu 3de

VimluaeEuImsTEaUgs M3NuNUgIRafiaseuaqy Myidenana sulszanalunisaiiveny ns
Umsanuduiusiugnd nsusmsnineinsyanaegaiiuseavsnm n1suiinsnuniiussavsua

Parichart Journal Information Systems: A Tool for Business Success in the Digital Era
Vol. 38 No. 4 October - December 2025)




nsidenldmalulagansaume wagn1sUTMIANNESMNEINT MIdliunsivensvaueslady

'
a o o o

Tefudetendeufigienddigfe ssuvasaune esndeyaldudsddydmsunisdndulams
5309 sruvasaunaduesesdelunsinnsteyalifissifovwasidnidlade vilinsfumuas

deyalUldliaznin Bnvisdarislumsadimenuiaztdiaueteyaluguuuuiidiladne dwalvinis

'
d

deansuazuaniudsudeyanislussdnsidulusdsazain ssdnsiiliszuvarsaumnaogisdl
UsgdnSnmaranunsamdesnauazadislenianisgsialiegnesing
nsiszuuasaumadiunlflussdnsiliiAnUsslovilunsfinussansamuas
Usyavsnalunsvhan tiusande iusanmlunisliuinmsgni ssdnsanunsandndudlmiuay
veenanasild annsafiazairomadeniunisiteduld suiiadslonansgsia uasfagagnén
B¢ Failosdnsmstinussuvansaumanunsasmsidouszuu 39 31 3 Sunou ldud (1) System
Adoption fie mssndulaszuvasaumanidnumelussdns daiedutumeuusnuesisasns
Idausguvansawmel (2) System Implementation fia nsanaulaldszuvansaumavesyaainslu
03Ans WutuneuitazsilinisldsruvansaumaUszaunudida wae (3) System Assimilation Ao
msldnussuvansaumeIuaTaUAgUNNNSTUIUNSAELNUYDI0IANS unateduianssulsza
Faduduneuaaiinsvonsasnslinussuuasauna silesdnsdosiniunisiezdunoulag
seuRsUIlondnidssonudumadlunisamuluszuuasauma Tumandufumnesdnsiinig
MIMNUEMFUNSTHUTE U TAUNABE 1ITDUADULALATEUARLIDINIS TN U UUA SaUWARL
vilveadnslivsslevinnssuuansaumalsiogadud viliAnussansnmaininsvihausiudu Tl
Jezdunsinunelussinsmienshausuiunieuenesdns
sruuasaumaIsuaiounIewuddmiviuindounasinugsialugadava nsld
szuvasaunaegsfuAareligsisgamihluldedesmduasiiued dilugnmsdudims
sanalugadavia dafumslinussuansaumaoghamnzauagiidunsmnsamsnussuy
sgtheislonalunisivlauaznisueduegiedsdu

Assimilation Adoption

Implemantation

Figure 6. Information System Usage Cycle

Source: Created by the Author

S:uUAsauInd : 1ndovJatwononudEon1vssslugnaa _ ‘ o - a1 p (Wl 1277
Un 38 auun 4 (Qa1AU - SUDAU 2568)




sglsinumaluladinmsiauiegsioiiios esdnsiesdinauanuimidnginld
Wiou o AUANINLINABUNIUATEFAY LazdodIATIzRlilaINavesnIsiRuInIsnaluladdima
somsaiugsiavetesinivseld uavesnsavsulledunansenudinaniegnals Faaganunsaniiy
gafaldedredeilowuardsdu

References

[1] Deelert, J., & Kludcharoen, M. (2022). A causal relationship model of factors affected
market share in manufacturing industry in Thailand. Journal of Graduate Studies
Valaya Alongkorn Rajabhat University, 16(2), 33-42. (In Thai)

[2] Deelert, J., & Sittanaviwat, S. (2021). Enterprise resource planning: The success tool for
manufacturing industry in Thailand. Journal of Management Science Review, 23(2),
247-256. (In Thai)

[3] Eroshkin, S. Yu., Kameneva, N. A., Kovkov, D. V., & Sukhorukov, A. I. (2017). Conceptual
system in the modern information management. Procedia Computer Science, 103,
609-612.

[4] Carlton, R. (2019, June 13). Ten ERP failure statistics that highlight the importance of
getting it right first time round. ERP Focus. https://www.erpfocus.com/ten-erp-
failure-statistics.html

[5] Rainer, R. K., Prince, B., Sanchez-Rodriguez, C., Splettstoesser-Hogeterp, I., & Ebrahimi, S.
(2020). Introduction to information systems. John Wiley & Sons.

[6] Beynon-Davies, P. (2020). Business information systems. Bloomsbury Publishing.

[7] Thongmak, M. (2021). Digital technology for business. Thammasat Printing House.

[8] Wichiwaniwet, R. (2017). Business information (revised edition). SE-ED. (In Thai)

[9] Davis, F. D. (1989). Perceived usefulness, perceived ease of use, and user acceptance of
information technology. MIS Quarterly, 13(3), 319-340. https://doi.org/10.2307/249008

[10] Deelert, J. (2024). Enterprise resource planning. Phranakhon Si Ayutthaya Rajabhat
University.

[11] Deelert, J., Jaturat, N., & Kuntonbutr, C. (2020). A study of mediating effects of ERP adoption
on the relationship between technological context and organizational performance.
Hatyai Academic Journal, 18(2), 261-273.

[12] Deelert, J., Jaturat, N., & Kuntonbutr, C. (2020, February 6). The relationship between
technology, environment and firm performance through ERP implementation [Paper
presentation]. The 2020 International Conference on Humanities, Social Science
and Business Management (ICHSSBM), 45-48.

Parichart Journal Information Systems: A Tool for Business Success in the Digital Era
Vol. 38 No. 4 October - December 2025)




[13] Le, M. D., & Han, K. S. (2016). Understanding the impact of ERP system implementation
on firm performance focused on Vietnamese SMEs. International Journal of Software
Engineering and Its Application, 10(9), 87-104.

[14] Deelert, J., Jaturat, N., & Kuntonbutr, C. (2022). Influence of technology-organization-
environment on firm performance by ERP assimilation. Parichart Journal, 35(1),
21-35.

[15] Chang, K. C., & Seow, Y. M. (2016). Effects of adoption and assimilation of enterprise
systems on business performance: A senior executive’s perspective. Information
Systems Management, 33(4), 316-330.

S:uUAsauInd : 1ndovJatwononudEon1vssslugnaa _ o) Y- aS{Ua Y (Wil 1279

Un 38 auun 4 (Qa1AU - SUDAU 2568)




UNA2IUIIY

na%%msﬁa%ammsumg ANUAaZUIRND

210K WNIAUAAL
The Naming Strategies of Malay Food in Chabangtiko

Subdistrict, Muang District, Pattani Province

ne3l BTsLeel
U Y

Kusom Yamirudeng"

! puzayvemansuazdsaumans un1Ine1devind aavan 90000
! Faculty of Humanities and Social Sciences, Thaksin University, Songkhla, 90000, Thailand
*Corresponding author: E-mail address: ku_som@yahoo.com

(Received: January 21, 2025; Revised: June 30, 2025; Accepted: August 15, 2025)

https://doi.org/10.55164/pactj.v38i4.278282



UNANED

unauAtedesiiiingusrasdifleAnwinalsnsiedeomsemuanguini waslinsiey
gudnwaiiusIngludioons deyalsannsdunvaluuuisiassaiannnguiiegiauuunizas
loun gidgfiauunludmiadnmi uasldnwwanguindidunmwius $1uau 4 viw lusuaasds
fine sunaiies dwdatanil werinszinaiimatstoommsamuangludariadaminuuun
yiudessomaniUTuu nan1sfnvmuihnaiinsiedeamauatgdl 2 wuuldun 1) makedoa s
wuumss oA drunaswesens FBmsUseneusins wilnvesens Wiasiinvesens uasde
ANIZII0MNT LAy 2) MIRTeaWNILUUIUSBUTEy Tiun quinuaivesdelidin gUudnuainden
013 guinuainadnue warguinvalaouil minnishensimstatonmsuaguimilaziiou
feszuunnuAn 330 anmadeuluwsiaryvy warmadenlimidladiglidudou

ANEARY: NAIBNIAITR BIMIATINANY AMwuAa1gUIMl

Abstract

This research aims to study the naming strategies of Pattani Malay main dishes and
analyzes the metaphors that appear in their names. Data were collected through
semi-structured interviews with a purposive sample of four participants from Chabang Tiko
Sub-district, Muang District, Pattani Province, whose mother tongue is Pattani Malay. The
analysis of naming strategies was conducted within the framework of cognitive semantics
theory. The results of the study revealed two types of naming strategies for Malay main
dishes: 1) direct naming, based on ingredients, cooking methods, types of food, sources of
food, and specific names of dishes; and 2) comparative naming using metaphors, including
metaphors of living things, actions, characteristics, and places. The analysis of Pattani Malay
main dish names reflected the community’s ways of thinking, lifestyles, and environments,

as well as the choice of words that were easy to understand and not complicated.

Keywords: Naming Strategy, Malay Main Dishes, Pattani Malay Dialect
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Figure 1 Odds Ratio of Violent Behaviors of Spouse and Strict Nurture
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Violence of Spouse

Background of Violence Non-violent Violent Total Chi-square p-value

(947) (589) (1,536)
Used to be violently punished
in the childhood 11.974 0.003
never 68.2 31.8 28.1
seldom 60.5 39.5 38.4
always 57.5 42.5 33.5
Use to see parents’ fight in the
childhood 9.280 0.009
never 68.8 31.2 39.8
seldom 61.0 39.0 39.8
always 58.6 41.4 20.4
Used to have violent behaviors
in the childhood 34.923 0.000
never 69.3 30.7 38.4
seldom 60.1 39.9 44.9

always 48.2 51.8 16.7
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