406 Ph.D. in Social Sciences Journal Vol. 10 No. 2 (May - August 2020)
DOI: 10.14456/phdss).2020.30 Rece e s gk L
Revised: August 26, 2020
Accepted:  August 27, 2020

NsUIMININeInsuYudlnagnsidenadanulaiusauninisudady
vasgsnalsssuvwIaantulssndlne

Ny 2

93U SAuIs vy Nudd Anumiau

3 a4 ¢ qa

YIS Mgy’ Asvyrd Aselan

17

saaa

gnsusionsnasenuliusumansusiuresdliusnisgsialsusumnainiulsemelney

]

U nanAteiiagUssasdileAnulimanisdamanineinsuyus nszuiunsdnmaldng
;:;ULLUUmﬁ%’sﬁtﬂuL%amammuiwdwL%qqzumwuam%w%mm Ao THuuuapunuuazRUUFUN YRl
Wuieseslelunmsifiususateyalasiuvaeunuiifidvainsuasiauszneumemnas invessuds
feglunseunumudn seghaduawihailulssusuvunndn (unaresinlaiiu 60 #eo9) Suunau
YUIAYBIRAINITHALNINIA W.A. 2557 F113U 400 518 IFTTIATIRINeadAlawn Structural Equation
Modeling (SEM)

HANTITY WU (1) MIFan1sninensuyed muwwiAnd indduny Isvsnadeanulauseu
nansutsturesgliuinsesfalsusuvnadnlulssmalne (2) MsdansmsnensuyednuLwfn
unInendeensinsa Lansnaseanuldiuiouniinisudiduresiliuinisgnalsusuundniy
Uszinelneg uag (3) nseuiumsdnnisianagns isvswasdeaulaiuTeunanisudatiuresliuinig
gatalsusuvwadniuussmalne dafu fussneunsanunsmilunadinandesangsfalfifnan
IoSunamsudedula

AEARY: N1TUTMITVSNENTUYEETINAYNS; MIVITMINTNeInsuyd; AnulaIaunianisuaadu
UsEINUNAY: UnANLITY

N1591994:

fa a

afvu Sus vy, Nvaadl daumiay, Ysns Mugy wasASvanl Msein. (2563). MSUIMINTNEINT

o

'
d

uywddanagnsndwmanannulasaunianisutsiuvesgsnalsasurumaniulssindle.
2155159 UuTIaN NaIpUmIans, 10(2), 406-415.

' MANgATUIMSTINN B Unudin winIng densannsuys
16/10 aUEEUARBIVITIAIL WUV TAIL WAndTaw nsavmunuAs 10170, Usemelne
Bd: chalotpudding@gmail.com
2> AQUEUTINIFIND UM INGNFUNTINNEUYS

dun1siusesgunwaIngudavinisdndensarsivne (TC) aglungui 2 arvayvemansuasdenuAsns



NIEsnuUnfiandiaumans U9 10 adun 2 (wguaieu - dwna 2563) 407

Strategic Human Resource Management and Advantage

the Competition of Small Hotel Business in Thailand
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Abstract

his research article are objectives aim of this report is to study the model of the

Tstrategic human resource management and strategic management influences the
competitive advantage of small hotel operators in Thailand. The integrative method of qualitative
and quantitative were used. The questionnaire and interview were used to collect data.
The questionnaire was created and developed by the researcher under conceptual framework.
According from the data that were gained from 400 samples of the worker in small hotel and
guest house (maximum 60 rooms) classified by size of business and region (2014) region and 169
The Southern region using Structural Equation Modeling (SEM).

The results were summarized as follows: (1) Human resource management in pattern of the
Michigan Department had a positive influence on the competitive advantage of small hotels.
(2) Human resource management in pattern of the Harvard University model had a positive
influence on the competitive advantage of small hotels. And (3) The strategic management
processes had a positive influence on the competitive advantage of small hotels. All factors
could increase business profits of small hotels and guest houses business in Thailand therefore

entrepreneur could use this model for further development.
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NUATTIAUAINGAIY NA1IAB NITIATIEH
Lﬁaﬁmumﬂaqwé (analysis formulation) L¥u
U3emiinisussyusauiudulszdr vieniinng
Ans1eigaudegaeouasfianIsnues USEnd
nsnsenglassauaglanialunisaiufanis
vl URnTs (action planning) LU U3Em
finsneununsiheuidaeu uisniinisimun
LHUNTSYURTREY USEMEn1sa1aununis
MU WU AINUALUINIINTITANTUIIUY
(execution) Ly UsEniinsimvuatmunglunis
UftReuiidaeu visniinsivuassesiailu
yhanddnsamutmunegyiuussesdelies
(continuous improvement) LU fnsh@nau
mssdunulyinsmausuiingdd fnsudulse
LLmuwﬂﬂ%aﬁwuﬁzyww ﬁmsﬂswmﬁaim’mmm
Aunthwosnuivhedhsesiaue Jademeaniiga
fdvsnansedwmananulaUTauNIenISu sy
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Aty 6338 aguledn

AULAZIUN 1 (H1) N33R INTNeINTULWe
dindFuny ddndwaluduinaeaulaiuieu
MINTUATU INNANITIATIER WU N15IANTS
niwensuywd d1indduny T8vsnadenuld
WIBUNINISUYetu lnedlvunndnswaminnu 0.05
athadifedfyneadafiseiu 0.01

FuYAgIUT 2 (H2) nMsdananinensuye
UMINYIRYENTTA Aendnaluldsuinsening
TAUSEUNMIINITUWINTY INKANITIATIER WU

N153ANINTNENTUYWE W INendeaninse I
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