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Abstract

his research aimed on analyzing the business success model of the electrical and

Tetectronic part industries in Thailand. Data were collected from 385 electrical and
electronic part industry entrepreneurs. The statistics used to analyze the data was Structural
Equation Model (SEM).

Research results were as follows: the analysis received was consistent with the empirical
data, with the accepted homogeneity index. Therefore, it can be concluded that the results of
this analysis are consistent with the empirical data. Therefore, the business can follow the
model used as a tool to enhance the business performance in order for the business to have
good performance which is the basis of sustainability in creating a competitive advantage leading
to business success. Also found that the results of path analysis found that the factors of
marketing strategy, dynamic competencies, technological innovation management and
competitive advantage perform as the direct influential factors to the business success for

electrical and electronic part industries in Thailand at statistical significantly.
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WBINTIUUNIATIZMBANSoaE (Percentage),
A1lady (Mean) uagAdrutdsuuuuInggIu
(standard deviation) dusuadfgaeyuuly
MMIATIEYDIAUsENOULTEUSY (Confirmatory
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aun151%lA39ase (Structural Equation Mod-
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NISIATIEAINYIAIIUFaRRaDINaNNaUYalnalneTIL

fatanunaunay Ardadisale Lneuat NANISNATAUN
¥/df 1.206 <2 HULN O
P-Value 0.059 >0.05 HULNEU
GFl 0.959 >0.90 LN
AGFI 0.944 >0.90 NN
CFI 0.988 >0.90 LN
SRMR 0.021 <0.05 LA
RMSEA 0.023 <0.05 HULNEU

91191914 2 lefansanedviinnunaunau
vaaluea wud lunadennreInaunauiuleya
Beuszdndlaedidndiinunaunduiiiunosi
nseeNUAe ARl ) */df=1.206 P-Value=0.059
GFI=0.959 AGFI=0.944 CFI=0.988 RMR=0.021
uay RMSEA=0.023 satiufeasulain lmauuy

f1519 3
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v

yaagnamnssuTud il uasdidnnseiindluy
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AaUsniguan
CA SUC
(Exogenous)
DE IE TE DE IE TE

MKS 0.317** - 0.317 0.199** 0.130 0.329
DC 0.293** - 0.293 0.205%** 0.120 0.326
VM 0.317** - 0.317 0.290%** 0.130 0.420
CA - - - 0.410** - 0.410
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