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Adaptive behavior in the ASEAN Economic Community between
a Logistics sector and Commercials sector

Wasana Sinrungtam'

Abstract

he purpose of this research. 1) To study average levels of access for information,

TKnovvledge, Understand and Adaptation of Commercial personnel in ASEAN Econom-
ic Community 2) To study average levels of relativity for information, Knowledge, Understand
and Adaptation of Commercial personnel in ASEAN Economic Community and 3) To test rela-
tionship of involvement, perception, cognition and adapting behavior between logistics com-
panies and trades sector for ASEAN Economics Community (AEC). There were 400 samples. The
samples were the staff in logistics companies and commercials sector in Bangkok and metro-
politan.

The findings show that most respondents were female between 20-30 years and living in
metropolitan. Respondents were general staff. They worked in Thai companies and they earned
less than 20,000 baht/ month. They received information about AEC from internet. Their level
of involvement, perception, cognition and adapting for AEC of logistics companies were highest.
The commercial sector had a relationship of involvement and perception cognition and adapt-
ing behavior in the medium level. It is concluded by the model equation that logistics compa-
nies and commercials sector with the AEC information related to involvement, the perception

and cognitive of staff which lead to the adapting behavior of staff to be ready for the AEC.

Keywords: Adaptive behavior; ASEAN Economics Community; Logistics companies;

Commercials sector
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3. fanuaula (Paying) 0.752*  0.095 0.896*  0.090
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2. UFEniininuenaunudangy (English) 0.915* 0.161 0.864* 0.066
3. Ussmifiasinugiumelulagnnsdeans (M) 0860 0120  0.987*  0.064
4. Ussmiiimanuenudermunngmnesinag Tuns

Usznavenfinlulsesay wsugiaondeu (Law)  0.800% 0.139 0.837*  0.044
5. UismiinTinuziawzdmiluindn (Carrier) 0.754% 0.872*

*p-Value < 0.01

NN 3 NUMALNUENOIAUTENOUTDY  MIBAIAUFLRUSYRIRILUSALARLA (Square
fwdsdunald (Estimate) nduUsiidedidsy  Multiple Correlations) aunsasiufiuesuie
Vn9adf (P-Value < 0.01) NnAT wazAIAILAEY  FauUsuealaR
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AN VENAN NATI DNTNAYINEODL UATDNENATIUYDIR YT

fianUIna
auusing aunsTus fuAUtla AIUNGANTI

DE IE TE DE IE TE DE IE TE
Tunagsnaladasng
suanaiadeaiutoya
(Involvement) 0.90* 0.90* 0.71* 0.71* 0.71* 0.71*%
funssud (Perception) 0.97* 0.97* 0.70* 0.70*
AuALla (Cognition) 0.84% 0.84*
Tunan1s@n
suanaiadeaiutoya
(Involvement) 0.74* 0.74* 0.14* 0.14*% 0.13* 0.13*
Aun135u3 (Perception) 0.19* 0.19* 0.17% 0.17*
AuALla (Cognition) 0.92% 0.92*

*P-Value < 0.05

PNNATN 4 LansHal asdUszneutladed
frnuduiussengAnssumsuiudivedgsialad
afnduaznianisAlunisilaUseyaNAsygna
oudou 1 3 Yady leun1) suenuiAeadedy

17

Toya 2) AunIsug 3) Mmuanudila

lunagsialadadind laendauusmns 3 Jade &
dSnannuInlnenswonITUTUNGANTIN ARBA
duUs¥anEL9In (Path Coefficient) Asll AuAY

(% |

3 M

Y

v

Wetasiuteyawiriu 0.90 AuN1STU U

o

0.97 Auanutilawingu 0.84 egnsiitudAey
9@nRNsEAU 0.05
TuAan1AN1sAT Laeneakdsye 3 Jaded

dSnansuInlnenswonITUTUNGANTIN FIBA

fuUseanoualn (Path Coefficient) A9t AUAIIY

Wetasiutoyawiniu 0.74 Aun1sius Wity

N o

0.19 suANUIla Wiy 0.92 egnsiitedfty

NADANTEAU 0.05

d5Uuazn158AUsIuNan1IIAY
agUAdeliingsialadafind danadeves
AnufIdestudoya Mssuf anadle was
wAnssn eglusediuanniian usniansindian
adsvasiauUs 3 agluszAuUuNaNg Fatis 2
Tuina wanslifiuinnsietesiudeya sunis

U Y 1

$u3 wagAunla d8vSwannanseludsuinse
FungAnssunsUTudieglitedAgyn1eaisa
fl 0.05 vean1aginaladafnduazaianisdn
adlshflneTmaziuilunavesgsnaladaing
firduUsyans (R-square) 1nninlumavesnie

A15A
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|

fudeya n3fus Ndamarenginssunisususa
lugsialadafinduaznianisAtaenndoaiueu
238v0 Somruk (2015) AnwngAnssun1sdn
SUTMETUTEIIAULATEINUTEY AUAIINS
Wiruad weAnssuNsnsuIIEns danusseeu
wn Ieuaflussiumudiesiuuin waziiuwg
TuwgAnssusunisusussenisiudsuutasnn
fign
felunirturuduiusvesnudladea
AongAnssuNIsUTUAIveIveIUAaINTlugSAa
ladafinduazn1An1sAryAaINsaenAdediuIu
398v89 Thanormsri (2016) wag Kuntonbutr &
Sinrungtam (2014) wan1sAnwIlANENRLS YD
M53u% Aenszuaunsit finsmeuiuawdan
videneuauadiodwindon Tasfinslasudeya
nneuen LlUgwseamduda (Sensation) s
HALIANNT53U3 (Perception) vihliAnaumsed
(Memory) drasioaiiuinnudila (Cognition)
uN1IMBUANDY (Action)
ANFURUSHENGANTTUNITUSUFIVDIFSAR

NIEIuUadiansdianeans aduiiey (gainy 2561)

243

ladadnduaznianisainsiluanndndszanan
\WisygNIeBsuiiaaenAReiuNEITeNTSU
Svesynannslussdnsifireyszvauendoulul
2557 (Kuntonbutr & Sinrungtam (2014) Fawau
Weonvindadonsiuiiierdesiudeya nssud
nswnla denasiongAnssuusuiveanineu wag
d9AAR099UIIBN1IT UV UTENOUNITAY
TndafndidrouszmnmunasusiaondouTul 2558
(Sinrungtam & Kuntonbutr, 2015) WU’i’lQ'UizﬂaU
nsladadndiiauduiusvesnisifeadesiu
Joya N153U3 Anandnla danasiensuunginssu
Wgussnalegyy
mATeilidoiausuugnsusunginssures
mMamsindesinsuiufutesinisdeans was
Fsmslideya 1mans fennunagnnisieans
pdraseuielinifnnudfudiaund ety
Fefuanuddeluewaniianunsarilddon1side
Foansnsdoasiitiuszansam msiuiidema
HaNgRnIIUNITUTUMIYDINANITALAENIATINA

duq Wugsiavuanasuazvuagen Mdunia
ssnafidAgInnlulsswmelvessly

]
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