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The Structural Equation Model of Factors Effecting Customer

Behavior of Spa Service in Bangkok Metropolis

Chanikant Treewai' Prayong Meejaisue’
Montree Piriyakul’ Thasana Boonkwan*

Abstract

he objectives of this research wereto study the attitude, subjective norms,
Tperceivedbehavioral control,intention to use spa service, satisfaction, accountability and
behavior on spa usage of customers.The research was based on quantitative method. Sample
was randomly drawn from the spa customers. Research results revealed thatamong the
customers, there were more female than male, most of the customers were 25-34 years old,
married, monthly income of 20,000-40,000baht, mostly employed in private sector and well
educated, with mostly bachelor’s degree. They agreed that spa is useful for health, and it is an
integration of folk wisdom and herbal treatmentin form of massage, aroma and relaxing music.
An analysis of the structural equationmodeling found that the subjective norms, perceived
behavioral control and customer satisfactionhad direct influenceon the intention to use spa
treatment. Trust influenced on attitude toward spa use and customer satisfaction,but customer
satisfaction, intention to use and perceived behavioral control did not significantly influence on

actual spa use.
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Construct/Item Loading t stat CR AVE
NAUARABNITUINT 0.773 0.538
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Trstl ﬁ@mmw 0.7258 29.6976
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nugLug: CR = Composite Reliability, AVE = Average Variance Extracted
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#1ni1 1.96 uaziiia3esneuIn) vavsaadiaam
Yidediold (Composite Reliability—CR ) agluY
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ads uazilofinnsandr AVE (Average Variance
Extracted) wud1 dA1agluyae 0.563-0.841 (A
AVE laisndn 0.50 ) @aAn AVE gandn 0.50 uan
1 dhi¥amuusuosuneiat iaudassldiade
Winfu 0.50
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A1574 2
3IATILYIA IR TUTITUUNYDNF LN TIA

construct construct
1 2 3 4 5 6 7

1. NIFUARADUINT 0.733
2. BNBNAAUTOUT 0.363  0.719
3. MIAIVANNEGANTTH 0.317 0433 0.751
4, mm@?ﬂa 0.252 0.403 0.433 0.898
5. ‘anﬂiiu 0.057 0.007  0.022 0.061 1.000
6. ANulTala 0306 0413 0412 0600 0033 0717
7. Anuianela 0.316 0.406  0.394 0.563 0.039 0.588 0.708

NUYLAA: ABUABIINTNADIVD AVE, AVE = Average Variance Extracted

¥
@

wuAranduiusaelunquiidiaseniu HANITIATIEREIUN 1) uaw 2) agulddnaies

[ 1

(3Mn@0eved AVE) gandnavduiussenineiuds - dellnunm

wsvifdena1sanufiklsuradu nansand 3) A1V AIRUUANNITLATIATI90 8
mieuilAganiduavndegluanuiuazuad  gawriwisnmaneay
Weniunsel) uanainfidinvessiawlsulavilag HANITIHATIENFMUUANNITIATIETNUIING

fn9daserany THhenTanIzisnIs1IveInuLeY Al
WINUY ABDTIAIULIBIATITIRILUN

AU
fawola
R’=0.346

0.588**

BNINA
AUTDULN

NOANTTU
R’=0.007

-0.063™

N13AIUAL
NERNTTH

2 2 fluvannsiasasng

dun1siusesgunwangudavinisdidensarsine (TC) aglungui 2 arvayvemansuasdenuasns



Nsensnuiudinsdsaumans U9 10 atud 1 @ns1es - Wwwiew 2563) 265
A1979 3
anENavaIF YT
NAUAR  DVNEWA 13 AU AU AU
Fauls R? Effect AU auan  Mavla adla dewela
saudne WeRnssu
Wﬁ]aﬂ‘ﬁ‘ﬁw 0.007 DE 0.000 0.000 -0.630 0.000 0.077 0.020
IE 0.0002 0.011 0.016 0.029 0.000 0.033
TE 0.0002 0.011 -0.047 0.029 0.077 0.053

UNewme): DE = Direct Effect, IE = Indirect Effect, TE = Total Effect

d3UNaN15338

Anaunuvaeunudlvig dumendgs foy
3¥UIN 25-34 U a@nnuninlan szaun1sAne
Ysgyw3 Jodwduminsnuenyuiisels 1nde
20,000-40,000 UnsaLAauY LEeEUAIUSNNSAUD
1,000-2,000 UMABATY

1NN 2 Wazn15193 wuantadenildnsna
MansIsaNgANssuARAUeNela ARl
nsmuRungAnssn uwidadens 3 lufidudAgy
warTmiumuaNAUiuL USRI AN T lALE
0.007 Muuilonadunsignisidisuuinmsan
& a Ay 1o & v O a0 =
JungAnssuunalidndudessdladensuisnes
NVDTUUTNNT MUNBAIUIINTIATIZATOIUINNG

= I | Y] '
aureravganaunsladnfidaduladenanseny
AOAUAILY LAZNANITANYINUIIANRINDLY
NTNAAUTOUTIY UANITATUANNGANTTUAINA
NTENUADANATI UeTiAUAR TBnEwang 19l
v o o gj aglj 1d d{' 5 Y a
HedAy Meloradunszitosnnuaslaldusnig
aurlddndudesdinisnedaesiauafidsnou
Y a = 1o I 4 a % a

uaznsisuuinIshludnduseunisusnso
Taftsszaunsladsazlulduinng etlwsrzuinig
alnduusnmsidnfeine sieumnzauiuaanm
U315 danudulveldgidgailneduuinig

wdn WuiSesvesnnudeds arutule A
elauazanuasnlunniruayAa MYoILTAN
flussnygwredlnedianonl3ls nsidlduing
Feliddudpamisunislag nsvesuuinisena
Hululaesalufmmszduiiidnuaznsvindy
uinsanuazlaeguds wazlidndudedinisne
fhesiruafderiouierosile

N198AUTIENA

nansanwassiifussduiindunndiay
fmelauazanudisliidmansznumansesons
Wrldusnisaun waziaunflidsnsnasneniu
Felaognateddyuandiidiuieudeiouay
ienswlunasusanlne uazaudesiulunmunin
uinsaurduuinsfiddedosiuusinisdu
filsedng drudvdnanuseuinanaznisaun
woinssudulumumguiingAnssumuunu wans
vinmsaUnezdesduanudulve afidyailve
wuwnkkulve suayulng Ussavayulng 113
ﬂwﬂmé’wﬁmamyﬂws Faduunsdiuvesuinis
Thauty duusnssulsiildmunnumuvay
AuyAaINsiaraUnsal
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nsEMTNNsiRNisIisstmelvensunsdaaiugnansu. (2554). gsneauilulsusuuassaom.
NFUNAUNIUAT. B

NIuALASHERAMNTIY. (2554). 597U Ll TUTHUAETFOTY. NTUVNUUAS. Hls

NIURTINIATEWINUTEINA (2554), §579U3NI5: AU uazuInlye. duss

YlAns 355U, (2552). anwalzgUavAvenginssunvesguilonlunislausnissal. Ineninus
wTugAan UM Uaudie, umdudeddug.

Igivs dousehivgnayd. (2549). ped1539mIunwalagna (Customer satisfaction survey
handbook) (Rusiadsii 2). NTUNNI: Uszyanes WU n3u.

U3v1 nala. (2532), lonarsnisaeuyanginssudegy “dninennunginssuiogu”, lseiaiumine de
qluriysIINIETIY, UUNYS.
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