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A Study of Attitude and Satisfaction Toward
the Recognition of the Express Program of Accountants in Digital Era

Pimpavee Maneewong' Soybubpha Sadmoon®

Abstract

his research aims to study 1) the attitude of accountants in digital era towards the

Trecognition of the EXPRESS program and 2) the satisfaction level on the recognition of
the EXPRESS program of accountants in digital era in 3 areas: 1) Salaya area, Nakhonprathom
Province 2) Bophitpimuk area, Bangkok 3) Wang Klai Kang Won Campus, Prachuap Khiri Khan
Province. There were discussions among 9 focus groups and data collection through 120 online
questionnaires. The statistics used for data analysis were percentage, mean, standard deviation
and Comparison with t-test and F-test (ANOVA and MANOVA).

Research results were as follows : the focus group discussions found that 1) the informants
have the attitude on the perceived ease of use of the system. It is highly important to recognize
the benefits of using the program ; 2) the respondents were satisfied with the recognition of the
EXPRESS program in the moderate level. Comparison results found there was difference between
respondents with perceived benefits, perception of ease and also different opinions about the
process of recognition of EXPRESS programs by different experiences.

Keywords: An Accountant in Digital Era ; Attitude; Satisfaction; Recognition; The Recognition of
Program “EXPRESS” Using
Type of Article: Research Article
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