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Casual Factors Influencing for Competitive Advantage of the Product
from Community Enterprise, Mueang District, Nan Province

Jittra Punroob’ Ekachai Duangjai® Apinya Kanthiya®

Abstract

he objectives of this research were to study the structural equation model of factors

Taffecting the competitive advantage of community enterprise product in amphoe mueang
Nan province. This research was conducted by using quantitative approach through survey research
and reported on 300 members of communities enterprise which selected by cluster random
sampling. Quantitative data were analyzed by frequency percentage mean standard deviation
and construct validity direct analysis and path analysis of direct and indirect influence was
analyzed. Using packaged program to develop a LISREL model of factors influencing the building
of competitive advantages of community enterprise group, Mueang District, Nan Province.

The results of which led to modifications in the linear structural relationship model of factor
effect to the competitive advantage of community enterprise product comprised three compo-
nents: integrated marketing communication, perceived value and competitive advantage. The
goodness of fit between the created model and the empirical data showed that they were a
good fit (Chi-square=28.409, df=26, Chi-square/df=1.093, p=.339, GFI=.987, AGFI=.968, CFI=1.00,
NFI=.996, RMSEA=.015). The factors that had highest direct, indirect, and total effect toward
creating competitive advantage of community enterprise in amphoe mueang, Nan respectively
as follows: direct effects was integrated marketing communication, indirect effects was perceived
value and total effects was integrated marketing communication. The two causal factors could
explain creating competitive advantage of community enterprise in amphoe mueang, Nan

province with the value of 25.30 percent.

Keywords: Integrated Marketing Communication; Creating Competitive Advantage;
Community Enterprise
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Anwngega uazUszaunsaliiieadesiundn o
FawRayuvy sunewdles Smiauiu seduil 2
faruigafudadunisdearsnisnainuuy
Y505 (IMO) U3uldunsinves Moradi and
Zarei (2011) Swuniadanisdearsnisnain
wuuysanns eenidu 4 dauusdanald 1w 20
9o laun nslawan (IMC1) Ussuduius (IMC2)
NNFENLESNNITUI8 (IMC3) wagn15u18lasntngu
318 (IMCA) 588Ul 3 MansAefunmAINITUy
(CPv) Usuldunsindauusves Taleghani et al.
(2012) Swuniladoquariisuy (Pv) senidu 4
fuUsdanals 91w 20 de taua nsldeu
(CPV1) Aaunmauen (CPV2) daax (CPV3) kags A
auvnaNNa (CPVA) seufl 4 dansnfgaiuiade
nsaseanulaUSsunensudetu (CA) Usuld
1ATIAAILUITRY Davol et al. (2011) laauun
YasedadunisadiemnulauSasunenisuaedu
(cA) sanidu 3 dnUsdunala 1w 15 9o
Taun n1sas1enuLanag (OF) anulauSaunis
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AUAUNU (CL) uazn1syanaInanizaIn (NM)
4. maiununindeya
Wususndeyandiegns e au@nngu

Famiayuwu 91191 300 A ludiakeu lguiey

fedameaun wa. 2561 lagldnsgudiegnenin

aundnnguaryaea antuideyaildunduiu
nsluduneriinszsiuasiely

NaN1538

(2

NAILASILN Y 0UAR1UUTLYINTANENS LAY

Y
VYU LY '

Tayanily Liielianuaziiog1uaran N

Auwdslagldadmdmssaun Weinsnagaau
auyAgIUENSHaveslaTuNsaeaIsNITAAIALUY
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ysanms uazn3iud AilBvisnasensadsaails
WIBUNN9INTUBITUVINGUTAMAIYUYY 81608
e Swinuy saustinsiedeunan1sIATIE
JoyavasadanyiILUsdmIuNTIATIZE IS
1ny1989935N15U94 Hair, Black, Babin, and
Anderson (2010) Usznausiesiudsinnadai
nswanuaanuuUnfvestoya anuduienius
YDINTNTLANY LA ANENNUSITUEUATITERING
muUsiulaziulsmu nan1sfnwnuin veya
yesfusmafulunudennanteiy lnona
MIaseimduUssavsanduiussemnainls
fisuauvedy 55 i fianudusituddousd 292 9
874 (991319 2)

AISUUTEFNTANTUNUS AIUAFE UazAIFIUTEUUUNINTTINYOIT Y TTUNA LT

Hode IMC cPV CA
doudsdanald  IMC1  IMC2  IMC3 IMC4 CPVI CPV2 CPV3 CPV4 DF  CL  NM
IMC1  1.000
IMC2  .803** 1.000
IMC
IMC3 776" .804** 1.000
IMC4  .874* 700** .801** 1.000
CPVI  399** 327** 356 363* 1000
CPV2 326" 375  314% 292% 829** 1000
V vs ame sa0% 373 350% 874 842 1000
CPVA  399** 363%* 409%™ 387** 829 896** 855** 1000
DF  300% 376% 365% 314% 381 378 410" 374* 1000
CA CL 330% 408* 355% 204 389 381% 415% 371 864** 1000
NM 3529 419% 369% 318 430 423 453** 410 833 809" 1.000
*dydAgyanAnTzau .05 (p < .05)
*jdrAgnsadanszau .01 (p < .01)
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Wadu Usenaume Muusiienisuen 1 6 Ao
adunnsdeansnismanauuuysanns (IMC) 3
fruUsdanaldsed nslaman IMC1) Ussanduius
(IMC2) msdaiaiunisveg (IMC3) uagnisuiglag
winuYIe (IMCA) @usnlsuraniglu 2 ¢ fe
Hadunmaniisug (CPV) fisudsdanals Tiun fu
nsldanu (CPVL) duaunmEuA (CPV2) fnu
damx (CPV3) wazPnusIAauvinauna (CPVA) uae
YadunmisasrsanulauSeunianisudetu (CA)
sauusdanale laun nsasremnuuwanag (DF)
AulalUTeumasmuduu (CL) wagn1saman
Wannzau (NM) sausuusdanaléneau 11 daus
dlofinsananadelnesiuvetesiusznoy wui
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ogluszduinnuazAadsluusiazesdusznaveg
Tusgusnnynesdusznoudanin 2 suguuuudi
W@um%uﬁmmaamﬂé’aaﬁ’u%gaL%Qﬂszé’]’ﬂé G
#N5UINAEDRA-LAFWAIS (Chi-Square: (?)
Wiy 28.409 Ala-awAlsdusius (Y >/dp Wiy
1.093 ARTIINTEAUAIUADAAR DINANNAU
(GFI) windu .987 AdailinseAumnuaonnaed
naunAuTiUULA (AGFI) wihifu 968 Andailinannu
AOANABINANNAUTIENWNS (CFI) Wiy 1.00 A
NFI=.996 wazAdaiisinanaderidaowoinis
UszanamnunInaaey (RMSEA) wiafu .015
faam 2 sunuudadeiisivsnaseuaznisaing
AuleUSEUNIINM St ureIng A v agu
Lnelilos Jaminuiu

e @ @ (@
95 89 1.00
PVA [cPv2] |cPv3] 91
3 o7 94 1.00 cPva

A2 .
[ EO—=C v 77 (@) 0
© (9
34

78\ ®
(e3)
PED
() o
78
@

94
.25

.84
Con €
.99

98 @

Chi-square=28 409, df=26, Chi-square/df=1.093, p=.339,
GFI=987, AGFI=.968, CFI=1.000, NFI=996, RMSEA=015

v

NI 2 NIFIATIERAINTRANUADAAADINAUNAUVDILULAALAETIL
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. . Standardized #auu/Ufjies
AALUTLAS Auds . -
el Regression Weights Regression AUNAFIU
Weight N15998
Estimate SE CR. P Estimate
ANAASUE (CPV) < IMC 319 042 7736 354 g3y (H1)
AsaseanulalUSeu <—  CPV 332 046  7.170 @ ¢ 343 gousU (H2)
1901569V (CA)
AsaseanulalUSeu < IMC 231 .044 5242  *xx 266 goUSU (H3)

Y1905 WUITY (CA)

o o

>y F AU NIEDRANTE

1)

U .001 (probability)

NA919 3 nudn (1) Yadenisdeansnns
paNALUUYIINMSasHasiadadRmAfiTUS uas
tJadenisasreanulaiussunianisudsdures
naudamiaguyu dunailes Jaminuiu lag
Hdundndnavniy 354 way 266 (p< .01,
CR. >+2.58) sudndiu (2) JadnmuAniisuidena
methidsdadunisadeanulaiuiouniensiaedu
YoINGFNTAMNIYUYU TunoLiled Jamiau laedl
LH#UN9BYBNALYINAY 343 (p < 0.01, C.R. >+2.58)

nsanUsena
Han1IRmUIFULUUANUFuTUS LATIas e
Baduilafeiifidninadenisaanuldiuiou
NN TRUITUVBINFUTAMNIYUIY T 1NBLID4
Favfauu wud1 gUuuuTiRaTuUsEneude
Hadunsdeansmsnananuuysanns Jadens
$u§ uarladensaiesmnulaiussunianisudady
MnwansAnyidutldifiuin Yafensathe
AulaIaumenisudeiulasudninaandade
nsAeansmsnanauuuysans laeidadenissu
S.fudusdsi lnefidnanudonndesnaundu

(Chi-square = 28.409, df = 26, Chi-square/df
= 1.093, p = .339, GFI = .987, AGFI = .968, CFI
= 1.00, NFI = .996, RMSEA = .015) @annasy
fiu Shoosanuk, Phoommaphuti, Shoosanuk,
Rasmidatta, and Taylim (2017) l@¥innsAnwn
JaduiisidviwarenisliiuToumsutsdusedv
adudn Ao Jadensdeansmianismaianuy
UsanTs lagdlesAuseney Ae N5 lawan N3
elagyana N15EE3UNITUIY NSUTENFURUS
LAZMIAAIANIATIVBITINT IAUHANTIATIZN
Wunaeaadesiutayaeuszdndeagluinn
f (Chi-square =3.04, p-value= .550, CFl= 990,
GFl= .998, AGFI= .983 ilag RMSEA = .000) wa
Frafududulddn nsdearsnianisnaiauuy
ysannisanansaldidueiesiledoarsnianis
paATinSHALHALAINNAIN AL R B
pgramnzay lediiunisdaouteyatnnans
yeagIAanFULUUTINzaLgnAI S ez
undanufianelovesgnduagldiuiounianis
A1 @OAAABINUNANITINEUDY Songsom (2016)
wuin wuusiaesaunislasaefivauniud
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= 160.18, df = 94, CFl = .95, RMSEA = .048)
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au1saeduigaNLysUTINYR ALY TAMAN
AAUAY aTegas 81.27 UAWUIIAMANTIAY
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lumunguives Kotler and Keller (2012) 1o
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fuAuAuazUINsvesssAa Wenenfinnsanaiy
Wun1eBnSnasEnIeiuds agnudn Jadenis
domnsnsmanauuuysannsiluduiusideuan
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1941159810 §5nreudlanazlvinisatuayuy
fuitusfinsuaznisiduiivinunisluesdng uas
n1sagloundnu; saudenisadialenialunis
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