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Technology and Marketing Capabilities Management for
Business Retention of the Thai SMEs Publishing Industry

Supot Rattanapun' Napaporn Khantanapha® Rapeepun Piriyakul’

Abstract

his research article aimed to study the level of marketing capability management,

Ttechnology capability management, adaptive capability management, and business
retention. To study the structural model factors of marketing capability management and
technology capability management that affect the existence of business retention through factors
supporting adaptive capability management. This study is mixed-methods research. The
questionnaires were used with a sample of 207 small and medium business owners and directors.
The hypothesis tests were analyzed with causal relationship analysis, variable relationship, and
find the level of factors that have an overall influence on the structural equation model.

The result of the research shows that marketing capability management affects the strategic
early warning with a path coefficient of 0.247, change management with a path coefficient of
0.553, and resilience management with a path coefficient of 0.292. It was also found that
technological capability management was affecting strategic early warning with a path coefficient
of 0.292, change management with a path coefficient of 0.233 and that marketing capability
management has an indirect positive effect and a statistically significant impact at the level of
.01 on the SMEs’ business retention with the path coefficient at 0.320, with resilience management

with the path coefficient at 0.406 as a competent mediator.
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IansFneamaIun1Inatn azvieudndudade
drdufiaesie n1sannistasunelunaztady
Meuen NMsIansAnsnnaunalulad deiou
wnlutlasudrduiiaes fie msdanistladowanom
walulad Jadensaudiunismalulad uaglady
msuuUgmagianwalulad Tnefitadufunans
Usgnaumig N1sIAN1SAnNeAInnIsUSURInIUL
AEUIUNS MISANsEnEANEuMsas LA
warn3InnsAngn nauAuBavey diulade
Ha o MIrsteguatesdng Sdunounasou il

Fupeudl 1 nsasrvaeunIswendiUsynoy
\BeBuu (CFA) Ya9iauUsiiausgdng

Supeudl 2 msveseUiLUsaTHY NAEoU
BnSnannsvesadudase

Funeudl 3 n1sve@ouLarn1sUTUAIIY
NANNAUYDIAILUUBNDNANIINTILALINTNA

19991
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1319 1

HANITNNFRUSNUSLaNEaNEWan 19959989 MC uae TC 9o BR

s
a

Uade AduUIEANS t-value Gel
MC => BR 0.284* 1.920 support
TC => BR 0.025 0.186 Not support
WUBLUA: *p < .05, **p < .01
M1319 2
HANTSNAFOUALYIT 1Y
Uade Anduszans t-value Ghl
MC => SEW 0.666*** 4.585 support
MC => CM 0.652%** 5.269 support
MC => RSL 0.913%** 5.421 support
MC => BR -0.241 -0.376 Not support
TC => SEW 0.292* 2.017 support
TC=>CM 0.148 1.180 Not support
TC => RSL -0.097 -0.662 Not support
TC => BR -0.180 -0.835 Not support
SEW => BR 0.608 1.229 Not support
CM => BR -0.305 -1.599 Not support
RSL = >BR 0.409* 1.985 support

WNBUUR: *p< .05, **p< .01, ***p< .001

IINATTN 1 kAR 2 AFURANITIATIER
1671 (a) s¥n9i)ady MC wag BR wun RSL 1Hu

Uaduderiunuvanysal (b) SEW, CM Wudnswa
2939 MC wag () SEW Judnswavas TC

A1579 3
HANTSNAFOUALYIT 1Y
Uady AduUszAvsuasgIY t-value Gel
MC => SEW 0.247%%* 8.281 support
MC => CM 0.553%** 5.274 support
MC => RSL 0.924*** 5.344 support
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BANITNATOUALYANT 1M
Uady AduUszavauasgu t-value Ghl
TC => SEW 0.292* 2.017 support
TC =>CM 0.233* 2.289 support
TC => RSL -0.028 -0.194 Not support
SEW => BR 0.382 1.483 Not support
CM => BR -0.271 -1.489 Not support
RSL => BR 0.406** 2.552 support

NG *p < .05, *p < .01, ***p < .001

asunansegeuaNLAgulunne 3 @unse
1 Y < P
LL‘UQNaﬂ’]iWWﬁa‘Ul@ILUU 2 UseLnn Ao

a N

1. kan1snagdeuatuayuaNyAgIY As

43

(a) N5IANITANEAINAIUAITAAIR (MC) dena
WBIUINABN1SIANISANENINN1SUSURIA U
NSEUIUNTT (SEW) N153RNISANEATNAIUAIT
Wazuwlas (CM) wazn1sdan1sinenmenuaay
gangu (RSL) (b) nsdanisdneninanunalulad
(TC) dNaLTIUINADNITIANITANNINAITUTUSD

ANUNTZUIUNS (SEW) Warn153nN1SANENINAIY

AsIANISANIAIN

funsnatn (MC)

ANSIANITANYAIN

punalulad (TO)

.
.
.
.

..

ASIANITANIAINAITUTUAD

fUNTEUIUNNS (SEW)

AN5AANISANYAIN

Frunswasuulas (CM)

AMSIANITANYAN

AruaNBang (RSL)

MswABuLUas (CM) () msdnnsineamey
ANUEAVIEU (RSL) daNalBeulInmanani1snss
9E70404ANT (BR)

2. namsnaaeudiliiaduayuaisfign fo
(@) M3dansdnantniuwmalulad (TC) laida
Hase N1IANISANEAINAIUAINEAnEY (RSL)
(b) M3IN1sANEAINNITUTURIAUNTEUIUNT
(SEW) lyidanasian1sinssegvedesdns (BR) uag
(©) M3dansfnenmiunsiUasuuUas (CW)
lyidanasio N13a390¢U0909ANS (BR)

N13M590gves

23AN3 (BR)

0.406**

NI 2 NANTNAFBUANYAFIULAAIANFUUTEANSIAUN U INTEY
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BYENANNATI NNODI UALNENATIY (ANINAIAUUTEENGUINTFI)

MC TC SEW ™M RSL
SEW DE 0.247** 0.292** NA NA NA
IE NA NA NA NA NA
TE 0.247** 0.292** NA NA NA
™ DE 0.553%* 0.233* NA NA NA
IE NA NA NA NA NA
TE 0.553%* 0.233* NA NA NA
RSL DE 0.9247% -0.028 NA NA NA
IE NA NA NA NA NA
TE 0.9247% -0.028 NA NA NA

BR DE NA NA 0.382 -0.271 0.406™*
IE 0.320** 0.037 NA NA NA

TE 0.320** 0.037 0.382 -0.271 0.406™*

MUNBUR: *p < .05, **p < .01, **p < .001

DE: Direct Effect, IE: Indirect Effect, TE: Total Effect

ayunaladeuims Aie msatuayunisiang
AnenimAunsnatn (MC) 18vsnanisoesgdn
gaiifodfysionisisseguesgsiadaiurivug
nanauarvungey drwdadvatduayunsinng
Angnmanunalulad (TO) lifidvswanieden
ogaflfuddiysionismsieguesgsiadaiuivunn
NaMLAYYUINE DY

nsanUsenNa

nuanSITeTinudl nseanIsAnEnINNIS
pamdINAITIUINFENSAsIREYBIgTAA TN
YuIAnasLazILIngouLiiesananInuInd oy
woAnIIuN1Se1Yy Wasuulasanndsfiurinszny
Jusidnnsetind nmstewazldusnswasululd
Ypan19dumnesiin Uszneunvuleuieannisly

nszAwas vilvigsRedeanivuinnatauaz g
gou Fesufusliviumunisiuasuuasiangn
shemstmiwennsiisleg Faauuaziatosing i
FUTRONUUY @31ATIA NENDINTZANY AIUWLT
Wukazuleuiesnylan s9udn1sSuiuniussg
fouel aa1nliiugUsenaun1sseges AunIs

v
a o

Wulswasmnduddidnvseiind uenarniidauings
aatnfdIviauldlunslavan Ussanduiug dn
Aanssudaeiunisnain msdeansiugnansnude
dauooular] ot lat sudamaiismesmane
ooulatl sdueenled dwalvigsiadsiuisg
agllel aanndegufndennagns (Child, 1997)
waEnguAnanmwuunadng (Teece, Pisano, &
Shuen, 1997)
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Lfial LL@'“LJ%’UEULLUULLaz"‘J%msﬁwmﬂiuiaﬁm"[ﬁ’ﬁﬁa
andunu nUsEAMBAM uazadayaiialudh
dudn muuualiiunsivdaneden Aduiuse
Aot Tudruvesnislaimalulaglunisesnuuung
wdn Tnsldainuvasuuansiane Seauayy
nawf) N1sweusumalulag (Davis, Bagozzi, &
Warshaw, 1989) wagnguffnenmuuunaing
(Teece et al., 1997)

Tudruveanisdnnisdnaningumalulad
(TO) damatmiauIngo N15IRNITANEAINAITUTU
FIPUNTZTUIUNTT (SEW) thag N1InNISAnanIn
Funsasuudas (W) ludruiidunsdanis
Tiadesdnsunldlunisudnduddu unufinns
furdsmuuiy Suilesandymiwnden
Pnulguignmsantdnananain dewalviguing
Audiunsludes nsUsuiunszuIuns wagns
Wasuwas annsldmeluladidn wnvimding
WAn naesussgaumuu Jadumsldingunads
Tona shiinszuaumadiainanoddyaainsain
AnenanuazeanLuUINtITELaunITUSUAIA Y
nszuuns wiklefinisdsuulasistuneunis
HARLaULUUNTINIUINGY Aeslinisuis
vidoradiu wisednwurvesgIiadiuivuia
NANLAZIUINY DL ﬁa&vj'ﬁ'mﬁumum%@ﬁ ox
linnsiasuudasanmnsadndululd (wanis
RYBNUAN) FOAATBITUITLYEI Ahmad et al.

(2019) way Salisu & Baker (2018)
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N15IANISANIAINAITUSUMAIUNTZUIUNT
LLaw’ﬁumiLU?ﬁ'sJuLLUaﬂlu'a'awasiamseﬁsqagjﬁuaa
gsfedeiut (esanin gsRedsiisiegluanin
Adoandgiuannngingd seldanaseg1esinds
LATULSY NansenunmaluladuarngAnssy
fuslnadsunneenladlugosulat ffunis
USuddunszuiunsivhegieing Sdlidenados
fuanmuandenfitunau Tuvaefinsususadu
Asasuulas (CM) idawansenusasiums
U Wi ﬁgqﬁu‘%mmazwﬂfﬂmu auiliisiuag
TuprTnainnisinadesdnsuldununssnuay
sudansiUasuamusssy %ﬂgﬂﬂgﬂﬁhmﬁmnm
v Sevililsidsnasionisisseguesgsiodsiu

o @

dmsunmsuSusimuanuanguiiu Liieann
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gatadsianiinednyiuingAniseifunnu manegn
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JENUDEIITULTY FaiimsiFeus USumnnann
WINGRN UALANINNITHUITU IANNaNIsatung
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dnwazyesnnufudih dndulais ndides ng
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asioviviudl saenisldingfmalulad undu
Tena shensurinisesnuuy andsiiuvuay
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wag Amah (2018)
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