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Synthesis of Components for Value Creation in Social Enterprises

Pattarapon Chummee'

Abstract

his research article aims (1) to study the components of value-added business for social

Tenterprise and (2) to examine the empirical coherence of the component structure of
value-added business for social enterprise. This research is quantitative research. Collect data
with a specific sample. Data were collected from a total of 200 samples size. The tool used
online questionnaires from the Google Forms system (Google Forms). The data were analyzed
using mean analysis, exploratory factor analysis, and confirmatory factor analysis.

The results of the research reveal that: of mean value creation found that the group using
creativity or research process made the product unique had the highest mean at 4.22 and the
standard deviation at 0.64, followed by your product, meet the customer’s needs with a mean
of 4.05 and a standard deviation of 0.64. The third place is that the product is different from
other manufacturers, with a mean of 4.04. When analyzing the factor analysis, the results found
that all four questions met the minimum criteria of an element weight greater than 0.50, and
when the confirmatory factor analysis found that, the conformity index was a good fit. (Chi-square
= 1.29, df = 1, p-value = 0.056, RMSEA = 0.027)
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- nguldanufnasassAvsensyuiunside (value 3)
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- AUANVBIVINULINFEBNNTADNEYULUU (value 5)

Eigenvalue
Percent of Variance
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1.683 1.091
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(Hair, Black, Babin, Anderson, & Tatham, 2006)
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fduimeonannsisziluduneusoly

WNAAITANAN Eigenvalue WU 83AUsENaY
§i 1 fd WA 1.683 uazesdusznoud 2 e
Wiy 1.091 ugnsdamumansaufiosiasien

perUsznauld Belunindussdusenaudl 1
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value 4 uag value 5 @a1119095U18ANULUTUTIU
16 Sovaz 33.666 fussfUsznauil 2 Ussnause
frauys 2 MU AefalUs value 1 uag value 2

a1115095unsANNwUSUTIULS Seuay 21.817

A5ATIZIRIAUTENBUIT B USY
\ens19aeulAsIES9MIUNTEULLIALAR
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Chi-square = 1.29, df = 1, P-value = 0.056, RMSEA = 0.027
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A 2 ieneuingUizadlunsideded
2 AN SOUNAUBNANINTIAARULUAAYRIRILUS
ursFunnsadayarfintuteyalusedng
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p-value = 0.056, RMSEA = 0.027) LangIndunn
fmnuudanlmiunnsnguansedu (Value 1)
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Waudua (value 2) uAveavinunseiuay
ADIN15U0IgNAT (value 4) WagduAveIvinueIN
AloN1sABNLELULUU (value 5) wanaindusdang
16 4 fuds aansathanadausmsaisyac
dilFase BslunhidudleRinsanaunin 2 wui
AUAYBIIUATIIUANNABINTVBIGNAT (value
4) ﬁmﬂfﬂmﬁﬂszﬂaumﬂﬁqm Wihiiu 0.62 (value
5)

UndnesAusenoutying Auiinisldainuan

1%
1 o LY (3

JAutneerUsenau winnu 0.43 FeilAn

asnassAnTensz UM TIdeluiaunaum (value
2) fisthtinesddsyneu Wity 0.43 Wiy waw
dudniimnuudanlmiunndsaingwansredy
(value 1) fdriwinesdusznoutiesiian wiitu 0.42
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auvg way wan1suszlluduilinauaennaes
WUA Chi-square AU 1.29 A1 df WU 1
AN A°/df Winiu 1.29 A1 GFI Wiy 1.00 A1 NFI
$1A7 Wiy 1.00 A1 NNFI AU 1.00 A1 CFlInAY
1.00 tagm1 RMSEA Wi 0.027 Jsnanlainnseu
WUIANARTIALINZELNANNAUA (Schermel-
leh-Engel, Moosbrugger, & Muller, 2003)
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#0AARDINUNITAN®IUBY Pongnaras et al.
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2. TusgAuguay AIsENITTINNGUAUNEN
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