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Sustainability of Corporate Social Responsibility Activities

Korapol Srivorakan' Piyachat Jarutirasarn® Piyamas Suesawadwanit’®

Abstract

his academic article aims to study factors influencing the sustainability of social

Tresponsibility operations. Using the concept of Triple Bottom Line and Caroll’s CRS
Pyramid concept of corporate social responsibility of Buchholz and Catton (1999) and Carroll
(1991).

Findings are as follows: Factors influencing the sustainability of social responsibility
operations include (1) the transformational leadership of executives. The important
characteristics of transformational leadership have an influence on the operations of the
organization. (2) Marketing orientation that focus on customers are more responsive to society.
(3) Building relationships with stakeholders. (4) Corporate governance by a management system
that is efficient, transparent, and verifiable. (5) Perception and participation, it provides an
opportunity for those involved to perceive information, analyze troubleshooting guidelines, and
join together in solving problems. All 5 factors therefore influence the sustainability of the

organization’s operations.
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Three Level Model of CSR 1ny Sethi (1975)
Toutaus Luud1asaInTzau (three level
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Agency Theory wqw,ﬁﬁiﬁ&ﬁaa%mam’m
dunudssrinadnvesiansiudunu nanfe fhe
13184 (principal) T340 00YU 13KaMU Vo3
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Idealized Influence dnSwaneaudn 1Judu
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audeanisasnideunuungAnssuiiavesyi
(2) Inspirational motivation %38 N15E319139
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aevdnduiifuegranirsvndlude Carolls
Pyramid nquifinaniosdusznevsiava 4
48 lawn AuLATEERY AUNQVENg AIUASESIIY
wazsusnnsssy Jadulassasreiuguilily
11585V FULUUANLTURAYRUAIANUDIBIANT
ogdlsfimuuuidailiyauduliesdnsiines
WAz FURUURINTIUAUAMUTURAYO USD
denulpefiarsaunadouindounislussdnsiu
wén fufu esdnsmsFnuuarlinszisudny
uazdandenmeusnine Weliiufaguiuuvide
ANWALUBIANINLINADUVBIFIALDENTALAY Uag
aadnsgsndnduseslfiRneudszandlduuain
yeanguf Carroll CSR Pyramid Liesaniady
éﬁ’qménﬁl@maﬁ'a]zeiama‘tﬁﬁﬁu%ummﬁﬁzyﬁum
Carroll CSR Pyramid YosusazasfnsUasunlas
14U (Brin & Nehme, 2019)

Triple Bottom Line wu3dalasiilsans
UsznaudiendnuuiAndifyfiaiuisatiiun
Uszyndlddufanssuniuausvingeua1u
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oz wuAnduAunnden (environmental) %4
wnARYBIMBIFINGNEN TN sEuALS By
Y0473 51A199 TuaeAns Ingasraguuuuianssy
fenunsoussgimnevesuiindulsldegig
doilles wieudvenszdumsgulunisine
Aanden IufinmouauednILFeINIIBd
Auludsaw (Elkington, 2013)

Marketing Orientation Wu3AAAUAITY I
pana gniaunadausnlud a.e 1990 Tne Kohli and
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NUVDIBIANTTINALALA YUBU $5UN8 NqUAINTIY
downavunguativayugiia waznguansisay
771U Amaeshi and Crane (2006) LN5ULNNS
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dfey (identification and prioritization) 1Ju
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dinnde (2) %umiﬂg'jﬁa (execution) (Hudumau
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(evaluation) Wutuuszdunanissiiunisns
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\esanauilsaveansuszendliuundangud
éhLmuﬁLﬁuqﬁuﬁdawa’lﬁﬁmﬂmwﬂéwmaﬂumi
U3Msdan1sesdnseenaIndnues Jamaainnis
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Agency Costs LU AUNUAUNITARAUNA WAZAT
saeioazdadouldludyan fuuunume
mstytidudanistadeniiaviualunisansuyy
sy Fsnsimunieulaludyanserinmis
dharinvesuazdnuiumilaedonlosudusiug
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I¥SunaneuwmuanssRumlsifindy avdanals

[

Ausmsiusenseaulunisiiuseduils dewme
<3 <

ﬁmifﬁ’wﬁ’u@LLaﬁﬁ]msQﬂﬁﬁmmﬂﬁmum'%'mﬁa
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