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Antecedents Influencing the Intention to Rent Electric Motorcycles
as an Alternative for Drivers to Deliver Goods and Food through
Digital Platforms (Riders) in Bangkok and Vicinity

Watcharaporn Kayom'

Abstract

his research article aims to study the influence of perceived economic value, electric

Tmotorcycle performance, and subjective norm on attitudes and the riders’ intention to
rent electric motorcycles. Quantitative research was used in this study. Data were collected using
questionnaires from 353 riders in Bangkok and surrounding areas. Data were analyzed using
descriptive statistics and structural equation modelling was performed to test research
hypotheses.

Findings are as follows: (1) Riders have perceived economic value, electric motorcycle
performance, and subjective norms on attitudes and the intention to rent electric motorcycles
are at a high level, (2) Structural equation model is congruent with the empirical data, based on
X’= 122.455, df = 115, */df = 1.065, p-value = 0.300, RMSEA = 0.014, CFI = 0.998, TLI = 0.997
and SRMR = 0.028, (3) Perceived economic value, electric motorcycle performance, and
subjective norm have a positive direct influence on attitudes, (4) Perceived economic value,
electric motorcycle performance, subjective norm and attitude have a positive direct influence
on intention to rent electric motorcycles, (5) Perceived economic value, electric motorcycle
performance, and subjective norm have a positive indirect effect on intention to rent electric

motorcycles through attitude.
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Bavandennuislawisadnseusudliia den
FuusranBidunainiu 0.369 auyfgiul 8 (He)
NSTUIANAIMLATYENALBNENaNDBIETIUIN
Aaarudlay1sadnserueud i unI g
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ViAuaR fanduUszansidunie wiafu 0.058
auyAgIuil 9 (HO) UseAnSnwvessalidvnama
Soudeunndennudslasadnsenugudli
ruvavTLeR SenduUssavidumasiiu 0.133
uay amyagwuﬁ' 10 (H10) N3Ad0EAINNGND1989
f5nswaniesoudavandoninusalaigse

o

InFeULUR AN UNiEUAR daduUsyans
L@unawindu 0.122 TesdiatdudAgyn1sadan

1%

7
iU 01 onifu aunfgud 8 (H8) TiandudAry
VaERATisERU .05

Wwalluinagunislaseadandenisudu
(modified model) @onndasiudayaidaszdny
Taedianla-awaas (%) Awiifiu 122.455 A109en
dasy (dp dAwindu 115 ala-aualsdunms
(X*/df) fawvinfu 1.065 A1 p-value dANIINAY
0.300 Adiraunanedulunisuszanae
W15130903 (RMSEA) dawyindu 0.014 a1nailin
AMUNaNnauUSyULisy (CFI) davnhu 0.998
AREinineasiada (TLI) JAvindu 0.997 Lage
sinfideswernadefiddewosdiuimnde (SRMR)
Aviniu 0.028
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HANISIATIEBNEWANINGTI DNBWANNODU BALENFNATI

AIUSHAANS ATT IEM
AuUsame DE IE TE DE IE TE
PEV 0.158** - 0.158** 0.135%* 0.058* 0.193**
(0.058) - (0.058) (0.051) (0.025) (0.058)
EMP 0.360** - 0.360** 0.235%* 0.133** 0.368**
(0.087) - (0.087) (0.085) (0.040) (0.088)
SUN 0.331** - 0.331** 0.220** 0.122** 0.342%*
(0.076) - (0.076) (0.073) (0.037) (0.076)
ATT - - - 0.369%* - 0.369**
- - - (0.073) - (0.073)
franusunanielu ATT IEM
R2 0.577 0.706

e *dudAynatanseiu 05 *duddgneaiinszdu .01
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IINNISNAABUANLFAFIU HANITIATIEN
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\iTENA USEANSAMURITH WaENIAReenINNGY
$redavioimuaR uazawdslahsndnse e
lhifedunadonvedlanes 1wl
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WauIndeviruaf @ennaesfunaideves Buch
and Trenk (2021) N&n3fe MNTILARNTEAUNY
Mnmamiiufigatud magduiedunaden
i wermnilusun s duiiivanzantisanniss
nensRunddssalilsinesivimundnnonisid
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1§47 ilelsinesinissuinuamaasugiaigs
wnnfuudrfagdssavhlsifimuafsenisiindus
nseusudlaihinndusallude

2. USEaN5 A NU0950 LBV NaN 1R SUTIUIN
FONAUAR dDAAAOINUNAITEUBY Liu and Lai
(2020) Na1IAB NINNITOOALUUAITOAAIEAUTA
Fnseusudinly auigean szogmasions
Psauumneiaenndasiunisldinuvedlsneiud
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