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Network, Knowledge Management and Digital Marketing Development
to Enhance Herbal Products to be a Center for Learning
and Sustainable Herbal Business

Thanarin Harnkiattiwong' Rujikarn Sanont”

Abstract

his research article aims to study networks, knowledge management, and the

Tdevetopment of digital marketing to raise the level of herbal products to become
a learning center for herbals and sustainable herbal business. It is qualitative research, key
informants are experts in this field with snowball sampling technique, 22 people. Data were
collected using in-depth interviews. The research instrument is a semi-structured Interview.
Data analysis by content analysis.

Findings are as follows: networks arouse members to cooperate, support, and exchange
knowledge with each other therefore it is an important component in knowledge management
of community enterprises in 5 steps: (1) knowledge collection (2) action or application
(3) further analysis (4) collected into a body of knowledge and (5) knowledge transfer. In digital
marketing development, the most important tool is community enterprises or entrepreneurs
must have a mindset towards learning more about digital marketing, who know sustainable
business development goals, and know the target customer group including the need to

evaluate performance to improve and develop digital marketing regularly.
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Digital Marketing; Herbal Product; Sustainable Herbal Business
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9e191n deAUsENRUsENN Ae A1AlASeTeRaTuayuYsEnaulUuMmen1Asy Malenvy wazinayu
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soufie Jamiagurudeiinngugndnthuinevesnues uisgndeenidungusi o uazuus
wAnAusinmassnga esandidumsiudedlidumefidaidusnans uimsduiununisnain
msiinfsgnanlinsanguidmneiionisnanduddestinsetulaialadvesusasndugndn 1wy nau
Fosu MButihin Jesldefiannsadnumensuinduliuuiuvied Javiaguruazdesasnauusus
T duihaule wasdSuasunanfamilvnssiuaudesnisvegnifiudsundasegiane nsnain
AOTIUADANIUNITAIANY AAnTu

Hymdrdglunsdifunuvediamiagurugnisidugsiivegneddu fe msvanineins
Frumu Ussianiduan lunstegunsaifiieadestumaluladeing 1 daiausuusvesiidesinfio Jamia
ansauvamusgedunndutuaniiensdndunuld JwuvSoninernsmamissuvuiieg Ae
39AVS ety ity Funindvanniatie uazian Tudmdaiausuuy amsusuyanuAnlunis
vhau neewfisnauedliinniign sghsennutieimdeanaiasy fesdinsnsinaey Ussiiunanis

MnuegianaiieyFuusuasinuNmainfdvialiniu sely

nsaAUsena

\Setneuaznsinniseag esnseiuAudUszavayulwsgnsdugudmsioudayulng
ogadsBu lun1sdnnsnnudusenaude 5 Sunou Susmeunsn@e n1sTIUTIANEINNNWNES i
UssendlivieasiloufoR mntuihnsinsgy usulss viedesealimnzautuaninuwindon eld
foagu Fasrurmdussdamd wazdrevealiuniiials aeandesiuniseduieves Vichianpanya
et al. (2020) LazrapnARIAUNANITITEUDY Janead (2021); Phonnil and Wongsansri (201 1)114%‘14(5]614
msdamsnnudll fedetnedussdussneuuasnzuiunisiiddy Wesnnaudniamile aduayu
uazuaniUBsuteusdetunasiu §ilvrtesidiieiintamAtgusunaranndnvosiamiaguyu sy
yhanssflunmstansanuinieldfausssuwsismmduiing Growmdeifogatunielugumy Tned
n3nensiddny Ae nsgiiaaiiiodusan deandeaifunisesuisves Kokphon et al. (2010) I
nand enunszfieseiuresdih wazaruadaAsiussrlatuvemyaundn Wuladeuisnnudise
VDILATDVNE LAZADAANDIAUNANITINEVDS U89 Boonsung (2011); Natthachotphakhin and Suklueang
(2019) uanani daittladesumeluladiieldidlunisfomauarlunssusuaug

msianMsnanRdvialesnsyfUALAMUssIAaslnsgasAvanUnsetnadBu deaFuann
FamiayuruvserUszneunisveiamiaguey nsuiuiauaflunsiseuinisnanadvia uazns
Ususaliviniiuannanuasuulasesanmiadenlunsigsia Beuiiesiimsiieminensi
FawRagurufivdsuduninensiunulaebifessemudiowdornmnaly sastdinisUsediuna
mahaufioUsuusuasiauliaduly egiawe
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v
VLA UDLUS
1. mvsinmsdnnisenuindesnalusyuu deyalidndou wiaeniludssnnene q uagdamia
o 2 & A o = L A o = o Y v = o A g v
yuyunduaIetiefediu viiesgluiuiipieiiuaisillasinisdnlasaidoyauuuiieniu iiveling
WARTIABINSANY

A v v

2. msasnaudnsseus Wwanedidy Ae {lu1sunseusuvsenIenennuianse
ihlusisgeaiioasrsendnasreneldliuanues JsmsinsdoulesiugSouvdedidrfuniseusy
Tagenardedsauooulatisng q uldifiefinn Useiluna iededoyarnasifinnsudsuutas
Tungiagliiiriunseusuegiave

3. Asiinseusy mevesruilunsufiRnsmasumaluladnisdeanssns q Aldlunns
paeddvia ielandndavRaguey danldlunsfauuasenseduaudayulnsegieddu e

asenelaliunguyy
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