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Product Development and Upgrading Marketing Potential of
Degraded Longan to Commerce in Lamphun Province
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Abstract

his research article aims to develop and create a brand of degraded longan

Tproducts, to provide knowledge on product development and marketing potential
of degraded longan, and to generate income for degraded longan farmers in Lamphun Province.
This research is a mixed-methods research between qualitative and quantitative research. The
qualitative research collected data through a focus group meeting with 20 key informants and
analyzed data using the constructionism to interpret data. The quantitative research collected
data using a questionnaire with a sample of 80 people. The data were analyzed using basic
statistics, including mean, standard deviation, and inferential statistics, including One Sample
T-Test and Paired Samples T-Test.

Findings are as follows: (1) The results of the degraded longan processing are to develop
health products to add value to the longan products, which are divided into degraded longan
flesh, degraded longan juice, and degraded longan seeds. The products of the processing of
degraded longan are as follows: (a) Longan and Tamarind spread (No sugar added), (b) Longan
jelly with Dietary Fiber Supplement and (c) Longan seed tea with herbs. The brand name “Lam
Lam Dee” has been created, with a logo, trademark, packaging, and sales and communication
links in all channels. (2) This project has provided knowledge to longan farmers in Lamphun
Province. The results are that farmers are able to process the products correctly and
appropriately. The satisfaction of the training participants is at the highest level. And (3) Follow-up
evaluation after 1-3 months of knowledge transfer, longan farmers’ income has increased more

than before, with statistical significance at the .01 level.
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2. NMIBONUUUUTTSTE 4.51 0.705 1niian
3. wAdlANSNLLALANTADAN TN TNAIN 4.46 0.704 1nilan
4. Mssdenususuazalauny 4.45 0.703 1nilan
5. Mysenwuulall 4.42 0.701 1nilan
57 4.47 0.642 1nian

9111579 2 WUt Aedsuardudesuunaspuamsuszduanaeelonsdhsmeusy
mMeardnsasilazenseRufnenwamsaaaesdlonninsagidamdvd Smindmu Tudes
psAmnuiFumInan Tasamsmeglusefunniign (X = 4.47, SD = 0.642) fReULUUABUNY
dnlngifianelaiFoswesmmausathesdanuiiumsnaalulssgndldliad (X = 4.53 5D = 0.611)
599891 Aip MIEBNIUVUTIAUI (X = 4.51 SD = 0.705) IMATANTUBLATNITHEENTNNINTTAAA
(X = 4.46 SD = 0.708) MsnsTouvsusuazalaunu (X = 4.5 SD = 0.703) warluiFesniseenuuulald
(X = 4.42 SD = 0.701) oeflusziusnilgemninu audisy

auuRgIui 1 (H1) wnwesnsgdanailendisineusunsiamndniasiiasenseaudnenn
nMen1sRaInvasalenninsnglsndig dseduanufisnelalussduannduly (a1 3)

A1519 3
HanIsYAdevaNLAgIuAINTane [9vewlT1aUTY (n = 80)
ANuanela X SD t Sig. (2-tailed)
AUNTHAUNEAS U 4.67 0.481 13.988** .000
AIUNITRATA 4.47 0.642 6.903** .000
Pty 4.57 0.499 11.800** .000

** flpdAnisananszau .01

AT 3 WU Juslaadiszauauianeladeniseusuaienenniui tnedsyauaziuy
arufieneladennnii 4 avwuy egeidedfyneadanisesu 01

3. afunelavennuasnsguanailenningn Jarinanu

Nnwan AT wui1 nmsadeneldveanuasnigugndlenningn Smindmuiidisiueusy
Tiineldiutu wud mnmstangldlasndedeifoureunwnsnstiugndilodeudisunstenan
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8IAANS (pre-test) uaznaudIsunIsanevenasfauy (post-test) lngsnelanasainniseusufes
WINNIAN (AA1579 4)

A1319 4

HANT AT IEFDANTSIUTIUTIIUAINUANAN t-test YeaTayaselhladesaifouyeunsminsgign

aleneuuagautsunsnienenesnnIuy (n = 80)
Mean of _ .

Mean SD . t Sig. (2-tailed)
differences
selgnounisaienen  5215.96 622.660 -6029.110 -5.202 01%*
AT
Y
(pre-test)

selandinisanenen 11245.07 3775.717
AL (post-test)

'
o o w aada [

** fdydfyn1eananseau .01

NN 4 wui Meliveanuasnsivgnatlendniiseusumenenniud Swindmu dseld

o o (%

WLTULINNIAN p81litudRsaiANSzAU 01

nsadUsena

1. mMavawalenninin wavasiuusuirdndagialenningn dmsuinunsnagugnanle
Tudswindyu nansdndunisudsgudlonninsavhnsimuinansusiitogunm Wewiuyadilii
nansaueidlenningn neliinusslerivesnismdnveads wisvegiivnaniseimsnianisinunsidu
aud fefitindmnstuunmenisasesndumudtuiivssloviognannienudduresdunden (Nencu
et al, 2022) sudsnmhdlenaninsafilaifyaalumsdoneuianwssidumslinineinsld
duAnnniign TnensthweadeannissandnmsnisinensuliUssansningsan Sniansulsudian
suyulumsldtagiv analdelitununsnaiugaaliiundamaslonnnsaiidesis lUguandasii
fisnA aonndaaifu Vesela (2022) FreufladigvuaiivmsdanndouuasnisdsunUasanmgiienne
anfuUNSHARLAZNTIANTTYREY InensuTulsssavaninnisnin andunudmsuingdu n1s
fdnveade warUSulgsannravamusmuiienaiaannavlifielszasd msthdloaninsandu
unlfinilouduusmdnfulifunandnmamsinumsdy § fairandsvesduguddionsiameds
fafu UnifedaudesiuinnniveznduinldasSahlugiunumansugiafindalunisdnanisvessn
#he BedamasionsiaLLATYgRavIeu (Sang et al,, 2022)
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2. MINENIAANNINITHAL NGRS U UazdnenmenisaaaalenninsavednumnInsglan
dle ludsmindyu firsueusuiimnufianslaegluszdvannitan eliinunsnsiimug Finwean
nsuiRanansahluiaukaziogenlugifalaase Inelasumsatduayuainmihenuniasy daenndes
fu Landes and Burfisher (2009) niesusguasduisldunatuayulinimsluseanisiam
NANAFV1SNSLNEAsAIaien SRy MsuUsIU warmsnanavesduduaees hduduiideunm
Huuslomiiaanuaziusloanantasimanisinems waznisousuluimuadnfosiddmanonin
fiwela masalatodvasuslandnie insedinisulssudlonnnsaiiinoguam Soaud ussyius
fidswarnonissuvesiuilne eudilavesjuilnafissdredududunues awsdaflazdenn ua
nsuurdumlsiffuslnasedu 9 (Bo and Yang, 2022)

3. mIadesgldvennunnstugnatloaninsalifimeldifutu mavauuazaiauusudan
Slonnnanldsunanausuiimiumeanneldifsturesnduinunsnsiidnsueusy uasimuwinug
nsasiieu iRl ety Tneanmsuusgualenninn uazadauusudliglivar fauaes daade
seldduinniu lasamsasughagunnlussdiugueu iansnszatsssld insasnsanansafion
PULDY uaziABsnsauATald aenndosfu Landes and Burfisher (2009) nsvmsUsuuzaUssananm
MIRAA MUNITNEAT TINTINTARNATINITIAIAVRINIATTLELLONYU WarN1SUTUUTEN ML INGoY
AuNg st U8 UdnTUNITaMUAILEIAANYATIENYY ANARABLATYFNIVEIBULALDE1NUINKATNTY
¥ muimthluUssansammsamaldsumsiigaiudrhlsifisausiosifiuselduasnsireemily
wsugialas sy widsdmainosaisteduanasuilnamninnas uerdswaironiaiFou
nnniEeu InsamzasievluruunuasasiSouiiiselsides

uenant MataILTUwazaisusuRlTuslenninsndaudunsinegnnisinens
wfisyadliAnseldifisduuiinumang uanduusslovidegumurimuasdandon denndos
fiu Sang et al. (2022) YedEen s iRTdEluhddnsuanuansias Zero waste 1#

o

nanefunszuandnlutlagiu favinastrannnefiazsivdsusuuuuinvesuywdldes sl doddry
derilamadenvesuilanludinedluuivesnsuilanegisdsdu asvilidrlamadeniiduiing
HoAINSOLYBILUTUS

nssaaulangnedatu wagnginssuiidulseleninedinumnntu denvasnsiisgldiiudy
wdmarenginssunmanssdulitiddalumsiinsasnniurusfertufibunsaadotiuls

ANANYAIIBILUTUAS LERNLNTABENRBLLDY (Abokyi, 2022)

VRIGIVRIIE
1. Yawauauuznisialulyd

1.1 {losnuandadiloanealsifinaonic luraggniafiufedlenasnsaunsafuin
dodloafumdaududs Wodeanmanuudsguisiunarasuassioudmiunsimandusiusias
vin ludwveufadloannsaliifoinvlusuadadlowsudddisuiotuiedls Tunseiu
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wéndly mssuihdemunng ilesndlefunalifiuindeieuaziilenhumdandmsiuih
dogleluutuddliisiian edaegnafusnmuingi

1.2 Mhenun1ATEAsiinseuTHlinusaNN IO NLUUNENST WarUTTUTNE 1 TS
osAUsENeUnIN Maidend msidendonusud iusu uaznseusiliinnuinisldiesesilonselusunsy
PONUUUATIAUM LarUTIUTNTIREY

1.3 msiiiuenuvideiovendndug lnnsveiniesiune “oe.” Afusesnindinaunne
nssuN1seISHaren atuayulvinguinuasnsiinisusuimuasiaundndugiudssualenninsalle
SULRIIUAUAMANLAEAINUABASY

1.4 msanagnsdemnanismatnuuunanlesussulativiededinuooulat uazszuuns
dnsmthiu ndsiu vie POS Wiesszuuldegnamngan dadelvinisdansiuduaznnsings
panndululdedneing fiduaduadeuszaunsal wararuduiusuuulisessoidognaildidentld
Uimsrudesseaulal saufamsvensvesngugndlunainiiiiutudnge

1.5 aulunagsiamanniaviafivsnzasliiiuguey duasulingunuasnsiauanudila
‘Lumiu‘%m3’«3’@maﬁgméf@mazﬁﬂiz%m%mw mi'&ﬁ’mmiamummiﬁ'mﬁumsﬁﬂﬁiy%

1.6. Favingrudeyaiiugruuasnanfasiuusgudlonninsaveandunumsnasing q Tiviuade
iieltuslaranunsadfsdoyalsdne naonsudsaiunisdseenndnfusiudssudloaninsaly
MaUszina Weimseldliiuinunsns

PnmsaueuleuIenwnunsinuas nsanneasnsiminanuladlulssendldaen
wnsnagluwauuiun wazihluldludnnaeniadiuiunisinensvesdaningnu
2. Forauauurlunuiseasadely

2.1 annsaduniasesealunansueiaig 9 1o Imai%ui’mmsuﬁ@a‘ﬁu MNNYAINTHUGN
Sleihedosilofinionly 1ty idesouurs guids usu

o

2.2 venen1siiesrnusludmindu 4 nddledunaldddguefmin wu Smindedu
Welinuasnsilsglaliuau
2.3 @NSONALINERNENIINSINYATOU o Ainanatduregymsitanals iy uvshedignliananse

glet thuuwusguilunen wgaiveuuis usahaEense Judu
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