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Success Model of Thai Commercial Banks
in Stock Exchange of Thailand
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Abstract

his research article aims to study (1) to investigate the level of entrepreneurial

competency, digital marketing strategy, management innovation, competitiveness
and Business success of Thai commercial banks listed on the Stock Exchange of Thailand;
(2) to examine the causal influences of these factors on business success; and (3) to develop
a structural model of business success for these institutions. This study employed mixed-methods
research design. The quantitative phase involved data collection via questionnaires from 340
commercial bank customers selected through multi-stage and convenience sampling
techniques. Data were analyzed using Structural Equation Modeling. The qualitative phase consisted
of in-depth interviews with 20 key informants, including bank executives and finance and
investment experts, with data analyzed via content analysis.

Findings are as follows: entrepreneurial potential, management innovation, and
competitiveness had a statistically significant direct influence on business success at the
.01 level. Furthermore, digital marketing strategy and management innovation significantly
influenced both competitiveness and business success at the .01 level. Conversely,
entrepreneurial potential had no significant direct influence on competitiveness. The developed
model fitted well with the empirical data and effectively explained the determinants of business
success for Thai commercial banks. These findings offer valuable insights for entrepreneurs in
implementing strategic management focused on management innovation, thereby fostering

sustainable competitiveness in the digital era.
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Management Innovation; Competitiveness
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et al,, 2021; Fute & Lyimo, 2019; Kannan, 2017)
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AIRN59 1

f19719 1

o

ANAAY Uara U TeNUUNINTTINYOIFNENINEUTENEUNIT NAYNSNITAAINATIA WINNTIUNITIANTT
AIINFINITTUNTSUYITY UazAIINTUTYDIT3D

fauus M SD wUanuvang
Angnmveusenauns 4.02 0.82 1N
NAENSNIIAAIARITIA 4.08 0.83 1N
WINNTIUNITIANS 4.14 0.79 k)
AUENNTOIUNTUYSTY 4.12 0.98 UN
ANLENSIVDITIN 4.14 0.78 N

NaMTIdy wuin Frddsavsueanivesnsouunn (Cronbach’s o) slanudesiunieluey
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AauidetiueasAusznausn (Composite Reliability—CR) 9E5ENIN 937~ 954 UAAINIAIY
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\Beduiiugu (convergent validity) Tikteawe aguladn w3esileTeildlunsinuaded daandertu

wavAuismsegluszivmnzay aansathlUldlumsfiusunudeyaldegrsindedie dwnse 2
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A9 2
AP TazAIITesuYeuRSITTa IR (n = 340)
s Cronbach’s oL Composite Average Variance
Reliability (CR) Extracted (AVE)
AngnmYaEUsEnauns 929 938 503
NAgNSNIINAINAITA 949 954 508
UINNTIUNITINNT 928 937 502
AUAILNTOTUNI U T 943 949 682
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A1519 3
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